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It is the response of the Royal Thai Government to the
importance and the need for essential reforms in the structure of
the country’s economy that has resulted in the “Thailand 4.0 Policy”.
The emphasis of this national policy lies on strengthening
the local community economy and increasing local entrepreneurs’
competitiveness in order to direct the country towards economic
progression and elevate the local economy into an innovation
and creativity-driven one, and with the goals of adding value to
Thai products and increasing Thailand’s competitive advantages
in the international arena. To drive the policy towards tangible
results requires a close collaboration between agencies under
the Ministry of Commerce and external agencies.

Throughout the years, the Ministry of Commerce’s international
trade agency i.e. the Department of International Trade Promotion
(DITP) has taken the main responsibility for international trade
affairs and operation of its network of trade offices across the
globe. The DITP has played a major role in implementation of
the Royal Thai Government’s international trade policies which
are essential to Thailand’s economic expansion. Likewise, their
collaborations with government and private sector organizations,
reinforce the DITP’s coherent guidelines for Thailand’s
product and service sectors through increasing competitive
advantages, sustaining economic stability, and generating
export growth. Embracing the digital age is undeniably one
crucial aspect of increasing competitive advantages, and in this
regard the DITP is focusing on upgrading the digital skills and
e-commerce knowledge of Thailand’s entrepreneurs, especially
Small and Medium-Sized Enterprises (SMEs). This is being
achieved by way of the New Economy Academy which offers
awide range of business development programs including training
on how to apply digital technologies and e-commerce trade
platforms for developing competitive advantages and optimizing
business opportunities. The DITP has also focused on creating
strategic partnerships with other countries so as to provide trade
opportunities and introduce Thai products and services to new
markets. Within the service sector, which brings significant annual
income for the country, the DITP has continuously supported
the growth of this sector with its focus on upgrading the value
chain of the high-potential clusters i.e. wellness & medical
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services; creative industries; and logistics
services. Amongst the DITP measures to assist
these service clusters are promoting bilateral
investment, and building collaborative and trade
networks across the globe: such measures
will further reinforce recognition of, and trust in,
Thailand’s service sector.

The aforementioned presents the pivotal role
of the DITP and just one portion of the many
strategies that it implements to fulfill its mission
of transforming the local economy into a value-
based one, driven by creativity and innovation.
The success of the DITP’s work to date is
concrete and quantifiable; evident in industry
data and national economic statistics.

| heartily thank the officials & employees
at the DITP for their full commitment to the
nation’s economic development and wish
them stable, sustainable job satisfaction
and prosperity, plus excellent morale to
continue with their good work for the
benefit of the country.

(Mr. Sontirat Sontijirawong)
Minister of Commerce
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The challenges in economic, trade and investment
systems around the world brought on by globalization
are pervasive, and competition in trade and investment
is intensifying at both national and international levels.
The Royal Thai Government’'s response has been to
implement policies that will lead to structural adjustments
within the Thai economy in order to promote local and
international business, and increase incentives for domestic
and overseas investment, as well as Thai entrepreneurs’
competitiveness; the latter through development of necessary
business skills, especially those related to the digital
economy, for Thai enterprises.

The Royal Thai Government declared 2018 as the
Year of Stable and Sustainable Economic Development
for Local Community Economy, and the Ministry of
Commerce will continue to pursue its key missions, i.e. to
maintain trade and economic stability, to enhance the living
standards of people in agricultural and industrial sectors,
to expand the service sector, and to add value to Thai products
and service sectors. These missions are partially achieved
through the operation of provincial commerce offices and
commercial attachés, who have active role in gathering
in-depth industry and market data for efficient demand
and supply analysis. Another measure the ministry takes is
through international trade and investment opportunities via
bilateral and multilateral trade agreements. Such measures
have extended and strengthened Thailand’s trade ties with
other countries, particularly within ASEAN, and resulted in
economic expansion.

The Ministry of Commerce particularly focuses on driving
Thailand’s economy through exports and international
trade, and in this regard its affiliated unit — the Department
of International Trade Promotion (DITP) — plays a key role
in implementation of ministry policies and achievement of
the set goals. The DITP does so by proactively seeking
new markets for Thailand’s products and services, and by
developing and providing the Thai business with knowledge
and skills to promote value creation, innovation and
quality excellence. These are to set a firm foundation
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for sustainable economic and trade
development, and the success of
these policies can be witnessed by
the significant expansion of Thailand’s
international trade in 2017 with its
highest-ever recorded export value.
As a long-serving government
official who has also worked closely
with the DITP, and on the occasion
of its 6™ anniversary, | would like
to express my deep appreciation to
its officials and staff who have worked
with their fullest dedication, patience
and determination to achieve the
aforementioned economic goals,
including all Thai entrepreneurs.
May each of you be blessed with
contentment, prosperity, success,
health and high morale for your future
endeavors to serve the nation and
lead the Thai economy to sustainable
stability and prosperity.

Clsdinn .

(Ms. Chutima Bunyapraphasara})
Deputy Minister

of Commerce
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In the year 2017, Thailand experienced an economic
recovery that was in line with global economic trends,
and which can be attributed to the country’s robust
international trade which enabled it to not just maintain, but
also expand, its share of the global arena. This performance
can be partially attributed to the Ministry of Commerce’s
accomplishment in reviewing and readjusting its role
and strategies according to the ever-changing world
economy, which has led to current intensified domestic and
international competition, and structural shifts in innovation
and information technology. To remain effective in the driver’s
seat, the Ministry of Commerce is embarking on an ambitious
program of internal reform, with focus on four key areas, i.e.
technology-enabled service upgrades, revision and resolution
of regulatory obstacles, human resource development, and
organization restructuring. This reform poses a strenuous
hurdle that must be overcome, but nevertheless marks
a milestone for ministry officials in their united mission to
establish Thailand’s product and service enterprises
as domestic trade leaders and future global traders.

During the past year, the Ministry of Commerce,
acting through its agency the Department of International
Trade Promotion (DITP), worked unceasingly to implement trade
strategies locally and overseas. Functioning under the direction
of the Ministry of Commerce, the DITP have organized overseas
marketing and promotion activities in close collaboration with
government agencies and private organizations across diverse
industries, and paid particular attention to the expansion
of Thailand’s strategic partnerships across all regions.
They have, furthermore, promoted value- and innovation-
based business models in accordance with the Royal Thai
Government’s Creative Thailand Policy and Thailand 4.0 Policy,
and implemented a country-branding strategy that positions
Thailand as both a manufacturing base for high-quality products
and an ideal international trade fair destination.

The officials of the DITP have always carried out
their duties with vigor and with the ability to continuously
readjust their missions and strategies in response to the
ever-changing international arena. The DITP’s contribution to
the success of Thailand’s export sector, a key mechanism
that has helped to build economic stability, is a source
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of pride for its officials, as well as its
growing reputation as one of Asia’s
foremost international trade promotion
agencies.

I am therefore confident that
the ministry’s internal reforms, which
include readjustment of the DITP’s
roles and image, will help the agency
move closer to becoming a modernized
entity and further enhance its ability
to fulfill its mission of boosting the
efficiency and competitiveness of
Thailand’s economy sectors.

Last but not least, | would like to
wish all DITP employees and officials,
and entrepreneurs and exporters of
the country, to be blessed with success,
prosperity, good health and strength so
that they may continue to work together
constructively towards the economic
development of the nation.

(Mrs. Nuntawan Sakuntanaga)
Permanent Secretary of

the Ministry of Commerce
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Now in its 66" year of service to the country, The Department
of International Trade Promotion (DITP) remains fully committed
with proactive strategies to steering Thailand’s international
trade relationships and performance through the ever-changing
and challenging economic and social dynamics. The agency’s
work to date has generated outcomes in Thailand’s product and
service sectors, plus international trade, which are concrete and
also sustainable. The DITP is confident in the efficacy of its four
symbiotic missions for steering Thailand’s international trade.
These are: to develop the competitive potential of Thailand’s
product and service providers; to develop value creation within
Thailand’s product and service sectors; to expand marketing
channels for Thailand’s products and services; and to develop
service quality excellence.

During 2017, the DITP intensified its proactive measures
to boost Thailand’s international trade performance. This was
achieved through collaboration with government and private
sector organizations, based on the five strategies below that
remain in place.

1) Demand Driven Approach: focusing on creating new
trade opportunities through strategic partnerships in trade partner
countries, market expansion in countries and secondary cities
with high potential, developing niche consumer sectors, product
and service quality certification, and increasing trade via both
online and offline channels.

2) Trade in Services: considering the increasing significance
of the service sector, the second strategy is attainable through
boosting international trade for high-value service sector clusters,
especially those four with the highest growth potential, namely:
wellness and medical services, creative industries, hospitality
and educational institutions, logistics and support services.

3) Cluster Promotion: adding value to products by supporting
cluster-based industrial development covering upstream-to-
downstream business aspects. The DITP provides product
development training by industry experts to elevate the
demand driven capabilities of product providers, and continues
to organize trade promotion activities including international
trade fairs in Thailand. The latter are particularly successful, as
they enhance Thailand’s reputation as both a manufacturing
base for quality products and a model trade partner country.

4) Capacity Building: developing Thai entrepreneurs’ capacity
through training programs such as those offered at the New
Economy Academy (NEA), which aims to develop “trade warriors”
ready to embrace the Digital Economy.

10
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5) Outward Business Development Promotion:
supporting overseas business by providing training
for Thailand’s entrepreneurs, which facilitates them
with networking and cooperation opportunities within
government and private sectors in target countries,
encourages cooperation with regional advisors,
disseminates industry information, and invites large
corporations with substantial outward business
experience to share their views.

The Annual Report of 2017 reflects the missions
and proactive strategies of the DITP in steering
the country’s product and service sectors towards
a value-based model, plus the concrete results
achieved as measured by industry data and
international trade statistics. The Annual Report of
2017 also reflects the aspirations and pride of each
official and at the DITP, who constitute its energetic
working mechanisms.

I'would like to take this opportunity to extend
my deep gratitude to our partners in both the
government and private sectors for their
enduring cooperation. Additionally, my
warmest gratitude goes to all DITP
staff for their dedication and energy.
May each and every one of you be
blessed with good health, well-
being, optimism and courage as
we continue to work together in
steering the country’s economic
status upwards and towards
sustainable prosperity.

O W~

(Mrs. Chantira Jimreivat Vivatrat)
Director-General

Department of International
Trade Promotion
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funusmsnang
Office of General

® Administration

ORGANIZATION STRUCTURE

?
aontunmuIgUsenaunis

nsAgAlng
New Economy Academy

FunaaasunIgA
Fuanlanalng

Office of Lifestyle
Trade Promotion

DITPZ_

ASUAILAINNITATITEHINUSSINA

Aunwmun
wazauLAINgINALINIG
Office of Service
Trade Promotion

UnNAILENUINNTIN

wazasayamiinLiansdn
Thailand Office of Innovation
and Value Creation

’
naumsIadauniely
Internal Audit Unit
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Office of Overseas
Market Development 1

dunWmuRafALas
ganalnelusalszine 2
Office of Overseas
Market Development 2

dinaNIaUIN A
LaTNNSLSNISASA
szl IEINA
Office of Information
Technology and
Service Development

dingnarmaninishn
sERINUsELNA

Bureau of International
Trade Promotion
Strategy

funaduadiunism
FUANNEATLAL
anaNNTIN

Office of Agricultural
and Industrial Trade
Promotion

dinnananidiznd
AN A
Office of Digital

Commerce Market

dinusemn duus
wazdaasauAng

Office of Public
Relations and Corporate
Communication

dunauasasy
1A lUAaLsEIN A
Office of International
Trade Promotion
(Overseas Office)
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VISION
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AFaAY

AMUFI U150 IUATTULTIAUAIUNTTAT
synalsemanaging w1 1w 5 289
e analull 2564

Thailand's Trade Competitiveness
becoming one of the Asia's top 5
in 2021
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MISSION

NUTNA

YusluwmuAunnganaduige
lun1sldusnisungUsenaunising
TunisatiugsnanisAtseninalseina
1AHA1HANUFEAIN ARAUNU LETUFF
iﬁﬂﬁ%ﬁmaaﬁuéw wazgsnaLsnszaalng
TWULGNIINITEINAIA LazdNHIBATA
mM3flus1UsEmA Lagsanianunia
wngulunswmun i nadulszgnismn
dAtaasndniALEe

The DITP is committed to
providing service excellence to Thai
entrepreneurs in international business,
including trade facilitation, cost reduction,
value creation of goods and services,
providing consultation for overseas
market access and maintenance, as
well as close cooperation with private
sector to promote Thailand as a major

gateway of Asia.

STRATEGIC
FOCUS

UszLAUyNaAIARS

NaNAUNIIAITENINIU ST AL AN
agusiaLiiay

To proactively and constantly
promote international trade.
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CORPORATE CULTURE
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DITPA_

Department of International Trade Promotion
Ministry of Commerce, THAILAND

DEDICATED RESPONSIVE INTEGRITY VALUE EXCELLENCE
CREATION
suiiu iy aamu Haanwsaula s9uliFuamussan a5uassAalng iansfnineduGe
Enthusiastic, Diligent, Prompt Results Virtue Upholding Create New Things Excellence

and Endurable

of Thai Trade
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STRATEGIES FOR INTERNATIONAL
TRADE PROMOTION AND DEVELOPMENT

NALNANIIWRIUIBAZAILAIUNITAITEHINUIZINA

18

NANAUNITVENENIAMAZNITAIUAUR ST ATl T
mMuld AEC uazdaiadumsliselaguain FTA

PROPEL TRADE EXPANSION AND INVESTMENT
WITH ALLIANCES IN ASEAN UNDER AEC AND
OPTIMIZE THE FTA BENEFITS.

WAL LALAILET U NA NI TUasN¥ATWUITU

DEVELOP AND PROMOTE FOOD AND AGRICULTURAL
PRODUCT PROCESSING INDUSTRY.

doid3un13ilu Trading Nation wasgwmwgisznaunisineg
Wanunsoaiiiugsnalusngysemne (Interationalization)

PROMOTE THAILAND AS A TRADING NATION
AND ENHANCE THE CAPABILITIES OF THAI
ENTREPRENEURS IN CONDUCTING OVERSEAS
BUSINESSES (INTERNATIONALIZATION).

WAIUILAZAILEUNTEIYAATRL LAZE3ILUSUATUA
LA¥13N13 (Value Creation, Innovation & Branding)

DEVELOP AND PROMOTE VALUE CREATION,
INNOVATION AND BRANDING.

WaWwazdnLEINFUALATUINSITUNg Uat1IATUINES
(Clusters) wazsauduuwaltuANLAag M| 9 2agnanalan

DEVELOP AND PROMOTE THE COMPLETE PRODUCT

AND SERVICE CLUSTERS WHICH ARE CAPABLE OF
SERVING THE TRENDS OF NEW GLOBAL DEMANDS.

asnnmanwallszmelugiuzinanuazduaandum
WAZUINSNAANAIW WIEIgIU uasilanuuZada
(Country and Industry Image)

CREATE COUNTRY AND INDUSTRY IMAGES
AS THE MANUFACTURER AND EXPORTER OF
PRODUCTS AND SERVICES THAT MEET THE
STANDARDS AND INTERNATIONAL TRUST-
WORTHINESS.

guagsunslduszlagiaindafdarauazgluuunisn
aelnidu ) (Digital Commerce and New Trading
Models)

PROMOTE THE UTILIZATION OF DIGITAL
COMMERCE AND NEW TRADING MODELS.

WRILNYAAINT S5UUNNSTINIY RAaRIUsTULTaYa
ASANNANITUSNIS waztmalulatadaluduiy
U52ANFn1mnnsyinanuagnanaiag

DEVELOP HUMAN RESOURCES, WORKING
SYSTEM, AS WELL AS SERVICE SYSTEM FOR
TRADE INFORMATION AND EMPLOY MODERN
TECHNOLOGY TO CONTINUALLY IMPROVE
WORKING EFFICIENCY.

daLasuNITanA UNULAzas LAt aladaAng
Y119N13AN

PROMOTE COST REDUCTION AND BUILD
LOGISTICS TRADE NETWORKS.
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RESPONSIBILITIES

214U UIN

uanlauignazanyinlinunanisadaanuay
WHUURUANIT T7UMILEUALUINIINIFINS
ANUNITATBLAZNNTAANA

PROPOSE POLICIES, SET GOALS AND
ACTION PLANS FOR EXPORT. PROVIDE
SUGGESTIONS ON THE DIRECTION OF
MARKETING AND TRADE MEASURES.

ANTUNITINDFILETN WAL wasaduayunIg
duaanduAtuazuinisgsnauinisnaalnany
TudsenAnazsinulssine

ENGAGE IN ACTIVITIES, BOTH DOMESTICALLY
AND INTERNATIONALLY, TO PROMOTE,
DEVELOP, AND SUPPORT THAILAND’S
EXPORT OF GOODS AND SERVICES.

JaviuasliuinisdayanisAtuasa aiaIy
walulafasaumaluduiiimdasiunisdeaan
wAENER Havaanine gusznaunisgsnausnig
wazguinlusUssna

PRODUCE TRADE DATA AND PROVIDE
TRADE INFORMATION SERVICE. PROVIDE
SUPPORT FOR INFORMATION TECHNOLOGY
RELATED TO EXPORT FOR USE BY THAI
MANUFACTURERS, EXPORTERS, SERVICE
PROVIDERS, AS WELL AS OFFSHORE
IMPORTERS.

WELWT wazU ST Ui s auAILAYgINIUINIS
wnvneiivadaidunIsdsaan

UNDERTAKE PUBLIC RELATIONS ACTIVITIES

TO PROMOTE THE EXPORT OF THAI GOODS
AND SERVICES.

WaILIAMUIANUEIIITaRAN AN gL lEAIY
n13A19snIgl ST A aLES LS 19T AR
aunsnlunsudviuuazanssnuylunisdiaan
paanaulsza uauLazliAusiniawn
gonuuazauAnsmg q neluuazsinalszine

DEVELOP PRIVATE SECTOR KNOWLEDGE
OF INTERNATIONAL BUSINESS IN ORDER
TO ADVANCE ITS COMPETITIVENESS AND
EXPORT EFFICIENCIES, AS WELL AS PROVIDE
ASSISTANCE AND COORDINATE WITH
LOCAL AND OVERSEAS ORGANIZATIONS.

ALEBULATR AU UL UNARATILAZAINFUA
waiuy Al fuAu A Inauagld fuluma
ANUFARINTTARIAAABNIUTENA
SUPPORT THE DEVELOPMENT AND VALUE
CREATION OF PRODUCTS IN TERMS OF
DESIGN AND BRANDS SO THAT THAI
PRODUCTS CAN MEET INTERNATIONAL
MARKET DEMAND.

aluayuLas muszuUlaIaRNANIN1S AN

SUPPORT THE ADVANCEMENT OF TRADE
LOGISTICS SYSTEM.

Ufidnsaulamuingrunanivualiiiu
A1UNAANNADNNTNY NIARIUTISFUURIHID
AMZSTUURILAURUNE

PERFORM ACTIVITIES WITHIN THE SCOPE

REQUIRED BY LAW OR AS ASSIGNED BY
THE MINISTER OR CABINET.

o
=
—
(mm]
b4
=
—
ac
=
L
(=]
<
o
=
A
=
—
=
=




CUTIVES

AMEHUINIT NTUILERNNITAIITHINLTZINA




EXECUTIVES

wduiis dus¥m 3Taisny
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Mrs. Chantira Jimreivat Vivatrat
Director-General

WILFWHE davuaann
Tada5URA
snennslusnunug
finwmanndiad
Mr. Supapat Ongsangkoon
Deputy Director-General
Acting Commercial Advisor

wIsIUAIal LNRTIR
sauadum

Mrs. Vannaporn Ketudat
Deputy Director-General




ASSISTANT DIRECTOR-GENERAL

WIANIRAIA anIRUNa
AndmnswndigeiFaanigy

Mr. Matyawongse Amatyakul
Assistant Director-General

wiaNraiANINay nadlviaj
Wndzinismndidd e
M.L. Kathathong Thongyai
Assistant Director-General
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Wndmnswndigeidaanig

Mrs. Arada Fuangtong
Assistant Director-General

WA YA
Fnwn1slusiunig
Wndmnswndigeidaanig

Mrs. Chada Boonchara
Acting Assistant Director-General




DIRECTORS

wradn3uns lnuads

o ¢

Hanwren1sddnyssan dunug
uarHaaIIuANS

Mr. Chakarin Komolsiri
Director, Office of Public Relations
and Corporate Communication

¥19a15a1 [iaunay
HauaenIg
drinmaranidigdfAava

Mrs. Arada Fuangtong
Director, Office of Digital
Commerce Market

w1ENIIT Aanday
Hanwasnsaatuwmun
gusznaunisnismealna

Mr. Pornvit Sila-on
Director,
New Economy Academy




wHandns ARs3nY
gauaensdinuinisnane

Mr. Ekachat Seetavorarat
Director, Office of General
Administration

wiadmywll Isyms
HauensdinWmuInaIn
wazganalnalusalszma 1

Mrs. Nisabudh Virabutr
Director, Office of Overseas
Market Development 1

WNANIUNNRTE wSAY
gaulrensddnaaisiunismn
Fualandlna

Miss Napajaree Weoratana
Director, Office of Lifestyle Trade
Promotion
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NINAILEITNNITAITZNINUIZINA ‘lugwuﬂuwufmmuﬁﬁm‘aﬁalu
MsduEunsdenan AeneRaIAFUAILAzgIAaINNT WuLAza YA AILAY
rauduAazgsiauins Tiuimsiayamsmuaziiudnaniwnisudeduaag
gusznaumislnglumaialan IadafiuanudAglunsimuiasliunldou
TasuasuiAsegialnelidulndausituinngsy wazasuyaanwulviny
duAuazgInavinisinadanadaaiuulauiy Thailand 4.0 2895§una
HOUUNINRWILATHEAIFIUIIN NMIQUANEAEINT HUIZNAUNT wazdssanau
savadanlaedulssmmiauiiuuazginingaina (CLMVT & Regional
Linkage) 3alaa1fiugnamansa1un1sA13zrIlszing Ussnaus s
5 ymaFnan3 il

As the main government agency responsible for promoting Thailand’s
exports, expanding markets for, and adding value to products and services,
as well as providing trade information to Thai entrepreneurs and boosting
their competitiveness in the global market, the Department of International
Trade Promotion (DITP) recognizes the importance of developing and
restructuring the country’s economy into an innovation-driven one, along
with adding value to Thai products and services in line with the Royal
Thai Government’s Thailand 4.0 Policy. The department also focuses on
developing the local economy, supporting farmers, entrepreneurs and
general public, as well as pursuing CLMVT & regional linkage. The DITP has,
therefore, taken up five key strategies as follows:

THINK TRADE THINK DITP
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NISISYSAVYIUNISEIOONIBISN

| STRATEGIC PARTNERSHIPS /
|asuasvnowduwusuanuruzAudouIBignsAans

s1eviuUs:91U 2560 | nsuduasuNIsAIs:HoUSzINA
ANNUAL REPORT 2017 | DEPARTMENT OF INTERNATIONAL TRADE PROMOTION




MANNOMIBIU

ASEAN MARKET

1 LADO - THAI STRATEGIC PARTNERSHIP FORUM

Tutlsudszana 2560 nSUAILESHNNTANTEHINNUTEINA
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ASaR 1 Eoulsemaiouan Tusud 2 - 5 NUANWUE W.A. 2560
TnaAuzy Immﬂmmmuﬂsummﬁumwum wazrIIanInNm
ﬁuﬁﬂ%nmum%mﬁmm (Wvaagy 93) o nywliing
wianiuil nsuy l8sanfudtneuanznssunsanasung
AINUIRFUNUIAMNIINTAgINY Ina-Lllaunn o nquEnufy
fungsfalnauasiisunnidnsaundn 350 AW lassasuien-
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LLa“wa\imu WAXA1TNBALEN Lwamm‘[ama‘mmmmwa\j
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ASo7 2 (flau auil.a1n Yufi 23 - 25 NOWAIAN W.A. 2560
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SgUURs WWeNATITUIENIguUAT aUl.a1 LaznisaniniaA
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AAFUNUT “Lao PDR-Thailand Strategic Partnership Forum”
a nyaigdunid TaaAausiuiiaseninunsududsunismn
sgninolsunA @nngsnialne-a1n uazdinouAnznsINNIS
dula3un1saunu Wadunfinule #570LA3DAN BTN INATUNGIND
28I 2 USENATINNTT 240 AU

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

In the fiscal year 2017, the DITP developed and promoted
Thailand’s trade with ASEAN nations via the following major
strategy guidelines:

Strengthening ties with ASEAN nations: Towards this
purpose, the DITP arranged a delegation of representatives
led by Thai Deputy Prime Minister Mr. Somkid Jatusripitak,
high-level executives of Thailand’s Ministry of Commerce,
and executives from Thailand’s private sector to neighboring
countries on two occasions.

The first trip was a visit to Myanmar between 2" and
5" February 2017. The delegation paid a courtesy call on
the President of Myanmar and also engaged with State
Counselor Aung San Suu Kyi on bilateral talks in Naypyidaw.
Additionally, the DITP, together with Thailand Board of
Investment, held a Thai-Myanmar Strategic Partnership
Forum in Yangon which was attended by over 350 Thai
and Myanmar business people. On this occasion, the Thai
Deputy Prime Minister opened the forum and delivered
a special lecture. The attendees were then divided into four
business categories, namely: agriculture and fisheries, border
trade, industry and energy, and tourism, creating networking
opportunities for business people of both countries,

The delegation’s second trip was a visit to Lao PDR
between 23" and 25" May 2017. Thailand’s Minister of
Commerce, together with Deputy Prime Ministers, led
the representatives to pay a courtesy call on Lao’s Minister
of Industry and Trade. Additionally, the Lao PDR-Thailand
Strategic Partnership Forum, held in Vientiane, was organized
through the collaboration of the DITP, the Thai-Laos Business
Council, and Thailand Board of Investment. The forum was
designed to connect over 240 Thai and Lao businesspeople.
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of the Shanghai Municipal
Peopie's Government

Thailand - Hong Kong - Shanghai
trategic Partnership rg
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EAST ASIA MARKET

One Belt One Road

Tasun1sudnAunIsAIsEnINlssmAtuRuainslugiinia
idanziuaan

fallunishadAgranAsgLaznIAENTUIEAUgITad N
TunansgfupnuduiussrielssnAluginaaiusy iuaan
Tuuuituiodu WeaholiAaanududamursugio mam
MU WagNTaufiEY anuazadngUasTAfIuNITALAY
nsaunu lagluld 2560 nsudulEINNITANTEnINIlIEnA
Fndufansudail

1. nstAunuiiaugiiniaiadanziuaanaavsavuian-

Sguumd (UaauAn RRASATNE) wazduinasszAuga

nsENTIININAL

* 18133 szanTuiIn .
(1) WSmMsUsegn JC iATEgAasEvinalne-du Asfi 5

a nuilnfy U 7 - 12 SunAy w.A. 2559

Initiatives to boost international trade with East Asia
partners

One of the key missions of high-level executives in
Thailand’s government and private sectors is to forge closer
ties with East Asia nations in order to promote collaboration
in economy, trade, investment and tourism, and to reduce
and remove trade and investment obstacles. In 2017,
the DITP accordingly took up these following initiatives:

1. Visits to East Asia by Thai Deputy Prime Minister
Mr. Somkid Jatusripitak and high-level executives of
the Thai Ministry of Commerce
e PEOPLE'S REPUBLIC OF CHINA

(1) The Thai delegation attended the 5" Thailand-China
Joint Committee on Trade, Investment and Economic
Cooperation between 7" and 12" December 2016 in Beijing.
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nascuiUnrulenisAllng-3u
A new target set to

1

120,000 SuInSuryansy niolul 2560

USD 120 BILLION

for the trade volume between Thailand
and China by the year 2020

N1SSOUNAU
NWIASUIND
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wanantfednisavunalundedaudnuiandiuainy
Fuilaszninensenanwdadiuuiimanduin afd 91
Waas N sWmUNlUATWATG 9 WU National E-Commerce
Platform Ananiwyaainssnufanauasmalulad saufussuy
Tadafindlulssinalng wWaseanuduudlisy SMEs Tny
wiauttadamulfinanamuluan EEC

(2) unenufugundnduanenssalnguacdasne
Jufl 26 - 29 WWIEL WAL 2560 WNaNANAUNNTAIBaNFUA
inwmslldunatadaana wu iuazinuald lnaaieanudaiu
TuanmsgruduAnnurszaainalinugundnduanalngaas
dagny wianUsznAuwusFuAnuasulsging o Ainouland
lanalmaguilandasnaliiuatieg

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

wanisus:=3u
THE CONCLUSIONS OF THE MEETING INCLUDE:

AIUSIUIJOAIUNISA
Fun1NuUns AINa

S:hIUUNAaNazWndm
Agricultural and digital products
|

trade cooperation at provincial
level

IBrysoulnssnaIdu
vauravnuiulne

funau 10 anannssuidinuie
Inviting Chinese businesspeople to invest in
10 target industries in Thailand

In addition, Thailand’s Ministry of Commerce and
Alibaba Group signed a letter of intent to work together on
several initiatives, including development of the National
E-Commerce Platform, digital and technology personnel, and
logistics systems in Thailand for the purpose of strengthening
Thai SMEs. Alibaba Group was also invited to invest in
Thailand’s Eastern Economic Corridor (EEC).

(2) Between 26" and 29" April 2017, the Thai
representatives met with Hong Kong’s leading importers of
agricultural products with the aim to increase Thai exports
of crops including rice, vegetables and fruits. The delegation
assured the Hong Kong importers of Thai agricultural product
standards, and also promoted new processed agricultural
products that respond well to the lifestyle of Hong Kong
consumers.
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2. nsAunadavalnasagnuaaniEisaaguinig
sedugaiiasiaauduiusluszaudun Toud

(1) LAUNNUHLIMINIATE UL UUATIININIEN TN
wdlge iasiunsaludssiAuanusaNiiasm Ui e LA
ANULUINILLALIL- I aun a1 na kgL Fes

(2) NMILAUNIIZBYEEUANTUFILEINNTAITEAITTUTENA
wiousa ATy Wionansunsraldlnoiuausena
wasidunienisdndndusimansia o Mdatulen dudu
ﬁgmﬂmﬁmﬂm%mmuiﬂmﬂ Belt and Road Initiative

(3) Lﬁj’u[f:ﬁLmuﬂizmﬂIVIﬂILﬁﬂiliﬂJﬂﬂuLLﬁﬂ\jauﬁﬂ China-
ASEAN Expo (CAEXPO) ASufi 14 AINANTYAINTTUNATULAY
aRmSguUmAIUsTIaInuIENSgUURS (BaaNFy Tzwgn)

2. Visits to Guangxi Zhuang Autonomous Region to establish
ties at national level

(1) The Thai Commerce Minister visited senior officials
of the People's Republic of China to discuss trade
cooperation along the Chinese-Vietnamese border, in
Pingxiang City.

(2) The DITP Director-General and members of
Thailand’s private sector visited Guangxi Zhuang
Autonomous Region to push for the export of Thai fruits via
Guangxi Zhuang’s border and Qinzhou Port, both of which
are strategic locations in China’s Belt and Road Initiative.

(8) Former Thai Deputy Prime Minister Mr. Ormsin
Chivapruck represented Thailand at the 14" China-
ASEAN Expo (CAEXPQ), at the invitation of the Chinese
government.

201 7FE Pih X RIS

Forum on 2017 China-Vietnam Border Tourism Festival

B (%) kR2zm %
na-ASEAN (Pingxiang) FFu“il% icﬁni::

2017%12A118 RE-SE-ER

11st Dec 2017 PingXiang Guangxi China

=nwa:
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o atlu  JAPAN

(1) ﬂ’]iﬂiz’qm Hilgh Level JC ﬂ%\jﬁ 3 ﬂm%ﬂ:ﬂum% (1) Thai and Japanese economic ministers attended the
wsugiazainauwasu o ngaleAed senanedun 4 - 8 37 Joint Committee on Trade, Investment and Economic
Ju1au W.A. 2560 Cooperation, in Tokyo, between 4" and 8" June 2017.

MNNsUs:3uMINE19 fialhiNAAISIVioluAu
THE HIGH-LEVEL MEETING LED TO A COLLABORATION ON THESE FOLLOWING PROJECTS:

nsiidousouveurylu

Jananuwu (MASTER PLAN) o

WHAUNgNSANENSAIIUSOUIONNIASYIND 8soR-19TwWs:1-lIilvy (ACMECS)

Japan’s participation to draw up a Master Plan for the Ayeyawady-Chao Phraya-
Mekong Economic Cooperation Strategy

THINK TRADE THINK DITP

Wruungmarnssulngd
pennnssulned ®
THAILAND 4.0 g~

Driving Thai industries towards the Thailand 4.0 Policy era D

oL , - — . : [ @]
wanaunisadnulu EEC saununinssnesielnnivosrydu ‘T
Propelling investment in the EEC with support from Japan’s major business sector

S=UUSTVY

IAzNISWHAIUNIAUNWS:ITSVIASUINIWIFL
=~ o = ot i M=JUdON-MN=dUMN
----------------------------------------------------------------------- A rail-based system and logistic development
of the Eastern-Western Economic Corridor (EEC)

2aNANY NIUAILESNATANTERINNUsEN Al asuNTUAN In addition, the DITP signed a memorandum of
ANNTINTAAU Toyota Tsusho WadalESUMSENERAATUMING  cooperation with Toyota Tsusho with the objective to increase
TugdinAuanimanaon Thai products penetration in the African market.

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN
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3. High-level visits to Thailand by East Asia delegates
e PEOPLE'S REPUBLIC OF CHINA

A total of 53 high-level executives, from both the private
and government sectors of Hong Kong and Shanghai,
visited Thailand for the Thailand-Hong Kong-Shanghai
Strategic Partnership on One Belt One Road Forum that
was held on 8" May 2017 and organized by the DITP
in collaboration with Thailand’s Ministry of Industry and
the Hong Kong Trade Development Council (HKTDC).
Created to boost trade and investment, the forum drew
in over 500 participants and during the event, the Eastern
Economic Corridor Office (EEC Office) and HKTDC signed
a memorandum of understanding to promote Hong Kong
investment in the EEC zone.
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e JAPAN

The Japanese Minister of Economy, Trade and Industry
led over 50 Japanese private sector delegates on a visit to
Thailand to celebrate the 130" anniversary of Thai-Japanese
diplomatic relations. They were jointly welcomed by the DITP,
Thailand’s Department of Industrial Promotion, Japan External
Trade Organization (JETRO) Bangkok and the Thai private
sector at the Symposium on Thailand 4.0 towards Connected
Industries that took place on 12" September 2017 and
attracted over 1,200 participants. Business-networking
opportunities were presented to private sector members of
both countries in the automotive, electrical and electronics,
agriculture, food and health, and service industries. Thai
government agencies provided advisory services to boost
Japanese investors’ confidence. The DITP and JETRO Bangkok
also inked a memorandum of cooperation on this occasion.

e REPUBLIC OF KOREA

The President of the Korea Importers Association (KOIMA)
led 136 members to attend THAIFEX-World of Food Asia
2017, held in Thailand, and to meet with Thai Deputy Prime
Minister Mr. Somkid Jatusripitak. Also, they plan to visit
the EEC Zone in July 2018 and to further pursue networking
opportunities with Thai entrepreneurs.

na: THE K HOLDINGS uumwaumsw’[myva\un'ma IAUnIgauds:inAlng

|wann|aanaum'[una UoInIsia:inSovAu

COUPANG, A SOUTH KOREAN ONLINE SERVICE PROVIDER COMPANY, THE K HOLDINGS, AND
SOUTH KOREA'S LEADING IMPORTERS, VISITED THAILAND TO SURVEY AND SELECT FOOD AND
BEVERAGE PRODUCT SUPPLIERS, WITH THE RESULTS AS FOLLOWS:

« JusaninginsoulAsiN1sIUOU
Number of Thai supplier candidates totalled
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Purchase orders were valued at around
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South Korean firms ordered products
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Purchase orders are estimated to rise to
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IN VALUE WITHIN ONE YEAR
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LATEgRaNARAIARZIUaaN (EEC)

Courtesy Call on the Thai Commerce Minister by the
Minister for Trade & Investment, Innovation & the Digital
Economy, Small Business from Victoria, Australia.

Mr. Philip Dalidakis, the Victorian Minister for Trade &
Investment, Innovation & the Digital Economy, Small Business
called on the Thai Commerce Minister on 16" August 2017
for a discussion to explore guidelines for cooperation on
various fronts such as market expansion, SME development,
innovation and manufacturing technology development for
agricultural produce, and investments in the EEC.
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The South Asia region’s total
population is over

1,700
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India is the topmost economic driver
of this region
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Other key markets are

Bangladesh, Pakistan,

Sri Lanka and Maldives

= Ml BadiuIiAInn TUT 2560 NONARIBYTFY-ToNSINISVENUAINIASUIND
Js=unrusowa: 7
The World Bank forecasts that the region’s economic growth will reach about 7 percent
by 2017.
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South Asia nations are presently developing their
infrastructure and public utilities systems urgently, in the hope
of raising the people’s quality of life so as to accommodate
growing trade and attract foreign investment. Such
development, in turn, is significantly increasing their demand
for products and services. In 2017, the DITP thus pushed hard
to expand the market share of Thai products and services in
this region. In the past, its focus had been only on India and
Bangladesh, however now its focus also includes Sri Lanka,
Maldives and Pakistan. The significant achievements in this
region were obtained as follows:

Thai trade delegation visit to the Maldives between 12"
and 14" October 2016:

The Thai Commerce Minister paid an official visit to the
Maldives and attended the 2™ Joint Trade Committee (JTC)
meeting there, joined by 50 representatives of 35 Thai firms.
Present from the Maldives side were 120 representatives
from 70 firms. Immediate purchase orders totaled THB 3.5
million, however during the subsequent year purchase orders
soared past THB 900 million.
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Africa has also developed its basic infrastructure to accommodate its growing economy and to attract foreign

investment. In all, this continent is a new market with potential, particularly as a source of raw materials for

manufacturing industry.

fanssananawNsTENgaaIaLanNIMNdadvasnIudsasansAszn el sainalull 2560
THE DITP’S NOTABLE ACTIVITIES TO INCREASE AFRICA MARKET PENETRATION IN 2017:

1A59N19 Eyes on Africa: Building Business Networking 2017
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Taenfugsznaunslugmannnasuaims 1aeudns uaszudin
gusud Srannsdedanielu 17 yas 665,000 wEnaaniy
wIaUseanas 22,304,100 UIN

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

The Eyes on Africa: Building Business Networking 2017
Project aimed to find distributors, boost business
opportunities and reach out to investors in Africa. The
event took place from 17" to 24" September 2017
in South Africa, attracting 11 entrepreneurs from the food,
machine and auto-parts industries. There were purchase
orders totaling USD 665,000 (about THB 22,304,100) in
the following year.
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(for Asia, Europe and Africa)

The Middle East enjoys a stable economy in spite of its
security risks and political unrest. The region has been chosen
to host several upcoming international events including
the Expo 2020 Dubai and 2022 FIFA World Cup Qatar.

The DITP’s Notable Activities to Increase the Middle
East’s Market Penetration in 2017: Thailand Week 2017
in Tehran: an event held in Iran between 10" and 11" September
2017. The main focus of this event is business negotiations
among the event attendees consisting of Thai entrepreneurs
from 22 companies and other 200 attendees/trade negotiators.
As a result, there were purchase orders totaling USD 601,000
(about THB 20,434,000) in the following year. Popular
Thai products in the event were rice, plastic household
appliances, cosmetics, herbal products, car accessories,
and motorcycle parts.
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The United States of America (US) is considered a key
potential market to Thailand, with the second-largest export
volume from Thailand to the US standing at USD 26.537 million
in 2017 (or 11.2% of Thailand’s total export value).
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for Thailand

The DITP took further action on a project to boost trade
ties and strategic partnerships with the US, with high-level
executives of Thailand’s Ministry of Commerce heading to
the US to meet with representatives of four US startup &
innovation agencies, led by Thai Vice Minister for Commerce
Mr. Winitchai Chaemchaeng. The trip’s main goals were
to expand Thailand’s business network and strengthen
foundations for the future success of Thai businesses on
the international stage. The visit covered the following
projects:

41

THINK TRADE THINK DITP




1. Cedars-Sinai Accelerator Powered by Techstars
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1. Cedars-Sinai Accelerator Powered by Techstars:
An incubation center for healthcare startup, Cedars-Sinai has
solid expertise in developing startups — offering not just
efficient management systems but also startup development
programs that provide trainees with excellent chances of
realizing their commercial potential and achieving success.
Cedars-Sinai’s key success factor is its ability to attract
volunteer mentors, which number over 500 and come from
various professional fields. Thailand will be able to replicate
Cedars-Sinai’s business model to follow its path to success.

2. Plug and Play: An efficient incubation center, Plug
and Play ranks among the world’s top five startup incubation
centers. The Thai delegation’s visit aimed to find ways
for Thai startups to enter the US market and to expand
cooperation on the development of Thai entrepreneurs,
especially with regards to business networking. Plug and
Play’s success factor is its comprehensive network of
numerous investors, who are willing to support new startups
with solid potential.

3. Google: The world’s biggest technology firm in terms
of value, Google has developed its services and operations
outstandingly. Its success factor lies with its creativity and
Google Culture that enhances their human resource
efficiency. The Thai delegates sought a discussion with
the firm for the purpose of pursuing further cooperation on
a joint project with Thaitrade.com to boost the competitiveness
of Thai entrepreneurs.

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

4. SAP AppHaus: A company designing software for
organizational and product development implementing
the concept of “Design Thinking - Design Doing” in order
to best respond to consumers’ needs. The Thai delegation
visited SAP AppHaus to discuss cooperation guidelines, as
Thailand hopes to leverage off the same designing concept
for their own consumers.

During the US visit, the Thai representatives also met
with Sam Lee and LAX-C, both major Thai importers
and retailers/wholesalers of food products in the United
States. The meeting focused on a collaboration to expand
the presence of Thai foods and commodities in the US
market and Central America. The Thai delegates also
held discussions with the operators of Kin Khao and Farm
House, Thai restaurants granted Thai SELECT PREMIUM
certification. Additionally, the Thai delegates met with
Mexican celebrity Chefs Jaime Martin del Campo & Ramiro
Arvizu to jointly promote fragrant jasmine rice and Thai
food to the Hispanic market in the US.
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H.E. Mr. Sonthirat Sonthijiravong, Minister of Commerce
Thailand, while serving as Deputy Minister of Commerce,
and delegation visited the UK to build up and promote trade
opportunities in the UK, as well building a good relationship
between Thailand and the UK. During a visit, the Minister of
Commerce was invited to attend the 2" Thai-UK Business
Leadership Council (TUBLC), by the first TUBLC organized
in October 2016 with more than 65 government and private
representatives such as PTT Group, Rolls-Royce, Thai Airways,
Tesco, King Power, GSK, Thai Beverage Group and HSBC
joined together for a meeting. During 23 - 27" April 2017,
in collaboration with Tesco and the kind support of
government sectors, an event was also launched to promote
Thai foods and Thai fruits to push for enhanced economic
cooperation of the two countries and to tap into trade and
investment opportunities in the UK.

WeauEIRY dusITied aazasosuminiguuRsdIndNInsEnsewdind afiusoduaiaya Thailand 4.0 uaz Eastern Economic
Corridor: EEC lufitlszzu wiauaaausdssAng yrszna Sguusstndinianssnsnansanalssins

H.E. Mr. Sonthirat Sonthijiravong, while serving as Deputy Minister of Commerce, and H.E. Mr. Veerasak Futrakul, Deputy

Minister of Foreign Affairs, led the panel discussion on Thailand 4.0 and Eastern Economic Corridor (EEC).
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Mr. Mark Garnier, Parliamentary Under Secretary of State at the Department for International Trade

and H.E. Brian Davidson, UK ambassador to Thailand
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The representative of the UK private sector Mr. John Christie, CEO of Tesco Lotus Thailand.

DEMAND DRIVEN APPROACH
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In addition, in 2017, Thailand conducted other missions to
build up good relationships and to promote trade opportunities
in European market, including:

1. Meeting with Dr. Liam Fox, Secretary of State for
International Trade: (equivalent position of the Minister of
UK Department for International Trade) TUBLC reported on
the outcome results to the delegation from government and
business sectors. The UK government also paid attention
toward long-term relationships on trade between Thailand
and the UK, which focused on the Asian markets. In terms of
another possible mechanism, TUBLC is a mechanism for
fostering economic development and cooperation between
the two countries, and through it, Thailand can attract direct
investment from the UK, technology transfer, and engage
in research and personal exchange. This could be another
achievement of the government that wants to see continuous
expansion for the Thai economy.

2. Promoting, a “Taste of Thailand” festival at the
Tesco Kensington store in the heart of London: Opening
Speech delivered by the Deputy Minister of Commerce
Thailand, the Deputy Minister of Foreign Affairs Thailand,
the Ambassador of Thailand to London and Thai and UK
businesspersons also attended.

3. Discussion at Asia House, in the heart of London:
The Deputy Minister of Commerce Thailand talked about the
economic situation, trade and investment in Thailand and
exchanged views on business operations. Asia House also
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offered advice and insights into economic policies, particularly
relating to trade and investment between Asia and the UK.
The organization offered support to multinational companies
with their government relations in Asia and offered advice
on bilateral relations with the UK.

4. Meeting with Thai entrepreneurs in the UK: Association
of Thai Businesses in the UK (ATBUK) and with more than
15 members of the ATBUK joined the meeting. There are
also discussion on Sector Services at Thai Square Spa.

5. Meeting with the Innovate UK, Department for
Business, Innovation & Skills: The Innovate UK is an agency
that drives investment and economy growth, working with
higher education to support trade and; supporting British
business to increase productivity and compete anywhere
in the world; cutting the amount of regulation and making
it easy to understand and protect consumer’s benefit.
The also fostered cooperation in the Creative and High-
Value Services. The Innovate UK has extended its support
to Thailand through 220 projects and to over 3,200
organizations in many countries in Asia. Thailand will
continue to strengthen the partnership and cooperation
with Innovate UK, via the Partner GovernmentAgencies,
for further development in Thailand.

6. Meeting with the President of the Federation of
Small Business (FSB): The Deputy Minister of Commerce
Thailand and delegation had discussions with Mr. Mike Cherry,
National Chairman of FSB. The FSB is a UK business
organization representing small businesses. FSB plays
a pivotal role in assisting and empowering SMEs in the UK
representing the demands and problems of SMEs to
the government to set the policies on SMEs. The Deputy
Minister of Commerce Thailand recognized that FSB
is a well-managed organization on SMEs and Thailand
can apply the FSB model to support the development of
Thai SMEs.
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Deepening ASEAN: An initiative aimed to develop markets
in ASEAN capitals and big cities through the penetration of
high-value, innovative and well conceived products that have
been designed to meet local needs into the ASEAN city markets.

e Top Thai Brands Exhibitions
These exhibitions were held to expand markets in five
capitals, or large cities, of four CLMV nations as follows:

MYANMAR
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1. Phnom Penh, Cambodia between 1° and 5" March 2017:

The exhibition comprised 174 companies exhibiting 238
booths with the total trade value of THB 1,933.47 million,
immediate transactions of THB 26.47 million, forecast
for the next year of THB 1,907 million. Popular products included
fashion items, cosmetics, health products, foods, beverages
and home-decor items.

2. Yangon, Myanmar between 23™ and 26" March 2017:

The exhibition comprised 103 companies exhibiting
103 booths with the total trade value of THB 105.43 million,
immediate transactions of THB 6.125 million, and forecast for
the next year of THB 99.31 million. Popular products included
foods, salty snacks, seasoning sauces, cosmetics, bags,
clothes, car accessories, stationeries, packaging products,
food containers, air conditioners and electrical appliances.

3. Ho Chi Minh, Vietnam between 11" and 14" May 2017:

The event comprised 140 companies exhibiting 164 booths,
with total trade value of THB 126.19 million,
transactions of THB 10.68 million, and forecast for the next
year of THB 115.51 million. Popular products included foods

immediate

and beverages.

4. Vientiane, Laos between 7" and 11" June 2017:

The event comprised 119 companies exhibiting 132
booths, with the total trade value of THB 137 million,
immediate transactions of THB 7.05 million, and forecast
for the next year of THB 129.9 million. Popular products
included foods, beverages, health and beauty products,
fashion items and electrical appliances.

5. Hanoi, Vietnam between 17" and 20" August 2017:

The event comprised 132 companies exhibiting 148
booths, with the total trade value of THB 60.31 million,
immediate transactions of THB 10.05 million, and forecast for
the next year of THB 50.26 million. Popular products included
foods, health and beauty products, artificial flowers, accessories,
home appliances, plastic products and clothes.
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¢ Mini Thailand Week Exhibitions

The DITP pursued its “City Focus” strategy in order to tap into secondary markets, by
staging Mini Thailand Week exhibitions in eight secondary cities of ASEAN, as follows:
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1. Khammouane, Laos

between 17" and 21* March 2017:

The event comprised 25 companies exhibiting 25 booths,
with immediate transactions of THB 3.38 million, and forecast
for the next year of THB 10.5 million. Popular products
included foods, beverages, health and beauty products and
water purifiers.

2. Xiangkhouang, Laos

between 28" March and 1% April 2017:

The event comprised 17 companies exhibiting 17 booths,
with immediate transactions of THB 7.0 million, and
forecast for the next year of THB 36 million. Popular products
included foods, beverages, health and beauty products and
motorcycle parts.

3. Hai Phong, Vietnam

between 23" and 26" March 2017:

The event comprised 55 companies exhibiting 70 booths,
with immediate transactions of THB 4 million, and forecast
for the next year of THB 17 million. Popular products
included fruits, energy drinks, artificial flowers and accessories.

4. Can Tho, Vietham

between 7" and 9" July 2017:

The event comprised 57 companies exhibiting 80 booths,
with immediate transactions of THB 11.5 million, and forecast
for the next year of THB 58.14 million. Popular products
included foods, beverages, home appliances, health and
beauty products, clothes and accessories.
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5. Mandalay, Myanmar

between 22" and 25" June 2017:

The event comprised 66 companies exhibiting 70 booths,
with immediate transactions of THB 1.53 million, and forecast
for the next year of THB 3.91 million. Popular products
included fashion items, sandals, clothes, accessories, leather
bags, beverages, health and beauty products and salty snacks.

6. Taunggyi, Myanmar,

between 1* and 3™ September 2017:

The event comprised 23 companies exhibiting 30 booths,
with immediate transactions of THB 6.56 million, and forecast
for the next year of THB 218.7 million. Popular products
included fashion items, shoes, vegetable oils, lingeries, bottle
capping machine and durian juice.

7. Selangor, Malaysia

between 6" and 9" July 2017:

The event comprised 27 companies exhibiting 29 booths,
with immediate transactions of THB 4.52 million, and forecast
for the next year of THB 51.88 million. Popular products
included instant food, skincare products, fashion shoes
and accessories.

8. Siem Reap, Cambodia

between 13" and 16" July 2017:

The event comprised 83 companies exhibiting 120 booths,
with the total trade volume of THB 67.5 million, immediate
transactions of THB 7.5 million, and forecast for the next
year of THB 60 million. Popular products included home
appliances, salty snacks and cosmetics.
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The DITP aimed to further promote
expansion of the market for Thai products and
services, in order to establish good impression
and confidence in the product standards to
consumers in China, Hong Kong, and Taiwan,
especially those in cities with high market
potential. Highlighted products were rice, fresh
fruits, processed foods, salty snacks, herbs,
health and beauty products. In 2017, the DITP
implemented the following projects:

1) City Focus / Demand-Driven Projects in
China:

Projects were implemented in four Chinese
cities, i.e.Guizhou, Xian, Hangzhou and Wuhan.
Under these projects, Thai commodities were
promoted and sold at popular local department
stores. These projects generated immediate
sales of THB 11.05 million. Forecasts estimate
that future purchase orders for a full year will be
THB 42.08 million.

2) Top Thai Brands 2017 Exhibition in Kunming:
Held between 12" and 18" June 2017

The exhibition featured 171 companies
exhibiting 224 booths. Immediate sales totaled
THB 23.30 million. Forecasts estimate that
this exhibition will generate THB 70 million in
transactions within one year. Approximately
200,000 visitors came to the exhibition,
expressing particular interest in processed food
products, rubber pillows and health products.

3) The 14™ China-ASEAN Expo in Nanning:
Held between 12" and 15" September 2017

This expo featured 149 exhibitors and 163
booths. Sales transactions during the expo
totaled THB 21.5 million. Forecasts estimate
that sale transactions generated by this expo
will reach THB 254.7 million over one full year.

4) Tai Le Gou, or Thai Trade Promotion in China:

Two events were held in Shanghai from
24" November to 24" December 2017, and in
Beijing from 7" December 2017 to 7" January
2018 via a collaboration between the DITP,
Charoen Pokphand Group, and Loxley Public
Company Limited. Aiming to spur proactive
exports at regional level, the events focused
on five categories of Thai products namely:
fragrant jasmine rice, food and cooking
ingredients, beverages, spa products, and
salty snacks. In 2017, the project event
covered 54 products.
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The DITP sought to increase distribution channels in
secondary cities and major towns across South Asia via
Thailand Week Expositions. The activities held in new
markets were as follows:

1. Thailand Week 2017 in Colombo, Sri Lanka between
7" - 11" July 2017

37 Thai firms Participated in the event. Total sales were
USD 8839,870. Immediate transactions were THB 2.4 million.
Forecast for the next year will be THB 24.46 million. Popular
Thai products at the expo were: furniture, kitchen utensils,
bedding, bathroom shelves, massage and skincare oils,
spa products, air fresheners, large towels for hotels, facial
treatment items, ready-to-eat foods, organic foods, spicy
paste and Tom Yam.
2. Thailand Week 2017 in Karachi, Pakistan Between
22" - 24" September 2017

30 Thai firms operated 31 booths. Total sales were USD
1.4 million.
Forecast for the next year will be THB 40.887 million. Popular
Thai products at the expo were: lock and key sets, trays,
water bottles, rubber pillows, motorcycle parts, skincare
and hair care products, balms, halal food, instant noodles,
and instant ginger powder drinks.

Immediate transactions were THB 6.86 million.
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STRATEGY TO ACTIVELY BOOST THAI EXPORTS
DEMAND-DRIVEN APPROACH VIA E-COMMERCE & DIGITAL PLATFORMS
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nanuad g luEInEa1Iu NMIAIREUAY NSUAILEINNTITAN
serinsdsemAmnusuulaunansensasnand Inalvianudagy
UN15L393ATENEN1SEIAaNTHIN (Demand-driven approach)
HudasmemsAailtlnilatinedasnieiana ZFallumannlng)
fdrdglunisaiagdeaansialniliadiesiaiinazil
Uszanininign Taaaduanuniunsaugnamansnan
3 Uszne A

In today’s digital age, online tools play a critical role
in peoples’ lifestyles and, just as digital technologies have
impacted consumer behaviors, they have also brought
changes to the trade industry. The DITP, in its part, has
responded to Ministry of Commerce’s policies by placing
strong emphasis on a strategy to boost Thai exports
actively with a demand-driven approach via modern digital
channels. E-marketplaces are rapidly expanding and they
now constitute important platforms for fast, and the most
efficient, development of new exporters’ businesses.
The DITP has thus carried out its work via the following
three strategic frameworks:

WiuumanawarisgaINana:s=uutiofioauasy SMEs gana
Developing e-marketplaces and a digital ecosystem to pave
the way for SMEs to enter global trade

duldasunisAs:noUSINAWIUWITUBEAINA
Promoting international trade via e-commerce

P—

TuindougnsansnieliintuznssuniswarisgdIannsating
vouds:inA

Driving strategy under the supervision of the National
E-Commerce Committee

gnsmansaunanifigayenunsluniseenalaniaun
gusznaumslng lagwwiz SMEs lHaunsanignisvingsna
snhudsumauunanaiunmsfaaulailiasuieas @i
Wakuingssuuasegnalunanmsduannaaginaagnadiiv

These strategic frameworks have been laid down to increase
international trade opportunities for Thai entrepreneurs,
particularly SMEs, via comprehensive online trading
platforms for the ultimate goal to attract increasing revenue
for Thailand’s export sector on a sustainable basis.
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nsNawIaaMan@sgasnatarsuuindiodsiain SMEs gaina
DEVELOPING E-MARKETPLACES AND A DIGITAL ECOSYSTEM TO PAVE THE WAY FOR SMES
TO ENTER GLOBAL TRADING

Imaamwznmﬂ'jw 6 Tjﬁmmé\jLﬁ%mmﬁﬁﬁﬁzmwﬂsxmﬂ For more than six years, the DITP has dedicated
yodunmuulasl Thaitrade.com #uilumainnatewidizd  resources to developing Thaitrade.com as Thailand's
fudnnsafindataduniuniseavdseinalng LWandnfy  official e-marketplace. This website is designed to help Thal
Ausznaunilnalaaianie SMEs TdillamaiinfiengugnAn  entrepreneurs, especially SMEs, reach out to customers
nnalan across the world.

THLITRADE.COM

©

a§nwanuninalRausn
na:usnasvavlng
CREATED A GOOD IMAGE
FOR THAI PRODUCTS

ansnsinulnSona:

aswyanlfnuniAiAsugne
vaulnenon
ATTRACTED OVER

2,001 \io
y MILLION BAHT

to the Thai economy

ACHIEVED A GROWTH RATE OF

207.06%
ieiRsuRulRLULA
from the previous year

AND SERVICES

....................... (L‘Jaﬂ"]ﬂ’]gﬁavqgﬁgha_ng’]u)
(documented trade volume)

wanisaitudiu Usuuszunru 2560

aaaaaa

3,391 579 "
o i 18,3125

= +90%<

1iE1S0UgAYONAUA

- % 293,778 :
52 nusanjaufn 1.288,77 / THZITRADE.COM
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|ﬁaahé'anoqué’ﬂ|§ovaa THAITRADE.COM
KEY SUCCESS FACTORS OF THAITRADE.COM:

WuuN1sTAUSNISASUDY9S WUFAUEUSNIS Thaitrade.com Center
OFFERS COMPREHENSIVE SERVICES VIA THAITRADE.COM CENTER

juSN"s Online Support naon 24 §olud
PROVIDES 24 HOURS EVERYDAY ONLINE SUPPORT

SausunWaRoNTRaUBNAVIAISUIUUANTSED-V1E
DELIVERS CONVENIENCE TO ITS MEMBERS THROUGHOUT THE PROCESS

usSnsUARUNEIeSINSSAvNUIUUDaLlaLina:oowTal
ARRANGES ONLINE AND OFFLINE PROFESSIONAL BUSINESS MATCHING

SERVICE

waNaNLEeilATaNNg “NANANEATW SMEs 81unsAn
aaulataeuAsuavas: Smart Online SMEs (S.0.S.)” Liia
anszaulrigisznaunisanunsalduszloriaindaaniaaaula
Tunsalpadneiitssananin ﬁmsimamué’mmfd\jﬁnﬁ\ﬂu
dunaILardIu)INALAIINNNIHIHIT Y LNLAMULTNT
ﬂa\mé“ﬂgjmuazmwmﬁ"uaamﬁmamﬂuﬂ 2560 1NHY 31 ASY
ALI139UN0 5,497 318

Moreover, the DITP has implemented the SMEs
Empowerment for Comprehensive Online Trading: Smart
Online SMEs (S.0.S.) Project to upgrade entrepreneurs’ ability
to use online channels efficiently for their businesses. Under
this project, intensive training was conducted in Bangkok
— as well as in other provinces — with experts recruited as
trainers. In 2017, the DITP upgraded the training content
and increased training frequency to as many as 31 training
sessions, attended by a total of 5,497 participants.

NIEILFINNITANIZRINU SN A UN BT AIN S
PROMOTING INTERNATIONAL TRADE VIA E-COMMERCE

NTUAILAIUNNTAITENINUTLNALEAUAINUF A ey 2B
W uazduasuglsznaunisinglildusslagianndasme
Ranalunsniddnunn Sesaufladuavdnswuadnstuiin
seaulantiolunazstszne TaglasemsfigrAalutloudszana
2560 laun

The DITP has recognized the importance of developing
Thai entrepreneurs’ business opportunities and encouraging
them to use digital channels to reach out to markets with
good potential. The DITP therefore joined hands with
world-class partners, both in Thailand and overseas, to
carry out several key projects in 2017 as follows:
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amazZon.com
~—

ebay
-1 GoSoko

* Amazon.com: duLa3uUsENauN3Ingl¥ld Cross-border
e-Commerce \udaunivaanalanianiunisAnlidunana
arsgaiini lagdnnanssnlutAauiuanay 2560 JUunlasu
ARLADNLEN39UTATINIS 52 UTHN ATAUAJUNENFUAIFIN WAL
AU FUA1EIMNS Fudndadn uaziudnnusutiu fagiu
fgusznaunisiuszauanudnsauaslsannade (On board)
uwdulad Amazon.com uéda 6 U lawagseninedumnay
mMsthusEnd ddnanwiuaasdesaly

e eBay: 2t8gn19n13A1EUIULTA ebay.com $auAY
WISMLUAsTavALUETSa “eBay Enabler” 3 USHNNIUARNTIY
“Jufgana JuhANUENSY” (eBay B2B2C Business Matching &
Workshop) sifiumsiafuusmawus snsifmsa (sznelng) $1n
2 A5 TuiRauFomanuazfiounn Ainen 2560 fifUsznaunis
dnsan 112 e Tesiuguandud1dszinnaimsusg
FUNTWUATA UL UNTURAZLATANUSEAY FUAIRNLEITNY
wazazlnasnoud SFudilnsliuaaasuladldnia 1,004
378119

¢ GoSoKo (LAuAa G-marketafrica.com): Satuiilaldou
AuenaY 2560 dutdsugisznaunisingdnsanlasunis Cross-
border e-Commerce Solutions & Business Matching 14
mdsnwuazduggsnanuglsznaunising Tauiaiunis
Mdaanunidizdaiannsaliinda1unsuuay (Cross-border
e-Commerce) tHuraun1eni1sAnseriglseinaldiamnain
wawim Haqiuiigusznauniandantumouuiulaiudoly
NANFUAFIANLAZAN NN FUMBNLAITY Lasnaldauuis

. wananaiodl e-Marketplace futnlusteUszinea o
AIMAIDEITHINIMITOLUINIINSEIETUAMNTINTD AU
aaulaisiuiu a1l JD.com, Tmall.com (Ma1A3U) Soug.com
(RA1ARNLIUBANNAT) WAy Coupang (FA1ALNIHALE)

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

e Amazon.com: The DITP supported cross-border
e-commerce for Thai entrepreneurs through Amazon.com,
which makes it possible for them to connect with the US
market. The DITP selected 52 Thai companies, including
producers of health and beauty products, foods, clothes
and home decor — to participate in the project. This
cross-border e-commerce project was implemented
in September 2017 and, to date, six firms have already gone
on board with their products appearing on Amazon.com.
More firms will follow suit in the future.

e eBay: The DITP sought opportunities with ebay.com
by partnering with three eBay enablers. Through this
partnership, eBay B2B2C Business Matching & Workshop
was held twice, first in August and again in November 2017.
A total of 112 entrepreneurs — manufacturers of processed
foods, health and beauty products, fashion products &
accessories, home decor and auto parts — joined the
workshops and at least 1,004 Thai products are now available
via ebay.com.

¢ GoSoKo (former G-marketafrica.com): Implemented in
September 2017, Thai entrepreneurs were encouraged to
participate in the “Cross-border e-Commerce Solutions &
Business Matching” project with GoSoKo provided counseling
and matched business with Thai entrepreneurs. Participants
received knowledge about cross-border e-commerce. Also,
they have posted their products in health and beauty, home
decor and dried fruit categories.

The DITP has also sought e-commerce cooperation
with many other leading e-marketplaces, among them are
JD.com, Tmall.com (China), Soug.com (Middle East) and
Coupang (South Korea).
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The DITP has recognized the importance of
developing Thai entrepreneurs’ business
opportunities and encouraging them to use
digital channels to reach out to markets with

good potential. , ,
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DRIVING THE E-COMMERCE DEVELOPMENT PLAN PHASE | (2017 - 2021)
UNDER THE SUPERVISION OF THE NATIONAL E-COMMERCE COMMITTEE

Tuutszanas 2560 uaniguumiuaziamindaiAegia
ANZINHIANMNFIULAIZIRA (Waa1nran Uszau Jumay)
waunanglinsznsromdigdiluniasnunanlunmsysunns
mufudnddidnnsainduasusamea e liussa inguszaud
20gn1snmuIlssinalnag Thailand 4.0 nsznsawidigs
FeusumuAnsnssunswdadBiinnsaing Tnadsguuns
Imansgnrmdndiduldssn ysannsnisrinusenie
MASETUMALENTL TAYIN “UNuNBLNWIRZdaENsating szasd 1
(W.A1. 2560 - 2564)" WhnunuAs yarwidigdaiannsaiinduny
Uszinelng Wil 5 1 iugnsmans 4 fu f

nNIsAdanna

T T T e I

In fiscal year 2017, the Deputy Prime Minister and
National Council for Peace and Order’s economic chief
Air Chief Marshal Prajin Juntong assigned the Ministry of
Commerce to integrate Thailand’s e-commerce structure,
with the goal of developing the country’s infrastructure
according to the government’s Thailand 4.0 Policy.
The Ministry of Commerce therefore established the National
E-Commerce Committee, with the Minister of Commerce as
its Chairman, and drew up the E-Commerce Development
Plan Phase | (2017 - 2021). The target of this plan is to double
Thailand’s e-commerce value, within five years via the four
following strategies:

gnsAansh 1: 1Iasuaswia:wuinAUaUsnlunsINGTUTAEUs=neuns
15"TSTRATEGY: COMPETITIVENESS SELLER (GO ONLINE)

gnsAEnsh 2: 1a5uaswanwinadouRidosion1srin E-COMMERCE lla:51U98AUE:AIN

2"°STRATEGY: ECOSYSTEM FOR E-COMMERCE & TRADE FACILITATION

gnsfAansh 3: IvuUs:ansnwia:arunwdadeatuauu
3"°STRATEGY: EFFECTIVENESS OF KEY SUPPORTING FACTORS

gnsAansh 4: aswnowidelulitBona:gvie
4™ STRATEGY: TRUST BUILDING FOR ALL

58 s1e9uUs:91U 2560 | NsUENIASUNISAISHIWUS:INA
ANNUAL REPORT 2017 | DEPARTMENT OF INTERNATIONAL TRADE PROMOTION



il n3ud @I agnIgdsema lugiuediaiaanynis
ﬂmwnﬁumiwm"a’ﬁmaﬂmauﬂaImauammmuw&uqumﬁﬂ
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Tns. 02-507-8131, 082-766-9696

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

NEW
ECONOMY
ACADEMY

The DITP, initsrole as Secretary to the National E-Commerce
Committee, proposed the E-Commerce Development Plan
Phase | (2017 - 2021) to the Digital Economy and Society
Committee for consideration. The panel, chaired by the
Prime Minister, has accordingly approved the draft.
The Ministry of Commerce, moreover, plays a key role
in implementing the first strategy to boost entrepreneurs’
competitiveness, trade opportunities via online platforms,
and to create trade value via cross-border e-commerce.
As the Ministry of Commerce strives to create stable
growth for Thai exports, this work is achieved through
the collaboration with all related sectors of the country.

Empowerment via Online Trade Training Programs
The DITP carried out a plan to assign the New Economy
Academy (NEA) as the main organization responsible for
handling a training program aiming to sustainably enhance
Thai entrepreneurs’ efficiency. The program focused on
SMEs, startups, community enterprises, retailers, wholesalers,
farmers’ groups and local economy groups. Through this
program, the expansion and promotion of knowledge base,
and development of business skills, would help to boost
Thai entrepreneurs’ trade competitiveness in line with
the government’s Thailand 4.0 Policy.

“Video Marketing: Next Generation Marketing You
Should Never Miss” was the title of a workshop hosted by DITP
on 21* September 2017. The workshop was designed to raise
awareness among entrepreneurs of the influence of online
visual media for marketing purposes. During the workshop,
the trainers walked the participants through the concepts
and theories of video marketing. The workshop session was
so well received that the DITP decided to stage another
session on video marketing on 8" November 2017 titled
“Video Marketing #2: Get Insights for Video Marketing to Win
a Big Wow”. At this workshop, entrepreneurs were instructed
in the use of smartphones, computers and digital cameras for
visual media creation. High-flying and experienced speakers
were on stage to present case studies in this session.
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FOR TRUSTED QUALITY /
gns=AuaUAINgLIUNSIdrYyanun THAILAND TRUST MARK (T MARK)

LOOK FOR PRODUCTS WITH THE

THAILAND TRUST MARK
HEARTMADE
QUALITY

PROUDLY MADE IN THAILAND
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QUALITY

FAIR
LABOUR

pdydnuaiinantnqeauioBonguniniufiuazdaas
ﬁuﬁﬁ‘[mﬁmméﬂﬁ%ﬁﬂ?{uﬁﬁ (Country of Origin) 1R5§U
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fififausandlng (Country Image) s2uveansziunWaNwal
ANFUAMAZLINTINE (Product & Service Image)
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T Mark serves the purposes of assuring the quality of registered
Thai products and services, communicating their country
of origin and excellent standards to consumers, enhancing
their image and thereby also enhancing Thailand’s image.

Since the official launch of T Mark in 2012, the DITP has
actively raised awareness of T Mark among target groups
in Thailand and overseas via marketing events and PR
activities, online as well as offline. In response to Ministry
of Commerce policies, the DITP stepped up the publicity of
T Mark label in 2017, identifying the main target countries
that pay considerable attention to environmental, social and

labour issues — such as the US, the European Union (EU)
and China. During this campaign, the DITP hired world-class
agencies to draw up and implement publicity plans,
emphasizing the standards, quality and good business
practices of Thai manufacturers and service providers to
the target audience. Also highlighted was the fact that
the T Mark is awarded only to Thai manufacturers and service
providers that comply with internationally-recognized fair
labor rules and that care about environmental and social
impact. This had the aim to boost public trust in products
and services from Thailand.

T MARK PRODUCTS AND SERVICE PROVIDERS

Jvuuiglnsunsrdryanuni

S19

niveonidu 6 NAUYAAINNSSY Téinn

TO DATE, 766 ENTREPRENEURS FROM SIX INDUSTRIES HAVE BEEN
AWARDED THE T MARK LABEL. THE INDUSTRIES COVER

9NaINNSSUKUN
Heavy Industry

ndugnaInNSsU3U
KU Infodlionwns WARATUTINABNSSU
inovdnonvna:wansiruriaun
The other industries include medical equipment,
pharmaceutical products, cosmetics and spa products

DEMAND DRIVEN APPROACH
NISISUSAVENUNISEI0aNIBISN

nwau
Fashion

Tawdlna
Lifestyle

NAUaNEINNSSUUSNS
15U ssNAUSNISSNYIWEIUIA SSAFUSNIsauIdSUaVNIW (aUN)
na:ssneANBIUIUIBIA
The service industries include medical services, health
promotion (spa) and international education
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PR CAMPAIGN: “THAILAND HEARTMADE QUALITY”

Thailand Trust Mark’s golden label signifies
quality and authenticity. When you see the
seal, know that these Thai products come
from a place of care and commitment.
Made from the heart, Made in Thailand.

#THAILAND
HEARTMADE

QUALITY

»
#THﬂl’ND

QUALITY (€3

From Thailand
_ToYou

WHAT IS
TMARK

THAILAND TRUST MARK

uaﬂmﬂmsﬂizmé’uﬁuﬁ’lumm@m"]\mi:mﬂ nINEILETY
mamszrnelssnalaUssnduiuaiasnumssuimelulsne
wazadunszuatauduming Taaladarinagnansasnauusue
T Mark LaghRUMIASNUUTUAKLIUIATIN TAEAHUALLINIG
asUszmdunusaaliuauile “Thailand Heartmade”
Eiw%’u‘l,?fl,umiﬁami “WW31zL31Aa Heartmade Nation
1dla... sivla... virdaela ialildaaniwainlanavaulng
lusuuailu Thailand Heartmade Quality @;umwﬁﬁiﬁqﬂ
arnleaulng.. Alaauitalan” wiauiuilFdarindaussmduiug
Mni/mwaunsaoulay) waldussndunusliduanamn
Tufismuotieniy Tagsiunissarhaasn o il

(1) Ho&eAun Thai Brand Heroes $1u2u 5 WUSUE Ao
WUSUA Blue Spice, PANPURI, NaRaYa, nenaguiunmi
UANINENAUNARNG uaz AYODHYA

(2) MnsuRsal Melduuian ' ‘

(2.1) Lost in Heart-made Nation 31u3u 1 (384 3 11a5%u
(15 U1l / 60 2w / 3 w1f) . .

(2.2) We are Heart-Maker 81474 5 1384 (15898
60 1)

#THAILAND
THAILAND TRUST MARK HEARTMADE
HEARTMADE QUALITY

QUALITY

MADE IN THAILAND

#IFOUNDTMARK

A

EXPLORE NOW

Beside overseas publicity of the T Mark, the DITP
also domestically raised awareness of the T Mark brand.
On Thai soil, DITP sought to boost pride and popularity in Thai
products via T Mark branding and “Thailand Heartmade”
PR Campaign. The theme was “We are Heartmade
Nation...Attentive...Dedicated...and Heartfully
Deliver Thailand Heartmade Quality - The Best
Quality from the Hearts of Thais...to the Hearts
of People all over the World”. PR materials (still photos/
online commercial) were produced in support of the campaign
as follows:

(1) Print materials for five Thai Brand Heroes: Blue Spice,
PANPURI, NaRaYa, Mahidol University International College,
and AYODHYA;

(2) Online TVCs:

2.1 Lost in Heart-made Nation: One story, three versions

(15 seconds / 60 seconds / 3 minutes)
2.2 We are Heart-Maker: Five stories (60 seconds each)
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PR CAMPAIGNS IN FOREIGN COUNTRIES

Forbes @heNewlork Eimes

THE WALL STREET JOURNAL

CNBC
. ) TRAVEL+
trlpadV|sor® LEISURE

y N

@usaTtoDAY HGTV

(1) wrznguidiaundanniutAsegnaludanigausng
Tagdrwnenuduiasunisanlusnalseing o wAsiogasn
[F3nd0u3Tn FTW 1wwdfidte dooluamsgaunsdm sudums
Uszn&dunud T Mark Wunns8aansuuuAsuteas (Integrated
Marketing Communications) latai1enmsiuianudiAguas
m51 T Mark uuiaumuazusmsinaaudafana (Programmatic
& Digital Advertising) 81¥1 CNN, Bloomberg, USA TODAY,
Forbes, The New York Times, WSJ, TIME, CNBC, HGTV,
Food Network, TRAVEL+LEISURE, TripAdvisor ’nm‘%\i
Uszndunusludauantiu (Out of Home Media) muNuf
ddnluiilaviiigain Fanln wazaaduaulada a1u1Innzsu
Lf{?wa\jﬁammaséﬁinﬂﬁalﬂ‘luﬁuﬁlﬁ%uﬁﬁ\jﬁuﬁwﬁ]mmw
2adlnenazuasrnlaanndusning T Mark

TIME TIME 1l Like Page
Sponsored - @

What began with just a handful of firms has grown to 738 companies
achieving the Thailand Trust Mark. #ad

What Does It Take to Stand Out as a Company That
Consumers Value and Trust?

Learn why numerous companies vie for the Thailand Trust Mark seal of approval.

(1) Campaign for Major economic cities in the US:
The DITP New York branch commissioned FTW, a famous
agency in the US, to conduct an integrated marketing
communication campaign for T Mark. This campaign
focused on boosting public awareness of T Mark on Thai
products/services via programmatic & digital advertising. This
campaign appeared in various media outlets such as CNN,
Bloomberg, USA TODAY, Forbes, The New York Times,
WSJ, TIME, CNBGC, HGTV, Food Network, TRAVEL+LEISURE,
TripAdvisor and out of home media across New York,
Chicago, and Los Angeles. Through the campaign,
entrepreneurs and consumers had higher awareness of
T Mark and the quality of Thai products/services.

I wavaynasus:y1dauwusiunaus:ine
THE OVERSEAS CAMPAIGNS ACHIEVED

Honnuanusionduidnrung
Impressions

40,484,14

anu

iAnNsiidousouludooaulau
Social media engagements were also high, with

102,341

Iwan

POSTS

MILLION

nfiugusina
Consumer Reached

e pii
 Hi 1o.

anusiy

MILLION CONSUMERS

iwenwsludoduauoauladivuiu
Social media exposure about
T Mark, as a result, soared by

27%

DEMAND DRIVEN APPROACH
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(2) wrznguiilmungluanainglsduazanigaiuina
dulnmudaddunsalusholsans o uasigasn (AR
U3 Time Inc International 91AA Fuillugnaniingas TIME
Magazine 4avNuNAMUALINUANNEIAY2DIATYT T Mark
wazhnuWlulinaans TIME Magazine Europe Edition LWeILWs
Tungudszmaanamglsl 2 atu Aa atduiud 21 Gamey
W.A. 2560 WAz 18 AUHNHW W.A. 2560

wSoumidanIAINaNAVIvNYIWEIWS

asuudonsna TIME.COM

The company

was also commissioned
to conduct a digital
campaign for T Mark

on Time.com

aundndanurenmuldsosa:
The number of impressions was

szn1dNnws a3 T Mark nglwilszine
PR CAMPAIGNS IN THAILAND

(1) Usemduius 1y Influencer szaudsainalusnanis
dunthusanalng Tasunaniguusslina1nfons T Mark ila
Jufl 26 wqua1AN WA, 2560 Liaas1ensiuslunguuilag
wazgusznaunislulssimeatnundneane

(2) UszmduRUsHIUFa AN Ingy Insied wamg17
wazlszandunuEd unAulszEdunug Savinunduniuwal
Juimsssduguiieafums T Mark 3 Uszifiu An Aouniw

158

(2) Campaigns for the European Union and the US:
The DITP New York branch commissioned Time Inc International,
which publishes TIME Magazine, to write articles on T Mark
and release them via two issues of TIME Magazine Europe
Edition, published on 21 August 2017 and 18 September
2017.

UNAIWAINE1DSMST CIRCULATION ogjii
These articles appeared in the edition
with circulation of

334 ; Y3 ezl

VOLUMES EACH

IGunassSu§luivaannawelsy
na:ansgoiusna

Targeting people in the
European Union and the US

nauidryIusiunguou 3 Ase TESugruounisianua
The T Mark promotion was run campaign three times. The response was

9, 755, 1 37 IF:\f;RESSIONS

vaudnsINIsAansodnsnasiruluunun

of Click-Thru Rate (CTR) soufi$owa: 0.31
was at 0.31%

(1) Influencer-based publicity via the Doen Na Prathet Thai
(Thailand Moves Forward) TV program: On 26" May 2017, the
Prime Minister talked about T Mark in the program significantly
raising public awareness of this certification in Thailand.

(2) Publicity via prints, radio and TV media: The DITP
produced content and PR articles to highlight that T Mark
stands for quality, high labor standards and environment.
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WU WATEIMIAAAN 8171 9ANANIIN T Mark deyaslavanu
Wagas1en1ssugAuntdneuluuismaunalrg nla5unsn
T Mark a1

(3) UszrnFunusniedanaulatiaznisnaiauuusaa
wenguithninsaulnsiioma inouagsinom i iaaianssua
T Mark Heartmade Quality wazasnanszuaiaulng (Proudly
Made in Thailand) Taaldnismarauuudinsatan (Viral
Marketing) lunguguslana Taudne Blogger/Influencer
nfianswasianguiilnunaaugulndgadaauidog IWouLws
Ussanduwus T Mark uazianssusing o st

A
@\l
#IFOUND
ARK

&
™
super

IN THAILAND

< #ThailandHeartMadeQuality

Follow

#PROUDLY MADE
IN THAILAND

Khon kaen

#PROUDLY, MADE

#PROUDLY MADE
IN. THAILAND

#THAILAND
|HEARTMADE

| [rer—
'IN THAILAND

oQvy
4,922 ikes
theniti yilolnowin audInpuidliquiumsaiain
i i wazAui9n T MARK IdnnTudndon
10 Aoy 2660 wdn uanmndlslng
Wl#R 16 : thailandirustmark n Link  Bio annn Wit
hitp:/proud.thailandrustmark.com

A Q e’

#PROUBLY MADE

I— IN TH'KILAH’\i

#THAILAND
HEARTMADE

1 e oM CHIN

#THAILAND  |§ :
HEARTMADE
THAI FRUITS i

#IFOUND
| TMA_RE

L vk

§IFOUND
TMA EK

TMARK

THAILAND TRUST MARK

#PROUDLY MADE
IN THAILAND

#THAILAND
HEARTMADE
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Also, DITP arranged factory visits to promote T Mark among
staff of companies approved with T Mark certification.
Among these companies were:

. utnladu $1in ruAninTuiialady
Oleen Company Limited, manufacturer of Oleen vegetable oil

o Btmaayad Instaade rin guanamisuusudsaning
Ampol Food Processing Limited, which produces Roi Thai
food products .

o udEmandiun d1in (naaw) duangaiulususuagniiui
Sabina Public Company Limited, manufacturer of Sabina
lingerie

o miaans’mmsé‘fummﬁﬁu‘%ﬂﬁchuﬂﬂmﬂ‘niﬁ'ﬁﬁuaz
waiin Taw and
The PR activities included broadcasting relevant executives’
interviews through TV programs and FB Live

- uMIEnguiugrda wazinian watn lad
The Phuying Theung Phuying (Women to Women)
TV program and Khaosod FB Live
o Uszmdunudaudalasurluinaasiadaios af
Print media publicity via top magazines such as
- uRTugndUAW, oadud Inauaus, 38w
Inauaussaimasaaning 1usu
Matichon Weekly, SME Thailand, GM Biz, and
Thailand Restaurant News

44,

DITP

THINK TRADE THINK DITP

#WEARE
HEART
| _MAKERS

o Sauatiuayueuie BANGKOK WOMEN'S RUN 2017

(3) Online PR & Digital Marketing Campaigns: The DITP
conducted these campaigns targeting new-generation
Thais and foreigners. Both online PR and digital marketing
campaigns supporting T Mark were implemented in 2017
to highlight T Mark Heartmade Quality and Proudly Made
in Thailand sentiment. The campaigns focused on viral
marketing, hiring bloggers/influencers of the Millennial
segment to promote T Mark. They covered:
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- wuztms1 T Mark (What's T Mark) waiaauaanufiuan
wazainlaffidans dydnwalfonnuainnisniiuiiaag
nsdanual T MARK .

- Thailand Heartmade Nation #319m35ujuasiinlaineaiu
n31 T Mark lunqueuslnauaziduaan laald Thai Brand
Heroes 1Ugnnse LLaLLmﬂmﬂulmauuauuaumlm 1419
male LLaw‘Yl’]WJ?JsLﬁ] LwaaﬁmLme\j‘meﬂimaumﬁu‘Lﬁmmm
wsatiuanala aule waziinandyanwal T Mark Ny

- daviuAuLley “'*mmfﬂa naelna” laeld Blogger
waz Influencer sauanan waskAly laadFuainarsa
awanuiulng wSaufauaruiin #ThailandHeartMade
Quality #ProudIyMadeinThaiIand #IFoundTmark Lﬁa%nmu
Aawladisinuamdgiiiauanspnugdlaluduiinauas
Anuiulng aaﬂazmé’mﬁuﬁiu?{amlﬂﬂq Digital Billboard
28 LED Tawoun Ltaz%aﬁaa'm Google Display Network (GDN)
el HFaUszmndunusaaula a1i Forbes Thailand/ Brand Buffet/
bangkokbiznews / Marketing Oops!/ The MATTER/DOODDOT/
MarketPlus / a day online / Bangkok Post

flanssuduta3uns1 T Mark

(1) ¥auru T Mark Festival 3aufuvinuassnauAn
iumadiad Jufl 23 - 28 WAL WA, 2560 LilaUsz duRS
m31 T Mark ‘l,uﬂamwuﬂnﬂmqm\jmmavmﬂm Tagdnuand
UN33ANIUALATIIIMINEEUAT 32 F1uA mw\mmmnﬁu
axjLawmimmrﬂLwaaﬁmmﬁu%ﬂumw T Mark 32u79uUsua
aumLLawmmsI'ﬂmImum”naﬁyaﬂ‘mu T Mark a9 Aanssu
T Mark Festival, T Mark Shop, Heartmade Workshop,
T Mark Experience wauisdafanssuduaiumaneluguuuy
Shelf Talker 5931AU Gourmet Market 191 500 181019

- Introduction of T Mark (What’s T Mark): This sought
to inform consumers of the background behind the T Mark’s
concept and its representation of quality.

- Thailand Heartmade Nation: This campaign promoted
awareness and understanding of T Mark among consumers
and exporters, using Thai Brand Heroes. In a bid to encourage
it sought to inspire Thai
entrepreneurs to do their businesses with their passion.

Thais to support Thai products,

All at the same time, the campaign aimed at ensuring that
new entrepreneurs were inspired by, interested in, and more
aware of the T Mark.

- “Do it With Heart, Do it By Thais”: This campaign
had bloggers and influencers sharing photos of Thai
products/services with hashtags #ThailandHeartMadeQuality,
#ProudlyMadeinThailand, and #|FoundTmark on social media
S0 as to encourage more people to show their pride in Thai
products/services online. These photos were shown on BTS
media, digital billboards, and LED screens for ads. DITP
also bought space from Google Display Network (GDN)
and online platforms of various media outlets including
Forbes Thailand, Brand Buffet, bangkokbiznews, Marketing
Oops!, The MATTER, DOODDOT, MarketPlus, a day online
and Bangkok Post for further online publicity.

Activities to Promote T Mark

(1) T Mark Festival in Collaboration with Emquartier:
Held between 23 and 28" May 2017, this festival aimed
at promoting T Mark among foreign and Thai consumers.
The festival featured 32 exhibition booths and activities to
raise public awareness of T Mark and products issued with
this certification. Among the activities are T Mark Festival,
T Mark Shop, Heartmade Workshop, T Mark Experience,
and Shelf Talker promotion with more than 500 product
items from Gourmet Market.
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eval (7

oo s (@)

(2) AanssuUsEAIFUNUSATT T Mark S2UAURIETITHEUAN
{in# lulasuns “WaymutatFuminananmanans T Mark
fuiind” §atuszrinaTufi 20 FewnAx - 20 Auenau WA, 2560
Talamal#ignéniindidandaduén T Mark [fannfi 2,500 5183
o ameluing guladifumad uazfiitingnin 600 a1an
lsene

9NMI6N fiunuathesailasaaunsusdaddun1sAsering
Ussmansandanuniaaiusiig g il 2560 dunaliligaula
duns2aldme T Mark luggihaunuenew 2559 - nuenew 2560
19U 629 318 wazh UAnaNTRIAsURIUIEINT 2560 91U
69 11 laadafianaulsznadiatnsiiiidotuil 18 fuwnau
w.A. 2560 lasdunedlady wnude f7raiguunidsedn
nsznsrewdind uguay

DEMAND DRIVEN APPROACH
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(2) T Mark Campaign in Collaboration with Big C
Supercenters: From 20" August to 20" September 2017,
this campaign invited people to buy T Mark products at Big C
outlet. More than 2,500 items of T Mark products were made
available at over 600 Big C Supercenters and Mini Big C
branches across Thailand.

With the continuous attempt to promote the T Mark of
the DITP and partners, we have seen a total of 629 entrepreneurs
applying for T Mark certification from September 2016 to
September 2017. Of them, 69 were granted the certification.
Mr. Winitchai Chamchaeng, Vice Minister for Commerce,
presided over the ceremony to present the T Mark certification
to qualified entrepreneurs on 18" September 2017.
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Tassn1snasaantaanuazandananalinaninisaanuuud 1 2560
DESIGN EXCELLENCE AWARD 2017 (DEMARK)

DeSi n The DITP, through its Office of Innovation and Value
g Creation organized the 10" Design Excellence Award
(DEmark). This award aims to recognize products with an

. Exce I I e n Ce outstanding design, and to raise acceptance of good design

Thai products in overseas markets. The Japan External Trade
Awa rd Organization (JETRO) and the Japan Institute of Design
DEmark Promotion (JDP) support this event by offering its Good
Design Award (G Mark) and with other contributions. Judges
ns:ua'\jLa%umsé”mzmﬂ\mmwﬂImﬂéwﬁndma%uud”mmm from Japan’s internationally-recognized G Mark contest have
LLa:a%H\maﬁhLﬁmﬁaﬂ'ﬁﬁw AiUlATINSAANSANARLARNLEY  joined the award’s panel of judges.
ApauduAInafiinisaanuuud vi3asneda Design Excellence
Award (DEmark) #widlufiii 10 adaiddunanuiilansy
frunsaanuuusazanszduauAingliiiufinansuunswansy ADEGE
Tumannlan TaglasuAdnusIniiaainauAnsadasun1sAn OF DEMARK & .
&i’mﬂ’azmﬂ"aam’jﬂu (JETRO) uaz Japan Institute of Design fuitn o TR . %
Promotion (JDP) ‘Lumsaﬁuauuﬁl,%mmmmnimi’a Good
Design Award (G Mark) U3z ﬂmﬂu mmuiwmamumiaammu
fildsunisuansulussiuanaunsaufiansandniy saut
Tanuudialududu 9 WaldneTalfinnsgulusiuana

swda -~

DESIGN EXCELLENCE AWARD (DEMARK) 3285usoq

SERVES AS A MARKETING TOOL TO CERTIFY THAT: U 2551 - 2560 www IIHMI

NUMBER OF WINNERS BETWEEN 2008 AND 2017

muouulnsuswoa v

ﬁuﬁﬁﬁlﬁﬂﬁsoaﬂlluuﬁ Ugaﬁﬂ ................................................ ................................................

A product has good design and value. DEMARK G MARK

' . (J H o
O uAINDUINNSSUNDIANESWESSANIANGTY UdU UdU
- . donndeuiunisivagundaiiazingvu : s 220222

A product is uniquely innovative, receptive to www www www www www www www www

“ the changing market demand and competition. :
. iDuindeuionumsmanaidnsugus:neuns s1® s

DEmark serves as a marketing tool. WINNERS WINNERS
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Us:inns1da DEmark Tul 2560 nusoonidu 6 nguaudn Tann
IN 2017, DEMARK AWARDS WERE GRANTED IN SIX CATEGORIES:

e NaudUANWOSTINOS NAUAUANDNAINNSSI
Furniture Industrial Products (Home Appliances /
(Industrial Process / Industrial Craft) Equipment and Facilities for Office / Etc.)

navauAlawalnd nauaaNIuUUSSYNIUTi
Lifestyle Products (Gift & Decorative Packages (Packaging Design)
Items, Household Items)

nauUARNSSUWARATUAIWEUIRSoUIFINY : nauAUANSWNATSL
Innovative Fashion ltems & Apparel Graphic Design Products (Fonts and Graphics
(Fashion, Apparel, Jewelry, Textiles, etc.) on Surface, Digital Media, Identity Design)

Inetul) 2560 Tagtunas Aut

(a0
IN 2017, THE PROJECT CARRIED OUT THE FOLLOWING ACTIVITIES: =
=
° =
. w
UASUAITASIVAISOUIASINISWAUNT « v e vvvemeenneeneiinenneinns : g
Applications were accepted via www.demarkaward.net : =
GUAAL - eeeeeieeenes 5UR 9 GunAU W.A. 2560 / 9" March 2017: a =
MARCH JANUINANVIDIA=3AIEUN TRSUNSATUAUULBoIsNY E E
SUR 4 - 9 IUUBU W.A. 2560 / 47 - 9" April 2017 crvrvvrveeern. T 97N G Mark TunlsTﬁF;owu%ﬁjurlﬂsoanuutiru rodgUinos 9
- . . BUIWA 97SUN IUduNavsU
IAUNSSANISIA-ANNINSIINISANYUS-NOUNNS APRIL .
RIFSUS9Ia DEmark Neludnu Milan Design Week g Ui support CHEIL IS experts, a press i
I (TENTEA SR EBERE and seminar on product design was held at
_ . . . Jupiter 9 Room, IMPACT Arena, Muang Thong Thani.
An exhibition and business-matching session was held for
DEmark winners at Milan Design Week in Italy. :
WOUNIAY----eeee e U 23 - 31 wnuNIAU W.A. 2560 / 23“ - 31 May 2017
MAY WSIUATNSSFNNS DEmark Show fu @81UwW1sINau
; “DEmark Show” exhibition opening ceremony
. . was held at Siam Paragon.
3un 30 AIN1AU W.A. 2560 / 30" August 2017: «+-c-veveveeenns aunnu
WSUausJa Best Design meludnu PM Award AUGUST
(law=gADA=IUUZIANSUAUISIVaIRA=NEUZUFN) :
U ANAURTUMS NMItisuSguna
The Best Design Award presentation ceremony was held : .
during the PM Award Event at Santi Maitree Building, AUYAYU-- - eveeeee 5un 16 NUg18U W.A. 2560 / 16" September 2017
the Government House (only the highest scorer in each SEPTEMBER WSUauswIa DEmark fu Hovuaasy du 2
category could be awarded at the event). : Tsuto AUSNISUSYUIKIBAESNER
3 The DEmark-award presentation ceremony
nalny took place at the Ballroom of Queen Sirikit
OCTOBER National Convention Center (A zone, on 2™ Floor).
WNFINI8U
NOVEMBER
5UR 30 MAAU - 7 WOATNBU W.A. 2560 / 30" October - 7' November 2017
WIASus9da DEmark / G Mark 2017 audumivnsougnu Good Design Exhibition 2017
£u Tokyo Midtown nsalmifiso Us=inArgdu
The DEmark / G Mark Award 2017 winners showcased their products at
the Good Design Exhibition 2017 held at Tokyo Midtown in Tokyo, Japan.
DEMAND DRIVEN APPROACH 69 —
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lassnisfisnsanaatdanuazanawsngdadisznaugsiedsaandan 1 2560

PRIME MINISTER’S EXPORT AWARD 2017

‘maawﬂsvﬂauaiﬂaa\aaaﬂmmu (Prlme Mlmster s Export
Award) 38 PM Award daguifiunsousniilel 2535 &sin
wiansguuesatiud dussgu Jullhwanelunsaduayuuas
“L‘*nmmmﬂml,mma\jaaﬂaumLLavmmi'ﬂmamummu s
iLiNLLamWﬂﬂﬂﬂﬁJUﬂLUﬂB’lmﬂ[}H\ﬂﬂiumﬂﬂﬁﬂ‘h}lﬁa‘ﬂﬁ\iﬂ’]iﬂﬁ?la\j
AULA u,auumsaammuwamnmma\mma\mumuwlﬂamu
lupanalan imﬁ’\mﬁuauumia%mmwﬁﬂmﬁa\jﬁﬂiﬁﬁiﬁuﬂ'
AEE NaUNSTSEIUNENAUNISF AN TUAILAZUS N2
Uszin e aaLfluiwmaaﬂamauﬁmawuaulwmea\man
Wwsedaudaanudisadmiugis: nAUNSTEUALALUS NS
BN ©) mmnwamimtuuimamsmmt,mﬂ 2535 quilvll 2560
smszazan 26 1 SusEMAlaSumsAndanl@susetandn
391 542 USHn 1wl 2560 nSUAILESUNNTANTERINUSINA
Iamufiunng sl

1. Yufi 24 flunau w.a. 2560 AanssutawnflasanIs
sdagussnaugsnadunanaiay U 2560 o Wiavuaagu 1
T50u50 S31

2. WhaunuAILE - Junau w.a. 2560 Tasuadasgingiy
TAsun1s AgadAInd 96 U3

3. ARY BUHiﬁJﬂ’liLMU“{l’]\i BTi’]ﬁ]LEIEIJJﬁﬂ”]uU‘i“ﬂE]Uﬂ’]'ﬁ?Ja\i
Q,‘YI mumiﬂmaaﬂiuiaumn

The Prime Minister’s Export Award (PM Award) was
first established in 1992 during Prime Minister Anand
Panyarachun term of office. Its goals were to support and
honor exporters of outstanding products and services with
the initiative to penetrate overseas market, gaining global
recognition for their own product brands. Today, the
PM Award is the most prestigious award given by the Thai
government to exporters, accepted as the highest honor
to its winners. The award also serves to lift the profile of
entrepreneurs that have contributed to Thailand’s export
sector. Between 1992 and 2017, a total of 542 companies
have won a PM Award. The DITP implemented the PM
Award 2017 Project as follows:

1. 24™ March 2017: A seminar was held to launch the
PM Award 2017 Project at Ballroom 1 at S31 Hotel.

2. February - March 2017: The DITP registered 96
applicants during the application period.

3. Sub-committees inspected the facilities of companies
that passed the first round.
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Best Design Award:
six companies

Best Service
Enterprise Award

Best OTOP Award:

Best Halal Award:
three companies

4. 30" August 2017: Prime Minister General Prayut
Chan-o-cha presided over the PM Award 2017 presentation
ceremony, which was hosted by the DITP at Santi Maitree
Building, the Government House. A total of 33 companies
won 34 awards. They were divided by category as follows:

Best Exporter Award:
five companies

Best Green Innovation Award:
five companies

Best Thai Brand Award:
nine companies

« avalsuwenuna/natiniawn:zng
ulsawgnunagugnisiwngiawnng
97UoU 1 USEN
Health & Wellness: one company

« dvanINanauinust
Wyuwiun1swansoun
Digital Content Award: None of
the applicants won this award

- dVBOWIIDS ¥7UdU 1 USEN
Software Award: one company

« anvalavanndnisan
Wywiun1swansoun
ELMA Award: None of the
applicants won this award

three companies

« WNSSTINENWUWIA:USSYAUTE
97udu 1 USBN
Printing Award: one company
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THAI SELECT

ANFYINHAUNIAIZIN NI INLANIN
SYMBOL OF THAI FOOD QUALITY

f]%uum’]ummﬂmm‘ﬂuiummﬂium ATNUIULINATIT

15,000 571 Fuilveduarmsinauiuaziruaimisiivaudng
Tduiruaimising igmalwﬁmmuﬂmﬂmlwmm\mama
Mwanwalzavaimsinauazlsenalng wazinaiunissnw
UIMTFIULDITATIRDINTINUUALAAINIAIFINIVINNG
Suansing 3ualiulasens “Thai SELECT” launisuau
Asdquanwal Thai SELECT uniuanmsinalusigdseine
flWusnsamsinasamdlnew laedndninavn1snsia
‘meﬁma\mummmu finuznssumagnaunandiugnim
THAzUUY Yot LwaLmImmmmwL?J'ﬂ,amml,ﬂﬂ'mummﬂm
wazudlatlanisamformsinefniauluituaimsingly
sadszine laglull 2555 nsudalaannisAnsznIalszineg
IaRsuNauAsIEan®wal Thai SELECT TWnuNanmo
amsinadnsagusae \WamauauaIALABINTaMNg
2a9§u3lnA nufuneinmuazaananainaimsinaduiogy
lumanalanatnadatiu

Nowadays, there are more than 15,000 Thai restaurants
in overseas countries. Among those, many are authentic Thai
restaurants, while some are merely claiming to be Thai. Recognizing
that some of these so-called “Thai” restaurants may adversely
impact the image of Thai cuisine, the Thai government
resolved to launch the “Thai SELECT” project in a bid to maintain
standards and authenticity of Thai food in Thai restaurants.
Under this project, Thai SELECT certification is granted
to overseas restaurants that serve good, authentic Thai food.
The project has clear and stringent criteria, with qualified
judges checking and scoring restaurants before approving
their certification. This project provides an effective solution
to correct the misunderstandings amongst the general public
about Thai food and its characteristics. In 2012, the DITP
decided to grant Thai SELECT to ready-to-eat food products
in response to consumers’ modern-day needs.
This move has moreover supported these products in the global
market on a sustainable basis.

as well,

72 s1e9uUs:91U 2560 | NsUENIASUNISAISHIWUS:INA
ANNUAL REPORT 2017 | DEPARTMENT OF INTERNATIONAL TRADE PROMOTION



ASUAVIASUNISATS:-HIIUS:INFA

, RESTAURANTS

AMtunasvaunsadryanuniliis$auoanasinenslan
The DITP has already granted Thai SELECT certification to

ndeds:innidu

THERE ARE TWO TYPES
OF CERTIFICATIONS

¢

ansSgoIusn
IN THE US

5 0 3 gggTAU RANTS

ofe
-

Docté
SELECT

THAI CUISINE

THAI SELECT PREMIUM

218
RESTAURANTS

glsU
IN EUROPE

2 5 8 gEgTAU RANTS

THAI SELECT

885 32
RESTAURANTS

Y

10139
IN ASIA

2 0 3 gEgTAU RANTS

9

918U
? IN THE ASEAN
N 71 g‘I]EgTAURANTS
nzdudonnany
a:znowsnn ?
IN THE MIDDLE
EAST AND AFRICA Toiguitis

3 5 gl;gTAU RANTS
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« A total of 402 ready-to-eat food products from 41 companies have been certified by

Thai SELECT as at December 2017.
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Taudszane 2560 NIUAILETUNTAEAINUNAALTUNNS
UssinFunus mondadnuwal Thai SELECT atvsaiilag
Wen1sdnfanssulagdinuuduasunisflusielssne
nsannanssuludsend srufelsemdunus s udaenalng o
01 FaluidsaiiiiuuazFaaaulaw ihvinefia naneanigaiuEn
Aanssuas e ndnueluasUseanduNUS Na1A Y 1o u
Uszrndunuseannsineuasnanddnual Thai SELECT
W11 Celebrity Chef n3Usem&UnNUSHNY Influencer way
Food Blogger N134#1333411 Chicago Gourmet N33 AAMEHINY
nMsAHARA s inadniaglifiauansnsasgusrmauiu
AseaLEINan1sinaly Canteens WauZaunN19 Institution
IUAUVLSEN Food Service lulszmeiaasuil

dnsunsdnnanssuludssing nsuduEIunITAIIENINY
UsunalainnsUsznIafasanNaun§yanwal Thai SELECT
wnwanAuAasinadusagluszdnd 2560 figusznaunis
IASumsduanwal Thai SELECT 142U 125 WARANT 270
19 U3HN 2UT9N15TAAMTINIIANISUsTT AUNUE Thai SELECT
w1 “THAIFEX-World of Food Asia 2017” Tatigeygduaan
AR slnadSagUilsSunnanyanuel Thai SELECT
FUBANAMY WiaNTATNIIANITUTZTINFUNUE I Fyanwal
Thai SELECT WazAanIsuNLAMEI 9 N1nu1g

AIFEX - World of Food Asia 2017

During fiscal year 2017, the DITP constantly promoted
Thai SELECT certifications, both in Thailand and overseas.
The promotion also expanded to new platforms such as
online media and social media. The main target market
is the US. Major activities were: promotion of Thai food
and Thai SELECT via celebrity chefs, PR campaigns via
food bloggers and influencers, participation in Chicago
Gourmet, dispatching a delegation of Thai ready-to-eat food
manufacturers to China, and promotion of Thai food at
institutions’ canteens through a collaboration with a food
service company in Germany.

In Thailand, the DITP organized the Thai SELECT 2017
contest, awarding the certification to Thai ready-to-eat
food products, which resulted in 125 products from
19 companies winning the certification. The DITP also
staged an exhibition on Thai SELECT at THAIFEX-World
of Food Asia 2017, and Thai SELECT ready-to-eat
food exporters were invited to join the event.
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wanannis nsNadLEIUNIsAMsErIlsEnAlRANNE ALY The DITP, moreover, has promoted Thai SELECT via
ﬁ’um’iﬂiz’dﬁﬁmﬁuﬁmﬂﬁ@ﬁﬂmﬁ Thai SELECT wau#adn g social media and popular online platforms such as
saulatuagliduaiifonlasupnuiion Tnsladssaduiug
i dulzAnlasuANUTEN and

@ Expedia ‘?;skyscanner

You[lli] weesearcury @Y tripadvisor:

TufunsUsEEd RSl Ts A LA ELarNTUSEIN A URLS Thai SELECT even has its own dedicated website,
Hudul76 Thaiselect.com Thaiselect.com.
Apusipe YanannsUserndunus Sulifanssuiiawmun In addition to the aforementioned publicity activities,

wazduiasugUsznaugInausnsiuimslnalusitelseina  the representatives of 18 overseas-based Thai restaurants
lA3UMI1 Thai SELECT Iﬂﬂmﬂ%ﬁy%mmmﬁ Thai SELECT  receiving Thai SELECT certification were invited to visit Thailand
47U 18 %mmnﬂl‘szmﬂﬁh\m 1ALAUNIMNN9INAQNTIN in 2017. During the visit, they were brought to food and
‘lyﬂ'ﬁzmﬂl‘nﬂ Y B NTN SO URARFUATIINEATWAZENWYS  agricultural product plants, cooking schools, and business
\enruaaTusauriiams MasngIiatugduaanadning  negotiation sessions with Thai SELECT food exporters.
21115 nanlasumsn Thai SELECT dmqiszauAdiAgAa  These activities aimed to help Thai SELECT restaurants to
doainlgusznaunsiiueImns Thal SELECT $nwAMNW  maintain their genuine Thai food characteristics and excellent
Sruanmslnauningneosuaswruinisiiuiniseaiusialy service standards.
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Recognizing demographic shifts, on-going changes in the
structure of the economy, consumers’ changing lifestyles with
ever-growing health trends, increasing pet-lovers and frequent
vacationers, the DITP has pursued new trade opportunities in
niche markets targeting the elderly consumers, hotel products,
pet products and many more.

In 2017, the DITP implemented several projects to equip
Thai manufacturers and exporters with the knowledge, tips
and insights, essential to conquering the new niche markets.
Among these projects were:

1. The 4™ Elderly Market Development Project (60+
years): as a continuity of the initiative first launched in
2014, this year, experts in product and market development
from France joined the project to provide counselling to
each Thai participant. Recommended products were then
exhibited at STYLE Fair, exhibiting new lifestyle products,
which was held for consumers aged 60+ years between
17" and 21% October 2017 at Bangkok International Trade
& Exhibition Centre. This project also included:

PRODUCT FOR GRAND GENERATION

FROM THAILAND
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ELDERLY PRODUCTS

OF THAILAND

- ﬂizmﬁuﬁuﬁ(ﬁuﬁ’légﬂmqﬁﬂuﬁaaaulaﬁ sl Sul6 - Online campaigns for the promotion of products for
60plusthailand.com, Facebook ita¢ YouTube ﬁé’dw%ulﬁﬁ the elder generation via 60plusthailand.com, Facebook and
A1 38,000 918 YouTube, reaching more than 38,000 people

IAUNSSANISIAzISINISANFUAIL DY
EXHIBITIONS AND TRADE NEGOTIATIONS FOR PRODUCTS
FOR THE ELDER GENERATION

® 1 3un 31 wnun1AU - 4 TNUIBU W.A. 2560
U “THAIFEX-World of Food Asia 2017” gugiidaaufiia:nsus:yudunia idounodsl

THAIFEX-World of Food Asia 2017: 31% May - 4" June 2017 at IMPACT Arena,
Muang Thong Thani

® 1 Sun 14 - 17 NUYIYU W.A. 2560
J1U “Thailand Innovation and Design Expo 2017” (T.I.D.E) qusimsds:quuriumﬁﬁﬁﬁ

Thailand Innovation and Design Expo 2017 (T.I.D.E): 14" - 17" September 2017
at Queen Sirikit National Convention Center

@ ' 3un 11 - 13 AUYIBU W.A. 2560

JU “Diet&Beauty Fair Asia 2017” ru nsilnifiss Us:inArgUu Fudilisunouaulodio omis
InS0IAL Anti-Aging 9 MsIioavnIw wanituriau1/Unsuiio Anti-Aging a=veunniisatinu
Diet & Beauty Fair Asia 2017: 11" - 13" September 2017 in Tokyo, Japan. Popular products
at this event were foods, beverages, anti-aging products, healthy foods, spa and skincare
products, and home decor.
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WA AFUAILALIZAAIANGY Hospitality Tuiszina@mna
nIglsl i 3 Taglutl 2560 WuhAanssuMInaIAaINn
Fuafilunmanmunlimunziungulsousy Saasnluylsd
melawusus H&H Taofdgandumswmuinainainiszine
ARNANAENENITRAIALAZNITENE UszauaIufuLAadI
manedumaInlaseansy naanulilEnmuusihnesem
TagshFuAmNlasuNsRaWIaIn1ATaNISY TSI ULE A
&urn Salone Del Mobile Milano 2017 e iiiauilanu UszmAama
EARINIUA 4 - 9 LWw8U W.A. 2560 FuANSUANUEUTD 1T
wailaailddn ynily wailwaianldli wniindauans
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toumeinsagUsEnaunising
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wasfiuaudmsudnidos sy

wananifafifanssnuniuled Sagminssanisuaziasa
nMafFufdmiudndideslununaasiudludsang Tdun
91U BIG+BIH April 2017 5593105471 19 - 23 LUWNEU W.A. 2560
a fuadnssAnsuaznisUszguluma v wazau Thailand
Innovation and Design Expo 2017 (T.1.D.E) ssniaiufl 14 - 17
fueney WA, 2560 o AuinmIUssguuienAFERA 1naldsu
msmau%’uaﬂ'mﬁuwawmﬂQLﬁwm%malmea:ﬁmmﬁ a1
nnd Gy IAniu Fualls

2. Project to Expand Markets via Institutions: Continuing
for its third consecutive year, this initiative aims at tapping into
the hospitality industry in Italy and in Europe. This year, the
main focus is on marketing activities for promoting products
specially developed for European hotels and resorts under
the H&H brand. On this occasion, Italian marketing experts
helped to draw up marketing strategies, coordinated with
the sales network from the project, and provided individual
counselling sessions to manufacturers and exporters
participating in the project. The products developed during the
project were then showcased at the Salone Del Mobile Milano
2017 in Milan, ltaly, between 4" to 9" April 2017. The
popular products at the fair were teak furniture, upholstery,
bamboo furniture, painted ceramics, etc. All these activities
bolstered the H&H brand image in Europe. In support of
the project, pop-up stores selling H&H products also went up
in Milan and a website, Hostandhome.it, was also created
to promote Thai products and connect interested buyers
with Thai entrepreneurs.

3. Project to Promote Pet Products in Japan: Under
this project, marketing gurus from Japan came to Thailand
to provide counselling to Thai entrepreneurs on how to boost
their abilities to develop products for Japanese consumers.
The project, moreover, took Thai entrepreneurs to Osaka,
Japan, to participate in a business negotiation forum. The
event was held from 3“to 6" April 2017. Popular products
included pet toys using toxin-free paint or natural materials,
cleaning products for pets, and pet mattresses.

On top of this, the DITP arranged a fashion show, exhibition
booths and business-matching opportunities for manufacturers
of pet products at BIG+BIH April 2017, which ran from 19"
to 23" April 2017 at Bangkok International Trade Exhibition
& Centre, and at Thailand Innovation and Design Expo 2017
(T.I.D.E) which ran from 14™ to 17" September 2017 at
Queen Sirikit National Convention Center. These products
attracted huge interest from Thai and foreign visitors,
especially Korean, Japanese, Taiwanese and Singaporean
nationals.

| —

78 s1e9uUs:91U 2560 | NsUENIASUNISAISHIWUS:INA
ANNUAL REPORT 2017 | DEPARTMENT OF INTERNATIONAL TRADE PROMOTION



TRADE IN SERVICES

n1sUsulaseasunisAngniAusSnIs

= |/ SERVICE BUSINESSES /
NEW MECHANISM FOR THE THAI ECONOMY

ssNausnAs: nalnlnuvuindsuiAsygnlng

« Tuvru:A WTO s:u31 nsdoenusnisvedlnelul 2559 1IFeuugausaun 11 vadlan 9InNduAuR 21 et 2558 InsyaAnsédoan
Andusosa: 1.8 vaunisdvoanusnisiulan sedvngunlus Suegiudnaun 6 ia:gandnuniaidesiogiuanaun 18

« According to the World Trade Organization, Thailand was the 11" biggest service sector exporter in the world in 2016, climbing

up from the 21" spot a year earlier, accounting for 1.8% of total value. Of the ASEAN countries, Thailand was behind Singapore

in terms of service sector exports (Singapore ranked 6"), however, performed better than Malaysia (which ranked 18").

naudaLEINNITAIsERIIUseimAliunumdrAnlung
ﬁum'é"auq‘ﬂﬁmam{qﬁﬁa}u%milwﬂﬂa\jﬂizm's\jwwﬁﬁff
fifmuaihminglilnlugudnanaiugsiaimsuasandau
11 8 - 51 daandasAULLIMGUsHNATNE 4.0 Fagjartumdoisdu
wazW RN g3AU3N19gnT3Llu High Value Service uazidausia
gnanlan

TRADE IN SERVICES
nisUsulasvasunisAngniausnis

The DITP has always played a vital role in driving
the Ministry of Commerce’s service sector strategy,
which aims to turn Thailand into the ASEAN’s service hub
within the next three to five years. This role is in line with
the government’s Thailand 4.0 Policy, which encourages
Thai service businesses to deliver high-value services and
enter the global market.
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Health & Beauty

NISANWIUUBIR
International Education

NEW S-CURVE
SERVICE BUSINESSES

siogomssivluounnn

nINnanauINus

naweuns/ Digital Content
nweunsasan/Tuurun AuWuwWia:uss9fruri

Movies/Documentaries/ Print & Packaging

Advertising
NISUSKISNISYAIU [a?amndnasAn sowsinos
Events Trade Logistics Software

5INVFUVNINUATAINGIN
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Health & beauty businesses have been growing strongly
as consumers across the world are paying more attention to
their health and quality of life. This trend provides Thai health
& beauty entrepreneurs with great business opportunities.
After all, they boast several strengths — namely an impressive
variety of products and services to offer, good standards,
internationally-recognized quality, and constant product and
service development. Health & beauty businesses do not only
generate income for themselves but also support the growth of
other relevant industries, including cosmetics, personal care
and spa product businesses.

During the past year, the DITP brought Thai cosmetic
entrepreneurs to two overseas exhibitions. The first
was Cosmoprof Asia 2017 in Hong Kong, which is the
Asia-Pacific region’s biggest international expo of cosmetic
and beauty products. The second was Beautyworld
Middle East 2017 in Dubai, which is the Middle East's
biggest expo for cosmetics, health & beauty products,
and related items, and is the fifth biggest cosmetics
expo in the world. The DITP, moreover, engaged in the
promotion of Thai herbal products and related items by
expanding their distribution channels overseas. With the support
from the DITP, 177 Thai entrepreneurs headed to Singapore
for talks with trade delegations from across the world.
Correspondingly, foreign trade delegations were invited to visit
Thailand for negotiations. These trade talks generated on-the-
spot purchase orders worth USD 17.23 million or THB 517 million.
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TRADE IN SERVICES
nisUsulasvasunisAngniausnis

On top of this, the DITP promoted sales of Thai products
and services via modern trade channels in various overseas
countries, with the aim to reach their targeted potential
buyers. As part of this promotion, the DITP organized fairs
at Robins Department Store in Ho Chi Minh Clty, Vietnam,
and at Ito Yokado Department Store in Chengdu, China.
A total of 22 entrepreneurs joined the fairs and reached total
sales of THB 30 million. Their participation in the fairs also
presented them with opportunities to sell their products at
those stores on a permanent basis. In 2018, the DITP will
hold similar fairs in other ASEAN countries including Laos
and China, both of which have high potential, with highly
positive response to Thai health & beauty products among
the Laos and Chinese consumers.

During fiscal year 2017, the DITP staged the Wellness
Showcase highlighting a holistic Thai Wellness theme,
and presented trending beauty products at its key trade
exhibitions BIG+BIH October 2016, BIG+BIH April 2017,
and THAIFEX-World of Food Asia 2017. Designed to
promote the benefits of health products and services,
these exhibitions attracted more than 1,500 entrepreneurs.
In addition, the DITP arranged two promotion and business-
matching events in China. The first was Thai Spain Guangzhou
2017, which embraced a Thailand: The Land of Spa theme.
The second was a Mini Exhibition to present Thai products
and services for elderly consumers in Kunming, China.
These two events drew in more than 2,000 visitors and
generated purchase orders worth USD 400,000 or THB
12 million. Through these forums, the opportunities in the
Chinese market for Thai wellness products and services
in general have also soared.
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MOVIES & DOCUMENTARIES BUSINESSES
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COME ALIVE

Between 2015 and 2016, the Thai movie business was
worth THB 61,829 million per year. The government’s incentive
policy also helped to increase the growth of the business,
attracting more production teams to Thailand for flmmaking.
During the past year, the DITP promoted Thailand’s movie
business via participation in two major international film
festivals, namely the American Film Market & Conferences
2017 in the US, and the Cannes Film Festival 2017 in France.
At these events, the DITP staged a Thai Night to strengthen the
image of Thailand’s movie business and to highlight its solid
potential. The Thai Nights attracted 598 entrepreneurs.
The DITP headed to these two film festivals with 17 Thai
entrepreneurs, and also helped them conclude immediate
sales of THB 391.86 million — which then rose to THB 1,054
million in the following year. The event achieved 579 business
matches.

In the Asia market, the DITP staged a Thai Film Festival in
Cambodia. During this event, purchase orders worth THB 2 million
were placed, which then rose to THB 10 million in the following
year. Additionally, the DITP took part in the Taipei Golden
Horse Film Festival — the most influential film festival for the
Mandarin-speaking market — and the Taipei International
Queer Film Festival. Its participation included the screening
of Thai films, and press conferences and talk events,
for 41 Thai filmmakers. As a result, at least 49 articles
were published in connection with the Thai films and
filmmakers. As for promotion of the documentary business,
six Thai trade delegates attended Sunny Side of the Doc
for the first time, and their participation was a big success.
Thai companies were then selected to take part in a pitching
event with foreign film directors and investors, attracting
purchase orders of over THB 20 million.
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In 2017, the advertising business was worth THB 91,195
million. It dropped by 6.5% from a year earlier. Holding
the highest percentage of market share in the business,
TVC segment took the hardest hit with this drop. In 2017,
digital-media managed to surpass newspaper in terms
of market share, with THB 11,780 million worth of value.
The continuous growth in the digital-media business can be
expected in the long term. In spite of the adverse changes in
the market, the quality and creativity of Thai advertisement
is still widely recognized. The DITP thus brought Thai
entrepreneurs to the 20™ ADFEST, which has been held
in Thailand for seven consecutive years now, and which
attracted participants from 33 countries. The festival
receives global attention because it showcases new and
creative advertising concepts. At the 20" ADFEST, nine
Thai entrepreneurs joined as participants and recorded
purchase orders totalling over THB 141 million.

Today, event business has dominated both Thai and

global business trend. In this business, Thai entrepreneurs
boast several advantages in terms of quality, experience,
creativity and technologies to deliver excellent work.
The DITP therefore brought 12 Thai entrepreneurs to China,
nine Thai entrepreneurs to Myanmar and 12 Thai entrepreneurs
to Singapore for trade talks on event deals. As a result,
the Thai entrepreneurs successfully forged cooperation with
foreign partners in the forms of distributorship, partnerships
and co-organizing events. In addition, the DITP arranged
a business seminar to help Thai entrepreneurs explore event
business opportunities in Myanmar. All these DITP efforts
aim to support Thai event business entrepreneurs to drive
their business growth, and to support Thailand as the
region’s event hub.
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Thailand’s international education business has solid
potential in the service sector, generating considerable
income to the GDP. The businessis recognized for
its high standard, variety of educational courses,
reasonable tuition fees, as well as strategic location.
In order to boost Thai entrepreneurs’ competitiveness
in this business, the DITP organized seminars to update
them on education trends across the world — particularly
those in the ASEAN region — and of foreign students’
expectations. The seminars also emphasized how digital
media can help Thai education institutions to conveniently
reach out to foreign target groups. In all, 110 participants
attended these seminars last year. Supported by the DITP,
representatives from 19 schools and universities also
visited China to pursue collaborations and exchanges
of knowledge. The visits have led to collaborations and
business deals worth USD 100,000 or THB 3.5 million.
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Thailand has gained recognition for its advanced printing
technologies and its role as ASEAN's paper printing center.
However, Thai entrepreneurs cannot afford to stop pursuing
constant development in terms of printing materials, designs
and safety standards so as to respond better to users’ new
and increasing expectations. In the past year, the DITP
brought 33 Thai entrepreneurs to two overseas fairs. The
first was the Frankfurt Book Fair 2016, which is the world’s
biggest fair for books, printed materials, printing services,
electronic media and copyrighted prints. The second was
the world-famous Taipei International Book Exhibition 2017,
one of Asia’s leading book fairs. Participation in these two
fairs generated purchase orders worth USD 200,000 or
THB 7 million for the Thai entrepreneurs. The DITP also led
representatives of 18 Thai firms to Japan in the past year.
During the visit, they recorded sales of more than USD
900,000 or THB 32 million. Additionally, the DITP staged a
trade negotiation session at Pack Print International 2017,
the region’s biggest print and packaging expo. During
the session, purchase orders worth more than USD 470,000
or THB 16.5 million were placed.
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The DITP took part in improving competitiveness of
logistics service providers in many ways; by encouraging

Thai entrepreneurs to improve their logistics service to
reach global standard, supporting business networking,
and establishing a consultant center for Thai entrepreneurs
looking to operate or invest in logistics business in ASEAN
countries. As for the main activities, The DITP continued to
organize the TILOG-LOGISTIX in 2017, which has been held
since 2004. This event functions as a forum for business
negotiation between logistics service providers and
other related business entrepreneurs from ASEAN+6
countries as well as other parts of the world. On this
occasion, the participants showcased their innovative
technologies enhancing their logistics efficiency and
achieving global standards. In parallel with the fair
was a symposium where world-class gurus addressed
the topic "A Roadmap to Sustainable Growth in Digital
A total of 201 Thai and foreign
entrepreneurs attended this symposium to prepare
themselves for digital age logistics.
networking forum, meanwhile, attracted 202 participants.
On top of this, the DITP staged the Logistics Startup
Pavilion at the TILOG-LOGISTIX 2017. At this forum, logistic
start-ups took to the stage to introduce their logistic
products and services, such as e-commerce and e-logistics

Connectivity Era".

A business

software. Via this forum, they could share their views with
potential buyers, discuss business with potential partners,
and explore opportunities to tap into the global market.

In terms of improving the efficiency of Thai logistic
service providers, the DITP organized the Excellent Logistics
Management Award (ELMA) in order to upgrade Thai logistic
service standards and to enhance the image of the service
providers internationally. In the latest contest, there are four
award categories, i.e. transportation services, warehousing
services, international freight-forwarding or customs brokerage
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services, and third-party logistics services. Emerging as the
winner of the transportation services category was V.Cargo
Company Limited. During the past year,
joined the DITP’s project to raise the efficiency, and lower
the cost of logistics. Among the 20 firms were logistics
service providers and other related service providers.
The project successfully raised the participants’ average overall
efficiency by 64.57% and reduced totally their logistics cost
by THB 169.63 million. Furthermore, the DITP has developed
www.tradelogistics.go.th as an archive for articles,
information and updates about international trade, service
businesses and trade logistics. Also available on this
website is a database of logistic service providers who have
registered themselves with the DITP, and reliable logistics
associations. International trade entrepreneurs will definitely
find this website useful.

For business networking activities, the DITP arranged
a visit for representatives from Thailand’s government and
private sectors to Airport Logistics Park of Singapore and
consulted with Airport Logistics Park & Free Trade Zone's
project director to study the feasibility of developing a similar
airport logistics park at Suvarnabhumi Airport. On top of this,
the DITP launched a trade logistic counselling project at four
expositions, namely BIG+BIH October 2016, the Thailand
International Furniture Fair 2017, BIG+BIG April 2017 and the
THAIFEX-World of Food Asia 2017. This project helped to
promote business networking among 463 service users and
67 service providers and as a result there were more than
450 matches for trade negotiations. Moreover, the DITP
conducted a LSPs Meeting & Matching Project to strengthen
relationships between logistic service providers and other
entrepreneurs — particularly those in the eastern provinces
with the potential to develop business clusters. This project
attracted 104 participants. During the past year, the DITP
also carried out a project to bolster Thai entrepreneurs’
business networking opportunities with key trade partners,
namely Cambodia, Laos, Myanmar and Vietnam (CLMV).
Also, experts from academic and logistic field contributed
to the project, which drew in 371 participants.

20 firms also
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Key businesses in the digital content business are
animation and games. In 2017, the games business in
Thailand was worth THB 24,000 million, with the global
market worth THB 8.5 billion. The DITP then joined hands
with the Digital Economy Promotion Agency to stage
Bangkok International Digital Content Festival (BIDC), in
Bangkok. Representatives from 40 firms and from 10 nations
across the world joined the event for business discussions
with 63 Thai entrepreneurs. The event successfully staged
556 matches for business negotiations and achieved sales
of over THB 857.5 million. Moreover, the DITP brought
18 Thai entrepreneurs to two overseas fairs, namely MIPCOM
in France and Game Connection America 2017 in the US.
This participation led to 253 matches for trade negotiations
and paved the way for THB 96.8 million of purchase orders.
Moreover, the DITP brought three entrepreneurs to Asian
Animation Summit in Australia and returned with a result of
over THB 115 million in purchase orders. On top of this,
the DITP led a digital content delegation to Japan including
representatives from 11 Thai firms. The trip achieved
146 rounds of trade negotiations, and recorded sales
of THB 16.4 million. On licensing of copyrighted characters,
the DITP brought eight Thai entrepreneurs to the Hong Kong
International Licensing Show 2017, in China. This participation
was translated into THB 56 million of purchase orders.

Gommunic)\sia2017

The 28" International Communications and Information Technology
Exhibition & Conference

In 2016, corresponding to the growth of global digital
economy, Thailand’s software business saw significant
growth at THB 375 billion worth. It was estimated to continue
its growth to THB 1,120 billion in 2017. As of 2016,
the Thai software business was valued at THB 62 billion — up
12.8% from the previous year. The business exported THB
5 billion of services and products at an export growth rate
of 6.1%. In 2017, the DITP brought 12 Thai entrepreneurs to
CommunicAsia 2017 in Singapore, Asia’s biggest fair for
software & telecom innovations. The Thai entrepreneurs
recorded immediate sales of THB 22.4 billion at the fair, which
increased to THB 250 billion in the next year. Popular Thai
products at the fair were mobile solutions, telecommunication,
IT solutions for the travel business, and conferencing systems.
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Thailand, is a leading producer of vegetables, fruits,
herbs and seasonings that are renowned for a distinct
taste, fragrance and other unique characteristics. Both the
government and private sectors have pursued supportive
policies for development of plant varieties and livestock
species, production planning, research and development for
manufacturing and processing technologies, innovation-driven
added-value creation, and international trade promotion. As
a result, Thai agricultural and food products, plus catering,
have enjoyed growing popularity in the global market.

The DITP has recognized the importance of the food
industry, as well as food security and Thailand’s status of
world’s key food manufacturer. It is essential that we produce
high quality food, widely accepted by importers and consumers
around the world. Thus, we aim to place Thailand in the world’s
top 10 food exporters by 2021 (Thailand ranked 15" in 2015
and 13" in 2016). During fiscal year 2017, the DITP conducted
various marketing activities to strengthen this industry. These
can be divided into two main parts:

The DITP took Thai manufacturers and exporters of
agricultural and food products to 10 overseas fairs as follows:

2016
16™ - 20™ OCTOBER

7™ - 9™ NOVEMBER

2017
15™ - 18™ FEBRUARY

11™ - 14™ SEPTEMBER

18™ - 20™ SEPTEMBER

25™ - 26™ SEPTEMBER

JIU SIAL 2016 ---vevvvvvveenens

U SEAFEX 2016 --vvv-v---

VU BIOFACH 2017 -+

7™ -10™ MARCH U FOODEX JAPAN 20717 «vveevreevmeereaiieeiieaia, . ..... CHIBA, JAPAN
19™ - 215 MARCH J1U SEAFOOD EXPO NORTH AMERICA 2017 ===+ BOSTON, USA
25™ - 27™ APRIL J1U SEAFOOD EXPO GLOBAL 2017 -+++vveveeseeseesene I l »»»»» BRUSSELS, BELGIUM
&‘*&
16™ - 19™ MAY J1U SEOQUL FOOD & HOTEL 2017 «+++-evevevesenenns Wy SEOUL, KOREA
> L=

JIU FINE FOOD AUSTRALIA 2017 +voovvveeeveeneee R
JIU SEAFEX 2017 -ooeovevee

J1U THE 21% AMERICAS FOOD

PARIS, FRANCE

DUBAI, UAE

NURNBERG, GERMANY

SYDNEY, AUSTRALIA

DUBAI, UAE

MIAMI, USA

AND BEVERAGE SHOW & CONFERENCE 2017

~JamNMs&usosouuINNg 3 Kijuduun Gus:NeuNISSOUINUNYEU 288 $1E
A total of 288 Thai entrepreneurs participated, and purchase orders during these fairs were valued at over THB 30 billion.
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VAN WazUsern AUNUSFUAILNHAILALDINS

afinnAnanina (wansnilalududn) Sufi 24 fwnaw -
4 LB WAL 2560

afinparfiuawing (aaamda/Aaan1ani/ilg)
Fui 10- 19 Tgunti .. 2560 111 2 Aug Slggaratia
fufl 1.2 duun aamsalyaandedaaely 1 1
100 a1uuIm AUsEnaunIsiEnsIney 27 e
TalATIN1TALABNNITAIBFUAINHATUAZAINIG
saufuilaasungin gulasunsiin wazguid
TumUsznA (In-Store Promotion) 911471 16 TAUN1S
RAURAIAN 2559 - NUENEW 2560 TUUTZNABNY 9
ol weasuauA aensdgiEn wAuien Ju TAndu
LA Juu davnu ansrzerandng fyanan
nsdedaTaunit 1,100 duum

Trade negotiations, marketing activities, business-matching
sessions and public relations for Thai agricultural and food
products also took place overseas. The summary is as follows:

Africa: (South Africa/Mozambique) 24™ March - 4"
April 2017

Latin America: (Columbia/Costa Rica/Peru)
10" - 19" June 2017. Two delegations that included
27 Thai entrepreneurs participated here and secured
immediate sales of THB 1.2 million. Purchase orders
over the next year were worth THB 100 million.
Agricultural products and food sales promotion in
cooperation with hypermarkets, supermarkets, and
foreign importers (In-Store Promotion): This was
conducted via 16 projects between October 2016 and
September 2017 in various countries including the

Netherlands, Czech Republic, Canada, China, Taiwan,
South Korea, Japan, Hong Kong and the United
Kingdom. These projects generated purchase orders
worth over Baht 1.1 billion.

Aanssunialuisana
ACTIVITIES IN THAILAND

5un WNAINI8U W.A. 2559 NINSSUIUAIISIINISAT
14™ - 15™ NOVEMBER 2016: BUSINESS MATCHING

A

FAuAINUAS V19HOUU:A WARNTUNIINYID NazwannturiludiU:=nay
AGRICULTURAL PRODUCTS: FRAGRANT JASMINE RICE, RICE PRODUCTS, TAPIOCA PRODUCTS

£ mualuvnoreouu=a WwannuzivINy1o 73 usun a:
{ wannnuri9InUudnU:nad 39 usen)

(Ofthese, 73 sell fragrant jasmine rice and rice products,
i while the other 39 sell tapioca products.)

wUs:znaunasingivasou

Number of participating Thai firms:

wUs:=naunasAUs:INAIVASOU

Number of participating foreign firms: PERSONS

nunAlede/leideite
Asia/Oceania

gaEn 127 fims 180 Shsons

Qin1AR:dU99NNay
Middle East v
B 14 V19 / RICE
il 32 FIRMS 44 PERSONS q oo
L“Jammsawasows:mm
purchase orders of

32,580

awuun
MILLION BAHT

nijn1AdILSN
America

Eﬁ@ﬂ 1 1 glgF:mS 20 E’EURSONS

QinAIoWsN
Africa

EnEn 8 s 10 thsons
}59’ UudU:=rau / TAPIOCA
34,040

duun
MILLION BAHT

niin1Aglsy
Europe

EnEn 24 frns 32 Shsons

yaAMsaugosouUs:unru
purchase orders of
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Fufi 31 waua1AN - 4 Hguiau W.A. 2560

mugamﬁuﬁwmmi 2560 (THAIFEX-World of Food Asia
2017) @ulngiuazasursasngaluniviads o guduanudum
waznsUszguaNuAA Waanaesnd {LinsIneu 2,170 UIEn
5,195 AW YaAIN1TTaIETIL 10,386.10 S1ULIN

61'\3Lﬂ%Nﬂ']iﬁ']q@lﬁ']Wﬂ‘iiNﬂ"la']a
PROMOTION OF HALAL INDUSTRY

nataguAEataiinuyraulengouin avend
maiulnuazaanadasaiian degtulssansyadunalan
flszann 1.7 Wuduay Aoy 1 W 4 zagUsznstiolan
%\mismﬂi’mmaﬁmﬁﬂmuummaﬁﬁﬂﬁwmaﬂizmﬂwmmu
wehaTgdIuLUenIIRatm aunulszmnAlnazglannud Ay
AuduA1E1ata Taasguialadinisuanfuunul iUy
YNEAARINIFILEE NN AN ENNGINAFUALAZLINIEN NS
(.. 2559 - 2563) Tnssranafiulsemadonaniindus 1
1u 5 2avlannalull 2663 lagluilauilszunn 2560 nsuaaLEIY
msmszrIadssmnalaaiunsdarinlasenislu 3 Aanssuran
TAun

1) N13E3NAINENEAIFNAILAZAITUSNITANANA

- TasumsinfinssAnisanatalusuuanadua THAIFEX-
World of Food Asia 2017 lu#atia Thailand: World Halal
Best Choice lunufiawn 75 m3101um3 U310 Foyer a1A13
iauaas quilaaudufuazmslssguduuia tiamausiil
Tandddsuduanidszunn 1,500 918 #5790135U397
UszimalnailugwanuasdvaanduiaaiasnadiAgzaclan
filfannsgiu gnassmundnAauualFunsausilunilan

‘ THAIFEX-
- o 9 WORLD OF

WELCOME TO

FOCENSIA

v,

31* May - 4" June 2017:

THAIFEX-World of Food Asia 2017 (Asia’s biggest expo
for the food industry) was held at IMPACT Exhibition and
Convention Center, Muang Thong Thani. Number of
exhibitors: 2,170 firms operating 5,195 booths. Purchase
orders worth THB 10,386.10 million during the fair.

The Halal market has piqued investor interest with
its ceaseless growth. Today, there are roughly 1.7 billion
Muslims around the world, nearly one-fourth to the world’s
population. With that size of population and demand in
the market, several countries — including Thailand — are
now competing for a share of it. Having recognized the
importance of Halal products, the Thai government has
implemented the Work Plan for Halal Services/Product
Development Strategy (2016 - 2020) in pursuit of its goal
to establish Thailand as one of the world’s top five halal
product exporters by 2020. In 2017, the DITP carried out
three main projects for this work plan.
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2) nsaduayudiayanismaingnamnsuaatalnagaina
wazWRIW§ilsznaunis
- Tasun1sdiadununmsauaunsaunaziununisan

u,
a

ﬂuﬁqmmaammmﬂwmﬂ “LIU 3.--3ANI3098NHI1Y”

a
o

Sodwdatufl 1 figuinu WA 2560 @ FudLFAIEUAT
wazn13UssguANLAA Lilaunausiil ewdannnamiasliun
Qa\jaanaummma’aa\ﬂm nauNInTINAINTIUAZE UNY
nmamdudaaaiaunaiaiving (Ussmednsiu) vl
MstesMsAlszauAnuESatity

Gullood

3) n1sdutasun1sdvaanduAraratalufunguilszsing
Wwune

- TAsuN1sLENSINIULEAUEUAT Gulfood 2017 52130
St 26 NUATLE - 2 HunAu 2560 i Lilaug lu ansgannsutefing
mLﬂumuLLam\jaummmnummw‘lwmwamiugbmmﬁ
Aziuannnand JEUsznaunisiingiu 143 918 yammsaugayiui
132.43 @TUNIHQUANTY LAY :Jammia\j’aamﬂ‘l,u 1 1
770.21 @UINIHEIANSY

- TAsun1sda Thailand Halal Pavilion Tudszinainang
(MIHASQO17)%W}’]\TJU‘YI5 BLUWEIW.A. 2560 anuimaulas
Ussnennalde eaduanuidoduuay n13suungundn
Lag w*ﬁa"m:}m\ms“mﬂn\mmmwaummmalwﬂ duaziiunig
MEENURAA SFTURUTENAUNT LLauﬂimmu‘L‘ﬂLﬂﬁﬂ’ﬁﬂﬂﬂﬂm’l
2augINAFUMEANA HKUsENaUMIENTIN 10 8 uammia\ma
el 1 1 1 AUINTHE ARSI

- TAsun1sdAAMNEH WNUNISAITUAI2IHITE1A A
aulsemABNIIN o NJULANEIIY wasilavdanianu
Lwammmmmﬂ‘uN‘ﬁa/ml,mumwmﬂiumamLﬂ'mma Mgna
ALNLNTEIAAN HIFIUNUNTAE (Sales Representatives) wulg
anAnguiinng waamingauiiaAn saudedisafnann
ADIRNAIR mammsa\mamﬂu 1 U 8.39 AumMIHYENT]
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ACADEMY Bmsatsmsmulze

16ny..Sauidawm

daumuaauanuuimulan

1ddun ns..sanisavansiu 001-B550eAD

02-5078158 na- 02-5078141
http://www.nea.ditp.go.th

Juwniaufiii 1 Doweu 2560 1981 08.30 - 12.00 u, hittp:// www.ditp.go.th

N gusnanuaufma-msus:qu
Suniia iaunaved

1) Creating a Good Image for Thai Halal Products and
Services

- Halal Exhibition at THAIFEX-World of Food Asia
2017: Titled “Thailand: World Halal Best Choice”, this
exhibition covered 75 square meters at the foyer of Challenger,
IMPACT Exhibition and Convention Center, Muang Thong
Thani, and attracted 1,500 visitors. This effectively raised
public awareness that Thailand is a major manufacturer and
exporter of halal products that are manufactured strictly in line
with Islamic practices and standards, and that Thailand-made
halal products have won international acceptance.

2) Information Support for Thai Entrepreneurs to Tap into
the Global Halal Market

- Seminar on “Talk to Gurus...for Iran Insights” to
empower entrepreneurs tapping into the halal market
overseas: Held on 1% June 2017 at IMPACT Exhibition and
Convention Center, Muang Thong Thani, the seminar aimed
to gear Thai entrepreneurs up for a trade visit to a target
market i.e. Iran. The Insights from this seminar increased
the entrepreneurs’ chances of trade negotiation success.

3) Promotion of Halal Product Exports in Target Countries

- Participation in Gulfood 2017: Held between 26" February
to 2™ March 2017 in Dubai, the UAE, Gulfood is the Middle
East’s biggest food fair. A total of 143 Thai entrepreneurs
participated, and received immediate purchase orders worth
USD 132.483 million. Purchase orders in the following year
reached USD 770.21 million.

- Thailand Halal Pavilion at MIHAS 2017: Held between
5" to 8" April 2017 in Kuala Lumpur, Malaysia, MIHAS 2017
accommodated the Thailand Halal Pavilion. A total of 10 Thai
entrepreneurs joined this pavilion to raise foreign buyers’
confidence in Thai halal products. The event spurred
purchase orders of USD 1 million for the following year.
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- TasunasdutasunisziaduAiainisaianalusinog
dssnauA / gulasalmslunaiansTuaannai (1afarsziia)
TagdafanssuaasuNMssFUAMaInssINnuigLlasalng
UsENAUAILNITIAUEAY @1ERLUEINITUTIAMNT waziuzn
Fudaanaanlng uananilfefinisdeiadiunisanaFudn
#lne Foldsumsmausuangiauladuatnonn

- TAasun1sdszgrduiuduasdatasunInansal §uA1
grarazaanalumaialan (maiaznafansuiie) Inadnarindie
Uszandumiug nndudnuaiaatalneawialng fiasosunuy
T3 wan-winng Tudasunsiatinggiiinigdan ssnin
WaUNINGIAL - FuniAn 2560 Lialssrndunusuazaing
mmanwaldumaaazaslnglunaianzivaannats I§3uas
\umayaduiiinsaismemauniiuiu 25 duau

G Lﬂ%uﬂﬂiﬁﬁq@lﬁﬁﬁﬂiiuﬁﬁﬂ
PROMOTION OF HEAVY INDUSTRIES

nsduaanduAgravnIsuaAysanisdsaanlagsiy
zavdszine laslud 2560 Ussinalnaiinisduaanduan
ARAINNITUAIAYYAAT 149,994 AUMIEANTY 2en85
Janay 12.87 wanAmlluianay 63.37 aaun1sduaanlagsiu
aaulssne Mol nsuduaiunnsfiseninedsumald iy
n1siseiarenansdgaantiagnaaadualunguaenang
ANuUINIasulauasguaatnasaLiiay

- Trade Delegation to Promote Thai Halal Foods in Iran:
A Thai delegation visited both Tehran and Isfahan, in Iran,
to negotiate with potential buyers and sales representatives
in order to boost Thai exports. The trip also included efforts
to help Thai entrepreneurs reach sources of important raw
materials. During the trip, the Thai delegation received purchase
orders worth USD 8.39 million for the following year.

- Promotion of Thai Halal Foods at Department Stores
and Superstores in Saudi Arabia: Promotional activities
were organized at Saudi Arabian department stores, including
exhibitions, product launches, food demonstrations and
cooking tips. These activities received very good responses.
In addition to Halal foods, rice was also promoted.

- PR and Brand-Building for Thai Halal Foods in the
Global Market: A large billboard featuring the Thai Halal
Symbol was installed on the Jeddah-Mecca Highway (the
route leading to the Hajj ceremonial ground in Saudi Arabia)
between July and August 2017, the pilgrimage period for
Muslims. Designed to bolster the image of Thai halal foods
in the Middle East, the billboard reached out to 25 million
Muslim pilgrims.

Thailand’s heavy industry exports contribute significantly
to the country’s overall exports, accounting for 63.37% of
Thailand’s total exports with a value of USD 149,994 million
in 2017 (marking a growth of 12.87% on the previous year).
The DITP has always taken proactive measures in promoting
Thailand’s heavy industry exports in response to related
government policies.
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THAI RUBBER ROARS INTO THE GLOBAL MARKET

PITRZ=

The International Rubber
and Rubber Products

annmsaUssmalnayszaudl symmmm\awwmnﬁw
2810310 NIENTNMNTELALNTUAILEIUANTATERINIUSEN A
[ASUNAUTUIIINSFUIABNY 16 mmmmﬁlwﬂmmm\jwwm
“mﬁwuu‘l,ms\ﬁ”mﬂm\jmmammmmmﬂivmﬂ HeOHEN AU A
m\jmﬁﬂuﬂﬁ”mﬂlwﬂﬁuma\mulm Immmﬂaﬂﬁwm,uua\jlmm
mﬁaaaaﬂmamm"mm\ﬂmm[ﬂmﬂ Yot Lua\jmﬂﬂaauu
Usy mﬂlmw\jwwmsa\iaamﬂmmamuammmumnmulﬂ
NIuAaLETUANTANTENIN05E mﬂwm’mmu%mmawwsq
WAZHA RS TN 0T 3 AN NSILTIEY 106 13N 970 27 Usene
lan 1eINIsAINUgdsaaninendt 100 51 Tuiun 2
FIAN W.A. 2560 fJ Isml,imm\j Aan wd3aan wnsaa AduaUsSA
%ﬂﬁma%%mwiummwﬁﬂgu 26,874.84 a1UL1N LL‘Li\iL‘ﬁ‘LJ
mﬁa\mam\jmmﬁﬁmmmw 442,740 AU mmﬂuuama\ma
04,793.4 1uUnn uardedonaninTan (AaEnvuazguilatn)
in 61.21 arwrana (Aaluyanl 2,081.14 a1uuM)

Considering the natural rubber price crisis Thailand was
facing, the Ministry of Commerce, via the DITP was assigned
by the government to execute the 16 comprehensive measures
to solve natural rubber sector issues, by boosting rubber
exports volume to decrease the domestic supply, and in turn,
resulting in the price increase. Recognizing that Thailand’s
rubber exporters relied mainly on the Chinese market which
might lead to market saturation in the future, the DITP invited
rubber importers and rubber-product firms from around the
world to Thailand for a business-matching session in 2017.
Representatives of 106 firms from 27 nations met with more
than 100 Thai exporters on 2™ August 2017 at Bangkok Marriott
Marquis Queen’s Park. Purchase orders placed during the
session totaled THB 26,874.84 million in value, of which THB
24,798.4 million’s worth were purchase orders for 442,740 tons
of natural rubber, and THB 2,081.14 million’s worth were for
rubber products (rubber wheels and rubber gloves).

\‘]"I%&I‘Iﬂﬂii&lLL‘YI‘SﬂLﬁagtLazﬁﬂ‘iﬂaﬂﬁiLﬂﬂ@l‘ﬂﬂﬂ (THAITAM)
THAILAND TRACTOR & AGRI-MACHINERY SHOW (THAITAM)

idavdnanamanursidudnniedufaasinafifidnann
ArsAuAnswanFulFIduAuAdunaniifiyasumeana 1ag
Ui 6 - 8 SunAL W.A. 2559 NIudsEIIMIM I ISEm A
3UNUANgAFIMNTINUAaUsEnAlNe LazunInanae
WNRIFNERS W@y selszmAnalandiuau 41 U3EN 68 el
dnansnmamdugdeaaninadiuag 60 U3 ndsainiu
ImmﬂmwwLmumﬁmLma\mﬂsﬂamimwmlﬂmmamlumsﬂ
MAZNWY SERINTUA 17 - 28 AuBNEY WAL 2660 HAIINNNS
Fafanssuria 2 A% uﬂammi‘ﬁammqumau 7.18 AUy
an3y vIaUszuia 240 druvm FududtadiAgaannis
2818gNIINIIAIaanaUAIAINa1Isall
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Thai-made agricultural machines have solid potential and
they therefore should be heavily promoted for exports. The
DITP, in collaboration with the Federation of Thai Industries
and Kasetsart University, invited importers from 41 overseas
firms to business-matching sessions with 60 Thai firms
between 6" to 8" December 2016 as part of THAITAM fair.
A Thai delegation also visited Nigeria and Ghana between
17" to 23" September 2017 to promote farm machines.
As a result of the endeavor, Thailand received purchase
orders worth THB 240 million, paving ways for Thai-made
agri-machinery further into overseas markets.

mmmmﬁuﬁ'ﬁm‘%aaﬂl%'umnmuazméaoﬁ'\mwLﬁu (BANGKOK RHVAC 2017)
wazdwLanIanAILaIad s Infinazdidnnseiind (BANGKOK E&E 2017)

BANGKOK REFRIGERATION, HEATING, VENTILATION, AND AIR-CONDITIONING FAIR

(BANGKOK RHVAC 2017) AND BANGKOK ELECTRIC & ELECTRONICS 2017 (BANGKOK E&E 2017)

MogonudazwilaTuf 7 - 10 AUENEY WA 2560 @ These two fairs took place simultaneously at the Bangkok
guﬁﬁ‘niiﬂmiuaxmiﬂi:ﬁmluL‘Ylﬂ U LWBUEAUANEATWEDY  International Trade & Exhibition Centre between 7" to 10"
nudaugnamnssugnainlan langewmunaiuduna1dldiiu  September 2017 with the objective to demonstrate the solid
“One Stop Solution” Aiauysniuuy aelamalfigdasheissne  potential of Thai industries. Embracing a One-Stop Solution
Tdwugusznaumsfindnduimasunnissnnnaaniagldgumi  theme, these fairs provided a forum for foreign buyers to meet
(Supply Chain) ﬁ:ﬂaﬁh%amﬁmﬂ‘lumu 3931 2,271.76 &1UUM  Thai entrepreneurs across the supply chain of industries.

Purchase orders placed during these two fairs totaled
THB 2,271.76 million.

B (usunulan

s Us:inAlneidugwan
THAILAND’S MANUFACTURER RANKING:

A
. duAU 1% SPOT BANGKOK
asanan Insw
HARD DISK DRIVE SECTOR RHVAC

2017

BANGKOK REFRIGERATION HEATING VENTILATION
'AND AIR-CONDITIONING

e
— suits 2 spor

Vite iIndovUsuoniA

/7., Bangkok
AIR-CONDITIONER SECTOR Electric &

.................................................................... Electronics
2017
= Smart Innovation for an Ultimate Lifestyle
na:wanAigu
G N th
JudunuU 4" SPOT Trade Days : 7-9 SEPTEMBER 2017
REFRIGERATOR SECTOR Public Day : 10 SEPTEMBER 2017

Time : 10 AM-6 PM
At Halls 98-100 BITEC, Bangkok, Thailand
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PROMOTION OF FASHION PRODUCTS
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2. TasunrsimdauAdundaugdusznauntsduAun iy
(Qurated Fashion Incubation Project) wiadatasuls
AnAnFuMIGWmuLusuALazgluuuFuAmMIiTuadBagaana
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wiautufimstnanumsRaI G AL T 2018
wdnuanslununaaduiladalndguuuulna sendneiud
17 - 21 pa1AY W.A. 2560 TuZaiingsmnis “Qurated Fashion
Incubation Project”
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The government has pursued a goal to drive the Thai
fashion industry into the Thailand 4.0 Policy era, for example,
encouraging creativity and innovations that add value to Thai
textiles, apparel, leather products, jewellery and accessories.
The ultimate goal is to establish the country as ASEAN'’s
fashion hub. In 2017, the DITP conducted several projects, in
accordance with this government policy, designed to enable
Thai entrepreneurs to boost their competitiveness and expand
their business. These projects included:

1. Project to take Thai trade delegations to foreign
countries for business matching promotion of Thai fashion
products: Under this project, Thai delegates headed to
Japan for trade negotiations on textiles and apparel, and
also signed a memorandum of cooperation for this industry.
The first delegation visited Tokyo in January 2017 and the
second visited Osaka in July 2017. The DITP also arranged
a trip to ltaly for Thai entrepreneurs to discuss trade on
leather products, in September 2017. Also, in Japan, Thai
pop-up stores were set up in various department stores and
fashion stores in June 2017 to test the Japanese market
and promote Thai fashion products.

2. The Qurated Fashion Incubation Project: This was
implemented to update Thai manufacturers on fashion business
concepts and to ensure that their branding and product
development could keep pace with global trends. The project
focused on an integrated approach covering all stages, i.e. from
the thinking process to identifying a goal, then the design and

the actual cutting and sewing. A total of 75 applicants went
through the project’s selection process, and their participation
in the project allowed them to showcase their updated
fashion products at the Qurated Fashion Incubation Project
exhibition between 17" to 21% October 2017.
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BANGKOK

GEMS & JEWELRY
FAIR

3. Gems and jewelry product exhibition (Bangkok Gems
& Jewelry Fair) was one of the strategic marketing tools
to drive Thailand’s gems and jewelry industry to become
the world’s jewelry hub. At this event, Thai entrepreneurs,
including SMEs and professional jewelry designers, were
given a chance to showcase their ability to both domestic
and overseas potential customers. This would help to ex-
pand their businesses, increase their income and, ultimately,
Thailand’s export volume of gems and jewelry. In 2017,
the Bangkok Gems & Jewelry Fair was held twice. The 59"
Bangkok Gems & Jewelry Fair ran from 22" to 26"
February 2017 at Challengers 1 - 3, IMPACT Muang Thong
Thani. More than 700 Thai and foreign exhibitors operated
2,000 booths at the fair, attracting more than 17,000
visitors and achieving the sales of THB 1,518.50 million.
Of the amount,
million. Expected sales over the next one-year period were
at THB 1,414 million. The 60" Bangkok Gems & Jewelry Fair,
meanwhile, was held between 6" to 10" September 2017
at Challengers 1 - 3, IMPACT Muang Thong Thani. During this
fair, more than 900 foreign and Thai firms took parts as exhibitors.
Featuring over 2,200 booths, this fair attracted 16,000
visitors and recorded the sales of THB 1,957.92 million.
Of the amount, THB 319.57 million came from immediate
sales and THB 1,638.35 million came from purchase orders
over the next one-year period. HRH Princess Sirivannavari

immediate sales were worth THB 104.50

Nariratana graciously presided over the opening of the 60"
Bangkok Gems & Jewelry Fair, which included an exhibition
on Her Highness’ SIRIVANNAVARI brand. On this occasion,
she officially inaugurated the exhibition which highlights
Her Highness’ design talents and visited various exhibiting
booths.
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PROMOTION OF LIFESTYLE PRODUCTS
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CLUSTER PROMOTION
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ASIA’S MOST STYLISH FAIR

FASHION | GIFT&HOUSEWARE | FURNITURE

BIFFZBIL | sBiG-BiH | MIT'FF

Analyses by the DITP have concluded that International
Lifestyle trade shows featured a greater diversity of lifestyle
products during the past five years. In response to this trend,
the DITP organized “STYLE 2017: Asia’s Most Stylish Fair”
to be the most comprehensive forum for lifestyle products in
Thailand between 17" to 21* October 2017. This fair was the
upgraded and combined with Bangkok International Fashion
Fair and Bangkok International Leather Fair (BIFF & BIL), the
Bangkok International Gift Fair and Bangkok International
Houseware Fair (BIG+BIH) and Thailand International
Furniture Fair (TIFF). The one-stop “STYLE 2017: Asia’s Most
Stylish Fair” enabled buyers and importers to shop for what
they wanted at a single event, thus saving them time and
the hassle of attending many fairs for procurement.

Objectives of STYLE 2017: Asia’s Most Stylish Fair

e Toincrease Thai manufacturers and exporters (of which
90% are SMEs) opportunities in the global market.

e To be an efficient lifestyle business matching platform
of Thai entrepreneur and buyers from around the world.

e To increase export volume of lifestyle products.

e To establish Thailand as world’s lifestyle product hub by:
- becoming ASEAN and Asia’s one-stop lifestyle

product manufacturer and market.

- staging regional-level product fairs and exhibitions.

e To strengthen competitiveness of Thailand as an
International Tradeshow venue.
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» When compared to the previous year, STYLE 2017: Asia’s
Most Stylish Fair achieved greater efficiency, i.e. it attracted
a higher number of visitors at a lower cost of Baht 42 million.

Moreover, there were many interesting lifestyle product
exhibitions, many of them especially organized for niche markets
such as: Mothers & Kids, OTOP (One Tambon, One Product),
Elder Generation (60+), Pet products, and Metro Men. All these
exhibitions received positive responses and generated
impressive sales. Eco-friendly and organic products,
in particular, proved popular and showed the potential to be
developed as design products with added value.

fotdsauaziiindnannasgilsznaunisawianalsuazswindas
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The DITP collaborates with the Board of Trade of
Thailand, the Federation of Thai Industries, the Thai National
Shippers’ Council, and the Thai Bankers’ Association
in implementing “SMEs Pro-active”,
purpose of enhancing Thai SMEs’ potential and boosting
their competitiveness in the global market. Participating

a program for the

SMEs receive opportunities to take part in overseas trade
exhibitions plus various forms of marketing activities. This
program is in line with the government’s Pracha Rath (public-
private partnership) Policy, which recognizes the important
role of SMEs for the Thai economy progression. First Phase
of Implementation (fiscal years 2013 - 2015) had the number
of participating SMEs at over 2,600 (participating in over
427 overseas trade exhibitions and business-networking
events). This implementation phase generated exports of
Baht 8,600 million.
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SECOND PHASE OF IMPLEMENTATION (FISCAL YEARS 2016 - 2018)
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Budget: THB 400 million

e This phase emphasizes granting opportunities for new
SMEs to participate in the program.

e Moreover, the program continues to boost opportunities
for Thai products in overseas markets.

e |n this phase, participating SMEs can join the program
based on their target market, or the cluster categories
promoted by the DITP as follows:

1. Emerging Markets: ASEAN, China, South Asia,
the Middle East, Russia, Commonwealth of Independent
States (CIS), Eastern Europe, Africa and Latin America
2. Major Markets: Japan, South Korea, the United
States, the EU-15, Australia, New Zealand and Canada
3. Innovative & Green Products/Services

4. Marketing & Networking

OVERVIEW OF THE SECOND-PHASE IMPLEMENTATION
AS OF 31°" JANUARY 2018:

The SMEs Pro-Active Program’s committee has already
approved participation in 466 overseas trade exhibitions in
support of 1,553 Thai entrepreneurs with a budget of THB
283.99 million. Among these exhibitions were ones featuring
participating exhibitors of highly rated and internationally
recognized products such as: MAISON&OBJET, held in
France, an internationally-recognized fair for home decor,
furniture and house appliances; IDEM Singapore, a dentistry
technology fair; CPhl Worldwide, a pharmaceutical
exhibition; Spielwarenmesse International Toy Fair, in Germany;
Cambodia Architect & Decor 2016, Cambodia’s major
building materials & home decor fair; WorldFood Moscow,
an international food & beverages fair; and Automechanika
Shanghai, Asia’s biggest automotive & auto-parts fair.

spielwarenmesse’

WorldFood
Moscow
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Purchase Order Results of Second-Phase Implementation
from 31* January 2018 to date stood at THB 12,984 million,
of which immediate purchase orders totaled THB 538
million and purchase orders for the following year totaled
THB 12,446 million.

Additionally, a survey revealed that participating
entrepreneurs were very satisfied with the program. They
appreciated that the program had allowed them to choose
the fairs most suitable for their products and target
importers, to acquire updated marketing information and
trends, to exchange experiences with peers, and to join
business networking activities. Via this program, the
entrepreneurs said, they could improve their products to
better suit their target markets, increase their competitiveness
and also increase their business opportunities.

DEVELOPING THAILAND’S IMAGE DOMESTICALLY AND OVERSEAS
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As an agency of the DITP, the Public Relations and
Corporate Communication Office manages publication of
PR communication materials and expansion of marketing
communication channels, so as to increase public awareness
of the DITP’s work and its status as Asia’s leading
international trade promotion agency. With the growing
confidence of business people, importers, exporters and
consumers, the DITP will be able to work with more Thai
product and service businesses on increasing their exports
on a sustainable basis in the future.

Recognizing the increasing popularity of advanced
technologies, the DITP, through its agency, the Public
Relations and Corporate Communication Office, has
leveraged not just traditional media but also new media
platforms for expedient communication with entrepreneurs
and the public in general.

doundonuinuna:donana
TRADITIONAL AND DIGITAL MEDIA OF DITP

f

nsudadsNNIIA TR sEINA
DITP

DITP FAMILY
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CAPACITY BUILDING
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THAI ENTREPRENEURS FOR INTERNATIONAL
TRADE & THE NEW ECONOMY /
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CAPACITY BUILDING
n1sasgus:nounisn1sAns:nonaus:infAdiFAsugnogalnu

The New Economy Academy (NEA) has the mission to
enhance the capacity of Thai entrepreneurs at all levels
(including farmers) with the goal of transforming them into
Smart Entrepreneurs (or Smart Farmers) in response to the
government’s Thailand 4.0 Policy. As part of this mission
the NEA has distributed related knowledge to all regions of
the country through digital technologies as, when the local
economy grows stronger, it will efficiently support the national
economy and facilitate economic integration. Leveraging
digital tools, the NEA has reached out to entrepreneurs at
local level across Thailand.
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The NEA network covers government agencies,

the private sector, the civil society and educational institutes.
At present, the NEA has already inked cooperation
agreements with 68 private or government organizations,
for them to serve as capacity-building units. In addition,
the NEA has signed cooperation agreements with 19 other
agencies in support of its mission.

The NEA has provided training to Thai entrepreneurs,
including SMEs, across all industries. It uses three types
of training:

1. Face-to-Face: Such training allows physical
attendance in a classroom, whereby entrepreneurs can learn
directly from speakers and engage in workshops. They can
ask questions and get real-time responses from trainers.

2. E-Learning: Offers online courses to support those
entrepreneurs who cannot physically travel to classrooms.

3. Virtual Classrooms: Provides an internet-based virtual
classroom where learning entrepreneurs can interact with
trainers and classmates through computers. The pilot Virtual
Classrooms course available is on video marketing.

JarmangasnsinausaBednluainas 9 5 nangas

FIVE INTENSIVE COURSES
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THE TRAINERS
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NEW ECONOMY
DRIVER

These courses are upgraded versions of the general
training. Designed for entrepreneurs at all levels, they
present their content via seminars and business-networking
activities. These courses are conducted both in Bangkok

and the provinces:

IT 4 SME
(E-Business)

NEW ECONOMY
CONNECTOR
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1. Train the Trainers Course: This aims to produce
trainers who can help coach and inspire entrepreneurs in their
business operations, and adjust to new trade environments.
This Train the Trainers course aims at comprehensively
delivering practical knowledge to entrepreneurs across
Thailand.

2. New Economy Foundation: This course caters to
the SIZE S target group, i.e. new entrepreneurs, individuals
interested in setting up a business. Offering inspiration and
skill development on e-commerce to budding entrepreneurs,
this course helps strengthen the grassroots economy on
a sustainable basis. Under this course are four projects,
as follows:

2.1) Project to educate local communities on marketing
knowledge for international trade
Project to provide basic export knowledge
2.3) Project to enhance basic knowledge to navigate
through the new economic environment
Express Exporter Project: a course providing tips
for export

2.4)

3. New Economy Driver: This course targets SIZE M
entrepreneurs and provides basic knowledge and understanding
of domestic trades, enhancing their potential. The program
also aims to enable local entrepreneurs’ trade ability to tackle
global competition (Local to Global). It is recommended for
entrepreneurs who have already developed their businesses
to an extent and are ready to expand their market overseas.
Featuring practical knowledge, it contains these following
six projects:

Passport to Global Challenge Project
Ton Kla to Goal Project

Ton Kla Go Inter Project

SMART Exporter Project

SMEs Genius Exporter Project
Cluster Insight Project

4. New Economy Connector (Executive): This course
aims to equip participating executives with networking
opportunities, and to encourage constructive initiatives for
the society. Participants are top figures from private and
government sectors. The CLMVT Executive Program on New
Economy is conducted under this course.

5. IT 4 SME (E-Business): Seeks to secure Thai
entrepreneurs’ business advantages with the help of
digital technologies. To familiarize participants with modern
communication tools, this course presents its content
via the e-Academy concept or upgraded e-Learning.
Interactive communication is possible during the course;
participating entrepreneurs can meet up with trainers and
experts to get advice, and can also exchange knowledge
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and experiences with fellow entrepreneurs. Covered in
the course are SME experience, e-commerce, best IT
practices, and SME work processes for the digital economy.
Participating entrepreneurs are taught about ICT tools, SME
communications, business and organizational information
management, digital channel sales, transportation, and the
development of small and medium technology enterprises.
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Because international trade has changed significantly in
recent years, ICT technologies are now powerful tools for
entrepreneurs to increase their efficiency and for enjoying
business advantages. The faster they understand digital
marketing, the greater advantage they have over their
competitors.

In 2017, the DITP launched the NEA’s new courses.
Positioning itself as the knowledge hub for entrepreneurs
in the Digital Age, the NEA presented five new courses
to empower Thai entrepreneurs at all levels. The practical
knowledge and experiences obtained from these courses
are useful to businesses in the new economy. Participants
from the NEA’s previous training projects attended the launch
event to share their experiences and success stories. The
event also included the signing of cooperation agreements
between the NEA and its 12 partners, which include financial
institutions, educational institutes, and the Thai Association of
Small and Medium Entrepreneurs. The collaborations mark
united efforts to pave the way for many more Thai entrepreneurs
to step into the global market with the readiness to tap into
new consumer trends. In the future, a Mini MOC will go
up in every province of Thailand and entrepreneurs will be
able to drop into the facility to search for useful business
information and knowledge. On 14" December 2017,
at the NEA headquarters on Ratchadaphisek Road, a model
counseling center was set up to demonstrate what a Mini
MOC looks like. The establishment of Mini MOCs will support
the distribution of business knowledge. In 2017, the NEA
training courses covered 442 entrepreneurs who received
relevant knowledge in international trade in the Digital Age,
making them better prepared to conduct the export business
of their products and services.
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The DITP has, in addition to the development of Thai
products and services, also placed an emphasis on Thai
designers. Since 2002, it has implemented the Designers’
Room & Talent Thai project, to develop the quality of
Thailand’s design industry — including fashion products,
accessories, home-decor and lifestyle products — to increase
the export volume for this industry sector.

In 2017, the DITP selected new aspiring designers from 66
brands who complied with the criteria to participate in a training
course. Designed to enhance their ability and prepare them
for new challenges, the course featured accredited mentors
including specialists from various fields. The participants
were also given a chance to attend the 60" Bangkok Gems
and Jewelry Fair held between 6" to 10" September 2017.
Marking the 15" anniversary of the project on 4" September 2017,
the DITP organized a business-networking session for Thai
designers to inspire budding entrepreneurs with the success
of veteran designers, presenting the possibilities in the market.
With the chance to showcase Thai designers’ ability, Thai
fashion brands could thrive to gain worldwide recognition.
On top of this, the DITP brought 10 outstanding Thai fashion
designers from the Designers’ Room project on a trip to Paris,
France, for trade talks between 8" to 11" September 2017.
The trip was organized through the collaboration between
the DITP Office of Innovation and Value Creation and the
organizer of the world-famous Who'’s Next fashion exhibition.
From 8" to 12" September 2017, seven prominent lifestyle
product designers from Talent Thai project also attended
the MAISON&OBJET for business negotiations in Paris,
France, facilitated by the DITP. Moreover, the DITP sent
four outstanding fashion designers from the project to MQ
Vienna Fashion Week in Vienna, Austria, between 11"
18" September 2017. The DITP also facilitated eight Thai
designers from the Designers’ Room & Talent Thai project
to participate in fashion networking sessions with Rasara
Occupational Training Fashion College, during 29" June to
2" July 2017 in Seoul, South Korea.
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The DITP provides a comprehensive range of
international trade information and consultation services,
for example, guidelines on how to prepare a business for
international trade, how to conduct business overseas, and
how to import and export products. Moreover, rules and
regulations have been provided, along with a list of exporters
and importers in Thailand. The DITP has also organized
activities to promote international trade and to facilitate the
procurement of raw materials that Thai exporters need. These
services are available via both online and offline channels in
order to respond to the needs of Thailand 4.0 entrepreneurs.

1. One Stop Export Service Center (OSEC): This center
provides convenience to exporters regarding documentation
and permits they need to obtain for their exports, or the
import of raw materials that will be used for production of
export products. Counseling and in-depth guidance are
also available, with officials from 17 relevant organizations
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working together at the center to provide a one-stop service.
In addition, the OSEC has extended its service to providing
online in-depth counseling, integrating expertise from various
international expert gurus to respond to users’ submitted
questions relating to export and raw material import. This new
function is an addition to the Department’s existing digital
platform: www.ditptouch.com. In 2017, the OSEC served
62,457 entrepreneurs. The number of certifications and
permits issued at the OSEC totaled 187,110 for that year.

2. DITP Service Center: This center provides international
trade counseling via its Hotline 1169 and its service counters,
which are located at the Ministry of Commerce in Nonthaburi
province and at the DITP office on Ratchadaphisek Road.
The Hotline answered 21,408 calls and the service counters
covered 1,268 service users in 2017. The DITP’s interactive
voice response (IVR) handled 9,433 calls.

3. Mobile Unit: The DITP has provided counseling
services via its mobile unit at various international exhibitions,
seminars and state-organized exhibitions that are related
to SMEs and international trade. These mobile units
served 1,997 entrepreneurs in 2017. They were also used
in conjunction with mobile Cabinet meetings in Nakhon
Ratchasima, Phra Nakhon Si Ayutthaya and Songkhla
provinces. Prime Minister General Prayut Chan-o-cha and
his delegation also visited the DITP mobile unit.

4. Mobile Application: DITP Connect: Via this app,
which can be downloaded on mobile devices and is
compatible with both iOS and Android systems, the DITP
delivers personalized counseling services to service users.
Its users can keep abreast of global trends, outstanding
products, international trade activities and Thailand’s
international trade statistics. DITP Connect served 4,804
service users in 2017.
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5. DITP Touch: Launched in September 2016, this Live
Chat channel provides services offering international trade
counseling between Monday and Friday from 8.30 a.m.
to 4.30 p.m. (without a lunch break). Service users can
even seek expertise-based counseling via this channel, by
simply leaving a message. DITP Touch is accessible via
a mobile device operating on either iOS or Android. By
2017, 1,430 Live Chat service centers were established.
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The DITP has promoted development of business
networks within ASEAN, connecting both government and
private sectors to expand businesses. Many activities are
conducted via the AEC Business Support Centers, which
operate in all ASEAN nations providing services such as
arranging business meetings, providing market insights,
and offering counseling services on starting or conducting
businesses. Entrepreneurs can also turn to the Support
Centers with regards to business solutions, and business
growth. Thai members of DITP AEC Club can also attend
networking sessions that the DITP organizes to acquire
new knowledge, meet with potential partners, and share
experiences with others about ASEAN-based businesses.
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In the face of intensifying competition on the international
trade platform, regional groupings hold the key to securing
advantages and the DITP has therefore pursued strategic
partnerships within CLMVT (Cambodia, Laos, Myanmar,
Vietham and Thailand). Via the DITP, top executives of leading
firms and government agencies, as well as key economic
players,
discussions. Their collaborations in turn provide guidelines
for SMEs as well as for community enterprises. Economic
integration can strengthen the regional economy and boost
its competitiveness at the global level on a sustainable basis.

In 2017, the DITP hosted the CLMVT Executive Program on
New Economy held between 30" November to 3" December
2017 at the Sofitel Bangkok Sukhumvit. This four-day program
attracted 60 businesspeople, delegates of relevant authorities,
successful business mentors, and representatives of world-class
educational institutes. The program’s activities fostered many ties
and raised the participants’ confidence in the Thai economy.
During the program, the participants were also represented
with an opportunity to discuss the topic of “New Mega Trends
for the Future of New Economy” of which the conclusions could
be treated as a policy recommendation and hopefully become a
driving force behind the collective growth of ASEAN’s economy.
The exchange of experiences and knowledge among participating
top executives from the CLMV zone were also useful for the
formulation on how to drive Thailand towards the New Economy
era. Thanks to the program, Thai entrepreneurs received
opportunities to network with regional and business leaders,
as well as top representatives of international organizations.
The shared perspectives of policymakers and business experiences
will lead to the development of practical, new business approaches.

in the region have met up for networking and
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meanzuatelnazasiunagns “danfan doidiy Waw
falainnsaiinauasanginawy wWududAgntdiadina
loygaainisdunanuaznisaanulusivilssinanananila
ateiaiau Fuagiiuldainnsdeaanludl 2560 fyarigugn
Wudsedfinsnianngyani 236,694 A1ULWIHYANTY 2ENUED
Fauar 9.9 luwamzifuafunisasnulusiglssinaaay
uﬂa\j'ﬂul‘ﬂﬂﬂllllaﬂ’]“ﬂlﬂ?ﬂﬁl’itWﬂJ”&lUﬂ\jiaﬂau 20 vaaAauy
1aA1 16,000 mymimyamgim‘luﬂw NN HANTATEINY
2avAmerinundgAn laun

OUTWARD BUSINESS DEVELOPMENT PROMOTION
nasduiasunisus:naussialusinaus:ine
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1. A1un1sudnfunisdvaanduArnazdutadugsna
U3N19 AYuY dnsiamudaiunsaldiaansangy
Fumadlnazadunalnsung ﬁﬂﬁmmﬁmmumszﬁms
duaanuazunladaynilansugn uaﬂmﬂuwmmumummu
‘wﬂ%ﬂ‘miwmmﬂ (Regional Adwsors RA) "d\iLﬂuNL"dﬂ’J"mmLLa“’
:uﬂswaumsmmumimLLawmia\mum 7 giiane Tur aiine
w3 (Inagilaw) Qumﬂﬂjiﬂ (Funsa) ginrAnaning
(Toyota Tsusho waz Double A) 9iin1A3u (CP uay Loxley)
piapandau (BJC) glinmawadels (SCG) giinadu
WRALR (AU ERWmYY) Kufanssusing ) a1f nsAaLaan
Fulnalunedmihaludasmienisairinaaag RA lulseimea
A 9 N3TUAgINanuIAsaiIagag RA nMsdnduuunlianug
Wusiu dwsunsdadiuniauins Auginauy [aRasan
fAaidangsfaladafndidugsiauinisinsas Taudnme
ABIZYINNUE BRLNALIISANITAOLESY WLl wazunlatam
guassafisniiudamsaenasldatnofiuszaninm

2. aunsdudunisaauludilssme Anzinaus
IaaduayuaAnaulia u1sneiznaln CLMV LAY
L’damiﬂ\ﬂummﬂ lanawigly CLMV siufiedu Buldy
uastiananea uaﬂmﬂuﬂ\mmm\mmvmmuﬂaﬂmumswwm
nmafiflasmauauudan Fen1AlanTuagTETRIenITIILTIL
wazdnyidataualiniasgnaisun utedainssuuysuInIs
SIUTAYALATAIAAIUTAIULATEHYND NITATLAZNITANNY
(Knowledge Tank) lutszina CLMV LUUATUINAT

dmiuuauiunulul 2561 laun mMadiuANuFanlo
lundiniaiasnsziunisudedy nszfuanudunuslugiinig
Tdnude iulnlufraiu dodsunavmuinsAidosmawau
widanuazgsnaladafindszninulszine daia5u Outbound
Investment Mindset slaLilay naanaunsanian uAlangnans
ngandisu WaduasAnusgaInFunIsAuaENITATL
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The DITP has made major contributions to the Public-
Private Committee on the Promotion of Trade, Services, and
Overseas Investments (D4), where the public sector has been
led by the Minister of Commerce while Mr. Sanan Angubolkul
and Mr. Tos Chirathivat have led the private sector.
The committee has worked closely with the private sector
under an “Unlocking, Unleashing and Upgrading" strategy,
resulting in remarkable growth of Thailand’s exports and
overseas investments. In 2017, Thailand’s exports reached
a peak of USD 236,694 million — a 9.9% increase from the
previous year. In addition, Thailand’s overseas investments
increased by 20%, or USD 16,000 million from the previous
year. The committee has worked with particular activities
as follows:

1. Promotion of Exports and Trade in Services:
The committee has monitored cluster-based export
reports on a quarterly basis, leading to timely responses
and solutions. Moreover, it has collaborated with regional
advisors (RA) from the private sector who are trade and
investment exports in seven regions, namely; US (Thai
Union Group), Europe (Central Group), Africa (Toyota Tsusho
and Double A Paper), China (CP Group and Loxley), ASEAN
(Berli Jucker), South Asia [SCG (Thailand)] and Japan/South
Korea/Taiwan (Saha Pathanapibul). They have worked to
distribute selected Thai products in overseas markets via
RA overseas distribution channels, to support business-
matching with RA networks, and to provide seminars for
Thai entrepreneurs. The committee has also promoted
logistics as a pilot model for trade in services and has thus
established a sub-committee to accelerate development and
improve obstacles of logistics.

2. Promotion of Overseas Investments: The committee
has encouraged the private sector to penetrate the CLMV
market and to enhance regional integration especially in
CLMYV, China, India and Bangladesh. It has also established
a sub-committee to specifically develop border trade around
Mae Sot. The private sector is currently in the process
of preparing a proposal on this further development to the
government. Additionally, the committee has compiled
an integrated knowledge tank of CLMV.

In 2018, the committee will focus on regional integration
in order to strengthen the region’s overall competitiveness
and mutual economic growth. Moreover, it will emphasize
Mae Sot border trade development and international logistics,
promotion of outbound investment mindsets as well as
unlocking and amending legal obstacles to facilitate trade
and investment for Thai entrepreneurs.
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CSR ACTIVITIES, ANTI-CORRUPTION EFFORTS
AND HUMAN RESOURCE DEVELOPMENT AT THE DITP

wan1sAMtUIIUAIU CSR f9AUNISH

||a:mSV\7mmqna'msvaansuq

NINAILEITNNITANTEN I TN AN TATHUNITHRIWA
yransatnesiaLon aidauasnasimunliyaainsausn
Fuiadaunisfiazaasdnsliussquiiinuny anauauay
ulsinansgnaamndaduaziguna laasuimuninee aussous
wagdaanuaunsandndulunisujifiou Wauiyaains
sumalulatiansauma duasliyaainsiuinsanisna
B3 Inewmuduasuaslgnandriinlvyaainstafie
AnunaLen it Anugadn Inanan saufuduinaanisiia
iRnaIINA3LEITN L@ NATINAMNGY ANNAITARA N1l
AUAWIIRNA uazaisaNuFuRugauAtluasAns in1sin
UszgugusmswuyaaInsludnunz Two-way Communication
agusaliiay laalul 2560 (AA1HUNITIANANTIUAN 9
fauymaIng foil

The DITP has constantly developed its human resources
to ensure that they remain well-qualified to carry out their
respective missions in support of government policies. Human
resource development at the DITP focuses on skills and abilities
needed for it to attain its goals, and includes areas such as ICT
knowledge. Moreover, the DITP has placed a strong emphasis
on morality and ethics. Its officials are inculcated with honesty,
sufficiency, discipline, public-mindedness and other virtues.
All at the same time, the DITP has sought to promote good
ties, satisfaction, unity and quality of life among its officials.
For example, there is two-way communication at meetings to
connect executives with staff. In 2017, the DITP carried out
the following activities for its human resource development:

TassnmvausutasNas193ihe ALS TN IFBHTIN Lﬁal,a“]uﬁ"li'mn'ﬁﬁﬁuaﬂ%'vp%m
ETHICAL & MORAL TRAINING PROJECT FOR A CORRUPTION-FREE PUBLIC SECTOR

wangms “IrnisnsudutasunisAsznIlssmaaziy
#mn1sia musaEnsETldsunSIINauA Nzl siuns
urmninaanaung” Waluwasi 15 Ju1au w.A. 2560 1981 09.30 -
14.30 u. au viawalutnsalffisnan u 12 drdnouddansgnag
widigel Taalasuiiasfanngnseauydaagdtnuu nw. An
WNEIZHNT MAFS UnNSwennsyAnadIu Il gud
AadIuasassn usseneluita “nsufievatnedinmassy
9388531 MuLEINAYRLEIININIMHAGaY Waaousugila
lunsidudnsrnisiidnusasnszs g daunssuInauLia
WS HuNIUMAnAaAatLAY” LAZWINETUNY 96357199 HFNS
Aurgn1siAy dunursgIuite uinensgussang
luvadia “duadedtuinsansuasiongminefieiasiu
N PR

114

This project featured the course “DITP Officials Follow
H.M. King Bhumibol Adulyadej’'s Guidance and Serve as
Good Civil Servants”, which ran on 15" March 2017 from
9.30 a.m. to 2.30 p.m. in Manopakornnitithada Room at the
Office of the Permanent Secretary, Ministry of Commerce.
Leading the course were two specialists from the Office of
the Civil Service Commission. The first was Miss Chutima Tessiri,
a specialist from the office’s Ethical Promotion Center, who
delivered the lecture “Working in Line with an Ethical Code
for Civil Servants: Inspirations to Follow H.M. King Bhumibol
Adulyadej’s Guidance”. The second was Mrs. Thiranart
Jaturadhamrong, a legal specialist at the office’s Disciplinary
Standard Division, who addressed the topic “Promotion of
Civil Servants’ Discipline and Laws Related to Their Works”.
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THE 5™ SHARING PROJECT
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The DITP continued its “Follow Father’'s Good Example,
Give Books to Children” activities after receiving requests
from Wat Tamnak Tai School (Vilas Osathanonnugroh),
Thammasiri Suksa Nonthaburi School (under the Patronage
of Wat Noi Nok), Wat Sai Ma Community School, and Wat
Chaeng Siri Samphan School (Sakon Uthit Club). These
schools requested for the “Tributes to King Rama IX” cartoon
book set and other reading materials in order to instill a love
for reading among their students, who mostly come from
cash-strapped families, and the books were made available
at school libraries. These educational institutes expressed
an intention to teach their students about King Rama IX’s
significant contributions to the country, his Sufficiency
Economy Model, and other topics of knowledge. The DITP
Human Resource and Ethics Divisions set up donation boxes
to collect books for these schools and then delivered books
to Wat Tamnak Tai School (Vilas Osathanonnugroh) and
Thammasiri Suksa Nonthaburi School (under the Patronage
of Wat Noi Nok) on 14" June 2017. Later, books were
delivered to Wat Sai Ma Community School and Wat Chaeng
Siri Samphan School on 21* June 2017.
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ETHICS AND MORAL PROMOTION PROJECT
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This project conducted the course “Building Anti-
Corruption Mindset Against Conflicts of Interest” on 31%
July 2017 from 9.30 a.m. to 2 p.m. in Manopakornnitithada
Room at the Office of the Permanent Secretary, Ministry
of Commerce. Mr. Utit Buasri, Assistant Secretary-General
of the National Anti-Corruption Commission, served as
the speaker.

The workshop “Follow the King’s Philosophies, Lead
Your Organization towards Sustainability” took place at the
Chaipattana Foundation’s Bhumirak Dhamachart Center,
in Nakhon Nayok province, between 5" to 6" August 2017
with the center’'s Chief Mr. Panya Pulivekin heading the
workshop himself.
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THAILAND PUBLIC SERVICE AWARDS
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1. S’m"’a'ani:n'am’]w?’iﬁﬂ'nuL’?"j'aznfm
RANYFININBAT T2AUALA 1) 2549:
Thailand Public Service Awards 2006:
Best Integrated Service
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One Stop Export Service Center (OSEC) ﬁ

2. | 51978318NTTUIBIW JLAVALAW 1] 2551:
Thailand Public Service Awards 2008:
Best Work Process

nmstAAUSnuINeonuioyanan/
duAna:ssnNausns

International Market, Product and

Service Consultation

3. | 397anIanIsNNIT IHUSNT sTauTNze 1) 2553

Thailand Public Service Awards 2010:
Service Innovation

ns:usUIUMSWiUNIGoulsguvoya
VounLoeunus ¢ Tus=uuAsuuBUINOSIUA

Queuing System ﬂ

4. | 5193aRIANIINNIUSNSNEIRAA S2aU AR
1) 2555:

Thailand Public Service Awards 2012:

Best Service Innovation
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Information and Consultation

Service for SMEs

5. | 3193aNIwINISUSMswad szaufian
1] 2556:

Thailand Public Service Awards 2013:

Best Service Development

UsNIsauiasuni1sAs:z1naaus:INA
wWAugaINWWAUBERA?NA Thaitrade.com

THAITRADE.COM ﬂ
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Thailand Public Service Awards 2015:
Sustainable Service Development
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Information and Consultation

Service for SMEs
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Thailand Public Service Awards 2015:

Best Service Development

THINK TRADE THINK DITP

DITP
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(DITP Connect Mobile Application)

DITP Connect Mobile Application @
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Thailand Public Service Awards 2016:
Sustainable Service Development
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Thailand Public Service Awards 2016:
Best Service Development
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Smart Online SMEs (S.0.S.) N

117



3998 ITAUFINANNINFILESNN1IAIzH I Tz nala S

INTERNATIONAL AWARDS

Ministry of Commerce

SMART

@NLIN=ThziTrRADECOM

SMEs(SOS)

THE ‘WINNER’

PROJECT OF WSIS 2016
In Capacity Building Category
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‘Department of IntermationalTrade Promotion
Royal Thai Government  Ministy of Commerce, rtao

With a strong and genuine intention to improve Thai
SMEs potential to penetrate online market, the DITP has
initiated the “Comprehensive Improvement of SMEs’
Competitiveness in E-Market: Smart Online SMEs (S.0.S.)”
project from fiscal year 2014 onward. In 2016, the
International Telecommunication Union (ITU) under
the United Nation at Geneva, Switzerland, awarded
the Smart Online SMEs (S.0.S.) under Thaitrade.com
with first prize at WSIS Prize 2016 (World Summit on
Information Society) in the category of Capacity Building,
recognizing its accomplishment in applying information
and communication technologies for the betterment
of the society, country, and mankind, especially in the
aspect of best increasing competitiveness among online
entrepreneurs in 2016.

Designed to equip SMEs with comprehensive online
marketing knowledge, S.0.S. taught entrepreneurs the
spectrum from basics to international trade. Via this
initiative, participants learnt about how to start an online
business and after they received the basic knowledge and
skills for online trade, they were able to attend advanced
workshops and receive counseling services. Available both
in Bangkok and the provinces, this initiative enabled Thai
SMEs to develop their e-commerce in a comprehensive
and efficient manner.
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71,233,428.98
9,5647,341.98
3,275,572.34

184,753,469.92
22,714,424.80
3,943,712.64

84,056,343.30

163,646,008.11
2,761,194.50
166,407,202.61

211,411,607.36

123,340,551.42
9,224,314.92
132,564,866.34

250,463,545.91

343,976,473.70

91,731,043.35

58,258,457.96

59,141,407.47

176,354,360.95

149,989,501.31

235,495,768.42

5,800,000.00
708,498.67
6,508,498.67

5,800,000.00
1,196,926.72
6,996,926.72

156,497,999.98

242,492,695.14

187,478,473.72

101,483,778.56

9,944,145.57
84,021,400.36

9,944,145.57
91,539,632.99

93,965,545.93

101,483,778.56
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FINANCIAL STATEMENT
AS OF THE 30 SEPTEMBER 2017

Unit : Baht

ASSETS

2017

2016

Current assets
Cash and cash equivalents
Short-term account receivable
Inventory
Total current assets

Fixed assets
Property, plant, and equipment (net)
Intangible assets (net)
Total fixed assets

Total assets
LIABILITIES

Current liabilities
Accounts payable
Short-term deposit
Total current liabilities

Non-current liabilities
Receipt of government advanced payment
Other non-current liabilities
Total non-current liabilities

Total liabilities

Net Assets/Equity

NET ASSETS/EQUITY
Fund
Income higher than accrued expense

Total Net Assets/Equity

71,233,428.98
9,5647,341.98
3,275,572.34

184,753,469.92
22,714,424.80
3,943,712.64

84,056,343.30

211,411,607.36

163,646,008.11
2,761,194.50
166,407,202.61

123,340,551.42
9,224,314.92
132,564,866.34

250,463,545.91

343,976,473.70

91,731,043.35
58,258,457.96

59,141,407.47
176,354,360.95

149,989,501.31

235,495,768.42

5,800,000.00
708,498.67
6,508,498.67

5,800,000.00
1,196,926.72
6,996,926.72

156,497,999.98

242,492,695.14

187,478,473.72

101,483,778.56

9,944,145.57
84,021,400.36

9,944,145.57
91,539,632.99

93,965,545.93

101,483,778.56

121

DITP

THINK TRADE THINK DITP



122

nsudvlasun1sA1s:noUs:zINA

WUIFAIWANISANTUIIUNWNISNU
dnsulaugndun 30 AUYIBU W.F. 2560

(#uae : uIn)
sala 2560 2559
e laannuuilszan 2,212,755,570.36 2,443,147,760.17

8lAMNNTYANYULALLZNA
nalaau

sausala

Anldans
AlddnayAaIng
Atmtatuney
ANRBLILNIY
Aldaan
Adan
Ardasllnm
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sauAlFans

alaga (s) naAldanegnd

488,428.05
(613,268.00)

618,858.27

885,994.00

2,212,630,730.41

2,444,652,612.44

685,756,826.71
91,241,259.65
37,362,419.42
1,306,745,556.85
17,743,910.51
38,978,686.57
38,681,062.49
2,286,984.28
1,359,109.80

478,769,182.80
88,022,071.11
26,733,375.99
1,725,636,682.37
11,586,681.45
37,040,069.28
52,392,740.51
2,364,906.50
1,155,481.99

2,220,155,816.28
(7,525,085.87)

2,423,701,192.00

20,951,420.44

INCOME STATEMENT
FOR THE YEAR ENDED 30 SEPTEMBER 2017

(Unit : Baht)
INCOME 2017 2016

Income from annual and central budget
Income from subsidization and donation
Other incomes

Total income

EXPENSES
Personal expense
Pension
Remuneration
Administrative
Supplies
Utilities
Depreciation and amortization
Subsidization expense and donation
Other expenses
Total expenses

Income higher (lower) than net expense

2,212,755,570.36
488,428.05
(613,268.00)

2,443,147,760.17
618,858.27
885,994.00

2,212,630,730.41

2,444,652,612.44

685,756,826.71
91,241,259.65
37,362,419.42
1,306,745,556.85
17,743,910.51
38,978,686.57

38,681,062.49

478,769,182.80
88,022,071.11
26,733,375.99
1,725,636,682.37
11,586,681.45
37,040,069.28

52,392,740.51

2,286,984.28 2,364,906.50
1,359,109.80 1,155,481.99
2,220,155,816.28 2,423,701,192.00

(7,525,085.87)

20,951,420.44
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HONORARY TRADE ADVISORY TO THE MINISTRY OF COMMERCE: HTAs
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B owsnn: AMERICA

MR. RALPH P. MCMURRAY

Address:

10343 Oakmont Street, Shawnee Mission, Kansas 66215, USA
Tel: 913-269-9959

10635 E. Becker Lane Scottdale, Arizona 85259

Tel: 480-409-1313

E-mail: ralph@phillipworth.com

SPECIALIZATION/OCCUPATION
Autoparts, airport, drone radar systems,
wind farms

Country USA

HTAs Chicago

MR. PRAMOOK JIRDPONGSATORN

Address:

3583 Investment Blvd., Hayward, CA94545, USA
Tel: 510-931-5030

E-mail: Pramook@pjusgroup.com

SPECIALIZATION/OCCUPATION

Import and distribute goods to institutions
(e.g., prisons), discount stores. For example,
rice products, canned food, beverages, organic
products and other non-food items.

Country USA

HTAs LA

MRS. PAT S. CHARNVEJA

Address:

9602 Farrell Drive, Houston, Texas 77070, USA
Tel: 832-607-2857

E-mail: prapatip2493@yahoo.com

SPECIALIZATION/OCCUPATION

Food, fashion items, medical equipment,
fuel industry

Country USA

HTAs LA

MR. JOHN SAMMONS, JR.

Address:

Mid State Services Inc. 580 North Beach St.,
Forth Worth, Texas 76111, USA

Tel: 817-838-8600

E-mail: midstatesservices.com

SPECIALIZATION/OCCUPATION

Products and services for institutions

(e.g., prisons). For example, health and beauty
products, clothes and electronics.

Country USA

HTAs LA

MR. MARK TOWERY

Address:

7840 Roswell Rd. Building 300, Suite 350 Atlanta, Georgia
30350, USA

Tel: (770) 650-8495

Mobile: (404) 372-3686

Fax: (678) 441-9417

E-mail: mark@geostrategypartners.com

SPECIALIZATION/OCCUPATION

Gifts, souvenirs, home decoration, houseware
and gardenware

Country USA

HTAs Miami

MR. MARK PHILLIPS

Address:

916 Finch Avenue, Hight Point, NC 27263, USA
E-mail: mark@phillipscollection.com

SPECIALIZATION/OCCUPATION
Furniture and home decorative items
Country USA

HTAs New York
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MR. SOMCHAI ANSUJ
Address:

Rua dos Andradas 917, Apt.1001, Centro, Porto Alegre,

90020-005, BRAZIL
E-mail: ansuj.s@gmail.com

SPECIALIZATION/OCCUPATION
Electrical appliances, instant food and
autoparts

Country Brazil

HTAs Sao Paulo

MR. KENNETH K. E. ZIEGLER

Address:

673 University Drive, Saskatoon SK S7N 0J1, CANADA
Tel: +1-306-244-5415, +1-306-612-1569

Fax: +1-306-652-2445

E-mail: kzee@gpconline.ca

SPECIALIZATION/OCCUPATION

Legal and trade advisor at the immigration
office

Country Canada

HTAs Vancouver

MR. DAVID K. WONG

Address:

DK Wong & Associates Inc.

Suite 408-55 Water Street, Vancouver,
B.C. V6B 1A1, CANADA

Tel: +1-604-828-6818

E-mail: d.wong@dkwongassociates.com

SPECIALIZATION/OCCUPATION

Managing Director at DK Wong & Association,
Business Advisor

Country Canada

HTAs Vancouver

B uits: oceANIA

MR. BARRY HELLBERG

Address:

58 Bridge Street, Mirimar, Wellington, NEW ZEALAND
E-mail: bhellbergassociates@xtra.co.nz

SPECIALIZATION/OCCUPATION

Trade and investment advisory company
Country New Zealand

HTAs Sydney

I glsUia:nauus:infi CIS: EUROPE AND THE COMMONWEALTH OF INDEPENDENT STATES (CIS)

MR. EBERHARD J. TREMPEL

Address:

Burggrafenstr. 3, 10787, Berlin, GERMANY
E-mail: berlin@germanglobaltrade.de

SPECIALIZATION/OCCUPATION

Legal counselor of international trade with
experience in trade and investment in Asian
countries and good relations with high-level
officials in different organizations in Germany
Country Germany

HTAs Berlin

MR. VICTOR PAPAZOV

Address:

1 Macedonia Square, 1000 Sofia, BULGARIA
E-mail: vpapazov@creativebg.com

SPECIALIZATION/OCCUPATION
Advanced management advisor
Country Bulgaria

HTAs Budapest

MR. ANDREI CHISTOV

Address:

10 Gorodetsky str., Kiev, UKRAINE
E-mail: apveonline@ukr.net

SPECIALIZATION/OCCUPATION

Food, garments, natural rubber and Thai boxing
Country Ukraine

HTAs Warsaw

MR. KEERACHAI KITTIYADISAI (KIM)
Address:
Nejin 6, Kaya Sir, 8/2, #40, Moscow 119517, RUSSIA
E-mail: kim@fennel.ru
kimkitiyadisai@yahoo.com

SPECIALIZATION/OCCUPATION

Importer and distributor. Organized the Thai-
Russian businesspeople groups to resolve
trade issues between Thai and Russian
businesspeople.

Country Russia

HTAs Moscow
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MIDDLE EAST

MR. ALBERT G. AOUN

Address:

P.O. Box 55576-Beirut, LEBANON
E-mail: aaoun@ifpexpo.com

SPECIALIZATION/OCCUPATION
International trade fairs in the Middle East
Country Lebanon

HTAs Istanbul

MR. NAJI R. KALPAKJI
Address:
Parliament St., Thai Consulate Bldg., P.O. Box 7836
Damascus, SYRIA
E-mail: nkalpakji@yahoo.com,
thailux@net.sy

SPECIALIZATION/OCCUPATION

President of Rimco International Co., Ltd. with
specialization in confectionery, factory textile

and factory trading
Country Syria
HTAs Istanbul

MR. CEMIL CAKAR
Address:

Kopru Sokak Tunc Sitesi 6, Blok D8, Tarabya, Istanbul,

TURKEY
E-mail: cemil@karex.com.tr

SPECIALIZATION/OCCUPATION

Petrochemical business. Vice President of

the Thai-Turkish Business Council
Country Turkey
HTAs Istanbul

MRS. TANYA SEKSUM

Address:

5, Duke of Edinburgh Ave, Port Louis, MAURITIUS
E-mail: pmsl@intnet.mu

SPECIALIZATION/OCCUPATION
Management services and logistics
Country Mauritius

HTAs Pretoria

MR. TIAGO JOAO PIRES ANTUNES
Address:

Rua Albano Machado n 6, 2 Andar,
E-mail: tiago_antunes@ymail.com

Porta n 5, ANGOLA

SPECIALIZATION/OCCUPATION

Financial management services and logistics

Country Angola
HTAs Pretoria
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MR. LIN SUN MO, WILLY

Address:

11/F Milo’s Industrial Bldg, 2-10 Tai Yuen Street, Kwai Chung,
NT, HONG KONG

E-mail: willy_lin@milos.com.hk

SPECIALIZATION/OCCUPATION

Sea freight, ready-to-wear garments and
international trade

Country China

HTAs Hong Kong

MR. LINO WENG CHEONG HO

Address:

Avenia de praia Grand No. 815, 1-andar, Edf, Centro Com.
Talento, Macau, CHINA

E-mail: lino@ho-chun-kei.com.mo

SPECIALIZATION/OCCUPATION

Food import and export, investment and
construction

Country China

HTAs Hong Kong

MR. XIE MING QIANG

Address:

No. 8 Tongguling Road, Qingxiu District, Nanning, Guangxi,
CHINA

E-mail: thainanning@126.com

SPECIALIZATION/OCCUPATION
Property

Country China

HTAs Nanning

DR. CHAINARONG ITTIPANUVAT

Address:

88-58-29 Chengbai Rd., Chengdu, Sichuan, 610211,

CHINA

E-mail: cnrthailand@163.com
cnrthailand@hotmail.com

SPECIALIZATION/OCCUPATION
Distribution center for food and construction
material in Chengdu

Country China

HTAs Chengdu

MR. THONG SAE-TERN

Address:

No. 469 Meihe San Rd., Light Industrial Food Park, Tong’an
District, Xiamen, Fujian, CHINA

E-mail: chokchai@day-bright.com

SPECIALIZATION/OCCUPATION
Food import and export
Country China

HTAs Xiamen

MR. GAO HANG

Address:

No. 2302 Building 3, Shijiaxiuxian Residence, Qingxiu
District, Nanning, Guangxi Zhuang Autonomous Region
E-mail: capanorama@126.com

SPECIALIZATION/OCCUPATION
SMEs trade promotion, Multi-media
Country China

HTAs Nanning

MR. NORIHITO TANAKA

Address:

35-20 Matsugaoka, Kanagawa-ku, Yokohama
221-0843, JAPAN

E-mail: notanaka@aol.com

SPECIALIZATION/OCCUPATION

Professor of economics and international
business, Advisor of international trade
Country Japan

HTAs Tokyo

MRS. PIMJAI MATSUMOTO

Address:

4-9-6 Kinshi, Sumida-ku, Tokyo 130-0013, JAPAN
Tel: 813-5608-3694

E-mail: pimjai@pk-siam.com

SPECIALIZATION/OCCUPATION

Importer of Thai products and Thai restaurant
in Japan

Country Japan

HTAs Tokyo
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EAST ASIA

MR. STANLEY PARK

Address:

104-406, SK M city 195, Bangmaro, llsandong-gu,
Goyang city, Gyeonggi Province, SOUTH KOREA
ZIP Code: 410-839

E-mail: stanpark@coman.or.kr

SPECIALIZATION/OCCUPATION

Food services, kitchenware and food franchise
business advisor in South Korea

Country South Korea

HTAs Seoul

B romet: souTH AsIA

MR. ARIF SULEMAN

Address:

304 Progressive Centre, Shahrah-e-faisal,

Karachi 75400, PAKISTAN

E-mail: arif.suleman@hotmail.com
arif.suleman@thaicarkopk.com

SPECIALIZATION/OCCUPATION
Air freight business

Country Pakistan

HTAs Dhaka

MR. JOSE T. NG

Address:

C-30, H. Cortes Street, Cabancalan, Mandaue City,
THE PHILIPPINES

E-mail: josetng@gmail.com

SPECIALIZATION/OCCUPATION
Construction business and trading company
Country The Philippines

HTAs Manila

MR. ADISAI PRASERTSRI

Address:

60/26 Yen The Street, Ward 2, Tan Binh Dist., HCMC,

VIETNAM

E-mail: adisaipra@yahoo.com
management@cacvietnam.com

SPECIALIZATION/OCCUPATION

Import and product distribution of Thailand
in Vietnam, International trade advisory
business

Country Vietnam

HTAs Ho Chi Minh

MR. OKNHA THAI TINO
Address:

No. 5, Steet International School, Toek Thla, Phnom Penh,

CAMBODIA
E-mail: infokth@kth.com.kh

SPECIALIZATION/OCCUPATION
Wholesale trading firm to distribute Thai
consumer goods in Cambodia

Country Cambodia

HTAs Phnom Penh

MR. NATTAWIN PHONGSPHETRARAT
Address:

22 (A), Kaba Aye Pagoda Rd., Bahan Township, Yangon,

MYANMAR
E-mail: awasuwat@gmail.com

SPECIALIZATION/OCCUPATION

Thai investor in Myanmar, running several
businesses including wood, construction, IT
and telecommunication, logistics, health and
beauty

Country Myanmar

HTAs Yangon
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9
ASNAIFINNIIATEUIU TN (Fwr3Dniin)
563 QUUUUNYS FNUAUNINITAD d1Lnaliiaauuny3

IR TAUUNY3 11000
Tnsdwin: 0 2507 7999
n3ans: 0 2547 5657
fwa: tiditp@ditp.go.th

NONTHABURI OFFICE
563 Nonthaburi Rd., Bangkrasor,
Muang Nonthaburi, Nonthaburi 11000

Turhdhuur

Tel: +66 (0) 2507 7999
Fax: +66 (0) 2547 5657
E-mail: tiditp@ditp.go.th
NINFILEINNTAIEHIVYTEING (FBA1ALMN) RATCHADAPHISEK OFFICE
22/77 QUUSTAANALEN LAAARANT NFINWY 10900 22/77 Ratchadaphisek Rd.,
Tnsfwyi: 0 2513 1909 Chatuchak, Bangkok 10900
Insans: 0 2511 5200 Tel: +66 (0) 2513 1909
RIFIGE tiditp@ditp.go.th Fax: +66 (0) 2511 5200
E-mail: tiditp@ditp.go.th
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OFFICE OF INTERNATIONAL TRADE PROMOTION (OVERSEAS OFFICE)

POLAND

| WARSAW

Office of Commercial Affairs,
Royal Thai Embassy, Warsaw ul.
Grzybowska 12/14 apt, 2800-132
Warsaw, POLAND

Tel: +48-22-620-1508

Fax: +48-22-890-0931

E-mail: info@ttcw.pl

Director: Mr. Pisai Piriyastit

CZECH REPUBLIC

| PRAGUE

Office of Commercial Affairs,

Royal Thai Embassy, (Thai Trade Center)

Holeckova 29, 150 95 Praha 5,

Smichov, Prague, CZECH REPUBLIC

Tel: +420-2-5732-3030, 5732-5867,
5732-5882

Fax: +420-2-5732-7555

E-mail: thaicom@iol.cz

Director: Ms. Yossawadee Kaevatana

HUNGARY

| BUDAPEST

Office of Commercial Affairs,

Royal Thai Embassy, Budapest

Vend Utca 26, 1* Floor Budapest

1025, HUNGARY

Tel: +36-1-212-2738, 225-1369

Fax: +36-1-212-2736

E-mail: thaitradebudapest@thaicomm.hu
Director: Mrs. Prapa Vijaykadga
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| COPENHAGEN

Office of Commercial Affairs,

Royal Thai Embassy Hellerupvej 76,
2900 Hellerup, DENMARK

Tel: +45-3962-6999

Fax: +45-3962-6099

E-mail: ditp@thaicom.dk

Director: Miss Tapanee Pharnusopon

THE NETHERLANDS

| HAGUE

Office of Commercial Affairs,

Royal Thai Embassy, WTC The Hague,
Tower C, Unit 11.01-B Prinses

Beatrixlaan 582, 2595 BM The Hague,

NETHERLANDS

Tel: +31-70-345-5444

Fax: +31-70-346-1005

E-mail: info@thaitradehague.com
Director: Mr. Nissana Thaveepanit

FRANCE

| PARIS

Office of Commercial Affairs,

Royal Thai Embassy, 8 Rue Greuze,
75116 Paris, FRANCE

Tel: +33-1-5690-1212

Fax: +33-1-5690-1213

E-mail: thaitradeparis@orange.fr
Director: Mrs. Ponpimon Petcharakul

GERMANY

| BERLIN

Commercial Affairs Division,

Royal Thai Embassy, Berlin Petzower
Street 1, 14109 Berlin, GERMANY
Tel: +49-30-8050-040

Fax: +49-30-8050-0451

E-mail: thaicom.berlin@t-online.de

Director: Mr. Virajit Suwanpradith

| FRANKFURT

Royal Thai Consulate-General,
Commercial Section, Bethmannstr. 58
(3'd floor), 60311 Frankfurt am Main,
GERMANY

Tel: +49-69-2549-4640

Fax: +49-69-2549-4642

E-mail: info@thaitradefrankfurt.de

Director: Miss Pitinun Samanvorawong

SPAIN

| MADRID

Office of Commercial Affairs,

Royal Thai Embassy, Calle de Segre 29,
2A 28002 Madrid, SPAIN

Tel: +34-91-563-0190, 563-0196

Fax: +34-91-563-8090

E-mail: info@thaitradespain.com
Director: Miss Triyaporn Boonsiriya

UNITED KINGDOM

| LONDON

Office of Commercial Affairs,

Royal Thai Embassy, London

11 Hertford Street, Mayfair, London,
W1J 7RN, UNITED KINGDOM

Tel: +44-20-7493-5749

Fax: +44-20-7493-7416

E-mail: info@thaitradelondon.com
Director: Ms. Supawadee Yamgamol

ITALY

| MILAN

Thai Trade Center, Milano Via A.
Albricci, 8 20122 Milano, ITALY
Tel: +39-02-8901-1467

Fax: +39-02-8901-1478

E-mail: ttomilan@thaitradeitaly.com
Director: Mrs. Kornkamol Anekamai
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AUSTRIA

| VIENNA

Office of Commercial Affairs, Royal Thai
Embassy, Kopalgasse

47, A-1110, Wien, AUSTRIA

Tel: +43-1-748-5020

Fax: +43-1-748-5020-12

E-mail: viennaoffice@tradewiththailand.com
Director: Mrs. Natama Koonpol

Casa @

SOUTH KOREA

| SEOUL

Office of Commercial Affairs,

Royal Thai Embassy (Thailand Trade

Office), 304-305 Namsan Lotte Castle

Iris, 35 Sogong-Ro, Jung-Gu, Seoul

04632, SOUTH KOREA

Tel: +822-795-2431, 795-4446

Fax: +822-795-2998

E-mail: thaitcseoul@hotmail.com
info@thaitrade.kr

Director: Miss Vilasinee Nonsrichai

JAPAN

| HIROSHIMA

Office of Thai Trade Representative
Hiroshima, 5" Floor, Hiroshima
Information Plaza, 3-7-47 Sendamachi,
Naka-ku, Hiroshima 730-0052, JAPAN
Tel: +81-82-249-9911

Fax: +81-82-249-9921

E-mail: ottrhiro@enjoy.ne.jp

Director: Miss Pannee Suwantupinton

| OSAKA

Royal Thai Consulate-General,
Osaka (Commercial) Bangkok Bank
Building 8F, 1-9-16 Kyutaromachi,
Chuo-ku, Osaka 541-0056, JAPAN
Tel: 001-81-6-6262-4418

Fax: 001-81-6-6271-1053

E-mail: ttcosaka@thaitrade.jp
Director: Mrs. Chitvipa Sukpituksakul

| TOKYO

Office Of Commercial Affairs

Royal Thai Embassy, Tokyo Setani

Building, 6" Floor, 5-4 Kojimachi

Chiyoda-ku, Tokyo 102-0083, JAPAN

Tel: 001-81-3-32219482, 32219483,
32219463

Fax: 001-81-3-32219484

E-mail: thaitctokyo@thaitrade.jp

Director: Miss Natiya Suchinda

CHINA

| CHENGDU

Commercial Section, Royal Thai

Consulate-General in Chengdu

12/F, Building No.3, Fund International

Plaza, No.6, Hongkong Road., Chengdu,

Sichuan 610041, CHINA

Tel: 001-86-28-6689-7861 # 3 (Thai) # 1
ext. 8011, 8013, 8014

Fax: 001-86-28-6687-7904

E-mail: thaitcchengdu@ditp.go.th

Director: Mrs. Jitnipa Wangcherdchuwong

| GUANGZHOU

Commercial Section,

Royal Thai Consulate-General,

36 Youhe Road, Haizhu District,

Guangzhou 510310, CHINA

Tel: 001-8620-83849453, 83858988

ext. 203-205

Fax: 001-8620-83849760

E-mail: thaitcguangzhou@ditp.go.th
thaitcgz@gmail.com

Director: Miss Suppara Seakacharn

| KUNMING
Thailand Trade Office, 6" Floor, Crowne
Plaza Kunming City Centre, No.399
Qingnian Road, Kunming,
Yunnan 650011, CHINA
Tel: 001-86-871-6316-5006,

5011, 5019
Fax: 001-86-871-6316-5026
E-mail: thaitckunming@ditp.go.th
Director: Mrs. Natchathorn Monopanjasiri

| NANNING

Commercial Section, Royal Thai

Consulate-General, Nanning

52-1 Jinhu Road, Orient Manhattan,

Nanning, Guangxi 530022, CHINA

Tel: 001-86-771-556-7359,
5581-637 ext. 601-605

Fax: 001-86-771-558-1797

E-mail: thaitcnanning@hotmail.com

Director: Mr. Sakarn Saensopa

| SHANGHAI

Commercial Section of Royal Thai

Consulate-General in Shanghai

No.18 Wanshan Road, Changning

District, Shanghai, 200336, CHINA

Tel: 001-86-21-5260-9881
001-86-21-5260-9882

Fax: 001-86-21-5260-9880

E-mail: ttcshanghai@thaitradechina.cn

Director: -

| XIAMEN

Commercial Section, Royal Thai

Consulate-General (Thai Trade Center)

Bldg.3, Xiamen City Hotel No.16

Huyuan Road, Siming District,

Xiamen 361003, Fujian, CHINA

Tel: 001-86-592-2663064-68

Fax: 001-86-592-2663060
001-86-592-2663061

E-mail: thaitcxiamen@ditp.go.th

THINK TRADE THINK DITP

DITP

wichudaa@ditp.go.th
Director: Mrs. Wichuda Akaramethathip

| QINGDAO

Commercial Section,

Royal Thai Consulate-General, Qingdao
Unit 2504 Shangri-la Centre, No. 9
Xinag Gang Zhong Road, Shi Nan
District, Qingdao 266071, CHINA

Tel: 001-86-532-686-21207-9

Fax: 001-86-532-8388-6868

E-mail: gingdao@ditp.com

Director: Miss Ketsuree Vijaranakorn
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HONG KONG

Office of Trade Commissioner,
Royal Thai Consulate-General

8" Floor, Fairmont House,

8 Cotton Tree Drive, HONG KONG
Tel: 001-852-25259716

Fax: 001-852-28684927

E-mail: thaicomm®@netvigator.com

Director: Mr. Wittayakorn Maneenetr

TAIWAN

| TAIPEI

Thailand Trade Office

Rm.7E10, No.5, Xinyi Road, Sec. 5

Xinyi District, Taipei 11011, TAIWAN

(R.O.C.)

Tel: 001-886-2-2723-1800 to 2

Fax: 001-886-2-2723-1821

E-mail: thaitctaipei@ditp.go.th
thaicom.taipei@msa.hinet.net

Director: Mrs. Nanatee Wiboonchutikula

BANGLADESH

| DHAKA

Office of Commercial Affairs,

Royal Thai Embassy 17, Mohakhali C/A

3“ Floor, Red Crescent Concord Tower

Dhaka-1212, BANGLADESH

Tel: 001-88-02-985-0056-7

Mobile: 001-88-01-819262123
001-88-01-819262124

Fax: 001-88-02-985-0059

E-mail: thaitcdhaka@gmail.com
thaitcdhaka@ditp.go.th

Director: Mr. Suebsak Dangboonrueng

INDIA
| CHENNAI
Thai Trade Center,
Chennai Commercial Section
Royal Thai Consulate-General New
No. 3, (Old No: 2), First Main Road,
Vidyodaya Colony, T. Nagar,
Chennai 600 017, INDIA
Tel: 001-9144-6533-0790
001-9144-4218-8514
001-9144-2834-4619
Fax: 001-9144-2834-4617
E-mail: thaitcchennai@gmail.com
thaitradechennai@gmail.com
ttcmailbkk@gmail.com
Director: Miss Jittima Nakamano
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| MUMBAI

Thai Trade Center, Mumbai Express
Towers, 3 Floor, Nariman Point,
Mumbai 400021, INDIA

Tel: 001-91-222-2830242-3

Fax: 001-91-222-2846859

E-mail: thaitrademumbai@gmail.com
Director: Miss Suwimol Tilokruangchai

| NEW DELHI

Office of Commercial Affairs,

Royal Thai Embassy, 78 Ground Floor,
Paschimi Marg, Vasant Vihar, New Delhi
110057, INDIA

Tel: 001-91-11-4326-8888

Fax: 001-91-11-4601-0405

E-mail: thaitcnewdelhi@gmail.com
Director: Mr. Tharadol Thongruang

Casean ® |

CAMBODIA

| PHNOM PENH

Office of Commercial Affairs,

Royal Thai Embassy, 196 M.V. Preah
Norodom Boulevard, Sangkat Tonle
Bassac, Khan Chamkar Mon
Phnom Penh, CAMBODIA

Tel: (007 or etc.) (855-23) 726304
Satellite: (02) 3546191-3 ext. 208
Fax: (007 or etc.) (855-23) 726305
E-mail: thaicompnh@gmail.com

Director: Mr. Jirawuth Suwann-arj

MYANMAR

| YANGON

Office of Commercial Affairs,

Royal Thai Embassy, 86 (A) Shin Saw Pu
Road, Sang Chaung Township, Yangon,
MYANMAR

Tel: (95-1) 510-731

Fax: (95-1) 510-731

E-mail: ditpthailand9@gmail.com
Director: Mr. Pakainay Leng-ee

PHILIPPINES

| MANILA

Office of Commercial Affairs,

Royal Thai Embassy, 107 Rada Street,

Legaspi Village, Makati City 1229,

Metro Manila, PHILIPPINES

Tel: 001-63-2-8940403, 8940406

Fax: 001-63-2-8160698

E-mail: thaicommnl@ymail.com
thaicommnl@pldtdsl.net

Director: Miss Khankhanit Amphuprapa

MALAYSIA

| KUALA LUMPUR

Office of Commercial Affairs,

Royal Thai Embassy, 206 Jalan Ampang,
50450 Kuala Lumpur, MALAYSIA

Tel: 007-603-21424601, 21458545

Fax: 007-603-21489818

E-mail: enquiry@thaitrade.my

Director: Miss Patcha Wutipan

LAOS

| VIENTIANE

Office of Commercial Affairs,

Royal Thai Embassy, 028 Ban Phonsay,

Kaysone Phomvihane Avenue, Saysettha

District, Vientiane Capital, LAOS

P.0.Box 128 (P.O. Box 7 Muang,

Nong Khai 43000)

Tel: +856-21-413704, 413706

Fax: +856-21-412089

E-mail: vtditp@hotmail.com
vtditplaos@gmail.com

Director: Miss Yanee Srimeechai

VIETNAM

| HO CHI MINH CITY

Royal Thai Consulate-General in

Ho Chi Minh City Commercial Office -
Thai Trade Center HCMC 8" Floor, Unit 4,
Saigon Centre Building, 65 Le Loi
Boulevard, District 1, Ho Chi Minh City,
VIETNAM

Tel: +8428-3914-1838-9

Fax: +8428-3914-1864

E-mail: ttc_hcmc@vnn.vn

Director: -
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| HANOI
Office of Commercial Affairs,
Royal Thai Embassy No.905, 9" Floor,
HCO Building, 44B Ly Thuong Kiet Str.,
Hanoi, VIETNAM
Tel: 001-84-24-39365226,
39365227
Fax: 001-84-24-39365228
E-mail: thaitchanoi@ditp.go.th
Director: Miss Pannakarn Jiamsuchon

SINGAPORE

Office of Commercial Affairs (Thai Trade
Center Singapore), 370 Orchard Road,

Royal Thai Embassy Singapore 238870
Tel: 001-65-6737-3060, 6732-7769

Fax: 001-65-6732-2458

E-mail: enquiry@thaitrade.sg

Director: Miss Thitinuntana Tonsrisakul

INDONESIA

| JAKARTA

Office of Commercial Affairs,

Royal Thai Embassy JI. DR. Ide Anak

Agung Gde Agung Kav. E 3.3 No.3, Lot

8.8, Kawasan Mega kuningan, Jakarta

12950, INDONESIA

Tel: 001-62-21-2932-8217-18

Fax: 001-62-21-2932-8219

E-mail: enquiry@thaitrade.co.id
thaitradejkt@gmail.com

Director: -

(MIDDLE EAST ® |

SAUDI ARABIA

| JEDDAH

Thailand Trade Office, Jeddah

Al Dras Tower, 7" Floor, King Abdullah

Road, P.O. Box 8014, Jeddah 21482,

SAUDI ARABIA

Tel: +966-2-6533280, 6533132

Fax: +966-2-6504544

E-mail: thaitcjeddah@gmail.com
thaitcjeddah@ditp.go.th

Director: Mr. Athikhom Tuntiwong

UNITED ARAB EMIRATES

| DUBAI

Thailand Trade Center, Unit 264

The Galleria, Hyatt Regency, Al Khalegj
Road, Deira P.O. Box 1083 Dubai, UAE
Tel: +971-4-228-4553

Fax: +971-4-222-0934

E-mail: ttcdubai@emirates.net.ae
Director: Mr. Panot Punyahotra

TURKEY

| ISTANBUL

Thai Trade Center, Royal Thai Consulate-
General, Istanbul Mete Cad. Ayanoglu
Han No.14 Kat.3 Taksim 34437-Istanbul,
TURKEY

Tel: +90-212-292-0910-11

Fax: +90-212-292-0912

E-mail: ttcistanbul@gmail.com

Director: Mr. Niwat Hansaward

ISRAEL

| TEL AVIV

Office of Commercial Affairs, Royal Thai

Embassy, 144 Hayarkon Street, Tel Aviv

63451, ISRAEL

Tel: +972-3-524-4277-8

Fax: +972-3-524-4270

E-mail: thaicomt@internet-zahav.net
nawapatnoppakun@gmail.com
nawapatn@ditp.go.th
thaitctelaviv@ditp.go.th

Director: Mr. Nawapat Noppakun

IRAN

| TEHRAN

Office of Commercial Affairs,

Royal Thai Embassy, Tehran

No. 3, 2™ Floor, Gol Afshane, Shomali

Street, 6" Phase, Shahrak Gharb Area,

Tehran, IRAN

Tel: +98-21-88591290, 88591299

Fax: +98-21-88591255, 88079614

E-mail: ttctehran.ir@gmail.com
thaicteharn@ditp.go.th
info@thaitrade.ir

Director: Mr. Taweep Rachaphakdee

CoceaniA ®

AUSTRALIA

| SYDNEY

Royal Thai Consulate-General,
Commercial Office Level 21 Suite 21.02,
The Royal Exchange Building, 56 Pitt
Street, Sydney, NSW 2000, AUSTRALIA
Tel: 001-61-2-9241-1075

Fax: 001-61-2-9251-5981

E-mail: thaitrade@ozemail.com.au
Director: Mrs. Salila Tepkasetkul

(AMERICA ®

CANADA

| VANCOUVER

Thai Trade Centre, Royal Thai
Consulate-General, 1009-1166 Alberni
Street, Vancouver, BC. V6E 3Z3,
CANADA

Tel: +1-604-687-6400

Fax: +1-604-683-6775

E-mail: ttcvan@telus.net

Director: Mr. Suttichat Nilkuha

THINK TRADE THINK DITP

DITP

| TORONTO

Office of Commercial Affairs, Royal Thai

Embassy, 31 Gloucester Street, Toronto,

Ontario M4Y 1L8, CANADA

Tel: +1-416-921-5400

Fax: +1-416-921-7545

E-mail: toronto@thaitrade.ca
toronto.ditp@gmail.com

Director: Mr. Thanakrit Luangasnathip

MEXICO

| MEXICO CITY

Office of Commercial Affairs,

Royal Thai Embassy, Gauss No.9,
102-B, 1 Floor, Col. Anzures, Miguel
Hidalgo, Mexico, D.F. 11590, MEXICO
Tel: +52-55-5557-5418, 5557-9960
Fax: +52-55-5580-4214

E-mail: thaitcmexico@gmail.com
Director: Miss Kanjana Pongpanich
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USA

| NEW YORK

Thai Trade Center, New York
Commercial Office of the Royal Thai
Consulate-General, The Rockefeller
Center, 630 Fifth Avenue, Suite 1960
New York, NY 10111, USA

Tel: +1-212-482-0077

Fax: +1-212-482-1177

E-mail: info@thaitradeny.com
Director: Mr. Napadol Thongmee

| MIAMI

Thai Trade Center, Miami

6100 Blue Lagoon Drive, Suite 100,
Miami, FL 33126, USA

Tel: +1-786-388-7888

Fax: +1-786-388-7999

E-mail: ttcmiami@gmail.com
Director: Miss Nithima Siriphokakij

| LOS ANGELES

Thai Trade Center, Los Angeles
Commercial Office of the Royal Thai
Consulate-General, 611 North
Larchmont Blvd., 3 Floor, Los Angeles,
CA 90004, USA

Tel: +1-323-466-9645

Fax: +1-323-466-1559

E-mail: ttcla@live.com

Director: Mrs. Kwanapa Phivnil

| CHICAGO

Thai Trade Center - Chicago

The Royal Thai Consulate-General,

Chicago 700 North Rush St. 2™ Floor

Chicago, IL 60611, USA

Tel: +1-312-787-3388

Fax: +1-312-787-9733

E-mail: ttcc@thaitradechicago.com
thaitradechicago@yahoo.com

Director: Miss Usasri Kheorayab

CHILE

| SANTIAGO

Thai Trade Center, Santiago

Office of Commercial Affairs, Royal
Thai Embassy Av. Andres Bello 2777,
0f.2802 Las Condes, Santiago, CHILE
Tel: +562-2203-3386-7

Fax: +562-2203-3391

E-mail: thaitrade@ttcsantiago.cl
Director: Miss Chulalak Khemthong
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BRAZIL

| SAO PAULO

Thai Trade Center, Sao Paulo

Rua Gomes de Carvalho 1356

Sala Cj 112, Vila Olimpia 04547-005,
Sao Paulo-SP, BRAZIL

Tel: +55-11-3044-7301, 3044, 7347
Fax: +55-11-3045-1913

E-mail: thaitcsp@terra.com.br
Director: Mr. Siwalak Nacabdee

ARGENTINA

| BUENOS AIRES

Thailand Trade Office, Buenos Aires
Office of Commercial Affairs, Royal
Thai Embassy 323 Manuela Saenz Av.,
Buenos Aires Plaza # 507-8,

(C1107 BPA) Buenos Aires Cap. Fed.,
ARGENTINA

Tel: +54-11-5272-0572-3

Fax: +54-11-5272-0574

E-mail: thaiexba@hotmail.com
Director: Mrs. Kaewta Booncharoen

Carmica ® |

KENYA

| NAIROBI

Office of Commercial Affairs,

Royal Thai Embassy,

P.O. Box 58349-00200 Rose Avenue
(off Lenana Rd), Nairobi, KENYA
Tel: +254-20-29191383, 2919131

Fax: -

E-mail: info@ocanairobi.co.ke

Director: Mr. Thanit Ngansampantrit

NIGERIA

| ABUJA

Office of Commercial Affairs,

Royal Thai Embassy, 3 Osun Close,

Off Osun Crescent, Maitama, Abuja,

NIGERIA

Tel: +(234) 703-905-2313

Fax: -

E-mail: ditpabuja@gmail.com
tniemskul@gmail.com

Director: Mr. Thum Niemskul

EGYPT

| CAIRO

Thailand Trade Office, 59 Mosadak

Street, 4" Floor,

Apartment No.10 Dokki, Giza, Greater

Cairo, EGYPT

Tel: +20-2-376-20901, 333-87292,
376-20419

Fax: +20-2-333-63062

E-mail: ditpcairo@gmail.com

Director: Mr. Thalerngsak Vongsamsorn

SOUTH AFRICA

| PRETORIA

Office of Commercial Affairs,

Royal Thai Embassy, 248 Hill Street,

Arcadia, Pretoria, SOUTH AFRICA

Mailing Address: P.O. Box 95459,

Waterkloof 0145, Pretoria,

SOUTH AFRICA

Tel: +27-12-342-0835, 342-0850

Fax: +27-12-342-0855

E-mail: ttcpretoria@telkomsa.net
trade@thaiembassy.co.za

Director: Mr. Aphirak Paepuang
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DITPZ_

Department of International Trade Promotion
Ministry of Commerce, THAILAND

Nonthaburi Office (Head Office)

563 Nonthaburi Rd., Bangkrasor,

Muang Nonthaburi, Nonthaburi 11000, THAILAND
Tel: +66 (0) 2507 7999

Fax:  +66 (0) 2547 5657

E-mail: tiditp@ditp.go.th

Ratchadaphisek Office

22/77 Ratchadaphisek Rd., Chatuchak,
Bangkok 10900, THAILAND

Tel: +66 (0) 2513 1909

Fax: +66 (0) 2511 5200

DITP Call Center 1169 (Thailand only)

Website
www.ditp.go.th
www.thaitrade.com
www.thaitradefair.com

VISIT OUR FAIRS B2B ONLINE

Find your potential partners and more information
on our upcoming trade fairs, please scan QR codes above.





