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d1Unusrisna
Office of General Administration
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New Economy Academy
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Bureau of International
Trade Promotion Strategy
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Office of Public Relations
and Corporate Communication

danduiasunisadaumlawalna
Office of Lifestyle Trade Promotion
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Office of Agricultural
and Industrial Trade Promotion

dunweuuniiazauiasussnausnis
Office of Service Trade Promotion
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Thailand Office of Innovation
and Value Creation
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Office of Overseas Market Development 1
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Office of Overseas Market Development 2
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Office of Information Technology
and Service Development

dunmarawIrusgnIna
Office of Digital Commerce Market

naumsovdauneiu
Internal Audit Unit

dnunuuduiasunisaiuniads:ing

Office of International
Trade Promotion (Overseas Office)
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RESPONSIBILITIES
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1iausulouina=eanndirnuionisdioania:nwuldiumanis
SOUMIAUDIIUINIWLINSNISAIUNISAMMANISAATA

PROPOSE POLICIES, SET GOALS AND ACTION PLANS FOR EXPORT.
PROVIDE SUGGESTIONS ON THE DIRECTION OF MARKETING
AND TRADE MEASURES.

Aitumsifoduiasu Wruun na:aduauunisadoonaudi
na:usmsvadlnenuluds:inFnazAtus:inA

ENGAGE IN ACTIVITIES TO PROMOTE, DEVELOP, AND SUPPORT
THAILAND’S EXPORT OF GOODS, BOTH DOMESTICALLY AND
INTERNATIONALLY.

Jarina:lrusmstoyanisAma:aduasuinalulagansauinaludouninuotio
nuNIsdvoaninywan wWavoanine yus:noun1sssnausnis
na:giunnfusinus:zinA

PRODUCE TRADE DATA AND PROVIDE TRADE INFORMATION SERVICE.
PROVIDE SUPPORT FOR EXPORT RELATED INFORMATION TECHNOLOGY
FOR THAI MANUFACTURERS, EXPORTERS, SERVICE PROVIDERS,

AS WELL AS OFFSHORE IMPORTERS.

Iwenwsia:Us:s1duwusaudna:ssieusnisvoulniioduiasunisdioon
UNDERTAKE PUBLIC RELATIONS ACTIVITIES TO PROMOTE
THE EXPORT OF THAI GOODS AND SERVICES.
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WiuIAdWSADWEUISDIINNTIAIRNBUIUATUNISANS:KIWUS:INFA
IWalasuaswinnouaiuisniunasinvvuliazaussnu=lunisaioan nasnau
Uszaaununa:ziinousoudannanidunazasAnsmave nvlunazsiads:ins

DEVELOP PRIVATE SECTOR KNOWLEDGE OF INTERNATIONAL
BUSINESS IN ORDER TO ADVANCE ITS COMPETITIVENESS AND
EXPORT EFFICIENCIES, AS WELL AS COORDINATE WITH LOCAL
AND OVERSEAS ORGANIZATIONS.

duiasuna:wuunsJiuuwannmuriia:nsiaudiviewuyaailiuauAIng
na:IFdulUnnunoUfoINISVOIRaInFAUS:INA

SUPPORT THE DEVELOPMENT AND VALUE CREATION OF PRODUCTS
IN TERMS OF DESIGN AND BRANDS SO THAT THAI PRODUCTS

CAN MEET INTERNATIONAL MARKET DEMAND.

aduauuna:weuns:uuladanndnisin
SUPPORT THE ADVANCEMENT OF TRADE LOGISTICS SYSTEM.

Uauamsaulanuingruierikualfidustutantinivednsus
hSonUNSIUUNSHSoANU:STUUMNSUOUKLNY

PERFORM ACTIVITIES WITHIN THE SCOPE REQUIRED BY LAW
OR AS ASSIGNED BY THE MINISTER OR CABINET.
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ANUYUOIANS
CORPORATE CULTURE

Jadu véu oAnu

Enthusiastic, Diligent, and Endurable
EDICATED

waawsauld

Prompt Results
ESPONSIVE
s1sul3Bunrusssy

Upholding Virtue
NTEGRITY
asuassAzulnu

Creative

ALUE CREATION
WonasANeIduIaA
Excellence of Thai Trade
XCELLENCE

vagoianielul 2564

Thailand's Trade Competitiveness becomes one of Asia's

top 5 in 2021

DITP /—_ ‘
G

MISSION | wusn?

yaduwsmunarunwadnouiduidd lunstiusnsiingus:nounasine
TunisAnidussiaNsAs:noNUs:INA [ngsudsuAUE:AON anfAunu
|asuasayaAWuvedufIa:ssiausnisveding Fiuan1anisiinnann
na:snyinainnisAiusgds:inA na:soudenuninensuluniswiul

WInenduUs:nnsAdrAryvainininioke

DITP is committed to providing service excellence to Thai

entrepreneurs in international business, including trade facilitation,

cost reduction, value creation of goods and services, providing

consultation for overseas market access as well as ensure

close cooperation with the private sector to promote Thailand

as a major gateway of Asia.

wanaUNISVeIuNIsATliazNIsainuAuwusinsiuoBau
Nele AEC nazduiasunisids:Tosudonn FTA

PROMOTE THE EXPANSION OF TRADE AND INVESTMENT IN ASEAN
COUNTRIES UNDER THE AEC, AND OPTIMIZE FTA BENEFITS.

Wrua:auiasugnannssuansia:inumasiussy

DEVELOP AND PROMOTE FOOD AND AGRICULTURAL
PRODUCT PROCESSING INDUSTRY.

duiasunisiOu Trading Nation lla:wsuungus:=nounasing
[Ranuisnatussnelusuus:=INA (Internationalization)

PROMOTE THAILAND AS A TRADING NATION AND ENHANCE
THE CAPABILITIES OF THAI ENTREPRENEURS IN CONDUCTING
OVERSEAS BUSINESSES (INTERNATIONALIZATION).

Weuuna:zauiasunisasyanniwu 1a:aswIusunaunn
1azusSnNs (Value Creation, Innovation & Branding)

DEVELOP AND PROMOTE VALUE CREATION,
INNOVATION AND BRANDING.

weruuazauiasugauAnia:usnisidunduagnunsuauds (Clusters)
lla=savsulusltiunounadnNisikug vounainlan

DEVELOP AND PROMOTE THE COMPLETE PRODUCT AND SERVICE
CLUSTERS WHICH ARE CAPABLE OF SERVING THE TRENDS
OF NEW GLOBAL DEMANDS.

aswnwanunius:inAlugnu:guania:adseonduan 1a:usnisnidatuniw
UINSTU llazidnouuiBeiio (Country and Industry Image)

CREATE COUNTRY AND INDUSTRY IMAGES AS THE MANUFACTURER
AND EXPORTER OF PRODUCTS AND SERVICES THAT MEET THE
STANDARDS AND INTERNATIONAL TRUSTWORTHINESS.

duiasunisisus:Tostanndenasnana:suuumsiadslnidue
(Digital Commerce and New Trading Models)

PROMOTE THE UTILIZATION OF DIGITAL COMMERCE AND
NEW TRADING MODELS.

WKIUIUAAINS S:UUNISHNIU AGDARUS:UUTONANISAT IWaNISUSNNS
nazUuninAlulagatslruunivuds:ansnaw nasnviuasiunailtio

DEVELOP HUMAN RESOURCES, WORKING SYSTEM, AS WELL
AS SERVICE SYSTEM FOR TRADE INFORMATION AND EMPLOY
MODERN TECHNOLOGY TO CONTINUALLY IMPROVE
WORKING EFFICIENCY.

adviasunisanfunuiia:asinSovelavanndnionisan

PROMOTE COST REDUCTION AND BUILD
LOGISTICS TRADE NETWORKS.
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wUs:=noun1s

dnSugiinsoulnsinNIs

Improve capabilities
of participating entrepreneurs

NEW
ECONOMY
ACADEMY

WUTRA2IEIUASH

funisiveiiulrnuyus:naunns
Enhance competitivene;s of the Thai S 0 U 1 0 3 ) 9 80 Sl‘] EJ

private sector A total of 103,980 entrepreneurs

wWruunnazauuauu
wUs:naunisnaviuganna

Develop and support local
entrepreneurs to be ready
for international trade

asnwusionsnousouionuNIAINSoV1Y

souiu S0 HUOU\]’IU

The forging alliances with over 80 agencies

wansatuiul 2561
2018 Performance




gNsAanNsSsIRs:e: 20 U

20 Years National Strategy

NSaSWAUENSNIUNISINGTU nisuSuaunaia:weaun
Creating Competitiveness S:uunqsu§hq3nqn§g
ﬁ msmunsaswuam dalasumsmananum Maintaining balance and developing
Wuduna: nuﬂryrywaalns |wa|wuuam the management of govenment affairs
wanntuila:guAINuns
Value-added agriculture : Promoting value & nmsUsuilasuninsy
creation of agricultural products from local wisdom fdarnanvouds:sasu
iwoUs:suna:Us:Tustidousou
h Qﬂa"ll‘inssu||a:U§ﬂ"|STUOU"IFIFI Government reform :
Developing future industries and services citizen centric and focus

on public interest

1h WRILNIASUgRIUUWUgIUGUs:NounIsgAThL

Driving the economy on the basis
of new-generation entrepreneurs

IWURILNIASUINNA:AIAUIKIBIA QUUR 12 (W.A. 2560-2564)

The Twelfth National Economic and Social Development Plan (2017-2021)

nsadwnouNuIlINIASYIRaIa:INgTUlSeg a8
IWouNSAUTANIIEIIISDIUNISINITUANUDNAINNSSUUSNISNISAINISaINU

Strengthening the economy and underpinning sustainable growth in order
to level up Thailand’s competitiveness in service industries, trade and investment.

W

duiasunisweuurudnnssufunasastayadn
='% To encourage innovation for value creation

2 IWuUs:AnSnIwN1savoonvougnaInnssuIia:usns
M To increase the export efficiency of industries and services

@ |\T.5uﬁnﬂn‘1wvadg‘1uu§mslﬁu vereguusnasing
To improve the capability of existing services, and expand to new services

9IUEADEAINNWNISAINISAINU iWoIwuTARWEAISOVOIUS:INA
s To facilitate trade and investment for increased national competitiveness

gNSAd NS
A0145UNTSANS:HIUS:INA

International Trade Promotion Strategies

.\

n1sndnAry

fuulgurondinry
The link between DITP's key missions
and national policies

Us:inflng 4.0 |

ADUIBOUIUY

VoINSUaNIaSuUNISANS:nIUS:INA

Thailand 4.0 .
-__ Wasuenwandudlnanuri o:' WAguvnmsiuindou

TUdauAniBaudnnssy Fio8N1AGAETNNSSU
To transform the production of goods z-ims\.rumaaungumnru[aﬂ
to innovative products AIUARESWESSANla:uIANSSY

I I To transform the economy

i UaousnniAnisuanaud from industry-driven to creative,

TUgnasidunaausnisuaniu innovative and technology-driven
To transform the manufacturing-based S-Curve + New S-Curve

to embrace the service-based economy

Demand-Driven Marketing Approach
ISUSAVENEnaIndoania:ssnalusngUs:INA
IBJSNNV Physical lla: Digital Services

Take a demand-driven marketing approach to accelerate
the export market and international business
of physical and digital services in active manner

duiasugnannssi
S19AAAINOS

E

Promote industries

by cluster

gNSANENSNS:NSIIWITUBE 20 U

20-years strategy of the Ministry of Commerce

Wruungus=naunisiuuAsuaes IlelRiAIUEUNSINGTU
szaundniAIazlan
NIsysuINIsnUs:uUNIsATlan

Development of entrepreneurs in full range to create competitive regional and global trader
integration with the global trader system

ulouresguna

Government policies

NSIWUANINIWNWIASUZRvVaUs:INA

Increase in national economic potential

angUassalunisdvoan lwa'l'hlnnna'lunaaamawsaund||aadn'ma'mnuﬂnan'1w
IWE)UU']U?']UI"I"ISGJE)QH BJHS’:’JUF‘I&U[‘I\]T\"ISH']B"IEJIIQU I"IUF]C)"IUH"IFIKI_IU"IH\'U

The focus is on the reduction of export constraints in order to have economic flow
as well as access to new potential markets for export expansion,

including border trade which is playing greater importance in the trade landscape

nasdviasuunuinia:nasidloniatuds=saAuaiduu
Promotion of Thailand s role and explore opportunities in the ASEAN community

wauurdngnwlunisivyiuvesgus:nounasinenns:Au lnelawn: SMEs
TRauasnivevuls sounvauasnantiussiesounugus:naunasiuenideu
Development of competitiveness for Thai entrepreneurs, especially SMEs,

so that they can effectively compete and cooperatively conduct business with other
entrepreneurs in the Asean region

KuUEInR : Ainaduloutoveuanu:SIuuURSHoaNTAUNY A iJo3un 12 n..2557
Note : Policy statement of the council of ministers. Delivered by the prime minister
to the national legislative assembly on 12 Sept 2014

WeuugiUs:nounisiia:asayanniwy WiUeIANsIiaziWuUsansnw
Tugmannssuduoon n1sliusnns

A

Enhance the capabilities of Thai entrepreneurs Improve the organization

and create value to the export industry and service efficiency
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ﬂ']SIS'J.S-ﬂﬂaqFIIEUS‘ﬂ Proactive city focus strategy

Strategic Partnership

ANU:GUSISS:AUANIAUNIBoUAIUS:INA 917 FU andgeIusn anstsenrundns IuButn wWduiAa aul.ao ia: AuAlUs
Outgoing goodwill missions of high level executives to China, the USA, the UK, Mozambique, France, Laos, and Singapore etc.

F Aru=EINuNIsAABIAIBoUIN 010 Ju SaiBy INKa duAlUs douny na:zuniin

Incoming missions of business delegations from China, Russia, Korea, Singapore, Hong Kong, and Macao etc.

City Focus 191:IJovnaniazidosavdinanaw Bateulknd 3 vau Tein
City focus strategy for major cities and secondary
potential cities through 3 main campaigns

Top Thai Brands 2018 o010 fiuwy1 adu.a10 1deauy
18U U Nazuniargy

Top Thai Brands 2018 : Cambodia, Laos, Vietham, Myanmar,
China, and Malaysia

Mini Thailand Week 2018 911 waduud 1denuiu

I0uun aud.ano na:nuwusn

Mini Thailand Week 2018: Philippines, Vietnam, Myanmar, Laos,
and Cambodia

Thailand Week 2018 o1 ASasnn UupainA duife nazuianu
Thailand Week 2018: Sri Lanka, Bangladesh, India, Pakistan

Digital Market
DInSoV8WUSInSSoUNU

THZITRADE.COM!

YOUR ULTIMATE SOURCING DESTINATION

amazon

UmIrU Thaitrade.com For All

Brand new Thaitrade.com For All

B2B e-Marketplace v18/dds:1319Us:INFA
B2B e-Marketplace (international wholesaling)

THZITRADE.COM

THZITRADE COMsooK B2C Marketplace vioUans:nanuds:ineA
' B2C Marketplace [international retailing]

TH.(-ITRADE&

domestic B2C e-Marketplace

anMNISIVISUUSNS Facts and Figures:
@ansisulasanisito n.A. 2554 - 30 N.9. 2561)
(June 2011-30 Sep 2018)

e@e auBniununnd1 200,000 818 HENS idusnisonniolan

total member number: 200,000 e’ n1916,710,000 S0
w total global user
@ audngvie 24,838 STUAN number: 6,710,000
@l total shop number: 24,838
mh  91wouduM

@ ausngornnolan II ml 31 260,000 S19NIS
(LX)
sama 170,851 S0 total product number: 260,000

total global buyer number: 170,851

%TIL 0G Junanvdunilavannd
LogistiX

Us:=91U 2561
(TILOG - LOGISTIX 2018)

wus:=nounisiinsauu
d1uou 170 USUN/312 AN 97n 25 Us:inA

170 Exhibitors/
312 booths from 25 countries

Fruougnsousuiu $1uou 8,000 S8
8,000 Visitors

yarmnisdovismeluiu

soufvaunsn 1,500 aauun
Trade value of 1,500 million baht

FoUnsuaulunanifies B2C e-Marketplace Bovignieluus:in

Pro-active

Program by DITP

A
A
s

InsuN1s SMEs Pro-active
wan1sAItulAsINiss:=o:N 1 - 2

(Juuds:unru 2556-2561)
Project progress (phrase 1-2)
of fiscal year: 2013-2018

aduayugUs:neunis 4,347 S8

Supported 4,347 entrepreneurs .

nnsoufienssulusinaUs:ina 947 JU

Attended 947 activities internationally X .

RayaAnaIAsugie 527 ANUIKSEYansSyd P
neUs:unru 17,120 aUUN |.

Created 527 million dollar \| L
(or 17,120 million baht] |




PRODUCTS

auiasunasasnniwanuniiia:yanliwvuniinisAn
Create country image and promote value creation

asnyniwanunius:inA

la=gunn

Enhance country and brand image of Thai products

and services through seals of excellence

~— @/

PRIME Design
MINISTER’S ®)) Excellence

== NPORT AWARD 2 pemark  Award

Thailand
KITCHEN
OF THE WORLD

i e et et

wanisaItuvaul 2561

2018 Performance

@Us:znaunsiinsou 4,722 s
Participants : 4,722

yaAdidesou 96,853.25 dwuuin
Total trade value : 96,853.25 million baht



WeJu1la:-adiasussnausnisganna |

Develop and Promote Thai Service industry in the International Market

—j ill ik EEr b v

Develop products to meet specific

4 Wellness & Medical Services
USNISATUFINIWLANISUWNE

‘needs in the international market.

Creative Economy Industry
QNAMNSSUIASYINIASIASSA

Institutional Services & Related
usnasaudanluLaznneITaI

Logistics and Trade Supporting

Services
usmisaduayulaiadnduaznism

---------

wani sAituvaul 2561

2018 Performance

wUs=nounislasunisduiasy. 2,415 s
The number of supported entrepreneurs : 2,415

nAyaAINsdudosou  5,683.15  dwun
The total sales value : 5,633.15 million baht

S301AY3S
B S19NAoydd




SERVICES

gnszaunistiusnisagaciolliod
TosinistiusnisaugoyanisA1s:KIIUS:INA

Continuous service improvement
in trade data service

|‘fJumsu§msﬁ'moquntiv SERVICE
nazivnfunsikusnisaviu CENTER

A service designed to answer
specific of questions of each customers



DITP DRIVE

WAJUIS=UUDIUQYAIIIE=AIN

Improve facilitation system

ﬁ‘ TunsansauBnnsu wiougs:idunuu €= Pa y me nt
T&inalulad TunissnusuAoua:RINTUNTSTKUSNISUS B BUBIVU

Using technology to better facilitate services such as DITP member
registration and e-Payment.

osanvumeuna:Us:ndafununsAtunsinugSuusSnsuniu
8 Reducing red tapes and cutting cost for entrepreneurs

CONNECT

InSavualhusN1svoya
AuNIsAs:ndnaUs:InAdouyAnaniusaanIun1sn

mseiolaniou Real-Time r'\

A personal tool to provide the most updated and real-time

S3J1AY3S

information about international trade
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DITP Family

Subscribtion 700

n1sus:=s1duwus

waudoooulau
DITP Social Media



InSoVaudrUNIIUlunIIuS:INA
OVERSEAS OFFICES

= E%é‘%?
FESorE S
SKF AR
< North America [ﬁl S “
3 HTA 8 i >
.; = L\é’ <

East Asia (13)
HTA 9
TR1

ASEAN (9)
HTA 4
TR1

Middle East (4

South Asia (4)
HTA 1

Africa (5)
HTA 4

Latin America (3)
HTA 1
TR1

@ anm. 58 1Ky Tunvkum 41 UszinAnolan a: 2 IvaiAswueng Gounana:Tsnau)

58 Thai Trade Centers [DITP overseas office] in 41 countries worldwide '
and in 2 economic zones [Hong Kong and Taiwan) ]A
©) m— AUSNUANAUANAAIUNISAIS:HIWUS:INA 35 18 TurvkuA 23 Us:InA A \

35 Honorary Trade Advisors (HTA] in 23 countries

| ddnusoinuaunasunisi 5 ke @un-ug Ananmam-suiie /Blssun-rydu /oannooaion-Saige /duus1g-nuwesn)

5 Trade Representative Offices (Lima - Peru / Kolkata - India / Hiroshima - Japan / Vladivostok - Russia
/ Siem Reap - Cambodia) (TR

1JVINOD



