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Theyear 2021 marked another challenging yearin driving
and developing the country’s economy amidst the ongoing
COVID-19 pandemic. It has continued to be a hindrance
to economic activities both domestically and internationally.
Tothisend, the Governmenthas had to apply digital technology
to our range of services.

In terms of international trade, the Ministry of Commerce
has implemented the policy that | had emphasized, with
theintention to catch up with the changing landscape of global
trade. There are four key areas. Firstis to advance the strategy
of “Market leads Production”, ensuring that our exports
correspond to the needs of the global market. Second is to
prioritize high-value services to help increase the country’s
revenue. Third is to work with all stakeholders, especially the
private sector in the form of a Public-Private Joint Committee
on Commerce to help overcome trade obstacles in a quick
and straightforward manner. Fourth is to connect the works
of Thai commercial affairs representatives abroad,
the country’s salesmen, and provincial trade officers,
the provincial salesmen, to export local products to the world.

Under the Ministry of Commerce, the “Thai Food,
World Food” is one of the fourteen flagship plans that seek
to help drive Thailand to become the world’s hub for quality
agriculturaland food products. Thailand prioritizes the export
of halalfood, vegetarian food and future food which is leading
the global trend. Entrepreneurs are being trained to be
knowledgeable and able to apply technology to new market
innovations, thus making their exports in the new normal
even more efficient. Marketing for service sector or
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“soft power”, in particular, digital content and health
businesses are enhanced. Thailand is also looking
at penetrating potential secondary cities with Mini FTA policy
to further expand Thailand’s market share in large countries.
Digital systems have also been used in the Ministry
of Commerce to provide proactive services for the public.

The Department of International Trade Promotion (DITP),
Ministry of Commerce, is the main government agency
responsible for Thailand’s international trade promotion.
Together with its network of offices of commercial affairs
around the world, the DITP has been instrumental in driving
Thailand’s exports which constitute the main engine in of
growth that still functions amidst the COVID-19 pandemic. The
Department has adjusted its strategies and work processes,
includingenhancingcapabilities ofentrepreneurs, development
of products and services, and market expansion. Upskilling
and reskilling have been emphasized along with learning new
skills to furtherelevate the capabilities of entrepreneurs at all
levels across the country.

At the same time, the Department has also prioritized
addingvalue to products with innovation to respond to global
major trends including protection of the environment,
ageing society, work from home, and healthy living. These
developments have become major factors that have enabled
the use of online technology in marketing and the promotion
of electronic commerce across borders, thus allowing
entrepreneurs, especially SMEs, to access consumersin foreign
markets directly.

I wish to thank every executive, official and staff of the DITP
for their devotion and commitment to further the interests
ofthe nation and the people of Thailand. COVID-19 has brought
with it a lot of uncertainties. However in 2021, Thailand’s
exports could still expand by two digits. This is a testament that
every crisis has a silver lining. Managing changes is the most
importantundertaking that can alleviate the impact, resulting
in adjustments and even emergence of new potentials.
| wish the DITP be blessed and be encouraged to continue
developing services that fit well with the current context,
with a view to open up trade opportunities and enhancing
competitiveness forall levels of entrepreneurs in every corner
of the nation.

(Mr. Jurin Laksanawisit)
Deputy Prime Minister and Minister of Commerce
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In 2021, the Thai and global economies were still affected
by the uncertainties resulting from the COVID-19 pandemic
which was the biggest challenge that every country around
the world have had to face. The Ministry of Commerce,
as a key agency tasked with driving the country’s economy, was
prompted to accelerate its efforts to safeguard the country’s
exports. The organization became agile and prepared
to work in accordance with changing situations, with the aim
of advancing the country’s economy.

The export sector is considered a crucial engine in the
advancement of the Thai economy in 2021 as the other
engines have become incapacitated, especially the tourism
sector which has been affected by the measures to control
the spread of COVID-19, resulting in restrictions imposed
on international travel. Over the past year, the Ministry of
Commerce, through the Department of International Trade
Promotion has complied with the guidance of the Deputy
Prime Ministerand Ministerof Commerce in being proactive and
emphasizing the enhancement of entrepreneurs’ capabilities
at every level, including agriculturalists, micro and local
enterprises to withstand the crisis. The Department’s services
have turned to online channels, so that entrepreneurs,
especially SMEs can still access knowledge and necessary
information to conductinternational trade. Entrepreneurs need
to have skills to increase their product value with innovation,
branding, and design that correspond to the needs of foreign
markets. In otherwords, this is a way to elevate local products
to the international market. Due to these developments,
the figure for Thailand’s international trade expansion in 2021
became positive again after a contraction in 2020.
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At the same time, the Department of International Trade
Promotion, the headquarters and its network of commercial
affairs offices abroad, has accelerated efforts to expand
overseas marketing opportunities. The focus has been on
primary and high-potential secondary cities. Online market
promotion, sales of products through platforms, e-commerce
markets, Thaitrade.com, and building alliances with various
reputable platforms in many countries, have facilitated
more channels to distribute Thai products. This has allowed
Thailand’s export sector to continue amidst this crisis.

Having worked with the Department of International Trade
Promotion, Iwish to commend and encourage the executives,
officials, and staff of DITP for their devotion, perseverance,
and commitment to safeguard the interests of the nation.
Iwish the DITP, and Thai entrepreneurs and exports be blessed
with happiness, prosperity, good health, and strong spirit
to continue being the drivers of the nation’s prosperity.

=

(Mr. Sinit Lertkrai)
Deputy Minister of Commerce
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The COVID-19 pandemic overthe last two years constitutes
a historic moment that caused major changes in all aspects,
be it the economy, society, politics, and ways of life of the
people all over the world. Entrepreneurs have had to adjust
themselves to the changing circumstances and consumer
behaviors. Business and trade, both domestic and
international, have leaped into the digital era. Many businesses
have relied on and utilized digital technology extensively
and intensively to survive and grow. Likewise, the Ministry
of Commerce has also undergone digital transformation
towards modern commercial practices, adhering to the policy
of Deputy Prime Minister and Minister of Commerce, in order
to provide smooth and efficient services to entrepreneurs and
the general public.

The Department of International Trade Promotion
which is the main agency in the promotion of Thailand’s
international trade, has applied digital technology in all
aspects. The Department has worked closely with Thai
commercial affairs representatives abroad and provincial
commercial affairs officers in Thailand. | commend their strong
and harmonious coordination which has resulted in practical
support for Thai SMEs and local economy to continue to grow
despite the limitations caused by the COVID-19 pandemic.
Moreover, the Department of International Trade Promotion has
also initiated projects in response to the global megatrends,
especiallythose pertaining to the environment. Such projects
include enhancing entrepreneurs’ capabilities and increase
product values through the BCG Model and promote online
marketing channels to connect Thai entrepreneurs to the
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global market. This is to prepare and support the nation’s
economic growth by the BCG Economy Model which has
become a national agenda as per the policy of the Deputy
Prime Minister and Minister of Commerce.

I believe thatthe successin practical changes in strategies,
mindsets and working methods of the Department of
International Trade Promotion, as guided by the Deputy Prime
Minister and Minister of Commerce, will furtherour successin
driving Thailand’sinternationaltrade, enhance competitiveness
inthe global stage, and increase values of Thai exports despite
the uncertainties and a myriad of challenges in the future.
| thank every official and staff member at the Department of
International Trade Promotion for your devotion in executing
your assignments to the best of your abilities, and
self-development which has propelled the Department to
become an excellent organization, constituting an integral part
in the efforts to build strong economic foundation for Thailand.

| wish for all officials and staff members, as well as
Thai entrepreneurs and exporters to be blessed with
happiness, prosperity, and well-being, and to be able to work
together towards sustainable economic development of
the nation.

(Mr. Boonyarit Kalayanamit)
Permanent Secretary, Ministry of Commerce
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Over the past 70 years, the Department of International Trade
Promotion has been committed to steering Thailand’s international
trade towards growth and greater competitiveness amidst the challenges
caused by the ever-changing global economic and social landscape.
This has been done through four core missions, namely; enhancing
the competitiveness of Thaientrepreneursinthe global context; promoting
value creation for Thai products and services with branding, design
and innovation; developing and expanding overseas market access

for Thai products and services; and enhancing excellence in services.

2021 was anotheryear that the Department of International Trade
Promotion was has had to adjust its work to advance the country’s
exports in the middle of the COVID-19 pandemic which has continued
to mutate, causing new waves of infection both in Thailand and abroad.
The Department has advanced its strategy of preparing, adapting, and
looking for opportunities and adopted the “market leads production”
strategy to promote proactive international trade in accordance with the
policy set out by the Deputy Prime Minister and Minister of Commerce.
Continued adjustment was emphasized both in terms of digital
transformation of the organization and enhancing knowledge and skills
related to online business for entrepreneurs of all levels. Entrepreneurs
are also encouraged to add value to their products and services with
innovation. New markets are explored and developed, providing
opportunities for entrepreneurs to connect to the wider world.
Thus, entrepreneurs will be able to overcome the crisis and seize
the opportunities in the New Normal, allowing them to resume

their businesses again once the situation improves.

Throughout 2021, the Department concentrated on carrying out
proactive work online with new forms of marketing activities, building
on what had been done in 2020. These have allowed the Department
to continue its four core missions while adhering to measures to control
the spread of COVID-19 which hindered travel and shipping of products
both in Thailand and abroad.

The Department continued to hold virtual and hybrid trade
exhibitions in Thailand as appropriate. It also attended international

trade exhibitions and TOP Thai Brands exhibitions inthe “mirror-mirror”
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format abroad. With this format, entrepreneurs did not have to travel
physicallyyet they could still conduct trade negotiations through online
channels and send products to be displayed at the exhibitions to allow
trade partners who attended the exhibitions physically to access the
actual products during the negotiations. Online business matching
sessions were also conducted for products that were in demand in
foreign markets, with Thai commercial affairs representatives being the
nation’s salesmenin coordinating and connecting foreign importers and
Thai exporters in all regions. Online stores selling Thai products have
also been set up on leading foreign e-commerce platforms to promote
cross-border e-commerce for entrepreneurs, allowing them to directly

access customers abroad.

Moreover, the Department held online trainings and seminars for
entrepreneurs. It has constantly developed and improved E-learning
courses ofthe New Economy Academy (NEA) to ensure that entrepreneurs
ofall levels, including agriculturalists, and community enterprises from
all regions were able to learn anywhere and at anytime. Export Clinic
sessions were regularly held to enhance the preparedness of
entrepreneursin conductinginternationaltrade businesses. Entrepreneurs
have been encouraged to create value for their products through the
BCG Model and develop market access for those product groups.
The Departmentinitiated the project “Platform Economy: Driving Thailand
towards the leading role in BCG”. The project was later elevated to
become a project at the level of the Ministry of Commerce. The purpose
was to advance and develop capabilities of Thai entrepreneurs to
prepare them for BCG enterprises. These entrepreneurs were further
developed and trained by various agencies in the Ministry of Commerce.
Digital platform was used to introduce Thai BCG-related products to
markets both in Thailand and abroad. Moreover, the Department has
elevated the service ofthe Departmentitselfthrough modern technology.
DITP ONE application was developed, with all online services of the
Department incorporated. An information system was also developed
utilizing artificial intelligence (Al) to explore opportunities and assess

risks of international trade.

The 2021 Annual Report is a report that reflects the pride and
aspiration of all officials and staff atthe Department of International Trade
Promotion who have done their best as part and parcel of the engine
of growth that drives the Thai economy and trade towards clear and

tangible outcomes amidstthe economic uncertainties caused by COVID-19.

I would like to take this opportunity to extend my deep gratitude
to our partners both in the public and private sectors for their excellent
cooperation. An appreciation also goes to all officials and members
of staff at the Department of International Trade Promotion for their
devotion, resulting in concrete outcomes. | wish for all officials and
staff, agencies, partners, Thai entrepreneurs, and exporters be blessed
with happiness, wealth, and well-being. Together we can contribute to

steering Thailand’s economy and trade towards stability, prosperity,

%?7'32—’

(Mr. Phusit Ratanakul Sereroengrit)

and sustainability.

Director-General
Department of International Trade Promotion
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THINK TRADE
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YosoWunelul 2570 2. ﬁﬁta‘%mmia%ﬁqyjaﬁ%ﬁmLm'?’luﬁmaw‘%mﬂm Be prepared to adapt in
Thailand's trade competitiveness 3. YengYeImaIaLnauALazuSnsineg responsetotheorganization’s
becoming one of the Asia'stop5 4. EJﬂizﬁuqmmwmﬂﬁﬁmsémmL‘TJuLaﬂaaiNGiaLﬁaﬂ missions and assignments.

in2027

[N

Enhancing the competitiveness of Thai entrepreneurs

in the global context

2. Promoting sustainable value creation for Thai products
and services delivered internationally

3. Developing and expanding overseas market access for
Thai products and services

4. Continuously ensuring excellence in service for all

stakeholders

CORE VALUES

ATgNDIANS DITP é

DEDICATED RESPONSIVE INTEGRITY VALUE EXCELLENT
CREATION
arfu vy oAy aansauly s15alidanaussu a¥assAadul wemsdnineidude
Enthusiastic, Prompt Results Uphold Virtues Innovative Bringing Thai Trade
Diligent and towards Excellence

Endurable
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UNDERTAKINGS
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(New business development) lngnsas1suinnssuuagyaniiis
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Foanmaaluinalseime sadufinnsanaatsln Suldun
nquaaalvailunainiin panailessesuasnaaiinlug naenau
nsafranmdnualauilneliiduiidnlunaiasiisseinea
n1sadeanunieuvesusznaunisluniseenluasyulu
sadszina wazduaunslivsslevinntennauasanusiuile
seisUsEmARunsfuaznsanuiifieg Wefiugadinisi
spieUssneliifingeiu

The Department of International Trade Promotion is
committed to enhance The capabilities of Thai entrepreneurs,
continue the “Kaset Palid, Panich Talad” or “Market-led
Agricultural Production” policy, work towards the goal of
Thailand becoming the world’s hub for agricultural products
and quality food and the New S-Curve industries, as well as
develop and promote businesses and industries that have
the potential for exports. In light of these commitments, the
Department supports innovation and efforts to add value to
productsandservicesinlinewithmarketdemand.The Department
also emphasizes the application of new economic and social
development approaches based on the BCG economy model
to produce high quality products and services, product
processing to create value and respond to market needs,
as well as expansion into foreign markets. New market
penetration includes finding new markets in existing ones,
expanding to markets in secondary cities and emerging
markets, making Thai products well-known in foreign markets,
and preparing entrepreneurs for investment abroad.
Atthe sametime, itisimportantto utilize existing international
agreements and cooperation on trade and investment to add
further value to Thai products in international trade.

©000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 0

Jagnmiswurudnalsduninyasuazainisaruniwgallan
nasniugndnnssutlinuigurioulna (New S-Curve)

Work towards the goal of Thailand becoming
the world’s hub for agricultural products
and quality food and the New S-Curve industries
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ORGANIZATION STRUCTURE
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EXECUTIVES
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Mr. Phusit Ratanakul Sereroengrit
Director-General
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59995UR S9995UA S9995UR
Mr. Nantapong Chiralerspong Mr. Ekachat Seetavorarat Mrs. Arada Fuangtong

Deputy Director-General Deputy Director-General Deputy Director-General
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ASSISTANT DIRECTOR-GENERAL
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NN swslvddeI Ty Un3vn1swdlvdTeITey
Mr. Pisit Kijviriya M.L. Kathathong Thongyai
Assistant Director-General Assistant Director-General
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Mrs. Ponpimon Petcharakul Mrs. Samornrat Snidvongs Na Ayudhya

Assistant Director-General Assistant Director-General
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dn3vnswidlvdaeIrey HnrnswdvgdeITey
Miss Tapanee Pharnusopon Mr. Chappon Rochanasena
Assistant Director-General Assistant Director-General
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Miss Kanda Anuntakul

Acting Assistant Director-General
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DIRECTORS
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Miss Natiya Suchinda
Director
Office of Agricultural and
Industrial Trade Promotion
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Director

New Economy Academy
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Mrs. Nisabudh Virabutr

Director

Office Lifestyle Trade Promotion
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Miss Prajongporn Tanmanee
Director
Office of Public Relations and

Corporate Communication
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Mr. Jirakarn Bejrajati
Director
Office of Overseas Market

Development 2
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Mrs. Preeyakorn Sankhavanija
Director
Office of Service
Trade Promotion
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Miss Pra-onnuch Pranuch
Director
Office of Innovation
and Value Creation
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Miss Orathai Leksakulchai

Director
Office of General
Administration
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Miss Patcha Wutipan
Director

Office of Information Technology

and Service Development
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Mr. Pornvit Sila-on
Director
Bureau of International

Trade Promotion Policy
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Mr. Chanthapat Panjamanond
Director
Office of Digital Commerce
Market
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Miss Supawadee Yamgamol
Director
Office of Overseas Market

Development 1
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Miss Anchalee Meepadung
Acting Head of Internal
Audit Group
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KEY ACTIVITIES TO PROMOAQTE
INTERNRATIONAL TRADE
TOWARDS THE NEXT NORMAL

IN THE POST CQVIio-1S ERA
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The Department of International Trade Promotion (DITP)
is determined to support Thai entrepreneurs in their use of digital
technology to participate in international trade both offline and online.

© 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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stay-at-home economy lngnsuddasuNIsAISEnINUsEne
Jatfunsdudiuddszneumsivesifiumsisewinaszina
nilugvuuveerlatduazeeulal Tnenisuunaluladfdviaunld
TAnUselevilasgn

The changing ways of life after the COVID-19 pandemic
reflect new attitude and behaviourin everyday life, in particular
the open mindset on technology and new digital services.
Online platforms have also been used to respond to health
and environmentissues. The Next Normal living will thus play
animportantrole in the economic system in the future, which
undeniablyinvolvesthe stay-at-home economy.The Department
of International Trade Promotion (DITP) is determined
to supportThai entrepreneurs in their use of digital technology
to participate in international trade both offline and online.
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Accelerating Proactive Market Expansion of Exports and Businesses

Abroad in the Physical and Digital Markets (city focus]

. 'J/;""l

1. nisdJldsuuazwasuigainiinisaalauas
N1SMsSNAs:KIIUSINA

yhunansanunsainsunssruinvedlain-19 idsnsinbe
Wuszeznainin 2 U nsuduasunisaissningUszmadang
yesfuuunagnslunisdaadunismseninsUssimannguiuy
oowlatigeaulal Insumaluladadviauyszyndld el
Husznaunsinedinsinwilenianisdsesnduduazuinisluge
FInitind (New Normal) maenaumIsunieusuiienunis
silugsialugaTisidivaidadiudalu wse The Next New Normal
mevdinsadnaisvedlain-19 Tasludeulszana 2564 no
I#ddulassnisuazAanssuiiievensnisdiooniBasnlunain
Adeyeng 9 alan o1l

i

1. Promoting and Developing New Channels
of International Marketing and Business

Amidstthe COVID-19 pandemic which has been prolonged
for more than 2 years, the Department of International
Trade Promotion (DITP) remains committed to adapt our
strategies in promoting international trade by moving offline
events to online, applying digital technology, to ensure that
Thai entrepreneurs can still continue to have theiropportunities
to export products and services in the New Normal, and be
prepared to accommodate new ways of doing business
inthe Next New Normal following the alleviation of COVID-19’s
impact. In the fiscal year 2021, the Department conducted
projects/activities to proactively expand exports in key
markets around the world. They can be summarized as follows:
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1.1 China Top Thai Brands Virtual Trade Show in Kunming
2021 was held during 16-19 September 2021 at https://
topthaibrands.eventx.link. The virtual booths were held
in conjunction with the sales on Tao Pao platform under
the store called “Thai One Love (ZEIL4R)”, and live streaming
to introduce Thai products by Chinese Key Opinion Leaders
(KOLs) on Taobao and Yizhibo platforms. Online trade
negotiations were conducted with 85 Thai and Chinese
entrepreneurs from 4 product groups, namely food
and beverage, health and beauty, fashion and jewelry,
and home decorations. There was a total of 358,619 visitors.
The livestream was carried out 14 times with 42,552 million
views and 16.7 million likes. The amount of one-year forecast
transactions amounted to 41 million Baht. The most popular
products were fresh and processed fruit, spa and make-up

products, and rubber pillows.
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1.2 The ASEAN Region The project to develop tesesescscasasane cesesesesesessane cesesesesescssans cesesesesesene .
“ProvincialSalespersons”to penetrate Neighbouring _ .
Markets was held during 16-17 September 2021 INaNISISIINISM
toimplementthe policy of the Deputy Prime Minister Business Matching
and Minister of Commerce (Mr. Jurin Laksanawisit) .
inintegrating the work between offices of provincial 1 03 g

Matches

commercial affairs and offices of commercial
affairs in ASEAN member states. There were 60 Thai . . . . .
entrepreneurs from 40 provinces attending together -
with 19 importers from 4 countries (Cambodia, I‘J'aﬂ"lﬁJ{)'an‘lU'fu 1U

Amount of one-year forecast

transactions amounted to

Malaysia, Myanmar, and Laos). Business matching

yielded 103 matches and one-year forecast

transactions amounted to 41.93 million Baht.

The most popular products were processed seafood, aauuan
snacks, organic brown rice, processed rice, etc. 4 1 .93 Million Baht
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1.3 glimatadield / South Asia

ENTRANCE
1.3.1 Top Thai Brands 2021

s ngatiaed (Jun 5 dnew - 5 Aueneu 2564) laedaty
JULUUTInTsANTSLadeuase (Virtual Exhibition) ATIWSNUBINTU
Tugiineangels

In New Delhi (5 August - 5 September 2021) This was the
first Top Thai Brands virtual exhibition in the South Asia region.
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(From fashion and lifestyle, food and beverage, household products,
make-up and health products)
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Matches

yaAdadonun
Immediate transactions amounting to

7.96 awun

Million Baht

yardsdomelu 17U
Amount of one-year forecast
transactions amounted to

64.78 auun

Million Baht

yenanil Sedm WaREVAUALAETIEUEN 04 TNassnGELm
Ambience Malt mmmmaumlwsﬂuauma 11571 9 57
mm%mmmwaau 9,300 518 uamawamu‘m 2.71 @uum
LLauﬂdamawamﬂIu 1 U 99.54 d1uum

Moreover, a physical exhibition was held at Ambience
Mall where 9 importers of Thai products in India participated.
There were 9,300 visitors, yielding immediate transactions
to the value of 2.71 million Baht and one-year forecast
transactions amounting to 99.54 million Baht.
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1.3.2 Thailand Week Online

TuBuisnzFunn 5e13193u7 20 22 uag 23 NSNYIAL 2564
AanssuasainisAieeulal (OBM) sewinegusznaunising
35 918 wawiudduise 110 918

35 Thai entrepreneurs and 110 Indian importers engaged
in the Online Business Matching (OBM) Talk on 20, 22 and
23 July 2021 in Western India.

1NANISIASAINISAT
Business matching yielded

399 «

Matches

yamdsdonielu 10
Amount of one-year forecast
transactions amounted to

733.33 awun

Million Baht

auAnlasunTou
The most popular products

muu‘zml,gﬂ's LARBINNY DIMINSRNSUUSEIY Laummém ﬁﬂm'}uimalu
neaaa nalfeunseu awﬂimm‘m ﬂiumﬂum au/ﬂim/umumum Yeu
LLﬁuIﬁ‘lm ‘SGQL‘VI’WLLMU ‘UC'T‘ZI‘IJIU mamnmswmm‘umﬂ L‘lJ“lJﬁm

Snacks, curry pastes, ready-made food, noodles, jelly fruit drinks, crispy
dried fruit, vegetarian food, mosquito repellants, shower soap/gel/oil, perfume
and lotion, sandals, underwear, children’s product, etc.

©000000000000000000000000000000000000000000000000000000000

1.3.3 Thai-India Trade Connect 2021

sewineud 18- 20 Feau
2564 fanssuRsINsmeaulal
(OBM) sewinegisznaumsineg
42 e uagid1Bude 34 e

42 Thai entrepreneurs and 34 Indian importers engaged
in the Online Business Matching (OBM) Talk during 18-20
August 2021.

{ON1S1ASAINISAN
Business matching yielded

150

Matches

yamdsdonislu 10
Amount of one-year forecast
transactions amounted to

10.31

o

awuuan
Million Baht

auAmnldsunnwdou
The most popular products

yusuiAe) walsfouuia nideu seasssa ay Tiudrmdhedans uasthiiy
wananlwa Wudu

Snacks, dried fruit, durian, seasoning sauces, soap, powder facewash,
and massage oil with Plai (Zingiber cassumunar), etc.



30 s1wnuUssU 2564 NsUEIESUNISANS:HONIUSEINES

1.4 giinnAdu 9 laud a3 afuesnn axdusennais uwensnild

glsy uag CIS fimsusumsaniiuauliaensuiunmeingiveinisunsssuin
Youdelain-19 Feliamnsadnfanssunneununisild ond

1.4.1 msdninduled ditp-overseas.com tlaieunsdoyansin Tonna
amnunsad wualiaimsin wenssuifuslon uaviu  Aduuseloniungseneunising
Taoifunsdansesdeyaiiiorinasuuazdanslimnzaunsanguidmneg
Sumsunikoudt 1 nsngren 2564 udsilagtiu ffdwudoyaudivssan
N1 200,000 578

1.4.2 ﬂﬁi%ﬂﬁﬂiﬁﬂﬂﬁiawqaau1aﬁ Podcast weunsuudeesulal
NANNWANLTDINIY Lf]umil,mﬁLLwﬁﬁTamaﬂWiﬁWLLa é’mmmﬁﬁé’ﬂu’mms
mmammmﬂumaﬂiumﬂm 32 dtinau mmLaua*‘uamaLLa“maUﬁuaﬁzjﬂmm
T@almmﬁLuuﬂﬁsﬂﬁﬂay 60 U AINUYNINBUNY 5-15 mw BN TAUD
2 fugneu 2564 warldinsdavindussesdi 2 3n 60 new Feazmeunsauds
Lmauwm‘wuﬁ 2565 mau%mmmmiﬂwﬂﬁimw d|tp overseas.com/
podcast/ EumuumLmﬁiuﬁwamumﬂiymmmw 10,000 AT

Podcast

rec § omr

§521EP43: aanodadideslusosud
fredodnidyarunama

S @

DITPZ.

&m0 o
SS2 | EP43 "aaradadiagoiu C*Y 6
lwosui...Advd:Ianuciyan ‘
umImMa”
da3ideotuieasull ASoOIBLTIUD: >>

ucho-UsanA u u

amadadideoluwssul. foo:doidnucyar

umma
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Jsunisaattiudutraoaasu
AUNI:3NAYDINISULWSS=UNN
goaFolAdn-19 daliawsn
JofianssuAtuzgununisAila

the Department adjusted
its work in response to the
COVID-19 pandemic which
had prevented a number
of activities involving
trade delegations

© 00000000000000000000000000000000000000000000

1.4 Other Regions namely America, Latin
America, Middle East, South Africa, Europe
and CIS - the Department adjusted its work in
response to the COVID-19 pandemic which had
prevented a number of activities involving trade
delegations.

1.4.1 Launching of the Website “ditp-
overseas.com” to disseminate information on
trade, opportunities, circumstances, trading
trends, consumerbehaviorsand otherinformation
thatisbeneficialforThaientrepreneurs. Information
is selected, summarized, and properly managed,
taking into consideration the target groups.
The website was launched on 1 July 2021.
Untiltoday, there have been more than 200,000
visitors.

1.4.2 Producing Podcasts which would
be publicized on various online media trade
information and interviews of 32 directors
of office of commercial affairs abroad. There
have been 60 episodes at 5-15 minutes each.
The series was broadcasted until 2 September
2021. The second round with 60 episodes
was also filmed and would be publicized until
February 2022. Interested parties may listen in
at “ditp-overseas.com/podcast”. Until now,
there have been more than 10,000 listeners.
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1.4.3 N1SAIANINTTURTAINSAEUSTUUDaUlal
Online Business Matching: OBM

(1) 3 OBM 513193 3-17 nwn1as 2564 funguuseine
luglineeuniuazglsy naudumnandunindlan wansoun
ndulinsredannden uaznguaudiiodquainuazaiuy

(1) OBM with countries in America and Europe was
held between 3-17 May 2021 featuring eco-friendly
and environmentally friendly products, and health
and beauty products.

guUs=Naun1stdnsou
Entrepreneurs attended

21 usun/ Companies

guIaNGISIV
Importers attended
13 s19/ Numbers

A

JUAIISIINISAN
Business Matching

63 ri/ Matches

rsNdIudWa
Business matching through email

39 f / Matches

=Ro
|[ﬁ =

nsNUYY Tadd
Business matching through Zoom Meeting

24 i/ Matches

OoOoff
0000

oo

wnayaninisAelu 1 U Us:uieu
One-year forecast transactions
amounted to approximately

10.5 awuin/ Million Baht

Lj

©000000000000000000000000000000000000000000000000000000000

(2) 9 OBM W1engugiln1Anyiueannals wenini uay
a = A o oA a
a1AuesnT Ledui 3 dwney 2564

(2) OBM for markets in the Middle East, Africa and

Latin America was held on 3 August 2021.
gdJoontdnsou
Exporters attended

48 s19/ Numbers
QuILgII1SIU
Importers attended

39 usen/ Companies

B P
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O O JUAIISIINISA

I’tl Business Matching

123 ¢/ Matches

. (ﬂejuﬁuﬁwmmmamagadau Namﬁmﬂﬁl,ﬁaqmmwuaxm’m\m Fugaueueus
ispsdnInanIsnung nseslownms uazduiuniusaglaialng
Products including food and beverage, health and beauty products,
automobile parts, agricultural machines, medical equipment, and fashion
and lifestyle products.)

&

©000000000000000000000000000000000000000000000000000000000

wnayaAinisAMelu 1Y Uszuieu
One-year forecast transactions amounted
to approximately

B2 awuuin/ Million Baht

(3) 30 OBM 5291ine Uil 7-8 fugneu 2564 111 6 niinna laun
auiEn afuewi3ni axJusannans wewini glsuuaz OIS 1Jungu
AumemsiazieRoshs ananvnssteslvasoeus wasdumlaalad

(3) OBM was held during 7-8 September 2021 for all

6 regions namely America, Latin America, Middle East, Africa,
Europe, and CIS. The event featured products including food
and beverage, automobile spare parts, and lifestyle products.
QdJoontd1sou
Exporters attended

48 s19/ Numbers
gugsoy
Importers attended

28 s1¢ / Numbers

UAISIINISAN
Business Matching

77 r / Matches

inayaAINISAINUR
Immediate transactions
3.9 awuin/ Million Baht

aygaAn1sAMetu 1 U Uszuieu / One-year
forecast transactions amounted to approximately
366,998,503.60 awun

Million Baht

(more than USD 11 Million)

&

1.4.4 msansdunuieaulad “Walenmananluy wayasia
Ansulanatniy” sevrinaduin 17-19 dwney 2564 Wunis
UEUDTRLANNINYINTHNTIAAAAUNTAAN WA HO. ARG

' 9

swiuliteya dgiinilandt 266 e

1.4.4 Online Seminar entitled “Opening Up New Markets
and Building Confidence in the Existing Ones” was held
during 17-19 August 2021. It was a very good opportunity
to learn from marketing experts and directors of offices
of commercial affairs. More than 266 people joined the event.
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2. MSIWUINAUEIUISONIINISAAIN

nsdavilasenisaaasunisiteaulaudunsuua sjatii
mahnusuiuserigdeenineuazinaniasy e-Commerce
Suthludszmadmng wavduasumdvdsidnnseindves
Useina nguvaianssueendu 4 Aanssu Tulaudsyana 2564
o &
fiadl

2.1 AIN35uIUARTIIgININITAaUlaY Yoanelns
Tumsnudzirsnmseissrinsissnaumsivedudiidiaaunm
fnun1sfnnsesaindrinauduaiunisinluiisszine
waznandunguanAndhmnemuuleuis lnensus liusuguuuy
M3dARanIsy Business Matching wuuidy 1Junislasainism
HuYeIneeulal

2. Enhancing Marketing Capabilities

TheDepartmentconductedactivitiesto promote cross-border
onlinetrade, emphasizing collaboration between Thai exports
and leading e-commerce platforms in targeted countries,
as well as promoting e-commerce domestically. In fiscal
year 2021, there were 4 activities namely:

2.1 Online Business Matching (OBM) this became
a new channel for Thai entrepreneurs to meet and discuss
with quality importers who had been selected by the offices
of commercial affairs abroad. It was a way to promote targeted
products determined by relevant policies. The Department
has adjusted the format of the traditional business matching
events to an online format.

vanisinfanssuaILd na1nu 2563 - nug18u 2564
gUs:naunistgisounanssunistasMsAuuIdu
The events, which were held from October 2020
to September 2021, Entrepreneurs attended

0)

gdioantgnsou
Exporters attended

2,752 s1¢/ Numbers

QguINGISIV
Importers attended

1,542 s /Numbers

FUALAISAIINISAT
Business Matching

5,948 s/ Matches

wnayaAinisAmelu 1Y Uszuieu /
One-year forecast transactions
amounted to approximately

16,245.57 awuun

Million Baht
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2.2 Tasen1s TOPTHAI Wusumeeulatvesnsudaasy
A15A1sEMIeUsEInAVULNaneasy e-Commerce fuin
Tusinsdseina @¥nguszasdilenszfusenvisuazaiia
auuansnaliiuaudlngvunnannesuesuladdui
6 uwaneosulu 5 Uszine laun

@ ©a10du / Chinese Market
Tmall China &Tmall Global

THALLCOM

Pt

cna10dulne / Indian Market
pgoasiet  Bigbasket.com
cnalaawsna / US Market
Amazon.com

amazon
SN~—"

#olivli

na1anuwy / Cambodian Market
Klangthai.com

aa1ndulalides / Indonesian Market
Blibli.com

2.3 1a539715 Online In-Store Promotion Jufanssy
duasunisvisnazaininissuidudilnevuunannesy
ooulatl e-Commerce futhwasiassndud gilesindiin
e-Marketplace lusanmitimne Tnsmsviuaudgaudsezau
U5y Key Opinion Leaders / Influencer safiug1evon
Uszaunsalfirvesdudlneriiudessuladl lelianuiuas
a¥anuidoivlununmdudinglunaiadvineg dudunis
duaSunmsvevuwnasvesuesulatlulssmadmune laun

. @uigawi3ni (Amazon)

.+ 3y [uwanesu / weundAindy GESO vesgiUasunsiin
ECOOR umsideg unannasy / Application 48319
#35WAUA Ito Yokado uATIANY wazhwanwasu Douyin
(TikTok)]

. duie (Wwannesu Berrika Online Grocery)

OUR PARTNERS
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2.2 TOPTHAI Project was an online store of the Department
of International Trade Promotion (DITP) on leading e-commerce
platforms abroad. This online store aimed to stimulate sales
and differentiate Thai products from others on 6 leading
online platforms in 5 countries

_1 yarInisdouiesau
—1_1 Forecast transactions amounted
o$o 491.9 awun
Million Baht

guUs:naunistdnsou
Entrepreneurs/brands Attended

120 sw

Numbers

41ududunIsoy
Products in total

1,675 sw»

Numbers

DITPZ_

'Department of international Trade Promotion
Ministry of Commerce, THAILAND.

sy THAITRADE.COM

amazon AL x5
— ()

2.3 Online In-Store Promotion was a marketing activity
to promote sales and awareness of Thai products on leading
e-commerce platforms of malls, supermarkets and
e-marketplace in targeted markets. Short-term campaigns
were carried out in conjunction with the use of Key Opinion
Leaders/Influencers to communicate good experience of using
Thai products through online platforms. These activities were
intended to raise awareness and confidence in the quality
of Thai products in targeted markets. Marketing activities
on online platforms in targeted markets, namely

« the US (Amazon),

«  Chinaplatform/application GESO of ECOOR supermarket
in Cheng Du, platform/application of Ito Yokado Mall
in Cheng Du, and platform Douyin (TikTok),

« India (platform Berrika Online Grocery) were also held.
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2.4 wnuwduAnisdrunisiauindivddiannsaing
stezil 1 (WA, 2564-2565) nsudaaiumsmsznineUssine
Tugrumavunsanznssunsaigdianrseind Wugiiduns
nanlunisuszaruausuilaAunuIga1umIg 9 ﬁy’amﬂ%’g
warn1Aenyu TuNssIusImANAil LUIMN wazdoidueuus
wedavhusufiRmssnunsiannmnduddidnmsednd svoed 1
(1.7 2564-2565) LTuiidFa FannuzSguustiiiurouusu fanamn
Tutudt 30 dwneu 2564 Taeilvanevdn Ae yawndud
Sidnnsefindludssmeadiutudu 535 duduum ud 2565
Fuindeunelsl 4 gvseans laun

1

nMsWeauuwaawoasu
nainooulau
Develop e-marketplace

NISWEUUIENIWILI0douLas
Ur3eaduauunismMwIcuge
3lannsound
Develop ecosystem and
enabling factors for
electronic commerce

Cluster Promotion

1. NMIsSWeuuILazdJEasunisAskatads:ine
duAMILNBOS 9IMS LLAsSAAUSNISOINIS

Developing and Promoting Agriculture and
Food Products, and Food Services

1.1 uLEAsEUANaMSIENUTSE THAIFEX - Virtual Trade
Show (THAIFEX-VTS) riuwwannasy www.thaifex-vts.com
el 20 fugneu - 3 aan 2564 aansoatdlonanianmse
TifufUszneunisenmisuagiadesanvealnglutiedilfsu
wansznuInanIunsallain-19 laeflyadinisdeviogeds
2,362 d1uum g THAIFEX - VTS gawiunisveneleniali
fusgnounislnelduansdudligdonialanidrunaen
24 4313 511 www. thaifex-vts.com flsiausdniaiievlsiaum
NUAT AWIYTUaBEAFUAALUY 360 BIA1 KALIATIN
gsnatugUsznaunisinesnuy VDO Call lugaeiudnau saudis
WAAENIU Chat wazn1s Call Uuuwanesy naen 24 Hlas

1.1 THAIFEX - Virtual Trade Show (THAIFEX-VTS) was held
on www.thaifex-vts.com between 29 September - 3 October
2021. This was a great trade opportunity for Thai food and
beverage entrepreneurs during the COVID-19 pandemic as
it allowed Thai entrepreneurs to exhibit their products for

2.4 Action Plan on the Development of Electronic
Commerce Phase1(B.E.2564-2565/2021-2022)-The Department
of International Trade Promotion (DITP), as the secretariat of
the Committee of Electronic Commerce, has been assigned
with an important task of coordinating with various agencies,
both in public and private sectors, to gather opinions,
directions, and recommendations to successfully produce
the Action Plan on the Development of Electronic Commerce
Phase 1 (B.E. 2564-2565 / 2021-2022). The Cabinet approved
the Plan on 30 August 2021. The main objective of the Plan
is to increase the value of domestic electronic commerce
to 5.35 trillion Baht in 2022. The Plan is being driven by
4 strategies, namely

<

msagunnudoiutu
§SNSSUWIUYEBANNSOUNS
Generate confidence in
electronic commerce
transactions, or trust and
sustainability

‘ @

nsweuuigusznaunising
Wauisatdds:logianssna
watuggalannseund
Develop Thai entrepreneurs
to be able to reap benefits
from electronic commerce
or competency building.

N1S3JIESUNEIMNSSUSIVAAELNDS

potential buyers from around the world 24 hours a day on the

website. Total transactions were valued at 2,362 million baht.
Visitors attending THAIFEX-VTS would feel as though they were
navigating through a physicaltrade show. They could examine
the products in 3 dimensions (with 360 degrees rotation)
and negotiated with Thai entrepreneurs through VDO calls.
They were also able to access Chat and Call functions on the
platform 24 hours a day.
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THAIFEX-VIRTUAL TRADE SHOW
Online Business Matching : 29 Sep - 3 Oct 202;

LOGIN

REGISTER

de misiufIsssiivoulad

The Virtual-Online Business Matching (V-0BM)
= 620 i
O Matches

135111183 / Matches successes

0O O
L!_;g 334;....

numAowWsN 31 A
America region Matches successful

JuudaIgunn / Exhibitors
386 -
Numbers

‘ o) ..
ﬁ gasooning 338 s / Numbers

Thai exporters

KU28JIUNIAST

Government agencies 18 19 / Numbers

D

gUs:naun1soInISIHIBUIAN
Future food entrepreneurs

©000000000000000000000000000000000000000000000000000000000

30 s19 / Numbers

ninmaglsd n:dusannaid
uazuawsnn 89 A
Europe, Middle East Matches successful
and Africa region

dain:Wsud1guinu / Visitors

2,906 :»
p Numbers
2 533 usen
p Companies
1 0 Us:tnft
Countries

UsztnARasn:iigudiguuiniga 5 Suduusn (usen)
The top five participants (Companies)

990 142 123 94 86

©000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 0

\8”/
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ninAwLW@Y 224 f
Asia region Matches successful

yaAnsdidosou
The total amount of purchase value stood at

2 362 aiuuin
p Million Baht

oo
yamnisdsdonuii 108 d1uuin
Transactions amounted to Million Baht

yarmsdsdometu 17
with one-year forecast
transactions amounting to

2,254 31uunn
Million Baht

©00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

naudumnlasunoiuautalunisiuflasiissia

Products that were of high |nterest in the business matchlng event

B’Wl"liﬁﬁliﬁi‘l] 158 ﬂ “lJ‘IJS-ILLEl“’“lJE!\i‘UULPIEJ’? 103 ﬂ fnuazualsl 83 ﬂ As09AU 71 ﬂ E]"I‘Vi"liLL"!!LL‘!N 57 ﬂ L‘l«lilﬁﬂ’l 38 ﬂ 21915W1IBUIAAR 30 ﬂ
"U"I’J 23 Q MNTNLLa 21 Q nnazyn 18 Q ﬂ’Wl’ﬁE)ﬂiLLﬂ‘uﬂ 13 Q LLa”Uiﬂ’ﬁﬂ"l‘ua’]‘V]’ﬁ 5 Q

Ready-made food with 158 matches, Snacks with 103 matches, Fruit and Vegetables with 83 matches, Beverage with 71 matches,
Frozen food with 57 matches, Meat with 38 matches, Future food with 30 matches, Rice with 23 matches, Seafood with 21 matches,
Coffee and Tea with 18 matches, Organic food with 13 matches, and Food services with 5 matches.
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1.2 Avnssudugasainisateaulal Aanssudueiasn
nsdeeulavdmivaudmalianuazuussy Wudunivea
16 unuIUAIUNIsaLaSuauANYAsAMAINA A Ide i
“inuasuan mdvdeatn” legldynsenans “aaintinisngn”
Usnaudny adedl 1 sewinetuil 24-25 fiunau 2564 1fesesiy
gomalianaanyiusen uaznsafl 2 spwrietudl 22-23 ANYIAL
2564 sosfuggualdnialiuazaiamile uwazdaisusenie
auanasgevienalil (Memorandum of Purchasing: MOP)
Qa@hma%@masamdw 41.92 duum

yaAN1sgourg
The transactions value of more than

41.92

awuuan
Million Baht

1.3 nmsandulasinisdeaiunisvigdudteamisuas
nanfusinisinuasludanaindieszina szninedui
28 wwey 2564 Ugdsesnine 4 uS¥n (FuAinssiieud
goauzie s 1siui1dna leandulud) wawdde/fuindh sunu
Fmhe gesusiinunanesuesulai B2B B2C waviusina
350 318 90 20 Yszaitalandndaufanssy naudde/dindn
Whmng nfum advan Geauns saidy guu Sma
answoindng Windln enfiauiun wazdelu$ dyarieuis
Viud 2.5 §uum

1.3 Online Live Streaming: World International Direct
Export (W.I.D.E.) was an activity to promote the sales of food
and agricultural products abroad on 28 April 2021. There
were 4 Thai exporters (black garlic, seasoning sauce, rice
bran oil, and mochi ice cream), and purchasers/importers,
dealers, representatives from supermarkets, online platforms,
B2B and B2C, and consumers totaling 350 participants from
20 countries. The target purchasers/importers from Cambodia,
Lao PDR, Vietnam, Malaysia, Japan, Italy, the UK, Mexico,
Argentina, and Singapore made immediate transactions
of 2.5 million baht.

yaAN1sgourg
The transactions value of more than
2.5 awuun
.

Million Baht

1.2 Online Business Matching: OBM Online Business
Matching for fresh and processed fruit was part of the
16 planned activities on promoting quality agricultural products
under the vision “Kaset Palid, Panich Talad” or “Market-led
Agricultural Production”, with the strategy “market leads
production”. The event was held in two sessions. The first
was held during 24-25 March 2021 to coincide with the fruit
season of the Eastern region of Thailand. The second session
was held during 22-23 July 2021 to coincide with the fruit
seasonfromtheSouthandthe North. Italso featured aceremony
to announce the Memorandum of Purchasing (MOP) with the

transactions value of more than 41.92 million baht.

Ll ooy _—|T|ﬂ ; f‘j@

April 2021

Platform :@

= Food and Agricultural Product
International Trade Promotion Project

ONLINE LIVE STREAMING

N — PREMIXES
AND SAUCES

b

BLACK GARLIC

Europe (London) | 10.00 AM. 10.41 AM. 11.21 PM. 12.01PM.

Middle East (Dubai) | 0100 P.M. 01.41 PM. 0221 PM. 03.01 PM.
Africa (Cape Town) | 11.00 AM. 11.41 AM. 12.21 PM. 01.01PM.
Australia (Sydney) 07.00 P.M. 07.41 P.M. 08.21 P.M. 09.01 P.M.

Asia (Shanghai)  05.00 PM. 05.41 P.M. 06.21 P.M. 07.01 PM.

Asia (Tokyo)  06.00 P.M. 06.41 P.M. 07.21 PM. 08.01 PM.

(N) America (Los Angeles)  07.00 AM. 07.41 AM. 0821 AM. 09.01AM.
e v‘(:r‘l’(".‘l.’:f;'i‘::) 10.00 AM. 10.41 AM. 1.21 AM. 12.01 PM.

(S) America (Mexico)  09.00 AM. 0941 AM. 1021 AM. 11.01 AM.

(S) America (Sao Paulo)  11.00 AM. 11.41 AM. 12.21 PM. 01.01 PM.
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1.4 nsidrsruauuansdudtludtedszina suuuy
Mirror - Mirror

1.4 Participation in Overseas Trade Expos in the

Mirror-Mirror Format

(1) UEAIEUAT Foodex Japan 2021 g LilesTuy Ussined
FUu szvinedudl 9-12 funen 2564 TUsznounsthsinny
6 U3 lnegnsasannsmesulatiiuleundindu Zoom Aman
azﬁ;&ammié’ﬁaﬂizmm 81 &uum Audndilasuanuayls
Wudiaw laun waldan ndndusionnnsleeish wavudndue
213 INENTBUNILAINYUN

(1) FoodexJapan 2021 was held in Chiba, Japan between
9-12 March 2021. There were 6 entrepreneurs from Thailand
attending the event. Online trade negotiations through
Zoom application were expected to yield purchase orders
of approximately 81 million baht. Thai products that received
a lot of attention were fresh fruit, vegetarian food products,
and Thai ready-made food products made from Tuna.

maNdyamNsdido
+  Purchase orders of approximately

81 awuin
Million Baht

1.5 nmsduasufusznaunisuaniusiomnsinedsagy
gnanalan inuniseusudus@su0Rns (Training & Workshop)
waznsmUsnwlugean (Coachmg)Imalmwwmmﬂﬁ“ﬂaumﬁ
Wansiasiemsinedusagy S 7 51 (mﬂwamsmau 52 978)
ol mﬂﬁmaumimamm%am'ﬁlmammiﬂlmumsaqLaiu
LLaswwuﬂmmmwaaﬂumi‘umaqamgmsmasmwﬂszm¢1
awseplaungUsEnaunN1sIaImAaTuIANa1MAT YUINE DY
(SMEs) lasinsonuufnuazasnsassandndusilvd o lnoaniy
mMsftauremslnegenainnssuemsiiausadsesnuas
fansondnualiazdndnvalvaseudulng siudaldununagns
wanfsisinedisagugnanalan euszneunisazlsi
WlH0u Roadmap Tumsduiiugsia ilelfiudnenmiazeniy
anunsaluniswdadusnguszneunisdudieimsinedniagy
AIUNTAAIAAINUTENA UATAINITAVYIBYAAINITAITENT
Usznelsioenagdu
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U i 2k B2B BRI

2021 M 235 Z A i

YA 7.27 (&) ~7.30 (3) i KINTEX

¥

(2) suuansduAn Seoul Food 2021 a nyslea i mals
seudeduil 27-30 nsngian 2564 TfUszneunsHFIaL
11 U3t laen1slsansmeeulatinuueyndiadu Zoom anin
efiyadnsdstolu 1 T Ussana 17.41 S dmsududilne
flssumuion 6un 1edosdsildayn nalsfuussy Tmieameaig
Wiwnse veandn LeFeslsesa wu geadalne niwaiugesa
wazdalssuudeanngini fefanuauleluduiay 9 wu walsfan
thifusgnim

(2) Seoul Food 2021 was held in Seoul, South Korea
between 27-30 July 2021. There were 11 entrepreneurs from
Thailand attending the event. Online trade negotiations
through Zoom application resulted in one-year forecast
transactions amountingto 17.41 million baht. Thai products that
received a lot of attention were Konjac drinks, processed fruit,
freeze-dried mango and sticky rice, chili sauce, seasonings
including Pad Thai paste, and seasoned fish skins. Importers
also reported that there were interests in fresh fruit and
coconut oil as well.

Aasrdyaminisdadotu 10
One-year forecast transactions
amounting to

17.41 awuin

Million Baht

1.5 Promotion of Entrepreneurs of Thai Ready-made
Food Products Abroad was carried out through trainings
and workshops, as well as coaching activities. The program
developed 7 entrepreneurs of Thai ready-made food products
(from 52 applicants). They were supported and developed to
be prepared for overseas business expansion. This provided
incentives for SMEs to build on their work and create new
products, in particular the development of export-quality
Thaifood while staying true to the Thaiidentityand uniqueness.
Entrepreneurs also received strategic plans on how to promote
Thaiready-made food productsin the global market. They may
usethem as theirbusiness roadmapsto increase potentialand
competitiveness in terms of overseas marketing and increase
value of international trade in a sustainable manner.



38 s1wnuUssU 2564 NsUEIESUNISANS:HONIUSEINES

2. MSWuULa:dJldsunNIsAIS:HINIUSINA FUAIYOAIKNSSI

Developing and Promoting Thai Industrial Products

G

LMo
’o

¢ 9

¥ a9 = 6

|

MsUAsSISSAIdUALASaIINSNanIsinBas
tuau ThaiTAM

Business Matching Session for Agricultural
Machineries at Thailand Tractor &
Agri-Machinery Show (ThaiTAM)

flasA1ssia / Business Negotiation Matches

169

fi / Matches

41 19 / Numbers
10 Usztnfi / Countries
41 19 / Numbers

gud / Importers
gdaoon / Exporters

yamdsdonun
Yielded immediate transactions at the value

4.5

AamisaiyaA1dozienielu 11
One-year forecast transactions
amounted to approximately

350

s:)uqafi'lc’;.lz'}amaiunu
The total value of transactions
during the event

354.5

aauuin / Million Baht

aauuan / Million Baht

aauuan / Million Baht

IAsIn1siuflIsssnIduAdudsugiugud
o:lndgnusud uazaunsainnueil

Business Matching Session for auto parts,
spare parts, and automotive

accessories accessories

Alas1ssia / Business Negotiation Matches

121 7/ Matches

38 518 / Numbers
20 Usztnfi / Countries
45 19 / Numbers

gu1d1 / Importers
gdsoon / Exporters
yamddenun
Yielded immediate transactions at the value

11.04 3aruuin/ Million Baht

AamisaiyaA1dezienielu 11U
One-year forecast transactions
amounted to approximately

85.11 awuin/ Million Baht
souyamdsgdometuau

The total value of transactions
during the event

96.15 awuin/ Million Baht

Zo
’o

@

o

&

Lo
’o

L

TnsanisiuflasaissiaduAitndoausuoinic
1n$0IMA21WLEU 1nSaItFTWWA uasdidnnsound
Business Matching Session for
air-conditioners, freezers,

and electronic appliances

AlIs1ssiia / Business Negotiation Matches

119 A/ Matches

26 519 / Numbers
17 Uszinfi / Countries
35 s1¢ / Numbers

gudn / Importers
gdaoon / Exporters

yamdsdonun
Yielded immediate transactions at the value

0.16 awun/ Million Baht

Aamisaiyanidozienielu 1U
One-year forecast transactions
amounted to approximately

78.4 auuin/ Million Baht

sauqari‘lc’l'Ji;an‘IUTUJ‘lu
The total value of transactions
during the event

78.56 auuin/ Million Baht

TnsIN1s3uRLIsIIsSIAEUA
ASaJinsnaNuasua:daqnodsid
Business Matching Session for
agricultural machineries and
construction materials

Aasssia / Business Negotiation Matches

66 r / Matches

12 s79 / Numbers
9 Uszinfi / Countries
25 518 / Numbers

gudn / Importers
gdaoon / Exporters

Aamisnivanidozienielu 11U
One-year forecast transactions
amounted to approximately

73.85 &wuin/ Million Baht
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2.2 mahsamanuuaasiudnludinssemalugduuy
Mirror - Mirror

2.2 Participation in Overseas Trade Expos in the

Mirror-Mirror Format
INnternational

Building &
Construction
Show

(1) 9uuanadudn The Big 5 show 2021 a1 uasgly
Useinaansgeniuieiiisad senineiui 12-15 fueieu

2564 fiTuunseseeulan 163 A3e wazllfdenn
W199197U 9 57

(1) The Big 5 Show 2021 was held in Dubai, the UAE
between 12-15 September 2021. There were 163 online
negotiations with g exporters participating.

ﬁ% 1asanoaulad / Online negotiations

— 163 nsy/ Times

0 ~r "
E gdoantdnsou / Exporters attended

Q s1e / Numbers

AomsniyaA1goviemelu 1U

8@ One-year forecast transactions

amounted to approximately

40.64 auuin/ Million Baht

(2) uuansdud Medica 2021 w Lilaswawanas
UssimAaniusaistsusgieesudl dfdeeanidnsineu
6 510 T Bonmugm 250 519 wardldwaunsiasan
m3sfrueeula 19 daving

(2) Medica 2021 was held in Disseldorf, Germany.

There were 6 exporters participating in the event.
There were 250 visitors at the Thai booths. The event

yielded 19 appointments of online negotiations.

rasamisAdiuoaulad / Online negotiations I I IAI LAN D
N

19 Uorue / Appointments T T T G

gdyoontdnsou / Exporters attended VISIT US AT H a I I 6/ E 4 2

LIFEBOX ASIA CO,, LTD.

METICULY CO,, LTD. 4
PHARMACARE LIMITED

S.K. POLYMER CO,, LTD.

SIAM INTERMAGNATE CO,, LTD.

THE GOVERNMENT PHARMACEUTICAL
ORGANIZATION (GPO)

6 s19/ Numbers

Jungsudu / Visitors

250 s9/ Visitors

Aamisaivaf1dozienelu 11U
One-year forecast transactions
amounted to

¢ BPE

15-18 NOVEMBER 2021

18 &wuin/ Million Baht
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3. NIsWeuUILasdIasun1sA1sKI1IUS:INA
Fumlawaladuazgumuwsu

Developing and Promoting Lifestyle
and Fashion Products

3.1 fuddgyudiuanniaslszau fedunislugnavnssy

a

nimuddyBwaasugiavadive lnefdmnaieanisnanau
Uszinalnegnisdugudnarsdyuduasiaiasuszauaadlan
lnensus In1saiunisnsil

3.1)ewelry and Accessories constitute one of the crucial
industries for the Thai economy. The objective of the
developmentis forThailand to become a global hub forjewelry
and accessories. In light of this, the Department undertook
the following activities in 2021.

(1) MsaFaiusiinsnisdn weulesgsiagilessasing MOU
sEMINNsUdRESUNTATENIUsEIMA Audaslan oo
n3ngIAY 2564 Livelfislonianisadsean

(1) Created trade alliances by connecting businesses to
secondary cities overseas through an MOU between the DITP
and Kofu in Japan in July 2021 to expand the market.

(2) MsRaUIYaImIINIsaaIn Unaluladunyszandld
AIEN15INULAAIFUALANBUATY “BGJF Virtual Fair”
(The 66" Special Edition) sewineTui 22-24 iguneu 2564

(2) Conducted marketing development activities by
applying technology and organizing “BGJF Virtual Fair”
(The 66 Special Edition) between 22-24 June 2021.

Get connected and
grow your business

Asia’s leading online
trading platform
for gems and jewelry

22-24 JUNE 2021

FREE

o ol ; e
Online Business Matching

THAILAND'’S
MAGIC HANDS

WWW.BGJF-VTECOM

Fumdtuudiuaztasaus:=au
fiolluntislugnainnssuy
nuAwWdIAtNBINaLASYINgaIlny

Jewelry and Accessories constitute
one of the crucial industries
for the Thai economy

MOU Signing Ceremony
for Gems & Jewelry Business Partnership
Between

Mee DITPE.

ek i
ik

@

KefuCity, Yamanashi

12 July 2021
Ministry of Commerce, Thailand

PRESS CONFERENCE

LAEAINFAN

gaJn:weguisouguautuuwaawasuy
Registered to attend the event

1,076 ¢,
’ 6 Companies
(@70 79 Usewne / From 79 Countries)

UaruIY1ISAISSNA
business negotiation matches

250 aatches
(

NUTENGUD 112 U3t 34 Uszine)
112 importers from 34 countries)

rsdsEa
successful in their negotiations

1 84 Fhvllatches (74%)

yammisdido
The total value of transactions

57 ° 6 :I:I‘]itllilgnn Baht
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(3) MsWAUIANEAINEUTENOUNITIEAYU SMEs Uaz
Micro-SMEs lvia1unsa3dn 3l uasileineulandnainiu
rulassnsianndnenmiussneunsdyudiuaziaieasediu
gnanadu (BLING) sewinadoudiamean 2564 - fuims 2565
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(3) Launched a project titled BLING, to enhance
capabilities of jewelry and accessories SMEs and Micro-SMEs
in the Chinese market, The project’s timeline is between
August 2021 - March 2022. The intention is for entrepreneurs
to understand, perceive and design products for the Chinese

market.

(@) msadanudeiuliiugdeiialan auglufunis
WAUsIAYaLTTUIA MMuN13INMU Phuket Gems & Jewelry Fest
w fordagiin suediiuvadunstugusnnmedesulat (BW)
seyineduil 29 waedmey - 5 SunAu 2564 guuuiumsdn
Aanssueu Mini Exhibition s Audn1sdndiunsa Quia wiadida
seminedudl 8-12 Sunaw 2564

(4) Built confidence for buyers around the world together
with the Government’s policy on reopening Thailand by
organizing Phuket Gems & Jewelry Fest in Phuket. It featured
Online Business Matching event between 29 November -
5 December 2021 which was held in parallel with the Mini
Exhibition at the Central Festival Phuket Mall between 8-12
December 2021

PO Gev
& JEWELRY Flli\g'?‘

BY
BANGKOK GEMS
“WELRY FAR

EVEN MORE AMAZIM

THAILANL
THE WORLD'S GEF
AND JEWELRY HI

uaawsaIINN1sInIu / Result
— yaAIROAINIUNI 2 AINSSY
|I The two events yielded
awuuan
1 68.29 Million Baht

yaAdoyrgnun
Immediate transactions amounted to

awuuan
4.7 Million Baht

yaAdsdometu 10
One-year forecast transactions amounted to

Tueinaa awuuan
More than 138 Million Baht

Q0 gugrain=ligulg1saunnNssy
| Registered importers

STy

79 Numbers
(@10 31 Usena Tpedidrwautdanung
daawth 140 g E‘z’ijmaagﬂwﬁqmﬁmw
TNMIRTNNAATUITY 113U 106 6
from 31 countries. Advance matching
yielded 140 matches. After the event,
the actual negotiations reached 106
matches).

L

(@)
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3.2 Buundu nsus ddunmsiannonssdudnenwdsdn
fusznaunisundulne sislusedu SME wag Micro SME s
Tasansisdeuanumenifusnaunisuidy “Qurated Fashion
Incubation Project” \ilesjaifunaznszdulifuszneunis
TugpamnssuudiilneRnnsius uazsumiamsnsaudeduld
Tupaialan rzhumvmumié’mmL‘%ﬁﬂﬁffﬁmsé’wuLLw%iﬂuLﬁTjﬁﬂ
WQLL@ﬂWSﬂﬂH’]LLU’ﬂUQJLLWSIJuIaﬂ LLawwqmﬂismUﬂmaua‘Lm
iiomeviengnseenuuuTidenndesiusndnuaiveausud aunse
817939 ifmmmﬂwmwmmumsmmm TnofiBeamainu
wiu nsmann wazifnesnuuuiuiwedue Tnesudulasanis
a2 11 Y mmsnwsumQﬂisnaumimnqmmwnsiuLw\lﬂju
ngy SMEs waz OTOP 31NMsI3uTATINTTIUNNTNT 600
518 a¥eassAaudn lvallviiugdusznaunis saunda 5,000 SKU

1CONSPM | "“ffur s 1€1 pirr=
(@) FASHION
Quanteo | SHOWCASE

14 - 24 qa1AY 2564
U 1RSryuAS Joad Ju M TonouasL

Tasnaulununndunuinis
AUNAUUAUINSUAIWEULINNGY 60 Wanu
Agaianguandavadiusud Inertiinu
AuunisuuwazeninsinsingounoUWSoU

Us:noumisimiulnedanna

YUl misTananigreenuanuniasiniss
goU! avAwwsiinglus:auanna noulongnnlawalnd

§ aswesBonwuiAulAR
@ramilyditp | @CONSIAM

3.2 Fashion Products the Department has pursued
in-depth development of Thai fashion entrepreneurs both at
the SME and Micro SME levels through the Qurated Fashion
Incubation Project. This was to emphasize and stimulate
entrepreneurs in the Thai fashion industry to adapt and
become more competitive in the global market through
in-depth fashion workshops. The workshops featured studies
on global fashion trends and modern consumers’ behaviour.
This would lead to designs that go hand in hand with the
brand’s identity and can be sold. The project invited fashion
and marketing gurus, and Thailand’s leading designers as
speakers. With 11yearsin operation, the project has developed
more than 600 entrepreneursin the fashion industry including
SMEs, and One Tambon One Product (OTOP) entrepreneurs.
New products worth more than 5,000 SKU have been created.

3.3 dudlanalad dndunisseinnisdseeniuen New
Normal 2aflsmsasnanmdnuaiuaseudesiulifugaanmnysy
dumlavlalndlve lnednsu The Marché by STYLE Bangkok
WleteimdsrUsznouns SME AldFunansznuaningilaia-19
TidsnsanunsodrdenaarislusaginsUssmea drufanssu
duasunisnatntuguuvesulatuazeenlall o Audnisen
Wundadad sewintuil 6-10 nanau 2564 Tasanusaaing
yardavemeTunu Yszanw 2.9 Suuwm Bnvieyadiainnis
wsamsieaulaudnndn 57.4 duum wdinsuy ledav
Auled www. stayinstylebangkok.com 18899 ULAASAUAN
TugUuuy Virtual Trade Show ifledusauazmanliiugie
LLauQmLﬁumlummiamumamwammum s
auilaialadlnowaziasanmsdlel 24 dlu

MyStyle
MyHappiness
sepldalndnn

6-10 OCT 2021

€ GEMIO

3.3 Lifestyle Products the Department has been
accelerating exports during the ‘New Normal’ and building
image and confidence for Thai lifestyle product industry.
Itheld “The Marché by STYLE Bangkok” to help SMEs who have
been affected by the COVID-19 pandemic to still be able
to enter markets both domestic and overseas. In this endeavor,
marketing promotion activities were held both online
and offline at Central World Shopping Centre during
6-10 October 2021. The transactions during the event
amounted to approximately 2.9 million baht. Online trade
negotiationsyielded afurther 57.4 million baht. The Department
has created a website www.stayinstylebangkok.com
to conduct a virtual trade show, facilitating purchasers
and importers who could not attend the event to still visit,
experience Thai lifestyle products, and negotiate at any time.
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uenanil iiemovaussuloviemsanndnen miszneunns
Wadnuaznaindin1sudn nsud ladafanssuimunduan
lafldladlna (Collaboration) lasthynuisuazdndnualves
AUsEnaunIsuAazsieuiaunsniy nelviinduailny
ienaulangfioundeiu vufaianssusesendudlaialad
Uszlan Material (Material Thai to Japan) fiewaiundudn
Imgavlineulandnandiiu lnefEiBermayanussmaduanly
fUsnwuAguszneunsedslnddn Tadufdlssunsiaun
il saenndosfulovieatiuayy Bio-Circular-Green Economy
Model (BCG Model) 8nsag

Moreover, toimplementthe policyonin-depth development
of entrepreneurs and the strategy of market leads production,
the Department has conducted activities to develop new
lifestyle products (collaboration) by combining strengths
andidentities of entrepreneurs togetherto invent new products
that better respond to buyers’ demand. The Department also
supported building on material lifestyle products (Material
ThaitoJapan) to develop material products to serve the needs
of the Japanese market. Experts from Japan were invited
to closely provide advice to entrepreneurs. Products that
are developed are also in line with the policy to promote
the Bio-Circular-Green Economy (BCG) Model.

ar= 0
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STYLE BANGKOK

COLLABORATION
2021

TasvmisWwauunFuarladalodtku
dKSuvIuuaavFual STYLE Bangkok

= p
N [,

\\ )

3.4 uARanalRNIE 919 dUaINN1IAAIRAUAEIUSY
Ha9eng (60+) HuRINTIURUTUANUURNT uaznsid3nw
Fadnsevsenlugvuuueeulad meldlasenisiaudnenn
HUsENaUNSIMUMIRaIALas AU (Aging Market Access: AMA)
NSIAINTIANTT UaAMIRATIINITATUNULARIFUA THAIFEX
Virtual Trade Show n133nAanssuduAIsaINIsAI0eulal
(Online Business Matching: OBM) W3aun159nLanIduan
sunvulussmadiu FFsusdsdendn 2.6 &wum uaznns
Ussrdiusifionseiuaudesnistorudesoulat

3.4 Niche Markets the Department promotes marketing
for niche products. Products made for the elderly (60+) -
the Department organized trainings and workshops
and provided in-depth advice online forindividual companies
under the Aging Market Access (AMA) project. Furthermore,
there were exhibitions, and negotiating booths in the THAIFEX
Virtual Trade Show, as well as Online Business Matching
(OBM). Prototypes were displayed in Japan. There have already
been purchase orders of more than 2.6 million baht.
Advertisements through online media in order to stimulate
demand were also carried out.
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FuArnainlawa:

Niche Markets

Y o

AuAdmsuinaziin

Products for Mothers and Children

slufanssuiauAnenngszAuanalugULUURaUHaT
(epulatuazoanlall) Wrun1seuTITU AT waznslv
AUSNYIBENTIEUTIN N159ATNTIANTT UagAnIATINNITA
luauwansdud1 THAIFEX Virtual Trade Show uaznis
Ussdiusifionsefuaudesnistorhudessulat

The Department conducted activities to enhance
potentials of entrepreneurs in a hybrid format (online and
offline) through workshops and in-depth advice provided
online individually for each company and online negotiating
booths for THAIFEX Virtual Trade Show. Advertisements
through online media were carried out.

©000000000000000000000000000000000000000000000000000000000

Tasunsimunniglalasanis Host & Home AuUH1Wn

U

Tudszmanvals lneflyadinisgeviendt 10 auum

@ o

nauduAEmugsialswsy wazninande

Products for Homes and Hotels

They have been developed under the Host & Home
project with importers in South Korea. The total amount
of transactions was more than 10 million baht

©000000000000000000000000000000000000000000000000000000000

:@:

o

aRanssudueaRsINgIiveeulall

dudngunann Hospitality

Hospitality Market

The Department held Online Business Matching sessions
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Pet Products

fu Yo ¥

Jananssudugusangsivesuladiufindlunaiadnann

9171 oRaLAsLdY uazdnnd Balasumds@onnnnii 6 daeumuIes

A

7oU

The Department held Online Business Matching
sessions with importers in potential markets such as Australia
and Italy. The events yielded purchase orders of more than
6 containers annually.

©000000000000000000000000000000000000000000000000000000000

nsnaLuazduaTuEUA1 OTOP gaanasina
#UAINTSU OTOP Premium Go Inter 2021

Developmentand Promotion of OTOP Products
in the International Market

HAUNIIRAILIRE19ATUIT wazaduasudnenInues
fuszneunsednsdadu Tastawizludiddiunisiaundud
\TINRYY wAZNISUIINTINNT TSI Inelddnaulaseinisnd
400 118 uaznAnAuAFuLUiewSshludnuanduunanedy
sedfuanna i 200 u

Thiswas done through OTOP Premium Go Inter2021 which
focused on comprehensive development and sustainable
enhancement of entrepreneurs’ potentials, especially on
the development of products for commercial endeavors,
and business management. There were 400 participants
and more than 200 of prototypes have been produced. These
will be exhibited at the international platforms
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4. MSWeuUUa:dIasussiiusNIs
fngniwddaina

NINALASUNSANTENINUTEINA AU TN UMRLUTRIN
ANENIMMINITAAIAWIAUAIAUINNT 3fatiu 4 pdamasudn Laun
FINVINTAUNIMUAZAIUNY FINARAIVAADUNWA §37AUINIS
atfuayu wazgshaladamndnisd ddlull 2564 Iiianndneniw
warduasugusznaunmsinglunsadranIevieiusiinsuay
wsnnsiugAlusyszma S1uu 4,360 318 a519518 i
Usgmesnnndt 5 Wuauum AT suvaInvanguszny end

e @

§SNAUSNISFINIWLAZAIIIW ssfinfiAnanautnuc
Health and Beauty Digital Content

W e

§SNAUSNISAUUEUU ssnaladadndnism
Aucxiliary Services Logistics

4. Developing and Promoting the Service
Business at the International Level

The Department of International Trade Promotion
(DITP) implements the plan to develop marketing potential
to the service sector by focusing on 4 main clusters,
namely health and beauty, digital content, auxiliary services,
and logistics. In 2021, the Department developed 4,360
entrepreneurs to build networks and negotiate with trade
partners abroad. All these created incomes of more than
5 billion baht. Activities include:

a$1aindodruwusinsuaziasaINIsAI
fuAAtudaUs:ine

Developed entrepreneurs to build
networks and negotiate with

trade partners abroad

4,360

aswisrglawadszinAuinnn
Incomes of more than

5,00

(3]
Numbers

auuan
Million Baht




46 swnuUdssd 2564 nsudIESUNISANSMINIUSEINA

4.1 §50gUAINUATAINY Handulszinalveglug
Audnaeugua1n (Wellness Hub) lnensu ladidunissau
5 1Asans Usznaume (1) Tassnsiaundneningusznaunis
Handusayulnsgaandisussma (2) 1AsIN191939IN1561
goulauiuind1denunu (3) uuanduA China International
Beauty Expo (4) 1AS3n15aa@3unIsnaIndua1nIueuuas
guamsnudedinugalvilulszimaiade way (5) lnssnsveng
F3AUTNMIAUGUAN WAz USNTTrereIunggotglunain
goans fifusznaunislnedrsauisdundt 70 518 iAayadn
N13RIIMTANINATT 97 Fruum

4.1 Health and Beauty For Thailand to become a wellness
hub, the Department has conducted 5 projects, namely;
(1) Project to Enhance Potential of Herbal Products for Overseas
Markets; (2) Online Trade Negotiations with Importers
fromVietnam; (3) Chinalnternational Beauty Expo; (4) Marketing
Promotion Activities for Health and Beauty Products through
Modern Social Media in Russia; and (5) Expansion of Health
Service Businesses and Long-term Elderly Health Service
in Hong Kong. There were more than 70 Thai entrepreneurs
participating, yielding a value of more than 97 million baht.

BEAUTY

THINK THAILAND

©000000000000000000000000000000000000000000000000000000000

vanauds:zinflng
Wdrudnalsauguniw

For Thailand to become
a wellness hub

0 000000000000000000000000000000000000000000000000000000000

TASVNISWOWUNANEN W
Wus:npuniswanirunayulws
dnaincivus:ine

iDosuauAsEUs:NDUMSNAUFUAFUNWIA:AILYIY
Alduuauovanuwsng KSoInnGUINSSSLEG pRicooe
ek e 2 h IwuwUTuALRS
IWDIasNAS Y IAatuayuUs:naunising

TRIDUASSNAYTU AzcVUS:Ne

adunusIBaBEOIRUIALTA
ARUWIURION (UAd) 085-5042429
thaiherb2021@gmailcom

Yalng NsuAvIASUMSAS:KIUSINA
FunWOIIAVIASUSSTIUSMS

NEXT IM

DITPZ.
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512021, HONG KONG
HUB OF WELLN
REIIREMEN :
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vanautrainanaulnud
Wuktstuanannssu
N1SIULAADULFAISUFNA

Promoting digital content
as one of the industries
to drive the economy
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BANGKOK
INTERNATIONAL
_ DIGITAL CONTENT
- FESTIVAL =

GAME

CHARACTERS
20 2 1 EDUCATION

E-LEARNING

4.2 gsnandvanauul mﬂuiﬂmaﬁuaaiaqmaﬂ{guum?
WAESTNUATIINITNTENTNNIAYE (W8FUNs dnwadfug)
Tumssdnsdiadvianoumuddunidlugramnssumsiuindeu
\swgRamuLUIAn “Creative Economy” uazdaaiulilveidu
Hub VBRAaMINTIUAITaARUIUA 3w Felanndiunissy
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4.2 Digital Content The Department seeks to implement
the policy of Deputy Prime Ministerand Minister of Commerce
(Mr. Jurin Laksanawisit) in promoting digital content as one
of the industries to drive the economy under the “Creative
Economy” concept and promoting Thailand to become
a hub of digital content industry. Given this background,
the Department conducted 8 projects in 2021 including
projects to develop entrepreneursin the aspects of knowledge
building, inspiration building, and development of pitching
skills, support entrepreneurs in expanding to overseas
markets, and promoting the industry’s image. There were
180 Thai entrepreneurs participating, yielding more than
3.3 billion baht. Important projects were, for instance,
the Multimedia Online Virtual Exhibition 2021, and Bangkok
International Digital Content Festival 2021.
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4.3 Auxiliary Service It is a business that connects with
theproductionsector,increasesvalue,andbuildsonotherservice
businesses. In 2021, the Department conducted 4 projects,
namely (1) Project to Develop Potentials of Entrepreneurs
on Printing and Packaging for Overseas Markets; (2) Consumer
Electronics Show (CES); (3) Online Business Matching with
overseas trade partners; and (4) Real Estate Projects in Hong
Kong. There were 62 Thai entrepreneurs participating, yielding
trade value of more than 169 million baht.
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4.4 Logistics Efficient management of logistics helps
reduce costs and increase opportunities for Thai products
and services. The Department conducted 8 projects to promote
logistics business, covering the development of potentials
and enhancement of management, connectivity of networks
between agriculturalists and logistics service providers (LSPs),
as well as trade negotiation activities among Thai LSPs,
international trade entrepreneurs, and international logistic
service providers. More than 4,000 Thai entrepreneurs
participated. These yielded trade value of more than
1.5 billion baht. Important projects conducted include
an international symposium, a seminar on transporting
Thai fruit to China, logistics connectivity Project that links
agriculture and exports, Virtual Exhibitions and Online
Business Matching sessions, and Excellence Logistics
Management Award (ELMA) ceremony.

1€1 DITP =
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Connecting your business with digital logistics
ASEAN's first logistics virtual exhibition
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www.tilog-ve.com
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5. Developing and Promoting International
Trade of Halal Products

5.1 The 26" Gulfood 2021 was held in Dubai, the UAE.
This was the 19™ time that the Department attended.
The eventwas held during 21-25 February 2021. Gulfood is the
largest trade show for food and beverages in the Middle
East. It represents a gateway to expand exports of Halal food
and beverages to the Middle East, Africa, and South Asia.
There were 20 Exhibitors. The Department altered the format
of the event in 3 ways, namely (1) entrepreneurs travel to the
eventin person (5 Companies); (2) assign local representatives
to be at the booths (4 Companies) and (3) provide products
goods to be exhibited or mirror-mirror method (11 Companies).
Previously when Thai entrepreneurs had to attend the trade
show physically, the yield was 365 million baht. Of this,
21.67 million bahtwas the value of theimmediate transactions,
while the one-year forecast transactions amounted to
343.33 million baht.

Fumnlasunotauta
Products that gained interest
and had potential
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Hom Mali Jasmine) rice, white rice, sticky rice, dried fruit, canned vegetables
and fruit, tamarind and canned tuna, canned sardines, Sri Racha sauce,
Tom Yum sauce, Riceberry-made snacks, fruit jelly, and Aloe Vera drinks.

Co- located with

gullhost

Guljood M%

21-25 FEB 2021

DUBAI WORLD TRADE CENTRE
GULFOOD.COM #GULFOOD2021

\J 4

THE SAFEST &

MOST COMPETITIVE
F&B SOURCING EVENT
IN THE WORLD

MOVE FAST,
MOVE FIRST

WHAT YOU'LL MISS
IF YOU'RE NOT HERE
»» AT GULFOOD 2021

ooooooooo

FREE VISITOR
PARKING ACROSS
ALL DAYS
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5.2 Development of Halal Food Entrepreneurs in the
5 Southernmost provinces for overseas trades Trainings,
seminars and workshops were held in Songkhla, Satun,
Yala, Pattani, and Narathiwat to provide basic knowledge
on exports businesses. There were 9o participants at the start.
Later, they were shortlisted to 20 participants who would have
the opportunity to present their products at the exhibitions.
Coaching was provided to entrepreneurs to prepare them
for the participation in THAIFEX - Virtual Trade Show
and Online Business Matching (OBM) sessions.

©000000000000000000000000000000000000000000000000000000000
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6.1 2021 T Mark Award Ceremony was done through the
Zoom application. Its objective was to honorThai entrepreneurs
who were determined to improve the quality of their products
and services in the area of quality manufacturing. In 2021,
there were 212 applicants seeking renewal of their T Mark,
of these, 50 were qualified. At the same time, there were
321 new applicants. Of these, 17 were qualified.

6. National Branding in Trades and Services

The Department strives to bolster the image of Thailand
andThaiproducts.Thailand’smanufacturingmeetsinternational
standards, while Thai products and services have good
reputation as they have taken the environment, fair
treatment of labor and society into account. Thailand
Trust Mark (T Mark) and PM Export Award reiterate
the strengths of quality of Thai products, enhancing
the reputation of Thailand to become even more trustworthy.
Thailand’s brandingis also carried outin products and services
that are creative and with good design through Design
Excellence (DEmark) award. This suggests that Thailand has
strength and potential in design. In this light, T-Style helps
improve the image of Thai innovation and identity. Details
are as follows:
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6.2 Thailand Trust Mark (#/FoundTMark) Eventwas carried
out to penetrate online markets in China and ASEAN Member
States such as the Philippines, Vietnam, and Cambodia. There
were 75 entrepreneurs applying for T Mark. Among these,
30 were qualified. A press conference was held to launch
the event in a virtual studio. Interviews were conducted
by 21 journalists. This launch, in the form of a virtual event,
gained 19,941 impressions in terms of live viewers, and
2,058,717 impressions from the publicization of the event
both online and offline. The promotional activities through live
sales by 7 key opinion leaders or KOLs from 4 countries
garnered live streaming audience of 291,565 and the
immediate transactions amounting to 75,965.19 Baht.

wamisUs:duwus misiaaaninssulusduuuidiiouisy
This launch, in the form of a virtual event
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The publicization of the event
both online and offline
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Prime Minister’s Export Award 2021
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6.3 Prime Minister’s Export Award 2021 was organized for
the 30" year. This year, 216 candidates applied. There were
34 companies given 42 awards at the PM Export Award 2021
across 7 categories. The PM Export Award 2021 was organized
in a virtual live streaming service with the Prime Minister as
the chair, the Deputy-Prime Ministerand Minister of Commerce,
Permanent Secretary of the Ministry of Commerce, and
the Director-General of the Department of International
Trade Promotion gave congratulatory remarks to winners
of the awards which was broadcast live on MCOT HD (No.30)
and Facebook LIVE through a DITP account. There were more
than 12,640 people attending the event online through
both FB Live and Zoom).
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6.4 Public Relations Campaign of PM’s Export Award on
the occasion of its 30" anniversary - Prime Minister’s Export
Award winners who had won several times were selected to
take part in public relations videos, articles, infographics
both in Thai and English, disseminated online on Facebook
accounts of DITP, and Think Thailand (English), as well as
social media pages of the Standard, Bangkok Post, and Weibo.
Views based on social media platforms are as follows:

Facebook

4,371 ,276 Views

Weibo

900,000 vv-

Taboola
Tab9Cla

853,603 vv:

wdsmsinfangunuie
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Tno / Thailand

613,659 Views
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3u / China
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tﬁ_'LJu / Japan

183,963 Views
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6.5 Selection of winners of the Design Excellence Awards
(DEmark) The event has been held for 14 years to promote
outstanding design products and elevate Thai products
tobewidely accepted abroad. The DEmark project has received
support from JETRO and Japan Institute of Design Promotion
(JDP) in providing experts from Japan’s Good Design Award
(G-mark) to be the judges. The Design Excellence Award
(DEmark) in 2021 had a theme of “Regenerative Design for
the NEXT, Reflecting Design, Connecting the New Normal”.
Thiswas toillustrate values and the importance of adaptation
which has brought about design thinking to respond to and
be part of everyday life, in a world where everyone needs to
adapt to the Next Normal.
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6.6 DEmark Exhibition and Golden Pin Design Award
in Taipei, Taiwan - the event brought together 45 products
from Thai designers who won DEmark and Golden Pin
Award 2020 to participate in the exhibition “Sustainable
Power of Thai Design” (S.P.0.T. Exhibition) during 20 April -
23 May 2021 at Taiwan Design Museum (Songshan Cultural
and Creative Park), Taipei, Taiwan. At the same time, a design
talk was held online to exchange knowledge on design
and promote business development.

This year, the Department collaborated with organizers
of Hong Kong Smart Design Award and Golden Pin Design
Award to have judges for lifestyle products. Experts from Japan
Institute of Design Promotion (G Mark) have participated
in the panel of judges for all 7 product categories every year.
In 2021, the format of the event was modified to be in line with
the new normalsituation where the selection and presentation
of the awards were done virtually. Between 2008 and 2021,
a total of 991 Thai products received the DEmark awards
(in 2021 alone, 98 products were awarded with DEmark).
The G-mark awards also went to 485 products (in 2021 alone,
21 products were awarded with G-mark).
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6.7 T-style for Life Project - The objective was to utilize
design to create value forThai products, focusing on producers
of community products who have been affected by the
COVID-19 pandemic. They relied on tourism in the southern
provinces along the Andaman coast. These were vulnerable
businesses that should receive assistance to improve
their products’ potential to meet international standards.
Professional designers who had participated in the previous
editions of the project from 3 brands, 3 product types (fashion,
lifestyle, and jewelry), worked with 6 community product
producers from the southern provinces along the Andaman
coast (Phuket and Krabi). The projectyielded 10 collections and
21 works of design products underthe theme Local to Global.

wusud /Brands
nduduAn / Product types

Y

@

-
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Fashion product Lifestyle product  Jewelry product
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Design products under the theme

Local to Global
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nauduandungugunlasuuans:nuinndaniunisailn3n-19

Focusing on producers of community products
who have been affected by the COVID-19 pandemic
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6.8 venedasmadnfstayanisiuasianssuluguuuulug
finsufuasunagniuszuduiuslidfuaniunisal
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Fosritnsng 4 lnsaseunquienaiiia (Traditional Media)
dolvsi (New Media) uazdodsnuooulall (Social Media) 91
Fovinnaddesn1sin Think Trade Think DITP vuuwannady
Blockdit ilelyiffusznaumsinednfedeyanisiszminassime
wsusmsnana uawngindeulfenemnd fusyavsnmnniy

©000000000000000000000000000000000000000000000000000000000

Jsuwasunagnsus:iduwus
Thidnuaniunisninasuudally
tumstwsuwsgayalnsinis
fanssugolnsud HususUuuu
tHsaJSuanunisailnd0-19

The Department’s activities
have also been modified
to accommodate the COVID-19
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6.8 Expansion of Access to Trade Information and New
Forms of Marketing Activities Efforts to publicize project
information have been changed to be in line with the changing
situations. The Department’s activities have also been modified
to accommodate the COVID-19 pandemic, while continuing
to assist entrepreneurs in expanding their markets abroad
amidst various limitations and restrictions. The Department
has utilized traditional media, new media as well as social
media in its implementation. A good example of the use
of new media is the “Think Trade Think DITP” Blockdit page.
Itwas created to open up opportunities for Thai entrepreneurs
to access information and data related to international trade,
marketing trends, and relevant rules and regulations in a more

timely and efficient manner.
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6.9 n1sadrenmdnuainienisivesuszmalnesiuia
a$remnudesiulifuauduazuinisveslneliiiudiidn
wazsoNsulunaIna1sUsEng Sn15219UNUY USHISIANTS
wavkdndoussrduiusiiiolasuadranindnuwaluszine
(Country Image) Laznndnwaluesnsus (Corporate Image)
sadvddnauduasunisanlusisuseined 99U 14 Wi
nsUssduiuslusinsUszma Weadrenmdnualliiuaus
wazuimsvadine warassmudesillitugin suvisadalona
‘vmmiﬁwL‘ﬁaﬁwlﬂgjmil,ﬁmﬂaﬁmﬁﬁ@aaﬂ%uﬁwu,asu%mﬂﬁ
MuNaNaEnIUN1SallAIn-19

6.9 Enhancing Thailand’s Image on International Trades
and Strengthening Confidence for Thai Products and Services
to Raise Awareness and Acceptance Abroad, The efforts
in planning, managing and producing publicrelations materials
were carried out with a view to bolster the country’s image,
and build confidence of trade partners, as well as create trade
opportunities which would lead to an increase in the value
of exported products and services during the pandemic.
The Department undertook these efforts jointly with 14 offices
of international trade promotion overseas.

Look For AuthenticThai Cuisine,

i Look For Thai Select logo

Junill gaillylill aghgll (e Gaayi Oi caaila]
«uebala glill» Aglic e l_l:l.ll.l'l

Thai Trade Center - Cairo

DITP A7 5alil LA Lol A0Sl Gulall Yelil Uite

T Tel: (202) 37620419 - 37620901
ditpeairo@gmail.com

EXOTIC THAI FRUITS

DURIAN

Thai Trade Center - Cairo
S1aldIy Gyl Gus Lol 8)laun Ul dulaill Yoiddll wise
Tel: (202 5 37620901

SWEET
TASTE

drtinaudaasunisAtuanads:ing 31usu 14 ukg
14 offices of international trade promotion overseas

& CUSTARDY

dna. tu Woinoald PR
dn0. tU UASLAIQ
Guangzhou,
Chengdu Office

dno. tu nsanoarauwes
Kuala Lumpur Office

ana. cu unslsauun
Ho Chi Minh City Office

ana. ru nsJlals
Cairo Office

® ana. cu Woiyulu
Mumbai Office

dno. tu nsalva

\\.,;',, > Seoul Office

ann. tu NsIeINI
Yangon Office

Frankfurt Office

9 0. tu UASUWSIAWSA

ana. U WoaJlinnk
Jeddah Office

ann. tu NsJusuan
Manila Office

dna. tu NsJBeIAuNd
Vientiane Office

ana. cu Woaqlu
Dubai Office

ana. tu Wwoagaln
Chicago Office
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wrazUsewa lawn

91MIsUHIBUIAC / @nsTneluziuznsalan
Thailand Kitchen of the world / wald
Future food Thailand Kitchen of the world fruit

lef

Agulasnnsluns:usunisuanainisvadlng
Thailand’s food safety

Tnunsu 1de Digital %30 Social Media fildsumnuilen
Tusfesduidundn Wawnvieadu fidmneddnguiuilan
Tnense Tasamiz Social Media #ilssumnufioulutiosdu
fordudemmeiiiiuszansnamunnlunisiewnsnwdnealdud
wazuinsvedlneiesnnidrfangutmnedususnnmeld
wlsznudia wislivasdeswaniouiu (Omni Channel)
Tneiidesunuidndddlunisussanduiug o wladofiud
imgans thelawan (LED) wrwwu (Judu

wan1ssus / Awareness
30,334,388 sy / Times

ooulau

92.4% 25,024,693 05/ Times

L

oowWTlau

7.6% 2309695 s/ Times
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The focus of the public relations campaigns was on
publicizing products and services that were appropriate
to markets in respective countries. These included

Y
|

FuArStuudi Tawalad indosdrons
Jewelry, lifestyle and make-up products

ssNIUSNIS / 9nannssudananautnud
Service industry digital content

The department using mainly digital or social media
that were popularin the area with the use of local dialects to
penetrate certain consumer groups. Locally popular social
media has proved to be a very effective way to publicize
Thai products and services as it could reach a great number
of targeted groups within a limited budget. Omni-channel
advertisement was also carried out with traditional media
such as newspapers, magazines, brochures, and LED screens
playing a role.

wiJmuniiniA / By region
o OjudaNNall
Middle East region

1o1dy
Asia region

14,535,494 A3/ Times

15,170,136 A1/ Times

« glsd

Europe region

284,421  AS1/ Times
e OLUSM

America region

261,390  nS1/ Times
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Capacity-Building for Entrepreneurs and Value Creation
for the Export Industry

RECHARG
YOUR
BUSINESS

roc DITPE [ |Ft

1. misweuungus=naumsglAsyinigntku

Q¥
lnganduiaugusznaunisnisagalal (NEA) sjaiiiy =

WA 4 s anduitlyaufisuanetn fe A21USWUFIUGIUNISAT nsasdasniinaia

szha13Us:zInf Expanding markets
Basic knowledge

on international trade
1. Development of Entrepreneurs to the New

O

Economy EQ‘.]
This is done through the New Economy Academy N1sa$1IAULUITI IAsuFNAns:=uatiu
(NEA) which aims to equip entrepreneurs with 4 skills and lngdsoonuastnSodng New economy

Enhance strengths for
knowledge namely: exporters and their networks
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(1) aadugrudtunisfrssvinadsana Wumslinmg
Wostilunnudywesnisdseen Judundngasiiadraddeann
w1 14,000 518 AaeaszezIaindt 40 U uazanndu
NEA Avinisiaunesdauiliiudeaatunisainisdilan
pgsminane liiandudeuudenisdiiugsia nmasfeu
AanunSeulviiugusznaunsneudignszuIunInIsAIsEnINg
Uszina daadulifuszneunisansnsaairanususfisisndnuel
winlonanisidnfenarndnsuszimauaziveluladiinisiinme
UszendldlunisviinisAiseninadssina leun Tasenisadng
SMEs lng guiinsdiana (Fundn v Ina) lasanisniswamun
felaoansuluai: Young Exporter from local to Global (YELG)

(2) nsadedaaen1snain LunsasaYemIaRITRaIn
iUspmaliiuauduazuinisidaanmuedineglugiuilae
wtlan lsdunmsazaaasuromuuuiaiu wiensin
galndiuteIniteaulatiigedninui wasdeyanisnain
ngAnssuuslaaluUssmatming wardoyanisasaiugtin
AdAyaIngsiidervgsunisiiseninassmafiaiann
hmnssilan Usenouse yemndivdfiuszieglu 58 Weamsugia
Tunnuszimagiuasing uaziusinssnunisiesulatainyilan
Ieiun Tasenmsinumssiuasio mdvduneln seulatimlan aeld
Wlgwy “inunsuan wdydaan”

(2) Expanding Markets is a process of penetrating
international markets for quality Thai products and services.
This includes conventional market penetration and modern
online trade. Knowledge and information on marketing,
consumer behavior in targeted countries, and negotiations
with key importers are gathered from experts on international
trades across the globe. These include the Thai commercial
affairs representatives in 58 economic cities, and online trade
partners from across the world. Notable activities include
the online sales of modern agricultural products to implement
the policy “Kaset Palid, Panich Talad” or “Market-led Agricultural
Production”.
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»i96 b= @)
Tasomsweuwngdvoangulni (YELG)

Young ®
Exporter

Lo‘fd _@ matd

mawio

(1) Basic Knowledge on International Trade is a training
program that provides basic knowledge in all aspects of
exports. It has nurtured more than 14,000 exporters over
4o years. NEA regularly updates the contents of the program,
beitinline businessoperations, preparedness forinternational
trade, and branding identity. The program also increases
the opportunity of entrepreneurs to enterinternational markets
and adopt technology related to international trade.
Somenotable activities include Ton Kla to Goal (Preparing
SMEs for the World) and Young Exporter from Local to Global
(YELG).
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3) msasnanuduuddiddeanuaziaiotie uenannis
IeFeugausiva o iewmungsiauds Gwhdnyiandnegimis

v

nfidreusululasanisvesanitu NEA avlasu Aefinsnnuae

19

Wusdnsvnegsafiaztisairsadundazanuddulity
fewenlve Megrilasinsiianidu NEA ssnuuusileliin
\wseYIENINIAAzasENTUsElemigegaliuagiins e usy
I Iasanstnevsui@euiinis wingns “Hdseendanioy
Smart Exporter” (lulassnisassinsumeniséuazidseen
svesrmuiBouasugianseualminmeldaniunisallado-19
Weataneldlifuussina lasanisfneusudaufianag
Salesman Ja¥a Go-Inter Julasinisiasuasnsesiniug
Tifundivddanin (waduuudanin) Tun1svia Online Business
Matching (OBM) dudtasangsivsaulatiileduindeunasinmn
meaasughvlunsaziuildoinaiiussansnin wdeudeulss
na1adeUszmaR Uy andivdluguzimaduuuyseine

(3) Enhance Strengths for Exporters and their Networks -
Apart from obtaining new knowledge to further develop
their businesses, one of the most important things that the
participants of the NEA training programs get is friendship
and business alliance that will strengthen Thai exporters in
asustainable manner. Examples of training programs designed
by NEA to foster trade network and benefits to participants
are; workshop titled “Smart Exporters”, where the so-called
trade warriors and exporters are groomed with new economic
trends amidst the COVID-19 pandemic; and workshop titled
“Provincial Salesmen Go-Inter”, where commercial
representatives at the provincial level (provincial salesmen)
are trained to conduct Online Business Matching (OBM)
to drive and develop economic activities in each region
efficiently, and connect domestic and international markets
through Thai commercial affairs representatives abroad.

dsiyunsuniinisAiuazgdlooan
A282IANIUSISaILASYININS:UATHL
nmeladaniunisailnda-19

The so-called trade warriors
and exporters are groomed with
new economic trends amidst
the COVID-19 pandemic
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(4) wseghanseudvs (New Economy) luszuuiasugia
fuiedeushouinnss alulaBuazmufnaisassd lnsmids
awdueinudseuuazduandon itefeanisenszdunis
WannUszmaannsidulssma “Suiwandudn” gusemed
“Tauanansatunsiauuinnssy” lagldgaudavesuszme
WY AUNUNIEIRNLAEIAUSTIN AUUNNSNYINTEITUYR
wazidyy viosdu Wundesdloddnlunisaiiadaniny
AUTOVRITTUULATEINHIUANTUJTULATYEN VR IUTENA
9191 lAsensnszaneaduigiusznaunisyalus (From
Gen Z to be CEO) sjaimungusznaumsmeuinnisunag
walulagliviniulan Teefiidmaneasaede afedusenaunis
sulmilassamiiony 93 antusutiidssna felusedy
unInerdeuazan1dus1@ifiney Tiluuddnyneaialan
Tuawan Winuslunsvhgsadseenndendnisidu CEO Gen Z
Tagdadlifisuaund 12,000 19 Fevdngasinion
aunsoudnisdudussnounsiulnd e1i nsudmsdanis
galmifldinaluladadnaduniossiondn nsvinisnain
galuil Wigdnunanresunisieeulalsenitelseing uaz
amwdinquiesiuiionisiasngsfn Wudu aldsuauaula
pg1aaunaty Jagiulidauleainsidisiulasenis Gen z
to be CEO u&ann 16,500 s1ganaUszine
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To develop entrepreneurs with
innovation and technology
in order to groom new generations
of entrepreneurs
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£ FROM GEN Z T0 BE CED

(4) New Economy - New economy is defined as an
economic system thatis driven by innovation, technology and
creativity while taking into account social and environmental
sustainability. Itaims at elevating the country from a “contract
manufacturer” to a country with “capabilities to develop
innovation”, by utilizing strengths in the aspects of society
and culture, natural resources and local wisdoms. They are
the key tools to enhance competitiveness of the economic
system through economic reforms. Notable activities include
From Gen Z to be CEO Project, which seeks to develop
entrepreneurs with innovation and technology in order
to groom new generations of entrepreneurs. The Department
collaborates with 93 leading institutions across the country
both universities and vocational colleges to provide
knowledge on export businesses. The target number of Gen Z
CEOsisat12,000 persons. The projectis equipped with courses
to prepare them to become newgenerations of entrepreneurs
such as modern management that mainly uses digital
technology, modern marketing, international online platforms,
and business English. The project garnered a lot of interests
whereby there have been more than 16,500 candidates
for the project.
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Thai product’s value is added through design, innovation and branding
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2. MsygrgNsANIsainudaina

wieliAnnsianuardaadunisairsyadifinuazaiig
WUSUARUALAZUSNT (Value Creation, Innovation & Branding)
yegnaifuasugivadneassd lnsdaasuuazimuisunism
wazmsmaaliuifuszneunsiulvifiduiadousnenisesniuy
duinisdidlunagsinaUszna iulasans Designers’ Room &
Talent Thai Promotion duasuguszneunsluningsiauinig
panuuLYuTmiufunagaamnssioai1sassaliian
winnssunseenuuUkazdualud fulasans Design Services
Society UstwzwusuagUsznaunisinglugiinie laenisass
ANA1YBLLUTUALAzaT1IALLAnslun1sALTug IR
1A59N75 IDEA LAB a¥slemanisnsmvilauususguseneunis
fisifnenn slassns IDEA LAB FESTIVAL Tn5en1s Over the
Great Wall kaglasinis Thaigroove @uasuNasIulTLazdu
winnssulud@andivdseninauseine Hiufanssu Smart Value
Creation {Uszneunslésumsiaunuianssuuazfisyaaud
HUAINTIU DEWA & DEWI uagUseynduiusnmadnualaudlne
fiimsaseyarfiusumsesnuuy fuuinnssy wasduns
aauusun K1ulAsINTg Podcast

2. Expansion of Trade and Investment Abroad

In order to develop and promote value creation,
innovation, and branding towards creative economy. In 2021,
the Department spearheaded several initiatives as
follows: Designers’ Room & Talent Thai Promotion promotes
and develops trading and marketing skills fornew generations
of entrepreneurs in the field of design. Design Services
Society facilitates cooperation between design service
entrepreneurs and the industry to create design innovations
and new products. Idea Lab fosters branding of Thai
entrepreneurs in the region through the creation of brand
values and differences in the conduct of business. Idea Lab
Festival, Over the Great Wall, and Thaigroove all provide
trade opportunities for potentialbrands. Smart Value Creation
Activity seeks to promote research and innovation to be
developed into commercially viable products that can be sold
to other countries. DEWA & DEWI is a project that facilitates
entrepreneurs to develop innovation and increase product
values. Podcasts talk about Thai products that have their
value added through design, innovation and branding.
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2.1 Tnsamsdaaiuineanuuulnegnainlan (Designers’
Room & Talent Thai Promotion) 1A547135 Designers’ Room &
Talent Thai (Wunifiddgiilalenaliinesnuuuiulul
husene ﬁ%ﬂam Creative Entrepreneur finanaudiundu
lavlalnd uazngy Creative Studio Fadunguilsiunissuns
ponuuulanmudnenmuazlasulenialunisailusgivaina
Tnefinosnuuuiid1sulasens 73 wusus wiadu widu
Designers’ Room 30 wusus / laWalna Talent Thai 32 wusus
LAYUSN1508NULUU Creative Studio 11 WUSUA LABATU
Tannufiuianssuasalon1anen1sAn KanAuUAISYIIauTINAY
Tusuuuy CO-BRAND Tngld Partners duthunsaufiowaun
dueniutinesnuuusulug 1Al DEESAWAT PASAYA uag SCG
TneiindunasuneliuuiAn Local to Global wag Circular
Economy 3113U 20 Ha91U + Shopee Livestreaming

2.1 Designers’ Room & Talent Thai Promotion was a key
platform that provided opportunities for new generations of

designers across the country, be it creative entrepreneurs who
were focused on fashion and lifestyle products, or creative

unoanuuuLgisoulasinis
Designers participating in the project

uusua
7 Brands

studio who offered design services, to develop their potentials
and to have trade opportunities at the international level.
In 2021, there were 73 brands of designers participating in
the project. Amongthem, 30 were fashion brands categorized

uwdu dlwes su
Fashion brands into Designers’ Room group

3 uusua

Brands

categorized into Talent Thai group, and 11 were design service
brands classified into Creative Studio group. The Department
conducted activitiestoincrease trade opportunities and drive
collaboration in the form of Co-Branding. Leading partners
such as DEESAWAT, PASAYA and SCG came together to help
new generations of designers develop their products. Towards 3 wsua

Tawdlaa naaun Tne
Talent Thai group

into Designers’ Room group, 32 were lifestyle brands [%

the end of the project, 20 products were developed under Brands

the themes Local to Global and Circular Economy. Shopee Asofiw aadls
Livestreaming was also conducted. | Creative Studio group

1 1 uwusua

Brands
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asyantivy Ny asassAtriin — ggrgnantundu
tnudaunuazusnis udnNSSUNISEONUUU g g qusinpgnlku
yoJydloan uazguAinu Expand further among
Increase values to = Create new innovations \ g / new generations of
products and services =~ and products consumers
product/market

differentiation
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To promote collaboration
between entrepreneurs
and designers/design
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2.2 TasensdaEsugnaunIsuuin1saanuuy (Design
Services Society) U 2564 AanssuliAmUnuaIun1soankuy
wrfusznounisiiuszuudeansesulad  dellinquszacd
Wedunaiulmannisvitausanduseninefusznounis
waenguinesniuy/nuuinmsesniuy wumsldnssuiunisan
\W900NLUY ﬁﬂ‘lﬂ%"ﬂ@x‘iﬁ’ﬂaaﬂLL‘UULﬁ@ﬁ%ﬁﬂ%aﬁ%ﬁ‘ﬂﬁﬁUauﬁﬁ
LLﬁzU%mi“uaﬂéﬁﬂaaﬂ (Product/Market Differentiation)
ad19assAlmfnuInnssunisesnwuukazdudlndiiion
New S-Curve titovenemaalunauifusinagalysi (New Market
Penetration) wan1sanduiy dfusznaunisidriuuinig
THAUSnwdnun1seanuuuUszanang q 214 518

2.2 Design Services Society 2021, an activity to provided

design advice to entrepreneurs online. The objective was to
promote collaboration between entrepreneurs and designers/
design service operators by focusing on design thinking and
designing skills to increase values to products and services
or product/market differentiation. This would lead to new
innovations and products. New S-Curve would be developed
and markets can expand further among new generations
of consumers. There were 214 entrepreneurs asking for design
advice.
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2.3 fANTIUAUTTIUHUANSUATWAILINAI1U Design Service Sandbox
{u 1 Tnefifnquszasdifloainsuardaauglviuimsoonuuugandaluguuuy
Design-based Startups eszauAUAnas s IAlUN SR NAUE LU
sgyrintineaniuu (Designen) tnwaiumalulad (Developen) wawgUsznaunis
SMEs Wunssyamanasiiiofiain Business Model Innovation / FUMUUGSAR
Tmifineuaussmudiesnisvesgaanunssuimnegvesuszme louA uinnssu
9113 NWAsRRSe wasuinnssuiinoulandiuilnagulmi lnefifrudaidon
Ainsaulasens Suau 44 578 9ngadas 235 918 ianadndidunuifagsie
ﬁﬁﬁﬂﬂmwiumi‘u&WEJmmmLazmiimimu (Startup Fundraising) 97u7u
10 uwaAn FalsdnAanssu Demo Day Tuuens#l 25 fusneu 2564 ULUY
poulayl Ing Live Streaming W1unNg Facebook vesdrtinduasuuinngsu
wazadsyarfiaiionisi Sidsusurugsanndt 300 au

2.3 First batch of Design Service SandboxWorkshop. The objective was
to create and promote design service providers in the digital era in the form
of design-based startups, to brainstorm creativity in creating prototypes
among designers, developers, and SMEs. In 2021, the discussion focused
on business model innovation, new businesses that respond to the needs
of the nation’s target industries namely, agricultural innovation, smart
agriculture and innovation. There were 44 shortlisted candidates from
235 submissions. Then there were 10 potential business ideas with the
potential to expand markets and raise funds. Demo Day was held on
Saturday 25 September 2021 online, with live streaming on Facebook
page of Thailand Office of Innovation and Value Creation. There were
300 participants joining through Zoom.

DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

gauns
Submissions

235 il?mbers

dduAadan
Shortlisted Candidates

4 By td)

Numbers

inavaawsuuushn
ssiANUFNgMIW
Potential Business Ideas

1 0 uwusnn

Ideas
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A BRAND STRATEGIC DEVELOPMENT PROGRAM
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A1 BRAND BRAND
SEMINAR  WORKSHOP  CONSULTATION  STRATEGIC PLANNING

FROM A NEW NORMAL
TO A NEW FUTURE:

RECONNECT WITH YOUR BRAND POTENTIALS

AGRICULTURE & FOOD « LIFESTYLE & CRAFTS + HEALTH & WELLNESS

2.4 Tassn1susmIzIUsURIMeFuil 4: IDEA Lab 4 “From
the New Normal to a New Future” gusznaunisasing
Wrsailasenis 127 s7e Teswvadu anngannumuns 35 e
iianm 92 318 Safanssuduuuneoulad 5 ady Hadeiietums
asusudlulangalval Andengusenaunts 30 wusua MIsuaue
nagmseoulai Pitch Deck uaznsdunwalidadnifiol izt
wazUszfudnenmuesiusenauns lnewuadu 3 ngu 15 wusud
wazAanssueusudsufoanisludednfuidervasiunis
aauusud Ineflifiihunsdniden 15 wusud wiad 3 ngudud
laui Food lab nguduANunsLaLeIMT NFUALAIEYAIN
WAZAINY Uag Lifestyle lab nqududlafaled lasuns
Favhnagndnisasauususarduiilugiuuuienz Wunusud
luiDa (Brand Bible) vi3aiffirnhmesnunisairauusuduuudsdu
wiauimgainasely

gUs:naunistgnsoulasinis
Entrepreneurs participating

1 2 :l1t?mbers

diunispatdan
The shortlisted

15 brana

naudum
3 Product groups
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FROM A NEW NORMAL
10 A NEW FUTURE:

2.4 IDEA LAB 4 “From the New Normal to a New Future”.
In 2021, there were 127 entrepreneurs participating in the
program, 35 were from Bangkok and 92 were from other
regions. The program held 5 webinars covering topicsincluding
modern branding. Then 30 brands were selected to present
their strategies at the Pitch Deck. They had in-depth interviews
to receive advice and assessment. The brands were divided
into 3 groups of 15 brands. In-depth workshops were held with
branding experts. The shortlisted 15 brands were divided into
three product groups, namely food lab for food and agricultural
products, health and beauty, and lifestyle lab for lifestyle
products. They have had their unique branding and product
strategies were summarized in a Brand Bible which acts as
theircompass towards sustainable branding, ready to compete
on the international stage.

NAUFUANNUOSUATDINIS
Food lab for food and agricultural products

NAVAUAIFINIWLAZAIILIL
Health lab for Health and Beauty products

navdumlawalod
Lifestyle lab for lifestyle products
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2.5 139n13 IDEA LAB FESTIVAL 2021 msimmndnenimgnisengalailuseduaina
fiffiihea 22 58 uazardleniamensiluguuuueelay duidesannsusmzuusudlne
1ulA59n13 Idealab: Thai brand incubation program iq'u‘ﬁ' 1-3 (U 2561 - 2563) warludi
Ierdmsinduguil ¢ aftriuan WiRanssumnguszneunsmglminnlassnslunnasmans
WAZLI391N15ALUY Top Thai Brand Tuidleuun ey dunw uwardu meaaiunisel
Tadndeuiuduguuvdnasunisvienesuladifiugiuuy ladasuadasgusynaunis
IDEA LAB §ufl 1-4 Wwa IDEA LAB: Thai Agricultural Innovation Ingnisiiiusmuudsesnii
3 daw il

2.5 IDEA LAB FESTIVAL 2021. This was a platform to develop potential towards
international modern trading with opportunities foronline trade. The IDEA LAB FESTIVAL
2021 had 22 attendees. Thiswas the fourth edition of the Idealab: Thai brand incubation
program series which has run three editions during 2018-2020. In the past, new
entrepreneurs from the program were brought to try out new markets and engage
in trade negotiations at the Top Thai Brand event in Myanmar, Vietnam, Cambodia,
and China. Due to the COVID-19 pandemic, the format was changed into a full online
event. IDEA LAB Batches 1-4 and IDEA LAB: Thai Agricultural Innovation were open
for participation. The conduct of this project was divided into three parts namely:

g Live

Ingniseusuuazinuifinisiasainisilugduuy Role Play
wuninwznisuugii 103915378 Ingdaeaguiuun1siasn
ssfvruooulaisluzuuuy Live sihu de9 YouTube way
TUsunsu Zoom Meeting

(1) Preparation for product pitching and trade negotiations
through trainings and practices in the form of role playing. The
focus was on developing skills of self-introduction and trade
negotiations. Mock live online trade negotiations were held
through YouTube and Zoom Meetings.

(2) Aans3a Idealab Festival Tuguuuuaaulail lngtiaue
Auveudaziususfiiisiuluguiuy ElevatorPitch Tues
Inesgesulatl lneguszneumsagliinauaunugsiauasdum
wazfidemaliimuuzih

(2) Online Idealab Festival presented products of each
brand that participated in the form of an Elevator Pitch through
Thairath Online channel. Entrepreneurs would be given
opportunities to present their business plans and products
with experts ready to provide advice and comments.

(3) nswsagsnaniseaulad swdvdtinaaianisye
Aiva waz 16 dninauduaSunisdlusinsUseima dedinmsau
uamssnsnlasfuiemddedindudngon 51 me s1uau
@:L%iﬁ]’]ﬁgﬂﬂuﬂ 112 ¢ LLazﬁwamié’a%agammﬂmiaﬁ
TIUNIAY 24,292,000 UM

Visitors watching live

Laz

drundadsuudnnssu
uazas1IyanIwvuLINaNISAN
Thailand Office
of Innovation
and Value Creation

880

NanssudJlasy
n1snana 2 3u
Marketing promotion
activities for 2 days

30,407

s / Times s1e / Watched
T =)
aauTatt.lml
A0nanssuduuuroaulau
87, 00 Marketing promotion
AsJ / Times activities

(3) Online Business Matching (OBM) sessions were held
in collaboration with Office of Digital Commerce Market and
16 Offices of International Trade Promotion abroad. Overall,
trade negotiations had 51 importers attending with
112 matches, resulting in predicted transactions value
of 24,292,000 baht.
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The objective was to enhance
potentials to Thai entrepreneurs
to have access to knowledge
on Chinese marketing
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gautaaunstaisoulnsinis
Entrepreneurs participating

1 30 :ltjmbers

ANl@oNUUSUAnDAIIWWSDU
Appropriate products

20 seonis

2.6 Tasan1suwIzgusznaunisiusudlnegnaindu
Over the Great Wall 4n3uudf 4 Tuguuuuoeulat sewins
Fuil 14 nanges - 31 Awneau 2564 Taeidmneiieiaiuaing
Aneamlyguszneunsuusudlvglaidifisesininuinensmain
Tuduuagmsliiedossiomsnisnana tieduaiuuusudlunainiu
917 E-catalog vulwanWesu E-commerce lagsauilaniu
@uéa%’wlamaqiﬁﬂmaﬁu (Thailand Smart Trade Center:
TSTO) fifaulaadinsdiuau 130 s18 910 42 Jawda wiadu
3 nquduAn louwn AuAnnuasulsgduagems dudlaaleg
AufnauAMLAEANL e ITnsemdeniusuRTiinnauT
AUt dudmuiganlunisin cross border e-commerce
wazfinnundeslunaindu 20 wusud Lileiirsaneusuuay
wdsaneusuaafuszneunisatldiuiniesiionianisnain
Tuguuuy E-Catalog 3 a1 Ine Fu Ssnqu (Redasdaiden
wideifies 10 uusud Litelunnasanainuuuwanilasy Taobao
30 ) szeian 1 o

2.6 Over the Great Wall Project was carried out for
the fourth year online during 14 July - 31 August 2021.
The objective was to enhance potentials to Thai entrepreneurs
to have access to knowledge on Chinese marketing
and the use of marketing tools for branding in China such
as E-catalog on an E-commerce platform. This was done
in collaboration with Thailand Smart Trade Center (TSTC). There
were 130 interested persons from 42 provinces. The products
were divided into 3 groups, namely processed agricultural
products and food, lifestyle products, and health and
beauty products. 20 brands with proper qualifications
and appropriate products for cross border e-commerce
and ready for the Chinese market were shortlisted
for one-month of trainings. After training entrepreneurs
would receive marketing tools in the form of a 3-language
E-catalogue (Thai, Chinese and English). It was understood
that 10 brands would be further selected to try out on the
Taobao platform for 30 days.

3 naudauAikan
3 Groups products

duAnuasudssuazoinis
Agricultural products and food

.-

e
It

Fumlawalnd
Lifestyle products

FUAFUNIWLAAI NI
Health and beauty products
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2.7 TassmsdaaBuuusudlng dunvunisasislszaunisalludesmisesulal
2021 (Thaigroove 2021) fH¥ngussasdifioduaiuuusudlneffdngnmlvaunsavene
Ponemsmiiiugsia Ussduiusaumuusudlveuasasidlenmanismsmibvinuduive
filyariingdlunainissene lurrmdeaaiunisailedn-19 Tnsluddfuusud
Wh9amlassns 176 wusus Sadunusudlunguduiems quaiw/mnuna laalag
widuuazimestinns Fulunaadifiyadingduisussma Inglinandeusyanduiug
weLunsHudUled www.thaigroove.com Mmaldiuifn “Let’s GROOVE and Live Fully!”
WU 6 Avatandu tawn Artfully, Beautifully, Joyfully, Mindfully, Purposefully
uay Tastefully Tuguuunwils nmedeulvn wayiile (VLOGS) il Lilevenslania
mamsin Tagluduil 22-26 waedmey 2564 drinduaiuuinnssuuazaiiayania
wlensin Jafu drdnaanemdvdfdiia daRanssuasaIn1si (Online Business
Matching: OBM) Aufuusudlneiifiyadiiuiudiiuasfdsooniusaszimadeld

2.7 Thaigroove 2021 was a project that sought to promote Thai brands,
and a model for an online experience. The objective was to promote potential
Thai brands to be able to expand their businesses, publicize their products
and provide trade opportunities for Thai products with high added-value
in international markets following the COVID-19 pandemic. In 2021, there were
176 brands participating. They were brands in food, health/beauty, lifestyle, fashion
and furniture. Promotional publications in the forms of still photos, moving photos,
and VLOGS can be found online at www.thaigroove.com under the theme
“Let’s GROOVE and Live Fully!” There were six sub-themes namely Artfully,
Beautifully, Joyfully, Mindfully, Purposefully, and Tastefully. Moreover, to expand
trade opportunities, during 22-26 November 2021, Thailand Office of Innovation
and Value Creation, together with the Office of Digital Commerce Market held
online business matching, connecting Thai brands with value added products
to importers abroad.

©00000000000000000000000000000000000000000000000000000000000000000000000000000

asalonianianisAatrnuiuAilne
noyaAwugdilunaraciads:ine

Provide trade opportunities
for Thai products with high added-value
in international markets marketing

©00000000000000000000000000000000000000000000000000000000000000000000000000000



74  s1wnuUssU 2564 NsUdIESUNISANS:HONIUSEINES

2.9 fnssudusiunazdasaauinnssagn1sAnsendng
UszinA Smart Value Creation Juguinnssy lagdnuiii
WgUsgnaunisnutdnideluinievisvesiusiinsaiela
NIENTNNITRANANYY Inereans Idouazuinnssy (83.)
(@inauamznssunmsduasiinereans deuazuinnsy
anan. wagmheumsuasdnnisuiunisiiiuauaianse
TunsuwisduvosUszima uwe) iewanAuA 1l TinsgIu
finmaw uasdinuaniRvinssnunufesnsvesmainnnBeiy
wiaulvimuinwigusznaunismeesulall Tnedigussnaunis
U 43 U3En laduguazudAiuineiuuanianisenseay
33N9A89UITY LAANTHANNIETIIUIU 50 Uanune

2.8 fanssunisinsindeuszunduiusduda BCG
WiedaaBugiUszneumsinuiAsgiounantlesu (BCG Next Gen)
sunmedouasuwAnuesUszneuns BCG nguduiems
Tnsufunguiusznaumseuanansiadnludiugianadiing
iugadlfduiagaviiunainaiunainnatenisdinim
v93UseinA (Biodiversity) waziusiglndludunisdsenn
nieaunIvudeyaduauaziusznaunislun1sidisiniasan
msfeaulanlulasinis “iwsvgiaunannesu” Tl 2565 uag
Tweunsnaond 2565 lunseitlarduirnmnsussau APEC

2.8 Publicization of BCG products to promote
entrepreneurs under the platform BCG Next Gen. Names
and ideas of BCG food entrepreneurs were gathered.
The focus was on medium and small entrepreneurs in areas
where biodiversity were their strengths and newcomersin the
export business. Information of products and entrepreneurs
were prepared in order to enterinto online trade negotiations
under the “Platform Economy” project in 2022. Such
publications were meant to be disseminated throughout
2022, the year Thailand is the host of APEC.

wsiuananssy

wus:uuoaulaifuguiuu

ANIAUIRY am:usni
16 NSNNIAU 2564 mararees

2.9 Smart Value Creation was an activity used to promote
and build on innovation towards international trade by
matchinginnovations. It provides a platform for entrepreneurs
to meet with researchers in the partner network under
the Ministry of Higher Education, Science, Research and
Innovation (MHESI), Thailand Science Research and Innovation
(TSRI) and Program Management Unit for National
Competitiveness (PMUC) to develop products that meet
the standards, quality, and specifications corresponding
to market demands. Advice was given to entrepreneurs online.
There were 43 entrepreneurs participating in the matching
exercise and receiving advice on how to enhance their
businesseswith researchs. The eventyielded 50 appointments.
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DESIGN FROM WASTE OF AGRICULTURE AND INDUSTRY 2024

0700 05L e

wuyanthssialneaiuuusnig
Circular economy

To add value to Thai businesses
in line with the circular
economy model

@THAIGROOVE.COM

#BCG #BetheChanGe

2.11 Aanssumsnandeussunduiusauduianssu BCG
Ineganna s1usmseTeuazAnesiUsUREUsEnaunsine
Tauen BCG nquaudlalalad nielduwifn “Be the Change
snddsulanidaieie 2 164, Tduiuen” kunsdnvhuausy
Uszanduiug 2 nnwn (ne-Sengue) dudessulaluussme
iieasrsusstiumalaunfuszneunisineifauaulaluiufn
luaaiAswgna BCG asianunseniiniuiiasnsequnisidiu
s uardooouladlusnsuseme lileUssunduiusaud BCG an
50 §Usgneaunis BCG Heroes Liiaaiislontanianisdly
fngUsEina

DEPARTMENT OF INTERNATIONAL TRADE PROMOTION 75

2.10 AANTTURAIUINAAAUINTIFT19aTIANINWANER
wiasldnianisinyaAsLazveEANAINAIINGAAINNTTY
zjmammﬂa (Design from Waste of Agriculture and Industry:
DEWA & DEWI) iinyadnlgsialveniuuuinia Circular
Tnedaideniusznaunisfidesnaiudsurssilunanfasiln
wvheiuineaniuui Sustainable design Tnegiusenauns
Aldsudaiden 15 518 1dfuesdnnuiuazliuuiniemis
dayaeliiayYagmaeld nadunuuduilmiffiniseenuuud
warldliase 15 mas

2.10 Design from Waste of Agriculture and Industry (DEWA
& DEWI) sought to add value to Thai businesses in line with
the circular economy model. Entrepreneurs who wanted
to change waste into new products were selected to work
with sustainable designers. The 15 selected entrepreneurs
obtained new knowledge and ways to increase value
from waste, leading to the design of 15 new products that
were both practical and aesthetic.

@THAIGROOVE.COM

2.11 Production of public relations materials for BCG
inspired innovations. A collection of names and ideas of Thai
brands that possess BCG-inspired lifestyle products under
the theme “Be the ChanGe. Can you really change the world?
Yes, of course” was gathered. This was processed into
2-language public relations campaigns (Thai-English)
and disseminatedthrough online media both in Thailand
and abroad to inspire Thai entrepreneurs, raise awareness,
and stimulate participation, as well as publicize BCG products
from 50 BCG Heroes entrepreneurs abroad.
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Think Trade by DITP

DITP PODCAST

2.12 TasamsdaaBunazaiianissuifnunmsaiayadia
Hu Podcast (Junisdufiulasenisdedendudd 2
Tneflitmneifoduasuaiianissud undnmsaiisgadudi
Tumandialsema uazUssrnduiudnmdnvaldudnlnedd
nsafayadindiuniseenuuy suuianssy uazdiu
nsadeLuUTLd Weliindamnuaiunsanienisuteduliun
dusznaunisiulvd lasnsuduaiunisfiseninalssine
Ignanunanuideaiiomewnslugemnesing 9 K 6 Yo
f® Soundcloud, Spotify, Apple Podcasts, Anchor, YouTube,
Google Podcasts TugUMUUTBAAIUTIENE IIUIUHAALALIHEUNT
Wavia 80 oy TneiSumeunsTuil 29 Sunaw - 2 Sugnew 2564
yinYuduns- weaud Tnefeendidnilssaiadu 6,146 s

Uwhnuieiwodaasy
d$1IN1sSUS WUdANNISASI
yamwulunaracinads:zine

The objective of promoting
and raising awareness
on value creation
in foreign markets

2.12 Podcasts to promote and raise awareness on value
creation. This podcast project has entered its second year
with the objective of promoting and raising awareness on
value creation in foreign markets and publicize Thai products
with added value on design, innovation and branding.
This was to further enhance competitiveness for new
entrepreneurs. The Department of International Trade
Promotion (DITP) has produced audio articles to be
disseminated in 6 channels namely, SoundCloud, Spotify,
Apple Podcasts, Anchor, YouTube, and Google Podcasts.
The total number of episodes were 80. It was broadcast
between 29 March - 2 September 2021, Monday to Thursday.
The total of number of listeners was 6,146.

DITP PODCAST

e

0AOUATIUYUWS
The total number of episodes

SOUNDCLOUD 80 ®ou
e Spotify Episodes
(Faust¥uit 29 funAu-2 fueneu 2564)
@Anchor (Between 29 March - 2 September 2021)

ynuduns- waaud Monday to Thursday
( ) Apple
@ Podcasts

(11 Tube

QuIwa
Listeners

6' 1 46 Frjli]mbers

Google
Podcasts
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Organizational Development and Enhancing Service

Efficiency Building and Elevating International
Trade Service to Meet International Standards

©000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 0
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Applied modern digital technology in a number of services
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gnsvAuAmnINSUSMsgeududamemalulagivvia
nsudsasnnITAsEnIUssaliaudiAyAunisenszau
nsliuimsungusznounsuazysevvusnegadeiiios aensu
ulsngraensensamndsdlunisliuinisnegsnakas sy
Bagn lnegadunisliuinmsiussuudidnnsedind auidevie
vos¥guralunisimlug E-Government dslutlaudszanas 2564
nsu IshiieuneluladAdviaivivatoussandldiuvansuinig
917 Msifinteamenisliuinsuuuidniluuinisesulay
iuduledungluuieueundindu iemeulanddusznaunis
subnilildsuaruasainminsilunmsdifsdeyauaznisadag
WhsauRenssusng  wenant nsun Seldwawemuen (Chatbot)
wievimihilsiuinnsdeyaduugidunisissninsUssina
maon 24 Flua 365 Fu Fadumsmaededdalunisliuing
Tunans1vns uazferdunildudiusvnsfinisGaldinelulad
YyayuseRugvise Al lumsenszaunsuinis

Elevate the quality of service to excellence with digital
technology- The Department of International Trade Promotion
has continued to emphasize the elevation of services for
entrepreneurs and the general public. This is in line with
the Ministry of Commerce’s policy to be proactive in offering
services to businesses and the general public through
theelectronic system, correspondingtothe Government’svision
of moving towards E-Government. In the fiscal year 2021,
the Departmentapplied modern digitaltechnologyinanumber
of services. These include adding mobile application as
another channelto receive services. Moreover, the Department
has also developed a chatbot to provide information
and advice on international trade 24/7. This broke the barrier
of providing services only duringworking hours. The Department
was considered one of the government agencies using
technology with Artificial Intelligence to elevate their
services.
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wouwawndu DITP ONE

“noulangddiooning usmsnu&le...lAUaneta”

DITP ONE ifuneundinduvuiiefiofiysanmsnisliuinig
Aaviaveansua ni 13 UnsBluiiien e1f nsadasdsan
ANTTUVDINTU WiBUTTUULILABU (Notification) ULAn
AuAuniinsiarsudifuianssudig 4 lunndunou
19992980 UUTEIANITIUISINANTTN N15U5UTIYTa LAy
pdyanwalnIuy saudsdndaundelasenisdaaiunay
Wudnen ngUsznaun1svuIAnataLazuIngen (SMEs
Pro-active) mM3Aumadan1sA idensurnasianuauaula
ingnuuiliiuAuduazmsudaainlanainyenidied sausi
S0 TAUBNAUNUY VBSUAIUINBIAIUAITANTENINU TELNA
Ihnaon 24 Falusie Chatbot wesfiurivinlum “tedldla
Avrddoan”

DITP ONE Application

“Responding to Thai Exporters, Modern Services...

AttheTip of YourFinger” - DITP ONE is a mobile application
thatintegrates more than 13 digital services of the department
in one place. Such digital services include the application to
jointhe Department’s activities, notification system, updates
related to participation in activities, history of participation,
prize claims, requests forthe use of DITP’s marks as well as the
remaining eligibilities in the project to promote and enhance
potential of SMEs (SMEs Pro-active), trade statistics, news
where productand marketing trends from trade representatives
abroad are on offer. Users may also chat with the chatbot to
seekadvice oninternationaltrade 24 hours a day. Simply type
“Hello Saijai, my export buddy”.

©000000000000000000000000000000000000000000000000000000000

dwasaugnaunu
goasuAIUSNBIAIUNISAN
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028 Chatbot

Users may also chat with
the chatbot to seek advice on
international trade 24 hours a day
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Seluninthu woundiadu DITP ONE Ssenansauuzthianssy
duasunistseninsUsenelng o fnzautudnenmuas
s3navesiUsznounIsusasse Tasdisruu Al ivaelioya
floniamnanismlusinslseme i lianun s aLNITUNAaIn
I#nevlas Tnglussorusnilsjathuaudununsuasnald uanaini
HranusafuuinmseumuukoUunaiady DITP ONE daensdn
Wauiiiunsldsarimuiiosadaion (Single Sign-on: SSO)
naulandanudesnisvesusznaunissulue a1elduwifn
“peulandgdennivy U3MsTuaTy. . uAUanei”

Moreover, DITP ONE can also provide recommendations
on new activities to promote international trade that are
appropriate to the potentials and business of each
entrepreneur. It is equipped with an Al system that provides
information on trade opportunities abroad, thus allowing
entrepreneurs to plan their market penetration in advance.
In this first phase, the focus is on agricultural products
and fruit. Users can use Single Sign-on (SS0) to receive all
services offered by DITP ONE. This corresponds to the needs
of new generations of entrepreneurs under the theme
“Answeringtoyourneeds, modern service...atyour fingertips.”

CHATBOT

A K@:rép‘i_ai\)aan ]

& Truovldloquanndoavde
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Mobile Application EFEEE
DITP ONE i

) LINE ks
LINE ﬁ 4
adtp S

N Website
“‘f,. www.ditp.go.th

Facebook Messenger
A B . nsudvissumssas:ndiousina DITP
1169 DITP Service Center

® anadou 1169
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“dasldla” wynvenliuinisteyadiuinursiunisan
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BIYLAFONDUAININAIUNITATENINUTENAUBNLIAIINIS
lngeanuuuanlinsuausnginssuauiulviwarasnndesiv
FInidlnal (New Normal) gusgnaunisaiunsaidonaunun
Fuwgaven “vodldla” lamaen 24 d7lus vunainwane
wwaanesy laun Aiuleinsus www.ditp.go.th U Facebook
Messenger YBINITUANLATUNTANSEWINNUTEINA Lag 1169 DITP
Service Center 53184 Line Official: @ditp wazway DITP One

“Saijai” a chatbot that provides information and advice
on international trade - The Department has developed
a new form of digital service that helps provide information
to answers regarding international trade outside working
hours. Ithas been designed to deal with behaviour of the new
generations, and in line with the ‘New Normal’. Entrepreneurs
may choose to chat with “Saijai” chatbot at all times on
a number of platforms, be it the Department’s website
www.ditp.go.th, Facebook Messenger of the Department of
International Trade Promotion, and 1169 DITP Service Center
as well as Line Official: @ditp and DITP One application.
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“Panich CSR - Making the Dreams Come True”
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“Panich CSR - Making the Dreams Come True” - The
Department of International Trade Promotion, together with
the Office of Permanent Secretary, Ministry of Commerce,
produced hand-made notebooks from one-sided A4 papers,
and collected hand-made notebooks from various bureaus
in the department, yielding a total of 179 notebooks.
The Department sent representatives to help out with
the production of hand-made products on 4 March 2021 at
the Burachat Chaiyakorn Room, Permanent Secretary Office,
Ministry of Commerce. The notebooks were given to
the Foundation for Rural Areas of Thailand (under the Royal
Patronage) on 5 March 2021.
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“DITP for Good Society” This activity was held on
the 69" anniversary of the establishment of DITP.
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“DITP for Good Society” - This activity was held on the
69" anniversary of the establishment of DITP. The Department
invited donations from the Department’s personnel from
16 February-5 March 2021. The donation was to be used to
procure consumables, medicines, and equipment needed
forchildrentotaling 149,936. Baht The donation was also used
to help Baan Fuengfah Orphanage for Disabled children to the
amount of 37,817 Baht on 7 March 2021. The Director-General
of the Department of International Trade Promotion attended
the event to give the gifts and the donation.
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“DITP Alleviates Effects from COVID-19” - Between
3-4 August 2021 during 08.30-10.40 at Bamrasnaradura
Infectious Diseases Institute, Department of Corrections
Hospital, Pranangklao Hospital, and Central Chest Institute
of Thailand invited the public to make donations of necessary
goods needed during the COVID-19 pandemic such as medical
gloves, alcohol gel, hair nets, face masks as well as money
raised by personnel of the Department of International Trade
Promotion between 23 June-23July 2021to buy goods totaling
THB 76,446.This was used to purchase face shields, hair nets,
alcohol gel, medical gloves, Personal Protective Equipment

(PPE) (reusable and disposable), shoe covers, and water.
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147,807,535.83 152,138,499.20
6,999,550.06 4,188,423.87
154,807,085.89 156,326,923.07
379,097,113.01 382,333,857.52
29,514,636.51 24,416,960.40
36,103,545.98 37,985,587.45
65,618,182.49 62,402,547.85
5,800,000.00 5,800,000.00
1,156,147.05 442,611.87
6,956,147.05 6,242,611.87
72,574,329.54 68,645,159.72
9,199,571.81 9,199,571.81

297,323,211.66

306,522,783.47

304,489,125.99

313,688,697.80

379,097,113.01

382,333,857.052
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FINANCIAL STATEMENT
AS OF THE 30 SEPTEMBER 2021

(Unit: Baht)
ASSETS Note 2021 2020
Current assets
Cash and cash equivalents 5 56,266,721.26 45,807,545.11
Payments to overseas office 6 157,616,539.32 172,116,480.22
Short-term account receivable 7 7,585,953.36 4,279,509.88
Inventory 2,820,813.18 3,803,399.24
Total Current assets 224,290,027.12 226,006,934.45
Fixed assets
Property, plant, and equipment (net) 8 147,807,535.83 152,138,499.20
Intangible assets (net) 9 6,999,550.06 4,188,423.87
Total fixed assets 154,807,085.89 156,326,923.07
Total assets 379,097,113.01 382,333,857.52
LIABILITIES
Current liabilities
Accounts payable 10 29,514,636.51 24,416,960.40
Shot-term deposit 11 36,103,545.98 37,985,587.45
Total current liabilities 65,618,182.49 62,402,547.85
Non-current liabilities
Receipt of government advanced payment 5,800,000.00 5,800,000.00
Other non-current liabilities 12 1,156,147.05 442,611.87
Total Non-current liabilities 6,956,147.05 6,242,611.87
Total liabilities 72,574,329.54 68,645,159.72
Net Assets / Equity
Fund 9,199,571.81 9,199,571.81

Income higher than accrued expense
Total Net Assets / Equity

Total Net liabilities and Assets / Equity

297,323,211.66

306,522,783.47

304,489,125.99

313,688,697.80

379,097,113.01

382,333,857.052
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ANMBULNIY 19 30,091,892.32 29,331,249.75
Aldane 20 844,986,142.44 672,957,958.86
Aian 7,248,673.29 10,432,008.64
massallan 21 30,760,582.23 32,622,450.10
AdeusnuazAiasming 22 34,138,261.45 30,586,283.71
AlEA1891NNTRANYULALUIAA 23 2,356,479.73 697,457,695.60
Aldanedu 24 1,622.83 267,125.96
Al 1,732,698,075.13 2,233,432,384.41
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7,165,914.33

191,488,187.98
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INCOME STATEMENT
FOR THE YEAR ENDED 30 SEPTEMBER 2021

(Unit: Baht)
INCOME Note 2021 2020
Income from annual and central budget 15 1,716,061,724.82 2,413,356,786.52
Income from subsidization and donation 681,094.82 306,708.30
Other incomes 16 8,789,341.16 11,257,077.57
Total income 1,725,532,160.80 2,424,920,572.39
EXPENSES
Personal expense 17 669,040,767.33 649,079,232.70
Pension 18 114,073,653.51 110,698,379.09
Remuneration 19 30,091,892.32 29,331,249.75
Administrative 20 844,986,142.44 672,957,958.86
Supplies 7,248,673.29 10,432,008.64
Utilities 21 30,760,582.23 32,622,450.10
Depreciation and amortization 22 34,138,261.45 30,586,283.71
Subsidization expense and donation 23 2,356,479.73 697,457,695.60
Other expenses 24 1,622.83 267,125.96
Total expenses 1,732,698,075.13 2,233,432,384.41

Income higher than net expense

7,165,914.33

191,488,187.98
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HONORARY TRADE ADVISORY TO THE MINISTRY OF COMMERCE
57183 NUINEANRUANAYDINTLNT NIV AIUNITAITZININUSLNA

America

Mr. Pramook Jirdpongsatorn

Address:

3583 Investment Blvd., Hayward, CA94545, USA
Tel. 001 510 931 5030

E-mail: Pramook@pjusgroup.com

Mr. John Sammons, Jr.

Address:

Mid State Services Inc. 580 North Beach St.,
Forth Worth, Texas 76111, USA

Tel. 001 817 838 8600

E-mail: midstatesservices.com

Mr. Ralph P. McMurray

Address:

10343 Oakmont Street Shawnee Mission, Kansas 66215
Tel. 001 913 269 9959

10635 E. Becker Lane Scottdale, Arizona 85259

Tel. 480 409 1313

E-mail: ralph@phillipworth.com

Mr. Mark Phillips

Address:

916 Finch Avenue, Hight Point, NC 27263
E-mail: mark@phillipscollection.com

Mr. Suchin Prapaisilp

Address:

7700 Forsyth Blvd., Suite 11000 St.Louis MO 63105
E-mail: suchinprapaisilp@gmail.com

Mr. Somchai Ansuj

Address:

Rua dos Andradas 917, Apt.1001, Centro,
Porto Alegre, 90020-005, BRAZIL
E-mail: ansuj.s@gmail.com

Mr. Kenneth K. E. Ziegler

Address:

673 University Drive, SaskatoonSK S7N 0J1, CANADA
Tel. (0011) 306 244 5415

E-mail: kzee@gpconline.ca

Mr. David K. Wong

Address:

408-55 Water Street, Vancouver, B.C. V6B 1A1, CANADA
Tel. (0011) 604 828 6818

E-mail: d.wong@dkwongassociates.com

SPECIALIZATION/OCCUPATION

Importer / Rice, Canned food and Organic product
Distribution

Country: The USA

HTAs: L.A.

SPECIALIZATION/OCCUPATION

Product & Service, Health & Beauty, Clothing and Elec-
tronic Business

Country: The USA

HTAs: L.A.

SPECIALIZATION/OCCUPATION

Auto parts, Airport, Drone Radar Systems, Wind Farms
Business

Country: The USA

HTAs: L.A.

SPECIALIZATION/OCCUPATION
Furniture & Home decoration Business
Country: The USA

HTAs: L.A.

SPECIALIZATION/OCCUPATION
Services & Restaurant Business
Country: The USA

HTAs: New York

SPECIALIZATION/OCCUPATION
Electric / Instant food / Auto parts
Country: Brazil

HTAs: Sao Paulo

SPECIALIZATION/OCCUPATION
Legal & Commerce Advisor
Country: Canada

HTAs: Vancouver

SPECIALIZATION/OCCUPATION

Managing Director at DK Wong & Association
Advisor for Investor

Country: Canada

HTAs: Vancouver
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Europe & CIS

Mr. Eberhard J. Trempel

Address:

Burggrafenstr. 3, 10787, Berlin, GERMANY
E-mail: berlin@germanglobaltrade.de

Mr. Andrei Christov

Address:

10 Gorodetsky str., Kiev, UKRAINE
E-mail: apveonline@ukr.net

SPECIALIZATION/OCCUPATION

International Trade Law / Good experience in economics,
trade, investment with the Asian region. Relationships
with high-ranking people in Germany

Country: Germany

HTAs: Berlin

SPECIALIZATION/OCCUPATION
Food products / Apparel products /
Natural rubber and Thai boxing
Country: Ukraine

HTAs: Warsaw

Mr. Albert G. Aoun

Address:

P.0.Box 55576-Beirut, LEBANON
E-mail: aaoun@ifpexpo.com

Mr. Naji R. Kalpakiji

Address:

Parliament St., Thai Consulate Bldg.,

P.0. Box 7836-Damascus, SYRIA

E-mail: nkalpakji@yahoo.com, thailux@net.sy

Mr. Cemil Cakar

Address:

Kopru Sokak Tunc Sitesi 6, Blok D8,
Tarabya, Istanbul, TURKEY

E-mail: cemil@karex.com.tr

Mr. Harun ULUYOL

Address:

Karsiyaka, Izmir, Turkey

Tel. (+90) 532 795 88 78

E-mail: harunuluyol@yahoo.com

SPECIALIZATION/OCCUPATION

Chairman & CEO / Exhibition in Middle east
Country: Lebanon

HTAs: Istanbul

SPECIALIZATION/OCCUPATION

Chairman & CEO Rimco International Co.Ltd.

Expertin Confectionary Factory, Textile Factory Trading
Country: Syria

HTAs: Istanbul

SPECIALIZATION/OCCUPATION
Petroleum industry / DEIK’s Turkish-Thai
Business Council

Country: Turkey

HTAs: Ankara

SPECIALIZATION/OCCUPATION
Agiculture products & Foods
Country: Turkey

HTAs: Ankara

Mr. Tiago Joao Pires Antunes
Address:

Rua Albano Machado n 6, 2 Andar,
Porta n 5, ANGOLA

E-mail: tiago_antunes@ymail.com

Mr. Jean Michel NG FO SHING

Address:

C/R Leoville L’ Homme & Jummah Mosque
Streets Port-Louis 11602 — Mauritius

Tel. (+230) 217 8470

Fax. (+230) 216 0833

E-mail: jmnfs@internet.mu

SPECIALIZATION/OCCUPATION
Financial & Logistics

Country: Angola

HTAs: Pretoria

SPECIALIZATION/OCCUPATION
Food Industry

Country: Mauritius

HTAs: Pretoria
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Mr. Chetan Arun Narake
Address:

1187 A Shivaji Peth, Kolhapur,
Maharashtra, India 416012

Tel. (+91 988) 5151 1500
E-mail: chetanarun@gmail.com

Mr. Faisal Hassan
Address:

20E (Ground+1), Khayaban-e-Ittehad, Lane 12,

Phase Il Extension, DHA,Karachi
Tel. (+92 30) 0822 2691

E-mail: info@globalseafoodmarketing.com

SPECIALIZATION/OCCUPATION
Food Industry Business
Country: India

HTAs: Mumbai

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Thai food stuff & Investor /
Building Business

Country: Pakistan

HTAs: Dhaka

Mr. Lin Sun Mo, Willy
Address:

11/F Milo’sIndustrial Bldg, 2-10 Tai Yuen Street,

Kwai Chung, NT, HONG KONG

Tel. (+852) 2484 4321, 9197 2039
E-mail: willy_lin@milos.com.hk

Mr. Lino Weng Cheong Ho

Address:

Avenida de praia Grand No. 815,1-andar,
Edf. Centro Com. Talento, Macau, CHINA
Tel. (+853) 2892 2333, 6683 6578
E-mail: lino@ho-chun-kei.com.mo

Mr.Xie Ming Qiang

Address:

No. 8 Tongguling Road, Qingxiu District,
Nanning, Guangxi, CHINA

Tel. (+86) 139 7811 2222

E-mail: thainanning@126.com

Mr. Thong Sae-Tern
Address:

No.469 Meihe San Rd., Light Industrial Food Park,

TongAn District, Xiamen, Fujian, CHINA
Tel. (+86) 136 0097 5928
E-mail: chokchai@day-bright.com

Mr. Gao Hang

Address:

No 2302 Building 3,

Shijiaxiuxian Residence, Qingxiu District,
Nanning Guangxi

Tel. (+86) 182 7711 6699

E-mail: capanorama@126.com

SPECIALIZATION/OCCUPATION

Entrepreneur of sea freight, ready-made clothes,
and international

Country: China

HTAs: Hong Kong

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Thai food stuff & Investor /
Building Business

Country: China

HTAs: Hong Kong

SPECIALIZATION/OCCUPATION
Real Estate Development
Country: China

HTAs: Nanning

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Food Products
Country: China

HTAs: Xiamen

SPECIALIZATION/OCCUPATION

Manager of China-ASEAN Panorama Magazine.
Secretary to executives of China-ASEAN SME
Trade Promotion Project.

Country: China

HTAs: Nanning
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Mrs. Pimjai Matsumoto SPECIALIZATION/OCCUPATION

Address: Trading Companies and Agents in Japan

4-9-6 Kinshi Sumida-ku, Tokyo 130-0013, Japan (Thai products)

Tel. (+813) 5608 3694 Country: Japan

E-mail: pimjai@pk-siam.com HTAs: Tokyo

Mr. Stanley Park SPECIALIZATION/OCCUPATION

Address: Advisor (Foods, Catering Service & Franchise in Korea)
#104-406, SK M-City, 195, Bangma-Ro, llsan Dong Gu, Country: Korea

Goyang City, Gyeonggi Province 10403, Republic of Korea HTAs: Seoul

Tel. (+82) 10 5279 8687
E-mail: stanpark@coman.or.kr

Mr. Adisai Prasertsri SPECIALIZATION/OCCUPATION

Address: Distributor Internaltional Trade Consultant
60/26 Yen The Street, Ward 2, Tan Binh Dist., HCMC, Vietnam Country: Vietnam

Tel. (+84 93) 353 9729 HTAs: Ho Chi Minh

E-mail: adisaipra@yahoo.com, management@cacvietnam.com

Mr. Thai Tino SPECIALIZATION/OCCUPATION

Address: Wholesale Business, Trading Firm, Distributor
No. 5, Steet International School, Country: Cambodia

Toekthla, Phnom Penh, Cambodia HTAs: Phnom Penh

Tel. (+855) 12 818 282
E-mail: infokth@kth.com.kh

Mr. Nattawin Phongsphetrarat SPECIALIZATION/OCCUPATION

Address: Importer of furniture and services from Thailand.
22(A), Kaba Aye Pagoda Rd., Proprietor of furniture, logistics, construction and
Bahan Township, Yangoon, Myanmar IT businesses. Currently the Vice President

Tel. (+66) 89 780 7890 of Thai Business Association of Myanmar (TBAM).
E-mail: awasuwat@gamail.com Country: Myanmar

HTAs: Yangoon

Mr. Eric B. H. Gooi SPECIALIZATION/OCCUPATION
Address: Thaifoodstuff Import,

GD-1, Anzen Business Park, 3-9 Lalan 4/37A, Taman Internaltional Trade Consultant
Bukit Maluri, Kepong, 52100 Kuala Lumpur, Malaysia Country: Malaysia

Tel. (+603)-6275 9162 HTAs: Kuala Lumpur

E-mail: m_shrooms6oo1@yahoo.com

Mr. Khompanya Phengvinaiya SPECIALIZATION/OCCUPATION

Address: Entrepreneur of businesses related to food and food
Thai-Lao Friendship Rd., Ban Saphanthong franchises. An advisor to private companies and
Nuea Sisattanak district Vientiane, Laos government agencies.

Tel. (+856) 20 5998 7892, 9998 7892 Country: Laos

E-mail: khompanyai11@gmail.com HTAs: Vientiane

Mr. Latt Shariman Abdullah SPECIALIZATION/OCCUPATION

Address: Expert in education technology. High-level officer
As5-2 Quadro Residence 1 Persiaran KLCC 50088 (political) attached to the Ministry of Defence,
KUALA LUMPUR Ministry of Finance, and the Office of the Prime Minister.
Tel. (+60) 19 2295288 Secretary-General (political) at the Economic
E-mail: latts@gmail.com Planning Unit, Office of the Prime Minister.

Country: Malaysia
HTAs: Kuala Lumpur
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MAIN OFFICE

nsUdILEsUN1SASERINUTLNA

nsuailasunisA1s:naUsznA (duiwduun)
563 UUUUNUS chuauns:&ao

nelioiuunys 3undauunus 11000
InsAwn: 0 2507 7999

Insans: 0 2547 5657

dwa: tiditp@ditp.go.th

NONTHABURI OFFICE
563 Nonthaburi Rd., Bang Krasor, | ndhrwssen
Mueang Nonthaburi, Nonthaburi 11000
Tel: +66 (0) 2507 7999
Fax: +66 (0) 2547 5657
E-mail:  tiditp@ditp.go.th

nUU3MOGSIAQ

nsudiasunisA1s:mads:ine (Ssariun) RATCHADAPHISEK OFFICE
22/77 auussanAen 22/77 Ratchadaphisek Rd.,
@WOAOINS NSIINWY 10900 Chatuchak, Bangkok 10900
Insfiwn: 02513 1909 Tel: +66 (0) 2513 1909
Insans: 02511 5200 Fax: +66 (0) 2511 5200
dwa: tiditp@ditp.go.th E-mail: tiditp@ditp.go.th
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ADDRESS OF OVERSEAS OFFICES

d1un9udLasuni1sAT lua1sUseind

AMERICA & LATIN AMERICA

- United States of America

New York

Address: Thai Trade Center New York 1359 Broadway,
Suite 1530 New York, New York 10018
United States of America

Tel: 001 212 482 0077, (001) 212 550 1111
Fax: 001 212 482 1177
Email:  info@thaitradeny.com

Director: Ms. Ketsuree Vijaranakorn

Los Angeles

Address: 611 North Larchmont Blvd., 3 Floor,
Los Angeles, CA 90004, U.S.A.

Tel: 0011323 466 9645

Fax: 0011 323 466 1559

Email: ttcla@live.com

Director: Mrs. Kwanapa Phivnil

Chicago

Address: 700 North Rush St.2" Floor Chicago,
IL60611 U.S.A.

Tel: 0011312 787 3388

Fax: 0011312 787 9733

Email: ttcc@thaitradechicago.com,
thaitradechicago@yahoo.com

Director: Mrs. Suprattana Gamolvej

Miami

Address: 6100 Blue Lagoon Drive Suite#100 Miami,
FL 33126, U.S.A.

Tel: 0011786 388 7888

Fax: 0011786 3887999

Email:  ttcmiami@gmail.com

Director: Mr. Chavanon Phewnil

- Canada

Vancouver

Address: 1009-1166 Alberni Street, Vancouver,
BC. V6E 373, CANADA

Tel: 0011 604 6876400

Fax: 0011 604 6836775

Email:  vancouver@thaitrade.ca

Director: Mrs. Chayada Sirinukul

Toronto

Address: 31 Glucester street, Toronto,
Ontario M4Y 1L8 CANADA

Tel: 0011 416 9215400

Fax: 0011 416 9217545

Email:  toronto@thaitrade.ca

Director: Ms. Wiwan Srirapsuk

- Mexico
Mexio
Address: Gauss No. 9, 102-B, 1° Floor,
Col. Anzures, Miguel Hidalgo, Mexico, D.F.
Tel: 001 5255 5557 5418, 5557 9960
Fax: 001 5255 5580 4214
Email:  thaitcmexico@gmail.com
Director: Mr.Thanit Ngansampantrit

- Brazil

Sao Paulo

Address: Rua Gomes de Carvalho 1356 Sala Cj 112,
Vila Olimpia 04547-005 Sao Paulo SP BRAZIL

Tel: 001 55 11 3044 — 7301, 30447347

Fax: 00155 11 3045 - 1913

Email:  thaitcsp@terra.com.br

Director: Ms. Puttachart Wongmongkol

- Chile

Santiago

Address: Av. Andres Bello 2777, Of.2802 Las Condes,
Santiago, CHILE

Tel: 00156 2 203 3386, 203 3387

Fax: 00156 2 203 3391

Email:  thaitrade@ttcsantiago.cl

Director: Ms.Ratanaporn Singhasakda

- Argentina

Buenos Aires

Address: 323 Manuela Saenz Av., Buenos Aires Plaza
# 507-8,(C1107 BPA) Buenos Aires, Argentina

Tel: 00154 11 5272 0572-3

Fax: 001 54-11 5272 0574

Email:  thaiexba@hotmail.com

Director: Ms.Orapar Buddharuksa
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- United Kingdom

London

Address: 11 Hertford Street, Mayfair London,
W1) 7RN, UNITED KINGDOM

Tel: 001 44 20 74935749
Fax: 001 44 20 74937416
Email: info@thaitradelondon.com

Director: Mr.Prakhan Kordumrong

- France

Paris

Address: 8 Rue Greuze, 75116 Paris, FRANCE
Tel: 00133156901212

Fax: 00133 156901213

Email:  thaitradeparis@orange.fr
Director: Mr. Worawut Somwangprasert

- Germany

Frankfurt

Address: Rossmarkt 23/5 0G, 60599 Frankfurt am Main

Tel: +49 (0) 69 2100 0870

Fax: 00133 156901213

Email: info@thaitradefrankfurt.de,
thaitradefrankfurt@gmail.com

Director: Miss Pitinun Samanvorawong

Berlin

Address: Petzower Str. 1, 14109 Berlin, GERMANY
Tel: 001 49 30 8050040

Fax: 001 49 30 80500451

Email:  thaicom.berlin@t-online.de
Director: Ms. Pachara Rattanabubpa

- Italy

Milan

Address: Via A. Albricci, 8 20122 Milano, ITALY
Tel: 00139 02 89011467

Fax: 00139 02 89011478

Email:  ttomilan@thaitradeitaly.com
Director: Ms. Anongnart Mahasawat

- Denmark

Copenhagen

Address: Hellerupvej 76, 2900 Hellerup, DENMARK
Tel: +45 39626999

Email:  ditp@thaicom.dk

Director: Ms. Rachakorn Saksri

- Hungary

Budapest

Address: Vend utca 26, First Floor Budapest 1025,
HUNGARY

Tel: +36 12122738, 2251369

Fax: +36 12122736

Email:  thaitradebudapest@thaicomm.hu

Director: Ms.Tapanee Kruangpradit
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- Czech Republic
Prague
Address: Holeckova 29, 150 95 Praha 5,
Smichov Prague, CZECH REPUBLIC
Tel: 001 420 257 323 030, 257 325 867, 257 325 882
Fax: 001 420 257 327 555
Email:  thaitcprague@gmail.com
Director: Ms. Wipawee Wanapongs

- Poland

Warsaw

Address: ul. Grzybowska 12/14 apt. 28 00-132,
Warzaw, Poland

Tel: 001 48 22 6201508

Fax: 001 48 22 8900931

Email:  info@ttcw.pl

Director: Mr.Thum Niemskul

- Austria

Vienna

Address: Kopalgasse 47, A-1110, Wien, AUSTRIA
Tel: 001 431 748 5020

Fax: 001 431748 502012

Email:  viennaoffice@tradewiththailand.com
Director: Ms.Onanood Phadoongvithee

- Netherlands

The Hague

Address: WTC The Hague, Tower C,
Unit 11.01-B Prinses Beatrixlaan 582,2595
BM The Hague THE NETHERLANDS

Tel: 0013170 345 5444
Fax: 001 3170 346 1005
Email:  info@thaitradehague.com

Director: Ms.Chanunda Sorapukdee

- Spain

Madrid

Address: Calle de Segre n? 29, 2A, Madrid 28002 SPAIN
Tel: 001 34 91 5630190, 563 0196

Fax: 001 34 91563 8090

Email:  info@thaitradespain.com

Director: Ms. Vivhada Rabunjertkit

- Russia

Moscow

Address: 52, Building 1, 10" Floor Kosmodaianskaya Rd.,
Moscow 115054, RUSSIAN FEDERATION

Tel: 0017499 653 59 89

Fax: 0017499 653 69 59
Email: moscow@thaitrade.ru

Director: Mr.Kittinand Yingcharoen
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MIDDLE EAST & AFRICA

- Islamic Republic of Iran
Tehran

Address: No.3, 2" Floor, Gol Afshne Shomali St., 6™ Phase,

Shahrak Gharb Area, Tehran - Iran
Tel: +9821 9128 9059-93
Fax: +9821 8859 1255, 8807 9614
Email: ttctehran.ir@gmail.com,
thaictehran@ditp.go.th, info@thaitrade.ir
Director: Mr. Taweep Rachaphakdee

- Israel

Tel Aviv

Address: 144 Hayarkon Street Tel Aviv 63451, ISRAEL

Tel: 001 972 3 5244277- 8

Fax: 001 972 3 5244270

Email:  pornpunneep@gmail.com,
Thaitradetelaviv@gmail.com,
thaicomt@zahav.net.il

Director: Ms Pornpunnee Pinpokintr

- Saudi Arabia
Jeddah

Address: AL DRAS TOWER, 7™ Floor, King Abdullah Road.

P.0. Box 8014 Jeddah 21482, SAUDI ARABIA
Tel: +966 12 653 3132, 653 3280
Fax: +966 12 650 4544
Email:  thaitcjeddah@gmail.com,
thaitcjeddah@ditp.go.th
Director: Mr. Apichat Prasertsud

- Turkey

Ankara

Address: Mahatma Gandi Cad. No:17/8 Buyukesat Mah.

G.0.P. Ankara
Tel: 001 90 312 4365868, 312 4365869
Fax: 001 90 312 4365870
Email:  thaitcankara@gmail.com
Director: Mr. Poonsak Khunudom

- United Arab Emirates
Dubai
Address: Suite 407, Deira Tower,
Nasser Square P.0.Box 1083,
Dubai UNITED ARAB EMIRATES
Tel: 001 9714 2284553
Fax: 001 9714 2220934
Email:  ttcdubai@emirates.net.ae
Director: Mr.Panot Punyahotra

- South Africa

Pretoria

Address: P.0.Box 95459, Waterkloof 0145,
Pretoria REPUBLIC OF SOUTH AFRICA

Tel: 001 27 12 342 0835, 0850

Fax: 001 27 12 342 0855

Email: ttcpretoria@telkomsa.net,
trade@thaiebassy.co.za

Director: Mr. Aphirak Paepuang

- Egypt

Cairo

Address: 59 Mosadak Str., 4™ Floor-Apt. No.10 Dokki,
Giza, Greater Cairo, EGYPT

Tel: 001202 37620901, 33387292, 37620419

Fax: 001202 33363062

Email: ditpcairo@gmail.com

Director: Mr.Thalerngsak Vongsamsorn

- Kenya

Nairobi

Address: Rose Avenue, (off Lenana Rd.), Nairobi,
KENYA P.O. Box 58349-00200

Tel: 001 254 20 291 9133, 9131

Email: info@ocanairobi.co.ke

Director: Mr. Natthapong Senanarong

- Federal Republic of Nigeria

Abuja

Address: 3 Osun Close, Off Osun Crescent, Maitama,
Abuja, Federal Republic of NIGERIA

Tel: 001 234 703 905 2313

Email: ditpabuja@gmail.com

Director: Mr. Supat Sanoy
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- Hong Kong

Address: Office of Thai Trade Commissioner,
HK Royal Thai Consulate General Fairmont House,
8" Floor, 8 Cotton Tree Drive Central HONG KONG

Tel: (+852) 2525 9716
Fax: (+852) 2868 4927
Email:  thaicomm@netvigator.com

Director: Mrs. Chanunpat Pisanapipong

- Guangzhou

Address: Commercial Section, Royal Thai Consulate
General 36 Youhe Road, Haizhu District,
Guangzhou 510310, PEOPLE’S REPUBLIC OF CHINA

Tel: (+86 20) 8384 9453, 8365 2714,
8385 8988 Ext. 203-205

Fax: (+86 20) 8384 9760

Email:  thaitcguangzhou@ditp.go.th,

thaitcgz@gmail.com
Director: Ms. Oranuch Wannapinyo

- Kunming

Address: Office of Commercial Affairs, Royal Thai
Consulate-General, 6™ Floor, Crown Plaza
Kunming City Centre No.399 Qingnian Road,
Kunming, Yunnan China 650011,
PEOPLE’S REPUBLIC OF CHINA

Tel: (+86 871) 6316 5006, 6316 5011, 6316 5019
Fax: (+86 871) 6316 5026
Email:  thaitckunming@ditp.go.th

Director: Mr. Nat Vimonchandra

- Shanghai

Address: Commercial Section of Royal Thai Consulate-General
in Shanghai: No.18 Wanshan Road,
Changning District, Shanghai, P.R.C. 200336

Tel: (+86) 215260 9881, 5260 9882
Fax: (+86) 215260 9880
Email:  ttcshanghai@thaitradechina.cn

Director: Ms. Jeeranun Hirunyasumlith

- Xiamen

Address: Commercial Section, Royal Thai Consulate General
(Thai Trade Center) Bldg.3, Xiamen City Hotel
No.16 Huyuan road, Siming District, Xiamen
361003, Fujian, PEOPLE’S REPUBLIC OF CHINA

Tel: (+86 592) 266 3064-68
Fax: (+86 592) 266 3060-61
Email:  thaitcxiamen@ditp.go.th, 631408562@qq.com

Director: Ms. Nunnaphas Ngamman
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- Chengdu

Address: Commercial Section, Royal Thai Consulate
General In Chengdu 12/F, Building No.3,
Fund International Plaza, No.6, Hongkong Rd.,
Chengdu, Sichuan 610041,
PEOPLE’S REPUBLIC OF CHINA

Tel: (+86 28) 6689 7861 Ext. 8011, 8013, 8014
Fax: (+86 28) 6687 7904
Email:  thaitcchengdu@ditp.go.th

Director: Ms. Netnapit Chulakanista

- Nanning

Address: Commercial Section, Royal Thai Consulate-General,
Nanning 52-1 Jinhu Road, Orient Manhattan,
Nanning, Guangxi 530022,PEOPLE’S
REPUBLIC OF CHINA

Tel: (+86 771) 556 7359, 558 1637 Ext. 601-605
Fax: (+86 771) 558 1797
Email: thaitcnanning@hotmail.com,

Qxdan2002@qg.com, 68201552@4qqg.com
Director: Ms. Wanlada Ratanapanich

- Qingdao

Address: Commercial Section, Royal Thai Consulate-General,
Qingdao Unit 2504 Shangri-la Centre,
Shi Nan District, No 9 Xiang Gang Zhong Road,
Qingdao 266071, PEOPLE’S REPUBLIC OF China

Tel: (+86 532) 6862 1206
Fax: (+86 532) 6862 1210
Email: gingdao@ditp.go.th

Director: Ms. Chanida Inpa

- Taiwan
Address: Thai Trade Office,TWTC Rm.7E10, No.5,
Xinyi Rd., Sec. 5,Taipei 11011, Taiwan

Tel: (+886 2) 2723 1800-2
Fax: (+886 2) 2723 1821
Email:  thaitctaipei@ditp.go.th,

thaicom.taipei@msa.hinet.net
Director: Ms. Kallaya Leewongcharoen
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SOUTH ASIA

- India
Mumbai
Address: Thai Trade Center, Mumbai Express Towers,
3 Floor, Nariman Point, Mumbai 400021, INDIA.

Tel: (+91 22) 2283 0242-3
Fax: (+91 22) 2284 6859
Email:  thaitrademumbai@gmail.com

Director: Ms. Supatra Sawaengsri

New Delhi

Address: Office of Commercial Affairs,
Royal Thai Embassy 78, Ground Floor,
Paschimi Marg, Vasant Vihar,
New Delhi-110057, INDIA.

Tel: (+91 11) 4326 8888
Fax: (+91 11) 4601 0405
Email:  thaitcnewdelhi@gmail.com

Director: Ms. Saithong Soiphet

Chennai

Address: Royal Thai Consukate General (Commercial Affairs)
Thai Trade Center Chennai Ramcon Fortuna Tower,
5t floor, No.2, Kodambakkam High Road,
Nungambkkam, Chennai 60034, India

Tel: 001 9144 4218 8514

Email: business@thaitradechennai.in,
office@thaitradechennai.in

Director: Mrs. Hataichanok Sivara

Bangladesh

Dhaka

Address: Office of Commercial Affairs, Royal Thai Embassy
17, Mohakhali C/A 3 Floor, Red Cresent Concord
Tower Dhaka-1212, BANGLADESH

Tel: 001 88 02 222 290056-7
001 88 01 323 878 747
Fax: (+88 02) 0298 50059
Email:  thaitcdhaka@gmail.com, thaitcdhaka@ditp.go.th

Director: Mr. Khemathat Archawathamrong

EAST ASIA

- Japan

Tokyo

Address: OFFICE OF COMMERCIAL AFFAIRS ROYAL THAI
EMBASSY, TOKYO SETANI Building, Floor 6, 5-4 ,
Kojimachi Chiyoda-ku, Tokyo JAPAN 102-0083

Tel: (+813) 3221 9482, 3221 9483, 3221 9463
Fax: (+813) 32219484
Email:  thaitctokyo@thaitrade.jp

Director: Mr. Kittiwat Patchimnan

Osaka

Address: Thai Trade Center Osaka Bangkok Bank Bldg. 8F,
1-9-16, Kyutaromachi,
Chuo-ku, Osaka 541-0056, JAPAN

Tel: (+816) 6262 4418
Fax: (+81 6) 6271 1053
Email: ttcosaka@thaitrade.jp

Director: Mr. Theeraphon Kowphattanakit

- Republic of Korea

Seoul

Address: Office of Commercial Affairs,
Royal Thai Embassy (Thailand Trade Office)
#304-305, Namsan Lotte Castle Iris,
35 Sogong-Ro, Jung-Gu, Jung-Gu, Seoul 04632,
South Korea

Tel: (+82 2) 795 2431, 795 4446
Fax: (+82 2) 795 2998
Email:  thaitcseoul@hotmail.com, Info@thaitrade.kr

Director: Ms. Chananya Punnarugsa

- Australia

Sydney

Address: Royal Thai Consulate General, Commercial Office
Level 21 Suite 21.02, The Royal Exchange Building,
56 Pitt Street, Sydney, NSW 2000 AUSTRALIA

Tel: (+61 2) 9241 1075
Fax: (+61 2) 9251 5981
Email:  thaitradesydney@gmail.com

Director: Ms. Wanasri Jotikabukkana



ANNUAL REPORT 2021

- Indonesia

Jakarta

Address: Office of Commercial Affairs, Royal Thai Embassy
JI. DR. Ide Anak Agung Gde Agung Kav,
E3.3 No.3,Kawasan Mega kuningan Jakarta 12950,

INDONESIA
Tel: (+62-21) 2932 8217-18
Fax: (+62-21) 2932 8219

Email:  enquiry@thaitrade.co.id /
thattradejkt@gmail.com

Director: Ms. Bhornbhat Punngok

- Myanmar

Yangon

Address: Thailand Trade Office (A) 86 (A) Shin Saw Pu Road,
San Chaung Union of Myanmar

Tel: (+951) 510 731
Fax: (+951) 510 731
Email:  ditpthailandg@gmail.com

ditpyangon@gmail.com
Director: Mr. Thanawut Naigowit

- Malaysia

Kuala Lumpur

Address: Office of Commercial Affairs,
Royal Thai Embassy 206 Jalan Ampang 50450
Kuala Lumpur, MALAYSIA

Tel: (+60 3) 2142 4061, 2145 8545
Fax: (+603) 2148 9818
Email:  enquiry@thaitrade.my

Director: Mr. Worawan Wanwil

- The Philippines

Manila

Address: Thailand Trade Office
(Office of Commercial Affairs, Royal Thai Embassy)
107 Rada Street, Leqaspi Village, Makati City 1229,
Metro Manila , PHILIPPINES

Tel: (+63 2) 8894 0403, 8894 0406
Fax: (+63 2) 8816 0698
Email: thaicommnl@ymail.com,

thaicommnl@pldtdsl.net
Director: Ms. Janthana Chotimunee

- Singapore

Singapore

Address: OFFICE OF COMMERCIAL AFFAIRS
(Thai Trade Center, SINGAPORE)
370 Orchard Rd., Royal Thai Embassy
Singapore 238870

Tel: (+65) 6737 3060, 673 7769
Fax: (+65) 6732 2458
Email:  enquiry@thaitrade.sg

Director: Ms. Supranee Kongkiatkamon
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-Vietnam

Hanoi

Address: Office of Commercial Affairs, Royal Thai Embassy
No.905, 9'" Floor, HCO Building, 44B Ly Thuong
Kiet Str. Hanoi, S.R.Vietnam

Tel: (+84 24) 3936 5226, 3936 5227
Fax: (+84 24) 3936 5228
Email: thaitchanoi@ditp.go.th

Director: Ms. Pannakarn Jiamsuchon

Ho Chi Minh City

Address: Royal Thai Consulate —
General in Ho Chi Minh City Commercial Office
Thai Trade Center — Ho Chi Minh City 8" FL.,
Unit 4, Saigon Centre Building,
65 Le Loi Boulevard, District 1,
Ho Chi Minh City — S.R. Vietnam

Tel: (+84 828) 3914 1838, 3914 1865
Fax: (+84 828) 3914 1864
Email:  ttc_hcmc@vnn.vn, ttchcme.ditp@gmail.com

Director: Ms. Suparporn Sookmark

- Cambodia

Phnom Penh

Address: Office of Commercial Affairs,
Royal Thai Embassy 196, M.V. Preah Norodom
Boulevard, Sangkat Tonle Bassac,
Khan Chamkar Mon Phnom Penh, CAMBODIA

Tel: (+855) 23 726 304
Fax: (+855) 23 726 305
Email: thaicompnh@gmail.com

Director: Mr. Nirawat Rangseekanjana

- Lao PDR

Vientiane

Address: Office of Commercial Affairs,
Royal Thai Embassy 028 Ban Phonsay,
Kaysone Phomvihane Avenue Saysettha District,
Vientiane Capital, LAO P.D.R. P.0.Box 128

Tel: (+85 621) 413 704, 413 706
Fax: (+85 621) 412 089
Email: vtditp@hotmail.com,

vtditplaos@gmail.com
Director: Mr. Kawin Viriyapanich



THE NEXT
NORMAL

Jamlag: NsudIESUNISANS:KINIUSIINF NSNSIIWICUTE
Published: Department of International Trade Promotion, Ministy of Commerce

WUWi: a19sSAAlSINUWIA:USSIATUP USBNaUSUNSWEURIUBUGWUAYE) 1ria (ukigu)
Printed: Printing & Packaging Division, Amarin Printing & Publishing Public Company Limited
www.amarin.com



DITP Z_

AsudLESNNISAISENINUTEINA
563 AUUUUNYS ATUAUNNTTED
[J =] o o [v) o
UNBLUBIUUNYS IWIAUUNYT 11000

Department of International Trade Promotion
563 Nonthaburi Road, Bang Kra Sor,

Maung Nonthaburi, Nonthaburi 11000
Thailand

www.ditp.go.th

DITP Call Center: 1169
Phone: 02507 7999
Fax: 02547 5657
Email: tiditp.go.th



	Cover1-1
	001-023
	024-079
	080-100
	Cover1-2



