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The year 2020 marked the beginning of a series of
challenges to the nation’s economic growth as the COVID-19
pandemicraged across the world. The fluctuations of the world
economy have made it difficult to carry out economic activities
both domestically and internationally. Thus, the government
had to review and adjust its approaches by applying digital
technology more broadly to drive the Thai economy forward.

In the past year, the Ministry of Commerce aligned our
international trade policy with the changing global contexts
by adopting a “market-driven” strategy. With an emphasis on
responding to the global demands, the ministry joined force
with the Ministry of Agriculture and Cooperatives (MOAC)
in turning the COVID-19 crisis into an opportunity for Thailand
under the vision “Kaset Palid, Panich Talad” or “Market-led
Agricultural Production.” in an effort to make Thailand
the global hub for quality agricultural and food products.

The Department of International Trade Promotion (DITP),
Ministry of Commerce, is the main government agency
responsible for Thailand’s international trade. Together with
its network of Thai Trade Center Offices around the world,
the DITP has been instrumental in driving Thailand’s
international trade policy, and in turn the nation’s economic
growth. Given the New Normal that emerged due to the
COVID-19 pandemic, the DITP was quick to move its work online
towards “modern commercial practice”. The five core policies
are: (1) using technology and data analytic for marketing;
(2) developing Thai Trade Representatives, exporters, and
overseas importers to become the nation’s salesperson and
connecting them to the local economy, This way, we will
bring local products to international markets; (3) proactively
expanding overseas markets; (4) creating new business models;

and (5) promoting and building credibility of Thai products.

At the same time, the DITP has strengthened cooperation
with the private sector in all aspects in order to swiftly and
efficiently manage this COVID-19 induced crisis.
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| wish to thank every executive, official and
staff of the DITP for their devotion and commitment
to further the interests of Thai entrepreneurs and
the general public. While there is still a lot of
volatility with regards to the COVID-19 pandemic,
every crisis has a silver lining.

| wish the DITP be blessed and be encouraged
to continue developing services that fit well with
the current context with a view to open up trade
opportunities and enhancing competitiveness for all

levels of entrepreneurs in every corner of the nation.
L /

(WBg3UN3S anvadfug)

JoUNITUUATUAY
Fauunsdnisnsensaewialivd

LY .

(Mr. Jurin Laksanawisit)

Deputy Prime Minister and Minister of Commerce



® NSUAIESUNSAISMIIUSINA

6 s1951uls=A1U 2563 @

MESSAGE FROM

DEPUTY MINISTER OF COMMERCE

A159MN3FUUATVIYIINIINTENTIWINVE

iswgRalaniinsdsuutatedanada wasifuludae
anuaduudoumnntulunng 87 VilimnUssmadiudoandn
fuanuvitmelnig egiave lneanzlul 2563 antunisel
nsunssrurnvediaia-19 deidunruiinieadilng i
inslandeandgyiiufuegrmandsdily eswnlddma
TAnnsdsuuasidluduiddinunenofinssumaasugia
vaspuluynszau vilvinsensiamndlydlugiugmiteanunan
TumsiuidourswsivvesUsemaddusoassiuiunisussm
wansEvUTintuInanuNTaIINgT FRRTULAIULANNY
nsfuiedoumsugiavesUssmalifuntdely

mrmsaeenieifududdesidilunsiurounsysialne
Tnenaenszey 1 DTN uwhasdoussiuglassaainaniunsal
NIUNINITIEVINVRALATA-19 NsensIMIdivd Tnensudsasy
msfszmrialsemasadlinnuddyiunmsfiadanruanange
vogusEnaunsiunnsedu lagamengununing guanuay
fusznounsmegesluviosiu InsUiuiuasuguuuufanssusmag
dielinguiiuszneunslugurulsiinazegluiuiflafdiannsn
dhiansuasdeyatmansisudulunmsduiugsia nasnau
awnsaiuyaduazairsuinnssulnle Wiaenndosiuay
FosnsvesaameUseme Ssfioidumsensyfuaudluriesiu
Inedanalaidueged

iy nsuduasunsEsEriUsme vemhenu
dunanuazinsatiedinanudaasunisintusnsUssme dala
ssiunsTud@egn InegatunsvenenainsnsUsene wadtoavdn
uaziflessesiiiidnenn saiusdaadunmuamuaznindnual
firlvunauiinefiduiivosnisvewain Tnsamedudinuns
WAZETIMT MABAIUATUAYUNITIATIIAINANAININITAIAI
917l AuAnas RCEP Triussauadnise lelinnanisdseenlng
Senaduniivelulsviunandingiluaded

The globaleconomy has become increasingly fast-changing
and complex. No country is exempted from having to face new
challenges, particularly in 2020. The COVID-19 pandemic was
aninevitable challenge forthe world. It has caused devastating
impact, upending ways of life and economic behavior of people
at all levels. The Ministry of Commerce, as an agency tasked
with driving the country’s economy, was prompted to take up

the challenge to alleviate the impact caused by the pandemic.

The export sector plays a crucial role in our economic
growth. In the past year, despite various obstacles caused by
COVID-19, the Ministry of Commerce through the Department
of International Trade Promotion continued to emphasize
the need to enhance competitiveness of all groups
especially farmers, producers and local retail entrepreneurs.
The department changed the format of various activities to
allow community entrepreneurs to access knowledge and
necessary information for their businesses whereverthey are.
Theywill be abletoincrease value and create new innovations
that correspond to the need of international markets. This will

in turn elevate local Thai products to international markets.

At the same time, the Department of International Trade
Promotion with its network of overseas offices known as
Thai Trade Centers has been proactive in expanding markets
at main and secondary cities overseas. The department has
sought to enhance the image for Thai products that are in
demand especially agricultural and food products as well as
supported negotiations of trade agreements, including
the Regional Comprehensive Economic Partnership or RCEP

with the determination to drive the Thai export sector forward.
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| would like to take this opportunity to wish all
officials and staff at the Department of International

Trade Promotion be blessed with strength and

good health so we can work together and become
a collective force to develop Thailand’s economy and

trade towards greater growth.

/"sz

PV SR
(uesnd wisanfalnea)

SIUUATYIBIINIINTENT WIS

(Mr. Weerasak Wangsuphakijkosol)

Deputy Minister of Commerce
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In 2020, the immense and swift impact of the COVID-19
pandemic wreaked havoc on both the Thai and global
economies. Entrepreneurs could not travel overseas due to
a number of restrictions that had been put in place. For us,
the challenge was how to continue carrying out international
tradein an efficient manner. In spite of the looming challenge,
the Ministry of Commerce through the Department of
International Trade Promotion, as the main agency responsible
forThailand’s international trade was aware of the issue from
the beginning and attempted to find ways and mechanisms
to adjust and continue to drive Thailand’s international trade.

The Department of International Trade Promotion has
worked closely with the public and private sectors to “prepare,
adapt, and look for opportunities” amidst the ongoing crisis.
DITP has adjusted its strategies and operations by utilizing
modern digital technology to support its services and
continuously organized marketing activities both online and
offline. Highlights included the expansion of online trading
via a number of partner platforms and capacity-building
activities for entrepreneurs so that they can use technology,
innovations, and creativity to manage their businesses. As
aresult, theywere able to reduce costs, add value and enhance
theirbusiness potentialsin line with consumerbehavior under
the “New Normal”. They also learned of the New Economy
where online and innovative trading, brought about by
technological advances, play a greater role in responding to
the global demands.

I believe that changes in strategies, mindsets and working
methods at the Department of International Trade Promotion
constitute a major step for the department in becoming
a leading international trade promotion organization. Such
changes reflect the potential and readiness of the staff at the
Department of International Trade Promotion to “adapt” and

“learn” in accordance with the changing circumstances.
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| am proud that the department has been part of
the successes of the export sector, an integral part
of the nation’s economic stability. | am sure that
the Department of International Trade Promotion will
continue to support Thai entrepreneurs and enhance

their competitiveness in the international arena.

| wish for all officials and staff, as well as Thai
entrepreneurs and exporters to be blessed with
happiness, prosperity, and well-being, and to be able
toworktogethertowards the economic development

of the nation.

£ o

(Wgyuegns Naguiing)

Uaansznsrawaivd

—Z2e. M -

(Mr. Boonyarit Kalayanamit)

Permanent Secretary, Ministry of Commerce
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For over 69 years, the Department of International
Trade Promotion (DITP) has been committed to steering
Thailand’s international trade towards growth and greater
competitiveness in the changing global economic and social
landscape. This has been done through our four core missions,
namely; enhancing the competitiveness of Thai entrepreneurs
in the global context; promoting sustainable value creation
for Thai products and services delivered internationally;
developing and expanding overseas market access for Thai
products and services; and continuously ensuring excellence
in service for all stakeholders.

2020 was a challenging year for the Department of
International Trade Promotion as it needed to cope with the
widespread impact of COVID-19 while continuing to propel
the country’s export. The DITP has adjusted its strategies in
promoting international trade from offline to online.

We have been preparing, adapting, and looking for
opportunities both internally and externally. Internally,
we have applied digital technology to most units in the
organization. Externally, we have encouraged entrepreneurs
to acquire necessary knowledge and skills to adapt to
the ever-changing era, overcome this crisis, thrive in the
“New Normal”, and to be resilient.

Throughout the year, the DITP had been proactive in
moving activities online and introducing new formats to carry
out the four core missions. The DITP adjusted the format of
the New Economy Academy’s (NEA) seminars and training
from offline to online in various arrangements. This was to make
it convenient forall entrepreneurs to access knowledge without
the need to travel at a time when restrictions were imposed
throughout the world. The department had also supported
digital marketing including online business matching activities
and the launch of TOP Thai Store on leading e-commerce
platforms abroad. Entrepreneurs could now use cross-
border e-commerce channels to directly access international
consumers. Trade fairs were held in both virtual and hybrid
formats. Moreover, the pandemic has also brought about
changes in terms of the participation of Thai entrepreneurs
in exhibitions abroad. Previously, they had to physically be
there atthe venues. With a mirror-mirror format, they can send
product samples to be displayed and use the DITP team at
Thai Trade Centers overseas as sales representatives. These
were designed to help entrepreneurs overcome limitations
and expand their presence in international markets. In terms
of value creation, the department has promoted innovation,
design and branding, while bolstering the image of Thai
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products to enhance confidence among consumers from
around the world.

The 2020 Annual Report is a reflection of pride and
aspiration of the officials and staff at the Department of
International Trade Promotion who have done their best as
part and parcel of the engine of growth that drives the Thai
economy and trade towards an even stronger future.

I would like to take this opportunity to extend my deep
gratitude to our partners for their excellent cooperation.
An appreciation also goes to all officials and members of staff
at the Department of International Trade Promotion for their
devotion which has yielded concrete outcomes. | wish for all
officials and staff, agencies, partners, Thai entrepreneurs and
exporters be blessed with happiness, wealth and well-being.
Together we can contribute to steering Thailand’s economy
and trade towards stability, prosperity, and sustainability.

o ANNUAL REPORT 2020

(Wgauh gauysal)

25UANIUALEIUNITAITENINUTEINA

v

(Mr. Somdet Susomboon)

Director-General,
Department of International Trade Promotion
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THINK TRADE

VISION
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AeUNAU NWUBN
ANEA1NNTDLUATHYITUATUNITAT 1.
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q.

Thailand's trade competitiveness

=

becoming one of the Asia's top 5

in 2021

w N

MISSION

Wanndneamgusznaunisivelunisusenaugsiaseninaseme
YeroImaIALAdUALarUIN1SIng
dudsunsaiayadnisunauiuazdnsing
gnszRuaunmNIsiiuINsganudubaegiwieiien

Enhancing the competitiveness of Thai entrepreneurs in the global context
Developing and expanding overseas market access for Thai products and services
Promoting sustainable value creation for Thai products and services delivered
internationally

4. Continuously ensuring excellence in service for all stakeholders

MISSIONS AS STIPULATED IN THE LAW

ON THE ESTABLISHMENT OF THE DEPARTMENT OF EXPORT PROMOTION (WHICH HAS
CHANGED ITS NAME TO THE DEPARTMENT OF INTERNATIONAL TRADE PROMOTION)

AINANUNYUUYINAINUILY

ANIAIMENAINNYNTENTIINNIUNITHUIAIUIIVNITNIUANETY
Nsdeeean NIENTHWIAYE w.e. 2553 Tinsuduasunisdseen
fimsiafeafunsduaiunsdsesn veenatn Auduazgsng
Usmsveslng ﬁmmLLaza%aaﬂaﬂ'ﬂLﬁmmauﬁmazqsﬁw%mi
dean ThusnisdeyanisAuaziiudneninnisudsfuves
Auszneunisinglunanalan eiiuyaruasy3unanisdsenn
yosUsznAlneg

L NNTENTNNIAIENITUUITINTIVN NN Yy ogsenINa T

According to the Ministerial Regulation on the division
of agencies and bodies within the Department of Export
Promotion, B.E. 2553 (2010), the Department of Export
Promotion (currently the Department of International Trade
Promotion) is to promotion of exports, expand markets for
Thai products and services, develop and create added value
forexported goods and services, provide information on trade,

and enhance competitiveness of Thai entrepreneurs.

The Ministerial Regulation on the division of agencies and bodies within the Department of International Trade Promotion is currently

being developed.
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AHINDIANT
DEDICATED RESPONSIVE INTEGRITY VALUE EXCELLENT
CREATION
yjasiu véu aanu nadwsaul $15el3denmsIy a¥1eassAaval ion1sdlnedulae
Enthusiastic, Prompt Results Uphold Virtues Innovative Bringing Thai Trade
Diligent and towards Excellence
Endurable

00 .
000 o

CORPORATE CULTURE STRATEGIC ISSUES

Y] ' < 4

ARUBIITUDIANT ‘Ui&ﬂut’-{ﬂﬁﬂ’]ﬁﬂﬁ

AnunSealunisususi HANAUNITASEN I sSEmAlugegn
WBMDUANDINITNIVBIBIANT Lﬁaa%ﬁm”aﬂ'wLﬁmﬁuﬁmazﬁmsashwiaLﬁaa

Be prepared to adapt in response to Proactively promote international trade to continuously add

the organization’s missions and assignments. value to products and services.
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STRATEGIC APPROACHES

WUINNENSAENS

Demand-Driven Marketing Approach ﬂ?iLﬁﬂ%ﬂﬂJmﬂ@mﬂﬁﬂ@@ﬂLLa%ﬁqiﬁﬁﬂ,um‘NUizWlf‘il,%ﬁ;ﬂﬁz\‘i Physical Wag Digital Market
(City Focus)

MIAESURNAYNTIUINLATALR DS

mamungUszneunsuasaiisariislugaavinssudsoon

mswwesdnsuaniinusyansninnisliuinis

Demand-driven marketing approach — Proactively expand overseas export markets and businesses both in terms of physical
and digital markets (city focus)

Promotion of cluster industries

Capacity-building for entrepreneurs and value creation for export industries

Organizational development and enhancement of efficiency of services

Sp

STRATEGIC PURPOSES

TNQUIZENAR NS ANENS

wisvgnemsimsasulunaiandn uasnaarelvl saensulivszlovinndennamisnisd uazansaUseneugianissi
JEwhauseine

WeWmuuazduaiuAufuar UM dungueenInsUe93 (Clusters) fuanudesnsvesmain wavsessuinliuaudesnisle
Yosmanalan

wleriTnnuausanenisueduliunguszneunisine lunmsasrsunnssy adrsyariin wagsnsaiauusudliiuaud
warusn1sinsaiuaudedlnle vesmainlan

WleifisuszavBamnisliuims mssnnemnuazan uazdeyamsdszminssumalinsstunnudesnsvesiuseneuns

To expand trade and investment in major markets, explore new markets, utilize trade agreements and conduct international
trade and businesses.

To comprehensively develop and promote clusters of products and services corresponding to demands.

To enhance the competitiveness of Thai entrepreneurs in terms of innovation, value creation and brand creation for products
and services according to global demands.

To increase the efficiency of the provision of services, facilitation and information on international trade in line with the
needs of entrepreneurs.
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STRATEGIES
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HANFUNNSYENENITALaENITAM Ui UL lunandnenn wavdnasunislivseloviann FTA
duaSunsiannuInIsuazveeUsNsvesyliusmMsladaing

W uazduasuduiwarusnslunguetiensuiees (Clusters) warsessunuliuanudonisivig vewainlan
wanuazadreeudiddiunfussneunsive uavabayardin/ahuvsudduiuasins

WinyaaIns szuunsiny aaesauszuudeyanisaiientsuinis uasdmeluladadislwinuiudssansammsinnuedas
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Promote trade through digital and other modern trading formats.

Expand trade and investment with potential partners and encourage the utilization of FTAs.

Promote service development and expand services of logistics providers.

Comprehensively develop and promote clusters of products and services and accommodate emerging global demands.
Develop and strengthen Thai entrepreneurs and create added value/brands for products and services.

Develop human resources, work systems and service trade database as well as constantly applying modern technology
to enhance work efficiency.

EXPECTED OUTCOMES

o/ Q‘Q‘ 1 Yo
NadugnsNAInINazlasu (/////’_—_ﬂ
YAAINITRTIINITAWIY 9
1 =Y v 1 ~
AN TUAWATUNITAITLIING
Uszmenlasu

Expected value as a result of A UU
trade negotiations through 4 1 ,906.50 Million

activities aimed at promoting
international trade

THB
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EXECUTIVES
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Mr. Somdet Susomboon
Director-General

U1EINGINT UALUAT YIPUUNNIY  ITTLAANIY UNYLENRAT ANTIAY
59985UR 59995U# 59985UR
Mr. Wittayakorn Maneenetr Mr. Nantapong Chiralerspong Mr. Ekachat Seetavorarat

Deputy Director-General Deputy Director-General Deputy Director-General
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ASSISTANT DIRECTOR-GENERAL
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M.L. Kathathong Thongyai Mr. Pisit Kijviriya
Assistant Director-General Assistant Director-General
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Mrs. Chada Boonchara Mrs. Samornrat Snidvongs Na Ayudhya

Assistant Director-General Assistant Director-General
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weduwa T5auey UNEMNUAT BTUANA
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Mr. Chappon Rochanasena Miss Kanda Anuntakul
Acting Assistant Director-General Acting Assistant Director-General
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Miss Tapanee Pharnusopon
Acting Assistant Director-General
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Mrs. Nisabudh Virabutr

Director

Miss Natiya Suchinda Mrs. Arada Fuangtong

Director Director

Office of Agricultural and New Economy Academy Office Lifestyle Trade Promotion

Industrial Trade Promotion

w9E29sN ananade

He1iensdinuImsnans

Miss Orathai Leksakulchai
Director
Office of General

Administration

UV Aa1gau

He1uenisdningnsenans
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Mr. Pornvit Sila-on
Director
Bureau of International

Trade Promotion Policy
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Mr. Prakhan Kordumrong
Director
Office of Overseas

Market Development 1
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Miss. Patcha Wutipan
Director
Office of Information Technology

and Service Development
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Ko sdminuseduiug He1uensdinimuinan gewensaniniiamn
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Miss Prajongporn Tanmanee Mr. Jirakarn Bejrajati Mrs. Preeyakorn Sankhavanija
Director Director Director
Office of Public Relations and Office of Overseas Market Office of Service
Corporate Communication Development 2 Trade Promotion

weaIUsTaTyYy Uszyy wgduning Ugyanuun wEE JuddnBugy
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Miss Pra-onnuch Pranuch Mr. Chanthapat Panjamanond Miss Yewfa Jinjumroernsuk
Director Director Head of the Internal Audit Group

Office of Innovation and Value Creation Office of Digital Commerce Market
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22-26 Nuengu 2563 / 22-26 September 2020

Amid the ongoing COVID- 19 epidemic resulting in a major
global recession, and throwing the path to economic growth
off course. The Department of International Trade Promotion
promptly adjusted its marketing strategies to “preparing,
adapting, and looking for opportunities” by utilizing modern
digital technology to support its services and continuously
organized marketing activities both online and offline in order
to continue carrying out international trade in an efficient

manner. Some highlights are as follows:

JULAOIFUAIDIMIS UAIIULANIFUAI9IKISUAzIASDIAUIATIOUAS)
THAIFEX-Anuga Asia 2020 “The Hybrid Edition” and THAIFEXporter Virtual Trade Show

thc\ex

ukansdud1 THAIFEX tlusuuansduiiennisuay
winsuilugfianluondou fedundsusniilo we. 2534
lngnsudaasunisanseninaseima wavly wea. 2546 (17 U
) num danusiurensiine waz Koelnmesse sl
§3997u Anuga Fadusiunansdudienmnsilugiigalulan
lusUuuuvesnnznssun1sdne 3 fhe Taglu we. 2563 Innele
sUnUURANNATUsERINIsIaaueenlatseninetudl 22-26
flugneu wa. 2563 a4 guduansduiinaznisussyuduuin
dlemaesl wazaueaulatuuwanne sy www.thaifex-vts.com
Faduruuanidudiatiousss fidrvuunanvleduanunsadonsy
AuarduAvesiUsznaunsuuu 3 87 (nuldsaufiania 360
3r) afeneanensnag Mfedes wazaNTNTIINITAN
Wumdiilensa wem onisiindenluszuuld sunand

THAIFEX-Anuga Asia, as ASEAN’s largest trade fair for
the food and beverage industry, was first held in 1991
by the Department of International Trade Promotion.
In 2003 (17 years ago), the department begun cohosting the
fairin a tripartite format with the Thai Chamber of Commerce
and Koelnmesse from Germany, the organizer of Anuga which is
the largest food exhibition in the world. The organizing
committee resolved to hold the exhibition from 22-26
September 2020 in a hybrid format combining an offline
exhibition at the IMPACT Exhibition and Convention Centerin
Muang Thong Thani and an online exhibition which could be
accessed at www.thaifex-vts.com. This was a virtual exhibition

27
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NUUANIEUAT THAIFEX-Anuga Asia 2020 “The Hybrid Edition”
asunamsdaauly e 2563 fyarinisdadedudioanlat
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MALL) Nsininuudaldua (eewTau)
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where visitors could choose to visit booths and products

of exhibitors in 3 dimensions (with 360 degrees rotation),
receive details, and negotiate through functions that allow
them to VDO call, chat or leave messages in the system at
their convenience. To clearly reflect the innovative format of
the exhibition, its title had been changed to THAIFEX-Anuga
Asia 2020 “The Hybrid Edition”. The total value of offline and

online transactions amounted to THB 7,918 million as follows:

U 91A1SYILaURDS 1-3 BULWA LaJnaJdsai
The offline exhibition at Impact Challenger Halls 1-3

O] . .
00 qussuudaiduauvuoowlad
| ? Total exhibitors
usun
7 7
_l I_ 797 Companies
Vo,
0 A
& 1,776 i
mm— (Us:noumising o
I The number of
mmmmmmms Thai companies
7 4
1 | ] Companies

@g@\

doununagludszinalnezaisgusznaunisarigia
Representatives of foreign companies

Countries

usu¥n
Alid 270 |

Companies

Podlnsidy usida 3u dulndigs 3ma didu (MKaTd uaLde uasog
Wuaud diAlUS ansFousn ans1go1tuins Las 2 WALASYINIWLAY
(Tarndu wa=goina)

Australia, Brazil, China, Indonesia, Italy, Japan, South Korea,
Malaysia, Norway, Poland, Singapore, the USA, the UK and
Special econonic zones (Taiwan and Hong Kong)
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Business matching
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Immediate transactions
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One-year forecast transactions

60!
=
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49.9 Million THB 7'658 Million THB
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Ttotal value B Million THB

The organizer had imposed strict health protocols on
visitors in which the exhibition could be visited in two rounds

a day, with no more than 15,000 visitors per round.

nisinJunaaldua (esulau)

EEEEa lasunnwuaiBaualasunnuautaninngdsznoumsingua:guignaina
o " .
-G fﬂ The THAIFEXporter Virtual Trade Show (VTS)
was a success. It attracted interests from both Thai entrepreneurs and
—J foreign importers
mmmm— (Us:noumisine 6\ e e
_ The number of ¢duiwn QUQH‘IJD“I(‘I
mmmmmms  Thai companies Q Foreign importers and buyers
usen
—1 [ — Companies 7 7 Uszinet
Countries
usun
n1siugssiia 7| 7 5 2
_| I_ Companies

Business matchlng

ﬂD[ 1,018 e |
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Multimedia Online Virtual Exhibition 2020 (MOVE)
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The Multimedia Online Virtual Exhibition or MOVE was
crafted for Thai and foreign entrepreneurs to feel like they
were meeting each otherin an actual film festival or a content
market. The organizer provided ample information and
opportunities for cooperation. Participants were able to put
on display their films, animations and characters as well as
various services and portfolios in real time through an online
system. The main highlights of the event included video
conference business matching sessions which emulated
a meeting room or space where discussions, exchange of
information, or real-time meetings could take place with
importers from across the globe. This event was a crucial

turning point, paving the way for new types of exhibitions.
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Moreover, there was a webinar where a group of Thai

animation cartoon designers from the USAwho had experience
working with world-class animation companies exchanged
their knowledge and experience. Workshops were also held
in parallel to enhance the competitiveness of entrepreneurs
and Thai students in animation. This was a great drive to
open up opportunities for young Thais with potential to
work with globally renowned animation producers. It will
eventually enhance the prestige of Thai animation business

internationally.

The event was a success with 354 business matches
between Thai and foreign entrepreneurs. The majority
came from China, Vietnam, Malaysia, Japan and Singapore.
Online trade negotiations generated value totaling THB 1,845
million. The top five countries where visitors to the website
came from the USA, France, Thailand, Vietnam and Germany
respectively. The number of visits reached 130,000. Online
webinar and workshops had an audience of around 200
people. They were all inspired by speakers who have shared

their experiences working in world-leading companies.

UszinAintgnsoutasainisaoauladuinnga

The top countries where visitors to the website

u Bgau vady n'_ilJu ua=ainlus
China, Vietnam, Malaysia, Japan and Singapore

WayaAINIStIsM
nisa1oaulaunJidu

Online trade negotiations majority

from generated value totaling

1,845

awvuin /
Million THB
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JsusUuuuainnistgnsauanuuanidumiuiungid (Overseas Trade Shows)

International Trade Fairs in Mirror-Mirror Format:

The New Format for Overseas Trade Shows and Top Thai Brands Exhibitions Abroad

1. 91ULAASAUAT China International Import Expo 2020
(CIIE 2020) a4 uAT@EslE MNBNNEUTENOUNSINEFUN1RIN
Uszinalneiiedsanny ysulunsdhsiuenu 2 guuuu fsil

HUSENBUNITINENBUNUIETUNUNTBAIUNY
n1salududnsiudanansdualuguiluuiuves
duszneunsive (jUiuveenlat)

Ausznaun s TimanulugULuuRivAy Miror-Mirror
Fadumsdnuansinegsdudluituiisi uavnsun
Faldszuunissanisieeulatndeudiviii
g1UANATAINTUNISIATANTENINUTENBUNNT
flnofugidndeurududinisluaiu venand
Fafingeanienisiasainisdesulat (Online
Business Matching) Tagtiannegindiainiindy
smsimsiosulatiugusznaunisinedidisou
U CIIE 2020 guunululunandeniu

1. China International Import Expo 2020 (CIIE 2020)
in Shanghai: Previously, Thai entrepreneurs would travel
from Thailand to participate in the exhibition. In 2020, they
participated in two ways:

Thaientrepreneurs assigned trade representatives
ordelegatesin Chinato participate in the exhibition
physically on their behalf (offline format).

Thai entrepreneurs participated in the mirror-
mirror format where the product samples would
be displayed in the common space. The DITP then
organized online trade negotiation sessions and
assigned staff to facilitate the meetings between
Thai entrepreneurs and visitors at the exhibition.
Moreover, the DITP introduced an Online Business
Matching platform. This online venue provided an
opportunity for importers from all over China to
participate in online business matching with Thai
entrepreneurs who participated in the CIIE 2020
in parallel.
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2. 91ULEA9IEUAT The 17" China-ASEAN Expo
o Leeruiunis waUnATeINULEININ@dae dn1susuidu
sULUULRUMINEEINUMTaRILUM AT AU N aLan U
Tugmluwnvessznaunising

MnnsUuABLULUUNS I ue siUsEneuIneuas
nsdafanssuooulatguuulunuiaesiingn wudigad
nstereiuiiuazyarmansaiorisnisly 1 9 lugliuy
ooulav fyarngeds 112,11 Fuum yadnisdersuuueonlat
190.59 17U TIaAINIBeIeaAY 302.70 &1uum

n1siaasaINIsAtUIugaIniJoaulad
Online Business Matching

o ANNUAL REPORT 2020

2. The 17" China-ASEAN Expo: The DITP also made changes
to the format whereby trade representatives or delegates in
China were assigned to participate in the Expo on behalf of
Thai entrepreneurs.

The changes made to how Thai entrepreneurs participated
and the decision to organize online activities in parallel to the
two aforementioned events resulted inimmediate transactions
and one-year forecast transactions reaching THB 112.11 million
with offline trading value amounting to THB 190.59 million,
bringing the total value from the two formats to THB 302.70
million.

® »rie0 DiTP =

SNAnuWuIdnAdlan

Online Business Matching
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Online Business Matching

nsu ladaRanssudugusagsnanisdresulad (Online
Business Matching: OBM) ifiea3agasmislvalunsnudeiasen
msfserinsuszneumsinefuindnaanmiiiiunsianses
ndinaudnasun1sAtuRIUIEINA wasNanAuNguELAT
Whnemaulsune TaeSusifdiunsiifusifounmey 2563
Tungquaudsingg laun

Online Business Matching (OBM) Sessions allowed Thai
entrepreneurs and importers who had been screened by our
overseas Offices of International Trade Promotion to meet.
They also provided an opportunity to promote targeted
products in accordance with the government’s policy.

These sessions had been organized since April 2020 as follows:

FuAnuyasuazuanncua Agriculture and Agricultural Products
gUs=naunistdIsaufianssunisiasitNisAuIldu
Thai entrepreneurs attended trade negotiations

waJiuau 91n

Highlights included

gdsoan / Exporters
guzn / Importers

O]
ﬁ1 inan1siugssia
| I Participated in the 0BM sessions

9 Amadawsnasuyaadonienietu 117
One-year forecast transactions

48 5 :‘:mbers

3 5 2 :::mbers

1,705 oo
14l454'70 ::I.'illjl:::THB

16-17 nsniAv 2563
16-17 July 2020

nisszurgaleda 73,397 Au
arlvauury 820 dnauinuLuDS
yaA1sau 5,152.51 &uun

The sale of 73,397 tons

of fresh longans and 820 containers

©

of dried longans, amounting to
THB 5,152.51 million

30 woranigu - 1 nalAu 2563
30 November-1 October 2020

MsyIvgIwWIsINOns:qusinmernoludszing
Wusaaurawasasssuyad 27,907 Au

uannA1) (Musuuasiusus1Iwisl)

yaAIsau 1,727.46 &1uuin

The sale of rubber to increase domestic rubber
price totaling 27,907 tons of natural rubber and
THB 1,727.46 million in value of rubber products
(rubber pillows and mattresses)
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e §3NAUINT MsUTUFULUURINTINTUARTIEUSENEY
s3naladafndlneniutasnisesulal wia TILOG-LOGISTIX
Online Business Matching (26-27 &au 2563) Aonssudl
fusgmgianilansiuesanduiuszneunisladadndlne
1NHa 110 U3 uaedilviuinisladafndlnewdisiundi 50 vsun
Frausmsvudeiudianeeinia So wavsosusd UnnsAaning
way Startup muladaing Inedigrlusaussmadisiunsasn
ganaruszuveaulay 017 fuseneunisladafindaniu uniaide
w1 Budie lovdu weninle uastade a1 lagiinsasandue
negINakarasaesedIeRusiing 91U 264 ¢ LAALAAIN1TAN
1 3,800 §UUM

° Services: The DITP moved a business matching
event for Thai logistics entrepreneurs online under the title
TILOG-LOGISTIX Online Business Matching (26-27 August
2020). This was the first time such an event was held online.
It featured as many as 110 global companies matching up
with over 50 Thai logistics counterparts. These included air,
sea and land freight, customs services and logistics startups.
Logistics entrepreneurs came from China, Malaysia, Myanmar,
India, Taiwan, South Africa and Russia, among others. A total
of 264 matches amounted to THB 3,800 million in terms of

international trade.

00 IS -
R | v,
1 o0 264

Global companies

AAINNalansouasAu
gus:znaunislaiadindlne
Trading partner companies from
across the world matching up

Thai companies

USN1sgUdIFUAINIIONA 130 uas
sngud usnisAanIns uas Startup
awlazaand
Air, sea and land freight,
customs services, and

Business matches

N1s13s31UANISSNAUa:
asnsodnewusins
Business matching & networking

logistics startups

=

yaAINISAN
Total value

awuin
Million THB

,80

o Audlavialaduazundy Tasansdugasannisiaudn
Tavlalnduazunidurintemisesulal neléide STYLE Bangkok
Telematching in Lifestyle Online Virtual Exhibition (LOVE)
\loduaiunisnarndudnlalaladuazunduiBsgniiudomng
ooulatl naunuAnssuMadyto/findfumadiuniase
m3fiugnde/Jaseanluusemalney

o Lifestyle and Fashion Products: This OBM event for
lifestyle and fashion products under the title STYLE Bangkok
Telematching in Lifestyle Online Virtual Exhibition (LOVE)
was held to proactively explore new markets for lifestyle and

fashion products.
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fu ﬁl I Participants registered L42 e

0
&=-I-I @EI gdJoan / Exporters 247 b

i

b ld)
. G/ Importers 19D wumbers

inanistasnisAmlnudsa f
1 | Successful matches 2 08 Matches

yamdsdosoumetu 117

%@ Amount of one-year forecast S
transactions amounted to 2 1 5 Million THB

@1@ wnaArsIMIsAminl o
R‘Q :z  New business matching rate reached o

dinilunisisanisAeeulatveusenaunisivedurde/
dineneUszna el gre/gundiaiunsaveinsainisaiu
EELLamauﬁgﬁuu www.stayinstylebangkok.com lanaaatian

UaNYINUHEIN1S33uIATINSWRILNSEUY Online Chat and PN, —
Conference uwiulws Stay in STYLE Bangkok Wiaduunannasa \

Development of Online Chat and Conference System
on Stay in STYLE Bangkok website as an additional platform
for online trade negotiations between Thai entrepreneurs
and buyers/importers from abroad. Buyers and importers
may request for meetings with exhibitors on www.stayinstyle

bangkok.com at any time.
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nisaJasunasAroaulaudauwsuuau
Cross-border E-commerce Promotion

| A

nsuY daiunsiinuiuiussinsdeenveiuunanesy
E-commerce futhlutssmnedivaneg Tasin1s TOPTHAI
Wusudeouladveansus vuunanesy E-commerce
Futhlushatszina neldnewdus “TOPTHAI $udwnineudn
fioun 9nUsenalneiiiunisdaassanuieaunaigis
auhidiedie” Tneldilnudndauau 4 $1u vuunanvlesu Amazon
(@357, Tmall luipSe Alibaba Group (3u), BigBasket (Bulde)
uaz Klangthaicom (fiuywn) laefinasiiunissaniugenuig
waeh 427.87 &um il nsun lddaRansanileyssandiniusinu
1u31JLLU‘UWG] 917 AaNT33 Live Streaming lngsosunensgauns
WaESTIUATIININTENTINIETETU Tmall UseineRu (9 Siquieu
2563) tioUszrrduiusualiinelaglinmsansanisUeniianade
flowan danmelunan 15 Wil TrmniFunaladnin 16 dwlad
%50A9N331 Amazon Virtual Seller’s Conference (17 §u31AY
2563) g 5eaunensguunsnunanuIgnaiun Amazon Sellers
192,000 118 ileUszMARus ey Amazon.com wazaia
anusiulaliguszneunisinslunisduasunisviedudiing

vuLnannesu Amazon.com
VIRTUAL ol LIVE
EUROPEAN SELLER

CONFERENCE CONFERENCE
WITHAMAZON EXPERTS

"Lk ,sma*

TOPTHAI is the DITP’s own online store on leading
e-commerce platforms abroad. It was established with the
conceptof “TOPTHAI a store selling only the top Thai products
which have been carefully selected by credible government
agencies”. The store has been operating on 4 platforms,
namely Amazon (the USA), Tmall which is underAlibaba Group
(China), BigBasket (India) and Klangthai.com (Cambodia).
The overall performance value has amounted to THB 427.87
million. The DITP organized activities in several formats to
advertise the store including live streaming between the
Deputy Prime Minister and representatives from Tmallin China
on 9 June 2020 to promote Thai fruit. The live streaming also
featured a demonstration of how to peel mangosteens with
your own hands. Within 15 minutes, there were more than
16 million “likes” from the Chinese audience. On 17 December
2020, at the Amazon Virtual Seller’s Conference, the Deputy
Prime Minister gave a speech to more than 2,000 Amazon
sellers to announce the cooperation with Amazon.com.
This also enhanced Thai entrepreneurs’ confidence in selling

their products on Amazon.com.
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eMARKET

Yads Cloting.
ys Clothing Accs.
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seeall »
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1A39n115 Online In-Store Promotion tJufanssy
duasunisviewazaineanisiuivesdudlnevuwnanvesy
ooulatl E-commerce duthwosisasswdud gesuniifin
E-marketplace lusaaitimune Tnsnisviuaudgaudsvezdu
39uAunslE Key Opinion Leader/Influencer $aufiuanevan
Uszaumsaliidvesdudnlnerinudeseulatl iielsiniuiuay
afemnudesiluguamaudinglunaiadving nelide
yarnstenefuduou 38.10 Swum

e NSUAIASUNISANSMINIUSINF

Online In-store Promotion was a marketing and an
awareness-raising activity for Thai products on leading
e-commerce platforms owned by department stores and
supermarkets, and e-marketplace in targeted markets. The
promotion involved short-term product campaign as well as
using Key Opinion Leaders/Influencers to recount the good
experience gained from using Thai products through online

media. The outcome of such activities has resulted in trading

value of THB 38.10 million.
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niswewurdgusznaunisuiufianssuooulad
(E-learning)

nsu dnalulagdviaunldiveiannguseneunislvianin
U52NoUgInanIuwuuTInIfiva (New Normal) fisil
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Zoom

Sumsiuaguil

1. udunutsaulal “New Normal E-commerce”
meldlasansesulayl “grsdnisa.. Mesulatiunelngluinlan”
Fadumsysannistufussniensudaadunisiserina s
funsuiagsiamsen lumsdaasunisinelulszmaniug
Ufun1sfsearinsussme Lieldaulnendon “fefu U¥udh
wazvnlonia” lunshgsiadmetemsesuladiiuunannesy
weludssmeuazenassng Gihu VIR)

M@@ DlTPé. nm @iz

The DITP organized the following events with the aim of
utilizing digital technology to help entrepreneurs continuing

to adjust their businesses under the “New Normal”.

» ,‘j

Y196 DITPA
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L ouiviimi

TAsunsaununoole®
"gmsaSq..Areaulauiy
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F onuMrnor
H vuimicnoL
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AroaulaLiTsws

1. “New Normal E-commerce” Webinar under the theme
of “A Success Formula...Trading Online from Thailand to the
World” resulted from a collaboration between the Department
of International Trade Promotion and Department of Business
Development with a view to communicate approaches of
integrating the work of different agencies within the Ministry
of Commerce to promote domestic and international trade.
This was to ensure that Thai entrepreneurs “be prepared,
adaptand look foropportunities” when doing business online
both in Thailand and abroad during the COVID-19 pandemic
(through VTR).
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InsunsduuunBalpuAnNIsHangns
“AsuINSoUISOV

2. Tassmsdiuaun@elfisnisiunisiesulaignatalan
o « o o v ¢ y !

nangns “AsulATaFan1sdneaulall by NEA” w1unis
fevenanEy Zoom WiRiueIARNLFUNMIMesulatiiion1sm
5enIUsENAeg19ATUNAT InegTidnsindunnlasuninug
FoefiAN19NIIAAIANIUTINIINIsAteeulatealul nsuiy
goAIELaZAINITONAULIIENTEUIUNTATENINUTELNA
Ieegnadiszansnmduninsgivanna

3. Tasansad1e SMEs negaiinisiraina (Fundt 1 Tna)
Uszdd 2563 Taesudunindu 4 svey selungunmwe wae
flufidrugiinia waunauszriaguLuuieaeu (Offline) fu
susuveaulatl (Online) Huszuy Zoom laen1susenmansidey
WHUTINIUAZNITRONUUVUTIVINAET9ATTA WAZNIIRTN
N5 I@ﬂﬁﬁéﬁa (Buyers) 2uRanssuna 10 57e loun iasedunsa,
wiozead NFU, AT ks, $nd ylesiiuwes, avesiduy, lsTuduy,
Tsausuunsus Guimesness naudn, aunaunsiiiiennudsdu
0aA¥AINT (AW, Grand Style (W) wag TRS LAO (@) lnw
TFUIZNOUMITINGTIINGAT 42 519 Uaedin1sdugiasangsia

132 ¢ mnnasdiyaddda@elulvnagiealesndt 100 duum

pi®©G DITPA @ :

Insun1sduuuniBadnunanisnandns

ASouISou
o =€)
y

2. Workshop on Bringing Online Trading to the Global

Markets was held under the title “Complete Course on
Online Trading by NEA” via Zoom. The workshop was aimed
at providing comprehensive knowledge on online trading
for international trade. This opened up opportunities for
Thai entrepreneurs and other interested parties to enhance
their sales of products and services online. It also helped
businesses to integrate into international trading systems in

an efficient manner and in line with international standards.

3. Prepare Thai SMEs for the World (Ton Kla to Goal)
2020 — the format of the program had 4 phases in Bangkok
and throughout the regions via offline to online via Zoom due
to the COVID-19 pandemic. At the closing ceremony, there
were presentations of certificates and prizes, competitions
on writing business plans and designing creative product
packages and trade negotiations. There were more than 10
buyers that participated, including Central Group, The Mall
Group, King Power, Big C Supercenter, Lawson, Robinson,
Grand Centre Point Ploenchit Hotel, Sustainable Trading for
Agriculture Association (China), Grand Style (Myanmar), and
TRS LAO (Lao PDR). A total of 42 entrepreneurs attended the
event and there were 132 business matches. It was expected
that the value of first-year transactions would amount to at

least THB 100 million.
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4. lasan13nszaneauigdusenaunisealnd (New
Economy Amplifier) (17 nsngi1au - 14 Augigu 2563)
Tasysuinsundngnsnisdneisanfuanidutui 7 wis
Tunamie lenszargasAnnuiiunsfseninessina
dofinnavedling uazairefuszneunsiiiuadugnlmignisén
sewinaUszma Melsivdngns “From Gen Z to be CEO” illumsiln
ousueaulatin1LIFUY Zoom Webinar $1u7u 6 ad1 uagiineusy
sULUU Offline $1u7u 1 A3 advay 3 fu Tfusznounissulml
aulainsiulasin1snan 1,597 1

5. nMsdadununeaulayl (Webinar) senirinmaenyulng
fuduielunguaunenmuedlng 01 Syudiuaziniesusyiu
aun 03 wargInauwnsuludiue s @quieu-nsngiau 2563)
wielviduuzinAnflenalunsiifiugsia naonaunisveny
\P3RYEFINATENINAU

Webinar & Showease
Uszguuwsulud Ine - 3uide

nw Application Zoom

Swiandwudnntamndduide Wesuwsuludlnausngan
Jutg amismsara:lUondou

avnusudiumsEsuissulad
hitps://us0Zweb.zoom.us/ webinar/registor/ WN NmuotrpbRRucQI3 3i95Q

After Registration, you will receive 1 confirmation email and link (0 join the webinar.

i thaiinvestindia.com

4. New Economy Amplifier Project was held during 17 July -
14 September 2020. The pilot project of integrating with the
academic curriculum was done with 7 leading institutions from
the north of Thailand. This project’s purpose was to distribute
knowledge on international trades to different regions in
Thailand and bring in a new generation of entrepreneurs to
the international trading system. The course entitled “From
Gen Zto be CEO” was an online training course done through
6 Zoom webinars as well as one set of offline training. Each
offline training lasted for 3 days. There were 1,597 young
entrepreneurs that attended the project.

5. Webinars were held between the Thai and Indian private
sectors in the areas where Thailand had potentials including
gems and jewelry, spa, food and food franchise businesses
during June-July 2020 in order to provide suggestions on
business opportunities and expansion of business networks

in the future.

B Biioaryzeeenthaiand com

o Ms. Sopita Kittawaranon
\Y J LIBRARY Manager, Library Green Co., Ltd..

" LN 773
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Marketing Activities of Thai Products for Potential Countries

@®HOME ®=-a1—2A OEBAE OHEH—E

10th THAI FASHION & TEXTILE FAIR

IN OSAKA (TFTO) 2020
B10E 4rEHI77v>a & T4l EEMHS in XK (TFTO)

1. Tnsemsdnanzdununisdrdudunduluinsainiséd
a uaslewint Ussmaddu nsddufanssudaadunisng
lugduuu Virtual Trade Website (tfto.jp) lagiin1mauan
vaafUsznaunsuntulneiiafasidalasiniss undauans
vudulednw@Uuiidninaudaadunisérlusisuseme
o uaslewin Savhiulnensun dudumsUsssdniusiing
Wudedildsunnudenluussmadiy wazUszaiunisiaso
n13A1Hussuveaulal Online Business Matching (7-8
nsngau 2563) Tnerasiilasems Sfiduasidaradiu
Wanusulouasdndeuuiuled 14,238 A%t a0 122 U3sn
fyaraanisaidedonslu 1 U 483,870 wiisnyaniy wie
15,000,000 um

1. Sendingfashion producttrade delegation to negotiate in
Osaka, Japan. Virtual Trade Website (ttfo.jp) was the platform
that was used to promote sales by showing product photos
of Thai fashion entrepreneurs who had applied for the project
on the Japanese version of the Office of International Trade
Promotionin Osaka’s website. The DITP publicized information
on importers through popularmediainJapan and coordinated
online business matching sessions between 7-8 July 2020.
There were 14,238 Japanese importers and buyers from
122 companies visiting the website. The one-year forecast
transactions totaled USD 483,870 or THB 15 million.

F I N D FABELHERBEIRARYFIH1 L

THAI

T ==

.
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2. Tasensdaasuudunusudlneizaaadgiiy nsin
AanssumsimundudlaedBorvayrndiuriiussuveeulay
(VDO Conference) wagn1sdmunedudniudemeoulai lng
fifidrsalasanse fdu 7 wususd Jssneudiouusus ISSUE,
Mango Mojito, RENIM PROJECT, RAW X LUSTER, SIMONSSISTER,
VL by VEE uaz VT THAI (Eguigu-nanau 2563) Usenausie
3 Aangsu leun

. AanssuUszduRusIauansduA1 i PROL Tokyo
Show Room (26 fu1gu - 30 Aug1gy 2563)
Tasdudrundunusudlneldaslude Juled
LLaxﬁmaaWiﬁiﬁ%’Uﬂmuﬁaﬂu:ﬁQu WU GINZA, ELLE
Girl, Fashion SNAP, ELEMINEST, CanCam Wag
Shinbiyou WHudy

. AonssdihUineddnsensin inar 2 a% sy
53U Zoom laefieaviqundiu iielvumdy
wusudlneuiiansuddumildsuanudonludgu
aunsanauILasNanduAlrnseiuAIuABINTS
YDINAN

. AINTINATUNITAAA 1ABTINUIBAUAINIUGD I
e wu Auled ZOZOTOWN, $1u Select Shop
(Equaland) Tnsflyadinisdadiminesauiedy
484,200 11 %0 140,226 UM

ZOZOTOWN

RENIM PROJECT
(esee.

V‘i’ THAI MANGO MOJITO

VT THAI GROUP CO.,LTD.

- Classic Craftsmanship with Comfort-

2. Activities to promote Thai fashion brands in the
Japanese market with selected shop featuring Thai fashion
products. Due to the COVID-19 pandemic, the venue and format
of the event had changed to online product development
training with Japanese experts via video conference and
online product sales. There were 7 brands participating in
the program, namely ISSUE, Mango Mojito, RENIM PROJECT,
RAW X LUSTER, SIMONSSISTER, VL by VEE and VT THAI. The
program ran between June and October 2020. It comprised

three related events:

e  Product Promotion and Exhibition at PRo1 Tokyo
Show Room during 26 June-30 September 2020.
Thaifashion brand products were featured on Japan’s
popular websites and magazines such as GINZA,
ELLE Girl, Fashion SNAP, ELEMINEST, CanCam and
Shinbiyou.

e In-depth company counseling where each company
was given 2 counseling sessions was held via Zoom
by Japanese experts. This was aimed at raising
awareness of popular fashion trends in Japan for

Thai fashion entrepreneurs.

e Marketing activities including selling products
through a number of platforms such as ZOZOTOWN
and Select Shop (Equaland) websites. The total value
of sales amounted to JPY 484,200 or THB 140,226.
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FASHIO
WORLD

APRIL  April 1wea—3 1, 2020
octoBeR October 27 e — 29 ma, 2020

wenue  Tokyo Big Sight, Japan

L

{:?,"Ruu Exhiibitians”

3. Tasansanusiuiiodmeuaziaiesjsiussuinsnedu
Uy Tusuuanadudi Fashion World Tokyo Factory October
2020 : (6" Textile Tokyo) (27-29 panau 2563) Tuguuuu Mirror
Mirror nel@wunfn “Functional, Sustainable and Eco- Friendly”
fifusznounslugnamnssudamenaziaiesamislnedngou
1A39N15 20 US¥W

Ny v ai

wansandulassnsiigitivuaus Weusugmussinelny

U
'

U504 500 918 @139 UANSR5AMNNGINA (Zoom) lemnnndn
100 4 Teguszneunsselngvesdiuiifidneniw 1wy Trading
Firm (Marubeni, Mitsui, Mitsubishi) gx@anseavinsielvgjegia
ASICS (Onitsuka Tiger) Faumamneassnaun (AEON) uazlsausy
A7 (Hoshino Resort) 11131199119391M156¢Ne Tagandnagil
warmmstememeluy 19 Uszann 115 Swuum

Omganiser  Riped Exhibitions Japan Lid

wee  www.fashion-tokyo.jp/en/

“Largest” ir méarenon 12 e shibinor number and the net sxhiol space of s shawe Wi e Sar oo

3 . Thailand and Japan Textile and Apparel Cooperation
Project in Fashion World Tokyo Factory October 2020
(6™ Textile Tokyo) which was held during 27-29 October 2020.
The DITP thus initiated the “Mirror Mirror Model”. Thailand’s
booth was built with the concept “Functional, Sustainable and
Eco-Friendly”. A total of 20 Thai entrepreneurs in the textile

and apparel industry participated.

With regard to the outcome of the project, Thailand’s
booth attracted 5oo visitors. The Zoom online business
matching resulted in more than 100 matches. Large potential
entrepreneurs from Japan such as trading firms Marubeni,
Mitsui, and Mitsubishi, large shoe producer such as ASICS
(Onitsuka Tiger), AEON department store and five-star hotel
Hoshino Resort also participated in the negotiations. It was
expected thatthe one-yearforecasttransactions would amount

to approximately THB 115 million.
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Tusduuunsdnunanvlosu Virtual Trade Show (www.bkkgems-
vts.com) wazn1siasan1smesulal dgusznaunisdisuly
wwaanlosu 648 U3EN wladuuszneunislulsemednuau 633
VST fUsgnaunsinalssmadiuan 15 Uem Sunudameideu
WL NaRNDIH 11U 1,568 USHM 91A 101 Useine tneUseine
ffimsameidougsan 5 Susuusn leuA Buide S1uu 132 U3
Fu 91U 59 UIEM ansFossni 91uIu 56 USEW Weuin 91uiu
52 UTEN F89N8 MU 46 UTEN muaiy

THAILAND'S
MAGIC HANDS

4.BGJFSpecial Edition — On Ground to Online Exhibitionwas
held during 2-4 November 2020 featuring a Virtual Trade Show
platform (www.bkkgems-vts.com) and onlinetrade negotiations.
There were 648 companies that participated. Among these,
633 were domestic entrepreneurs and 15 were from overseas.
A total of 1,568 companies from 101 countries registered to
visit the platform. The top 5 countries and economic zone
whose companies registered were from India (132 companies),
China (59 companies), the USA (56 companies), Myanmar
(52 companies) and Hong Kong (46 companies).

A 4

BGJF ON GROUND
TO ONLINE

Special Edition | EXHIBITION

2-4 NOV 2020

reconnect gems and
jewelry networks at

www.bkkgems-vts.com

THAILAND’S
MAGIC HANDS

DITPZ

e ANNUAL REPORT 2020 45



46 swnuussnd 2563 e ® NsUAIESUNISASHIIUS:INA

vaantulasinis / The Project Result

— NISIISIINISAT
Business matching

= 489

usEnguILan
Importers

128

duwguisulsd . . .
: f / Matches usun / Companies
www.bkkgems-vts.com
Website visitors O O o —
ﬂstJ / Visits NN

gus=naunishlasunisiuAssna
Entrepreneurs who had been matched

819 2 237 =..

A / Matches

N1SYDUNKUIYIASAISSAIAIIHIN
Pre-business matching

=Mo
90

9) Us=inAinuAtaIsIINIsAIgIda 5 duau

[~ = & /1 D Top 5 countries with highest number of matches were

s =

3u 91$1uaun awu dulne Wweuwl
China, Argentina, Spain, India and Myanmar

yaAINIsIsNssia souyaAmmisdadonetu 1 U
9 The value of business negotiations including one-year forecast
¥ transactions

914.97 ;..

AuATRtAaNTISISIINISAZIEN 5 duduusn
The top 5 products that were negotiated were

IWgswao® 1nSaJUs:auu tnSaIUs:aUNTESUNAUNIWED
LASOJWYS LASDIANS

Gemstones, Silver Jewelry, Fine Jewelry,
Diamond, Machinery
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5. mydaaBugusznaumsuinnssuenmsineivenizaain
NEnTBUYRdaNSgaEN1 WL Natural Products Expo West (NPEW)

nsuv lawmuidnenmduszneunisinglududisssuyid
WoguAmMuazinynIBunIdingnainanizeisniegissieliles
< A Ao s A P o
Judi 6 lnefiinguszasdiieidunisnsedu/inignainaniy,
1aga1u Natural Products Expo West tJusiunansduan
dusuduindulinsredunndoy FUASITUNTIR NYNTOUNTE
2IMNIANILNGY waFUALNOAUNIN/AIUINUVBIANTT !

i) nsun WUsuAsumslimUsnewaniussnauns
WUU One-on-One Workshop ﬁ'uét%m%mﬁmm%’gam%m 1ng
T¥fU3nwuuy One-on-One suvomsosulal tiewieow
ANunseugusznounslun1sidnsinauLansdud Natural
Products Expo West a4 tiasawledl undnesill ansgowsni

5. Promoting entrepreneurs with Thai food innovation

in the USA's organic market in the Natural Products Expo
West (NPEW)

The DITP has continually been organizing projects to
improve the potential of Thai entrepreneurs in the category of
natural, health and organic products for the US market for 6
consecutive years. The aim is to stimulate and penetrate the
US marketin line with the strategy to reach the target groupsin
the US market in order to increase opportunities and value of
Thai exports to the USA. Natural Products Expo West is one of
the largest exhibitions in the USA for environmentally friendly,

natural, organic, special food, health and beauty products.

The DITP changed the counseling services to enhance the
potential of entrepreneurs from one-on-one workshops with
experts from the USA to one-on-one online services. These
were to prepare them for the Natural Products Expo West at
Anaheim in California, the USA.
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r:na1awolsad laoniszerenaussuiion1inisAINUKUIBINUNIAST/oJANsoNYU tus:ausi/utuna
Market Penetration of Secondary Cities by Expanding Trade Cooperation with Agencies in
the Public and Private Sectors at the Provincial Level

1. Mm3dnanzgunumsdingdunadauasisuigdube
(wen1gg-lawmasiun) (16-20 unsaau 2563) Ingldsuiiesian
FRINLNIFUUATUALIFTUUATIINTNTENTIMNIAIYY (W18qFUNT
dnwaifvg) [Wuimhausihnaensulnedisufanssuesn
N3AaYaIINATEYIETINNUTLNGINAB LAY AanTTuduuwn
158917 MOU Fov1sdudiszninaniaensulnefuduiie

o

Aanssudaasunissmunedusilnesiuduiisfuanduii
AABATUNITVNIBAULUNUSTUIATEAUTTUAE AL NYUT ALY
voudlosuangguarlamesiuin mansalyaddsdeduinsiu

31 2,785 a1UUM

2. WiFasuuANsInie (MOU) nseaulal (22 fueneu
2563) o VieegUimes 13 01A15¥aURES Auilansdufuay
n1sUszauduuin eowmessnll aeluuiiaaeu THAIFEX-
Anuga Asia 2020 NIUENLESNNITATEIINNUSEINATANDAIUN
ANUTIile (MOU) fuuwnanvasu ABOUTTHAI vasgaand lnald
naaeaimalulaglalawns (Hologram) 2180w 3D Yedgaduy
MOU ngasns Tafleuildudesmeglufitass defsiidu
fiusng vedlanfivhnaluladidnannaaedd

n1sasuIn MOU Auunanvlasu ABOUTTHAI fisfidiugsia
WUaENTZAYFAUAIDIMITUALFUAIZUAINUAZAIINIININ
Uszelne Taefinnssmnenarinuunanvefussylavuasiiy
$1u ABOUTTHAI Retail Shop @snszanseglugesnandn 22 a1u1
ﬁﬂﬁgqé’qﬁmimsmy%uﬁwﬁwé Modern Trade Tugasninin
1,000 Wit Ineymeussmiloenvedumlneta 1,008.62 suumsel
Wil MdRn@iE MOU § ABOUTTHAI funuazvenenissming
dunlne Teeazdinsdundnidenduailnde Tudadmuie
wardunufiozvensdiu ABOUTTHAI Retail Shop Ju 30 &
iiesesfudsinaduinlneiiiniy Tnsanirasaunsaiiu
ganswineduiveldtn 33% visemtuyaenyau 1,341.28 Suum
melud 2564

éxé)

ABOUTHAI
EERT P

WER eRsE CONTACT Us ESRREA3 LOCATIONS sz} JOINUS AT

.E;

ABOUTHAI
PIH FE LT D E

TRvyiva

H.E. Mr. Jurin Laksanawisit
Deputy Prime Minister and Minister of Commerce
prertiy

Business Matching & Networking

Between India and Thailand |
17tk Jansary 2028 | Bengalury, ndia

alt ‘_“

1. Organized a Thai trade delegation to India (Bengaluru-
Hyderabad) during 16-20 January 2020. The delegation was
headed by the Deputy Prime Minister and the Minister of
Commerce (Mr. Jurin Laksanawisit). During the trip, they
attended trade negotiations and networking events with
Indian businesspeople, seminars, MOU signing between
Thai and Indian private sectors, marketing activities for Thai
products with leading retailers in India as well as meetings
with representatives from the Indian government at the state
level and important representatives from the private sector of
Bengaluru and Hyderabad. The visit to India was an immense
success as seen from the projected total value of transactions
amounting to over THB 2,785 million.

2. Online MOU Signing. On 22 September 2020 at Jupiter
13 Room, Challenger Hall, IMPACT Exhibition and Convention
Center in Muang Thong Thani during the THAIFEX-Anuga
Asia 2020, the Department of International Trade Promotion
(DITP) organized an MOU signing ceremony with ABOUTTHAI
platform of Hong Kong. The event also experimented with
hologram technology which projected a 3D image of Hong Kong
representatives who would sign the MOU.

The DITP has signed MOU with ABOUTTHAI platform which
imports and distributes food, health and beauty products from
Thailand. The sale has been done through both online platform
and 22 branches of ABOUTTHAI retail shops located across
Hong Kong. Moreover, the products are also distributed to more
than 1,000 modern trade shops in Hong Kong. The company’s
total sale of Thai products reaches THB 1,008.62 million
annually. Following the MOU signing ceremony, ABOUTTHAI
has a plan to expand the sale of Thai products with a new
selection. ABOUTTHAI retail shops will also increase to 30
branches to accommodate more Thai products. It is expected
that the sale of Thai products will be increased by 33% which
amounts to the total value of THB 1,341.28 million within 2021.
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daasuuusudlngadenisasisuszaunisaiooulau

Platform Was Created to Promote Thai Brands by Generating an Online Experience
Called the G.R.0.0.V.E. Brand Project (Global Reach Online to Offline Virtual Experience)

SAVE THE DATE FOR GLOBAL BUSINESS MATCHING

GROOVE DAYS
15-17 September 2020

andinsightful industry webinars.
16 2 fun and interactive way to maet virtually!

»i@©C DITPZ

THAIGROOVE.COM

Meet the best of Thai ind the makers
in a virtual world with over ted Thai brands

#THAIGROOVE #LETSGROOVE #GLOBALSHOWROOM # GLOBALMATCHING

N3y aenfidaasuiusudlnesienisaiassaunisaliiny
dpsnseaulail The G.R.0.0.V.E brand project wiondnnanssu
duasunmsuelifuuusudlnguaziniausiiess yauves
wusud nMsUugUuuUAudveauuuding wiousdnianssy
wsNNsAwasn1sdtaueduinvesulal Ingltuinnssuadvia
wazineluladifeatiuayuliiAnnisasagsiauasduaiunmsue
uazilugnssiasennsteuslufiaunamiesusedulan

naUasuusulyizuguiuuidviaegradunienms dumng
THAIGROOVE.COM (15-17 flugneu 2563) d§Usznaunis
Wnsamuanviesy 103 wusud uussziandudn 6 Uszian
melaunAnitdinguuuuliain THAIGROOVE laun

GROOVE

THAILAND'S FIRST

VIRTUAL

EXPERIENCE
SHOWROOM

The DITP has changed its approach of promoting brands
with potential by focusing on foreign consumers’ or buyers’
experience of Thai products and building credibility through
the G.R.0.0.V.E brand project. At the same time, marketing
activities for Thai brands were organized along with the
presentation of stories, strengths of the brands as well as how
the brands have adjusted to cope with the COVID-19 pandemic.
Trade negotiations and product presentation were held online,
making use of digital technology to stimulate business and
marketing activities which in turn would lead to expansion of

sales in the global digital platforms.

From the above undertakings, the digital showroom
was officially launched through THAIGROOVE.COM (15-17
September2020). 103 brands joined the platform. The products
were divided into 6 categories under the THAIGROOVE’s

New Normal concept, namely:
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(1) LFH LIVE FROM HOME:
dudivagatrsassdansliTinieliuduiinde gy
WnBeiu
Making your home the best hub of living. Products in this
category hope to uplift the experience of living at home.

(2) LIVE ECO:
Thanuddgyiuanuulinsdedunndoutasuunfndedng
nsesnYesIuYIR Fuiundusnelan

Products in this category emphasize aspects of being

environmentally friendly and conscious of environmental

conservation.

(3) LIVE HAPPY:
wﬁmﬁm%ﬁiami@uaqmmwLLaxmmmu DIUITHAZ VUL
YR BreenuthuianssuanasTe
Living life happily with health and beauty products, food
and snacks of excellent taste, and innovative bathtubs.

(4) LIVE LITE:
ensauRiaztIsilinaninANNEavEY AFOILART Loy
ANvauneluinla

Products lineup includes those used in daily life allowing
you to be flexible, agile and calm at heart.

(5) LIVE CRAFT:
AuAINlenanwallanIgsa uRRansTuLazaIuiie
MassassAvuen s InuuUaen

Products with their unique identity, handicrafts that have

been created for life in the modern world.

(6) LIVE SAFE:
JaueduAIas9assAEs LS 193nTInNUaany

Presenting creative products for safe and secure life.



DEPARTMENT OF INTERNATIONAL TRADE PROMOTION e e ANNUAL REPORT 2020 51

GReOV=

GLOBAL REACH OMLINE-TO-OFFLINE VIRTUAL EXPE RIE NCE

vannmsdtuauludaimsiasimsAi iiayadimsdosisduuwanwosy THAIGROOVE
The outcome of trade negotiations through THAIGROOVE platform

drdonun awuin
Immediate transactions 25'296'900 Million THB

9 aa31a:lasumisdsdonassiunietu 17 auuin
@ One-year forecast transactions 1 37 '45 0 ] 0 00 Million THB

-------------- N1siuAssna / Business Matching -------—---- -

nss / matches

@8 327 EE L 38

usen / Companies Us:inri / Contries

dgmaulanvuwarameilouuuunaniasy 956 118 warilussmaniiyuwnannesunyign
3 guduusn lawn ansgelasng duke wazlu

There were 956 trade partners who were interested and registered on the platform. The top

three countries with the highest number of visits to the platform were the USA, India and
China respectively. www.thaigroove.com
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msiatnssAmsoaulaulaniaiiousss DEmark Virtual Exhibition 2020 taueduAiimsoonuuud
TusUuuuoaulal WediiasunwanuniduAninmseenuuudvaslnugduoiaina

DEmark Virtual Exhibition 2020 Presents Good Design Products Online to Promote Thai Design
Products on the International Stage

Tnsansinsandnidonuasfnavududlnefiiniseonuuud
73931978 Design Excellence Award (DEmark) 2020 Sogud
U1 13 loduadurarilanAuiuNIERNLU uavenseauAua
wazuinisinelidufivensuunsvanglusanslan Tnsnsu 165y
mdmilonnesdmsdsaiumsiinaUssmaesditu JETRO)
lkag Japan Institute of Design Promotion (JDP) ’Lumsaﬁuaw
éL%?J’J"U’]QJﬁ]’miNﬁJJa Good Design Award (G-mark) Uizmﬁﬁjﬂu
Fadusetasunmseenuuuiildsunissensulussiuanainga
fsandndusieta sundranusadielusudug delvsneda
Teumsgruluszavaina 51978 DEmark 1Junisfuseswau
fifinnseenuuuiuarldnsdydnvalfindrnduniesdions
MsaandmSUEUsENUNNS WileassnnuLAnsg a3 syar L
IifuauinsuasenenapauiinesdlulssmadJuiay sy
Wi Tne . 25512563 fraeildusne¥a DEmark shaau
893 516M13 uariinaeliuseTa G-mark Y 464 51813

-

DEmark 2020

DEmark

collence Award 2020

The projectwhich considers and selects Thai products with

good designs or Design Excellence Award (DEmark) 2020 was
held for the 13" time to promote products with outstanding
designs and promote Thai products and services to be widely
accepted in the global markets. The DITP was supported by
Japan External Trade Organization (JETRO) and Japan Institute
of Design Promotion (JDP) in providing experts from Good
Design Award (G-mark) of Japan which is a widely accepted
international design award to join the judging panel.

The DEmarkawarded products can be used by entrepreneurs
for marketing purposes thus differentiating them from other
products and adding value to Thai products. It also helps
expand the market for Thai products both in Japan and other
countries. Between 2008 and 2020, a total of 893 products
have received the DEmark award. During the same period,
464 products have received the G-mark award.
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U 2563 waJsiulasusiida DEmark 72 sa9nis

In 2020, a total of 72 products received the DEmark award

wuadszinn
Divided into

S

naudum
design categories

<
2

wWoastios Tawalna
Furniture Lifestyle products
9onuUUUUSSINTUA nsawnalgu

Packaging design Graphic design

HauTlasuTIYa DEmark 2020 $1usu 72 Bu Sauandly
sULuvvetiinssAniseaulatlanaleuass (Virtual Exhibition)
finssanisesulatiindeuseazideananuusaziu amnse
dudauszaunsainsvunanuiuuvglaluguueawuy 360 a9
17?@&“1’&Lsﬁauﬁﬁaﬁ'maqmﬂﬂ1iﬁﬂaaulaﬂmmﬁuﬁﬂLLaw%msﬁguq
afreUsraunsallmdlunmsdhdwanueenuuuvesing Weude
lugideuneindnftanlanussnuuuainiilan

Of- 40

DEmark
Virtual
Exhibition

AWANAS1IASSAUA: andinnssuuazaina
udanssuuanntun Industry and digital
uwdutnSesudinie products

Creative and innovative
fashion and apparels
A\
o

msoonuuuanudimeluitiosdosnulsusy
$1uoms Sruniuw SruA Wuiraussuriu 21m1s¥n
Interior design (hotel/restaurant/café/retail shop/
co-working space/condominium project)

To be in line with the current New Normal, all 72 products
with the DEmark award were presented on a virtual exhibition.
The online exhibition came with details of each piece which
could be seen in 360 degrees. Each product presented
online was also linked to the online outlet of that product or
service thus bringing the new experience in engaging with
Thai design products, connecting with buyers and importers
who were interested in good designed products from all over

the world.



KEY ACTIVITIES
TO PROMOTE
INTERNATIONAL TRADE

uaJiudrAtygoINSUAILESUNISATS:KI1IUSELNA
MUNISNAYNSAdNSNISAS:KINIUSEINFA

I2COARN

alla]|la]] NG

o
2 B e—twlenme 7KK [Ta |




DEPARTMENT OF INTERNATIONAL TRADE PROMOTION e e ANNUAL REPORT 2020 55

nsuduasuNIAsEniaUsEwelahgnsaansyd 20 U (w.a. 2561-
2580) uHukiunAelignsemansind WHURAILLATYINALaY UL
UUT 12 (WA, 2560-2565) unuUFsudseina 11 fu uleviedguna 12 fu
wazulguelseeian 12 91U wwuleu1e Thailand 4.0 WNUKIUNNTENTN
WYY WA, 2555-2564 LHUUHURTIUNITNTENTHNNIAUYES W.A. 2563-
2565 gNSANANINITATENINUTHNAYBINTENTHNIYE W.A. 2559-2564
iorvuagnsaans Wivane wazlumenssiiunulumsiauiuay
daeBunsiszninaUssmeaidiaieiosnntiiiuan ielvussqiderimg
“aruaunsatunisudadusinunsmszninsssmevasinedu 1 Tu 5 veq
wasnelul 25647 ngimvuauinsnisuanaunisaseanisaiuly 4 nay
pan fail

The Department of International Trade Promotion developed its
strategies, goals and approaches to promote international trade with due
consideration to a number of national strategies and plans such as the
20-year National Strategy (2018-2037), Master Plans under the National
Strategy, the 12" National Economic and Social Development Plan (2017-
2022), National Reform Plans, Government’s Policies, Government’s Priority
Policies, Thailand 4.0 Policy, Ministry of Commerce Master Plan 2012-2021,
Ministry of Commerce Implementation Plan 2020-2022, and Ministry of
Commerce Strategy on International Trade 2016-2021. Building on the past
successes, DITP continues to work to realize the vision of making “Thailand’s
competitiveness in terms of international trade among the top 5 of Asia
by 2021”. There are 4 priority measures to promote export:
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snuinalalau:
Maintaining current markets:

L P . e
ans3owsm anmwylsu didu \ -----------

9IYU LaAu

The USA, the EU, Japan,
ASEAN and China

nsud dnsUsutuunsaitiuinu
NnawAngdduutusduvuoawlad
Usuliktindsuuuusauladuindu :
néonnssulusUuuulausanrnouA wWanairalnu:
Wnumsauusduuuay :

! Opening up new markets:

Eala a1tudWsSNT LWOWSN

The Department has moved many 3
uaza:duvannand

of its operations online as well , . _
South Asia, Latin America,

as explored a hybrid format that ) )
Africa and the Middle East

allows activities to be conducted
in parallel to the conventional
offline format
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sil neldanmzasugialaniivzasda viunnisélan
yaRavia uazngAnssuifuslaafiudsuudadududonnainms
wnsszunvedlsaladn-19 lnensliimalulaguaznsiindinlv
fFenimnuunaluguiuuly v3e New Normal nsus Seiinns
Usuusumsiidunuanniduieduiuauluguuuueenla
Tidgguuuveaulatinnniy wiedanssulugluvuleuiad
augluiunsailiunuguuuuiia 911 M153RnULEAsEUA
M3RTNTUATIND NANTINAWSTUNNTVIY NTBUTHALWT 18
lny 4 gnsmansnisaLasuNMIAMIEninwsemalsenauie

) =

Wuwdsuudinaia
NlAgYe1eMIlaa:
Recuperating market
shares that used

to perform better:

oSN dnsSFornsSuloulsad
UIKLSU

Iraq, United Arab Emirates
and Bahrain

wanaunisAIFIvUQU
nazn1IsAIUIULOU:
Promoting border and
cross-border trades:

e °-ooo.--.-...---oooocccc..--.--....---ooooccc....--.--...

UszinAtiaudnu wu tguwn
Vage

Neighboring countries including
Myanmar and Malaysia

In the contexts of the global recession, trade in the
digital era, and the changing consumers’ behavior due to the
COVID-19 and the New Normal, the Department has moved
many of its operations online as well as explored a hybrid
format that allows activities such as product exhibitions,
business matching sessions, promotional events, training
and seminars to be conducted in parallel to the conventional
offline format. The four strategies for promoting international
trade are as follows:
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DEMAND-DRIVEN MARKETING APPROACH: PROACTIVELY EXPANDING
EXPORT MARKETS AND BUSINESSES OVERSEAS THROUGH PHYSICAL
AND DIGITAL MARKET PENETRATION

ﬂ']‘iL‘N’iﬂ‘UEJ’]EJGI@’]ﬂﬁQ@E]ﬂLLﬂ”ﬁ‘JﬂﬁﬂUﬁ’NU‘J”LMﬂL‘UQ‘iﬂ
‘VN Physical e Digital Market

1.1

Tngzngdeursegisesniugluiunsensedunainiy
dowanvisedleaasugiavan Inelduduiuasuiniswusudiive
YeeYemnmInanliaenndeiuintinadislniuag Jausssu
nsuilnagadenuiiies (Urbanization) uagiargnguguilana
JLAUUY

1A1=0a101dIan (City Focus)
In-depth Market Penetration (City Focus)

This strategy aims to penetrate secondary cities while
escalating the level of penetration in capitals or key economic
cities. Thisis done by focusing on promoting Thai products and
services, expanding distribution channels, and attempting
to reach the high-end market.

(1) ;1zannatna1deu Deepening ASEAN Market

e J0Juudalduniururdna International Trade Exhibitions

-,n

ASBAN STYLES

SHARING THE FUTURE

FOOD * FASHION « GIFTS « HANDICRAFTS
HEALTH & BEAUTY ¢ HOME DECOR ¢ JEWELRY

2-411.19

IMPACT HALL 5
IMPACT MUANG THONG THANI, BANGKOK

o 2-4 WRAINIBU 2562 muuamaumlm (ASEAN
STYLES) ﬂmmuﬂumﬁﬂsuwama@mLﬁvauﬂsw 35 (ASEAN
SUMMIT) & fiuduansduduaznisussquduuin Wemessil
WewdSuadenmdneal uansdnenmduduarusnisvesing
sagiinTIUsEYu ASEAN Summit lnefifusgnaunisinedhs
WAAIAUATIUIY 61 51U

. 15-18 §u1AY 2562 Cambodia Import-Export & OPOP
Exhibition 2019 ey njsmusey Uszimeiuny dgUsenauns
15 6 USEN mammsmsﬁawuw 0.22 @MUV kazAIANITEL
msdedoaelu 13 yam1 1.00 A1uUm

° 2-4 November 2019 ASEAN STYLES Exhibition was
held in parallel with the 35" ASEAN Summit at the IMPACT
Exhibition and Convention Center in Muang Thong Thani.
This was to showcase the potential of Thai products and
services to delegates of the ASEAN Summit. There were

61 Thai entrepreneurs that participated in the exhibition.

e 15-18 December 2019 Cambodia Import-Export
& OPOP Exhibition 2019 was held in Phnom Penh with
6 companies that participated. Immediate transactions
amounted to THB 0.22 million with one-year forecast

transactions amounting to THB 1 million.
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« d0Juudnidumdasaauusudlne Top Thai Brands Exhibitions

MYANMAR

o

CAMBODIA

nsiwuuwey UssinAnuwyr Phnom Penh, Cambodia
6-9 nuUNIWuUS 2563 / 6-9 February 2020

OO v o ¥ 1
000 QUiuﬂ@Uﬂﬁl‘W&L“U’]i’m 1Y
ﬁ-ﬂ—n The number of Thai companies 173 Companie

S
& - m - e e e e e e e e mmm - - - - .

YarINIAeTIUd auum
b Immediate transactions 50.61 wmitiionTHB
I T T T T T T TR -
60, mansainsdsgeniglu 1 9 AUV

One-year forecast transactions 2576 1 Million THB

nsJ61311J Uszinfitisuna Yangon, Myanmar
12-15 DurAw 2563 / 12-15 March 2020

oo v o 1% 1
000 Qﬂﬁuﬂ’aUﬂ’l{L%ﬂLﬂU’li’m 1Y
E-@-D The number of Thai companies 104 Companie

S
& - — m e e e e e e e m e s m - - - - -°
[@ gammmwamum auUuM

Immediate transactions 6.00 mittion THB
L T T T Ty -
62!, Aansalnsdsgeniglu 1 9 AUV

One-year forecast transactions 11320 Million THB

TOP THAI BRANDS

WLy

NsJ13837und Uszinfia1d Vientiane, Lao PDR
2-9 TuiAw 2563 / 2-9 March 2020

Q% Huszneumsinediiu el
ﬁ-ﬂ-ﬂ The number of Thai companies 27 Companies
R il it -
gammsﬁ’q%ﬁ)ﬁuﬂ auum
Immediate transactions 165.42 witiion THB
R e e e -
+60, mansalinsdedonelu =1 9 AUV
One-year forecast transactions 5920 Million THB
e e e -
nsJgudey UszinAidgaulu Hanoi, Vietnam
9-12 nsngAu 2563 / 9-12 July 2020
& Huszneunsinedis eatd
G—@-D The number of Thai companies 45 Companies
& - — — m m e e e e e e e e mm— - - = - -

yarmsdederiui
=l

Immediate transactions 15.28 wittion THB
I T T T T T T T T -

AUUIN

9.30 willion THB

60!, mansalnsdsgeniglu 1 9

One-year forecast transactions
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uaslaabuk UszinABeauiu Ho Chi Minh City, Vietham
17-20 fiug1eu 2563 / 17-20 September 2020

&% dusgnoumsinediisu eald
G-ﬂ-a The number of Thai companies 49 Companies
R et -
o] 49 afnnsdedeviuil AUV
Immediate transactions 3 66 Million THB
@ — — = = e e e e e e = =
62! mansalnsdedonelu 19 AUV

One-year forecast transactions 1 1574 Million THB

e AaJiwuudaiduAilng Mini Thailand Week

® NSUAIESUNSAISMIIUSINA

THAILAND
WEEK 2020
!

% .
ugaJnasuIni Us:infia1d Luang Namtha Province, Lao PDR

5-9 NUNIWUS 2563 / 5-9 February 2020

00 v v '
000 QU?uﬂ@UﬂWilVlEJL‘U’]i’J@J 318

ﬁ-ﬂpﬂ The number of Thai companies 22 Companies

%aﬂﬁﬂ’]iﬁﬂ?j@%u% AIUUMN
- Immediate transactions 1.91 wmillion THB
.. __________________________
+¢,°I mansainsdsdenely 19 AUV

2.19 wmilion THB

Dg One-year forecast transactions

nsJuztian Us:inAWAUUUA Manila, The Philippines
5-8 urAw 2563 / 5-8 March 2020

oo £ % o v 1

Q9 dusgneunsinedisy Y

G—@-D The number of Thai companies 76 Companies

i R -
] AUV

L@ dan miawaww
Immediate transactions

32.64 willion THB

62! mansaimsdegonely 1 7 AMuum

One-year forecast transactions 31 189 Million THB

WoJussa Us:zinAllisuu Myeik, Myanmar
6-9 nUNIWUS 2563 / 6-9 February 2020

Q0 Huszneumsineiinsu eald]

000
fﬂ-ﬂ The number of Thai companies 25 Companies

yammiawa‘mu‘m A1UuUMN
- Immediate transactions 5.00 wmittionTHB
.. __________________________
+¢°I mansainsdadenelu 19 UM

61.00 wmillion THB

D@ One-year forecast transactions

woasloway Us:zinAdgauiu Haiphong, Vietham
25-28 Du1gu 2563 / 25-28 June 2020

OO ¥ o v !
& Huszneunsinedii 318

ﬁ—ﬂ—a The number of Thai companies 40 Companies

AUV

[@ yarmsdeeriuil
19.10 wmillion THB

Immediate transactions
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WoJtiutna UszinAi3eauau Can Tho, Vietnam
3-5 nsny1Au 2563 / 3-5 July 2020

00 Filce v
000 QUiWﬂE]Uﬂ”Ii‘lVlEJLEUWS’JN 1Y
G‘@’D The number of Thai companies 62 Companies
O — m e e e e e e e e e - - -
[@ gammiawwuw A1UUMN
Immediate transactions 5.61 miliionTHB

L i il -
+68L Aansalnsdsgenglu 1 3 UM

One-year forecast transactions 30956 Million THB

o ANNUAL REPORT 2020

Wondsus13 UssinANUWY1 Siem Reap, Cambodia
3-6 fiug18u 2563 / 3-6 September 2020

Q9 fusgnaunsinedism eald
G—ﬂ-a The number of Thai companies 30 Companies
I et )
(o] YArnsdieriui auum
h Immediate transactions 1.20 wmillion THB
T T T T e T T T T T -

o Aansalnsdsgeniely 1 9 AUV

One-year forecast transactions 2500 Million THB

o AnfanssudildsunisvieduAilng Marketing Event to Promote Thai Products

fanssuazanaranduduai Supply Chain ru uaslaibuk Us:inAiBeauiy

Marketing Event for Supply Chain Products in Ho Chi Minh, Vietham

14 nsnn1Au 2563 / 14 July 2020

OO £ %4 o v 1
000 @Uiuﬂ@UﬂWﬁiﬂﬂL‘U’ﬁ’JN Y
E@-D The number of Thai companies 12 Companies
L et -
;ﬂammﬁawaww ATUUMN
Immediate transactions 1.29 wmitlion THB
R e eI P -
60, AnnsainIsdsgenielu 1 Y Auum

One-year forecast transactions 16352 Million THB

(2) 1n=annaraoldunzduson Deepening East Asia Market

o JpnanssudwESUNIsSUIeFUATneg tuYaamieAnUin

affelval sauyarNsdederiuil 42.26 A1uum wazsIUYAAT
o & = ¥ a -1
aan1saldedanielu 1 U 259.89 Auum s1gazidenneil

° Marketing events to promote Thai products were
held via modern retail distribution channels. This resulted in
immediate transactions of THB 42.26 million and one-year
forecast transactions of THB 259.89 million. Details are as
follows:

gwosuisina Hyundai 5 @191 UszinAuninatd
Hyundai Supermarket (5 branches) in South Korea
30 ww1gu - 4 Dgurwu 2563 / 30 April - 4 June 2020

K13asswuA1 AEON nnaiaitudoiny
All branches of AEON Department Store in Hong Kong
7-20 wquniAu 2563 / 7-20 May 2020

K1J Songlei 1i0J8150u VtunawdHaI Al

Songlei Department Store, Harbin, Heilongjiang, China
22 wqAINIeu - 1 SusiAw 2562 /

22 November - 1 December 2019

YA A RTIUT auum
g Immediate transactions 170 Million THB

K1J Jasons Supermarket Tan3u
Jasons Supermarket in Taiwan
23 waumAw - Dauisu 2563 / 23 May - June 2020

YARINSHITDVIUT AUV
i~
g Immediate transactions 735 Million THB
L e )
+6gL Amnsainiseeaeniely 1 1 auum

One-year forecast transactions 17.85 wmitlion THB
O — m e e e e e e e e e - - -
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62 swnuUssal 2563 e

K13 Parkson iaJAukil urunaguulu
Parkson Department Store, Kunming, Yunnan Province
20-25 Unu1gu 2563 / 20-25 June 2020

YarNsdseviud

Immediate transactions

AUUMm

0.69 wmilion THB

L i I -
+68L Aansain1sdedanely 1 9 auum

One-year forecast transactions 3 Million THB
L et -

K1J Yonghui Super Species esduniiu umnad‘,l%u
Yonghui Super Species Department Store, Xiamen,

Fujian Province

17-26 nsngiaAv 2563 / 17-26 July 2020

Yar1N1ageviuil GRINTRLY
- Immediate transactions 1 95 Million THB
.. __________________________

mum‘w

+5gL mamsalnsdedonielu 19

One-year forecast transactions 11.5 witiionTHB

#1J Dream Island aJnuunls way n3133

Dream Island Department Store, Nanning, Guangxi
Autonomous Region

25 nsniAu - 9 dn1Au 2563 / 25 July - 9 August 2020

A1UM

YaAINSHsTeYIUn

Immediate transactions 75 Million THB

L e e e e -
+621 mamsalnsdsdenielu 1 U auum

One-year forecast transactions 22 willion THB
- e e e e e e e e e e e, ———-— -

K13 Rainbow taJ01IM2u UEUNaN1IGI
Rainbow Department Store, Dongguan, Guangdong Province
15-28 nsnniAu 2563 / 15-28 July 2020

gammsawawum aIUUN
- Immediate transactions 17 Million THB

AuUU M

180 Million THB

.<5(<)>I+ ARASaInTsEetanely 1 T

One-year forecast transactions

K13 LOTUS Xi’an tiiosdo1u ueunaaud
LOTUS Xi’an Department Store, Xi"an, Shaanxi Province
22-31 nsny1Au 2563 / 22-31 July 2020

YamNsd@eviui auUm
- Immediate transactions 4 13 Million THB
._ __________________________

mumw

+68L mansadnisdadanely 19

14 37 Million THB

One-year forecast transactions

#1J Dashang Xiansheng Supermarket iiaJsd1nagu
UTUNAKAYIKTI

Dashang Xiansheng Supermarket, Dalian,

Liaoning Province

31 nsngiAv - 6 damAu 2563 / 31 July - 6 August 2020

YaAINSHsTeYIUY

Immediate transactions

A1UM

1.93 willion THB

A1UUM

1 1 18 Million THB

+62!, ansalnsdsgenieglu 1 3

One-year forecast transactions

(3) 11zannanaodela Deepening South Asia Market

« d0Juudnidumdasaauusudlng Top Thai Brands Exhibitions

nsJlpaulu Us:inAASaini Colombo, Sri Lanka
6-8 lunAu 2563 / 6-8 March 2020

% dusgnounsinednsuy el
U—@’D The number of Thai companies 12 Companies
L el -
fog] Larnsdderiui auum
Immediate transactions 1.76 wittion THB
@ m e e e e e e e e e e —— ==
+¢,°I mansainsdadenelu 13 Auum

15.04 wittion THB

Dg One-year forecast transactions

unsituninsk Uszinfidulde Chandigarh, India
12-15 DurAw 2563 / 12-15 March 2020

00, i lce .
Q9 dusgneumsinedisiu el

E‘@—D The number of Thai companies 18 Companies

AU M

[eB) yarmnsdeweriui
r 1.19 witiion THB

Immediate transactions

.¢°I mansalnsdasenely 19 AUUM

D@ One-year forecast transactions 118 73 Million THB
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ds1Kudouldignsans
Strategic Partnership

1.2

NIEdUANNALITUS LlEsuasNAuEeiY Lazuamlenia
Twle WeandnAun1sveIenaIn sadsdaasunslduseloaian
FTA iieveneniseuasn1saamusuiuiusiiaslunaindnanin

1.2.1

l@suasiynuduwusnuus:inAotdeu
Enhancing Partnership with ASEAN Member States

Fostering closerties, increasing confidence, exploring new
market opportunities, and utilizing FTAs to further expand trade

and investment with potential partners.

o dnAnzguiniszAugvenIensienidiyd niey
HuUIMssEAUglunaleny SIuiuAMETeIuenigIuASLAL
$5UURTININTENT I VS (maaﬁum aﬂwmwg) LAUNS

<3

Woungamuniay Ussimaduyen Weudl 7 nuanius wa. 2563

o

o daauziidvina@eindugssiatiuguszneuns
aeldvedive o fwiausidna sewineiudl 15-17 nuniug
WA, 2563 I8Hl09UNEN STUURBWALSFULATIINSNSENT NNV
(e93uns dnvaidvy]) Tmfsshidulszsulanuduuun
“msianndufmioniisignisdiesn” u lsusuduiiGea Smda
ussMa PUsenoun1smAliinsmANTsy 9113 100 318 Wiow
WuﬂummlﬂnﬁmmLat,%“[,ummﬁmmﬁﬁﬂﬂ (Business Matching)
1w 54 718 iamsasadurgsios 201 4 Anduyarinsdide
it 0.24 dum mansaidedemely 17 82.17 Suum

° The Deputy Prime Ministerand Minister of Commerce
(Mr. Jurin Laksanawisit) presided over the opening ceremony
of a seminar, “Developing Tourism as an Exports Product”
at the Imperial Hotel, Narathiwat. The event also featured
business matching sessions where a delegation of importers
from Malaysia attended during 15-17 February 2020. With
100 Thai entrepreneurs from the southern provinces also in
attendance, the sessions resulted in 201 business matches.
Immediate transactions amounted to THB 0.24 million and
one-year forecast transactions reached THB 82.17 million.

° The Deputy Prime Ministerand Minister of Commerce
(Mr. Jurin Laksanawisit) led a delegation of high-level
executives from the Ministry of Commerce and the private

sector to Phnom Penh, Cambodia on 7 February 2020.

|
Z @) 5thou

AISUAU

”mswwﬂm’uwm@mmo
n’msmro@n”

\ WaRisgary9s ru [suisuduwiSea FundAUSISIE
QSun 16 nUNIWUS 2568 [0a1 12.00 - 16.30 u.

lisvuumalaauAIveIwn
dn1sdvoon

wrunduavaaun
drSudnnisvingouniaide

IWUEoINNISVIE

nwoowlauna:zooulaud i
EEHE e

B consiinsoulnsanasian
aonsy .ditp.. i amiuiaugUs:noumsmsdngalnd
Q’ 1169 E VoyamuiAUlAR el gmsAgaing

= 02-507-8128
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@

Malaysia attended

® NSUAIESUNSAISMIIUSINA

nisioAtuzgudignuadeuiiugssninudgus:naunisninlavallng
Business matching sessions where a delegation of importers from

gusznaumisnialad1sounInssy

o
o
980

in attendance

1NaN1S1asTUASSNA
The sessions resulted in

AaWuyaAnisdsdonud
Immediate transactions

aansaidiFonielu 17
One-year forecast transactions

olols

Thai entrepreneurs from the southern provinces

1 0 0 :::mbers

A
20 1 Business matches

0.24  vionmws
82.17  itenws

1.2.2  nisuandunisAisznius:zinAuwusDasluniniA@en:3uson
Promoting International Trade with Partners in East Asia

o RIUNENSFUUATLALSFUUATIINITNTENT NN VY
(W93uns dnuaifvg) niounmz uIMTTEAUZINTEINTIS
widvd AumaBeuuasidesld assaisussmvuiu (5-7
NEAINEU 2562) \ioli192u97u China International Import
Expo (CIIE) 2019 e TOPTHAI Flagship Store nasmau
wutz wiseRuimsluesearduiun Juimsyiesinsifiameni
W5y uazfuImInatanaliviasg

° The Deputy Prime Ministerand Minister of Commerce
(Mr. Jurin Laksanawisit) led a delegation of high-level
executives from the Ministry of Commerce to Shanghai,
People’s Republic of China (5-7 November 2019) to attend the
China International Import Export (CIIE) 2019, the launch of
TOPTHAI Flagship Store, and meetings with executives from
Alibaba group, Hema Fresh Supermarket, and Long Wu fruit
market.

B 25
THAL

CONSUMER GooDs |

THAI
' FOOD & AGRICULTURAL
( PRODUCTS

e 15-18 §uN1AN 2562 BFUANTUAUATUNITATENIN
UseinanSonnnedumseaugavensu dunadeuliviu

° 15-18 December 2019 Director-General of the
Department of International Trade Promotion and high-level
executives visited Taiwan.
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1.2.3  mstaunadauds:inflnggalgusmiss:auginnginiadenduson
Visits to Thailand by High-level Government Executives from East Asian Countries

e 18 WARNBY 2562 50405UANTUEAAIMNTTULAY
walulagansaumea (Ms. Wu Hong) LagAug INULNenI3e
AUNNIANNTAMUAUTEIRBUR (1egdn Tauna Le3Eagm)

e 33UnAN 2562 709UTEIUUAUNATOWLDINTNNTTN
AU 1 (Mr. Qin Rupei) W ULe 38R IAIN TN UL
TEAUGINTENTHNEVE

e 13 §UAN 2562 AmEEdURAITNIUNNTANIUTEINA
WAUNATEINULDINT TS (Mr. Shi Donglong) NWULNBNWITD
funsiN1samuivesuR (weauda deauysed)

e 19 FunAN 2562 AnzHUIMTUAIUNTY UATIAY
dnulievnIenumIAIN1samuiuTesesud (egdn Sruna
W3159g5)

oo /71

oo ?
OO
Yo o
o
a0 H|o|8 mﬂ ‘

o 18 November 2019 Deputy Director-General of the
Department of Industry and Information Technology (Ms. Wu
Hong) led a delegation to discuss trade and investmentissues
with Deputy Director-General of the Department of International

Trade Promotion (Mr. Phusit Ratanakul Sereroengrit).

° 3 December 2019 Executive Vice-Governor of Guangxi
Zhuang Autonomous Region (Mr. Qin Rupei) discussed trade
and investment with high-level executives from the Ministry

of Commerce.

° 13 December 2019 Mr. ShiDonglong, Director-General
of the Foreign Affairs Office, Guangxi Zhuang Autonomous
Region, led a delegation to discuss trade and investment with
the Director-General of the Department of International Trade

Promotion (Mr. Somdet Susomboon).

o 19 December 2019 Executives of Jinniu District,
Chengdu discussed trade and investment with the Deputy
Director-General of the Department of International Trade

Promotion (Mr. Phusit Ratanakul Sereroengrit).

1.2.4 nisuandunisAiszhiUs:zinATuWusasluninin@eld
Promoting International Trade with Partners in South Asia

Thailan

d
SITCHEN

JRMNENITUUNSUAL STUUATIINSNTENTNNIAIYE (W8FUNs
anvadfyg) WAMeguIMTIEAUaINIENTINdvdLaz Ay
Auvuniaenty Wunadeudienuinigy-lawesiun Ussme
Suifly (16-20 uns1AL 2563) LileverunaIANITANAUAN
Isfenenns oraws uaenAnsneinalsl tiifuundy wsiudwemds
a3d593U Bioplastic Janneadns sy

Deputy Prime Ministerand Minister of Commerce (Mr. Jurin
Laksanawisit) led a delegation of high-level executives from the
Ministry of Commerce and the private sectorto visit Bengaluru-
Hyderabad, India (16-20 January 2020) to promote products
from rubberwood, rubber, fruit, palm oil, tapioca starch,
ready-to-eat food, bioplastic and construction materials.

Presides over

THAILAND BUSINESS
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NANSSU tu lWaJwJinas

Activities in Bengaluru

1IsINIsALazas1nSadnessnis:MaINIANBUlnenuUdULDY
Trade negotiation and business networking event between Thai and
India

@ ayamdsgomelu 11 d1uuin
One-year forecast transactions 9 1 8 Million THB

ﬂ\ Tasanisadusavioiweuanaudunilngarznalnduldy yaudoainiinisal

‘ ooulal nulddo TOPTHAI Store uuiSulyd Bigbasket.com

Cooperation project to promote Thai products in India
through TOPTHAI Store on Bigbasket.com

o o
* éo + mMamsaidsdonmelu 1U auuin
Elg One-year forecast transactions 5 0 Million THB

nistludnawenulunisasurwiunnanugita (Mou)
s:ro1INANTUlNgAUDULOY
Signing ceremony (MOU) between Thai and Indian private sector

+ $1usu 3 adu yamadsdonietu 17
3 MOUs with the total one-year forecast awuuin
transactions 1 32 Million THB

1-31 unsiAu 2563 / 1-31 January 2020

Tnsinisdaidsunisgiediugainamuanaleliu

v sounuygwWosusinaWangoaa tnSowasnsu 5 a1
Marketing events were held in cooperation with 5 branches

of Foodhall Supermarket under Future Group.

9 yarmsasdoiun auuin
Immediate transactions 2 ° 96 Million THB
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nanssu o waJlsnoasivia

Activities in Hyderabad

1IsINIsALazas1nSadnessnis:MaINIANBUlnenuUdULDY
rn\ Trade negotiation and business networking event between Thai and
I India

9 ayamdsgonmelu 11 duuin
One-year forecast transactions 1 '6 1 7 Million THB

nistudndweulunisauiwiuinadiuwita (MoU)
szhaInANgulnenuduULde
Signing ceremony (MOU] between Thai and Indian private sector

+ $1usu 2 adu yamidsdonietu 17
2 MOUs with the total one-year forecast awuin
68 Million THB

fanssudilasunisikuneduaaimisuazualilne
Thai Food and Fruits Fiesta was held to promote
- Thai food and fruit products.

’ ‘ sounugwosuisinaslauoud a1
'|\1T|-{ Cooperation with Reliance Supermarket 25 Branches
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1.2.5 msuandunisAissharaus:inAnuwusastunalaansiosn
Promoting International Trade with Partners in the United States of America

FILM BRILLIANCE

¢ §

e

%% V

o Aenssuduaiugsiathuiidlng (Thai Night) o Yurnsdi
8 NOARNIBY .M. 2562 84 uATARARDURAE Aeledy “Thailand
Where Films Come Alive: Thailand Film Brilliance” Liie
WANRABIAIULTNTATDI2INITA N UAS e Taelasu
nIgnINSANIINYanserieuniguataus vy & inwn
wssani adalunsadulsysruluigidnau sial e Thai Night
fuduniifgeamnssuameunsingliuansauannsonas
Fnanwlunisude wazdunoundenisudn wSeudieianssy
NIHAASNAIIUAIES INUTENNNEURITVOILVEY

C’i;;%i;aﬁifi;ZPVZ1fL*

FILM BRILLIANCE

e AAnTsududesannisaluaunansdiud American
Film Market 2019 (AFM 2019) sewinaiuil 6-13 wgadniou
WA, 2562 4 uATARALDULAA anigelusni laensuv i
AUsznauMsineg 91uin 8 918 W wAINTsH 1AAN15IRTINSAN
iugﬂizﬂaumwmﬁmaﬁy’a??u 312 Ass Tundugaresan1sdn
PlaguUsEunn 1,727 a1uuv

"ETLMS

COMF ALIVE

° Thai Night, an activity to promote Thai entertainment
business, was held on 8 November 2019 in Los Angeles under
the theme “Thailand Where Films Come Alive: Thailand Film
Brilliance” to celebrate the splendor of the Thai film industry.
Princess Ubolratana Rajakanya Sirivadhana Barnavadi
presided over the opening ceremony of the Thai Night. This
event was a platform for the Thai film industry to showcase

its potentials in production and post-production.

DITP £

THAILAND
WHERE F I LMS

COME ALIVE

o Business matching sessions at the American Film

Market 2019 (AFM 2019) were held during 6-13 November
2019 in Los Angeles, the USA. The Department led 8 Thai
entrepreneurs to the event, resulting in 312 matches. The total

value amounted to approximately THB 1,727 million.
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fAaNssuiUAIsIINISAUIULAQIFU

Business matching sessions at the American Film Market 2019 (AFM 2019)
S:H3I3UR 6-13 WOFANIEU W.FA. 2562 tU UAsaadulouliad ansIolusn ‘
During 6-13 November 2019 in Los Angeles, the USA

nsud tgus=naumsineldgsouianssy

Resulting in trade negotiation

&) 3 ;1
s:)utduqamns‘nmsmds:mm

The Department led Thai entrepreneurs to the event

wnamstisaMmsAnugUsznaumsanigia

The total value amounted to approximately

$18
8 Numbers

ns)
3 1 2 Matches

awuin
Million THB

1,727

1.2.6 misuandunisaisnandds:infnuwusiastunininglsduaznininn:dusannail

Promoting International Trade with Partners in Europe and the Middle East

o FRIUILNSFUUATUATIFUUATINNITNTENTNNIAYE
(WBT3UN3 ANwadIFY) NSeuAMLEUTINITLAUENTENTINYY
Wunmageudiosnadanasn wazuasunsaniise Useinaeosuil

wazuaTdaRuYa Usenansi (12-19 wyAInigu 2562)
WONUMITBFUTUIITEAUFIVRIMUIBULBNBULAEN T2 T
Auduiusnianisdn uiududnineruluitasny MOU
sgmiguszneunsivefugusznaunisiansivasieasuil vl
v v ! o w L dy
ffusenaumsinednsia 15 518 TneagUansedAgaal

2

° The Deputy Prime Minister and Minister of Commerce
(Mr. Jurin Laksanawisit) led a delegation of high-level executives
from the Ministry of Commerce to Diisseldorf and Frankfurt,
Germany and Istanbul, Turkey (12-19 November 2019) to
meet and strengthen ties with the private sector in respective
countries. The Thai delegation witnessed the MOU signing
ceremonies between Thai entrepreneurs and their Turkish
and German counterparts. A total of 15 Thai representatives
participated. The visits can be summarized as follows:
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NANSSU tu WoJddAauya Us:=tnfasn

Activities in Istanbul, Turkey

nistdudnaweulunisaluruaausauiio (MOU)
41udu 10 alU s:r313gUsznaunislnenuusEnduignasi

Signing ceremony of 10 MOUs Between
Thai entrepreneurs and Turkish importers

yannetu 17

ég % with the total one-year forecast awuuin
transactions of 3 ] 5 1 6. 59 Million THB

E] nsuiNiANYULEISIUNINSsY Business Networking
oo stHIIUNssNIlnenuash
-’ A delegation from the private sector attended a business networking

event between Thai and Turkish entrepreneurs.
+

+ 41usu 2 alu yaAl auvan
Ei 2 MOUs with the total value 1 2 ] 000 Million THB

reached

AANSsSU tu WoJaddanasw Us:inFloosul

Activities in Diisseldorf, Germany

nistWudndwerulunisasuiunaiusauijo (MOU)
47UdU 2 auu s:rIIGUsznounisinenuusSENgUILEILEasUl

Signing ceremony of 2 MOUs
Between Thai entrepreneurs and German importers

9 yaAnetu 17
é% with the total one-year forecast auuin
transactions of 238.00 Million THB

o WBBNYNAINTINEGAN1TUTIIMSINEY waz Thai Food Corner ou %13 METRO Deutschland
GmbH lesfadanasn

o
C:“% e Thai cooking demonstration and Thai food corner at METRO Deutschland GmbH,
Dusseldorf.
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O O

1 3 n1sUs:noaussnis:niaUs:ne | 1)
o Outward Business Development Promotion ([ ,;EE \
\ I U - - [ | — D & - 2 =
SN\ WauraJAndIwsSuazgolatdian sounianiunsainisAua:nisaalaldian
- Market Intelligence: develop knowledge and in-depth information on trade and
RQR market.
O+ O wauriineniwgaigusznaunislng tunisiissiis:nanads:ine
Capacity-Building: enhance capacities of Thai entrepreneurs in their conduct
| | 1 | of international business.
C) 7? WoulwawusDasssia s:n3dus:naunsinenudus:noumsdina
(5’ Business Matching: build business partnership between Thai and foreign

counterparts.

8( )8 ds13Ased19IWIUWUS NuKUdgIUNIASTUa:nguluds:inAldruIY

) Networking: foster networks with public and private entities in targeted countries.

Jofanssudiasumisanaia thundgds:naunisingnldadussnituaiaus:ine

_,-/J Market Promotion: organize marketing activities for Thai entrepreneurs with
'l I il 9 9 P

1 l businesses overseas.

d1udenUAznINUAzUszAIUIU
@ unleJeumiglassatumsinasnSacmitiussiiungdsznoaunising

Business Facilitation: facilitate and coordinate to resolve problems that may
o~ arise for Thai businesses.
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$¥  Wouuwirtuggainalweweuuiwa:didsu SMEs dana

Developing E-commerce to Promote Thai SMEs abroad

NAUNRBYBATIUU Thaitrade.com lisossunu
foansiaudmsunisaesuladlniiuss@nsanuag
FYAINUINTITU

Improve Thaitrade.com to accommodate online trade
more efficiently by connecting to overseas platforms.

THLITRADE.COM

YOUR ULTIMATE SOURCING DESTINATION

Woulesfiuunannasuvasiusiinslusiauszna wax
Y18Y09IN19N15A1 Offline to Online Strategy Tung
duasududnlne Tnsanzdudlnedildnsdaydnual
T Mark DEmark PM Award ifisenszdiunmanuaives
dumlnelunandfy

Expand distribution channels through “Offline to
Online” strategy for Thai products with T Mark,
DEmark, and PM Award in key market.

Design
o Excellence
pemark | Award

Wanngudl¥u3nns Thaitrade.com Center Lilaguae
AuazaInLagliAuuziuigUsEnaun1s SMEs Ay
N1595INIAHINYeWeRulal wagliu3nisdam
Auén Sourcing Service MLAYILFDINTVBILTD

Develop Thaitrade.com Center to facilitate and
provide advice to SMEs in areas such as online trade
negotiations as well as offer sourcing service.

nawwazdassugusznaunisingliaunsariinisén
saulayl sufuimuiuazduasunguiliuinisgsia
MavgBdnnseiind (E-commerce Enables) l#iaay
Thiedoluszsuanna meldfanssunazlasensied

Build capacity for Thai entrepreneurs on online trading
and support e-commerce providers to enhance their
credibility internationally. Specific activities and
projects conducted are listed below.

« TOPTHAI Flagship Store souionuuwaaweasuamaus:inAiaiasnAadanduminglUrungluuwaawasucings aan

Cooperated with overseas platforms in selecting Thai products for sale such as:

THMALL

1 = X
LA kb bigbasket  amazoncom
a__a
Klangthai.com Tmall.com Bigbhasket.com Amazon.com

nauaumadlnausina naudumanmisua:uall naudumanmisiadum naudumomIsia:gum

for Food and fruit [Wogunw
for Food and health-

related products

LWoaumw
for Food and health-
related products

for Consumer goods
products

awuin
Million THB

sauyaAMsgozreneotu 17U
One-year forecast transactions amounted to

420.70
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« Online In-store Promotion 4afanssuditdasumsyigsounuuwaawesuoaulad on
Conducted marketing activities in cooperation with online platforms such as:

*
*
* * *
»*

D>

r2)

dalUs / Singapore wdu / Japan 3u / China g0JnJ / Hongkong
e Lazada e AEON Retail e K1J ITO Yokado, e HKTVmall

e OctoRocket JD.com, Pinduoduo,

e Redmart GESO, HEMA

sauyaAnsgorremetu 17 awuin
One-year forecast transactions amounted to 9 1 8 ° 0 Million THB

« Online Business Matching 90fanssutasinnsmadiugainiioaulau
Organized trade negotiations online

NAVFUAILNBASUATOIHIS
OBM sessions on agricultural and food products

qunaINaUsnA 910 IMKALA anSTDWSN AU dulfie ASAIN UInalnf wowsnild

wdutn vesdud doiny dulalde vatde diaAlUS Waulud Wuaud 33 Saide nstaunun wWs
dma uasiu

Overseas importers from countries and economic zones such as South Korea, the USA,
Canada, India, Sri Lanka, Bangladesh, South Africa, Mozambique, Mauritius, Hong Kong,
Indonesia, Malaysia, Singapore, The Philippines, Poland, Chile, Russia, Argentina, Peru,
Italy and China

NAUAUAIOAINNSSY

@ OBM sessions on industrial products
D

gugrndradssind 91i INMKALG doany 38U ansSIowsn Sulde uastAugn

Overseas importers from countries such as South Korea, Hong Kong, Egypt, the USA, India and Kenya

navFunilawalod
OBM sessions on lifestyle products
gunaInadszinA 91f vade ansIowsn cudu uasdulde

Overseas importers from countries such as Malaysia, the USA, Japan and India

naussfiausnis

OBM sessions on services

:ﬂ dungrnadszinA 910 Wouw MKl

Overseas importers from countries such as Myanmar and South Korea

E sauqafi‘m'lsi?amunw'tu 1U auuin
One-year forecast transactions amounted to 5 '40 2 ° 35 Million THB
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5. msasuinduiindannas (MOU) srunidivddidnnsaiing 3nuau 2 adu

Signing of 2 MOUs on E-commerce

CEREwhwNY
RM AT ANAL

o msasuuiuiindannas (MOU) 58nIN9NINAILETY
N19A1TEUINNUTEINANULWaANBSH Bigbasket.com (US®M
Supermarket Grocery Supplies Pvt. Ltd.) dlefuii 20 NEFAINE
W.A. 2562 o oo T 1SUsudunIs wnsua wev Wunsanaian
anand1 nyuvwe Inefifidnsiuannuyseneudiy weauia
gauysal eSuRnIuALESuN1IANTENINTEIWA Uag Mr. Vishal
Das, National Group Category Head (VP), Supermarket Grocery
Supplies Pvt. Ltd. tiaUszlevisauiu fail

THZITRADE.COM

YOUR ULTIMATE SOURCING DESTINATION

(1) dansduiuszmalveluguuuuwnindnalas (Flagship
Store) WiaLdeu (Pavilion) ieduasuEUALATUINIT
¥04lneuu Bigbasket.com wag Bigbasket waUndiAdu

2 ndngnnlunisudsduresiamisvuinnaniLay
wungeanedlng fietayanuiliuiiunisimidvd
Biannsedndlumainduile MIUSAIIAUNNTAITERING
Uszwa waglonalunisidignaindulienuyemnees
USEN Supermarket Grocery Supplies Pvt. Ltd.

(3) daRvnssuiien1sIudgsnalineguisuazddaain
Thaitrade.com Wag Bigbasket.com

(@) sawilenu Thaitrade.com Tunisiiauedudlneuu
Bigbasket.com

) $udelunsnunusunseainiietiaueiudilne
TugUuuuunandnalas (Flagship Store) widaideu
(Pavilion) \ieifinsenueliuiduslneuuramiaves
Bigbasket

° The signing of the MOU between the Department of
International Trade Promotion and Bigbasket.com platform
(Supermarket Grocery Supplies Pvt. Ltd.) was held on 20
November 2019 at Horwang Room, Centara Grand at Central
Plaza Ladprao, Bangkok. Mr. Somdet Susomboon, Director-
General ofthe Department of International Trade Promotion and
Mr.Vishal Das, National Group Category Head (VP), Supermarket
Grocery Supplies Pvt. Ltd., signed the abovementioned MOU

which stipulates the following provisions:

I bigbasket

(1) Establish a store in Thailand in the form of a Flagship
Store Pavilion to promote Thai products and services
on Bighasket.com and Bighasket application.

(2) Enhance the competitiveness of Thai SMEs with
information one-commercetrendsinIndia, international
trade services and opportunities to penetrate the Indian
marketthrough Supermarket Grocery Supplies Pvt. Ltd.

(3) Organize business matching sessions for sellers and
buyers from Thaitrade.com and Bigbhasket.com.

(4) Cooperate with Thaitrade.com in showcasing Thai
products on Bighasket.com.

(5) Cooperate in drawing up marketing plans for Thai
products in the form of Flagship Store Pavilion in
order to increase sales volume for Thai products on
Bigbasket.
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o msasutuiindennas (MOU) senitensuduasy
NM3ANTENINSUTEINA Wag USEN Abouthai (Hong Kong) Limited
loYuil 22 Aupnou w.e. 2563 w Fesgtines 13 quiuansdud
waznsUszYN Suuiia domewnil Inefifidrsuannulsznouse
WIgaANAY ganysel oSufnsuduaiunsfnseninalssne awny
nUsemAlve uag Mr. Lam King Nam, Mike §U3y15 (CEO &
CO-Founder) U3%u Abouthai (Hong Kong) Limited au1uan
Uszagesns lnen1sanevonaanuszuu Hologram ¥1Mn1s Live
Streaming H1UsEUU VDO Conference InguansnIw Hologram
islouffasnuanUssmagesnsmegluaniuiiaiauazievenas
ABauIuNIU Facebook Live Tngilanszdfgyros MOU 1o

(1) Fwiumvuakavinsean deduatugussneumsing
Wrgnatngesniudemisesulatuaveenlatves
Abouthai (Hong Kong) Limited

2) daRaNTTuIUATINTENINNEVILFEUAIIMT 117 UAe
nandugiv1alneuy Thaitrade.com wavgdaain
wnanwesu Abouthai.com

(3) WawdnenmEUsEnoauns SMEs tne eafuwualiy
n1seatandiggdiannselinduaznginssuguilan
lupangeena

° The signing of the MOU between the Department
of International Trade Promotion and Abouthai (Hong Kong)
Limited was held on 22 September 2020 at the Jupiter 13
Hall, IMPACT Exhibition and Convention Center in Muang
Thong Thani. Mr. Somdet Susomboon, Director-General of
the Department of International Trade Promotion and Mr. Lam
King Nam, Mike, the CEO and Co-Founder of Abouthai (Hong
Kong) Limited signed the abovementioned MOU via VDO
Conference with hologram technology. The technology
projected the delegates from Hong Kong as though they were
physically presentatthe ceremony. The MOU signing ceremony
was broadcast on Facebook Live. The essence of the MOU is
as follows:

(1) Work together to determine marketing directions to
promote Thai entrepreneurs in Hong Kong through
online and offline channels of Abouthai (Hong Kong)
Limited.

(2) Organize business matching sessions between
sellers of Thai food, rice, and rice-related products
on Thaitrade.com and buyers from Abouthai.com.

(3) Build capacities forThai SMEs by providing information
on Hong Kong’s e-commerce marketing trends and
consumer behavior.
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nastKusnasdiu / Activities on

THLITRADE.COM

o)
a’e.

cle el

YOUR ULTIMATE SOURCING DESTINATION

auvrdnlnuuudulyd
The number of
new members

® NSUAJIESUNISANSMIIUSEINA

THAI
TRADE
.COM

22020000

7,005 ......

T

audnddo Cood

Registered buyers O_)f)
S8 )

6'744 Members —

duignduie
Registered sellers

26 1 :;:mbers

O O

SR

UyanAonisainisgounguiuninssy
Business matching
Forecast transactions amounting to

1,250.58

N1sIuALIsINSSa
Business matching resulted in

1,337 e

awuuin
Million THB

duingeuguSulyd
(lWidugh)
The number of visitors
(non-duplicative) was

256,488

s18 / Numbers

L4

-*OQ.
N7

UA2wdainisgonlwaddiuszuu
The number of buying requests was

<

S19MS
Numbers

2,237

UyaA1AmanN1sainisgouiguius:uu
(Buying Request)
Forecast transactions amounting to

£ 2,649.07

aluuin
Million THB

yaAnisgavrediudulyd Thaitrade.com ua:inSadrewusiasoaulau
The total value of transactions through Thaitrade.com and its online

network of partners amounted to

1,452.94

awuuin
Million THB
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CLUSTER PROMOTION
DEVELOPING AND PROMOTING HIGH POTENTIAL THAI PRODUCTS AND SERVICES

N1589LAUYNAINNTTUIIYARELADS
WaluazaaasuduaazusnIsnusemalne lsidngnn

nauduAluazssnIuSNIs
The target groups of products and services

o duAnuasua:zulssy Agriculture and Agircultural products

(@17 #19W197 sudUenas Urduisiu 21a=)

(Rice, Rubber, Tapioca, and Palm oil)

D
:Qg o dumoaimis dnuall uazssnisiuoinising
% Food products, vegetables and fruits and Thai restaurant business
— —_ a
o dumanannssy
A l Industrial products
rFE:E

[@X « FuAnlawalnd OTOP uasuwdu
Lifestyle and OTOP fashion products

$SNUSNISANYNIWEJ
High Value Services

¢« ssfausnis Wellness and Medical Services

Q\l Wellness and medical services
(a1 Tsamguna AddnanEne gudguargiony)

(Spas, Hospitals, Specialized clinics and Elderly care centers)

— « duAfwoidios ssiausms Digital Content
6:-‘ Related products, digital content services

(MMEURs Mneunsased 1Ny wailwdu AuSawes sendws lawan)

(Movies, Documentaries, Games, Animation, Characters, Software and Advertisements)

e ssfiAuUsSNIsdUUAUU
Institutional Services & Trade Supporting Services

I i (MSUSMISITINTY USMITNITINAU ASAENWT @nsnen wilsuled Suwmuineadswazanuseanialu
USNSANALATUTITEN)
(Hotel management, Event management, Education, Startup, Franchise, Construction and Interior

decoration, Printing and Packaging)
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2 1 nIsWeulLazdaiasunismauminuyasuazudssy
Development and Promotion of Agriculture and
Agricultural Products

2.1.1 AanssuJwundaidunituaigdszine
Overseas trade exhibitions

""a‘a';‘m&‘;"::?"m, - '?ieg ] .%Er!! o T e o
| ',_% N m 6 iy

pms vmss v | 3
= |

AUSSTELLUNG - KON 1953 + 311, OKTOBER,

7|

There -
nly @ne place &
on earth

ALIGEMEINE NAH
GENUSSMITTEL-A

KOLN 1951 6.BIS

1 91 9 Ihr Katalog
2 O 1 9 Your Catalogue

Genussmittel Ausstellung
X5In - 30. Sept. - 8. Okt. 1967

here is
only one place
on earth

R ———
@ TASTE THE FUTURE
KOLN - COLOGNE, 07-11.10.2017

10 TRADE SHOWS

IN ONE
& | | II I, : hl |~ g : : ALGEMEINE NAHRUNGS: UND
: ‘GENUSSMITTEL AUSSTELLUNG
4 i erc izl i sooessEHA
5) Kon13-18975 delaAl Wré'm
ndia Ihr Katalog - Your Catalogue fart Eméhmﬂg _ e | 3 m
Katalnn L

. ANUGA 2019, Cologne, Germany
wodlplaruau Us=inFleosul
5-9 na1Aw 2562 / 5-9 October 2019

00
000  dusmnounisizrsouiu s19
E.@-D The number of Thai companies 1 4 1 Companies
Tl T I -
fe | yarmsdidoaudniud &uuin
: Immediate transactions 4 1 0 ° 26 Million THB
I il -

+6°L garhmnn'lsniin‘}amuiu 11U auuin
D@ One-year forecast transactions 7 ] 0 0 8 ° 2 2 Million THB
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e fnssuiuAssitduAnunsuazuannuAudssuus:iUauds:uicu 2563
Business matching sessions on Agriculture and Agricultural products for fiscal year 2020
19-22 wofAan1eu 2562 / 19-22 November 2019

gUs:znaunislnew@isavaiu s19
The number of Thai companies 1 60 Companies
__________________________________________________________ -2
0] R - .
. wan1sivAIsSIISSAI f
ﬁ Business matching result 1 '430 Matches
__________________________________________________________ -2
yamdasdoduAnun dwuan
Immediate transactions 2 ] 088 ° 40 Million THB
__________________________________________________________ -2
yammamsaididometu 17 auuin
One-year forecast transactions 24 ] 1 9 1 ° 59 Million THB

Nlrnberg, Germany

12.-152202()

BIOFACH-0~0

into organic

Weltleitmesse fiir Bio-Lebensmittel
World's Leading Trade Fair for Organic Food

biofach.de
biofach.com

. BIOFACH 2020, Niirnberg, Germany
WoJltsuuusn Us=infilgosul
12-15 n‘uqus' 2563/ 12-15 February 2020

00
000  dusznounisigasouiu s19
fﬂ The number of Thai companies 1 6 Companies
L et -
ffbm yaAnsdsdoduAniui &uuan
! Immediate transactions 3 ° 2 0 Million THB
@O - — m m e e e e e e e e e e e e e e m m m e e m e e e e e e e e e e e e e e e e e e mm - — - == - -
+ 0 OL yammansaidsgometu 17 duuin
Elg One-year forecast transactions 6 ° 2 8 Million THB
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/\ 16 - 20 FEBRUARY 2020
DUBAI WORLD TRADE CENTRE

'Guljood

Gulfood 2020, Dubai, United Arab Emirates
WwoJqlu ansFonsutotisad
16-20 nuNIWus 2563 / 16-20 February 2020

00
000  dusznounisigasouiu s19
(@ | The number of Thai companies 1 27 Companies
O o o e e e e
fﬁ) yammisdsdoaudriui Auuan
! Immediate transactions 505 o42 Million THB
@ = = = = e e e e o o e Em o e E o Em e o mm e e e e Em mm Em Em mm e Em mm e Em Em e Em mm e Em e e Em e e e e e e e e =
+ d)gL gammnmsnia“hz‘}amutu 1U auuin
E& One-year forecast transactions 7 ] 60 9 ° 2 7 Million THB

2.1.2 fAanssuJwundaidunitudszine
Domestic trade exhibitions

WP WE HAVE
el RESCHEDULED!

ay 22 - 26 SEP 2020

IMPACT MUANG THONG THANI
BANGKOK, THAILAND
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e JlUud0IFUAIOINS 2563
THAIFEX-ANUGA ASIA 2020 “The Hybrid Edition”
22-26 nueneu 2563 / 22-26 September 2020

00
000  dusznoumsizisousu 519
G-@—D The number of Thai companies 5 27 Companies
L -
ffbm yammisdsdoaudiui duuin
! Immediate transactions 49.90 Million THB
L -

L yaAimamsaidsgonielu 10U awuuin
Dg One-year forecast transactions 7 y 65 8 o 0 0 Million THB
Bangkok, Thailand local time  15:39:43

‘Transform Thai's exporter industry to the real virtual trade exhibition

1, G

ABOUT FAIR ACCESS TO THAIFEXPORTER MATCHING APPOINTMENT

THAIFEXPORTER LIST OF EXHIBITORS / PRODUCTS MATCHING APPOINTMENT

o nisinJuudaldunidiioulsy
THAIFEXporter: Virtual Trade Show (VTS)

00
000  dusznounisizrsouiu s19
E. —D The number of Thai companies 26 1 Companies
L el -
C()_" 0 waN1sUALISIISSTA f
I'_ﬁIIIP ﬁ Business matching result 1 ,0 1 8 Matches
L i T T il -
(RO-) yamdsdoduAnun dwuan
b ~ Immediate transactions 0 ° 2 2 Million THB
L il i -

L yammomsaidsgomelu 19U 2 09 82 awuuin
D@ One-year forecast transactions ° Million THB
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2.1.3 fMAInssudidasunIseIe
Instore promotion

Pi@C DITP:'__ DT DED

v 1 55 o o ]

JD CENTRAL

Joy ¥oelng

THAI FRUIT GOLDEN MONTHS PROJECT

Inevoelne vidacuagla
Js:inAlngagsoa

1whA 63 - 30 Do 63
*Soulubulucnui JD CENTRAL rhwua

e Thai Fruit Golden Months 2020

fanssudaasuniseredumualilngwngnarodmuie
Promotion events for Thai fruits in the target markets

' yaANsdidoFunnun
! Immediate transactions
« 6Ol yaAmManisaidsgonmetu 17

E@ One-year forecast transactions

s1wa:deaaJl / Detail as below

3ui gaInJ yaAmsdsdonun
Date Channel Immediate transactions
it 2 o N
EEEEN \‘ l': m
T b
25-26 HANG YANG Shopping 3 &uun
nanAu 2562 Mall, Nanning, China Million THB
25-26 UASKUIUKUI
October 2019 Us:inFau
15 UNSIAL gWasunsiia Slaloud 0.32 &wuun
-14 NUMWUS 25 e Wadlawesuna Million THB
2563 Js:inFiduldy
15 January RELIANCE Supermarket

(25 branches)

-14 Februar
/ in Hyderabad, India

2020

202.02 enis
614.25 e

Amanmsaidsdanielu 1U
One-year forecast transactions

. OI
n%’%‘
100 &uuin
Million THB
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5uf
Date

15-24
wOuNAU 2563
15-24

May 2020

16-17
wounAU 2563
16-17

May 2020

22 wounAu

-4 UQuIgU 2563
22 May

-4 Jun 2020

30 woumAu

-7 DQUIUU 2563
30 May

-7 Jun 2020

1-30

uauigu 2563
1-30

June 2020

2=18

uauigu 2563
2=18

June 2020

12-21
uauigu 2563
12-21

June 2020

17-23
uouisu 2563
17-23

June 2020

o ANNUAL REPORT 2020

dain1y
Channel

PN
( Egg ;
GRAN VID Supermarket,
HISENSE Department

Store, Qingdao, China
WaJgaco Us:inFAu

NANNING YUEHUI
SQUARE Department
Store, Guangxi, China

UASHUUKUJ
waN2133 UssinF3u

WELLCOME Department
Store, Hong Kong
goand

OLE Supermarkets in
Chengdu, Chongging
and Xi‘an, China
uAslalg a3l Fou
Js=inFAu

CITY" SUPER Supermarket,

Shanghai, China
unsFoIld Us:inFAu

HKTV MALL,
Hong Kong

doind

RAINBOW Supermarket,
Xiamen, Fujian Province,

China
WoJgunbu utunagRuu
Js=inFAu

waUwalngu
“PINDUODUO" Application

yaAIMIsdrdonun
Immediate transactions

5

3.34 &uuin
Million THB

1.50 &uun
Million THB

79.05 &uuin
Million THB

1.71 &uun
Million THB

0.6 a1uun
Million THB

12.68 &uuin
Million THB

2.53 &uun
Million THB

87.88 &uuin
Million THB

Aansnidigonetu 1U
One-year forecast transactions

+6g|+
=

178 &uun
Million THB

100 31uuin
Million THB

100 31uuin
Million THB

10 & uuIn
Million THB

83
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doInJ
Channel

s\

ie

25 Uauigu

-2 NSNNAY
25 June

-2 July 202

1-8
nsnNIAU 25
1-8

July 2020

1-31
nsnN1AY 25
1-31

July 2020

1-5

dimAu 2563

1-5

August 2020

BRAVO-YH Supermarket,
PARK
N SHOP, and TASTE
SUPERMARKET,
Guangzhou, Guangdong

2563

0

Province, China
Woain31la uaunananidy
Js=inFAu

OLE and BLT Supermarkets,
63 Shenzhen, China
Wolduiiu Us:inFau

ISETAN Department Store,
63 Singapore
Js:inFainlds

PARKSON Department
Store, Kunming, Yunnan
Province, China

WaiAuKLJ Uounaguuu
Js:inFAau

yarmisdidonun
Immediate transactions

5

5.40 &uun
Million THB

3.40 d&uun
Million THB

0.93 &uun
Million THB

e NSUAIASUNISANSMINIUSINF

aanistidiFonelu 17
One-year forecast transactions

69|
=

64.50 &uun
Million THB

59.50 &uun
Million THB

2.25 &auun
Million THB

2.1.4 ﬁqnssué:uq

Oth

er activities

Think RICE

Think THATLAND
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<

R %ﬂ'
SELECT

ua:nisinlasimsiUREsAIFUANLAS
uazoannunAinsnsuUssy

.. THEINTERNATIONAL /0N
C 1 IRICULTURAL PRODUCTS |
7= BUSINESS MATCHING ¢

o¢-

%’mﬁaﬂﬁmdqLa%m?iuﬁﬂmwmsLLazLL‘thgiﬂugﬂLwUﬁwmﬂuma 277

4 GurAw 2563 / 4 March 2020
fianssuiufssitduAualidauazudssy

tu [sausutgdunis unsud wan tgunsawandn
a10Wws19 NSIINWY

Business matching sessions on fresh and
processed fruit products at the Centara Grand at
Central Plaza Ladprao Bangkok

12-30 wquniAu 2563 / 12-30 May 2020
fianssudsasudumaiaranazvallan

(Thai Food Festival)

tu Wouqlu ansFonsulotisnd

A promotional event for halal products and
fresh fruits (Thai Food Festival)

Dubai, United Arab Emirates

25 wouniAu - 28 Unugu 2563

25 May - 28 June 2020

flanssudJlasusiuoikas Thai Select

saunu GrabFood daalUs

An event held in cooperation with GrabFood

to promote Thai select restaurants in Singapore

INUASHAO
WIsIsE0a10

asolomalnsgnnau

The DITP adopted various types of PR activities to promote agricultural and processed products, for example:

15 Unu1gu 2563 / 15 June 2020
J0AnIUszEIduWUSIdUazuaNtuAgdInY
tusruuansdua Naturally Good Expo 2019
UszinAooatasias nielauushn

“Think Rice Think Thailand”

“Think Rice Think Thailand” information booth
about Thai rice and rice products at

the Naturally Good Expo 2019, Australia

F0AAINSSUINBASUAN WITUBI0a10 FUAIEIIWIST
lazuannungld

fu nsudaasuNIsAIs:MIIUSINA AIn3auunus
The “Kaset Palid, Panich Talad”

market fair for rubber

and rubber products at the DITP, Nonthaburi

85
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2 2 NISWeUUILA:dIldsun1sAIduA190aInnssy = ||
Development and Promotion of Industrial Products r

2.2.1 fAanssuJundaldun
Trade exhibitions

SAVE THE DATE

AAPEX 2019

Leading International Trade Fair

ME DUSSELDORF, GERMANY
. 18-21 NOVEMBER 2019

www. medica.de Member of m MEDICAlliance

NOVEMBER 5-7

Las Vegas, NV | Sands Expo | #AAPEX19

40"BIG 5 SHOW DUBAI
Q&%Egtéf”a' International Construction &
Corstruction | Contruction Materials Exhibition

25-28 November 2019
Dubai, UAE

. 5-7 woAan1gu 2562 / 5-7 November 2019
AAPEX 2019 tu unsadnd drnsawsni
Las Vegas, the USA

0 0 O  dusznounistgrsouau s19
G-@—D The number of Thai companies 2 0 Companies
__________________________________________________________ Y
fﬁ’ yaAnsdsdoduAniui duuan
! Immediate transactions 9 ° 3 0 Million THB
i i i T -
+ 0 OL yammamsaidsgonetu 17 d1uuin
Elg One-year forecast transactions 5 8 2 ° 64 Million THB
. 18-21 woAAan1eu 2562 / 18-21 November 2019
MEDICA 2019 tu Wosdaidanasw Us:zinAlgosul
DUsseldorf, Germany
0 0 Q  dusznounistgisouiu s19
E@—\J The number of Thai companies 1 5 Companies
i el el -
fﬁ‘ yammsddoauAriui duuan
! Immediate transactions 60 ° 1 5 Million THB
L el el il -
A OI . -2 X - »
+b 71 yammomsaidsgometu 17 41 1 .54 :41:;.::THB

Elg One-year forecast transactions
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. 25-28 wAIn1eu 2562 / 25-28 November 2019
The Big 5 Show 2019 tu unsqlu drnsFonsuloisad
Dubai, United Arab Emirates

00
000  dusznounisigasouiu s10
fﬂ—a The number of Thai companies 1 9 Companies
@ — - e e e e e === -
fﬁ) yammisdsdoaudriui Auuan
! Immediate transactions 7 ° 0 2 Million THB
i el el )
i O . -2 & - .
+é L yammomsaididonislu 1U 76 64 awuin
Elg One-year forecast transactions ° Million THB
e 2-45unAu 2562 / 2-4 December 2019
THAITAM ﬁ'mssu’iuFjs‘sﬁ'aﬁuﬁ1ln§'a.1"insnamsmuns’tunuuhnssuunsnmas'ua:
ansnanistnuasing 3yndaunsdiu
Business matching sessions on agricultural machineries
at Thailand Tractor & Agri-Machinery Show (THAITAM), Nakhon Pathom
00
000  dus:noumisiansousiu s
G‘@‘D The number of Thai companies 43 Companies
i T T i T -
O O - _ ,
wan1siuALIsISSAa
Q.5 . 1 2 1 53 ‘J
|r “ Business matching result Matches
L el i e il -
v OL gari‘ln'lnn'lsnia“iﬁ';anwtu 1U auuin
238 Million THB

EI@ One-year forecast transactions

e 25 wqAaniuu 2562 / 25 November 2019
fianssuAtuzgununisAt JoAtugununisi guindumuanncundlinnds:inewngln
FUdu 8 19 WIsIIMsAMNUGuan gaseandumll MDF wa: Plywood Tng tu nsuditasunisms:knanauszine
Trade delegation: a trade delegation consisting of 8 wood product importers from Mexico visited the DITP
to negotiate trade deals with Thai producers and exporters of MDF and plywood.
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2 mMsWeuuuazdaasunisAiauAuwsunazTawalod 0TOP
° 3 Development and Promotion of OTOP Fashion and { i >
Lifestyle Products

2.3.1 fanssuJuudaidun

Trade exhibitions

Do Not Hesitate to Fall in L.O.V.E.

Introducing a more convenient way to trade with
Thai manufacturers and exporters of lifestyle and
fashion products during the Covid-19 pandemic.

—~—

Scecees o E
I

TELEMATCHING

L.O.V.E. offers an Online Business Matching Platform for all
aglobal buyers, together with an interactive Virtual Exhibition
of Thai lifestyle & fashion products.

TRADE | PUBLIC ¥ - = =
17-19 20-21 BITEC S with LOVE. from
APRIL 2019 | APRIL 2019 | BANGKOK = "ﬂ@ DITP/
DITPE (53] Hael el a‘““ :
M,E:.;;kowm(m s E www.stylebusinessmatching.com

stylematching@xcon.co.th

. 17-21 aa1Au 2562 / 17-21 October 2019
STYLE Bangkok
tu fugtinssAnisuaznisus:guluina uaun
at Bangkok International Trade & Exhibition Centre (BITEC), Bang Na

. 25-29 nuUNIWUS 2563 / 25-29 February 2020
JuuanIFUASTUdiLandaIUs AU ASIR 65
U AuguanIduAiuaznisus:gu SULWA WoInaisi
65" Bangkok Gems & Jewelry Fair
at IMPACT Exhibition and Center, Muang Thong Thani

. 11-14 d@inAu 2563 / 11-14 August 2020
AanssuiuArisIIMsAdumlawaladuazuwdudiugesnsoaulad
fu NSUAIESUNISAISMIIUSIINA aUUSTOIALYN 25 - 29 FEB 2020
. X i i i - IMPACT, Challenger Hall 1-3 Banghkok
STYLE Bangkok Telematching in Lifestyle Online Virtual Exhibition WWWEKKGEMS.COM B BANC icia
(L.0.V.E.) at the DITP, Ratchadaphisek Road
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2.3.2 AANSSUNISIASAINISA

Trade negotiations

7-8 nsnn1Aw 2563 / 7-8 July 2020
JoAtuzgununIsA1 FuAuwdulunsnisAn

tu uasloyni Uszinacdu lusUuuuoaulad

An online trade delegation negotiated deals on
fashion products with their counterparts

in Osaka, Japan.

2020
31As1:KINsua
MVIINUNTISAaNQ
wauunusuda
daswnoalansu
wSou2oNvIU

-YJiBa ngkok

2.3.3 fiAnssudu) u'A"iaaiJla§uﬁuﬁ'1qu‘r"uua:IavVaIna'Iug,UuUUd“lJ°1

Other activities for support the OTOP fashion and lifestyle products

AanssumSenanunienssznaunisundy Qurated
Fashion Incubation Project 2020 fu nAwlie J9win
Weodlnil n1Anane ngenne a1anziuseniduanile
Jaringnss1ll wazniels Janinasvan

Qurated Fashion Incubation Project 2020 in Chiang
Mai forthe northern region, in Bangkok forthe central
region, in Udon Thani for the northeastern region,
and in Songkhla for the southern region

lassnswanLavduasudnadieduuuunisiadu
dsvdiuaina U 2563 (The Pattern Creator 2020) MAile
FJarinuwas@odul MANa1e NN ARy Tueen
dounile Jwinguanyanfiuavanauns nald Jamia
nszduazasman

The Pattern Creator 2020: in Nan and Chiang Mai
for the northern region, in Bangkok for the central
region, in Ubon Ratchathani and Sakon Nakhon for
the northeastern region, and in Krabi and Songkhla

for the southern region

NUNIWUS - 1a1AU 2563

February - October 2020

Aanssunaul Material dusunandunilailalog
uazunidugmanadiu

Developing materials for lifestyle and fashion products
for the Japanese market

11 Anugnu - 19 aarAu 2563
11 September - 19 October 2020
Aanssuiaundudlaflaladlvd (Collaboration)

Developing new lifestyle products (Collaboration)

29 nsn1Au - 17 Auglgu 2563

29 July - 17 September 2020
Aanssuiauaualadaladanarafnlmduiing
Fodewndey

Developing new lifestyle products (Eco-Plastic)

31 din1Au - 6 narnu 2563

31 August - 6 October 2020
Avnssuadeanuduudalifugusenaunis SMEs
uag New Faces dumlavaladlnegaanalan
Preparing Thai SMEs and New Faces on lifestyle
products for the global markets
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§SNAUSNISFANYNIWGI
High Value Services

2.4

leun §3A9UsN15 Wellness and Medical Services (U1
l5ang1uia ARTNANIENIY AUOALAKNEI1Y) LasAUAN
\Reiles g3A9U3Ns Digital Content (Mweund nmeuaiansad
v wodwdu muSawes gevidwas lawan) gsfauinisaiuayu
Institutional Services & Trade Supporting Services (N15UF915
1590430 U3MIN159nau Msfinwn annsmaw unsulyd Suman
roadauazmnussaelu UinsAsiusiuazussgi) Inoduaiu
KunsinRanssa el

2.4.1 fanssuJuudaldun

Trade exhibitions

o 13-15 woA3an1eu 2562 / 13-15 November 2019
“COSMOPROF ASIA 2019
tu doinJ
at Hong Kong

e 12-15 nuNIWus 2563 / 12-15 February 2020
“Vivaness 2020”
tu WoJwisuuusn Us:inAlgosul
loginAnluanuu: Information Stand
at NUrnberg, Germany

2.4.2 ﬁanssuz‘iuq
Other activities

e 16 UurAu-31 wquniAu 2563
16 March - 31 May 2020
FoafanssuiauuazdnasuduianunuLanaiodld
Tulsausugnanndu a Ussmalnouazysemadiu

Thai Cosmetics and Hotel Amenity Supplies in Osaka
Japan: Thai Cosmenity, in Thailand and Japan market

These are wellness and medical services (spas, hospitals,
specialized clinics, and elderly care centers) and related
products; digital content (movies, documentaries, games,
animation, characters, software and advertisements);
institutional services and trade supporting services (hotel
management, event management, education, startup,
franchise, construction and interior decoration, and printing
and packaging). Details of the promotional activities are as
follows:

2019 12-1
COSMOPROF ASIAH

ASIA
HONG KONG

MR

NTIONSEXHIBITION CENT!

Nuremberg, Germany

12-15.2.2020

VIVANESS2020

into natural beauty

Intemational Trade Fair for Natural and Organic Personal Care

. 27 dinAu 2563
27 August 2020
FnRanssuduaiunisnaindudiaiesdronslng
Tunaniadeniudednueeulativiosdiu (nfluencers/
Celebrity) WagdnAaNITUVLIBTINIUINTILELLIUA
Haeenglunaingaans
Marketing promotion of Thai cosmetics in the Russian
market using social mediainfluencers/celebrities and
holding an event on business expansion of long-term
elderly care services in the Hong Kong market
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2 5 ssNiusSNIsGaInanauthua
Digital Content Services

AanssuJuudaIdunl

Trade exhibitions

P P’T",é-@;’ DCAT TACGA

17-21 ana1Au 2562 / 17-21 October 2019
fanssudJlasu Thai Licensing Character
tusruuaasdua STYLE Bangkok

Promoting Thai Licensing Character at STYLE
Bangkok

7-24 wofAngu 2562 / 7-24 November 2019
fanssudaasunmweuasinetuldniusounu
inFinanweuas Taipei Golden Horse Film Festival
tu nsJlnud Téikdu

Promoting Thai movies in Taiwan in
cooperation with Taipei Golden Horse Film
Festival, Taipei, Taiwan

6-10 wofAn1eu 2562 / 6-10 November 2019
American Film Market & Conference

fU UASaDdUDULAad dnSFoLUSM

American Film Market & Conference

at Los Angeles, the USA

20-22 woffaneu 2562 / 20-22 November 2019
fianssu Pitching tudu Asian Animation Summit
nsJlya Us:inAinkata

Asian Animation Summit

Pitching session at Asian Animation Summit,
Seoul, South Korea

3‘-

13-17 wqfanigu 2562 / 13-17 November 2019
AnssuasaNIsA1tuIuuanIFuAn Global Game
Exhibition (G-STAR) 2019

tu UsztnAtnanatla

Trade negotiations at Global Game Exhibition
(G-Star), South Korea

25-27 wauniAu 2563 / 25-27 May 2020
JwudaiFuAuaiiouass Multimedia Online
Virtual Exhibition (M.0.V.E.)

vuuwaawosu move.ditp.go.th

Multimedia Online Virtual Exhibition (M.0.V.E.)
via move.ditp.go.th

19-21 d@inAu 2563 / 19-21 August 2020
fanssudadsussiininanautnud tudu
Bangkok International Digital Content Festival
2020 (BIDC 2020)

Promoting digital content businesses at
Bangkok International Digital Content Festival
2020 (BIDC 2020)

91



92 swnudssal 2563 e
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2.5.2 ﬁqnssué:uq
Other activities

25-26 NaWAAY 2563 AanssuaIuoadUsENBUMS
wellwdulneganna Usenaume Aanssuaiuluguuuu Webinar
(eanemamUiuiinianu) wide “inandununisg Hollywood”
Tneingnnsitnanuluuidntuihnnansgensn wazianssy
Online Workshop #t® “n15a319 Cartoon Character Tusgau
anudnsalunatadiauszma” tngdneinslulssmdalnoway
anfgelin wazdanssudsenduiudifiedaaiunssuinidou
audawmed uazuodwdulne TuaaufingdlmAes wa. 2563
Tneil 9 audawesinedismlasins wieudnaiinssanis Pop-up
Exhibition @ Character Street anndilaiign ﬁgﬁauiwmﬁﬂu
WrvuUseuna 1,300 AU nioudulseuduiuslasanisany
dooovlaviuareoulavseniesludiu

2.6

On25-26 May 2020, publictalkswere held forThaianimators.
They included a webinar (pre-recorded) on the topic “Secret
Path to Hollywood” by renowned speakers from leading US
companies, and an online workshop on the topic “Creating
a Successful Cartoon Character in International Markets” by
Thaiand US speakers. In 2020, the DITP also implemented an
awareness-raising campaign for Thai cartoon characters and
animation in Tokyo. Nine Thai cartoon characters took part in
the campaign and a pop-up exhibition was staged at Character
Street, Tokyo Station, which attracted about 1,300 Japanese
residents. The publicity of the campaign was boosted by using
popular offline and online Japanese media.

§SNAUSNISAUUAUULA:SSNAUSNISINYILUDI
Institutional Services & Trade Supporting Services

2.6.1 nAnssuJuud0IFUAT

Trade exhibitions

. 16-20 naAu 2562 / 16-20 October 2019
Frankfurt Book Fair 2019
U upsuwsJwsa Us:zinAlgosui
At Frankfurt, Germany

Organized by.

DITPZA_

q
e —
LR e e

YITYAUASITISIU
Frankfurt Book Fair 2019

=19709UA 16 - 20 garAu 2562
 Messe Frankfurt dHWuUSd181SUSTLODSUIL

nnsoiind ua:msArasansaowuvinliajagalulan
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2.6.2 ﬁqnssu?)'uq

Other activities

14 UurAw 2563 / 14 March 2020
TnsamsweuuAngnwgus:nounsauaINUW
uazussancurizadlneludouninindnaralan
nAkle tu JInd0deItku

A capacity building program for Thai printing and
packaging businesses in Chiang Mai for

the northern region

11 nuenegu 2563 / 11 September 2020
Insamisasiandodregus:naunisngussiausnis
[WowWeuuAngnIwuazUsudaden New Normal

o ANNUAL REPORT 2020

fu Koyusdnslgens ns:nsaIWIUTE

A networking session for service sector
businesses focusing on how to adjust to
the “New Normal”, Burachat Chaiyakon Room,

Ministry of Commerce

15 Augneu 2563 / 15 September 2020
Inssnisdaidsuniwanuniodinisunswelne
[Wohogo1Aulunalndoina

A brand promotion event for Thai residential
real estate targeting the Hong Kong market

S g W

]

2 7 ssniusnislaianndnism
Trade Logistics Business

@l =

2.7.1 NANSSUIUALISAISSTA

Business matching

] s ey &

= W8uUouv

26-27 dinAv 2563 / 26-27 August 2020

AanssudugusngsialiruSnwinuladadind Logistics
Pavilion nelusanu STYLE Bangkok 2019 uazs1u
(THAIFEX-ANUGA ASIA 2020) kazianssudugiasan
gnvgUsznavgIivladadndlnerudesmseeulal e
TILOG-LOGISTIX Online Business Matching

Logistics pavilions for business matching and

providing information at STYLE Bangkok 2019; THAIFEX
-ANUGA ASIA 2020; and TILOG-LOGISTIX Online

Business Matching

31 danAu 2563 / 31 August 2020

INBuEUT19Ta Excellence Logistics Management
Award (ELMA) 2020 iwi’aé’ﬂszﬂaumiﬁﬁmmﬂmﬁﬂ
AuMsUIIsInnsladanind Usednl 2563 o vieausea
ysdnsluenns nsevsamndid uavlassnsionlesladafnd
nsinunsgnsdseaniyszdnt 2563

Excellence Logistics Management Award (ELMA) 2020,
Burachat Chaiyakon Room, Ministry of Commerce and

2020 annual event on agri-logistics and export.
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Fumnaratawn:
Niche Markets

2.8

e NSUAIASUNISANSMINIUSINF

4 N\ [/ N\
090

&7

nN1souUsUdUUUN ausudilguanis

Seminar

Workshop

. J

o O

e

nswonuUsnu
Coaching

wanNuAAULUU
Prototype

2.8.1 msimugusznaun1saunsnaaLasdudtdmsu
£@901y (Aging Market Access: AMA) lngfniFongsynaunis
dudrdmiuggeengidrsumsiaundnen niiuianssy Wy
MIFUNWT (Seminar) NM30UTBIUTRNS (Workshop) Uagnns
THAUSnvIdeEnseusev (Coaching) ludeweasuwiliiunan
nseenuuuleeiiuisesnisesnuuuilennau (Universal Design)
Business Model Uagnagnsnian1snainsenitelszine
suldeenunduduidunuy (Prototype) Milunagaunain
fuffgeengass a anening esumwAniiuuasdeiausuuy
ihlufmunsesealidu Final Product finssfuannudeanis
veaguilaangudivuny wazduddsndnagladilydanans
Tusulansduan STYLE Bangkok Tu w.a. 2564 mald

2.8.2 nswawgusznaumsaudidnsuwivazifin (Mom
& Kids Project) siaitfumsiannludesnisiinszsiuuliuman
N1590NLUUKALIALNALAT Packaging Design Uagnagnsng
msmaneilddeanslinsdaguilan Inefuszneunsauidmiv
wiwaziinliimudnenmuasdaninuaiuisolunsudeduniu
Aanssuimannvans 1w Msdsun (Seminar) mseusuBaFTRmS
(Workshop) wazn1slimuinwndsdnsieuien (Coaching)
Inednidenduszneunisauidmiuuduaziindisuniseusy
WAILfaganN1TeaNHUUKAL I AUAINTIAIINABINITVEY
aatavdivang wagUsunagnsgsialimunzdvaniunisally
galAin-19 duAisenaniaglainludananddusiunansdud
STYLE Bangkok Tu w.¢. 2564 sl

MOMgkips &

Tasomsyiaun
HUs:noums
SudmSumiuaugn

Insunaswrsungus:naunasarunisnainna:auAndinsutiguang

aunsroul
Tuidurnlddne

o0 Vg ACCESS:
o AMA

IWuAnenIW
ATUN1SDONIUY
JuAndnsu
§guony

MARKET

IWuAnENIW
1a:gns:Au
AtUNIW
vounIswan

waunnu:
ArunIsnan
1a:n1suUSHIs
IAN1s

WRJUIEUA
Tansaniu
ADIUADINTS
vouyusina

gieosrysuLin

MnAL simmnaidugi
awfnedussmand vooigeeny
anfinmaomalulad
WszapHIN@ouLE

AMUNTPUS
amnmalng

4
ammwaadaNEYnAY
asnsalamineniy

& Brand Expert,
Founder of
Renato Kem
Consulting

2.8.1 Aging Market Access: AMA - a capacity building
program for producers of aging-focused products including
seminars, workshops and coaching on market trends, story-
telling, universal design, business models and international
marketing strategies. Prototype products were developed
and tested at Sawangkhanivas Rehabilitation Center. Views
and comments received were used to make improvements
on the final products. The products will be displayed at STYLE
Bangkok in 2021.

2.8.2 Mom & Kids Project — This capacity building project
focused on market trends, product design and development,
packaging design and marketing strategies. The selected
participants greatly benefited from attending the seminars,
workshops as well as coaching sessions, and were able to
improve their product designs and business strategies to be
more attuned to the target markets as well as the prevailing
COVID-19 situation. These products will be displayed at STYLE
Bangkok in 2021.
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2.8.3 nsatuayugusznaunisnguiiudn OTOP gaaaaina (OTOP Premium
Go Inter) dnn1sdunuieaulail (Online Seminar) elwiUszneunisiiendeey
Twihedmdn anusadnfanseusudumuuaznisianndnanimdsnan Sudunisliaug

WefuwnltunaindumUssianges o9

2.8.3 OTOP Premium Go Inter — Online capacity building seminars for provincial

entrepreneurs on market trends, such as:

FuArgaauaiiau
uaziwwosutios
nulanssiilswsuuau

Fumdinauazuwgu
nunisusuaatugnINga
nWaguwganssugusina

Home and furniture
products in the borderless
business world

Textile and fashion
products: adjusting to
changing consumer
behaviors

uenmnisdimsdaidengusznaunsaud OTOP isidnenw
§1unu 40-50 519 ileiouTIBUFTRMIMUNsERNLUULAY
WaNAuA (Design Workshop) kagn s imusnei@isansiedun
(Coaching) wiepanuuusazimuIdus OTOP liaenndasiu
AsesnsaaLasiiinsguana LuAuF OTOP Premium 7i
wiaspangaRENG il N3daiaRaRANSILE s aTunTAIL
Huszneumsdumuazuinshislaug wdnduuazusnisiv
ASIATINABINITVBINAN VYLYBWINNIAAIN WaTas 190 AN Y
uduaruinsliduiiiinuarseniulunansassma foil

- wanauduAndivuneg uenainduAidseennquuan
alasunisatuayusgrsnowlios laun dud1niinig
afrayariw TdanuAnaieassd waeliuianssy dum
aumnsuandnvaslanliaenndesiuiasugioadslm

- - . Lo .
W3aiAsugnagatn (New Economy) nidluiFedves Digital
Economy, Bio-Economy, Green Economy, Sharing
Economy, Creative Economy

. daadugsiavinisdivuneiifiyadigaazveneda
agnedaiiing snszduiaainuaiunsalunisudedu
AsasLasimuIMsuinnIsuLazivalulad n1sasne
ToN1akazY8IuIRININITAANNAIIUTEINA SIUDS
nsaf1eguuuugsialudluswien

- dudSuuazatuayunisiidaingau Jaduniswin uay
Fuandndudenisiiufneninlunisudadusiiunisn
senInalsEmALATANSEIRRNURINY

o ANNUAL REPORT 2020

7s

<
2

Fumlawalnduazvoils
nugusinadoumanana

FuArsnélan
Aunstgnswennstkiin
Us:lvyugada

Lifestyle products and
appliances and digital
consumers

Green products and
circular economy

40-50 high potential OTOP entrepreneurs were selected
for the OTOP premium-product design & development
workshop and a coaching session. These capacity building
activities would enable them to betterrespond to the needs of
consumers and to meet the required international standards.
In addition, the industrial promotion efforts strive to better
educate the producers and service providers on market trends,
marketing expansion and international brand recognition

* Promoting target products These are creative and
innovative value-creation products aswellas products
thatrespond to new globaltrends and serve the “New
Economy” - digital economy, bio-economy, green
economy, sharing economy and creative economy.

e Promoting target services which are of high value
and growing. This is to be achieved by raising the
competitive advantage, developing innovation and
technology, creating opportunities for international
expansion as well as formulating new future business
models.

e  Promotingand supporting the import of raw materials,
factors of productions, and products necessary for
enhancing Thailand’s competitive advantage in
international trade and export.
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vgdamsuazianssuniamsaalnlugduuuing
aanmdnuainanisdvessemealng siuiaasis
anudesiulsifuauduazuinisvesnelinduiiidnuas
goufulunainadsena laefinisuuasunagms
Uszmndwiudliidnfuaaunisaifivdsunuadluluns
iounITeyalasenis Aanssuveansuiiviuguuuuln
sesfuantunsailain-19 ietemdofusznaunisli
aunsnverenaaginsUsenalavinunanstodningneg
Tnsaseuaquiesui (Traditional Media) Al (New
Media) wazdedsnueaulatl (Social Media)

MsUsEUFUNUSTUANSUSEMA TN15UALY USNS
§ans wavndndeussnduiudiiowdSuadanmanual
UsznA (Country Image) wagnwanueduesnsu~ (Corporate
Image) saudvamUnudsasunisaludslszina
doasemnuidesidlsiiugén uazashdleniamansiniite
ﬁ’liﬂéiﬂ’lilﬂm;daﬁ’lﬂ’liﬁﬂaaﬂauﬁ’l warUSASlAvNNan
anunsallede-19 saminstheasdeinayusmiums
WiOUAMLEUIMITEAUGIUBINTENTINAYE Uazr1masy
Fonaruinassnedeununansduiununyiivesive
[ileige¥ansdseenduduayunisvesive wieuinsedu
FUFIIS ahaaTetneiusinamegsiauasausiuile
PNUNITATEIINGTU

o= THINK THAILAND |

Fair Labour
Environmental Concern
Social Responsibility

gnsefuadyanwaldudtlnediuanninnisuan
N38BNUUY azmsasuusudltiimsgy Wuiisin
wazgausulunaialan HIUAINTIUAIUNITASIUUTUA
Uszinagiunsdn Taefitmmnefazaianmanualiia
Toifuaud Uimsuaggusznounsineluniianna el
Hutvenuuarlisuaudesuango-fuslaahlan
Tnslanzagsdiluanumsaimsdiagtu fuslnaeglu
Lﬂitﬂgﬁﬁnwﬁmmﬁaﬁu (Trust Economy) LaNZWE M

® NSUAIESUNSAISMIIUSINA

Exploring new marketing platforms and activities
to enhance Thailand’s image as well as building
confidence and international acceptance of Thai
products and services. The DITP’s marketing strategy
was adjusted to encompass traditional media,
new media as well as social media to support
Thai entrepreneurs in expanding their businesses

internationally amid the restrictions and limitations
brought about by COVID-19.

Overseas marketing. With the COVID-19 pandemic
raging around the globe, the DITP and its overseas
offices have worked to assure our trading partners and
explored new opportunities for Thai exports. This work
covers overseas marketing planning and management
as well as the production of promotional materials
aimed at enhancing Thailand’s country image and
the DITP’s corporate image. The DITP regularly invites
Thai media representatives to accompany high-
level executives from the Ministry of Commerce on
overseas trips. Conversely, foreign media are invited
to Thailand to attend international trade exhibitions,
to stimulate the export of Thai products and services
as well as fostering business partnerships and trade
cooperation.

Enhancing the prestige and global acceptance of
Thailand Trust Mark (T Mark) to be known for production
and design quality as well as high standard. The goal
isinternational recognition for Thai products, services
and entrepreneurs as well as winning the trust and
confidence of buyers and consumers from around
the world. This is highly relevant in today’s economic
climate where consumers are geared toward the “Trust
Economy”. They seek products and services that can
be trusted in terms of quality and standards as well
as being modern, innovative, and unique. Despite
the COVID-19 pandemic, the DITP had carried out
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Auduarusnsfinulile %u’a@mmw UINTFIU AU
Uanluml IAuAnas1assa uanee Huinnssu naonau
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Inglapgradivszansnn wazlddomsmznlulunain
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. duasunmanveldudlnedidienaneal T-Style
nelalasinas T-Style Renorm lagdafanssy
Workshop iudu Lileszauaueuaznszduliiin
nsuaniUdsuanudiuuualdududluga New
Normal kagnsvieusiuiures SMEs Tuguuuunis
Co-branding sesuusunaumlaialaduaziesiiaes
30 wusus WleU3uABuLUIMIMSTMIRaIAYes
duAlvnglungu Industrial Design ngu Craft-Based
Product wazngussna HORECA LileadaassAliu
dufnealdndufiay meulandifinnanduuuln
(New Normal) it Idihguszneunsdnsamnu
wansdufuuueslat lneFuannlvieusiiedtuis
nsvihmsieaulatuuunanesuvesuLansdu
Maison & objet : MOM (Maison & more) @3ty
nsmenegsilendwliiaonadostunginsagie
fimsnanagndmsiiaue Fnilugransusuiinmie
Auenavane fuszneunmsldsunmsindeuasidate
Srununnusilugwiiasvgialiwiveuslutiagiu

o a¥ranusuadszwmalnaludruiudinazusnisi
fA1NANES19855ALASNI59BNLUUNABIUAS)

DEmark (Design Excellence Award) 9aviniinssanis
wilouasy uanwwanuiilésusea DEmark 2020 lu
sUuuueaulay (Virtual Exhibition) Litednuansdudn
filgsusrstanazifunasuiiiinnseenuuuiisiuau
72 WA Y wmmumiﬂﬁuﬁﬂLLazQ’U%xﬂaumiﬁiﬁ%’U
DEmark [15muuunyinseenuuuseaulantuadu
Milan design Week an5150,55803 GsléUssmendeu
nsdanullutnd wazuiuidunsiweunsdeya
Fumlveniiudesuniseenuuuresdand INTERNI
Magazine uazdosaulal nioustedninssanis
nauilasusstanielususansdudn STYLE
Bangkok October 2019 uaruininssAnITLans
nauiilisusie¥a Demark waz G-Mark 2019
nelua1u Good Design Exhibition 2019 gu ngslaifien
Uszmadu Inefiduianguszneunsiilédunsda
DEmark uag 1a5usneia G-Mark §1u3u 21 5189015
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the following activities to support the needs of Thai

entrepreneurs and proactively seeking opportunities

for overseas market penetration:

e T-Style campaign. A workshop, under the T-Style
campaign, was organized to brainstorm and
exchange ideas on the “New Normal” product
trends. Cooperation among SMEs in the form of
co-branding of 30 lifestyle product and furniture
brandswas also discussed. The aim was to revamp
the marketing of Thai industrial design and craft-
based products as well as the HORECA business,
to come up with new products suitable for the
“New Normal”. The DITP enabled entrepreneurs
to participate in online trade exhibitions. The
support provided included using the platform
Maison & Objet : MOM (Maison & more) for online
transactions, professional product photography,
and presentation strategies. The program was a
success with better-than-expected contacts and

sale orders.

e DEmark (Design Excellence Award) is awarded
to creative and well-designed Thai products and
services. Avirtual exhibition displaying 72 products
awarded with DEmark 2020 was staged instead of
physical participation in the Milan Design Week
in Italy which had been postponed to 2021. In
addition, Thai products were featured in INTERNI
Magazine, a leading Italian design magazine, as
well as using online media platforms. Twenty-one
products awarded with DEmark and G-Mark 2019
were displayed atthe Good Design Exhibition 2019,
Tokyo, Japan.
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. afanvsuduszmalveludududiuazunasid
AN Huns1dydneal Thailand Trust Mark
(T Mark) lnganfiunsduasugusznaunisiunis
a¥ayarufindens T Mark Susesnann nisail
fdawandouuazmsliusauidusssy feil

(1) UszduiushuuATUeas Wieasneanunlaly
Ausznauntsuazmeunsms) T Mark liduiidn

A2 999

404

@E}] 17

® NSUAIESUNSAISMIIUSINA

e Thailand Trust Mark (T Mark) is a certification for
Thai products and services. T Markis an assurance
of quality, green manufacturing and fair labor
practices, which in turn creates additional value

for the brands.

(1) The DITP conducted a comprehensive PR
campaign to promote and raise awareness of
T Mark.

usénRautaainsvoldnsidcuanuni
Companies applied to use T Mark

usenduliciooany
Applications for renewal

vsenlasuasiduanuad
Companies were successfully awarded with T Mark

¥

TRUST

e

FananssulimUsnwgednsieusen (T Mark

Clinic) wiulvideyan1siaisan T Mark Anu
WINIPIUERETNTIUATEMAZINATIULTIU NG
Tnedadingamne Foslvl vouunu uazawan uaz
FaRsueuneuUsEmMAtiotns T Mark Wefudl 10
fugeu A, 2563 WileUszanduiudiusznaunis
AlEsunsn T Mark seluad 17 Usem 529k
Uismé’uﬁuﬁ‘%’aaﬂaﬁﬁwﬁiﬁ%’wiw T Mark vy
dodsnueoular] Bules www.thailandtrustmark.
com

[T |
_,.i’ﬂ.ﬂ ‘”4:% =
T

L)

COMMENDATION

E Dl A | ¥

AT Mark Clinic was held in Bangkok, Chiang Mai,
Khon Kaen, and Songkhla to provide in-depth
consultation on green industry and labor
standards for interested companies. The
presentation of T Mark certificates was held
on 10 September 2020 to highlight 17 new
companies awarded with T Mark. Information
about T Mark-awarded companies can be
found on DITP’s social media platforms and
a dedicated website www.thailandtrustmark.
com.
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www.thailandtrustmark.com

o o ]
—| THA Visitors I Aulng s19
Com mmsmm= Thais 245,944 Numbers

354,872 ;.

aanAu 2562-Augneu 2563 /
During October 2019-September 2020)

(11JY10

Non-Thais 108,928 ::lmbers

3 Us:infiusn / Top 3 Countries

*x
' . P
[

ju China duLne India waddud The Philippines
39,185 12,432 7,335

s18 / Numbers 518 / Numbers s18 / Numbers

(2) Promotingtheimage of Thaiproducts and services

TMARK

THAILAND TRUST MARK
| WYF, ®WT Mark, XBE%=H, |

for their quality, environmental consideration and
fair labor practices. 19 companies participated in
= §0 i the T Mark promotion event at THAIFEX 2020. To
BAXRRMNNE—RNE, P
EXEERRRRBHENESE,

T MarkZEEEEHRIR (Thailand Trust Mark) 4 F2012%, BEE
ERBFENREBSERR SR THNRL.

help T Mark-certified Thai food businesss making

headway in mainstream US supermarkets, a PR

eventwas held in Miami, The USA In the People’s
Republic of China, Thailand Trust Mark Series

(2) duasunmdneaidudinazusnisainusemelng was promoted via the social media accounts

Tudruamnn nseiledsdanndon waznsld of the DITP’s overseas offices, such as WeChat
9

wseuidusssy Tnedaianssudnasunisnain
uazUsynduiusnsn T Mark nnelusiunansduan
THAIFEX 2020 JUSENUN5IULEAIEUAT 19 UTHW
wazdnnanssuduasuguszneuns T Mark 81113
e Wizaaiagilesuisiinszsdu Mainstream
Tufyluendl andsewsn Snieuszandusiug
asdyanwal T Mark luansisasgussvivuiu
Inednvhdeya Thailand Trust Mark Series WHeuws
Roans1sauziiudessulatvesddniuduasy
n1sAtudaUseimaluginiadu Wy WeChat
uag Weibo wiaudnnanssuduasunisnann
warUseynduiusnsn T Mark o tilesqunil
HuTeIne Tiktok Official a¥1euszaunisaliin
voaguslaadude T Mark melduwasilsy | Found
T Mark 6 A% Tusrsassndudn Shuncheng
7119 Joy City %19 1903 914 Nanya 14 Joy City
W8 TKP wazluflosnuunds

and Weibo. Six marketing and PR events under
the campaign “l Found T Mark” were held on
6 occasions at department stores in Kunming
(Shuncheng Shopping Mall, Joy City Shopping
Mall, Park 1903, Nanya Mall, and TKP Mall) and
Nanning. Tiktok Official was also used to enhance
the publicity of this T Mark campaign among the

Chinese consumers.

)
oty
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=PRIME
= MINISTER’S

AT

(3) s197agusznaugsiadeeandiau 2563 (Prime

Minister's Export Award 2020): 3Anan3suaaasy
wazsiegangUIznaUN1IgINAdIean PM Award:
Expand the Horizon gqiina (3 danin Wedl
youuny awwan) Inedananssuidenlosinnssy
Innovation Market a18lalasin1s PM Award:
Expand the Horizon s‘z’iuﬂuﬂﬁwimqﬁﬁamu
3%UU Online & NIUARATUNITAITENINNUTELINA
(wanfen) FanSueuseTaguszneaugsiadeesn
Aau Uszanl 2563 %39 Prime Minister’s Export
Award 2020 (PM Award 2020) a4 fndufiluns
illeuiguia lnefivendguues (waen Usvens
Juwslen) Wudszanlumsueuseda fuseneums
Inelasusistas d1uau 37 51990 34 V3w

(3) Prime Minister’s Export Award 2020. Events

under the PM Award: Expand the Horizon
campaign were organized in Chiang Mai,
Khon Kaen and Songkhla. Online business
negotiations highlighting the innovation
market under the PM Award: Expand the
Horizon campaign was conducted at the DITP
(Ratchadaphisek Road). The Prime Minister’s
Export Award 2020 (PM Award 2020) was held
atthe Santi Maitree Building, Government House
where the Prime Minister (General Prayut
Chan-o-cha) presented 37 awards to 34

companies.
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CAPACITY-BUILDING FOR ENTREPRENEURS AND VALUE CREATION
FOR THE EXPORT INDUSTRY

NINAIUIRUTENaUNSUALHTYaALNY
lugnanunssudeasn

RON wawiunisiWugudnaisesnnnuiguthdmsudusznounistugntiafauazonnismenlui
r0191Q. Become the leading hub of knowledge for entrepreneurs.

Of >/ iwudanowawsalumsudsduliidus:nounisondou
q|lﬁ Enhance competitiveness of ASEAN entrepreneurs.

D 81Uu28AWA0INTUNISIEISUUTDOYADIANIINSHINA IWUANENIWluNISudIdu

Q 7 Facilitate access to digital database to enhance competitiveness.

\8 ds1insovigwusiasnatunazarsus:ind
J

Build a network of partnerships both domestic and overseas.

JIWiun1stKUSN1SASU2ISOE1IUULEAFA
Provide excellent and comprehensive services.

3 1 andunisweuungus:znaunisgrsuinignimi
o Development of Entrepreneurs
to the New Normal Economy

+ gnseansh 1/ Strategy 1
Jaiumsturugnaniesfnaiuiduidnsudus:nounislugnainaua:winmsmentri
Become the leading hub of knowledge for entrepreneurs in the modern era of digitalization.
. dmihuagitannvdngaslaeysanmssniunieSeteiusiing ilewdiuaisesdinnudiasugianisiealsiuaznisdiiu
qsﬁaszwiwﬂszmaﬁﬂuﬁm Fundamental Business lLag New Economy
.« AN AT d1979 wazasIIBAALAUNIAeAll
»  Produce and develop training courses by working with a network of partners to enhance knowledge on modern trade

and economics as well as international business.

«  Study, analyze, survey, and look for insights on modern trade.
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«  gnsmansh 2 / Strategy 2

WwudannuawisatunisudsduligusznounisendsutuiinisAg At

Enhance competitiveness of ASEAN entrepreneurs.

. (mLUUﬂWﬂMﬂ’J’lﬁJiW’Nﬂ’ﬁﬂ’mEJ’NF]TU’N?\]iLLﬂNUiuﬂ’e]‘Uﬂ’ﬁi‘VIEJ IﬂEJLL‘UﬂﬂalINUiuﬂ@UﬂﬁaE]ﬂLUuiwﬂUG]’N‘] mumm‘wwu
wazANENINYBIAAZUARS LWEﬂ,‘VTmi‘WGumNUi”ﬂaumiLﬂﬂNaaquﬁaaaﬂ suaRnnuUssfiunansAEiunis W
ﬂzum‘wﬁawuLLa”@1ﬂaﬂﬂwma&mﬂivﬂaumﬂumimLuuﬁiﬂﬂai“mﬂaﬂium%

. 1‘1/imu,uum Uinw LD»IEJLLW?IJ@@J@@Qﬂﬂ’ﬂiﬁmumim&ﬂiﬂm wavAuTsossrinseanSufunmaeseteusinsisulssnea
waza9Uszwe WU NEA Consulting Center msluaaumﬂﬂawmuqm’]ﬂ

.+ deRneuTy AU karysaN1sNsIRRINsINTRILgUsENeUMITIiuAAlsaTneusiinsludiunans glinna wagsening
Uszine

»  Provide comprehensive knowledge on trade for Thai entrepreneurs. Participants are divided into different levels
according to their individual readiness and potential for greater efficiency. Training sessions are monitored to further
improve their quality.

«  Provide advice, suggestions, and information on modern trade and cooperation between New Economy Academy (NEA)
and a network of partners both domestic and overseas through NEA Consulting Center.

«  Conduct training and seminars, and integrate training with a network of partners in Bangkok, other regions, and
overseas.

 gnsansh 3 / Strategy 3

gudgANua:aantumsiins:uudoyassAnUSaIna IWolWUANENIWIUNMSIEITU

Facilitate access to digital database to enhance competitiveness

o AATIZA RN LLa“‘U'imi’cmmiﬁﬂusuamaa&ﬂmqm \A39U18 NUS“ﬂﬁmmﬁwﬂuﬂi“LVIﬁLLa“mﬂUi”LVIﬂ WioduaBunmsuaniUdeu
ammwm LUIAR LLau‘Uiuﬁ‘UﬂWiiuﬁu‘VﬂNﬂuIUﬂ’lﬂLﬂi'ﬂ“Mﬂ FavunuauUszinaingin mwuﬂwamamuaummm
Naﬂ’ﬁﬁ]’lLUUﬂ’lﬂWU‘Lﬂ,UGl’mLLNu‘UiELl'lﬂWiS’JZJﬂuGUENMu’JEN’]uﬂWEﬂ,u‘ﬂiuL“VIﬂ LLauaamﬂaaﬁﬂuuiﬂmsJi%U’la

. Anw AATIei Wan LLa“Uimiﬁmﬂ’]sLﬂiamaLwamiwauiaﬂ%w&aaﬂauLLa ponlail wu m'il:i&luaaulau (E-learning)
MsiRILIIAAUSHIY Social Media 1Uusiu

. Aes1ev Useanana waruimsdanisgiudeya (Database) ilemsimunusznaumslne wu grudeyadiir3unisiineusy
suteyandngnsineg srudeyaineins Wedugudnansguteyaimungussneumsvadlneuazniininendeu

«  Analyze, develop and manage database of knowledge and networks of entrepreneurs both in Thailand and abroad.
Budget plans, indicators and strategies are produced and monitored to ensure that the implementation isin accordance
with the integrated plans laid down by agencies as well as the government’s policies.

«  Study, analyze, develop, and manage tools for learning both online and offline such as e-learning and knowledge
development through social media.

«  Analyze, evaluate, and manage databases that contribute to the development of Thai entrepreneurs including a
database of those who have attended training, a database of various training courses, and a database of speakers.

«  gnsAansh 4 / Strategy 4
adndedewusinsnituuazaraus:inARUDIANSHII
Build a network of partnerships both domestic and overseas.
iiouszaruauswile Tianutiomdsludunisiamnyaainsnsissninesemagalni aaenauairaniedns
Huszneunsinguaznguuszimmo@euluseAusingg
In order to foster cooperation on the development of staff whose work are related to international trade as well as to
create networks of entrepreneurs from Thailand and other ASEAN member states at various levels.

« gnsmansh 5/ Strategy 5
yawiun1strusnisAsuadisagIlluLan
Provide excellent and comprehensive services.
. UImsdansuazdiuiseuagmInsnuaniuil iedefanssuiaungusznouns wu szuulansiryunsaivesanitiy viedin
ousy Wlailugudnansmsdnfanssuimunguszneunisine
. UfTRwhifuenynseuznssumsuimsantuianngussneumsnisnealul
. UfTRnuswiudeatuayunisufiinuuesmisnudu
«  AManage and provide facilities to organize activities that are aimed at enhancing the capacity of entrepreneurs.
«  Work as the secretariat for the executive board of the New Economy Academy (NEA).
e Support the work of other agencies.
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Produce 4 Training Courses for Entrepreneurs
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3.2.1 Training Course on the Foundation of International
Trade aims at providing basic knowledge and skills for
international business and trade.

3.2.2 Training Course on Marketing corresponds to the
demand of entrepreneurs who wish to learn more about online
trading, comprehensive marketing strategies and e-learning.

3.2.3 Training Course on Strengthening Exporters and
Their Networks aims at supporting all levels of entrepreneurs
by enhancing their potentials in international trade with
in-depth and practical information. The course also seeks to
build networks for Thai entrepreneurs to help them grow in
the international markets.

3.2.4 Training Course on Value Creation and New
Businesses helps develop entrepreneurs in the area of value
creation for products and services, inspires entrepreneurs of
all ages and types, thus helping them to connect to the world
with digital trading.
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wadiunuaunNIsWauungus=naunas
Performance of Training Courses
for Entrepreneurs

NaNssy
6 2 Activities

nangas
7 8 Training Courses

Hap]

8% 27,229 W

Participants

nisiaananssuoaulauuau Webinar

Online Activities through Webinar

nandas

53 :i:\ji:ces 1 8 Training Courses
L fanssu
6,850 Numberof 31 Activities

Participants

= 25.16%

n1sinnanssus:uula

On-site Activities

10 nda 22 Hangns

Provinces Training Courses
S19 fnNssy

6 ’ 8 2 8 Number of 3 0 Activities
Participants

= 25.08%

isguooulaudiudulya

E-learning
= nandas
77 ::'::i:ces 38 Training Courses
s19
1 3,550 Number of
Participants

= 49.77%

+ 1Juiuus:zuiu In terms of Budgets
p 2330 The target indicator 11,350 s1® Participants
waatuiwu  The actual numbers 11,402 s1©
G « S
= 100.45% gaJuad1sa2dIa / of the target
wunaJnu In terms of Funds
+ N
+ a233a The target indicator 52,570 s1o Participants
/B — waatuiu  The actual numbers 184,892 s1o

= = 351.70% goJuadusacdzia / of the target
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Hl19mRaNTIN 3,693 518 FUFUNIETINLATINTIHEUNS
wazaianwdneal wangasnisiawdnen ngusznaunising
311 Local to Global 91wy 181,199 918 H{ld133AaNTTUA
FDMNINTIRRINTIH STIURIAY 27,229 518 970 62 HINTIU

78 dngns Aail

.« MssegennanIIHLasleN1anINIIA NEUTENOUNT
fdsauRanssufunsua 27,229 518 lagldsesen
dhrsamianssumesnsun $1uau 1,019 As 910 532 91
psfanss dail

nanssu / Activities

This number was divided into 3,693 participants
who attended the trainings and 181,199 persons who
gained information from the Local to Global entrepreneurs
development course. The total number of participants
amountedto 27,229 from 62 activities and 78 training courses.

e  Further explore trade opportunities by building on
the success of previous activities and programs —
from 27,229 entrepreneurs who had joined activities
organized by the DITP, 532 of them attended additional
activities 1,019 times. This can be enumerated further
as follows:

37usunsy / Times

(1) Thaitrade.com

(2) Top Thai Brands

(3) SMEs Pro-Active

() Special activities

(5) Overseas exhibitions
(6) Thailand Week

(7) Domestic exhibitions
(8) Trade Mission

(9) Design development

uanInd n1smuIfUsEnountsuaraitayaduinly
gaamnssudeeon lassjaiunisduiadeudisuianssy
(Innovation-Driven) wagnsassyaniia (Value Creation) lsiiu
AUAUATUTNITHIUNITOBNUUY N1TATIUUTUANTOAIIAUAN
ganna (Brand) wazn1sfimuiregenuinnisy (Innovation)
TnofiAanssusinulasenisvenensdnisamu Wvsneiileasns
fusznoumsselmifiduiadeusnemalulad uianssu wazaudn
a¥aassd Wunsahayadifislunianisdiesnuazaindenia
msnsiliivauimifaanin funasgiu Suusudia uasd
uianssu Felulirunn wiaamunisalnsunsszumvedhia
Talswnazdmanssnusensvigsialuniniig nsue Alallimegnils
Tnglasausuguuuy wlenidluag W@egnlidudusenauns
Liandunisyfuguuuuianssy Usuremanisne naeniu
WeFsRanssuimeiduansnuudunsidiiiussnoums e1f

(1) a¥elananienisin lungudusgnaunssulvaing
WUSUATEIULEY U InNTTU TINVanguineenuuukasHluINIS
aun1seankuuTedlngluiaemyomnvensnan aid

492 47.54%
217 20.97%
129 12.46%
60 5.80%
44 4.25%
33 3.19%
32 3.09%
6 0.58%
6 0.58%

Moreover, the DITP has undertaken programs to develop
entrepreneurs and create value in the export industry with a
focus on innovation and value creation. Activities to promote
trade and investment were held with the aim of generating
new entrepreneurs who are driven by innovation and creativity.
Opportunities had to be created for products with good
quality, high standards, branding and innovation. In 2020,
despite the COVID-19 pandemic, the department did not
stop. On the other hand, the department had embarked on
various adjustments such as changing the format of activities,
modifying distribution channels, as well as adding activities

that would strengthen the entrepreneurs further including:

(1) Opening up opportunities for new generation
of entrepreneurs as well as designers and design service

providers.
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GLOBALIZE THAI
CREATORS 2020

b190

" SREATOR

Sl ]

DITPZ_

- nsuanaNauwYulun MQ Vienna Fashion Week
< . 1 a = v &
1Ju Fashion Event sL‘MEUV]ﬂWUENﬂiGL’JEJNUW Fauginluld
amumimavlmLaammamamimum&Lm'i’;mm LLGlﬂVLmJﬂ’]S
R]W/ﬂﬁ’e]LL‘H‘“UW‘lmEJ’eJﬂLL‘U‘ULLa“NaﬂWqu%ULLUUﬂR]‘Wﬁ mm‘wm
LagInle Lwaﬂiumauwuﬁmuaaaauiau Tneddnoanuwuu
WI99397U 6 51

- antineanuuulve Talent Thai & Designer's Room Tu
NUUARIFUAT STYLE Wounaasl 2562 31U3U 56 518 YaA1n13
Fovwitudl 1,719,615 um YaAIN13RTINTAIAIANISAS 1 T
24,579,000 U kaglusuLanaduai Bangkok Gems and Jewelry
Fair ifounun1ius 2563 $1uam 20 518 yadn1steveviud
1,376,046 UMM 1aA1N1319591N15ANANANSEL 1 Y 4,300,000 UM

- wdsuairedneanidnesnuuugnaialan lngeusy
ineaniuy wagiaunauavesinesnwuuiulmisindusening
UNOONUUU W9ETINEUAT LazAanssy Pop-up Store SaufU
neasTnduArihutemseeulal uarmInaInAdvia neldfanssy
duasudeaninisnainfdvatnesnuwuulnegaainlan
The Creator: Globalize Thai Creators 2020 Imaﬁauiﬂﬁﬁﬂ
nsnaREILARRAE (E-leaming) $1uau 5 u 8 A1 fsznounis
i3euiisvnismanrudedda 60 519 Aanssuaiianin
Sileiaundud (Co-Brand) lneilgiihSud3nw 78 518 way
Aanssunaaenaauuilal (Pop-up Store) diusenaunisidnsu
Pop-up Siam Piwat 30 18 Ikag Pop-up Online 54 518

® NSUAIESUNSAISMIIUSINA

- Fashion exhibition at MQ Vienna Fashion Week, the
largest fashion event in Vienna. Given the travel restrictions
in 2020, the department produced a digital information set to
introduce designers and their products. A total of 6 designers
from Thailand participated in the event.

- Talent Thai and Designer’s Room at STYLE exhibition
in October 2019 featured 56 Thai designers and resulted
in immediate transactions of THB 1,719,615 and one-year
forecast transactions of THB 24,579,000. Later, in the Bangkok
Gems and Jewelry Fair in February 2020, 20 Thai designers
participated. The immediate transactions reached THB
1,376,046 and one-year forecast transactions amounted to
THB 4,300,000.

- Training courses were also conducted for designers.
They had an opportunity to work with product developers
in collaboration with department stores and showcase their
products at online pop-up stores and digital marketplaces
where 30 entrepreneurs joining Pop-up Siam Piwat and
54 joining Pop-up Online. These were part of “The Creator:
Globalize Thai Creators 2020” project. During the period of
implementation, 60 entrepreneurs learned about marketing
through e-learning for 8 sessions over the period of 5 days.
The project also included a co-brand counseling session in
which 78 used the service.

TALENT
THAI

www.designers360.net

Hall 101

TALENT THAI
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- dusSunusuddneniniiiinnsesnuuunasuinnssug
Aa1naIna (IDEA LAB) l@1gaaanune s nganusilsy Ussing
AU (6-9 NUATWS 2563) 91U 6 WUTUA YaAINIIATI
113A1 9,198,500 UM Uazlngaa1Alioul ngegene lunu
TOP Thai Brands (12-15 u1As 2563) $1U3U 6 WUTUA YAAINT
WIS 3,235,159 U TaiUszenduiusdaaiiuuusuding
Tunananmald Tasdavhdslusunuuddsia (E-catalogue)
WRenfuuususdnenmaesineiiensedunsiuifauususinglu
Uszimnanmdlsd 31uu 23 wusud leenguguslaalunimale
fnmssufiftuuusuddnenmvedneiutesmiseulatdiu
17,948 p¥s saaaiudneninuusudlnentirlndlvaiuse
wiznanesuladlisgeliussansameufanssy IDEA LAB
GO DIGITAL BRANDING lagdnausudsufufinisiisiesdiniu
Fomnseoulatl USulgiitdeans nmdnwal waznagnsnisaiig
WUTUALALAALAY WANFIUAZAOAATOITUAMAIYUBILUTUR

- dasBudusznaunislunagsiauinis senuuugnianisdn
stviaszna lnedaaiuifuszneumsiulwiifionufnaiaasse
waziludliuinisdunisesnuuy 919 dnesnuuundnsdue
UneanuuunIfinLazusIiue lngdnfanssudunuiseaulal
ilow3suanundealiifusznaunislunisdudugsiauinng
ATUNNTEONLUL WIgnduARIAlenuIN AUy wazideuun
KUTEUU Zoom Meeting Tmiednianssuiasanséndmiugl
Uimssunisesnuuulaziineaniuuiieainlunaiassuseine
wsluguuuveeulavuazeewlal uiadeniideslssszming
inesnuuuiiean@niuguszneumslunianisnds lnednianssy
Tausnwauniseantuun1glusu Bangkok Design Week
2020 uaglvimUsnwirunisesulatl

1w/ pirr £ PIOC
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aswesanetik Uo!

Gouidovkav

Digital Branding

#ih3nqa C®VID-19

duuun : aswnusudiRinso
Gdw Digital Branding

Suii 16 Dquwu 2563

“Digital Branding 101 n1sa$onusudadna 101"
msas Gadradhvinyoeiols oIStk Users §6i
oendaududnis na:domsuaglsiklalanlugndsia

| 95udnsudvIaSUMSAISHIWUSINA

Atuaons dsuunu
WSwemsiemsaaa
3N idmridos Haroudungifiado $1ia (ukisu)

for Digital

s
Sun 18 Oquieu 2563

“Branding Core Value to Shape Your Culture
& Social network and learning brand strategy
from International markets”
misrlRiusuduovaruibiu “Asn” Tufan Social Tangsiio

AUWQIUWDY S1uSny

Quhmusudavndyindineduinas: dusuiaas

0S5 World Luxury Spa Awards 91 0USNA n & Digital Branding

Digiizing you ernat
nsiAnnasomwsudinedoaradiovs:ina

LEUINGW : Digital Branding Go Inter

AFSY:WOA dFdANa aswonusudogwisikiahisa
Founder, Rusmsrang Consting Compang Limited
Albaa Master CEO Cetication rogram #3 by Tec
Augnudumsagionsud Rusonduduoodsing

Sufl 26 Dquwu 2563
msiaoun JunusudineTRdvinadwus:na
T E

10Ya-

1saaraddna

Aunassad nadusinsian
RO CoFouror,TecTraland  BusinssConer
Inamatonl Cried L Digal Marketing(100/100)
nssumsaALRUSNoUMSWuEdIANNsoTNdng
2BaRyninIusud Lazada Us:ndlng

2BaRUSALIVSEN Top Retail 26 Big C Supercenter

) Afgsasad Suaudi

UAYURUS:NOUMS SME

pert aunauRENNSSUBOHCISING
ig, Digital Marketing

12: Content Marketing TRAUKUDEVWSIa:ONDY

ooulaud

- Promoting potential brands with good design and
innovations in the international markets (IDEA LAB). IDEA
LAB was held in Phnom Penh, Cambodia (6-9 February 2020)
where 6 brands participated and resulted in trade value of THB
9,198,500. TOP Thai Brands in Yangon, Myanmar (12-15 March
2020) where 6 brands participated and resulted in trade value
of THB 3,235,159. The department also supported promotion
campaigns for Thai brands in South Korea. An E-catalogue
featuring 23 Thai brands with potential was produced to raise
awareness. The online impressions reached 17,948. IDEA LAB
GO DIGITAL BRANDING was an online workshop for emerging
Thai brands to help them improve communication, image and
strategies.

- Promoting entrepreneurs in the design service industryin
theinternational markets. The department has been promoting
a new generation of entrepreneurs who offer design service
with creativity such as product designers, graphic designers
and package designers. To help them prepare to engage in
international markets including Vietnam, Cambodia and
Myanmar, an online seminar and trade negotiation sessions
both online and offline were organized. The Bangkok Design
Week 2020 also included an online advice session on design.
It was also a platform that connected professional designers

with entrepreneurs in the production.
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(2) snszauLUsUARUSENRUNSINegnaialan dmsy
Audniifiyadifings fuimnssy dnrseonuuuiiduaziuusud
V0489 INENENAULUTUAIMEERAIATEAUULYDITUN YDV
poulaulufanssu Road To Shanghai - THAI 10/10 Tngaifiunis
sorondudi 4 udr fnsuFunagnslidrdeduslaaynidu
TuiBsgnuazaaniie adanissuiuazseamnenisvigeeulai
mavALaINgANTTUAUSINALAlVLveRU insweunsUssduiug
HuunanvloTuveiidnsnanisnuAn (KOL) 3u I@ﬂ’mmm
z«mqmiiuswmmmiuélmmmuu fifjnsan 52,588,600 Ass
uammiawaaummw 100,000 U wag Online Business
Matching mmﬂimaumiawaﬂamemaﬂﬁwwm 83 118
Swaunsvetianaty 77 4 Suaumsesiiiietus 46 ¢
yjammimm‘mmmwzvlmumiawama&mumalu 1 Yn
4,700,000 U TaTeiin53ATh WeChat Miniprogram &

PARPURI Satia Fope A

DEESAWAT aSaVa LUCARIS kenkoon 5ivesiz Mobella

(2) Elevating Thai Brands in International Markets
especially for products with high added value, innovation,
good design and branding. The department promoted Thai
brands to the high-end market in China through an online
THAI 10/10”. This was the fourth
year that the event had been held. Strategies were adjusted

activity “Road to Shanghai -

in order to proactively reach as many Chinese consumers as
possible. And Thai entrepreneurs need to be aware of new
onlinetrading channels that Chinese consumers use. Relevant
information on Thai brands was publicized through platforms
of Chinese Key Opinion Leaders (KOLs). This was found to have
increased the awareness of Chinese consumers on Thai brands.
The total impressions amounted to 52,588,600. The total
amountoftransactions was over THB 100,000. Online Business
Matching sessions attracted 83 Chinese entrepreneurs with
77 appointments made. The number of actual matches was
46, resulting in one-year forecast transactions of over THB
4,700,000. A WeChat miniprogram was also launched in
parallel.

wanduuusudlnedanalns:auuugasiu diuuwaawesu KOLs

The department promoted Thai brands to the high-end market in China

through Chinese Key Opinion Leaders (KOLs).

qgu
The total impressions

52,588,600 "

yaAIMsdIgodum
Total amount of transactions was over

uan
100 , 000 THB
OO0 wnanisiugssna
Lﬂll_(—f% Online Business Matching s19
1Ml Chinese
83 entrepreneurs

gounHnuly
Appointments made

A
Matches

N1S1AsANLNATUASI

0] Q The number of actual matches
= i
46 h‘;latches
.60l aanisainisdiFonazaunetu 17
O*  One-year forecast transactions
uln
4,700,000
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(3) afrnidudsuuusudlngninsaugaina The
G.R.0.0.V.E. Brand Project (Global Reach Online to Offiline
Virtual Experience) 15-17 Augeoi 2563 Infanisudaasa
nsvgliunusudineuaziiausi3ossIgaAuYeILUTus
n¥oudnnanssnegINIsAMuazInEuedumKIuT N teaulal
TneliuinnssuAaviauasimeluladifoaiuayuliiAinninesagsi
wazdaasunse thlgnisdesentorslufifaunansiesy
sgaulandely TUsznaun1sinsanlasenis 103 s18 91uiu
MsveuAnng 530 A AansisfiAnduass 327 f 910 Buyer
113 USE1n 38 Useina gaﬁwms%%aﬁuﬁ 25,296,900 U 4afi1
M3 mpagldEunsddensenunielu 17 137,450,000 um

(4) daFuEUAY/UINIAIULIANTINLAZNITOBNUY
‘Lwagjmna (Thailand Innovation and Design Promotion) 1ng
duduuszneumsulminduindeunanuseuinnssudisiuay
uansduAuIUIANglulsEmA Innovation and Design Zone
(1I02) Tusny STYLE Bangkok October 2019 Zaiifungsdusnii]
uinnssuuaziiufinssedanaden Circular Economy msih¥an
widelimanumsuas Taqmasiaun nyuruLazanuUsTNaUNS
nassassdidududnladialadliRnyaduiiu $1ua 20 510 fiyar
Forprnufianssu $1uu 3,256,800 U waruuanwmaLluNY
wanaduA THAIFEX 2020 3113w 30 118 AnLaA1NSRsIgsiauay
goaensluuiiufl 6,461,700 UM AAMsalyARINISTeTe
melu 17 155930000 vm Favimsauaimae L iUsgneunTs
sulmiltiuianssu Inednfanssuimunandamdeimansinens
ioulssulunanfnsiBeainsassdoongnainaina DEWA 2019
(DEsign from Waste of Agriculture) wiasdnnanssuliausnu
sunsiauaum TufianssuinuuasduaSuaumuinnssulas
dumidulinsiudanadengaaindu (T-STYLE : ECO) Tng
HiFonmanusemadiiu uagAanssu SMART VALUE CREATION
Jugguszneunsiumenusiuuinngsy iesesonuaziiaiun
aunvtiuinnssy

Wi
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THAIGROOVE.COM

2 Aoy a
uazdninaruaznsIIMIANERI AT AVE MRS 330 uzuianis (ann.)

dnianssu
Smart Value Creation
Aonssugiuszneumsiumizsaminns
Tunsregeauasiandudiliiiuianssu
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Fuindeuninnsaulnegaanaina
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TwanBuaLGY 02 507 8269 / 02 507 8290
W39 www.ditp-design.com
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DITPZ fmﬁf fo2

(3) The G.R.0.0.V.E. Brand Project (Global Reach
Online to Offline Virtual Experience) 15-17 September 2020
This was a marketing activity to showcase the strengths of
Thaibrands, conducttrade negotiations and present products
online with full utilization of digital innovation and technology.
A total of 103 entrepreneurs attended the event with 530
appointments made. The total number of actual matches
was 327 from 113 buyers in 38 countries. The immediate
transactions amounted to THB 25,296,900 while one-year
forecast transactions was THB 137,450,000.

(4) Thailand Innovation and Design Promotion — The
department encouraged a new generation of entrepreneurs
with innovation to participate in the Innovation and Design
Zone (IDZ) at Style Bangkok which was held in October 2019.
The Design Zone focused on products that are innovative and
environmentally friendly including those with circulareconomy
in mind. Atotal of 20 entrepreneurs attended. The transactions
resulting from this event amounted to THB 3,256,800. At the
THAIFEX 2020, there were 30 entrepreneurs participated.
The immediate transactions amounted to THB 6,461,700 and
one-year forecast transactions reached THB 155,930,000.
The department also organized the DEsign from Waste of
Agriculture or DEWA 2019 to encourage innovations from
agricultural wastes. The T-STYLE : ECO, an event to promote
innovations and products that are environmentally friendly to
Japanalsoincluded a counseling session by experts from Japan
as well as a SMART VALUE CREATION activity which sought to
match entrepreneurs with innovation agencies to build on and
develop innovative products.
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ORGANIZATIONAL DEVELOPMENT AND ENHANCING SERVICE
EFFICIENCY IN SUPPORT OF THE IMPLEMENTATION OF STRATEGIC
POLICIES AND E-GOVERNMENT 4.0 |
N1IWRIUIBIANTHAZINNUTEENS AW THUSNNS iNaalusyu
N13ANTUNUANUIEUNY ENSAENT LAZNITHAILIBIANT
§35UUIT19N15 4.0

‘; 1 wauugnansmetulrinousanwanisa Anu: wazaussau:nindulunisunudisu
Internal human resource development

UazNISWIDUISIUUSIPNISUAsSEUUUSHISANNIS
DITP upgraded its ICT capability to improve work efficiency, provision of public services,
public administration and management system.

s 2 wewunnalulagaisauinAiwotiwuus:ansniwlunisniiau nastiusnisunus:sagu

ungusznounistunnninmia Weon:iAnU$ALIEIlUNISUANFUAMRNSIAY
AIWARINMISTRINAIN LazduIsndIoonkSaus:noussiatuciauszinAld
WoliUssinAlneinisweuunogatung 13RI 638U drufianssuy Gl

DITP seeks to build domestic and international alliances and networks. The goal is to enable
entrepreneurs across the country to make their products more in sync with market demands

; 3 d@suasawusinsuazindadnenualAansnituuazads:ine logyawdiunisasizosAnoug

and become more competitive internationally, which in turn would lead to the sustainable
development and lasting prosperity of Thailand. To achieve this end, the following
activities were implemented:

. @uéu%m'idaaammmﬁma%a (One Stop Export e One Stop Export Service Center (OSEC) facilitates

Service Center: OSEC) L‘T]uﬂuéé’mwmma“mm exporters regarding the documentation and permits

WLLﬂmaaaafﬂ,umiaaﬂLaﬂaﬁsusaqLLaﬂ‘uaummmq6]
Magrtesiunisdsean madingAuiiionisdseen
samm’mmﬂﬁﬂm wugthiuenansdeeniddn lnet
mirsauiiAeites 17 miwawilliuiniamaiin
slf o gandien uenani guduinsdseenuunidniage
geldversvaulnnisaniiueu Taeliuinisteya
muTnwuddntugduuvesulal dign1sysannig
YA eIvIA UM sEn I sEInA LAY
Tugduuy Expertise (AMuBavganizanm) g4
U3nnsanansarindany wazdeuInwungidesvgy
i Filudasnsdseonuasnstiditouaan
Fogauidundn Tneldfinsifin Expertise aslu Digital
Platform wa3nsu laln www.ditptouch.com wenani
Auguinsdseanuuulinasadstiesiueninuasaan
wngusenaunistumsudlalgmuazalassaninisi
maamummﬂumwmmui vuseulat E- knowledge)
dudwauaziedn sawednshdfiamanufianues
(FAQ) Taelul 2563 mﬁ%smsmn OSEC 31u3u
223,666 319 uazdtuluniseaniuiusasluaygin
37U 488,795 adu

needed for exports as well as the import of raw
materials. Counseling and in-depth advisory services
are also available. At the OSEC, 17 relevant agencies
work togetherto provide a one stop service. Moreover,
the OSEC has extended its services to cover online
in-depth counseling via the DITP’s digital platform
www.ditptouch.com. Users can post questions about
export and import of raw materials, and they will be
answered by a team of international trade experts.
Additional services offered by the OSEC include
international trade solutions, e-knowledge via email
and Facebook, as well as FAQs. In 2020, the OSEC
served 223,666 users and issued a total of 488,795
certificates and permits.

@ 0SEC

- ONESTOP

Export Service Center
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«  DITP Service Center U3nmslviAU3nuia1unIsan =
seriadseina lidUineiunmsvigsivseninsUsema DITP A/
HIUANERTIN13ANTENIUsEna 1169 waziaiines Wity o Gommerce Ttans
Wiu3n1s Badansegiinsensiemdlyd Janinuunys
wazauusyaiien tnelul 2563 fglduinisanense

1169 1 13,853 118 fuesuuinisiiumines D I I P
(Generation Information) 37u3u 559 518 wagliusnns
Foyariuszuudalul@ (VR) $1uu 5,699 518 SERVICE

CENTER

. vulsadauildMmUSnuId1un1sAIsEuINeUsTINA - . . .
USNUIQI1UNISAISEtKD 1vUS:INFA

(Mobile Unit) TiAU3nwiaunisamsenitalseina
TunuuanduauufluUszina UdIuL uuand
Audweaniady MAsailestu SMEs uagmsdsewing
Usne TETUUS9luT 2563 Srunuiiedu 1,482 1

DI I P:>€‘O ® DITP Service Center provides international trade
counseling via its Hotline 1169 and service counters
Connect = at the Ministry of Commerce in Nonthaburi and at the

Personalize your international trade intelligence. DITP office on Ratchadaphisek Road. In 2020, the

Hotline received 13,853 calls and the service counters
served 559 users. The interactive voice response (IVR)
handled 5,699 calls.

° DITP Mobile Unit provides international trade
counseling atinternational trade exhibitions, seminars
and state-organized exhibitions concerning SMEs
and international trade. In 2020, these mobile units
served 1,482 users.

. o - e DITP Connect Mobile Application, which is available
«  luurguaundiadu: DITP Connect lviuinistoya

AUNITATENINUSEINAdIUYARaR UL UNELATY
DITP Connect Uuﬁm%ﬂmﬁy’ﬁzwﬂﬁﬁami i0S way
Android Usznaudig deyaTgnunainsialssmaiedn
Asgakalunainlan FuANAULITUAILDY AANTTY
Aunsinseninlseng uazdeyaadifnisdsening international trade statistics.
Usewrvasing

on both i0S and Android mobile devices, provides
international trade data on in-depth overseas market
analyzes, global trends, outstanding products,
international trade activities and Thailand’s

e DITPTouchisaLive Chatservice offering international

«  DITP Touch U3nmsamusnudnunisanseninelszind trade counseling between Monday and Friday from
NIUSZUU Live Chatiﬁu‘%ﬂﬂﬂui’u%’u%%—ﬂﬂ% 1281 8.30- 8.30 a.m. to 4.30 p.m. (with no lunch break). Users
16.30u. (iwnites) uenaniigadiuimsrndanu@edn can also submit specific questions for international
fefBermginumsmserineUssme (Expertise) @150 trade experts via this platform. DITP Touch is available

A3tilvan DITP Touch uuasnsvnulanssguuUiuinig
i0S uag Android waziiulas ditptouch.com

on both i0S and Android mobile devices and can be

downloaded from ditptouch.com.
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iedlulemansuseu 68 T nauduaiunmsdseninaUssma
nu9 éviAanssuiiedsan (CSR) Tumanelasens ifiesame
msfamdnvesesdnslunsduadunsdnssninsUssmayindu
winsu dediefianisegsiudunnauludenulisgneiiniugy
finsustulunnniadin uwassmadedunndonda Sadanani
Wulumuunmisnsianuuensu Adeandesiuununuuas
Tasansulviensiiuguassdnisfia Used 2563 aneld
ulgnnedl 1 fudy deu uardnndon Tneiivanslasenisuas
Aonssufiduiunsluud wu

an.¥indl daeuiiale
MNMYANIRanszidn0 g

- AanssuAnenan dweugadiilsmeIuia “usanAgern
Tdgnduinu” seulviunlsmeuiadinszenasegiuas
fuaviiay sunaidles Yminusduys

Donating cloth bags to Chao Phraya Abhaibhubejhr
Hospital, Tha Ngam Sub-district, Mueang Prachin Buri
District, Prachin Buri, to be used as carrying bags for
medicines.

On the 68™ anniversary of its founding, in addition to
focusing on the organization’s core missions, the DITP has
implemented several CSR programs to foster a harmonious
and sharing society as well as promoting environmental
conservation. These initiatives are in accordance with the 2020
DITP’s work plan and program on good corporate governance,

under Policy 1 on state, society and the environment. Examples

of the programs and activities implemented are:

. NANSTUNBULASBIABURILMBSTITwA LT uAls Sy
TIUUIAIN BUNBANUNT FIHIARIN

Donating used computers to Ban Na Ta Pho School,
Sam Ngao District, Tak.

.« fanssu “DITP vhiediaw” laensatduayugunsal
n1an1sfiny unlssSeusuudsfnyuunys damin
UUNY3

Donating school equipment to Thammasiri Suksa
School, Nonthaburi.

o A9A551 “DITP 218wl aBeutnuusnnl” S9RInLNS

Lending assistance to the students of Ban Bo Kaeo
School, Phrae.
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. NAnssuAneran “DITP lvianu3 iiteaunau Augdsns”
a iunaniuiidaiiawnans lngusanidsdeuasy
AsfunagluiosauanaazyunsteuiUsEIuau

Donating books and otheritems to the Central Special
Treatment Center’s main library and learning areas.

«  Aanssu “DITP Run for UNICEF” fanssufe tiadian
mhbinasglatilemasufanssuiunmaenyy

Working with the private sector to organize “DITP Run
for UNICEF”.

ent of [¢gSnational=<4de ProT&an
Asfofce ¥ THEEA L \@
baneR 7 4 L

Foh

. Aanssunsvmanaradntanlidldudniethlundnduinlesdasliun faainuas Fedeidunishiewdedinulusudannday

Donating plastic bottles to Wat Chak Daeng to be recycled as monk robes.

SnAanssu CSR wilsfinsudaaiunisseninaseineg
wdndu uazlimnusiufielumsduiunsidesdisdsny ielk
\Renaegnadugusssuuasdiusnniignfe “Circular Economy”
wiawrswghamuieu lnelunsmudeunislinswenssssund
Tuislsguauazifisdszansnmnisdanisveadelinduly
Wunswennsiiegluszuusenszuaunsivanzay Wuuwmng
gafauumdiusYeIman gnén warnInennssIIuTATidey
Ingliinalulagluddgszuvumvyudey nefidwanglunis
Snvminensuazlivinenshmilitesiian meldszuunanuas
oonuuulnl a¥suinnssuuwazeusudoliifsduiiifeades
wazlilifeatoefugsia lugaaruazanussduvesdanindon
YU Fany uargIna lnansu lidnlasinswasAanssusiee a1

Another CSR area that the DITP has devoted its efforts
and push for substantive and sustainable implementation is
the circular economy. The term “circular economy” denotes
a circulation of resource utilization in the value chain and
an effective process that turns waste into resource. It is a
business model built on the relationships between the market,
customers and existing natural resources, supplemented
by the use of new technology to generate a circulation. The
objectives of the circular economy are twofold. The first is the
preservation and efficient use of limited natural resources,
using new production processes and designs. Another
objective is to stimulate business and non-business innovation
and cooperation that will ultimately lead to value creation
and sustainability of the environment, community, society
and businesses. Examples of the programs and activities
implemented are:
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Tassmamndudidiinegaanlandieuuifnasugia
wyudgy (Circular Economy) lagnsus latiuiledu
mhgnuiusiing aoduimuignavnssudane

Working with the Thailand Textile Institute, a DITP
partner agency, to promote Thai textile products in
the global markets highlighting the concept of circular
economy.

Aanssuimunandamielinsnmsinuasitewdsguilu
HAnfueideaieassdgaina vise DEsign from Waste
of Agriculture (DEWA)

DEsign from Waste of Agriculture (DEWA).

1ASYN1S
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1A53an15 BEYOND PLASTIC #insus aalawmiundudn
lafialadsrenarafniiiuinsdodwindon o7
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BEYOND PLASTIC — a project that promotes the
development of lifestyle products made from
environmentally friendly plastics, such as bioplastic
and reusable plastic, taking into account the trends
of the global plastic market as well as international
demands.

dounudaya
0 2513 8545

nsudaLaINIMIEieUssinadinailunisiAanssy
\iedinnuazduandensdeaiios Tneddesdrafuitlunis
WesrnslmAulndnlundeutudinunardunndeudia wasiia
Usgleviigeanludnulangatlagiu

DITP is committed to carrying out its CSR activities
with a strong determination to pursue organizational growth
while being responsible towards society and the environment
as well as maximizing the social benefits.
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W 1 UM
Auning NUBNR 2563 2562 (USuugelna)
Aunswdnyuieu
Ruanazsensiguvintuan 5 45,807,545.11 33,429,914.44
RudrglvmheanuluseUsena 6 172,116,480.22 107,839,040.63
qﬂuﬁixszﬁgu 7 4,279,509.88 10,761,663.89
TanAunae 3,803,399.24 4,933,265.09
Aunindvauioudu 14,391,786.37
FuAUNSNE U 226,006,934.45 171,355,670.42
Aunindlainauiieu
fifu 91A13 uazgUnsal 8 152,138,499.20 147,861,865.97
Aunindlafisnu 9 4,188,423.87 2,590,362.91
saudunsnglainguiou 156,326,923.07 150,452,228.88
FIUFUNTNE 382,333,857.52 321,807,899.30
wijau
wilAuvsuiiou
Wmilsvordu 10 24,416,960.40 166,104,594.09
Fusurnszezdy 11 37,985,587.45 27,007,406.66
suniiauvsuiiou 62,402,547.85 193,111,994.75
wilaulinyuiou
RUYIATBII1BNITSUIINAAITLELED 5,800,000.00 5,800,000.00
niiaulivyudoudu 12 442,661.87 695,394.73
sfswﬁauhiwguﬁau 6,242,611.87 6,495,394.73
Tauviiau 68,645,159.72 199,607,389.48
Aunindgns/dauvu 313,688,697.80 122,200,509.82
AunSwaans/dumu
N 9,199,571.81 9,199,571.81
selagandAlidneavan 16 304,489,125.99 113,000,938.01
FIURUNIWEGNS/dumu 313,688,697.80 122,200,509.82




118 siwnuds:And 2563 e ® NsUAILESUNISAS:HIIUS:INA

FINANCIAL STATEMENT
AS OF THE 30 SEPTEMBER 2020

Unit : Baht
ASSETS Note 2020 2019 (Update)
Current assets
Cash and cash equivalents 5 45,807,545.11 33,429,914.44
Payments to overseas office 6 172,116,480.22 107,839,040.63
Short-term account receivable 7 4,279,509.88 10,761,663.89
Inventory 3,803,399.24 4,933,265.09
Other current assets - 14,391,786.37
Total current assets 226,006,934.45 171,355,670.42
Fixed assets
Property, plant, and equipment (net) 8 152,138,499.20 147,861,865.97
Intangible assets (net) 9 4,188,423.87 2,590,362.91
Total fixed assets 156,326,923.07 150,452,228.88
Total assets 382,333,857.52 321,807,899.30
LIABILITIES
Current liabilities
Accounts payable 10 24,416,960.40 166,104,594.09
Short-term deposit 11 37,985,587.45 27,007,406.66
Total current liabilities 62,402,547.85 193,111,994.75
Non-current liabilities
Receipt of government advanced payment 5,800,000.00 5,800,000.00
Other non-current liabilities 12 442,661.87 695,394.73
Total non-current liabilities 6,242,611.87 6,495,394.73
Total liabilities 68,645,159.72 199,607,389.48
Net Assets/Equity 313,688,697.80 122,200,509.82
NET ASSETS/EQUITY
Fund 9,199,571.81 9,199,571.81
Income higher than accrued expense 16 304,489,125.99 113,000,938.01

Total Net Assets/Equity

313,688,697.80

122,200,509.82




DEPARTMENT OF INTERNATIONAL TRADE PROMOTION e

nsudilasunisA1s:uIUs:INA

JuudaaJuanasaitiuiauniinasiiu
dmsuldaudndun 30 nueIuu W.F. 2563

ANNUAL REPORT 2020 119

(W28 : un)
seld NUBLIAG 2563 2562 (Usuugalnai)
sel@ansulszana 17 2,413,356,786.52 1,991,918,853.35
38lfnnnsganLuLazUIIA 306,708.30 362,368.01
seledu 18 11,257,077.57 66,072.00
suela 2,424,920,572.39 1,992,347,293.36
Anldiang
AldIeypaINg 19 649,079,232.70 634,902,548.79
Anwdaviungy 20 110,698,379.09 105,343,421.68
ANNDULNY 21 29,331,249.75 30,872,228.00
Anlddon 22 672,957,958.86 1,067,964,053.34
findan 10,432,008.64 11,602,809.29
AranssnUlag 23 32,622,450.10 36,481,132.37
AndeusimuazAins e 24 30,586,283.71 34,538,127.65
AlTIeRugATLULAYUTA 25 697,457,695.60 2,368,097.15
At 26 267,125.96 14,540,429.87
sauA e 2,233,432,384.41 1,938,612,848.14
s8ldge (A) ndranldReams 191,448,187.98 53,734,445.22
INCOME STATEMENT
FOR THE YEAR ENDED 30 SEPTEMBER 2020
(Unit: Baht)
INCOME Note 2020 2021 (Update)
Income from annual and central budget 17 2,413,356,786.52 1,991,918,853.35
Income from subsidization and donation 306,708.30 362,368.01
Other incomes 18 11,257,077.57 66,072.00
Total income 2,424,920,572.39 1,992,347,293.36
EXPENSES
Personal expense 19 649,079,232.70 634,902,548.79
Pension 20 110,698,379.09 105,343,421.68
Remuneration 21 29,331,249.75 30,872,228.00
Administrative 22 672,957,958.86 1,067,964,053.34
Supplies 10,432,008.64 11,602,809.29
Utilities 23 32,622,450.10 36,481,132.37
Depreciation and amortization 24 30,586,283.71 34,538,127.65
Subsidization expense and donation 25 697,457,695.60 2,368,097.15
Other expenses 26 267,125.96 14,540,429.87
Total expenses 2,233,432,384.41 1,938,612,848.14

Income higher (lower) than net expense

191,448,187.98

53,734,445.22
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HONORARY TRADE ADVISORY TO THE MINISTRY OF COMMERCE

China / Hong Kong / Taiwan

Mr. Lin Sun Mo, Willy

Address:

Unit 301, 3/F, Fabrico Factory Building,
78-84 Kwai Cheong Road, Kwai Chung, N.T.
Hong Kong

E-mail: willy_lin@milos.com.hk

Mr. Lino, Ho Weng Cheong

Address:

Avenida de Praia Grand No. 815,

1 -andar, Edf. Centro Com. Talento, Macau
E-mail: lino@ho-chun-kei.com.mo

Mr. Thong Sae-Tern

Address:

No. 469 Meihesan Road, Light Industry (Food)
Industrial Park, Tong An District, Xiamen,
Fujian, China

Tel: (+86 592) 711 0888, (+86 136) 0097 5928
E-mail: chokchai@day-bright.com

Dr. Chainarong Ittipanuvat

Address:

502-29 Chengdu Hua Feng Shi Pin Cheng,
Chengbai Road, Chengdu City, Sichuan,
610211

Tel: (+86 28) 8524 1155

E-mail: cnrthailand@163.com

Mr. Xie Minggiang

Address:

No. 8, Tongguling Rd, Qingxiu District,
Nanning, Guangxi, China

Tel: (+86 771) 550 9888, 551 4166
E-mail: xmq99@yahoo.com.cn

Mr. Gao Hang

Address:

Room 6016 No. 403 Wuxiang Rd. Linangging
District, Nannning, Guangxi, PRC

Tel: (+86-182) 7711 6699

E-mail: capanorama@126.com

SPECIALIZATION/OCCUPATION:
Chairman

the Hong Kong Productivity
Council (HKPC)

Country: Republic of China
HTAs: Hong Kong

SPECIALIZATION/OCCUPATION:
President

Macau-Thai Chamber of Commerce
Country: Republic of China

HTAs: Macau

SPECIALIZATION/OCCUPATION:
President

Xin Day

Country: Thailand (Thai Nationality)
HTAs: TTC-Xiamen

SPECIALIZATION/OCCUPATION:
Distributor Center

Country: People’s Republic of China
HTAs: Chengdu

SPECIALIZATION/OCCUPATION:

Guangxi Taihua Real Estate Development
Co., Ltd.

Country: People’s Republic of China
HTAs: Nanning

SPECIALIZATION/OCCUPATION:
Editor in Chief

China-ASEAN Magazine Agency
Country: People’s Republic of China
HTAs: Nanning
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ASEAN

Mr. Adisai Prasertsri

Address:

60/26 Yen The Street, Ward 2,
Tan Binh Dist., HCMC, Vietnam
Tel: (+84 93) 353 9729

E-mail: adisaipra@yahoo.com,
management@cacvietnam.com

Mr. Oknha Thai Tino

Address:

No. 5, Steet International School,
Toekthla, Phnom Penh, Cambodia
Tel: (+855) 12 818 282

E-mail: infokth@kth.com.kh

Mr. Khemsath Philaphandeth

Address:

013 Ban Wat Chan, Souphanouvong Road,
Chanthabuly District, Vientiane Province,
Lao PDR, P.0. Box 256

Tel: (+856-20) 7777 3666

E-mail: p.khemsath@hotmail.com

Mr. Eric B. H. Gooi

Address:

GD-1, Anzen Business Park, 3-9 Lalan
4/37A, Taman Bukit Maluri, Kepong, 52100
Kuala Lumpur, Malaysia

Tel: (+603]-6275 9162

E-mail: m_shrooms6001@yahoo.com

East Asia

Dr. Pimjai Matsumoto
Address:

4-9-6 Kinshi Sumida-ku,
Tokyo 130-0013, Japan

Tel: (+81 80) 4155 9456
E-mail: pimjai@pk-siam.com

Mr. Stanley Park

Address:

#104-406, SK M-City, 195, Baengma-Ro, Ilsan
Dong Gu, Goyang City, Gyeonggi Province
10403, Republic of Korea

Tel: (+82 31) 908 5710

E-mail: stanpark@coman.or.kr

SPECIALIZATION/OCCUPATION:
Distributor

Internaltional Trade Consultant
Country: Vietnam

HTAs: Vietnam

SPECIALIZATION/OCCUPATION:

Wholesale Business, Trading Firm, Distributor
Country: Cambodia

HTAs: Phnom Penh

SPECIALIZATION/OCCUPATION:
Import/Export Business, Electronics
and Automotive Parts Manufacturer,
Internaltional Trade Consultant
Country: Lao PDR

HTAs: Lao PDR

SPECIALIZATION/OCCUPATION:
Thaifoodstuff Import,
Internaltional Trade Consultant
Country: Malaysia

HTAs: Malaysia

SPECIALIZATION/OCCUPATION:

Trading Companies and Agents in Japan
(Thai products)

Country: Japan

HTAs: Tokyo

SPECIALIZATION/OCCUPATION:
Korean Importers

(Foods, Catering Service and Gift)
Country: Republic of Korea

HTAs: Seoul
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South Asia

Mr. Arif Suleman

Address:

304 Progressive Centre Shahrah-e-faisal
Karachi 75400, Pakistan

Tel: (+92 30) 0823 3696 (mobile)

E-mail: arif.suleman@hotmail.com,
arif.suleman@thaicarkopk.com

Mr. Chetan Arun Narake

Address:

1187 A Shivaji Peth Kolhapur Maharashta,
India

Tel: (+91 98) 5151 1500 (mobile)

E-mail: chetanarun@gmail.com

Europe

Mr. Eberhard J. Trempel
Address:

Burggrafenstr. 3 10787, Berlin
Tel: + 49 30 212 48 30

E-mail: info@trempel.de

Mr. Keerachai Kittiyadisai (Kim)
Address:

Novodmitrovskaya Street,

Moscow, Russian Federation 127015
Tel: +7 499 280 4062

E-mail: kimkitiyadisai@yahoo.com

Andrei V. Chistov

Address:

10 Gorodetsky Str., Kiev, Ukraine
Tel: +38 050 311 48 80

E-mail: borshevskab66@gmail.com

America

Mr. Ralph P. McMurray

Address:

7349 Via Paseo Del Sur PMB 311 Suite 515
Scottdale, AZ 85258

Tel: 001-913-269-9959

E-mail: ralph@phillipworth.com

SPECIALIZATION/OCCUPATION:
Pakistan Market/Business
Country: Pakistan

HTAs: Pakistan

SPECIALIZATION/OCCUPATION:

CEO

Agriculture and Dairy Industry, Healthcare,
IT, Construction, Real estate, etc.

Country: India

HTAs: India

SPECIALIZATION/OCCUPATION:
Specialized in International Trade/Lawyer
Country: Germany

HTAs: Berlin

SPECIALIZATION/OCCUPATION:

Owner

Kinvest Co., Ltd. and Kab Kao Restaurant
Country: Russian Federation

HTAs: Moscow

SPECIALIZATION/OCCUPATION:
Importer / Thai Boxing Gym
Country: Ukraine

HTAs: Warsaw

SPECIALIZATION/OCCUPATION:
International Trade

Country: The USA

HTAs: Mr. Ralph P. McMurray
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Africa

Ms. Pat S Charnveja
Address:

12662 Day Hollow Ln. Houston, TX 77076

Tel: 001-832-607-2857

E-mail: prapatip2493@yahoo.com

Mr. Pramook Jirdpongsatorn
Address:

3583 Investment Blvd., Suite 7
Hayward, CA 94545

Tel: 001-510-604-9892

E-mail: pramook@pjusgroup.com

Mr. John F Sammons Jr
Address:

580 N. Beach St.

Ft. Worth, TX 76111

Tel: 001-817-838-8600

E-mail: jsammons@1mmsi.com

Mark Phillips
Address:

916 Finch Avenue, High Point, NC 27263

Tel: 001-336-884-9260

E-mail: mark@phillipscollection.com

Mr. Somchai Ansuj
Address:

Rue dos Andradas, Centro,
Porto Alegre 90020-005

Tel: 001-55-51-98143-8308
E-mail: ansuj.s@gmail.com

Jean Michel Ng Fo Shing
Address:

Valentina, Phoenix, Mauritius
Tel: 001 222 698 8301

E-mail: jmnfs@intnet.mu

Tiago Joao Pires Antune
Address:

No 186. Kwame, Nkrumah
Tel: 001 244 923401453

E-mail: tiago_antunes@ymail.com

SPECIALIZATION/OCCUPATION:
Consultant

Country: The USA

HTAs: Western United States

SPECIALIZATION/OCCUPATION:
CEO

PJ US Group

Country: The USA

HTAs: Western United States

SPECIALIZATION/OCCUPATION:
Chairman and CEO

Mid-States Services, Inc.
Country: The USA

HTAs: Western United States

SPECIALIZATION/OCCUPATION:

Furniture President

Phillips Collection (www.phillipscollection.com)
Country: The USA

HTAs: NEW YORK

SPECIALIZATION/OCCUPATION:
Associate Professor (retired)

Country: Brazil

HTAs: Brazil (Rio Grande Do Sul State)

SPECIALIZATION/OCCUPATION:
Director

Century Trading Co., Ltd.
Country: Mauritius

HTAs: Pretoria

SPECIALIZATION/OCCUPATION:
Businessman

Country: Angola

HTAs: Pretoria
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Middle East

Mr. Cemil Camar

Address:

Sakip Sabanci Cad. Park Apt. No: 6/1
Emirgan Sariyer, Istanbul, Turkey
Tel: 001 90 212 2290288

E-mail: cemil@karex.com.tr

Mr. Harun Uluyol

Address:

Aksoy Mh. 1768 Sokak No:22 K:2
Karsiyaka 35580, Izmir, Turkey
Tel: 001 90 532 7958878

E-mail: harunuluyol@yahoo.com

Mr. Albert Aoun

Address:

Freeway Tower, 12" Floor, Sin EI-Fil Blvd,
P.0. Box 55576, Beirut, Lebanon

Tel: 001 961 1 485555

E-mail: aaoun@ifpexpo.com

Mr. Naji R. Kalpakji

Address:

Parliament Street, Thai Consulate-General
Bldg., P.0. Box 7836, Damascus Syria

Tel: 001 96311 331-6144, 331-6214

E-mail: thailux@net.sy, nkalpakji@yahoo.com

SPECIALIZATION/OCCUPATION:

Present Chairman
Kareks Energy A.S
Country: Turkey
HTAs: Turkey

SPECIALIZATION/OCCUPATION:

Managing Director
Agrobynature Company
Country: Turkey

HTAs: Turkey

SPECIALIZATION/OCCUPATION:

Chairman and CEO
FP Group

Country: Lebanon
HTAs: Lebanon

SPECIALIZATION/OCCUPATION:

President

Rimco Int’l Co., Ltd.
Country: Syria
HTAs: Syria
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MAIN OFFICE
nsUdILEsSUNISA1SKHINIUSELNF |=

nsudiasunisA1sznIUs:inA (@urwduun)
563 nUUUUNUS thuauns:ae s1netiojuunys
Jndauunus 11000
TnsAwn: 0 2507 7999
Insans: 0 2547 5657
dwa: tiditp@ditp.go.th

NONTHABURI OFFICE

563 Nonthaburi Rd., Bang Krasor,
Mueang Nonthaburi, Nonthaburi 11000
Tel: +66 (0) 2507 7999
Fax: +66 (0) 2547 5657
E-mail: tiditp@ditp.go.th

nsudaasuniIsnIssnaIUs:nd (Svarnen) RATCHADAPHISEK OFFICE
22/77 auuSEONALLEN WAAANINS NSItNWY 10900 22/77 Ratchadaphisek Rd.,
Insfiwn: 0 2513 1909 Chatuchak, Bangkok 10900
Insars: 02511 5200 Tel: +66 (0) 2513 1909
dwa: tiditp@ditp.go.th Fax: +66 (0) 2511 5200
E-mail: tiditp@ditp.go.th

DITPZ_

Department of International Trade Promotion
Ministry of Commerce, THAILAND.
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China / Hong Kong / Taiwan

Chengdu
Address: Commercial Section,
Royal Thai Consulate General
FL.12 Building C, Fund International Plaza,
No. 6, Hangkong Road, Chengdu,
Sichuan 610041, PRC

o People’s Republic of China
Hong Kong

Address: Office of Trade Commissioner,
Royal Thai Consulate General
8" Floor, Fairmont House, 8 Cotton Tree Drive,

Tel: (+86 28) 6689 7861 ext. 8011, 8013, 8014
A g Fax: (+86 28) 6687 7904
Tel: (+852) 2525 9716 E-mail: thaitcchengdu@ditp.go.th
Fax: (+852) 2868 4927 Director:  Miss Netnapit Chulakanista
E-mail: thaicomm@netvigator.com Vo
Director: Mrs. Chanunpat Pisanapipong :
————————————————————————————— 1 Nanning
. : Address: Commercial Section,
Shanghal 1 Royal Thai Consulate General
Address: Commercial Section, Royal Thai Consulate : 52-1 Jinhu Road, Orient Manhattan,
General 1 Nanning 530022
No. 18, Wanshan Road, Changning District, : Tel: (+86 771) 556 1373
Shanghai 200336, PRC I Fax: (+86 771) 558 1797
Tel: (+86) 21 5260 9881, 5260-9882 : E-mail: thaitcnanning@hotmail.com
Fax: (+86) 21 5260 9880 1 Director: Ms. Wanlada Ratanapanich
E-mail: ttcshanghai@thaitradechina.cn -
Director: Ms. Jeeranun Hirunyasumlith :
————————————————————————————— . Qingdao
. 1 Address: Commercial Section,
Kunming : Royal Thai Consulate-General
Address: Office of Commercial Affairs, 0 Unit 2504 Shangri-la Centre, No. 9
Royal Thai Consulate General : Xiang Gang Zhong Road, Shi Nan District,
Kunming Crowne Plaza, No. 399, Qingnian Road, " Qingdao, Shandong 266071, China
Wuhua District, Kunming, Yunnan : Tel: (+86 532) 6862 1206-9
Tel: (+86 871) 6316 5006, 6316 5011, 6316 5019 \ Fax: (+86 532) 6862 1210
Fax: (+86 871) 6316 5026 | E-mail: qingdao@ditp.go.th
E-mail: thaitckunming@ditp.go.th | Director: Ms. Chanida Inpa
Director: Mrs. Natchathorn Manopanjasiri o
_____________________________ !
. * Taiwan
Guangzhou X o
Address:  Commercial Section, 1 Taipel
Royal Thai Consulate General : Address: Thai Trade Office
36 Youhe Rd., Kecun, Haizhu District, Guangzhou, 1 TWTC Rm.7E10, No. 5, Xinyi Road., Sec.5,
Guangdong Province, PRC : Xinyi District, Taipei City, 11011
Tel: (+86 20) 8384 9453 p Tel: (+886 2] 2723 1800
Fax: (+86 20) 8384 9760 | Fax: (+886 2) 2723 1821
E-mail: thaitcguangzhou@ditp.go.th 1 E-mail: thaicom.taipei@msa.hinet.net
Director: Ms. Suppara Seakacharn : Director: Ms. Kallaya Leewongcharoen
_____________________________ 1
1
. 1
Xiamen 1
Address: Commercial Section, :
Royal Thai Consulate General 1
Xiamen Bldg. 3, Xiamen City Hotel, No. 16 :
Huyuan Rd., Siming District, Xiamen 1
Tel: (+86 592 266 3064-68 :
Fax: (+86 592 266 3061 1
E-mail: thaitcxiamen@ditp.go.th :
1
1

Director: Mrs. Wichuda Akaramethathip
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ASEAN

e Cambodia

Phnom Penh

Address: Office of Commercial Affairs,
Royal Thai Embassy
196, M.V. Preah Norodom Boulevard,
Sangkat Tonle Bassac, Khan Chamkar Mon
Phnom Penh, Cambodia

Tel: (+855 23] 726 304

Fax: (+855 23] 726 305

E-mail: thaicompnh@gmail.com

Director: Mr. Jirawuth Suwanna-Arj

e Indonesia

Jakarta

Address: Office of Commercial Affairs, Royal Thai Embassy
JL. DR. Ide Anak Agung Gde Agung Kav.
E3.3 No. 3, Kawasan Mega Kuningan,
Jakarta 12950, Indonesia

Tel: (+62 21) 2932 8217-18

Fax: (+62 21) 2932 8219

E-mail: enquiry@thaitrade.co.id, thaitradejkt@gmail.com

Director: Miss Bhornbhat Punngok

e Lao PDR

Vientiane

Address: Office of Commercial Affairs, Royal Thai Embassy
028 Ban Phonsay, Kaysone Phomvihane Avenue,
Saysettha District, Vientiane Capital, Lao PDR
P.0. Box 128

Tel: (+85 621) 413 704, 413 706

Fax: (+85 621) 412 089

E-mail: vtditplaos@hotmail.com, vtditplaos@gmail.com

Director: Mr. Kawin Viriyapanich

» Malaysia

Kuala Lumpur

Address: Office of Commercial Affairs, Royal Thai Embassy
206 Jalan Ampang 50450, Kuala Lumpur,
Malaysia

Tel: (+60 3) 2142 4601, 2145 8545

Fax: (+ 60 3) 2148 9818

E-mail: enquiry@thaitrade.my

Director: Mr. Worawan Wanwil

e Myanmar

Yangon

Address: Office of Commercial Affairs, Royal Thai Embassy
86 (A) Shin Saw Pu Road, Sang Chaung Township,
Yangon, The Republic of the Union of Myanmar.

Tel: (+95 1) 510 731

E-mail: ditpyangon@gmail.com,
ditpthailand9@gmail.com

Director: Asst. Prof. Thanawut Naigowit, Ph.D.

» The Philippines

Manila

Address: Thai Trade Center/Office of Commercial Affairs,
Royal Thai Embassy
107 Rada Street, Legaspi Village, Makati City
1229, Metro Manila, Philippines

Tel: (+63 2) 8894 0403, 8894 0406

E-mail: thaicommnl@ymail.com

Director: Miss Janthana Chotimunee

» Singapore

Singapore

Address: Thai Trade Center/Office of Commercial Affairs,
Royal Thai Embassy
370 Orchard Rd., Royal Thai Embassy
Singapore 238870

Tel: (+65) 6737 3060, 6732 7769

E-mail: enquiry@thaitrade.sg

Director: Miss Supranee Kongkiatkamon

e Vietham

Hanoi

Address: Office of Commercial Affairs,
Royal Thai Embassy
No. 905, 9" Floor, HCO Building, 44B Ly Thuong
Kiet Str. Hanoi, S.R. Vietnam

Tel: (+84 24) 3936 5226, 3936 5227

E-mail: thaitchanoi@ditp.go.th

Director: Miss Pannakarn Jiamsuchon

Ho Chi Minh City

Address: Thai Trade Center/Commercial Office,
Royal Thai Consulate General
18" FL., Unit 1805, Saigon Centre Tower2,
67 Le Loi Boulevard, District 1, Ho Chi Minh City,
S.R. Vietnam
Tel: (+84 828) 3914 1838, 3914 1865
Fax: (+84 828) 3914 1864
E-mail: ttc_hcmc@vnn.vn, ttchcme.ditp@gmail.com
Director: Miss Suparporn Sookmark, Ph.D.
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e Japan
Tokyo

Address: Office of Commercial Affairs,
Royal Thai Embassy
SETANI Building, Floor 6, 5-4, Kojimachi
Chiyoda-ku, Tokyo 102-0083, Japan

Tel: (+81 3) 3221 9482-3

Fax: (+81 3) 3221 9484
E-mail: thaitctokyo@thaitrade.jp
Director: Mr. Kittiwat Patchimnan
Osaka

Address: Commercial Section,

Royal Thai Consulate-General
Bangkok Bank Bldg. 8F, 1-9-16, Kyutaromachi,
Chuo-ku, Osaka 541-0056, Japan

Tel: (+81 6) 6262 4418
Fax: (+81 6) 6271 1053
E-mail: ttcosaka@thaitrade.jp

Director: Mr. Theeraphon Kowphatthanakit

» Republic of Korea

Seoul

Address: Office of Commercial Affairs,
Royal Thai Embassy
#304/305, Namsan Lotte Castle Iris,
35 Sogong-Ro, Jung-Gu, Seoul 04632,
Republic of Korea

Tel: (+82 2) 795 2431, 795 4446

Fax: (+82 2) 795 2998

E-mail: info@thaitrade.kr

Director: Ms. Vilasinee Nonsrichai

Oceania

e Australia

Sydney
Address: Commercial Office,
Royal Thai Consulate General
Level 21 Suite 21.02, The Royal
Exchange Building, 56, Pitt Street, Sydney,
NSW 2000, Australia
Tel: (+61 2) 9241 1075
Fax: (+61 2) 9251 5981
E-mail: thaitradesydney@gmail.com

Director: Mrs. Salila Tepkasetkul

South Asia

» Bangladesh
Dhaka

Address: Office of Commercial Affairs, Royal Thai Embassy
Red Cresent Concord Tower 3" Floor,
17 Mohakhali C/A, Dhaka 1212

Tel: (+88 02) 2222 90056-7

E-mail: thaitcdhaka@gmail.com

Director: Mr. Khemathat Archawathamrong
e India

Mumbai

Address: Thai Trade Center
Mumbai Express Towers, 3 Floor,
Nariman Point, Mumbai 400021, India

Tel: (+91 22) 2283 0242 to 3
E-mail: thaitrademumbai@gmail.com
Director: Ms. Supatra Sawaengsri
New Dehli

Address: Office of Commercial Affairs,

Royal Thai Embassy
78 Paschimi Marg, Vasant Vihar,
New Delhi 110057, India
Tel: (+91 11) 4326 8888
E-mail: thaitcnewdelhi@gmail.com
Director: Ms. Saithong Soiphet

Chennai
Address: Thai Trade Center, Commercial Section,
Royal Thai Consulate General
Ramcon Fortuna Towers, 5" Floor,
No. 2, Kodambakam High Road, Nungambakkam,
Chennai 600034 TN, India
Tel: (+91 44) 4218 8514
Fax: -
E-mail: business@thaitradechennai.in (Business Enquiry),
office@thaitradechennai.in
Director: Mrs. Hataichanok Sivara
e Austria
Vienna
Address: Office of Commercial Affairs,
Royal Thai Embassy
Kopalgasse 47, A-1110, Vienna
Tel: 001 431 748 5020
Fax: 001 431 748 5020 12
E-mail: viennaoffice@tradewiththailand.com
Director: Mrs. Natama Koonpol
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e Denmark

Copenhagen

Address: Office of Commercial Affairs,
Royal Thai Embassy
Hellerupvej 76, 2900 Hellerup

Tel: +45 39626999
Fax: =
E-mail: ditp@thaicom.dk

Director: Miss Rachakorn Saksri

e Hungary

Budapest
Address: Office of Commercial Affairs,

Royal Thai Embassy H-1025 Budapest,
Vend u. 26., Hungary

Tel: +36 1212 2738

Fax: +36 1212 2736

E-mail: thaitradebudapest@thaicomm.hu,
thaitradebp@gmail.com

Director: Mrs. Prapa Vijaykadga

e Germany

Berlin

Address: Commercial Affairs Division,

Royal Thai Embassy
Petzower Str. 1, 14109 Berlin
Tel: +49 30 80 500 450

Fax: + 49 30 80 500 451
E-mail: thaicom.berlin@t-online.de
Director: Mr. Virajit Suwanpradith

e Czech Republic

Prague
Address: Office of Commercial Affairs,

Royal Thai Embassy

Holetkova 29, Praha 5 — Smichov,

Prague, 150 95 Czech Republic

Tel: 001-420-257-323-030, 001-420-257-325-867,

001-420-257-325-882

Fax: 001-420-257-327-555

E-mail: thaitcprague@gmail.com

Director: Ms. Wipawee Wanapongs

e France

Paris

Address: Commercial Affairs Office Royal Thai Embassy 8,

rue Greuze 75116 Paris, France
Tel: 001-33-1-56901212

Fax: 001-33-1-56901213
E-mail: thaitradeparis@orange.fr
Director: Mrs. Ponpimon Petcharakul

e Germany

Frankfurt
Address: Commercial Section

Royal Thai Consulate-Gereral /
Thai Trade Center Rossmarkt

23/5 06, 60599 Frankfurt am Main

Tel: +49 (0) 69 2100 0870
Fax: -
E-mail: info@thaitradefrankfurt.de

Director: Ms. Pitinun Samanvorawong

e Russian Federation

Moscow
Address: Office of Commercial Affairs,

Royal Thai Embassy 10 fl., 52 k.1,
Kosmodamianskaya nab., Moscow 115054

Tel: +7 499 653 5989

Fax: +7 499 653 6959
E-mail: moscow@thaitrade.ru
Director: Mr. Kittinand Yingcharoen

e United Kingdom

London
Address: Office of Commercial Affaris

Royal Thai Embassy 11 Hertford Street,
Mayfair, London W1J 7RN

Tel: 001-44-20 74935749

Fax: 001-44-20 74937416

E-mail: info@thaitradelondon.com
Director: Ms. Supawadee Yamgamol
e Poland

Warsaw

Address: Office of Commercial Affairs,

Royal Thai Embassy ul. Grzybowska
12/14, lok.28 00-132 Warsaw, Poland
Tel: 001-48-22 6201508

Fax: 001-48-22 8900931
E-mail: info@ttcw.pl
Director: Mr. Thum Niemskul

e The Netherlands

The Hague
Address: Office of Commercial Affairs

Royal Thai Embassy Thai Trade Center WTC
The Hague, Tower C, Unit 11.01-B Prinses
Beatrixlaan 582, 2595 BM, The Hague,

The Netherlands

Tel: 001-31-70 345 5444

Fax: 001-31-70 346 1005
E-mail: info@thaitradehague.com
Director: Mr. Nissana Thaveepanit
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o ltaly

Milan
Address: Thai Trade Center, Milano Via A. Albricci,

8 20122 Milano, Italy

Tel: 001-39-02 89011467
Fax: =
E-mail: ttomilan@thaitradeitaly.com
Director: Mrs. Kornkamol Anekamai
e Spain
Madrid
Address: Office of Commercial Affairs,
Royal Thai Embassy
Calle de Segre 29, 2°A, 28002 Madrid, Spain
Tel: 001-34-91 5630190, 563 0196
Fax: =
E-mail: info@thaitradespain.com
Director: Miss Triyaporn Boonsiriya

America

e Republic of Argentina

Buenos Aires

Address: Thai Trade Center Av. Manuela Saenz 323 Office
507-508, Puerto Madero, CABA, Argentina, ZP 1107

Tel: 001 54 11 5272 0572

Fax: -

E-mail: info@ttc-ba.com

Director: Ms. Orapa Buddharuksa

e United States of America

Chicago

Address: Commercial Office of Royal Thai Consulate General
700 N. Rush Street, 2" Floor, Chicago, IL 60611

Tel: 001-1-312 787-3388

Fax: 001-1-312 787-9733

E-mail: ttcc@thaitradechicago.com

Director: Ms. Usasri Kheorayab

Los Angeles, CA 90004

Address: Thai Trade Center, 611 N.
Larchmont Blvd., 3 Floor

Tel: 001-1-323 466-9645

Fax:

E-mail: ttcla@live.com

Director: Ms. Kwanapa Phivnil
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New York
Address: Thai Trade Center 1359 Broadway, Suite 1530,

New York, NY 10018

Tel: 001 212 4820077

Fax: 001 212 4821177

E-mail: info@thaitradeny.com

Director: Mr. Napadol Thongmee

Miami

Address: Thai Trade Center 6100 Blue Lagoon Dr.,
Ste. 100 Miami FL 33126

Tel: 001-1-786-388-7888

Fax: =

E-mail: ttcmiami@gmail.com

Director: Ms. Nithima Siriphokakij

« Chile

Santiago

Address: Thai Trade Center Av. Andres Bello 2777, 0f.2802

Tel: 001-56-2 203 3386, 203 3387

Fax: =

E-mail: thaitrade@ttcsantiago.cl

Director: Miss Chulalak Khemthong

e Brazil

Sao Paulo

Address: Thai Trade Center Rua Gomes de Carvalho 1356
Sala Cj 112, Vila Olimpia 04547-005
Sao Paulo - SP Brazil

Tel: 001 55 11 3044-7301, 3044-7347

Fax: 001 55 11 3045-1913

E-mail: thaitcsp@terra.com.br

Director: Mr. Sakda Sinsuksai

o Canada

Toronto

Address: Office of Commercial Affairs, Royal Thai Embassy
31 Gloucester Street, Toronto, Ontario M4Y 1L8

Tel: 001-1-416 9215400

Fax: 001-1-416 9217545

E-mail: toronto@thaitrade.ca

Director: Mr. Thanakrit Luangasnathip

Vancouver

Address: Thai Trade Center, The Royal Thai Consulate
General 1009-1166 Alberni Street, Vancouver,
BC V6E 3Z3, Canada

Tel: 001-1-604 6876400

Fax: 001-1-604 6836775

E-mail: vancouver@thaitrade.ca

Director: Mr. Suttichat Nilkuha
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e Mexico
Mexico
Address: Office of Commercial Affairs, Royal Thai Embassy

Gauss No. 9, 102-B, 1° Floor, Col. Anzures,
Miguel Hidalgo, Mexico, D.F. 11590, Mexico

Tel: 001-5255 5557 5418, 5557 9960
Fax: 001-5255 5580 4214

E-mail: thaitcmexico@gmail.com
Director: Mr. Thanit Ngansampantrit

e Arab Republic of Egypt

Cairo
Address: Thai Trade Center, 59 Mosadak Str.,
5 Floor-Apt. No. 10 Dokki, Giza, Cairo, Egypt
Tel: 001-202-37620901, 37620419
Fax: 001-202-33363062
E-mail: ditpcairo@gmail.com
Director: Mr. Thalerngsak Vongsamsorn

o Federal Republic of Nigeria

Abuja

Address: Office of Commercial Affairs, Royal Thai Embassy
No. 3 Osun Close, Off Osun Crescent,
Maitama District

Tel: 001 234 703 905 2313

Fax: =

E-mail: ditpabuja@gmail.com

Director: Mr. Supat Sanoy

e Kenya

Nairobi

Address: Office of Commercial Affair,
Royal Thai Embassy (Nairobi)
P.0. Box 58349-00200, Rose Avenue
(Off. Lenana Road) Nairobi, Kenya

Tel: 001 254 20 291 9131

Fax: =

E-mail: info@ocanairobi.co.ke

Director: Mr. Natthapong Senanarong

e South Africa

Pretoria

Address: Office of Commercial Affairs, Royal Thai Embassy
248 Hill Street, Pretoria 0083

Tel: 001 27 12 342 0835/50/56

Fax: =

E-mail: trade@thaiembassy.co.za

Director: Mr. Aphirak Paepuang

e United Arab Emirates

Dubai

Address: Thai Trade Center, Unit 264 The Galleria,
Hyatt Regency Al Khaleej Rd., Deira P.0. Box 1083
Dubai, U.A.E.

Tel: 001-9714 2284553

Fax: =

E-mail: ttcdubai@emirates.net.ae

Director: Mr. Panot Punyahotra

 Islamic Republic of Iran

Tehran

Address: Office of Commercial Affairs, Royal Thai Embassy
No. 15, 10" Alley, Hassan Seif Street, Sharak Gharb

Tel: +9821 8807 5517, +9821 88 57 1881

Fax: +9821 88 59 1255

E-mail: ttctehran.ir@gmail.com

Director: Mr. Taweep Rachaphakdee

e Israel

Tel Aviv

Address: Office of Commercial Affairs, Royal Thai Embassy
144 Hayarkon Steet, Tel Aviv 63451, Israel

Tel: 001 972 3 5244277-8

Fax: 001 972 3 5244270

E-mail: thaicomt@zahav.net.il, thaicomt@internet-zahav.net,
nawapatnoppakuni@gmail.com

Director: Mr. Nawapat Noppakun

e Saudi Arabia

Jeddah

Address: Thai Trade Center, AL DRAS TOWER,
7" Floor, King Abdullah Road. P.0. Box 8014
Jeddah 21482, Saudi Arabia

Tel: +966-12-653-3132, 653-3280

Fax: +966-12-650-4544

E-mail: thaitcjeddah@gmail.com, thaitcjeddah@ditp.go.th

Director: Mr. Athikhom Tuntiwong

e Turkey

Ankara

Address: Office of Commercial Affairs, Royal Thai Embassy
Mahatma Gandi Cad. No:17/8 Buyiikesat Mah.
G.0.P. Ankara, Turkey

Tel: 001 90 312 4365868, 312 4365869

Fax: 001 90 312 4365870

E-mail: thaitcankara@gmail.com

Director: Mr. Poonsak Khunudom






Jamlag: nsudIESUNISAS:KINIUSIINA NS:NSIIWICUYE

Published: Department of International Trade Promotion, Ministry of Commerce

WUWh: ahussilsINUWLA:USSIATUA USBNOUSUNSWSURIUBUGWUEFE Ahria (Ursu)
Printed: Printing & Packaging Division, Amarin Printing & Publishing Public Company Limited
www.amarin.com






EMBRACING

THE NEW NORMAL

nIAESUNIAIEIIU eI
563 QUUULIYS AUAUNNIEED
gunailpauuny3 Sandauuny3 11000

Department of International Trade Promotion
563 Nonthaburi Rd., Bang Krasor,

Mueang Nonthaburi, Nonthaburi 11000,
Thailand

www.ditp.go.th

DITP Call Center: 1169
Phone: 0 2547 5657
Email: tiditp@ditp.go.th






