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Message from
the Deputy Prime Minister
and Minister of Commerce

In the past year, the Ministry of Commerce has had to
face challenges from the decelerating global economy and
geopolitical uncertainties, as well as the effects of climate
change. In this light, an important task of the Government has
been to “reduce expenses, increase income, and expand
opportunitie’s” thereby watering plants at the roots. As one of
the key priorities of the Ministry, exports have been accelerated
to turn minus into plus.

To accelerate exports, the policy | set out for the
Ministry of Commerce is for “marketing to lead, innovation to
complement, and income to increase”. The goal is to open up
doors of trade opportunities in new potential markets while
maintaining the existing markets with seven key strategies:

1. Conduct roadshows to strengthen trade and
investment relations;

2. Encourage FTA negotiations and utilize the existing FTAs;

3. Penetrate potential secondary markets of major
countries through signing MOUs to cooperate with
local agencies;

4. Utilize Thailand’s soft power with the aim of
driving exports of 11 soft power industries of
Thailand (food, sports, festivals, tourism, music,
books, films, games, arts, designs, and fashion)
through the incorporation of creativity, innovation,
and technology into the Thai culture which, in itself,
has very good foundations, in order to add value to
Thai products and services;

5. Expand markets through electronic commerce across
borders;

6. Explore new marketing platforms to generate new
trade opportunities;
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In translating the policy
towards success, the most important

thing is to integrate proactive efforts.

7. Raise awareness among entrepreneurs especially
small entrepreneurs, as well as prepare them for
new global trade rules, especially those related to
the environment.

The Department of International Trade Promotion (DITP)
is an agency overseeing the promotion of international trade
of the Ministry of Commerce with a network of 58 Offices of
Commercial Affairs in all regions of the world. It is responsible
for a key role in export promotion through four core missions:

1. Enhancing capabilities of Thai entrepreneurs;

2. Developing products and services by adding value

through innovative designs and branding;

3. Developing marketing channels;

4. Providing information and in-depth advice on

international trade;

The Department of International Trade Promotion has
implemented my policies effectively and efficiently, resulting
in the generation of employment and income on the basis of
sustainability.

Thinking outside the box is crucial to the success of our
missions. In this light, | have listened directly to opinions of
personnel of the Ministry of Commerce at all levels, be it at
the Headquarters, the regions, and abroad, especially the new
generations. The results from the brainstorming have been the
decision to use three new marketing channels to link up Thai
products and services to the world. First is the use of Thai boys’
love and girls’ love series and movies which have become
famous around the world to tie in Thai products/services that
are our soft power. Second is the use of online influencers
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with a large number of followers, both Thai and foreign,
to increase exposure to Thai products and generate demands
for Thai products through reviews. Third is the utilization of
Thai SELECT restaurants abroad as exhibition space for Thai
products/services that reflect Thai culture and wisdom.

In translating the policy towards success, the most
important thing is to integrate proactive efforts which are at
the heart of the Ministry of Commerce. Such efforts comprise
3 dimensions that need to be advanced in parallel:

1. Integration among various agencies in the Ministry of
Commerce in order to strengthen the team to be able
to carry out policies in the same direction;

2. Integration among agencies within the Ministry in the
provinces and abroad; and

3. Integration between units of the Ministry of Commerce
and other government agencies abroad under Team
Thailand to drive the Government’s proactive
economic diplomacy.

There is also an additional dimension of working
closely with the private sector to listen to their issues and
recommendations. The private sector needs to take a central
role while the government facilitates to ensure the ease of
doing business and investment under the principle of “private
sector leads, public sector supports.”

All of these have made various activities to promote
international trade possible, generating a huge amount of
export value. Thailand’s exports increased from being in the
minus during the first eight months of 2023 to a 4.8 percent
expansion in the last four months of the year. It has continued
to grow in 2024. This is a testament to the Government’s
success in accelerating exports.




ANNUAL REPORT 2023 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION 7

Tulenafinsudaadunsmsznitessimaasusey 71
HUYDUDUAMKNUSMITULATYAAINTVBINTUAUATUNITAITENTN
Usginannvitu Aldvuinlunisufjoanidifedrafuiig
muansng enaustlorivesUszneunsuarUssraus e
wazwhanunsaihaihdaditadeivhmensdeen Tngiany
amumaaﬂmm%’mLLéTﬂquﬁ%'gmam%Iam’?iﬂmc-"fumiﬁuﬁmm
wswgialan wazandzlandeudinianuguuse silwiinnsi
wnsnsiiAsatesfiudsnndeuniafunisdiiutuialan
uayarnnsdseenvaslng fenunsavenesild Tnevenedlusng
3.25% (AR 2566 - WwBy 2567) Setlwidiuin viunans
Angaéaiilonia Fanrsudmisnisivdsundaadudsdifyian
Wioannansenuiiinduainnsidsuulas wazatuayuliiin
nMsUsush wlewadadnaniwlnsi

nuveRlensuazdsT ATl linsuduaS UM IAsEnIIUsTna
dumihiaunsTiuinsiiaenndesfugaaivegseiilos
iioadaleniannanisdn uaztiindnaiuannsalunisuvsty
THurguszneumsynseiuluimngiinevesusemesioly

.

(Wegiisssu vetey)
FRAUUNTTUUNTUALSFUUATIINIINTENTIWIYE

On the occasion of the 71% anniversary of the Department
of International Trade Promotion in 2023, | wish to take this
opportunity to convey my sincere thanks and appreciation
to the management and all personnel of the Department for
your dedication to further the interests of entrepreneurs and
the Thai public. While there are still challenges to exports of
Thai products, especially the global geopolitical conflicts that
have caused pressure on the global economic recovery, and
more intensified effects of global warming, resulting in various
environmental measures that have become trade barriers, Thai
exports have withstood the challenges by expanding at 3.25
percent (October 2023 - April 2024). This shows that there are
still opportunities in crises. The management of change is key
to mitigating the effects from change and instigating adaptation
as well as the creation of new potentials.

| wish for the Department of International Trade Promotion
to continue developing its services that are in line with the time
to generate trade opportunities and increase competitiveness
for entrepreneurs at all levels in all regions of Thailand.

W

(Mr. Phumtham Wechayachai)
Deputy Prime Minister and Minister of Commerce
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Message from
the Deputy Minister
of Commerce

On the occasion of the 71 anniversary of the
establishment of the Department of International Trade
Promotion (DITP), | am very honored to be part of the team
to drive the Government’s policy of “reducing expenses,
increasing income, and expanding opportunities”
for the general public in the aspect of international trade.
Department of International Trade Promotion has been
a key mechanism in promoting exports of Thai products and
services. The department has worked to enhance integration
with various agencies within the Ministry of Commerce, and
integration between provincial commercial affairs officials and
the commercial affairs attachés with a view to strengthening
and complementing each other in propelling domestic and
international economies. This integration has been a key
factor for the success in linking up Thai products and services
to the global market with SMEs at the apex since SMEs are
a very important hub of employment opportunities in the
country and the need for SMEs to venture internationally.
At present, there are a total of around 3.1 SMEs in Thailand,
amounting to 99 percent of the total entrepreneurs in
Thailand. The Ministry of Commerce has set a goal of
enhancing SMEs to have economic values in the proportion
of 40 percent per GDP within 2027 from the current
percentage of 35.2 percent.
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The Department of International Trade
Promotion has been a key mechanism
in promoting exports of Thai

products and services.

In order to foster growth and expand opportunities

for SMEs, the Ministry of Commerce has organized various
activities such as product exhibitions, business matching,
and financial advice in order to strengthen and expand
opportunities for Thai SMEs and enhance competitiveness,
as well as promote products that are in demand from
both domestic and international markets. The Ministry
also offers training in online marketing to further build on
business opportunities. Moreover, the Ministry attaches great
importance on enhancing competitiveness in the global
market through FTA negotiations. Strong and confident SMEs
will go on to become successful in international markets and
will help generate income and drive the Thai economy in
a sustainable manner.

Having worked with the Department of International
Trade Promotion, | wish to congratulate and convey a message
of encouragement to the management, officials, and all
personnel at the Department of International Trade
Promotion who have worked tirelessly and devotedly with
the commitment to protect the interests of the country as
well as Thai entrepreneurs and exporters. | extend my best
wishes to everyone at the Department and wish for their
happiness, success, and good health.

(Mr. Napintorn Srisunpang)
Deputy Minister of Commerce
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Message from
the Permanent Secretary
of the Ministry of Commerce

The year 2023 was the year of global economic
recovery. At the same time, many countries continued to
face challenges from the global geopolitical issues that
have caused pressure on Thailand’s export recovery. Hence,
the Department of International Trade Promotion (DITP)
as the main agency tasked with the mission of advancing
Thailand’s international trade, has teamed up with the private
sector and urged all 58 commercial affairs attachés around
the world to closely monitor and analyze the situations, as
well as become the intermediary in attempting to solve trade
issues and obstacles in various industries.

Under the policy of “accelerating exports to turn minus
into plus”, the Department of International Trade Promotion
has been able to translate the policy into practice effectively
by adapting the strategy to focus on “thinking outside the
box” according to the guidance from the Deputy Prime
Minister and Minister of Commerce.

| believe that the adaptation of strategies thinking, and
approaches by the Department of International Trade Promotion
has been a major step for it to become a leading organization
for international trade promotion and to be part of the efforts
to bring the Ministry of Commerce towards a “new era”
following the policies of Deputy Prime Minister and Minister of
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The adaptation of strategies, thinkings and
approaches by the Department of
International Trade Promotion has been a
major step for it to become a leading
organization for international trade promotion.

Commerce to utilize “digital technology” and “innovations”

to enhance “efficiency” and expand “trade and investment
opportunities” of Thailand in the global stage. These are a
testament to the potential and readiness of the personnel
in the Department in “adapting” and “learning” to create
new innovations to promote international trade, to be in
line with the circumstances and changes in global trade in a
timely manner. | am proud to be part of the success in export
promotion which is a key mechanism in generating economic
stability for the country, thus allowing the Department of
International Trade Promotion to continue with its mission
in increasing the competitiveness of Thai entrepreneurs
internationally with greater efficiency.

| wish for all officials and staff members, as well as Thai
entrepreneurs and exporters, to be blessed with happiness,
prosperity, and well-being, and to be able to work together
towards the development of the nation.

(Mr. Vuttikrai Leewiraphan)
Permanent Secretary, Ministry of Commerce
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Message from

the Director-General
of the Department

of International Trade
Promotion

Over the past 71 years, the Department of International
Trade Promotion has been committed to promoting exports
as a mechanism to drive Thailand’s economic growth
through four core missions: (1) enhancing the capabilities
of Thai entrepreneurs; (2) adding value to Thai products
and services; (3) developing marketing channels; and
(4) providing information and in-depth advice on
international trade to enhance the competitiveness of
Thailand’s international trade to cope with the situations
and changes in the world, as well as international trade rules
that are becoming more strict and complicated.

The year 2023 was another year of challenges amidst
the fast-changing and unpredictable global landscape. In this
regard, the Department of International Trade Promotion
has adapted itself to continue driving the nation’s exports.
The key changes in the world are (1) digital technology that
affects ways of life and economic activities. The Department
has incorporated digital technology in every mission of the
Department, such as marketing through online platforms
to develop channels that will connect Thai products to
consumers in the global market; (2) climate change that
has made new rules of global trade more focused on
environmental conservation and intensified the risk to food
security in various countries. These have led to continuously
increasing demand for future food and products that have
been made with environmentally friendly procedures;
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The Department of International
Trade Promotion has adapted
itself to continue driving

the nation’s exports.

(3) global geopolitical conflicts that have caused deviations

in terms of trade and investment, and have since provided
opportunities for many Thai industries; (4) aging society
and urban expansion which have resulted in a correlating
expansion of various service industries including carers, health
and beauty businesses, and HoReCa (Hotel, Restaurant,
Catering) business; (5) changing trends of consumers’ needs
and behaviors resulting in entertainment digital content
growing in leaps and bounds; and (6) change in thinking in
the context of open society and modern lifestyle resulting
in the demand for niche market products such as art toys
and boys’ love and girls” love series.

This Annual Report for the Year 2023 is a compilation
of pride and commitment of officials and staff members of
the Department of International Trade Promotion who have
played a part in driving Thailand’s economy and international
trade. At this juncture, | wish to take the opportunity to
thank all officials and staff members of the Department
of International Trade Promotion for your dedication and
commitment, as well as our partners both public and private
for your kind cooperation, resulting in the tangible outcomes
in the form of income generation for the country.

G <t =2

(Mr. Phusit Ratanakul Sereroengrit)
Director-General
Department of International Trade Promotion
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DEPARTMENT OF INTERNATIONAL
TRADE PROMOTION
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Sduncu

ANNENNNSa USRIt UMUNNSAN
syvinalsemavadlne Wu 1y 5
Ypaalanialul 2570

To position Thailand’s trade
competitiveness among
the top countries in Asia by 2027.

Mission
Wusn?

Wwudneainuazduaiuguszneunising
lunsuseneugsnvseninalsena
duaSumsainsyarufiuuiduiuaziinisive
VIPYRIMIPAIALAAUA AT IS NY
gnsrauAmnInnIsliuInIsdaudude
ogwsiaLilos

Enhancing the competitiveness of Thai
entrepreneurs in the global context
Promoting sustainable value creation for Thai
products and services delivered internationally
Developing and expanding overseas market
access for Thai products and services
Continuously ensuring excellence in service
for all stakeholders

3
3

Corporate Culture

JCUUSSSUDVANS

Aunsanlun1sUSUAILie
AOUAUDINISNAVBIDIANT

Be prepared to adapt in
response to the organization’s
missions and assignments.



ANNUAL REPORT 2023 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION 17

Core Values DITP/
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Organization Structure
InsvasivovdAns
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NFIMNITU New Economy Office of Lifestyle

Office of Agricultural Academy Trade Promotion

and Industrial
Trade Promotion

drunuszvrdunus grunwauInan Aunwmun dundaasu
wazdeansosdns uazgsininglusadseme 2 uazdaaBugsnauing yaAuRaian1A
Office of Public Office of Overseas Office of Service Office of
Relations and Market Development 2 Trade Promotion Value Creation |
Corporate ﬁ |

Communication
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DITPZ_

DEPARTMENT OF INTERNATIONAL
TRADE PROMOTION
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Executives
ATUUSKISS:QUGL

wgdn Iauna EIEOms
95uf

Mr. Phusit Ratanakul Sereroengrit
Director-General

11991301 1 WBNBY UE1NIFY FIUM WILNIIY Aadeu
50995UA 50995UA 59995UR
Mrs. Arada Fuangtong Ms. Natiya Suchinda Mr. Pornvit Sila-on

Deputy Director-General Deputy Director-General Deputy Director-General
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Assistant Director-General
UN381NSWIEIBEIB881Y

WaNNAIANINDY Na3lngy WILAATNY WWNI9
NSl IIey UnvInsualvddevgy
M.L. Kathathong Thongyai Mr. Aphirak Paepuang
Assistant Director-General Assistant Director-General

UNWIANR INYINA weSszna lnanaiuna
UnMvnswdlvdideivigy Undrn1swidlvdigeaney
Mrs. Ponpimon Petcharakul Mr. Theeraphon Kowphatthanakit

Assistant Director-General Assistant Director-General
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U9E1UTTAINT AU UNHIINUAT BUUANE
UnvInsnalvddsgy N snalvliegy

Ms. Prajongporn Tanmanee Ms. Kanda Anuntakul
Assistant Director-General Assistant Director-General

u9E 318 Tuuede wetiusitdan sviiena
Undrn1swidlvdideaney UnMvInswRvddeIrey
Ms. Vilasinee Nonsrichai Mrs. Nunnadda Phattiyakul

Assistant Director-General Assistant Director-General
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Directors

Woudgn1Isdun/aniuu

e

U19n138 5785
KO8N3
anrduiaungUsznaunisnisAgalnl

Mrs. Pavinee Rauyruen
Director
New Economy Academy

UNFNINT FUNIN
O8NS
dlngnsmansnisAseninelseme

Mrs. Suparporn Sookmark
Director
Bureau of International Trade Promotion Policy

UNBTWNA 15AULEU
ST
Adnususnans

Mr. Chappon Rochanasena
Director
Office of General Administration

w9U38ns A9y

OIS
dindaaSunsAAuA N YATLALRRAMNTTY

Mrs. Preeyakorn Sankhavanija
Director
Office of Agricultural and Industrial Trade Promotion
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watianyed J5uns
ST
Finduasunisamdualanaleg

Mrs. Nisabudh Virabutr
Director
Office of Lifestyle Trade Promotion

UWAINAYT ANUS
Tpieldhe
AUnEsAUNALANISUSNNISNITANSERINIUSEINA

Ms. Patcha Wutipan
Director
Office of Information Technology and Service Development

weliwae NINYE

OIS
drinimweanauazgsialnelusiasema 1

Mr. Nissana Thaveepanit
Director
Office of Overseas Market Development 1

U1BITNIUA INYTVIR
HE18NT
ﬁwﬁﬂﬂ’wmmmmL.L.azﬁqiﬁﬁﬂmiuﬁhwimm 2

Mr. Jirakarn Bejrajati
Director
Office of Overseas Market Development 2
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Directors
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UNENIUITaTYY UTeyy
KO8N3
drlinduaSuyaniisiiven1s

Ms. Pra-onnuch Pranuch
Director
Office of Value Creation

WIBNTOUUA WA
HEW8N13
ArnUsEFUNUSLATHRENSR9ANT

Mr. Pornanun Poomkaew
Director
Office of Public Relations and Corporate
Communication

w1EeNIU 519190A

ddninunuavdauaiugsiauinig

Mr. Taweep Rachaphakdee

Office of Service Trade Promotion
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Mrs. Pennapa Insawang
Mr. Vutthisak Kanchanaporn Head of Internal Audit Group
Director
Office of Digital Commerce Market
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‘Key Performance in Fiscal Year 2023
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Jsusuinuunisciduoiuivaduuaiu.
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DITP has adjusted our approaches to
support and promote Thai entrepreneurs
to enable them to trade internationally

and propel exports

Aendainfianiunisainisunissuinveslsalaia 19
AdRmoas wazuTunnseulangaRdvialdiiunuvddayiviili
waAnssufuilaauaznisigsiadasuudadld sdaonisly
malulagidviauazdominaingluuulnty Uszneuiunis
MruaukuUfURs9N15Izee 5 U veansudaasunisfnsening
Useng (W, 2566-2570) Gansue ldmumiunagns hmane
wamsian Wielaenndestudlvaneosvesumszause
nsu Felduiugunuunisdiunuiieatvayunazdasy
fuszneumisivg el faunsaduiunsdseninsUssmeay
wdnfunisdsoen dadunilsluiniessudndnlunistuindou
wisughausemalng Tnelinan1sandusuddy 5 auny
nagvisvan seluil

Following the easing of the COVID-19 pandemic, the
context of trade in the digital era has played a major role
in changing the behaviors of consumers and businesses.
The Department of International Trade Promotion has applied
digital technology, explored new marketing channels, and
adopted the 5-year work plan (2023-2027) in which DITP
reviewed its strategies, goals, and development approaches
to be in line with the subgoals of plans at various levels. DITP
has adjusted our approaches to support and promote Thai
entrepreneurs to enable them to trade internationally and
propel exports which constitute one of the main engines in
driving the growth of Thai economy. There were five major
projects in accordance with the five key strategies as follows:
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asaandvlkinduAna:ssaousnising
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IWDQDUdUDVADAIINADYNIS Megatrends lla: Next Normal

Generate Strengths for Thai Products and Services

with Innovations and Technologies

to Respond to the Demands of Megatrends and the Next Normal

auuayurus:NauNISIINSIUNDNSSY

Total number of entrepreneurs supported

asoyaAimsdvdonin
Total value of orders generated

yatfudu BCG uagdua/uinsdmiuga Next Normal
melaumensianndangd lulaudszanu 2566 nsudaesu
n1smsEmINUsmaatuayugUsznaun1siisianssundy
8,800 51¢ a%mgammﬁﬁq%aﬂdw 211,000 aUm lngtaue
duAnlude 017 AuA1e1misunseuIan (Future Food/Plant
Based) ownstitegunw dudn/gsiatilernudadiy dudetuoud
afelvl gravinssuieiesiiounndiisesiudnnigeeny a1ms
dnides Audlaitdladfineuaussnisvhouguuuy Work from
Home Auflavlalnduindsdu gsRauinisnsunmd fdvia g3na
Juiie ussadmet wazuinisladadind diunisidnsiuuag
IANINTINAUATUNITATNUANUIZINARI 19U STULAAIEUAT

8,800 ..
entrepreneurs

21 1,000 :Il:iz:lnTHB

With a focus on Bio-Circular-Green (BCG) and “Next
Normal” products and services, in 2023, the Department of
International Trade Promotion provided support for more
than 8,800 entrepreneurs, generating a total value of orders of
more than THB 211 billion. The DITP promoted new products
such as those related to future food and plant-based food,
healthy food, sustainability, modern vehicles, medical tools,
and equipment to accommodate the aging society, pet food,
lifestyle products in line with “Work from Home” trends, and
sustainable lifestyle, as well as medical, digital, entertainment,
packaging, and logistics services through participation and
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20-24
HFEB 2023

DUBAI WORLD TRADE CENTRE

Gullood

SOURCE OF

*WORLD

THE LARGEST F&B EVENT IN THE WORLD

Gulfood 2023

MEDICA 2023

media partner

ity

21-23
SEPTEMBER 2023

MARINA BAY SANDS,
SINGAPORE

(FIND

DESIGN FAIR
ASIA

Asia’s Leading Furniture,
Interiors & Design Event

REGISTER NOW

FIND Design Fair Asia 2023

nsduasududrsiuduineassnauauazaruan/guiidn
ludsgimeidmung N1330RINTTURTAIIAITERAAIMNTTY
IAULRUNUNITANRTNGIATbUAUTEINA 189 Tagarunans
Fuidndnuosgpanvnssumnedinsus Whsuuazatuayy
HUI2NOUNT Wi MuKEndUA Gulfood (Eufanana) nuuans
& MEDICA (A3esilownme) :1u American Film Market 2023
(nneunswazgInatuie) 1TukansELA1 FIND-Design Fair Asia
2023 (ufuInnTsa) 91U Sustainability Expo 2023 Gufndsdu)
Naturally Good Expo 2023 (@uf1 BCG) 1usu

MEDICA 2023

31 OCT -05 NOV
9 SANTA MONICA, CALIFORNIA

AFM 2023

BCG Sustainability

organization of trade fairs in various countries in the forms
of trade expos, special exhibitions for certain products in
collaboration with department stores and retailers/importers
in targeted countries, industry-specific business negotiations,
and business negotiations by trade representatives abroad.
Particular examples include the Gulfood (Halal products),
MEDICA trade expo (medical tools and equipment), American
Film Market 2023 (films and entertainment services),
FIND-Design Fair Asia 2023 (innovations), Sustainability
Expo 2023 (sustainability products), and Naturally Good Expo
2023 (BCG products).
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Since the fiscal year 2023, the Department of
International Trade Promotion has fully resumed organization
of international trade expos in Thailand following the easing
of the COVID-19 restrictions. These expos cover all industries
in both offline and online formats. The five major trade expos
are as follows:

durAu
vaunaavaumlawalad STYLE Bangkok

March
STYLE Bangkok - lifestyle products

|VICat3]0]
vIulidavauABudoua:ikdenusud
lla:aunsaianiciv (TAPA)

April

TAPA - vehicles’ spare parts and accessories

wqunAU
vunaavauANNKISIaiAZoVAURTKnAdaluDIBY
a:3upanidevld THAIFEX — Anuga Asia

May
THAIFEX - Anuga Asia - the largest food and
beverage product expo in Southeast Asia

avKiAu
viungavadumladaand (TILOG-Logistix)

August
TILOG-Logistix — Logistics products

Augngu
VIUIEQLIUASYUTIa:IAZoVUS:GU
Bangkok Gems and Jewelry Fair

September
Bangkok Gems and Jewelry Fair
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Furthermore, as the Department of International Trade
Promotion realized the potential and opportunities of the
hotel, restaurant, and catering industries (HoReCa Industries),
THAIFEX-HOREC ASIA 2024 was held for the first time from
6-8 March 2024. This was a collaboration between the
Department of International Trade Promotion, The Thai
Chamber of Commerce, and Koelnmesse Germany with
the aim of propelling Thailand to become a hub for hotel,
restaurant, and catering industries in Asia. The feedback
exceeded expectations with more than 300 companies from
23 countries around the world including Thailand participating
in the expo which included several special activities.
The potential of Thai hotels, restaurants, cafes, bars, and
catering services are well accepted internationally, perfectly
coinciding with Thailand’s thriving tourism industry.
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wonanil U 2567 Sududusniifinisdaiinssanisdaasy
nandaadnlne neldlasanis “dlneldliayn” aiuuwn
WizsA3vesEIRaNszINgnice Wihds Suans wissmusiygn
Lﬁadm,a%mmiﬁmﬁ{]mmﬁﬂwaLLa Nurnanssulnenegen
Lwameamaﬂmwaiuua mWQUSULMﬁ Tusuuansduan STYLE
Bangkok puszwina it 20-24 Thuea 2567 Tnefiuersug ‘mau
WIBNTFUUNT ThReshdulszsrulanu dudunisaends
Fnennvesgensnnnesiuwitusazniseenuuuesive

Design

DEmark

DITPE. @JHP 92

® Excellence
Award 2023

% PIWAT

The year 2024 was also the first year of an exhibition
to promote Thai textile products under the project
“Have Fun Wearing Thai Textiles” following the initiative
by Her Royal Highness Princess Sirivannavari Nariratana
Rajakanya to promote Thai textile and handicrafts in domestic
and international markets. STYLE Bangkok, which was held
between 20-24 March 2024, was presided over by His
Excellency Mr. Srettha Thavisin, Prime Minister of Thailand.
The event reaffirmed the potential of Thai fashion and

design soft power.

QUALY 4+ HARY 1

TREEVIVE
COLLECTION

NEW ARRIVA CO., LTD.
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“Designers’ Room” (a5 aneenuuuundlnegnanalan), Talent
Thai (@fsineenuwuudumlaialaddaannlan) nsasuwusud
Usziralveludududuasusnisiifinnsesnuuud kusieTa
Design Excellence Award (DEmark) Lagn13d9LaSuuinngss
wernudsdu Weliuszneunisannsnainsuinnssulududn
wazUINT W1UlATINIG Design from Waste of Agriculture and
Industry (DEWA & DEWI) lasanisiasuasidnaninuayaess
fuszneunslvegninudadiu (Carbon Neutrality) uaznnsaaady
g3fafiiunAn BCG wadlnegaina (BCG Heroes)

......

The Department of International Trade Promotion
promotes Thailand’s brands and various trademarks through
various activities. The THINK THAILAND campaign has also
been organized to promote the image and export of food
products and businesses. The Thai SELECT certified mark is
given to Thai restaurants abroad. The Thailand Trust Mark
(T Mark) has been used to enhance the image of Thai
products. In addition, The DITP has also promoted value
creation, innovation for sustainable trade, new entrepreneurs
who are driven by innovations, and Thai designers through
activities such as Designers’ Room (generating Thai fashion
designers to the global market); Talent Thai (generating Thai
lifestyle product designers to the global market); Design
Excellence Award (DEmark - supporting Thai good designed
products and services); Design from Waste of Agriculture and
Industry (DEWA & DEWI — promoting sustainable innovations to
enable entrepreneurs to create innovations for their products
and services; Carbon Neutrality and BCG Heroes Projects to
enhance the potential of Thai entrepreneurs and businesses
with BCG approaches.

SUSTAINABLE LIVING
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n1ssnaalaAngn wIau Iaivuaaialki
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Penetrate Current Markets, Open Up New Markets, and Expand the
Share of Thai Exports in the Global Markets and the Next Normal

auuauuyus:noumsidsounonssuludiudviasuaaia 7 600 sy
14 entrepreneurs

Total number of entrepreneurs supported

asoyaAinsavdonsa
Total value of orders generated

Yauuseann 2566 (manAx 2565 - TuAw 2567) NTudaEsy
nsmseninUssmaatuayuduszneumsdnsinfanssuves
nsu Tufunsdaadunaiandi 7,600 318 a¥1egadinsdaie
N1 22,700 duum aeldnaensinedu nsu ladnfanssy
ilevenenmauazdeImsnsfdagn aiunrmieansaudine
Tusaatmneriunulansduavensus Insdinaudaeasy
madlusnsUssmalddaty ond Top Thai Brands, Thailand
Week, Mini Thailand Week lunaaioouazlodolils 919
Usewmeiautud Qoauu win fenlus snale wagdude [Wudu

2 2’ 700 i—:ll;lil;:\nTHB

In the fiscal year 2023 (October 2022 - March 2024),
The Department of International Trade Promotion provided
support for over 7,600 entrepreneurs in the area of marketing,
thereby generating a total value of orders of over THB 22.7
billion. Under this strategy, the DITP has organized activities
to expand and penetrate markets proactively to generate
demand for Thai products in targeted markets through the
DITP’s trade expos and festivals organized by Thai Trade
Offices abroad. Such events include Top Thai Brands, Thailand Week,
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laensu lasfunagnsuaisnigeanianisnainlugg
Tumaneifiosses (City Focus) Ingldnalnnisdaviriudinaunnas
(Memorandum of Understanding: MOU) Falud 2566 leaaun
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nvald warlunaud wazfinisiauerin MOU egreseiiias
ierfinlomavesduiuaziinisvedinglunsiingrainsneg 1wy
NsAERAINTIENNNA (1571505FUTETITUI)

Thailand Week 202

Manila, Philippines
DISCOVER EXCELLENCE,
TRADE WITH THAI k&

and Mini Thailand Week. They have been held in Asia and
Oceania markets in the Philippines, Viet Nam, Myanmar,
Singapore, Malaysia, and India. The DITP has also looked
for new markets by adopting a “City Focus” approach in
secondary cities engaging in Memorandums of Understanding
or MOUs. In 2023, there were 10 MOUs signed with various
cities in Japan, China, India, South Korea, and Poland. More
MOUs are on the way. They constitute an effective way to
increase the opportunities for Thai products and services in
various markets including in provinces of China.

Thailand Week 2024

Top Thai Brands 2023
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The Ten Target Countries of Thailand’s Proactive Economic Diplomacy
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Japan

dKSy du
2IUSN China
the USA

Germany France

Prerutauuszann 2567 nsuduasunIsAsEnIasEne
NIENTWNINVY NIENTWAITAYUTEINA wavdrtdnaiu
AMENTIUNTALETUNNTAMU (Board of Investment: BOI)
Iguneuilouigannuenisuuss lunsudundeunseutuied
wazduirdouulonemeUsameadealyel 4 “msyaiasugiaden”
Tu 10 Yssimthmnefmhsnuiaudiunseiu s avsgensn
Fu qUu wesull diuma Sudle ansgemiueiisnd inmald
g1gfonsily woninild afreiusiingnianisAiuasriudiu
iswgiafivanuate tieadislentanianisisauiuluuiy
Huusinelng

lowsnid
South
Africa

InKala
South
Korea

dKSY
DNKSU
1pUISOd
United
Arab
Emirates
(UAE)

duldy 1190
915108
Saudi

Arabia

India

At the beginning of the fiscal year 2024, the Department
of International Trade Promotion, the Ministry of Commerce,
the Ministry of Foreign Affairs, and the Board of Investment
(BOI) were tasked by the Prime Minister in adjusting the
paradigm and propel foreign policy through “Proactive
Economic Diplomacy” in ten targeted countries agreed upon
by all the agencies. The ten targeted countries are the USA,
China, Japan, Germany, France, India, the United Arab
Emirates (UAE), South Korea, Saudi Arabia, and South Africa.
Government agencies are to cooperate together to create
diverse trade and business partners to generate trade
opportunities under the aegis of “Team Thailand”.
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Heads of 58 Thai Trade Offices around
the world (Commercial attachés) have been assigned to

Moreover,

closely integrate their proactive work with Heads of the
Offices of Provincial Commercial Affairs in order to plan
the development of trade by utilizing a demand-driven
approach, looking for area-based strategic positions of
provincial groupings, and enhancing capabilities of local
entrepreneurs to the markets by promoting inter-regional
trade and connecting them with international markets.

Examples of recent success include the integration
between Tokyo Thai Trade Office with Nakhon Ratchasima
Provincial Commerce Office. They have enabled Thai
bananas ("N&1e¥ea) to enter the Japanese market by utilizing
FTAs that Thailand has with various countries. the Japan-Thailand
Economic Partnership Agreement (JTEPA) has been effective
since 2007. Under the Agreement, Japan grants special duty
exemption for 8,000 tons of Thai bananas. Bananas are
well-liked by the Japanese but Japan does not grow enough
for domestic demand. Thus, Japan needs to import, on
average, 1 million tons of bananas every year. Thailand has
not fulfilled its 8,000 tons quota. In fact, Thailand exports
only around 3,000 tons of bananas every year. Thai Trade
Office in Japan therefore organized a project to invite
Japanese experts to provide development techniques for
Thai farmers to ensure that Thai bananas conform to Japanese
standards. At the same time, the provincial commerce office
sent representatives into the fields to prepare farmers.
The cooperation then led to the Japanese trade
representatives visiting Thailand and agreeing to buy more
Thai bananas.
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Promote E-Commerce and Platform Economy

Aduniswouundagoas:uuaalanatvwirusgalannsatndnijog
KaoandovruinAaluladgnivasundaw

Develop and build on the existing e-commerce marketplace

to coincide with the changing technologies.

dviasuus:nounisWiugovnNLWIlisgdIannsalndnan 6 400 sy
Total number of entrepreneurs supported 4 entrepreneurs

asoyaAMIsLSINISAING 3 0 74 awuuin
4 million THB

Total value of orders generated
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to Customer) tlodawealEUsneumsansnsavhnsiesula
spmUszmaldegaufiuuszdniam Susesrudasasieliun
il SrunsmuaznIndumsiesulatiuuasuases Taglian
Aldans uenand nsus Iiannszuudugiasangsianisdn
o9ulayl (Smart Online Business Matching) Wiesessuany
Fosnslidosmsooulaififiuiy nsduadunisvenenain
aoulatdrunsuuau (Cross Border e-Commerce) ufiu
ftusinsunamesuaoudisetuilunansuszina TneWan
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UINIAN89 979 TiAusnwin sl anenmduan Tiaiugi
N15WguA1esuIEduA au-neusoulatzluuu Chat nasn
24 Flua 59ud9daRanssu Workshop “Thaitrade #gyas”
shniinia evenelenmaliuifussneunsiludaunansuay
piineldvenenaingisssinaluromnsdaouise Tnodaus
Woumanay 2565 - Ay 2567 nsue aduaSugusenauns
iugesandlvddidnnseiindudindy 6,400 318 adreyad
ASLASAINTTAINTN 30,747 81UV

During the COVID-19 pandemic in which electronic
commerce (e-commerce) played a major role in international
trade, The Department of International Trade Promotion has
developed and built on the existing electronic commerce
marketplace (E-Marketplace), Thaitrade.com to coincide with
changing technologies. Thaitrade.com is a comprehensive
online trading platform in the form of B2B2C (Business to
Business to Consumer) with a view to encourage entrepreneurs
to conduct international trade online to their full potential
while providing security for buyers without a fee. Moreover,
the DITP has developed a Smart Online Business Matching
system to accommodate greater demand for online
channels and cross border e-commerce together with
leading e-commerce partners abroad. Small entrepreneurs
in Bangkok and other provinces who are not registered
as juristic persons but are interested in online trading are
trained to be equipped with knowledge to sell their products
online effectively. Entrepreneurs are prepared for new era
economy. The platform also provides other services such
as advice for product photos and labeling. Online chat is
available 24 hours. The Mobile Thaitrade Workshop has been
organized throughout the country to expand opportunities
for entrepreneurs in the regions of Thailand to export their
products abroad through e-commerce. From October 2022
to March 2024, the DITP has provided support for over
6,400 entrepreneurs, generatinga a total trade value of over
THB 30.747 billion.
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The event was aimed at allowing small entrepreneurs opportunities

to expand their products on 9 global e-commerce platforms.

K TOPTHAI

a‘F!O& BORDTR O v
é' = ("g‘MEF E a’\ ia ‘ﬂ( &TOPTHAI
o The gEREE
> L \3 Vi
= ‘h y * lg» & ‘\\ :g »& /

TOPTHAI Cross Border e-Commerce-Day
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TOPTHAI Cross Border e-Commerce Day 2023 %ul,flu
afausn Tngldumnusuiieanniusinsdnoudde 9 unanwosy
soulatififlanusauilotunsua aeldlasanis TOPTHAI leun
Amazon, Shopee, Klangthai, PChome, Thai Lazada Wag
unapnouiusiingsnglle laun eBay, Alibaba, Tmall Global
uag Pinkol Litondnduliguszneunsnednlsflenavensdudn
uu 9 unasvlesusziulan danelunufnnissanduggsio
fa724

Tunsduindeumstanndaoudiseszerdnly melsuleue
UOITBIUIENTFUUATUALTTUUATIINTNTENTIINIUYE
(Wegfisssu LYede) nsuduaiuN1sAsENINsUsEIMAlALAY
w@3uAanssu Live Commerce lagldgddninanisainudia
(Influencers/KOLs) HutasnnanisAeaulatsenineusene
Wloasansiuiuazduaiunisnedudilng lnsdaadunisld
Influencer iensiniidlutssmALazsnaUsEmA uasilausaieo
funiatenvunaztinuansieds (esudsaiuduiiviosiu
gazivaina Wy anliunsiudsdne-g3 vinseanaiiung
aonunsnmsiausduiuasuinsinegiuslaansdon el
fuslaaineudounasduvevdufuazuinislng sulug
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In the fiscal year 2023, the Department of International
Trade Promotion organized TOPTHAI Cross Border e-Commerce
Day 2023 for the first time. The DITP cooperated with
9 e-commerce platform partners including those under
TOPTHAI project, namely Amazon, Shopee, Klangthai,
PChome, Thai Lazada, and newcomers, namely eBay, Alibaba,
Tmall Global, and Pinkoi. The event was aimed at allowing
small entrepreneurs opportunities to expand their products
on 9 global e-commerce platforms. During the event,
72 business matchings were made.

In the next phase of e-commerce development, under
the policy given by the Deputy Prime Minister and Minister
of Commerce (Mr. Phumtham Wechayachai), the Department
of International Trade Promotion has added Live Commerce
activity whereby influencers/KOLs are invited to promote Thai
products on online platforms both domestic and overseas.
Collaboration has been forged with key private sectors
and artists to help promote local products in international
markets such as through boy love and girl love series, and
indirect marketing of Thai products and services with a view
to generate the popularity of and demand for Thai products
and services.

% ]
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Develop Capabilities of Entrepreneurs to Be Ready
for Changes towards a New Era Economy

WauuAngNIWRUS:NdUNIS
Develop capabilities of entrepreneurs

3 4,8 2 1 Z:tjrepreneurs

4 naukangas
key topics

AIUSWUTIUGIUNISANSKIVUS:INA Kangasnisasivgovnivaaia asnsvduaialolunisringsio
Basic Knowledge on International Trade Marketing and Business Motivation

Kangasnisaswanuidundvikgdvoanna:nsoiiy KangasnisasoyaAWua:ssions:IaTrL
Strengthening Exporters and Networks Value Creation and New Businesses
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Between October 2022 and March 2024, the Department
of International Trade Promotion enhanced capabilities
of 34,821 entrepreneurs through training/seminars on
international trade on 4 key topics, namely; (1) Basic
Knowledge on International Trade - basic knowledge
and skills in the conduct of international business and
trade; (2) Marketing and Business Motivation — fostering
of motivation in the conduct of business and development
of entrepreneurs to enable them to build on and open up
new marketing channels in various forms; (3) Strengthening
Exporters and Networks - generation of strong trade
networking for entrepreneurs, business persons, public and
private sectors to promote Thai businesses abroad; and
(4) Value Creation and New Businesses — capacity building
for entrepreneurs, including knowledge on new trade
opportunities from key trade megatrends. Each training
topic had activities such as an Export Clinic with Thai Trade
“representatives abroad”, From Gen Z to be CEOs which
is a project to prepare participants with knowledge on
global trade, exports, and various thoughts from successful
business persons, and a seminar titled “Modern Agricultural
Products Sold Online by the Ministry of Commerce”,
to provide knowledge on marketing through online channels
in a comprehensive manner including areas on motivation,

new strategies for business, and online business law.
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To further enhance the new generation of entrepreneurs
on soft power following the Government’s promotion of
11 targeted Thai Soft Power industries, the DITP’s New
Economy Academy has cooperated with the Department
of Intellectual Property and partners to organize a seminar
titled “Equipping Thai Entrepreneurs with Soft Power
x Intellectual Property”. The seminar aimed to promote
Thai Soft Power while providing knowledge on intellectual
property. The event was presided over by Mr. Phumtham
Wechayachai, Deputy Prime Minister and Minister of
Commerce, and Ms. Paetongtarn Shinawatra, Chair of the
National Soft Power Development Committee, with more
than 600 participants at the event.

— —

anau

usawdwonasIng @avanusaunsweaiaunivdeynyd

Thai Soft Power while providing knowledge on intellectual property.
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Enhance International Trade Services with Digital Technology

govmvlRuSnsdoya/AusSnun
Information Service Channel

IMUI0asIRAUENU

KUD8VUIAZDURTKAUZENL

Augusnisvayana:AUSnn

Information service counter

an8gasvLAIUNISANS:KINVUSINA
DITP Call Center 1169

NISWUWEUNUN
Chatbot

nudLESUNIMIENIUTEIMAlIUINSEUSENOUNSUAY
gitaulafunsdsenisUssmaludavsyana 2566 (Haiay
2565 - funAy 2567) 14nn1 50,000 518 HIUTDINIA99) 917
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WieirsygRauasdiny Snousuiaudanuannsavesynans
Wiglisassuinueruuulval (Upskil/Reskil) sisludumelulad
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1169

Mobile unit

nAludeyrndasovisau
mslns.ooniWialkusnisdoya
na:fkAusnunvinsAwr
Telephone services to
resolve complaints and

SERVICE
CENTER

provide information and advice

TRusnisiutivuus:uncu 2566
provided services in the fiscal year 2023

5 o’oo 0 Z:\Etjrepreneurs

The Department of International Trade Promotion

(Valallon!
for over

provided services for over 50,000 entrepreneurs and those
interested in international trade in the fiscal year 2023
(October 2022 - March 2024) through various channels such as
DITP Call Center 1169, chatbot, mobile units and telephone
services to resolve complaints and provide information and
advice.

Furthermore, the DITP is committed to enhancing our
trade services through the utilization of information systems
and big data analysis. With collaboration from Government
Big Data Institute (GBDI), Digital Economy Promotion Agency
(depa) under the Ministry of Digital Economy and Society,
training to upskill and reskill personnel on topics related
to digital technology, and information analysis and usage.
This is aimed to equip entrepreneurs as well as increase
efficiency of the transformation of government agencies
towards the goal of becoming a digital government.
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1 ,400 :::.2: people

y

(1 Tu 6 yovUs:xInsnvlan
1 in 6 of the total world population)

aanadvoon / Export market

dudu 2 yovlny
Ranks as No. for Thailand

China is considered a large consumer market with
over 1,400 million people or 1 in 6 of the total world
population. The People’s Republic of China ranks as the
first trading partner and the second export market for
Thailand. The Department of International Trade Promotion
has been looking for ways to raise value and exports of Thai
entrepreneurs through meetings and negotiations to open
up new markets in potential cities or provinces in China by
negotiating trade cooperation MOUs and proactive activities
especially for SMEs.
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(1) The Visit to China by Deputy Prime Minister and
Minister of Commerce (Mr. Phumtham Wechayachai)

In order to expand cooperation on trade and enhance
Thailand-China economic benefits in accordance with the
Economic Diplomacy policy, high-level management of the
Ministry of Commerce have continuously paid visits to various
cities in the People’s Republic of China.

« The Visit to Shanghai between 4-6 November 2023 — The
delegation met with the Minister of Commerce of China
(Mr. Wang Wentao) to discuss the 7" Thailand- China
Joint Committee on Economic Cooperation which
would be hosted by China. Thailand aimed to
increase the quota for Thai films to be screened in
China. At the same time, the delegation also met
with key Chinese private sector, including SINOPEC,
Shanghai Services Federation, and companies related
to electronic vehicles, e-commerce platforms, Al
renewable energy, and health and entertainment
businesses.

The Visit to Shenzhen - Hong Kong Special
Administrative Region between 8-12 March 2024 -
The delegation met with the private sector involved in
rice industry, namely, Shenzhen Zhongtai Rice Co., Ltd.,
Shenzhen Granlux Associated Grains Inc., China Merchants
Godown, Wharf & Transportation Co., Ltd. and the Rice
Merchants” Association of Hong Kong. The delegation
also met with high-level representatives of the
government, including Secretary for Commerce and
Economic Development in Hong Kong (Mr. Algernon
Yau), Financial Secretary of Hong Kong (Mr. Paul Chan),
and Secretary for Financial Services and the Treasury
(Mr. Christopher Hui) to discuss ways to forge
linkages between Thai and Hong Kong private sectors,
especially SMEs, businesses pertaining to health and
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(3) Nsavuy MOU AukUdgvUWUSTasudu

ASUALASUNITATEUINUSENALAIANTAIWIN MOU fu
PNENUNUEARTILAY 4 ey lown

avuu 1 unAu 2566
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Us:5n1oviduidu (CCPIT, Shenzhen)

New MOU signed on 1 March 2023
with China Council for the Promotion of International
Trade Shenzhen Municipal (CCPIT)

elderly services, real estate, and soft power. During
the visit, the delegation also attended the FILMART
2024 to promote Thai entertainment industry through
the Thai Night event, which was a platform to raise
awareness of Thai film and entertainment industries
on the international stage.

(2) The Survey of Transport and Logistics Routes in
Yunnan Province

High-level executives of the Ministry of Commerce and
the management of the Department of International Trade
Promotion paid a visit to Xishuangbanna Dai Autonomous
Prefecture in Yunnan Province between 27-29 March 2024 to
discuss with the management of the land and rail customs
office at Mohan on ways to reduce the time taken to transport
goods and release fruit products, as well as survey the readiness
and facilities at the Mohan border checkpoint for the transport
of fruit products that would be coming in from Thailand. As for
the land border checkpoint at Mohan, the Chinese government
has built additional lanes for traffic in both directions to reduce
the traffic density of freight trucks. At present, the checkpoint
is able to accommodate 300-400 freight trucks per day from
Lao PDR. As for the rail border checkpoint on the Laos-China
Railway, there are 3 rail services to transport fruit products every
day, each service comprises 35 freight trains, with the possibility
of having cold chain equipped freight containers. Mohan
checkpoint has opened product-specific inspection facilities for
fruit, cereals, and chilled aquatic animals, thereby increasing
the opportunity of exporting Thai agricultural products.

(3) Signing MOUs with partner organizations in China

The Department of International Trade Promotion has
conducted MOU singing ceremonies with 4 partner
organizations in China:

avuu 26 JunAu 2567
usun Tsun UlasinDnoa AasUaIsEU (SINOPEC)

New MOU signed on 26 March 2024
with China Petroleum and Chemical
Corporation (SINOPEC)
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MEMORANDUM OF UNDERSTANDING
SIGNING CEREMONY

avuludoony 11 JunAu 2567
anwaJuln1sANgovnY (HKTDC)

Province extension of MOU signed
on 11 March 2024 with the Hong Kong Trade
Development Council (HKTDC)

MOU widnfiagreliAanisuaniudsudeyanieulouns
PUNTIAN NIELERUNTIANANTINTIAU LaznTvenenaUse ol
NMINIAMAUALAzUINSUsEINAe seminslneiuideyunna
Ainenmluiuegesounu

avulu 17 KA 2566
NSUWII¥gUUNaguulu

New MOU signed on 17 August 2023
with the Department of Commerce of Yunnan

These MOUSs will foster exchanges of information or trade
policies, promote joint activities, and expand benefits of trade
in goods and services between Thailand and potential cities/

provinces in China in a comprehensive manner.

X 2@

CcAEXPO

F20@PE-FHEBEIS

THE 20™ CHINA-ASEAN EXPO .
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CyINA-ASEﬁAN BUSIN!;TSS AND INVESTMENT SUMMIT
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(4) Participation in Key Trade Expos in China

The participation in trade expos abroad helps support
entrepreneurs especially SMEs to have direct access to market
information, consumer behavior, and export opportunities.
Thus, the Department of International Trade Promotion
has selected potential Thai entrepreneurs to participate
in the China - ASEAN Expo (CAEXPO) in Nanning every year.
The latest edition was held between 16-19 September
2023. Thai entrepreneurs from food and beverage, health
and beauty, jewelry and fashion, as well as home product
industries participated.
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Annual Meeting of the Council of ASEAN-Japan Centre (AJC)

Audodou-quu (ASEAN-Japan Centre: AJC) fodaiiio
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ASEAN-Japan Centre (AJC) was established on 25 May
1981 with 7 founding members namely, Japan, Brunei,
Indonesia, Malaysia, the Philippines, Singapore, and Thailand.
The seven nations signed the Agreement Establishing the
ASEAN Promotion Centre on Trade, Investment and Tourism
on 22 December 1980. Later, Cambodia, Lao PDR, Viet Nam,
and Myanmar joined, thus increasing the number of member
countries to 11. The purpose of the Centre is to promote
trade, investment, tourism, and people-to-people exchanges
between ASEAN member states and Japan. The 11 Council
Directors (CDs) are appointed by ASEAN member states and
Japan. For Thailand, Director-General of the Department of
International Trade Promotion (DITP) is the Council Director.
Each year, the annual meeting of the Council is held in order for
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the Council Directors to approve the AJC draft annual program
and budget. Itis also a platform for member states to discuss
various issues relating to the work of the AJC at the policy
level. The Japanese Budget Year 2023 was the time for the
Director-General of the Department of International Trade
Promotion (DITP) to become the Chair of the Council. During
his tenure, several key decisions were made including the
approval of the annual program and budget whereby most
projects focused on micro, small and medium enterprises
or MSMEs, the improvement of quality of life for people in
ASEAN especially women and youth through exchanges and
networking activities. These groups will be key in regional
socio-economic development. Activities proposed also
included those that aim to stimulate and promote investment
in ASEAN member states, in particular green investment,
creative economy, and eco-tourism development. Activities
that aim to analyze ASEAN’s economic policies and supply
chains have also been included.

-JAPAN 50th YEAR COMMEMORATIVE SUMMIT

venaniflud 2566 Jududurenisiadunasdlulenia
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Gu densu Tifldhusnlunsiwanuvesinesnuuulyed
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Moreover, the year 2023 was the year that commemorated
the 50" Anniversary of ASEAN-Japan relations. The DITP also
took part in bringing 6 pieces of work by Thai designers who
were awarded the G-mark to exhibit in the ASEAN Pavilion at
the World Design Assembly (WDA), the International Design
Liaison Center in Tokyo. They attracted a lot of attention
from the Japanese and visitors from other countries.
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(1) Business Networking in Colombo During the Signing
of Thailand-Sri Lanka FTA

On the occasion of the signing of the Free Trade
Agreement (FTA) between Thailand and Sri Lanka on 3
February 2024, the Department of International Trade
Promotion (DITP), with the aim of raising awareness of
the FTA, held a business networking event whereby 21
Thai entrepreneurs from 11 industries and 116 Sri Lankan
entrepreneurs participated, resulting in 70 pairs of networking
events. Moreover, the Thai Prime Minister and the Sri Lankan
President gave statements reaffirming confidence in being
part of mutual’s supply chains, especially in the industries
of fishery product processing, gems and jewelry, and textiles.
The two leaders also mentioned Thailand’s opportunities
in investing in Sri Lanka to build on the production of
intermediate goods from Thailand to export to Western
countries. In addition, Thailand and Sri Lanka may provide
mutual support in advancing the countries towards becoming
logistics hubs for our respective regions.
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(2) Activities to Integrate the Work of Commercial
Attachés and Heads of the Provincial Commercial Affairs
Offices to Manage Agricultural Goods

The Ministry of Commerce attaches importance to the
integration of work among the headquarters, provincial,
and overseas offices, in particular the cooperation between
commercial attachés and heads of the provincial commercial
affairs offices in order to manage agricultural goods.
The Department of International Trade Promotion, as the
organization that coordinates this integration, has supported
the mission of promoting exports of processed agricultural
products. One of the key products is palm oil. Between
24-27 August 2023, Thai Trade office in Mumbai, together
with the Provincial Commercial Affairs Offices in Surat Thani
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and Krabi, as well as the Federation of Thai Industries in Surat Thani
welcomed the Solvent Extractor’s Association of India,
the importer of crude palm oil from Thailand for the
production of consumable oil in Surat Thani and Krabi
provinces. The Solvent Extractor’s Association of India came
to Thailand to participate in 3 activities:

« Palm Oil Business Matching - resulting in purchase
orders of around 80,000 tons within a year (in addition
to the existing orders of around 850,000 tons).

The Department of International Trade Promotion
held a seminar on the Future of Thailand-India
Cooperation in the Palm Oil Industry. Representatives
from The Palm Oil Crushing Mill Association,
The Solvent Extractor’s Association of India, the
Department of Foreign Trade, and the Department
of International Trade Promotion, as well as Prince of
Songkla University attended the seminar. Participants
concurred on the need to enhance association to
association (A2A) cooperation which can be part of the
“Market to Lead, Innovation to Complement” model,
driven by the private sector.

Site Visits by the delegation of the Solvent Extractor’s
Association of India - included discussions on
supporting factors for palm oil such as palm oil storage
and western seaboard ports. The abovementioned
integration of the work between commercial attachés
and heads of the provincial commercial affairs offices
can be expanded and adapted to the supply chains
of processed agricultural products in other regions
of Thailand.
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(1) Visit to USA to discuss with entrepreneurs, importers,

and exporters on ways to enhance markets for Thai products
between 31 October — 5 November 2022

» Meeting with executives from Space Exploration
Technologies Corp.

Space Exploration Technologies Corp. is generally known
as SpaceX. It is the designer and producer of spacecrafts
as well as the operator of space travel services. SpaceX
was founded in 2002 by Elon Musk with the goal of
reducing the cost of sending rockets to build colonies
on Mars. At present, the Company has developed and
produced two types of shipping rockets namely,
Falcon 1 and Falcon 9. This is a revolution in the space
industry. SpaceX is also an owner of advanced
technologies that produce a number of innovations
affecting the future of humankind. The Company is also
implementing the Starlink project which is a constellation
of low Earth orbit satellites to provide high-speed
internet connection covering more than 44 countries
around the world with over 3,000 satellites in operation.
(In the ASEAN region, the project covers Singapore,
Malaysia;-and Indonesia.) Starlink works by-sending
internet. information between' Earth and satellites,
utilizing the latter to connect all continents of the world.
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» Meeting with executives from LAX-C Inc.

LAX-C Inc. was founded and operated by Thai business
persons. It is the largest importer and distributor of
Thai goods for restaurants and Thai shops in western
United States for both wholesale and retail. LAX-C Inc.
is situated in the business district bordering Chinatown
and Downtown Los Angeles. Its premises covers an
area of 22,400 m?. It is the store with the most diverse
Thai products in all of USA, with distributions across
the country.
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» Meeting with executives from Overhill Farms, Inc.

Overhill Farms, Inc. is a business under CP Foods North
America which produces ready-to-eat frozen food both
in the forms of co-manufacturing and private labels
for Walmart, Kroger, Safeway, ALDI, Albertsons, Target,
H-E-B, and Dollar Tree which are retailers with branches
across the USA. The Company provides Customer Food
Service for Panda Express by producing semi-cooked
fried chicken that is the main ingredient for Orange
Chicken, the most popular and best-selling menu of
Panda Express. The Company’s service covers the
whole of Western USA (including Alaska and Hawaii).
AFC Franchise Corp. is the producer of ready meals
such as Teriyaki chicken for over 4,000 “Hot Bar Kiosks”
retailers across the country. Furthermore, CPF has
a policy to promote and support authentic Thai food
around the world. At present, it has developed
ready-to-eat Pad Thai to be sold at Costco, a major
wholesaler with branches across the USA. It is in the
middle of developing other Thai dishes such as fried
rice, stir-fried chicken with holy basil, chicken Khao
Soi, Tom Kha Kai, and chicken green curry. This is in
line with the policy of the Ministry of Commerce which
has sought to use Thai food as a soft power to raise
awareness of Thai food among American consumers,
leading to the demand for other Thai products.
The delegation took this opportunity to discuss ways
to cooperate in order to expand markets for Thai food
products, making Thailand a global cuisine. CPF is one
of the potential companies that will propel such policy
towards success.

MANAGEMENT
D
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(2) Visit to USA by high-level executives of the DITP

between 17-25 July 2023

» Attending lifestyle product pop-up stores, an
activity to proactively promote the sales of lifestyle
products as megatrend setter in SoHo, a business
area and a major and leading fashion and lifestyle hub
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of the world. The objective of the activity was
to enhance Thai lifestyle products, develop
competitiveness of entrepreneurs and expand exports
into the USA. The activity involved the exhibition of
Thai lifestyle products including home decoration,
fashion, and jewelry products in the form of a pop-up
store. There were products from 45 brands at the
exhibition. The activity received positive feedback from
both buyers and influencers in New York, thereby
stimulating the export of Thai fashion and lifestyle
products, utilizing the network of participating buyers
and importers who were from high fashion stores,
department stores, e-commerce channels, the press,
and influencers.

« Attending in-store promotional activities at H Mart
- The activities were held under a theme of Thai-licious
between 21 July - 4 August 2023 at H Mart Jericho
(New York City) and H Mart Edison (New Jersey) with
the aim of introducing and stimulating the consumption
of Thai food. At the events, there were exhibitions of
Thai food products, demonstration of Thai cooking,
and Thai dance performance. They were positively
received by American consumers. H Mart now has 74
branches in 14 states. H Mart imports food products
from South Korea, China, Taiwan, and Thailand. As for
Thailand, the supermarket imports coconut milk,
canned food, canned fruit, and seasoning products.
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(3) Visit to Latin America (Argentina, Chile, and Brazil) by
high-level
June - 10 July 2023

executives of the DITP between 28

usida
Brazil

21sPUAUN
Argentina

(3.1) Argentina

Business matching event - a total of 18 Thai
entrepreneurs and 43 importers from Argentina
participated. They were from industries
involving automobile parts, construction

equipment and materials, and processed food.

Signing ceremonies of the MoUs - Director-
General of the Department of International
Trade Promotion (DITP) presided over the
signing ceremonies of three MoUs between
Thai exporters and Argentine importers from

the food, and latex rubber thread industries.

Meeting with key importers and business
persons including: Asociacion de Fdbricas
Argentinas Terminales de Electronica (AFARTE);
Mercosur ASEAN Chamber of Commerce
(MACC); ARREDO Company, Argentina’s largest
distributor and importer of home decoration
products with branches in Argentina, Chile, and
Uruguay; IFISA S.A., importer of food products;
CEPINDUS S.A. Company, an importer of rubber
products and an official dealer of Thai rubber
products (HV FILA Company) in Argentina;
MAS ORIENTE S.R.L., an Asian supermarket;
TERCOM S.R.L., an importer of automobile
parts; ALIMENTOS VILLARES, importer of food
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products from Thailand; BGH S.A., a leader in
the electronic appliance industry; De Maio
Jewelry, a distributor of gems and jewelry; and
Toyota Argentina, a large importer of Thai
automobile parts.

(3.2) Chile

 Business matching event - a total of 18 Thai
entrepreneurs and 62 importers from Chile
participated. They were from industries
involving automobile parts, construction

equipment and materials, and processed food.

Meeting with key importers and business
persons including: Jumbo Department Store;
DERCO S.A., importer of automobile products
and parts; IMPORTADORA BICIMOTO LIMITADA,
importer of plastic bumpers from Thailand;
IMPORTADORA CUATRO RUEDAS LIMITADA,
importer of spare parts and automobile parts;
ICB S.A., importer of food products; VISOURCES,
a major importer of construction materials;
Sigdo Koppers Group, the largest operator of
mines in Chile; SOFOFA; and Santiago Chamber

of Commerce.

(3.3) Brazil

» Business matching event - a total of 19 Thai
entrepreneurs and importers from Brazil
participated. They were from industries
involving automobile parts, construction
equipment and materials, and processed food.

Signing ceremony of MOUs — Director-General
of the Department of International Trade
Promotion (DITP) presided over the signing
ceremonies of MOUs between Thai exporters

and Brazilian importers.

Meeting with key importers and business
persons including: Mercearia e Bomboniere
Towa Ltda, owner of TOWA Supermarket; SEIWA
Exportacao Importacao Ltda, importer of food
products; UNIQUE TOYS COMERCIO, a distributor
of Thai wooden toys; and Sao Paulo Chamber
of Commerce, a mechanism that enables
penetration to markets in key states. Moreover,
Sao Paulo Chamber of Commerce expressed
its readiness to help publicize the DITP’s
product exhibition activities among its members
and foster cooperation with the DITP, as well
as discuss ways to expand markets between
Thailand and Brazil in the future.
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4) Visit to the USA by Deputy Prime Minister and Minister
of Commerce (Mr. Phumtham Wechayachai) and high-level

executives of the Ministry of Commerce between 17-22
January 2024

(4.1) Foster networks of trade and investment

partnerships:

Presiding over the Signing Ceremony of an
MOU on rice and Thai food in accordance
with the Government’s policy which is a
priority for the Ministry of Commerce - the
aim is to promote Thai products in the global
market.

Meeting with key importers and visiting
premises of companies - including: LAX-C
Inc., a wholesaler and a retailer with the most
diverse range of Thai products in the USA,
Sun Lee, Inc., an importer of key food products
such as jasmine rice, canned vegetables and
fruit, seasoning, chili pastes, dried fruit, frozen
vegetables and fruit, ready-to-eat meals,
beverages, ready-made curry pastes, and
kitchen appliances.

(——— Ty, p—
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(4.2) Promote soft power through Thai food:

Presiding over the launches of new Thai food
products by Overhill Farms, Inc, a company
under CP Foods North America, including
Chicken Phanaeng, Khao Soi, Green Curry, and
Phat Kaphrao (stir-fried holy basils), to be sold
at branches of Costco, a major wholesaler in
the USA.

Visiting Farmhouse Kitchen Thai Cuisine
which has received Thai SELECT label and
meeting with FoodBeast Team, a major
influencer with 1.6 million followers on
Instagram and a total of 26 other influencers
who were there to generate contents on Thai
food to raise awareness among American
consumers of the uniqueness and enticing
tastes of Thai food.

(4.3) Promotion of Thai Products with Ralphs

Fresh Fare — Ralphs Fresh Fare is a mainstream
retailer while Golden Star Trading is a key rice
importer. The DITP collaborated with both
companies to organize promotional activity to
promote Thai products in the form of an in-store
promotion to increase and expand opportunities
for exporting Thai products. During the period of
one week (between 17-23 January 2024),
in 182 branches, the sales of Thai products
increased from the normal period by 20 percent.
Itis expected that the value of imported jasmine
rice from Thailand will reach approximately
USD 60 million.
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Eyes on Africa 2024: Business Matching and Sourcing Forum
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Eyes on Africa 2024: Business Matching and Sourcing
Forum - The event was held on 26 March 2024. There were
a total of 21 importers from 5 countries namely, South Africa,
Egypt, Kenya, Tanzania, and Nigeria, and a total of 105 Thai
exporters/entrepreneurs registered to attend. A total of 96
companies made appointments and a total of 560 trade
negotiations were carried out. The top three products that
were of great interest for negotiations were rice, ready-made
food (instant noodles, canned fish, and seasoning), and
coconut juice.
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In line with the policy of Deputy Prime Minister and
Minister of Commerce (Mr. Phumtham Wechayachai) who
prioritizes the utilization of “Soft Power” as a mechanism
to add value to products and services, thereby enhancing
the country’s competitiveness and promote confidence for
Thailand on the global stage. The Department of International
Trade Promotion (DITP) has supported Thai entrepreneurs in
expanding to overseas markets, develop skills, and promote
positive image of industries related to films, dramas, series,
animations, characters, games, and others. In terms of
products, the goal is to become the regional IP champion.
In terms of services, we aim to be the provider of high-quality
services. The DITP has utilized this business to expand into
new ways of marketing through, for example, boys love and
girls love series.
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Key Project in the fiscal year 2023 (qa1AV 2566 - Tu1AU 2567)
« AINTIUFUARIIINIATUNULARELA Key projects in the fiscal year 2024
Business Matching Activity in (October 2023 - March 2024)
the American Film Market 2022 - lasamsuusznaunsdniiuny
- Tnavea 1y ONT0TY 3 @mns 2022 Bringing entrepreneurs to attend
Global Game Exhibition G-STAR 2022 gamescom asia 2023
» AINTTUIUARIIINTATIIM Business Matching Activity in - fInssuasunIeviengianeluny
Hong Kong Film & TV Market 2023 Business Networking Activity in
- unnssulawan ADFEST 2023 TIFFCOM 2023
« IassmMsnumAnIanImeuasLedmtuU TR « AINTTUIUARTINIATUNY
Annecy International Animation Film Festival 2023 Business Matching Activity in
- lasennsdaasugInanTvianeumnus Hong Kong International Film & TV Market 2024
Tusu Bangkok International Digital Content Festival 2023 - fanssudaasugsnalawalua ADFEST 2024
(BIDC 2023)
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According to the International Logistics Performance
Index (LPI), in 2023 Thailand ranked 34™ among 139
countries around the world and ranked 3 in ASEAN
(following Singapore and Malaysia) (source: World Bank).
Thailand has a total of 35,403 logistics entrepreneurs.
The top five businesses in this sector are: (1) Land Transport
and Pipelines (72.46 percent); (2) Freight Forwarders and
Customs Agents (14.02 percent); (3) Inventory Managers
(5.36 percent); (4) Warehouses (2.61 percent); and (5) Water
Transport (2.19 percent).
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Thailand attracts THB 41,651.65 million in foreign
investment in the logistics industry. The Department of
International Trade Promotion organized TILOG - LogistiX 2023
during 17-19 August 2023 at the Bangkok International Trade
& Exhibition Centre (BITEC) under the theme “Smart and
Green Logistics for Sustainable Tomorrow” to encourage
entrepreneurs to adapt themselves to the global trends
and measures imposed by trading partners. At this event,
there were signing ceremonies of multilateral agreements to
promote logistics competition in Thailand between 9 logistics
associations and federations.
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The Department of International Trade Promotion
together with the Thai Chamber of Commerce and
Koelnmesse organized THAIFEX — Anuga Asia 2023 during
23-27 May 2023 which was the 32" edition, to promote
exports of food and beverages products of Thailand with
the ultimate goal of making Thailand a hub of exhibitions
of food, food-related technologies, and services in Asia.
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The Department of International Trade Promotion
together with the Thai Auto - Parts Manufacturers Association
(TAPMA), Thai Auto Parts Aftermarket Association (TAPAA),
Thai Subcontracting Promotion Association (THAI SUBCON),
and Worachak Automotive Synergy Association (WASA)
organized the 9" Thailand International Auto Parts &
Accessories Show (TAPA 2023). TAPA is normally held every
two years. At the 9" edition, there were both an onsite and
a virtual trade show through www.tapa2023.ditpvirtual.com.
Products on exhibition included engines & transmissions,
brake systems, steering systems, body parts, electrical/
electronics, suspensions, interiors/exteriors, and others.
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Lifestyle, Fashion, and Craft Products
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23-24 MARCH 2024

QSNCC, Bangkok Thailand

FB / IG : STYLE Bangkok Fair
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This is one of the industries that play a major role in

driving the Thai economy. Thus, every stakeholder needs to
join hands in developing products or innovations that are
creative while raising awareness of the need to be responsible
to the environment and move towards sustainability.
In order to promote Thai lifestyle products that resonate well
with global trends, STYLE Bangkok has been a driving force
that aims to make Thailand a leader in lifestyle and fashion
products that can truly grow sustainably.
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STYLE Bangkok 2024
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STYLE Bangkok is Asia’s leading exhibition for lifestyle,
fashion, and craft products that is held every year. The 2024
edition was the 7" year of STYLE Bangkok. It provides a
platform to show the potential of Thai producers, exporters,
designers, local entrepreneurs and entrepreneurs with interest
and creativity for lifestyle, fashion, and craft products for the
eyes of international investors, entrepreneurs, and customers
from Thailand and all around the world. The event was held
at the Queen Sirikit National Convention Center (QSNCC)
during 20-24 March 2024 under the theme “CHICNATURE”.
It reflected the stance of the event that sought to connect
nature with style. The focus was on raising awareness of
entrepreneurs on sustainable business, responding to the
demands of buyers and importers, especially those that seek
designed products, as well as hospitality, and project-based
products. It was suitable also for those seeking new materials.
STYLE Bangkok 2024 had 505 companies exhibiting with 826
booths. The number of total visitors over the five-day period
was 25,545 from 49 countries, generating a transaction value
of more than THB 1,756 million.
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Gems and Jewelry

Organized by

BANGKOK GEMS
& JEWELRY FAIR
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Bangkok Gems & Jewelry Fair is a key part of the action
plan of the Department of International Trade Promotion
(DITP) to promote and provide support for the Thai gems and
jewelry industry. The main objective is to expand markets
and enhance the competitiveness of Thai gems and jewelry
entrepreneurs at an international level. It has been more than
40 years since the DITP began organizing the Bangkok Gems
& Jewelry Fair to establish an international trading platform
and open up opportunities for Thai SME entrepreneurs at all
levels, as well as new designers, who want to expand their
businesses abroad, to meet and negotiate, foster partnerships
and undertake business networks with businessmen,
buyers, and those industry insiders from around the world.
Furthermore, Bangkok Gems & Jewelry Fair is a platform of
knowledge exchange between Thai entrepreneurs and foreign
buyers, and a key platform to promote the image of the Thai
gems and jewelry industry.
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Bangkok Gems & Jewelry Fair 2023
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At the 69" Bangkok Gems & Jewelry Fair, Her Royal
Highness Princess Sirivannavari Nariratana Rajakanya
presided over the opening ceremony with exhibitors from
1,125 companies, occupying 2,483 booths. Among these,
952 companies were from Thailand, occupying 2,249 booths
and 162 companies were from overseas, occupying 222
booths. The top five countries/areas who sent the highest
number of exhibitors were Hong Kong, Sri Lanka, Japan, China,
and Singapore. The total number of visitors was 17,299,
with 11,523 from Thailand and 25,776 from overseas.
The top five countries with the largest proportions of visitors
were India, China, Myanmar, Sri Lanka and the USA. The total
value of purchase orders and business negotiations was
THB 3,950 million. Products that attracted attention at the
event were gemstones, fine jewelry, silver jewelry, diamonds,
and gold jewelry. From cooperation from all stakeholders,
Bangkok Gems & Jewelry is now the largest exhibition of gems
and jewelry in Thailand, the oldest in Asia, and one of the four

most important gems and jewelry exhibitions in the world.
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Royal Thai Volunteers Project

“DITP Cleaning Up, Cleansing Heart” for the Year 2023
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On Wednesday 7 December 2022, the Department of
International Trade Promotion organized “DITP Cleaning Up,
Cleansing Heart” activity at Chaloem Phra Kiat Worawihan
Temple in Nonthaburi and around the monument of His
Majesty King Phra Nangklao Chaoyuhua (King Rama Ill) as a
tribute to His Majesty King Bhumibol Adulyadej The Great
(King Rama IX) on the occasion of Thailand’s Father Day,
5 December 2022. The activity was also aimed at raising
awareness of the DITP’s personnel on the importance of
the nation’s key institution and the commitment to public
service. DITP’s Executives and officials totaling 81 persons
participated in the event.
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The activity was also aimed at raising
awareness of the DITP’s personnel on the
importance of the nation’s key institution

and the commitment to public service.

Activities

1. Donating money to buy cleaning tools and
equipment such as grass brooms, coconut stalk brooms,
dustpans, bin liners, mops, marble scrubs, floor squeegees,
cleaning cloths, and cleaning liquid/powder for cleaning
the footpaths in the temple, the area surrounding the
monument of His Majesty King Phra Nangklao Chaoyuhua
(King Rama II), and the toilets of Chaloem Phra Kiat
Worawihan Temple.

2. Offering necessities and cleaning tools and
equipment for monks at Chaloem Phra Kiat Worawihan
Temple and offering oblation to the monument of His
Majesty King Phra Nangklao Chaoyuhua (King Rama Il).

3. Participating in the cleaning by sweeping and
collecting rubbish on the footpath in front of the temple’s
main hall (Ubosot), footpath along the Chao Phraya River
bank, the area around the monument, and the toilets of
Chaloem Phra Kiat Worawihan Temple.
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DITP CSR Project:
“DITP Tackling Climate Change Together”

“DITP $aila...anlandou” ileilunsduafuliyaainsves
N3UY ASEVINTNISQUasNYMINeINToIIUIA wazfiodums
andsuansldvindmanadin lagihvimihnarafnnauidng
N32UUNT Recycle-Upcycle  TasRanssudanarandunisyae
wsuasilviyaansveansuy FannslininensegeAuauag
AnUszlonigegn uazdaadunssavinAnssuiiainslifnnis
TRnoranian aunsaysaInIsNIsyiusudenunnaagu
I§eensiiuszansam  wazdadudiunidunistivandiuiu
yognanaandunisluiymusannglandeuluilagiu

The Department of International Trade Promotion organ-
ized an activity “DITP Tackling Climate Change Together” to raise
awareness of DITP’s personnel on the need to care for natural
resources and reduce the use of plastic bottles in which plastic
bottles are brought into the Recycle-Upcycle processes.
The activity also encouraged DITP’s personnel to learn how
to best utilize resources. The DITP encourages participation in
the activity which will amount to developing a volunteering
conscience with the ability to integrate and cooperate with
various sectors in an efficient manner. This is also part of the
efforts to help reduce the amount of plastic waste which is
part of the causes of global warming.
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The DITP encourages participation
in the activity which will amount to
developing a volunteering conscience
with the ability to integrate and
cooperate with various sectors

in an efficient manner.
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Activities

1. Organizing donation of used PETE plastic bottles
such as water bottles, and clear and colored soft drink
bottles. Labels must be taken out. Bottles must be cleaned
both inside and outside and dried. Plastic bottles are sorted
according to their types.

2. Coordinating with the leading plastic product
manufacturers such as New Arriva Company Limited (Qualy
Design Space), CirPlas Tech Company Limited (CirPlas),
and Thai Taffeta Company Limited to install tools and
equipment to collect/gather water plastic bottles.

3. Putting up used plastic bottles donation points
within the DITP’s building.

4. Collecting plastic bottles and delivering them to
the 3 companies.
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DITP CSR Project

to donate money and offer necessities to monks and
“Rachawadee Home for Persons With Disabilities Protection

and Development (for Girls)”
and “Home for Handicapped Animals Foundation”
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Between January-March 2023, the Department of
International Trade Promotion organized a DITP CSR Project
to donate money and offer necessities to monks and
“Rachawadee Home for Persons With Disabilities Protection
and Development (for Girls)” and “Home for Handicapped
Animals Foundation” in Nonthaburi on the occasion of
the anniversary of the founding of the DITP on 12 March
2023. The activity was to encourage DITP’s personnel to be
kind-hearted towards those in need and disabled animals.
It also presented an opportunity for DITP’s officials to
participate in a volunteering activity together on the
auspicious day of the DITP’s founding anniversary.
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The activity was to encourage DITP’s
personnel to be kind-hearted towards
those in need and disabled animals.
It also presented an opportunity for
DITP’s officials to participate in a
volunteering activity together on
the auspicious day of the DITP’s

founding anniversary.

asaduviu Activities

LoUAweisdusen1siseTin Laztiemdedniiing Donating necessities and offering help to disabled
iidieisay lnaasuusandwesisndu swfsduusann  animals. The DITP collected donated goods, money,
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UuasATeidninns” lutiufeuliuiay 2566 Protection and Development (for Girls)” and the “Home

for Handicapped Animals Foundation” in March 2023.
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DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

Financial Statement

As of 30 September 2023

ASSETS
Current assets
Cash and cash equivalents
Payments to overseas office
Short-term receivable
Inventory
Total Current assets
Fixed assets
Property, plant, and equipment (net)
Intangible assets (net)
Totle fixed assets
Total assets
Net liabilities and Assets/Equity
LIABILITIES
Current liabilities
Trade account payable
Transfer payable and Short-term subsidization
Accounts payable
Short-term deposit
Total current liabilities
Non-current liabilities
Transfer payable and Long-term subsidization
Receipt of government advanced payment
Total Non-current liabilities
Total liabilities
Net Assets/Equity
Fund
Income higher than accrued expense
Total Net Assets/Equity

Total Net Liabilities and Assets/Equity

Note

10

11

12

2023

80,392,801.23

(Unit: Baht)

2022

61,490,135.34

353,554,123.06 248,364,287.04
9,434,745.15 3,535,695.61
3,315,366.88 2,833,779.18
446,697,036.32 316,223,897.17
166,295,909.74 156,852,191.66
46,528,387.01 23,549,901.75
212,824,296.75 180,402,093.41
659,521,333.07 496,625,990.58

78,780,084.65
5,793.08
5,527,922.02

22,646,208.39

66,186,466.03
3,236.23
2,098,649.97

29,126,297.74

106,960,008.14

97,414,649.97

582,094.20 1,081,587.46
5,800,000.00 5,800,000.00
6,382,094.20 6,881,587.46

113,342,102.34 104,296,237.43
9,199,571.81 9,199,571.81
536,979,658.92 383,130,181.34

546,179,230.73

392,329,753.15

659,521,333.07

496,625,990.58
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2565
1,815,011,744.95
1,432,603.59

275,780.00

2,317,180,076.15

1,816,720,128.54

674,872,606.14
130,131,855.67
39,886,223.42
906,394,927.44
7,888,528.93
30,716,388.34
53,592,153.31
301,969,332.31

17,869,652.96

663,179,478.88
121,168,331.30
28,318,953.15
833,090,086.92
8,021,836.70
31,416,927.02
41,094,138.26
2,015,718.28

2,607,688.35

2,163,321,668.52

1,730,913,158.86

153,858,407.63

85,806,969.68
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DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

Income Statement

As of 30 September 2023

INCOME
Income from annual and central budget
Income from subsidization and donation
Other incomes

Total income

EXPENSES
Personal expense
Pension
Remuneration
Administrative
Supplies
Utilities
Depreciation and amortization
Subsidization expense and donation
Other expenses
Total expenses

Income higher than net expense

Note

15

16

17

18

19

20
21
22

23

2023
2,316,619,910.39
557,315.76

2,850.00

(Unit: Baht)

2022
1,815,011,744.95
1,432,603.59

275,780.00

2,317,180,076.15

1,816,720,128.54

674,872,606.14
130,131,855.67
39,886,223.42
906,394,927.44
7,888,528.93
30,716,388.34
53,592,153.31
301,969,332.31

17,869,652.96

663,179,478.88
121,168,331.30
28,318,953.15
833,090,086.92
8,021,836.70
31,416,927.02
41,094,138.26
2,015,718.28

2,607,688.35

2,163,321,668.52

1,730,913,158.86

153,858,407.63

85,806,969.68
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Honorary Trade Advisors to the
Ministry of Commerce
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North America & Oceania

Mr. Pramook Jirdpongsatorn

Address:

3583 Investment Blvd., Hayward, CA94545, USA
Tel: 001 510 931 5030

E-mail: Pramook@pjusgroup.com

SPECIALIZATION/OCCUPATION

Importer/Rice, Canned Food, and Organic Product
Distribution

Country: The USA

HTAs: L.A.

Mr. John Sammons, Jr.

Address:

Mid State Services Inc. 580 North Beach St.,
Forth Worth, Texas 76111, USA

Tel: 001 817 838 8600

E-mail: midstatesservices.com

SPECIALIZATION/OCCUPATION

Product & Service, Health & Beauty, Clothing and
Electronic Business

Country: The USA

HTAs: LA

Mr. Ralph P. McMurray

Address:

10343 Oakmont Street Shawnee Mission, Kansas 66215
Tel. 001 913 269 9959

10635 E. Becker Lane Scottdale, Arizona 85259

Tel: 480 409 1313

E-mail: ralph@phillipworth.com

SPECIALIZATION/OCCUPATION

Auto Parts, Airport, Drone Radar Systems, Wind Farms
Business

Country: The USA

HTAs: LA

Mr. Mark Phillips

Address:

916 Finch Avenue, Hight Point, NC 27263
E-mail: mark@phillipscollection.com

SPECIALIZATION/OCCUPATION
Furniture & Home Decoration Business
Country: The USA

HTAs: New York

Mr. Suchin Prapaisilp

Address:

7700 Forsyth Blvd., Suite 11000 St.Louis MO 63105
E-mail: suchinprapaisilp@gmail.com

SPECIALIZATION/OCCUPATION
Services & Restaurant Business
Country: The USA

HTAs: New York

Mr. Somchai Ansuj

Address:

Rua dos Andradas 917, Apt.1001, Centro,
Porto Alegre, 90020-005, BRAZIL

E-mail: ansuj.s@gmail.com

SPECIALIZATION/OCCUPATION
Electric/Instant food/Auto Parts
Country: Brazil

HTAs: Sao Paulo

Mr. Kenneth K. E. Ziegler

Address:

673 University Drive, SaskatoonSK S7TN OJ1, CANADA
Tel: (0011) 306 244 5415

E-mail: kzee@gpconline.ca

SPECIALIZATION/OCCUPATION

Legal Advisor & Commerce of the Immigration Bureau
Country: Canada

HTAs: Vancouver

Mr. David K. Wong

Address:

408-55 Water Street, Vancouver, B.C. V6B 1A1, CANADA
Tel: (0011) 604 828 6818

E-mail: d.wong@dkwongassociates.com

SPECIALIZATION/OCCUPATION

Managing Director at DK Wong & Association

Advisor for Investor Especially for the Asia-Pacific Region
Country: Canada

HTAs: Vancouver
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Europe & CIS

Mr. Eberhard J. Trempel

Address:

Burggrafenstr. 3, 10787, Berlin, GERMANY
E-mail: berlin@germanglobaltrade.de

SPECIALIZATION/OCCUPATION

International Trade Law/Good Experience in Economics,
Trade, Investment with the Asian Region. Relationships
With High-Ranking People in Germany

Country: Germany

HTAs: Berlin

Mr. Andrei Christov

Address:

10 Gorodetsky str., Kiev, UKRAINE
E-mail: apveonline@ukr.net

SPECIALIZATION/OCCUPATION
Food Products/Apparel Products/
Natural Rubber and Thai Boxing
Country: Ukraine

HTAs: Warsaw

Middle East

Mr. Albert G. Aoun

Address:

P.O.Box 55576-Beirut, LEBANON
E-mail: aaoun@ifpexpo.com

SPECIALIZATION/OCCUPATION
Chairman & CEO/Exhibition in Middle east
Country: Lebanon

HTAs: Ankara

Mr. Naji R. Kalpakji

Address:

Parliament St., Thai Consulate Bldg.,

P.O. Box 7836-Damascus, SYRIA

E-mail: nkalpakji@yahoo.com, thailux@net.sy

SPECIALIZATION/OCCUPATION

Chairman & CEO Rimco International Co.Ltd.

Expert in Confectionary Factory, Textile Factory Trading
Country: Syria

HTAs: Ankara

Mr. Cemil Cakar

Address:

Kopru Sokak Tunc Sitesi 6, Blok D8,
Tarabya, Istanbul, TURKEY

E-mail: cemil@karex.com.tr

SPECIALIZATION/OCCUPATION
Petrochemical Industry/DEIK’s Turkish-Thai
Business Council

Country: Turkey

HTAs: Ankara

Mr. Harun ULUYOL

Address:

Karsiyaka, lzmir, Turkey

Tel: (+90) 532 795 88 78

E-mail: harunuluyol@yahoo.com

SPECIALIZATION/OCCUPATION
Agriculture Products & Foods
Country: Turkey

HTAs: Ankara

Mr. Tiago Joao Pires Antunes
Address:

Rua Albano Machado n 6, 2 Andar,
Porta n 5, ANGOLA

E-mail: tiago_antunes@ymail.com

SPECIALIZATION/OCCUPATION
Financial & Logistics

Country: Angola

HTAs: Pretoria

Mr. Jean Michel NG FO SHING

Address:

C/R Leoville L’ Homme & Jummah Mosque
Streets Port-Louis 11602 — Mauritius

Tel: (+230) 217 8470

Fax: (+230) 216 0833

E-mail: jmnfs@internet.mu

SPECIALIZATION/OCCUPATION
Food Industry

Country: Mauritius

HTAs: Pretoria
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Ms. Preeya Disyanan

Address:

2308 Galiano St., Coral Gables, FL 33134
Tel: +1 305 332 5931, +1 305 447 1900
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SPECIALIZATION/OCCUPATION

Auto Parts/Importer of Food Products, Beverage, and
Home Decoration

Country: The USA

HTAs: Miami

Mr. Miguel Antonio Roig Alfaro

Address:

Av. John F. Kennedy Plaza Hache Local 2-16
Ensanche Naco Santo Domingo, R. D.

Tel: +1 809 224 7540

SPECIALIZATION/OCCUPATION

Agiculture Products/Construction Business/
Life Insurance

Country: The USA

HTAs: Miami

South Asia

Mr. Faisal Hassan

Address:

20E (Ground+1), Khayaban-e-Ittehad, Lane 12,
Phase Il Extension, DHA Karachi

Tel: (+92 30) 0822 2691

E-mail: info@globalseafoodmarketing.com

SPECIALIZATION/OCCUPATION

Entrepreneur of Food Industry and Leather Industry
Country: Pakistan

HTAs: Dhaka

Mr. Lin Sun Mo, Willy

Address:

11/F Milo’sIndustrial Bldg, 2-10 Tai Yuen Street,
Kwai Chung, NT, HONG KONG

E-mail: willy lin@milos.com.hk

SPECIALIZATION/OCCUPATION

Entrepreneur of Sea Freight, Ready-Made Clothes,
and International trade

Country: China

HTAs: Hong Kong

Mr. Lino Weng Cheong Ho

Address:

Avenida de praia Grand No. 815,1-andar,
Edf. Centro Com. Talento, Macau, CHINA
E-mail: lino@ho-chun-kei.com.mo

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Thai Food Stuff & Investor/
Building Business

Country: China

HTAs: Hong Kong

Mr. Xie Ming Qiang

Address:

No. 8 Tongguling Road, Qingxiu District,
Nanning, Guangxi, CHINA

E-mail: thainanning@126.com

SPECIALIZATION/OCCUPATION
Real Estate Development
Country: China

HTAs: Nanning

Mr. Thong Sae-Tern

Address:

No.469 Meihe San Rd., Light Industrial Food Park,
TongAn District, Xiamen, Fujian, CHINA

E-mail: chokchai@day-bright.com

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Food Products
Country: China

HTAs: Xiamen

Mr. Gao Hang

Address:

No 2302 Building 3,

Shijiaxiuxian Residence, Qingxiu District,
Nanning Guangxi

SPECIALIZATION/OCCUPATION

Manager of China-ASEAN Panorama Magazine,
Secretary to Executives of China-ASEAN SME
Trade Promotion Project

Country: China

HTAs: Nanning
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The Honourable Bernard Charnwut Chan, GBM, GBS, JP
Address:

16/F, Worldwide House, 19 Des Voeux Road Central,
Hong Kong

Tel: +852 2545 0496, +852 3606 9622

E-mail: bernard@bernardchan.com

SPECIALIZATION/OCCUPATION
Finance/Insurance/Investment/Health Services/
Art and Culture

Country: China

HTAs: Hong Kong

Ms. Nanzad Mandukhai

Address:

110 Olympic street 25 Sukhbaatar district, 1st Khoroo,
Ulaan baatar, Mongolia

E-mail: mandukhai@excelsior-energy.com

SPECIALIZATION/OCCUPATION

International Trade Especially for Energy, Minerals
Industry/Advisor of Representatives

Country: China

HTAs: Nanning

Mrs. Pimjai Matsumoto

Address:

4-9-6 Kinshi Sumida-ku, Tokyo 130-0013, Japan
Tel: (+813) 5608 3694

E-mail: pimjai@pk-siam.com

SPECIALIZATION/OCCUPATION
Trading Companies and Agents in Japan
(Thai Products)

Country: Japan

HTAs: Tokyo

Mr. Stanley PARK

Address:

104-406, SK M-City, 195, Bangma-Ro, Ilsan Dong Gu,
Goyang City, Gyeonggi Province 10403, Republic of Korea
E-mail: stanpark@coman.or.kr

SPECIALIZATION/OCCUPATION

Advisor (Foods, Catering Service & Franchise in Korea)
Country: Korea

HTAs: Seoul

ASEAN

Mr. Adisai Prasertsri

Address:

60/26 Yen The Street, Ward 2, Tan Binh Dist., HCMC, Viet Nam
E-mail: adisaipra@yahoo.com, management@cacvietnam.com

SPECIALIZATION/OCCUPATION

Distributor (Thai Products in Vietnam), Internaltional
Trade Consultant

Country: Viet Nam

HTAs: Ho Chi Minh

Mr. Oknha Thai Tino

Address:

No. 5, Steet International School,
Toekthla, Phnom Penh, Cambodia
E-mail: infokth@kth.com.kh

SPECIALIZATION/OCCUPATION

Wholesale Business, Trading Firm, Distributor
Country: Cambodia

HTAs: Phnom Penh

Mr. Nattawin Phongsphetrarat

Address:

135 S-3 Than Lwin Road, Karmayut township,
Yangon, Myanmar

Tel: (+66) 89 780 7890

E-mail: awasuwat@gmail.com

SPECIALIZATION/OCCUPATION

Importer of Furniture and Services From Thailand,
Proprietor of Furniture, Logistics, Construction and IT
Businesses, Currently the Vice President of Thai Business
Association of Myanmar (TBAM)

Country: Myanmar

HTAs: Yangoon

Mr. Eric B. H. Gooi

Address:

GD-1, Anzen Business Park, 3-9 Lalan 4/37A, Taman
Bukit Maluri, Kepong, 52100 Kuala Lumpur, Malaysia
E-mail: m_shrooms6001@yahoo.com

SPECIALIZATION/OCCUPATION
Thai Food Stuff

Country: Malaysia

HTAs: Kuala Lumpur
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Overseas Offices
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AMERICA & LATIN AMERICA

United States of America

» New York Toronto
Address: Thai Trade Center New York Address: 31 Glucester street, Toronto,
1359 Broadway, Suite 1530 New York, Ontario M4Y 1L8 CANADA
New York 10018 USA Tel: 001 1 416 9215400
Tel: 001 212 482 0077 Fax: 001 1416 9217545
Fax: 001 212 482 1177 E-mail:  toronto@thaitrade.ca
E-mail:  info@thaitradeny.com Director: Ms. Wiwan Srirapsuk
Director: Ms. Ketsuree Vijaranakorn
Mexico
* Los Angeles Mexico City
Address: 611 North Larchmont Blvd., 3 Floor, Address: Gauss No. 9, 102-B, 1% Floor,
Los Angeles, CA 90004, USA Col. Anzures, Miguel Hidalgo, CDMX, MEXICO.
Tel: 001 1 323 466 9645 Tel: 001 52 5580 4214, 001 52 5557 5418
Fax: 001 1 323 466 1559 Fax: -
E-mail:  ttcla@live.com E-mail:  thaitcmexico@gmail.com
Director: Mr. Niwat Hansaward Director: Mr. Thanit Neansampantrit
« Chicago Brazil
Address: 700 North Rush St.2™ Floor Chicago, Sao Paulo
IL 60611 USA Address: Rua Gomes de Carvalho 1356 Sala Cj 112,
Tel: 001 1312 787 3388 Vila Olimpia 04547-005 Sao Paulo SP BRAZIL
Fax: 001 1312 787 9733 Tel: 001 55 11 3044 - 7301
E-mail:  ttcc@thaitradechicago.com, Fax: 001 55 11 3045 - 1913
thaitradechicago@yahoo.com E-mail:  thaitcsp@terra.com.br
Director: Mrs. Suprattana Gamolvej Director: Ms. Puttachart Wongmongkol
« Miami Chile
Address: 6100 Waterford Drive Suite#100 Miami, Santiago
FL 33126, USA Address: Av. Andres Bello 2777, Of.2802 Las Condes,
Tel: 001 1 786 388 7888 Santiago, CHILE
Fax: 001 1 786 388 7999 Tel: 001 56 2 203 3386
E-mail:  ttcmiami@gmail.com Fax: -
Director: Mr. Chavanon Phewnil E-mail:  thaitrade@ttcsantiago.cl
thaitradesantiago@gmail.com
Canada daos.rtnp@gmail.com
Vancouver Director: Ms. Ratanaporn Singhasakda
Address: 1009-1166 Alberni Street, Vancouver,
BC. V6E 373, CANADA Argentina
Tel: 001 1 604 6876400 Buenos Aires
Fax: 001 1 604 6836775 Address: 771 Olga Cossettini Street, Puerto Madero,
E-mail:  vancouver@thaitrade.ca Buenos Aires, ARGENTINA, CP1107
Director: Mrs. Chayada Sirinukul Tel: 001 54 11 5272 0572-3
Fax: -
E-mail:  thaiexba@gmail.com
info@ttc-ba.com
Director: Ms. Orapar Buddharuksa
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EUROPE

United Kingdom

Czech Republic

London Prague
Address: 11 Hertford Street, Mayfair London, Address: Holeckova 29, 150 95 Praha 5,
W1J 7RN, UNITED KINGDOM Smichov Prague, CZECH REPUBLIC
Tel: 001 44 20 74935749, 001 44 79 49320246 Tel: 001 420 257 323 030, 257 325 867, 257 325 882
Fax: 001 44 20 74937416 Fax: 001 420 257 327 555
E-mail:  info@thaitradelondon.com E-mail:  thaitcprague@gmail.com
Director: Mr.Prakhan Kordumrong Director: Ms. Napatchol Watananukul
France Poland
Paris Warsaw
Address: 8 Rue Greuze, 75116 Paris, FRANCE Address: ul. Grzybowska 12/14 apt. 28 00-132,
Tel: 001 33 1 56901212 Warsaw, Poland
Fax: 001 33156901213 Tel: 001 48 22 6201508
E-mail:  thaitradeparis@orange.fr Fax: 001 48 22 8900931
Director: Mr. Worawut Somwangprasert E-mail:  info@ttcw.pl
Director: Mrs. Methenee Sirisawat
Germany
« Frankfurt Austria
Address: Rossmarkt 23/5 OG, 60599 Frankfurt am Main, Vienna
GERMANY Address: Kopalgasse 47, A-1110, Wien, AUSTRIA
Tel: +49 (0) 69 2100 0870 Tel: 001 431 748 5020
Fax: - Fax: 001 431 748 502012
E-mail:  info@thaitradefrankfurt.de E-mail:  viennaoffice@tradewiththailand.com
Director: Ms. Jeeranun Hirunyasumlith Director: Ms. Onanood Phadoongvithee
- Berlin Netherlands
Address: Petzower Str. 1, 14109 Berlin, GERMANY The Hague
Tel: 001 49 30 8050040 Address: WTC The Hague, Tower C,
Fax: 001 49 30 80500451 Unit 11.01-B Prinses Beatrixlaan 582,2595
E-mail:  thaicom.berlin@t-online.de BM The Hague THE NETHERLANDS
thaicom.berlin@gmail.com Tel: 001 31 70 345 5444
Director: Ms. Pachara Rattanabubpa Fax: -
E-mail:  info@thaitradehague.com
Italy Director: Ms. Chanunda Sorapukdee
Milan
Address: Via A. Albricci, 8 20122 Milano, ITALY Spain
Tel: 001 39 02 89011467 Madrid
Fax: - Address: Calle de Segre n°29, 2A, Madrid 28002 SPAIN
E-mail:  ttomilan@thaitradeitaly.com Tel: 001 34 91 5630190, 563 0196
Director: Ms. Anongnart Mahasawat Fax: 001 34 91 563 8090
E-mail:  info@thaitradespain.com
Denmark Director: Ms. Patcharamon Trakultivakorn
Copenhagen
Address: Hellerupvej 76, 2900 Hellerup, DENMARK Russia
Tel: +45 39626999 Moscow
E-mail:  ditp@thaicom.dk Address: 52, Kosmodamianskaya Naberezhnaya Building 1A,
Director: Ms. Nitchaporn Varnapruk 10" Floor Kosmodamianskaya Naberezhnaya,
Moscow 115054, RUSSIAN
Hungary Tel: 001 7499 653 59 58
Budapest Fax: 001 7499 653 69 58
Address: Vend utca 26, First Floor Budapest 1025, E-mail:  moscow@thaitrade.ru
HUNGARY Director: Mr. Sudkhet Boriboonsri
Tel: +36 1 2122738
Fax: +36 1 2122736
E-mail:  thaitradebudapest@thaicomm.hu
Director: Ms.Tapanee Kruangpradit
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South Africa
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Tehran Pretoria
Address: No.15, 10" Alley, Hassan Seif Street, Address: P.O. Box 95459, Waterkloof 0145,
Sharak Gharb, P.O. 1466736511, Tehran, IRAN Pretoria, SOUTH AFRICA
Tel: +9821 8807 5517, +9821 88 57 1881 Tel: 001 27 12 342 0835, 0850
Fax: +9821 8859 1255 Fax: 001 27 12 342 0855
E-mail:  ttctehran.ir@gmail.com, E-mail:  ttcpretoria@telkomsa.net,
Director: Mr. Trirong Wan-Ar-Ree Director: Mr. Aphirak Paepuang
Israel Egypt
Tel Aviv Cairo
Address: 144 Hayarkon Street Tel Aviv 63451, ISRAEL Address: 59 Mosadak Str., 5" Floor-Apt. No.10 Dokki,
Tel: 001 972 3 5244277- 8 Giza, Greater Cairo, EGYPT
Fax: 001 972 3 5244270 Tel: 001 202 37620901, 37620419
E-mail:  pornpunneep@gmail.com, Fax: 001 202 33363062
Thaitradetelavivegmail.com, E-mail:  ditpcairo@gmail.com
thaicomt@zahav.net.il Director: Mr. Niwat Apichartbutra
Director: Ms. Pornpunnee Pinpokintr
Kenya
Saudi Arabia Nairobi
Jeddah Address: Rose Avenue, off Denis Pritt Road,
Address: P.O. Box 8014 Jeddah King Abdullah Street, P.0.Box 58349 Nairobi 00200, KENYA
Al Ruwais Dist, Jeddah 21482, SAUDI ARABIA Tel: 001 254 20 291 9133, 9131
Tel: +966 12 653 3132, 653 3280 E-mail:  info@ocanairobi.co.ke
Fax: - Director: Mr. Natthapong Senanarong
E-mail:  thaitcjeddah@gmail.com,
thaitcjeddah@ditp.go.th Federal Republic of Nigeria
Director: Mr. Apichat Prasertsud Abuja
Address: 3 Osun Close, Off Osun Crescent, Maitama,
Turkey Abuja, NIGERIA
Ankara Tel: 001 234 703 905 2313
Address: Mahatma Gandi Cad. No:17/8 Buyukesat Mah. E-mail:  ditpabuja@gmail.com
G.O.P. Ankara Director: Mr. Supat Sanoy
Tel: 001 90 312 4365868
Fax: 001 90 312 4365870
E-mail:  thaitcankara@gmail.com
Director: Mr. Suttichart Nilkhuha

United Arab Emirates

Dubai
Address:

Tel:

Fax:
E-mail:
Director:

No. 264, 2™ Floor, The Galleria Office,

Hyatt Regency Deira, P.O. Box 1083 Dubai, U.AE.

001 9714 2284553

ttcdubai@emirates.net.ae
Mr. Pitichai Ratananaka
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CHINA

- Hong Kong

Address: Office of Thai Trade Commissioner,
HK Royal Thai Consulate General Fairmont House,
8" Floor, 8 Cotton Tree Drive Central HONG KONG

Tel: (+852) 2525 9716

Fax: (+852) 2868 4927

E-mail:  thaicomm@netvigator.com

Director: Ms. Pannakarn Jiamsuchon

- Guangzhou

Address: Commercial Section, Royal Thai Consulate
General 36 Youhe Road, Haizhu District,
Guangzhou 510310, CHINA

Tel: (+86 20) 8384 9453, 8365 2714,
8385 8988 Ext. 203-205

Fax: (+86 20) 8384 9760

E-mail:  thaitcguangzhou@ditp.go.th,

thaitcgz@gmail.com

Director: Mrs. Kuntida Bundhuratana

- Chengdu

Address: Commercial Section, Royal Thai Consulate
General In Chengdu 12/F, Building No.3,
Fund International Plaza, No.6, Hongkong Rd.,
Chengdu, Sichuan 610041, CHINA

Tel: (+86 28) 6689 7861 Ext. 8011, 8013, 8014
Fax: (+86 28) 6687 7904

E-mail:  thaitcchengdu@ditp.go.th

Director: Mrs. Kuntida Bundhuratana

- Nanning

Address: Commercial Section, Royal Thai Consulate-General,
Nanning 52-1 Jinhu Road, Orient Manhattan,
Nanning, Guangxi 530022, CHINA

Tel: (+86 771) 556 7359, 558 1637 Ext. 601-605
Fax: (+86 771) 558 1797
E-mail:  thaitcnanning@hotmail.com,

Qxdan2002@qqg.com, 68201552@gg.com

Director: Mr. Niti Pratoomvongsa

- Kunming

Address: Office of Commercial Affairs, Royal Thai
Consulate-General, 6" Floor, Crowne Plaza
Kunming City Centre No.399 Qingnian Road,
Kunming, Yunnan China 650011, CHINA

Tel: (+86 871) 6316 5006, 6316 5011, 6316 5019
Fax: (+86 871) 6316 5026

E-mail:  thaitckunming@ditp.go.th

Director: Mr. Nat Vimonchandra

- Qingdao

Address: Commercial Section, Royal Thai Consulate-General,
Qingdao Unit 2504 Shangri-la Centre,
Shi Nan District, No 9 Xiang Gang Zhong Road,
Qingdao 266071, CHINA

Tel: (+86 532) 6862 1206
Fax: (+86 532) 6862 1210
E-mail:  gingdao@ditp.go.th
Director: Mr. Boochita Intaratat

- Shanghai

Address: Commercial Section of Royal Thai Consulate-General
in Shanghai: No.18 Wanshan Road,
Changning District, Shanghai, CHINA 200336

Tel: (+86) 21 5260 9881, 5260 9882
Fax: (+86) 21 5260 9880
E-mail:  thaicshanghai@ditp.go.th

Director: Mr. Sakarn Saensopa

- Xiamen

Address: Commercial Section, Royal Thai Consulate General
(Thai Trade Center) Bldg.3, Xiamen City Hotel
No.16 Huyuan road, Siming District, Xiamen
361003, Fujian, CHINA

Tel: (+86 592) 266 3064-68
Fax: (+86 592) 266 3060-61
E-mail:  thaitcxiamen@ditp.go.th

Director: Ms. Nunnaphas Ngamman

- Taiwan
Address: Thai Trade Office, TWTC Rm.7E10, No.5,
Xinyi Rd., Sec. 5,Taipei 11011, TAIWAN

Tel: (+886 2) 2723 1800
Fax: (+886 2) 2723 1821
E-mail:  thaicom.taipei@msa.hinet.net

Director: Ms. Kallaya Leewongcharoen
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SOUTH ASIA

India
« Mumbai
Address: Thai Trade Center, Mumbai Express Towers,
3" Floor, Nariman Point, Mumbai 400021, INDIA
Tel: (+91 22) 2283 0242-3
Fax: (+91 22) 2284 6859
E-mail:  thaitrademumbai@gmail.com
Director: Ms. Sunchawee Pattanachak

« New Delhi

Address: Office of Commercial Affairs,
Royal Thai Embassy 78, Ground Floor,
Paschimi Marg, Vasant Vihar,
New Delhi-110057, INDIA

Tel: (+91 11) 4326 8888
Fax: (+91 11) 4601 0405
E-mail:  thaitcnewdelhi@gmail.com

Director: Ms. Suchira Panchana

« Chennai

Address: Royal Thai Consulate General (Commercial Affairs)
Thai Trade Center Chennai Ramcon Fortuna Tower,
5™ floor, No.2, Kodambakkam High Road,
Nungambkkam, Chennai 60034, INDIA

Tel: 001 9144 4218 8514

E-mail:  thaitcchennai@gmail.com

Director: Mr. Chek Jeenaphan

Bangladesh

Dhaka

Address: Office of Commercial Affairs, Royal Thai Embassy
17, Mohakhali C/A 3 Floor, Red Cresent Concord
Tower Dhaka-1212, BANGLADESH

Tel: 001 88 02 222 290056-7
001 88 01 323 878 747

Fax: -

E-mail:  thaitcdhaka@gmail.com

Director: Mr. Khemathat Archawathamrong

EAST ASIA

Japan

» Tokyo

Address: OFFICE OF COMMERCIAL AFFAIRS, ROYAL THAI
EMBASSY, TOKYO SETANI Building, Floor 6, 5-4 ,
Kojimachi Chiyoda-ku, Tokyo JAPAN 102-0083

Tel: (+81 3) 3221 9482, 3221 9483, 3221 9463

Fax: (+81 3) 3221 9484

E-mail:  thaitctokyo@thaitrade.jp

Director: Mr. Chanthapat Panjamanond

» Osaka

Address: Thai Trade Center Osaka Bangkok Bank Bldg. 8F,
1-9-16, Kyutaromachi, Chuo-ku, Osaka 541-0056,
JAPAN

Tel: (+81 6) 6262 4418

Fax: (+81 6) 6271 1053

E-mail:  ttcosaka@thaitrade.jp

Director: Ms.Triyaporn Boonsiriya

Republic of Korea

« Seoul

Address: Office of Commercial Affairs,
Royal Thai Embassy (Thailand Trade Office)
#304-305, Namsan Lotte Castle Iris,
35 Sogong-Ro, Jung-Gu, Jung-Gu, Seoul 04632,
SOUTH KOREA

Tel: (+82 2) 795 2431, 795 4446
Fax: (+82 2) 795 2998
E-mail:  thaitcseoul@hotmail.com, Info@thaitrade.kr

Director: Ms. Chananya Punnarugsa

OCEANIA

Australia
Sydney
Address: Royal Thai Consulate General, Commercial Office
Level 21 Suite 21.02, The Royal Exchange Building,

56 Pitt Street, Sydney, NSW 2000 AUSTRALIA

Tel: (+61 2) 9241 1075
Fax: (+61 2) 9251 5981
E-mail:  thaitradesydney@gmail.com

Director: Ms. Wanasri Jotikabukkana
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ASEAN

Indonesia

Jakarta

Address: Office of Commercial Affairs, Royal Thai Embassy
JU. DR. Ide Anak Agung Gde Agung Kav, E3.3
No.3, Kawasan Mega kuningan Jakarta 12950,

INDONESIA
Tel: (+62-21) 2932 8217-18
Fax: (+62-21) 2932 8219
E-mail:  enquiry@thaitrade.co.id
thattradejkt@gmail.com
Director: Mrs. Hataichanok Sivara
Myanmar
Yangon

Address: Thailand Trade Office (A) 86 (A) Shin Saw
Pu Road, Sanchaung, MYANMAR

Tel: (+95 1) 510 731

Fax: (+95 1) 510 731

E-mail:  ditpthailand9@gmail.com
ditpyangon@gmail.com

Director: Mr. Thanawut Naigowit

Viet Nam

» Hanoi

Address: Office of Commercial Affairs, Royal Thai Embassy
No.905, 9" Floor, HCO Building, 44B Ly Thuong
Kiet Str. Hanoi, VIETNAM

Tel: (+84 24) 3936 5226, 3936 5227
Fax: (+84 24) 3936 5228
E-mail:  thaitchanoi@ditp.go.th

Director: Ms.Taneeya Foocharoen

« Ho Chi Minh City

Address: Royal Thai Consulate —
General in Ho Chi Minh City Commercial Office
Thai Trade Center — Ho Chi Minh City 8" FL,
Unit 4, Saigon Centre Building,
65 Le Loi Boulevard, District 1,
Ho Chi Minh City — VIETNAM

Tel: (+84 828) 3914 1838, 3914 1865
Fax: (+84 828) 3914 1864
E-mail:  ttc_hcmc@vnn.vn, ttchcmce.ditp@gmail.com

Director: Ms. Usasri Kheorayab

Malaysia

Kuala Lumpur

Address: Office of Commercial Affairs,
Royal Thai Embassy 206 Jalan Ampang 50450
Kuala Lumpur, MALAYSIA

Tel: (+60 3) 2142 4061, 2145 8545
Fax: (+60 3) 2148 9818
E-mail:  enquiry@thaitrade.my

Director: Mr. Worawan Wanwil

The Philippines

Manila

Address: Thailand Trade Office
(Office of Commercial Affairs, Royal Thai Embassy)
107 Rada Street, Leqgaspi Village, Makati City 1229,
Metro Manila , PHILIPPINES

Tel: (+63 2) 8894 0403, 8894 0406

Fax: (+63 2) 8816 0698

E-mail:  thaicommnl@ymail.com,
thaicommnl@pldtdsl.net

Director: Ms. Janthana Chotimunee

Singapore

Singapore

Address: OFFICE OF COMMERCIAL AFFAIRS
(Thai Trade Center, SINGAPORE)
370 Orchard Rd., Royal Thai Embassy
SINGAPORE 238870

Tel: (+65) 6737 3060, 6732 7769
Fax: (+65) 6732 2458
E-mail:  enquiry@thaitrade.sg

Director: Mrs. Natama Koonpol

Cambodia

Phnom Penh

Address: Office of Commercial Affairs,
Royal Thai Embassy 196, M.V. Preah Norodom
Boulevard, Sangkat Tonle Bassac,
Khan Chamkar Mon Phnom Penh, CAMBODIA

Tel: (+855) 23 726 304
Fax: (+855) 23 726 305
E-mail:  thaicompnh@gmail.com

Director: Mr. Nirawat Rangseekanjana

Lao PDR

Vientiane

Address: Office of Commercial Affairs,
Royal Thai Embassy 028 Ban Phonsay,
Kaysone Phomvihane Avenue Saysettha District,
Vientiane Capital, LAO, P.O.Box 128

Tel: (+85 621) 413 704, 413 706
Fax: (+85 621) 412 089
E-mail:  vtditp@hotmail.com,

vtditplaos@gmail.com, kawinv@gmail.com
Director: Mr. Kawin Viriyapanich
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