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The Department of International
Trade Promotion has accelerated the
application of digital technology in
developing marketing channels and
providing international trade
information services to support
the growth of cross-border
e-commerce.
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In 2024, Thailand’s export sector has demonstrated clear signs of
recovery, supported by increased international demand. Despite facing
pressures from external factors and structural limitations within the export
manufacturing sector toward the end of the year, these challenges highlight
the urgent need to modernize and sustainably restructure the export
sector. Additionally, they underscore the importance of promoting the use
of technology and innovation to enhance the country’s competitiveness
in international trade.

Under the Ministry of Commerce’s urgent policy directives, the Department
of International Trade Promotion has proactively and effectively driven
initiatives aimed at strengthening the capabilities of Thai entrepreneurs
to compete in the global market. This has been achieved through the
promotion of advanced knowledge, innovation, design, and branding to
add value to products. Efforts have also been made to expand export
markets to cities, provinces, and states with high potential, while leveraging
soft power to boost the popularity and improve the image of Thai products
on the international stage.

The Department of International Trade Promotion has also accelerated
the application of digital technology in developing marketing channels and
providing international trade information services to support the growth
of cross-border e-commerce. These advancements help overcome
geographical and cost limitations, providing small entrepreneurs with
efficient opportunities to expand globally. Furthermore, the Department
manages large-scale data from the global trade promotion office network,
using it for precise policy and business analyses.

Moreover, the Department has closely collaborated with the private sector
by continuously soliciting feedback and suggestions to respond promptly
to changing circumstances. It has created platforms for entrepreneurs to
participate in policy direction and has strengthened coordination between
the 58 overseas trade promotion offices and provincial commerce offices
nationwide, ensuring inclusive and equitable trade opportunities.

Considering these outstanding achievements, I would like to extend my
sincere appreciation and gratitude to the executives, civil servants, and
staff of the Department of International Trade Promotion, both domestically
and abroad, who have united with dedication and commitment to advance
the mission of the Department.

Finally, I humbly invoke the blessings of the Triple Gem and all sacred

beings to bestow happiness, success, and strength upon all of you as
we work together to lead Thailand toward sustainable prosperity.

V ooy

(Mr. Vuttikrai Leewiraphan)
Permanent Secretary of the Ministry of Commerce
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Message from the Director-General
of the Department of International
Trade Promotion
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The Department has served as a
mentor for businesses of all sizes,
guiding them towards international
success through four core missions.
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Over the past 72 years, the Department of International Trade Promotion
has remained steadfast in fulfilling its founding mission—to empower Thai
entrepreneurs, particularly SMEs, to compete confidently on the global
stage.

The Department has served as a mentor for businesses of all sizes,
guiding them towards international success through four core missions.
These begin with fostering the development of essential knowledge and
skills for effective international trade operations, nurturing entrepreneurs
to add value to their products through creative design, building strong
brands, and commercializing research and innovation to meet global
market demands. Our efforts extend to developing marketing strategies
that strengthen the competitiveness of Thai businesses. With a network
of 58 overseas trade offices spanning every region of the world, we also
provide in-depth trade information and advisory services to drive Thai
exports, ensuring they remain a key engine for sustainable economic growth.

The year 2024 has presented new challenges for Thai exports, particularly
due to intensifying global geopolitical tensions. In response, the Department
has continued to promote, develop, and seek new markets for Thai
entrepreneurs, accelerating their readiness to adapt to the ever-changing
global trade environment. This includes facilitating access to online
marketplaces and promoting high-quality Thai products on international
partner platforms. We have also worked closely with innovation agencies
to help Thai businesses adopt environmentally friendly practices and
elevate Thai products to higher value categories, while expanding
international market opportunities in line with the government’s policy of
“Market-Led, Innovation-Driven, Increased Income.”

Simultaneously, the Department has adjusted its marketing strategies to
identify new potential markets, diversify risks, and reduce reliance on any
single market. We are actively working to maintain existing markets and
expand the reach of Thai products in all target countries. Our overseas
trade offices are tasked with identifying new importers both in their host
countries and surrounding regions, as well as organizing business matching
events to boost exports of high-potential Thai products.

Furthermore, the Department of International Trade Promotion has played
a vital role in advancing Thailand’s soft power on the global stage, in
line with government policy. By showcasing and promoting Thai culture
in various forms—such as cuisine, film, series, fashion, art, Muay Thai,
music, literature, games, design, and wellness—we aim to increase demand
for Thai goods and services, enhance the value of Thai products, and
build a favorable image for the country. This is achieved by facilitating
business negotiations and enabling Thai entrepreneurs to demonstrate
their capabilities at relevant international trade fairs and events.

This Annual Report 2024 reflects the dedication and collective efforts of
the officials and staff of the Department of International Trade Promotion,
who have worked together to advance Thailand’s international trade in
alignment with national development goals, despite challenging
circumstances.

On this occasion, I would like to extend my sincere gratitude to all our
partners in both the public and private sectors, as well as to every
member of the Department, both at headquarters and overseas, for your
unwavering dedication and hard work, which has yielded tangible results.
May the Triple Gem bless you all with good health, strong spirits, and
continued strength to drive Thailand’s exports toward sustainable growth.

< gl

(Ms. Sunanta Kangvalkulkij)
Director-General of the Department of
International Trade Promotion
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JagnAu Vision

ANMNAINITIUAITRAITUAIUNITAN To position Thailand’s trade
sensdseinevedlng w1 1w 5 competitiveness among the top
yagiaiganalull 2570 countries in Asia by 2027.

WUSND Mission
1. WewdAneawkardLasNgUsznaunsing 1. Enhancing the competitiveness of Thai
- 2 e - entrepreneurs in the global context
lunisuszneugsiaseninadszing ) . . _
A . D4 e . - 2. Promoting sustainable value creation for Thai
2. ENLZ‘?‘JNﬂ’]’iﬂiNN@ﬂ’]L‘W&JLLﬂZ‘IHﬂ’WLL@ZUiﬂ’ﬁVL‘VIEJ . X X .
¥ products and services delivered internationally

3. pEngTeIIaaIaLnauALazUINIS g 3. Developing and expanding overseas market

4. snszaugumnmsiiuinsgansduie access for Thai products and services

LA 4. Continuously ensuring excellence in service
BUWABDLUBI
for all stakeholders

JCUUSSSUOVANS Corporate Culture

AMUNSaNIUNITUSUAMIN DAL ALDY Be prepared to adapt in response
miﬁwmam‘ﬂi to the organization’s missions and

assignments.
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Organization Structure
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and Industrial
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Office of Service
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Office of Public
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Market Development 2
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Communication
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9 Office of Information

o ar 4
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Technology and Service

N15A15EUIIUSEINA Market Development 1
P Development
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Office of General International
Administration Trade Promotion
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naunsRgaumely Office of International
Internal Audit Group Trade Promotion
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Office of Digital
Commerce Market
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Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Agricultural and
Food Products
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NULAAIFUMAMTUNGNTINIRATNTTH HoReCa Usznauss

msdaviuuaavauAl THAIFEX-HOREC

ﬁqiﬁﬂiiduﬁm (Hotel) 574811115 (Restaurant) Lm:ﬁqiﬁaﬁmﬁm
(Catering) TsanzuiuasIugn lusenineiun 6-8 fHuAN 2567
o AuduansdumuarnsUszaNdnuin Wemesniil Wuilasm

THAIFEX-HOREC ASIA 2024 Trade
Exhibition

Mg 3 Imﬂ'éavmLmmmvmn‘mJLLa:LLuﬂﬁmmaﬁmwnﬁu mels
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mamelulad Snsutsnaududesnidi 9 nau Uszneudng wined ,
d 4 THAIFEX-HOREC ASIA 2024, an inaugural trade show

warlarnsy AanALazund ssfaviAINaz LA ENSA aUnTol ) ) ) ,
! ° dedicated to the HoReCa industry—including hotels, restaurants,

SUUsEMUeINg LW@%’QL’QB% Bﬂﬂifﬁm‘%ﬂdﬂ:ﬁ ’D“Jﬁ?ﬂ%ﬂ'ﬁéﬁua'm’ﬁ . X
: ! and catering businesses—was held from March 6 to 8, 2024,

walulag 5579n1saLagunIW wazlauiniay HoReCa World o ,
‘ v at the IMPACT Exhibition and Convention Center, Muang Thong

Thani. The three-day event focused exclusively on business

Tuanudifidusznaunisidnaanaunsay 359 U3sh 749 am Hidhou o _ ,
v 5 negotiations and showcased the latest innovations and trends

NUARR 3 U 15,851 Au lag 5 suduwsn Toun dads Huauy ) R
- om o Ve } & in the sector, under the theme of sustainability, enhanced
FonlUs U WALTUA euadu yamnIsiasndeans 3,624.67 . )
Y efficiency, and technological advancement.Products were

UL

organized into nine categories: bakery and ice cream, café and
bar, cleaning and laundry services, tableware, furniture, kitchen

equipment, food service businesses, technology, healthcare, and

the special HoReCa World zone.

A total of 359 companies participated, occupying 749 booths.
Across the three days, the exhibition attracted 15,851 visitors,
with the top five represented countries being Malaysia, Vietnam,
Singapore, China, and the Philippines. The total value of business

negotiations reached 3,624.67 million baht.
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THAIFEX - ANUGA ASIA 2024
Food Exhibition

The 33rd THAIFEX — ANUGA ASIA during May 28 — June 1, 2024
Food Exhibition was held at the IMPACT Exhibition and Convention
Center, Muang Thong Thani, with the objective of promoting
Thailand’s food and beverage exports, developing product quality
and technology in the food industry, and showcasing the nation’s
capabilities in food production, technology, and related services.
The event solidified Thailand’s status as a central hub for food

exhibitions, technology, and services in the Asian region.

A total of 3,133 companies participated in the exhibition, with
6,238 booths featuring food products and related services. Over
the five-day period, the event attracted 138,508 visitors,
including international business delegates, with the top five
represented countries being China, Malaysia, Vietnam,

South Korea, and Japan.

The total value of business negotiations reached 96,265.80
million baht. The top five product categories by order value were:

Fine Food, Sweets & Confectionery, Drinks, Frozen Food, Seafood
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ANUGA 2023 Trade Exhibition

The ANUGA 2023 trade exhibition was held from October 7 to
11, 2023, in Cologne, Federal Republic of Germany. This marked
Thailand’s 26th participation, with 140 Thai companies joining
the event. Products that attracted significant interest included
sauces, seasonings, curry pastes, coconut milk, rice, jasmine rice,
specialty rice varieties, dried noodles, rice bran oil, canned
vegetables and fruits, dried vegetables and fruits, coconut water,
fruit juices, canned pineapple, canned and frozen corn, canned
baby corn, canned tuna and sardines, canned and dried seafood,
snacks, candies, ready-to-eat foods, ice cream, soy milk, and

organic products.

Total trade negotiations resulted in purchase orders amounting
to 5.318 million baht.

Special activities within the Thailand Pavilion included:

1. Live Thai cooking demonstrations

2. “Happy Hour” special activities, featuring the distribution of

shopping bags and coffee

‘.' Total Orcl:ler:_Value
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SIAL Paris 2024 Trade Exhibition

Thailand participated for the 23rd time in the SIAL Paris 2024
trade exhibition, held from October 19 to 23, 2024, in Paris, France.
Seventy-seven Thai companies attended the event. Products that
drew significant interest included canned tuna, canned sweet corn,
canned pineapple, jasmine rice, Thai fragrant rice, parboiled rice,
white rice, seasoning sauces, Thai curry pastes, ready-to-cook Tom
Yum, fermented fish sauce, ready-to-eat convenience foods,
coconut products, chicken dipping sauces, crispy frying flour,
prepared fruits, dried fruits, fresh fruits, flavored nuts and grains,
crispy coconut, fruit-filled crispy bananas, traditional Thai snacks,
and various crunchy snacks such as crispy seaweed, crispy shrimp,
rice-based snacks, premium instant noodles, dried noodles, rice
vermicelli, instant coffee, plant-based products such as crispy
plant-based pork, and organic items including snacks, natural
products, and ginger-flavored candies. Total trade negotiations

generated business valued at 2,013 million baht.

. Negotiations Value
Qthﬂ'lSLOSO"IﬁOU'IU

2 013 million baht
y duuin

T
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Business Matching Event for Fresh Fruits,
Processed Fruits, and Agricultural Products,

2024

The Business Matching Project for Fresh Fruits, Processed Fruits,
and Agricultural Products (Year 5) was held on February 28,
2024, at Centara Grand at Central Plaza Ladprao, with the aim
of promoting exporters in seeking overseas markets and
accelerating the distribution of seasonal fruits. Supplementary
activities included an exhibition, cooking demonstrations, and the

promotion of the “Think Tropical Fruits, Think Thailand” image.

The event recorded participation from 95 Thai exporters from
24 provinces and 76 importers from 19 countries. A total of
595 business matching sessions were conducted, with a
combined trade value of 3,874.07 million baht. The top trading
partner countries were China, Japan, and Vietnam. The most
popular products were fresh fruits and vegetables, chilled/frozen

products, and dried fruits.

The event also featured five parallel activities, such as trade
agreement signings, Thai fruit promotion, cooking demonstrations,
and exhibitions. In addition, a field visit to fruit orchards and
agricultural processing facilities was organized in Ratchaburi
Province on February 29, 2024, with participation from 51
importers, aimed at creating awareness of Thai agricultural

production and processing standards.
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(Cluster Promotion)
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Business Matching) Aufe1vsdnFagUuazumenisounn
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MnuA 71 578 39 U3EW gl 1w 32 518 910 15 Uszina Cluster Promotion
Taun inndlel 10 1wy lndln leunn Soauis Tuaus leniu
u I b3 njﬂu ATAINT aw%’imw%'maﬁl,imﬁ wazdUd The development and promotion of international trade in
Lﬁﬂmiﬁu@mﬁﬁnmsﬁ’] 104 Vj gaﬁ’]m@mstﬁmiﬁﬁmﬂu 11 agricultural products, food, and food service businesses included
U 85,740,000 Un an Online Business Matching activity for processed food and
future food products, held from September 2 — 4, 2024, with
additional activities organized from September 5 — 7 and 16 — 17, 2024.

A total of 14 overseas offices of the Department of

International Trade Promotion and 1 trade representative office

Q\{f from 8 regions participated. The event was attended by 71
o
X Y.g‘%‘f«';k,{wNp participants, representing 39 companies, and 32 importers from
b
D“RIA 0% 15 countries, namely: South Korea, the Czech Republic, Peru,
< (8

e
RIATY

0

Mexico, Myanmar, Vietnam, Poland, Taiwan, China, Chile, Japan,
Sri Lanka, the United Arab Emirates, and Egypt. A total of 104
business matching sessions were conducted, with an estimated

trade value within one year of 85,740,000 baht.
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Overseas Promotion of Thai Products
(In-Store Promotion, 2024-2025)

Singapore

Events were organized in collaboration with leading supermarkets
such as Thai Supermarket (Songkran Festival 2024 and
The Healthy Products Campaign 2024) and NTUC FairPrice
(Sawasdee, Thai Delights 2024), featuring Thai cultural demonstrations,
tasting activities, and product promotions. Best-selling products
included fresh fruits and vegetables, snacks, frozen foods, seasonings,
and more. Total sales of Thai products during the events
amounted to 25 million baht, with estimated purchase orders

within one year valued at 540 million baht.

Indonesia

The Treats of Thailand event was organized with Ranch Market,
Farmer Market, and Gourmet, promoting Thai fruits along with
cultural performances, food demonstrations, and Muay Thai arts.
Best-selling products included seasonings, snhacks, beverages,
fruits, and more. Total sales of Thai products during the events
amounted to 12 million baht, with estimated purchase orders

within one year valued at 288 million baht.

United States
A promotion was organized in collaboration with H Mart
(Thai Festival), featuring best-selling products such as jasmine
rice, coconut milk, coconut water, snacks, and more. Sales of
Thai products in 2024 are estimated at approximately USD
248,000, equivalent to about 8,432,000 baht.

Annual Report 2024 | 29



Thai
SELECT

AWARDED BY

AonssuavlasuNIwanuaiauAoIkising
ua:ssiousNIsaIKIsing situlAsvnis
Thai SELECT

StKIVLGOU QaAy 2566 - SuoAy 2567
SoU 44 Avdnssunolan laun

mmsdanonssucivUszLINA

1. Funuf e nising laanisiauanidydaasunisnain
nsadansUgeemsing uazldslumuyemising lasfinasld
auadnghvdriagaining 81@ duaznaldlinedudiunasn
saufsmsaaasuiuemisinerdiuunanwesudsarmsoenlay
luaaadg o

2. AANANTTUGVUIUAUNITRUFINNISIBTINAUgLLBTHISING/
W9asINAUAT 019 Instore Promotion lumaiadnenin igu
Fu livdu wiaide uazdun (Fudems waldl i3eagauas
ngau)

3. dszmduiusiuderesiu uazdeeeulaiduin anuseu
Yowns lmdeailiite Influencer/KOL/Blogger Mdodes sauda
dosonlatl wu Thedavedn Anuusalaans Lﬁ'aa%ﬂamﬁui
Twaandng

30 | Annual Report 2024

Activities to Promote the Image of Thai
Food Products and Thai Food Service
Businesses through the Thai SELECT
Program

From October 2023 to December 2024, a total
of 44 activities were organized worldwide,
as follows:

Overseas Activities

1. Collaboration with Thai restaurants through marketing
campaigns, Thai cooking demonstrations, and the promotion of
Thai dishes, using key ingredients from Thailand—such as Thai
rice and fruits—as components, as well as promoting Thai
restaurants through online food delivery platforms in various

markets.

2. Organizing parallel activities alongside sales promotions in
collaboration with supermarkets/department stores, such as
in-store promotions in potential markets including China, Taiwan,
Malaysia, and Cambodia (featuring food products, fruits,

seasonings, and ingredients).

3. Public relations through leading local and online media, culinary
institutes, renowned influencers/KOLs/bloggers on social media,
and offline media such as billboards and advertisements on

public transportation to enhance widespread recognition.



AMAZING THAI CUISINE

Live Cooking.Remonstration

by Sabai Sabai (Zamalek)
o Thai SELECT classic restaurant
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4. Organizing Thai food festivals and participating in well-known
festivals to showcase the potential and promote Thai cuisine to

a wider audience.

5. Promoting awareness of Thai cuisine and the Thai SELECT
logo through the online game “Tom Yum Planet: The Secrets of
Authentic Flavor,” integrating the transfer of knowledge about
Thai cuisine via the borderless virtual platform (Metaverse) The
Sandbox, which has more than 6 million player accounts from
180 countries worldwide, targeting new audiences and enhancing

the Thai economy through innovation.

Domestic Activities

1. Promoting Thai ready-to-eat food products through selection
for the Thai SELECT certification, along with organizing sales
promotion events at THAIFEX — Anuga Asia 2024, conducting

business negotiations, and promoting sales through online platforms.

2. Publicizing through exhibition booths at trade shows and via
various media channels, both online and offline, including the

Thai SELECT website and application.

*’
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Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Fashion and Lifestyle
Products
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STYLE Bangkok 2024

STYLE Bangkok 2024 is Asia’s leading lifestyle, fashion, and
craft trade fair, organized by the Department of International
Trade Promotion (DITP), Ministry of Commerce, and the Thai
Chamber of Commerce. Now in its seventh edition, the event
serves as a trade platform for design products and a showcase
of the capabilities of Thai manufacturers, exporters, designers,
local entrepreneurs, and creative businesses in the lifestyle,
fashion, and craft sectors. It offers exposure to investors,
international business operators, and customers from Thailand

and around the world.

The event was held from March 20 — 24, 2024, at the Queen
Sirikit National Convention Center under the concept
“CHICNATURE", reflecting the fair's commitment to style while

maintaining a connection to nature.

A total of 505 companies participated as exhibitors, occupying
826 booths, generating purchase orders valued at 1,756 million
baht.
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Bangkok Gems and Jewelry Fair

This event is one of the Department’s key projects to promote
and support Thailand’s gems and jewelry industry, with the
primary objective of developing, expanding markets, and
enhancing the global competitiveness of Thai gems and jewelry

entrepreneurs.

The 70th edition was held from September 9 - 13, 2024,
featuring 1,101 exhibitors across 2,470 booths. The total value
of purchase orders and business negotiations conducted during

the event amounted to 3,527 million baht.

With collaborative efforts from all sectors, the Bangkok Gems
and Jewelry Fair has become the largest gems and jewelry trade
fair in Thailand, the oldest in Asia, and ranked among the top

four most important gems and jewelry trade fairs in the world.
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Thai Fabric, Fun to Wear Initiative

In 2024, an exhibition to promote Thai fabric products was held
for the first time under the project “Thai Fabric, Fun to Wear,”
inspired by the royal initiative of Her Royal Highness Princess
Sirivannavari Nariratana Rajakanya. The aim of this project is to
encourage the application of traditional Thai textile wisdom and
craftsmanship to create value-added products for both domestic
and international markets. The exhibition took place at STYLE
Bangkok from March 20 - 24, 2024, highlighting the strength of

Thailand’s soft power in fashion and design.
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Participation in MEGAZOO 2024, Goyang,
Republic of Korea

The Office of Lifestyle Trade Promotion implemented a project
to develop and promote lifestyle products through participation
in MEGAZOO 2024 (Goyang, Republic of Korea), the largest
pet trade fair in the country, held from November 15 — 17, 2024,
at KINTEX, Goyang.

Thailand sent 37 companies (35 lifestyle and pet fashion product
companies, and 2 pet food companies), showcasing highlight
products such as cat houses/condos, furniture, accessories, pet
clothing, and pet food. Thailand was selected to participate in
the World Pet Showcase with 11 companies, featuring product
displays in the Global Business Zone, along with business matching

sessions, seminars, and workshops.

The total value of purchase orders was USD 273,750
(approximately 9.58 million baht). Best-selling products included
pet food, pet treats, animal mannequins, feeding bowls, collars,

and cardboard pet houses.



Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Halal Products
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Gulfood 2024

Gulfood is the largest food and beverage trade exhibition in the
Middle East, held from February 19 — 23, 2024, at the Dubai
World Trade Centre (DWTC). The Department participated for
the 22nd time.

A total of 134 Thai export companies participated, generating
total trade negotiation value of USD 207,607,311, equivalent to
7,266,255,885 baht.
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Capacity Building for Halal Food and
Beverage Entrepreneurs from the Five
Southern Border Provinces to Participate

in THAIFEX-ANUGA ASIA 2024

Implemented for the 8th consecutive year since 2016, in
collaboration with the Songkhla Provincial Commercial Office and
the Southern Border Provinces Administrative Center (SBPAC),
this initiative aims to provide knowledge on export procedures,
pricing, product design development, upgrading standards and
quality to international levels, as well as marketing insights,
culminating in participation in THAIFEX-ANUGA ASIA 2024.

The program was conducted from April 24 — 30, 2024, in Hat Yai District,
Songkhla Province, providing preliminary training on export
fundamentals and export regulations to 30 participating
companies/community enterprises. From these, 20 companies/
community enterprises were selected for a practical workshop
covering trade agreements and regulations, verifying the credibility
of foreign partners, financial risk management, internationa logistics,
and preparing price quotations. Individual business coaching
sessions were also provided to the selected enterprises to prepare
them for participation in THAIFEX-ANUGA ASIA 2024.

Subsequently, the selected entrepreneurs joined the

THAIFEX-ANUGA ASIA 2024 food trade fair, generating a total

trade negotiation value of 1,678 million baht.
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Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Industrial Products
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AUTOMECHANIKA DUBAI 2023

The largest trade fair for automotive parts, components, and car
accessories in the Middle East and Africa aims exclusively at
business negotiations, with no retail sales taking place at the
event. It was held at the Dubai World Trade Centre, Dubai,
United Arab Emirates. In its 20th edition, the event took place
from October 2 — 4, 2023.

Thai entrepreneurs participated for the 17th time, with 30
companies exhibiting in the Thailand Pavilion covering an area

of 282 square meters.

The total trade negotiation value generated by the 30 Thai
companies amounted to 2,991.27 million baht. Products that
attracted significant interest included:

1. Suspension system parts

2. Car door keys and motorcycle locks

3. Automotive ball joints

4. Car accessories, among others.

Negotlatlons Value B
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B 2.991.27
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2. a¢lwanIncsud 2. Engine components

3. NTLIMTNTDEUG 3. Car grilles

4. NuTU 4. Bumpers

5. MULUSNWAZENUSA 5. Brake discs and brake pads

. Negotiations Value
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MEDICA 2023, Germany

MEDICA is the world’s largest and most important trade fair for
medical devices and healthcare equipment, especially for the
hospital industry, diagnostics, pharmaceuticals, rehabilitation
medicine, as well as medical technology, innovation, and
services. The 53rd edition was held from November 13 - 16,

2023, as a business negotiation-only event with no retail sales.

Thai entrepreneurs participated for the 23rd time, with 10
companies exhibiting in the Thailand Pavilion, occupying an area

of 90 square meters.

The total estimated value of purchase orders within one year
from the 10 participating Thai companies was 204.99 million
baht. Products that attracted significant interest included:

1. Disposable medical devices

2. Medical protective suits

3. Balms

4. Rubber parts for medical instruments

5

. Medical rubber gloves, among others.
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Project to Promote Thai Pet Food
Products in the Taiwanese Market at

the Taipei Pet Show 2024

The Taipei Pet Show 2024 is the largest comprehensive pet
trade show in Taiwan, where pet owners can bring their pets
and importers can conduct business negotiations at the same
event. Held from July 5 - 8, 2024, at Nangang Exhibition
Center, Thai entrepreneurs participated for the third time, with
18 companies exhibiting in the Thailand Pavilion on an area of

54 square meters.

The total trade negotiation value generated by the 18 Thai
companies amounted to 90.49 million baht. Products that
attracted significant interest included:

Two-step cleaning wipes for dogs that do not require water.

Pet hair and skin care products, among others.
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Business Matching Event for Agricultural
Machinery at THAITAM 2023

A business matching activity was organized to promote the Thai
agricultural machinery industry, fostering networking and business
opportunities for expanding Thai agricultural machinery and
component markets internationally. Held under the annual Kaset
Kamphaeng Saen Fair in early December, the Department led a
delegation of importers to visit the event on December 7, 2023,
at the Department of Agricultural Engineering, Kasetsart University,
Kamphaeng Saen Campus, and organized B2B business matching
appointments on December 8, 2023, at the Grand Richmond

Hotel, Nonthaburi Province.

For the B2B business matching event, 27 Thai agricultural
machinery and component entrepreneurs participated alongside
27 international importers/buyers from six countries, resulting in
a total of 206 business matching pairs. The estimated trade
value within one year is 368.08 million baht. Products that
attracted significant interest included:

1. Tractors

2. Agricultural equipment

3. Walking tractors, among others.
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Trade Delegation for Air Conditioners,
Refrigeration, Electronic Appliances, and

Industrial Products in the ASEAN Region

The Bangkok RHVAC 2024 and Bangkok E&E 2024 trade
exhibitions were held from April 29 to May 3, 2024, in Manila,
Philippines, and Jakarta, Indonesia, with a total of 19 participating
companies, divided into three product groups as follows:
1. Electrical appliances, air conditioners, and refrigeration products
2. Auto parts, spare parts, and automotive accessories

3. Construction materials, tools, and equipment

Business matching activities were conducted in both countries,
with the estimated purchase orders within one year totaling USD
5.32 million (196.91 million baht).



Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Trade in Services
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Kre8tif! Conference 2023

The Kre8tif! Conference 2023 trade negotiations, held in Kuala
Lumpur, Malaysia, from September 27 to October 1, 2023,
featured the participation of four Thai enterprises. The event
resulted in 170 business-matching meetings, generating total
trade deals valued at 426.6 million baht. Participating countries
included Malaysia, Canada, Australia, the United States, and the

United Kingdom.

Highlights of the event included works in character design,
visual effects (VFX), cartoon animation, and games.
This inaugural participation was met with strong support for
organizing similar projects in the coming year, with the aim of
enhancing Thailand’s economic value, as well as elevating and

promoting the nation’s image in a tangible and sustainable way.

Business Matching Outcomes
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Trade Negotiation Project at SPIEL
ESSEN 2024 Trade Fair

SPIEL ESSEN 2024, the world’s largest board game trade fair,
was held in Essen, Germany from October 3 - 6, 2024. The
event attracted 923 exhibitors and over 204,000 visitors from

80 countries worldwide, showcasing more than 1,562 new games.

The Department of International Trade Promotion, in collaboration
with the Game Industry Steering Subcommittee and the Thai
Boardgame Association, organized the participation of nine Thai
enterprises in the “Thailand Pavilion,” covering 150 square meters

at Messe Essen.

in 151
meetings with a total estimated value of 79.9 million baht,

The trade negotiations resulted business-matching
consisting of immediate deals worth 432,684 baht, projected
deals within one year worth 18.9 million baht, and anticipated
deals within two to five years amounting to 60.5 million baht.
Over 181 business visitors from 17 countries—such as France,
the United Kingdom, China, Germany, the United States,
Australia, and South Korea—attended the Pavilion and engaged

in trade discussions.

Outstanding participants included TV Mang Co., Ltd., which
negotiated the sale of licensing rights for “I'm Stuck in the Lift”
for German translation; Gameflex and OK Day, which arranged
distribution agreements with UK distributors for international sales;
Cherio & Co., Ltd., which negotiated with a French publisher; and

BGA Plus, which sold licensing rights to an Australian importer.
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Trade Negotiation Results at Gamescom
Asia 2023

At Gamescom Asia 2023, held in Singapore from October 19 to
22, 10 Thai entrepreneurs from the game and related service
industries participated in a total of 192 business matchmaking
sessions. The immediate negotiation value during the event was
approximately 10.95 million baht, with an estimated total value
of 1.35 billion baht expected within one vyear. Participating
countries included Spain, the Netherlands, Japan, Singapore,

China, and others.

Featured games attracting interest were LightSup!, BuzzDe,
Nightmare’s Circus, GemCrusty, and Airship: Kingdom Adrift. The
event was highly successful, generating strong interest in Thai
entrepreneurs and showcasing their creative potential. Continued
support for such participation is recommended to enhance

awareness and sustainably expand the market.

Estimated trade value within one year
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Overview of Trade Negotiation Activities
at the American Film Market 2023

The American Film Market 2023 was held in Santa Monica, Los
Angeles, from October 31 - November 5, 2023. It is the largest
film and content marketplace in the United States, attracting over
7,000 to 8,000 participants from more than 80 countries. The
event featured four main activities: trade negotiations, film
location promotion, film screenings, and industry panel
discussions. More than 275 exhibitors from various countries,

including Thailand, participated.

(DITP)

organized a business matching booth to negotiate and promote

The Department of International Trade Promotion

Thai films, with eight Thai companies taking part. A total of 231
trade negotiations were conducted, with a combined negotiation
value exceeding 2.7 billion baht. Immediate deals accounted for
approximately 23 million baht, and projected revenues within

1 to b years are estimated to exceed 2.7 billion baht.

The event was highly successful, expanding opportunities for
Thai film businesses in the global market. It is recommended
that participation continue to enhance Thailand’s image and

competitiveness in the film industry.
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International Film & TV Market 2024
(FILMART 2024)
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Business Matching at the Hong Kong
International Film & TV Market 2024

(FILMART 2024)

One of the world’s top three entertainment industry events and
the largest and most important film trading market in Asia,
FILMART 2024 was held from March 11 - 14, 2024, in Hong
Kong, People’s Republic of China, marking its 28th edition.

The Department, in collaboration with the Ministry of Culture
and the Ministry of Tourism and Sports, led Thai film industry
and related service entrepreneurs to participate under the
Thailand Pavilion. A total of 27 Thai participants, joined by the
Federation of National Film Associations and the Thai Boys’ Love
Content Promotion Association, attended under three business
categories: (1) film and animation production/distribution (9
companies); (2) TV program and drama production
(10 companies); and (3) film and video-related services

(8 companies).

There were 413 business matching sessions with Thai participants,
generating an estimated total trade value of 2,633,980,575.60
baht. FILMART 2024 was highly successful, receiving strong
international interest, resulting in new client acquisitions, business

expansion, and increased commercial opportunities.
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Business Matching Activities at Marché
du Film

Held from May 14-22, 2024, in Cannes, France, under the Cannes
Film Festival 2024, the event aimed to create commercial
opportunities and to promote recognition and international acceptance
in the entertainment industry.

The Department led 12 Thai companies from the film,
animation, and related entertainment industries, along with the
Thai Boys’ Love Content Promotion Association, to participate
in Marché du Film - Cannes Film Festival 2024 under the
Thailand Pavilion, occupying an area of 82 square meters.
Business matching activities were organized within the pavilion
to create trade opportunities for Thai entrepreneurs and expand

international marketing channels.

There were 343 business matching sessions conducted, with
a total trade value of 1,469,177,500.00 baht. Products and
services that garnered interest included: (1) licensing for
international broadcasting, (2) film productions in Thailand,

and (3) post-production services.
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Marché International du Film d’Animation
(MIFA) at Festival International du Film
d’Animation d’Annecy 2024 (Annecy
International Animation Film Festival

2024)

Participation in the Marché International du Film d’Animation (MIFA)
under the Festival International du Film d’Animation d’Annecy 2024
took place from June 11 — 14, 2024, in Annecy, France. As the
world’s largest animation film festival, the Department, through the
Office of Service Business Development and Promotion, the Office
of International Trade Promotion in Paris, and the Thai Animation
& Computer Graphics Association (TACGA), led Thai animation
entrepreneurs to participate under the Thailand Pavilion. Business
matching sessions and pitching presentations were organized, with
a total of eight Thai companies participating. There were 111

business matching sessions, with a total trade value of 897,680,000 baht.
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INSPIRING

Participation in Asia TV Forum & Market
Singapore (ATF 2023)

A report on participation in the Asia TV Forum & Market
Singapore (ATF 2023), held at Marina Bay Sands, Singapore,
from December 6 - 8, 2023. Five participants joined the
project, comprising film producers, TV program and series
producers, and contract production service providers. The total

value of business negotiations was 210.70 million baht.

During the event, the Department assigned the Office of
International Trade Promotion to witness the signing of an
MOU between Hollywood (Thailand) Co., Ltd. and Hong Picture
Pte Ltd for a film production contract valued at approximately
40 million baht.
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Advertising Business Promotion Activities
at ADFEST 2024

The activities were held from March 21 — 23, 2024, at the Pat-
taya Exhibition and Convention Hall (PEACH), Chonburi Province.
The event, now in its 27th edition, was organized under the
theme “Human Intelligence.” A total of 857 participants at-
tended, including 227 Thais and 630 foreigners from 30 coun-

tries  worldwide.

The activities generated a total commercial value of 243,770,670
baht. Products and services that attracted interest included
television commercial production, virtual production, VFX,

production services, and interactive panorama.




EMERGING TECHNOLOGY & EDUCATION

BANGKOK INTERNATIONAL
DIGITAL CONTENT FESTIVAL

Bangkok International Digital Content
Festival 2024 (BIDC 2024)
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Bangkok International Digital Content
Festival 2024 (BIDC 2024)

Held from August 5 — 8, 2024, at Bangkok Marriott Marquis
Queen’s Park Hotel, Bangkok, this 11th edition of the event
recorded the highest turnout with 115 participating companies
(73 Thai, 42 international from 10 countries). Highlight activities
included the BIDC Awards, seminars, networking, business

matching, and studio visits.

The networking activities saw participation from 117 individuals,
strengthening commercial networks and relationships, and featured
the promotion of Thai soft power through cuisine, supporting

Thailand’s soft power strategy on the international stage.

The business matching activities resulted in 649 business
negotiations, totaling 1,195.43 million baht. Popular focus areas
included animation outsourcing, game development, character

licensing, and software development (e-Learning).

As part of the studio visit activities, the Department led
international digital content entrepreneurs to visit Thai digital
content establishments and the Thai Game Craft 2024 event at
Sphere Hall, 5M Floor, EmSphere, to exchange experiences and

expand business networks, fostering productive collaboration.

Annual Report 2024 | 57




MEZHEMH
Seoul International
Book Fair

viuwaavauAl Seoul International Book
Fair 2024 tu nsvlva Us:inANIKATA

Fatuszwineiudl 26 - 30 fiquiu 2567 m guiiAuARIAUM
COEX nyslaa tdusunantanidedoflngfigaaes
A1515UITNMANIWIUNI 70 T malduuida “Houyhnhnm” sy
141993970 Seoul International Book Fair iflunfausnuazdngm
Usznalng elduwi@a “Krung Thep — City of Angels”

NANISIANANTTNNI5L199097% Seoul International Book Fair
2024 UDINTHY

A a a 6 o A

1. fusznounsgsiaAesRam (misAaida/Avang) vodlneidn
FAINU NUIU 10 UIEN
Lﬁmdaﬂ'wmiwimmiﬁﬁ 934 9,013,000 U

3. Aumdldsuanuaula leun denevialy Sugu Avdnd
fazas nilsda Nonfiction Frsusaunisilng fene BL/GL
LAZRUIABLAN

58 | Annual Report 2024

Seoul International Book Fair 2024, Seoul,
Republic of Korea

Held from June 26 — 30, 2024, at COEX Exhibition Center,
Seoul, this is Korea’s largest book festival, running for over 70
years under the theme “Houyhnhnm.” The Department participated
in the Seoul International Book Fair for the first time, organizing

the Thailand Pavilion with the theme “Krung Thep — City of Angels.”

Results of the Department’'s Participation in the Seoul

International Book Fair 2024

1. Ten Thai print media (book/licensing) companies participated.
The total value of business negotiations was 9,013,000 baht.

3. Products that attracted attention included general fiction,
webtoons, character licensing, non-fiction books, Thai language

textbooks, BL/GL fiction, and children’s books.
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Project to Promote Soft Power with Muay
Thai on the International Stage (Muaythai

Global Power)

Held from December 3 — 5, 2023, at ICONSIAM, Bangkok, in
collaboration with the Department of International Trade Promotion,
Sports Authority of Thailand (SAT), International Federation of
Muaythai Associations (IFMA), and the private sector.

The main activities included a press conference/seminar,
demonstrations of Muay Thai artistry, and the expansion of
the Muay Thai industry into a fashion show featuring leading
Thai designers. The event also showcased products and
services from 19 Muay Thai businesses.

Attendees included Thai and international business operators,
buyers, individuals from the Muay Thai sports and international
film industries, Muay Thai enthusiasts, ambassadors to Thailand,
representatives from various countries, and more than 400

media representatives.

Product and service exhibitions related to the Muay Thai
business were organized to raise awareness and build
alliances for entrepreneurs, with immediate trade value at the
event of approximately 127,000 baht and estimated trade
value within one year of about 11.66 million baht.

Public relations and awareness were achieved through both
online and offline media, reaching 1.85 million impressions online
and 5.75 million impressions offline, highlighting the potential of
the Muay Thai industry.
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Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

BCG Products
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Naturally Good Expo 2024

A project was organized to enter the BCG (Bio-Circular-Green)
product market aimed to create opportunities and enhance
recognition and acceptance of BCG products in the Australian
market, providing a chance to present and expand the market
for Thai BCG products. The event was held from June 3 — 4,
2024, at the International Convention Center (ICC), Sydney,
Australia.

A total of 22 companies participated in the project. Exhibition
visitors showed considerable interest in Thai products and made
numerous inquiries about product details. The total value of

purchase orders during the event was 1,600,000 baht.
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Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Trade Logistics
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. Trade Logistics Symposium 2024

. World Transport & Logistics Forum (WTLF)
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TILOG - LogistiX 2024 Logistics Trade Fair

Held from August 15 — 17, 2024, at Hall 98, Bangkok Interna-
tional Trade & Exhibition Centre (BITEC), under the theme “Smart
and Green Logistics for Sustainable Tomorrow” the event aimed
to showcase the potential, readiness, and collaboration of Thailand’s
logistics industry as it adapts to the future landscape, with a focus
on logistics innovation, digitalization, and sustainability. More than
167 exhibitors (83 Thai brands and 84 international brands)
participated with 335 booths, and the fair drew 7,409 visitors.

Key Highlight Activities at the Event

. Trade Logistics Symposium 2024

. World Transport & Logistics Forum (WTLF)
Seminars on key topics organized by councils, federations,
associations, and various agencies

. Exhibition on the Overview of Thailand’s Logistics Industry:
(1) presenting the potential of Thai logistics service businesses,
(2) trends and directions for the logistics industry for 2024 — 2025,
and intermational logistics performance index rankings
Innovation Showcase

. ASEAN Federation of Forwarders Association (AFFA) meeting
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Generate Strengths for Thai Products and Services with
Innovations and Technologies to Respond to the Demands
of Megatrends and the Next Normal

Value Creation
in Trade
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Exhibition of Demark and G-mark
Award-Winning Works at the Good

Design Exhibition 2023, Japan

Award-winning creations by Thai designers and entrepreneurs
(DEmark and G-mark recipients) were showcased at the Good
Design Exhibition 2023 in the Thailand Pavilion. A total of 28
works from 26 companies/individuals were exhibited, comprising:
3 furniture items, 3 lifestyle and fashion items, 4 industrial
products, 8 packaging designs, 5 graphic design works, 3
interior design projects, and 2 digital platform designs.

The participation at the Good Design Exhibition 2023 generated
significant interest from designers, business professionals, design
students, and companies in related industries, both in Japan and
internationally. The DEmark Thailand Pavilion attracted approximately
350 — 400 visitors per day, including executives such as the CEO
of the German Design Council and the Director-General of the
Ministry of Commerce, Laos. Most visitors were interested in
design concepts, importing products, and developing design

collaborations between organizations.

Additionally, the Department participated in the Good Design Award
2023 ceremony, held on October 25, 2023, at the Grand Hyatt
Tokyo, Japan. Mr. Pornvit Sila-On, Deputy Director-General of the
Department of International Trade Promotion, attended as the
Department’s executive representative, participating in discussions
to enhance collaborative design development between the two

organizations and to promote the Thai design industry, a key

sector for Thailand’s soft power strategy, in cooperation with Japan.
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Participation in the Asia Design Sharing
Council Meeting, Philippines

The 13th Asia Design Sharing Council 2023 was held under the
theme “Emerging Design For Emergency,” providing a platform
for member countries to share advancements and operations in
design aligned with global environmental megatrends. This year,
the meeting was hosted by the Design Center of the Philippines
(DCP), with representatives from five countries and seven
agencies in attendance: Thailand, Malaysia, the Philippines,
Republic of Korea, and Singapore. Vietnam and Indonesia were

unable to participate in this session.

The Department delegates assigned to attend were M.L. Pasakorn

Apakorn, Head of Country Brand Planning and Promotion, and

Ms. Kamonwan Kaweeratthanatha, Policy Analyst and Specialist,

who participated in Cebu, Philippines, from November 22 — 26,

2023. The Department’s representatives presented the

Department’s design promotion efforts under the meeting’s core

theme, “Emerging Design for Emergency,” focusing on three key

missions:

1. Promoting value-added products through innovation, creativity,
identity, and wisdom.

2. Supporting entrepreneurs in transitioning to new business
models.

3. Encouraging entrepreneurs to develop distinctive identities
and brands for greater market access.

Three flagship DITP projects and activities were presented, as

well as the introduction of ten Thai designers.
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Design Exhibition Project at Milan Design
Week 2024

Held from April 15 — 21, 2024, in Milan, Italy, the Department
presented works from 45 entrepreneurs, totaling 50 pieces, at
the event’s 13th edition under the exhibition title “Slow Hand
Design by DITP.” This year's theme was “Speak Softly Thai,
Speak Softly Love,” featuring DEmark Award-winning products,
works from new designers through the Talent Thai Designers’
Room & Creative Studio project, and items reflecting Thainess
in support of the Soft Power initiative. The exhibition took place
at the Center Point, Superstudio Piu building, in the Tortona

Design District.

The exhibition and Thai products received significant interest,
especially for works that reflected unique Thai characteristics.
Over the seven days, the DITP exhibition welcomed a total of
30,780 visitors.
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Prime Minister’s Export Award 2024

The Prime Minister's Export Award is the highest honor awarded
by the government to exporters. Established in 1992 and
continuing through 2024, the award aims to support and
recognize outstanding exporters of products and services who
have demonstrated achievement, innovation, and pioneering
efforts to penetrate international markets under their own brand
names and product designs. It also acknowledges the application
of innovation in business operations and supports the development
of a positive corporate image among entrepreneurs who contribute
to advancing the country’s exports of goods and services, in

line with the Sustainable Development Goals (SDGs).

Over the past 32 years, a total of 333 companies have been
selected as recipients, with 879 awards presented. In 2024, a
total of 41 awards were conferred. The award ceremony was
held on December 26, 2024, at Santimaitri Building, Government

House, with the Minister of Commerce, Mr. Phichai Naripthaphan,

presiding.
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Design Excellence Award (DEmark 2024)

Now in its 18th consecutive year, this project aims to promote
outstanding design achievements and elevate Thai products and
services for wider recognition in global markets. The Department
has received longstanding collaboration from the Japan External
Trade Organization (JETRO) and the Japan Institute of Design
Promotion (JDP), who provide support through expertise from
the internationally recognized Good Design Award (G-mark) of
Japan. This cooperation ensures internationally accepted standards
for the award, with a strong emphasis on environmental issues,
sustainability, and social and cultural values represented in the

winning works.

From 2008 to 2024, a total of 1,225 works have received
the DEmark award. In 2024, the DEmark award judgingm was
held from June 24 — 27, 2024, at the Ministry of Commerce,
with representatives from the public and private sectors, the
Good Design Award, Japan, and the Hong Kong Exporters’ As-
sociation serving on the judging committee. This year, 66 works
were selected for awards. The highest scoring entries in each
category were further considered by the subcommittee for the
Prime Minister's Export Award 2024 and selected for 8 Best
Design awards. Additionally, DEmark award winners had the
opportunity to compete in Japan’s Good Design Award, with 14

works receiving awards. The DEmark Award 2024 presentation

ceremony was held on August 1, 2024, at Paragon Cineplex,

Siam Paragon, Bangkok.
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Certificate Presentation Ceremony for
New Entrepreneurs Awarded the T Mark

2024

The Department of International Trade Promotion, through the
Office of Value Creation for Trade Promotion, organized a
certificate presentation ceremony to honor new entrepreneurs
awarded the T Mark for 2024. The event was held on September
11, 2024, from 1:30 p.m. to 3:30 p.m. at the Manopakorn
Nititada Room, 12th Floor, Ministry of Commerce, presided over
by the Permanent Secretary of Commerce. More than 100
attendees participated, including department executives,
committee members, partner agencies, entrepreneurs,

associations, and media.

Certificates were presented to 30 new member companies, such
as Lio, BeNice, MBK, Blue Elephant, CP, and Sparkle, among
others. An exhibition of the companies’ products was also

organized at the event.

As of December 2024, T Mark had a total of 280 member
companies, 960 brands, and 2,300 products. In 2025, the
Office plans to further promote the T Mark as Thailand’s
national brand symbol, focusing on target markets such as
China, India, and the Middle East.
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Promotion of DEmark 2024 Award
Recipients at Sustainability Expo (SX2024)

The Office of Value Creation for Trade Promotion encouraged
entrepreneurs from the BCG Heroes project and DEmark Award
recipients to create marketing channels, publicize their
achievements, and further increase awareness of the DEmark
2024 winners. This initiative also aimed to inspire designers and
new entrepreneurs with a focus on sustainability by offering

greater opportunities to present and commercialize their work.

Sustainability Expo 2024, organized by AME Imaginative Co., Ltd.,
is the largest sustainability event in ASEAN under the theme
“Good Balance, Better World,” held from September 27 to
October 6, 2024. The Department featured works by 20 DEmark
2024 award-winning companies with sustainable concepts at
SX2024. This included a mini exhibition showcase (6 x 6 meters)
for 10 companies and participation in the sales booth section (3
x 3 meters per booth) for another 10 companies, located at the
SX Marketplace, LG Floor, Halls 7-8, Queen Sirikit National
Convention Center. During the nine days of the event,
participating entrepreneurs generated approximately 357,584
baht in sales, with around 277 individuals expressing interest in

business negotiations.
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Project to Promote and Publicize
Innovative Rice Products at Thailand

Rice Fest On December 14 - 17, 2023

The Department set a strategy to “strengthen Thai products and
service businesses with innovation and technology to meet
Megatrend and Next Normal demands, as well as to promote
The event

(3) Rice

value creation through technology and innovation.”

featured five zones: (1) Rice Tasting, (2) Cooking,

Viewing, (4) Eating, and (5) Purchasing.

The Department of International Trade Promotion’s booth was
designed to showcase both exhibitions and collective product
displays from participating entrepreneurs. Ten companies
participated in the exhibition, divided into three product groups:

Food, Health and Beauty, and Lifestyle.

The total value of purchase orders from the 10 participating

companies during the event was 10,561,109 baht.

Total Order Value
JaA1avdosou

10 56 million baht
. 4duun
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Project to Promote Branded Thai Designers
and SMEs Driven by Design to the Global
Market (Designers’ Room / Talent Thai
Promotion / Creative Studio at Maison &

Objet (M&O) Trade Fair)

The Department participated for the 11th time to facilitate business
negotiations at the M&O trade fair and create opportunities to
publicize products, particularly those by Thai designers presenting
outstanding local identity (soft power) on the global stage under
the concept “speak softly love speak softly Thai,” showcasing
works by more than 21 Thai designers and entrepreneurs. The Fair
also featured the M.O.M digital trade platform, a digital fair
established by organizers to create commercial opportunities and
promote products for exhibitors before, during, and after the event.
The event took place from September 5 — 9, 2024, at Paris Nord

Villepinte Exhibition Center, Paris, France.

Total business negotiation value reached approximately
22,125,000 baht. Products that garnered particular interest for
purchase included those emphasizing environmental awareness
and upcycled materials, such as TAKEHOMEDESIGN, Mince, and
The Yarn Story Studio; high-quality, contemporary handcrafted
items reflecting distinctive Thai lifestyles, such as THORR'’s, AHU,

Baan Boon Brooms, and Lamunlamai Craftstudio; and creative

products on trend with the event (trendsetters), such as Hizoga,
QURYV, and Ease Studio.
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Trade Fair under the Project to Expand
the Thai Product Market in Southern
Vietnam, Ho Chi Minh City (Thailand Best

Buy 2024 - Ho Chi Minh City)

The event was held from June 14 — 16, 2024, at Estella Place, Thu
Duc City District, Ho Chi Minh City, targeting high-purchasing-power
consumers to promote awareness of Thai products in the Vietnamese
market, particularly in Ho Chi Minh City, which serves as

the distribution hub for southern Vietnam.

A total of 10 Thai product importers/distributors in Vietnam
participated, exhibiting and selling their products at the event.
Additionally, a Product Display Area showcased quality
Thai products from various provinces by Thai SMEs, featuring
12 product lines to create opportunities for export expansion.
The Office of International Trade Promotion in Ho Chi Minh City
promoted the products to buyers, importers, and distributors by
inviting them to visit the display area and distributing product

brochures for further business negotiations.

The event’s product sales received strong interest from Vietnamese
consumers, attracting over 2,500 visitors and generating a total

trade value of 20 million baht.
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Mini Thailand Week 2024 in Quang Ninh
Province

The Office of International Trade Promotion in Hanoi organized
the event from March 28 — 31, 2024, at the Quang Ninh Exhibi-
tion of Planning and Expo Center. A total of 52 exhibitors
participated, including booths from Thai-invested companies in
Vietnam, Thai companies from the Food Innovation City Project
(NSTDA), and representatives from various Thai government
agencies such as the Royal Thai Embassy in Hanoi, the Office
of Investment Affairs in Hanoi, and the Tourism Authority of
Thailand, Ho Chi Minh Office.

The event attracted significant interest from residents of Quang
Ninh Province and nearby cities, with over 93,310 visitors
attending throughout the event. It provided Thai entrepreneurs
with opportunities to study Vietnamese consumer behavior and
conduct direct business negotiations with Vietnamese importers.
The event generated immediate sales of approximately 5.01
million baht, with projected purchase orders within one year
totaling around 271.51 million baht. Popular products included
shacks, food and seasonings, health and beauty products, and

jewelry.
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Thailand Week 2024 in Manila, Philippines

The Office of International Trade Promotion in Manila organized
the event from February 29 to March 3, 2024, at Glorietta
Shopping Mall. This was the 14th edition of the event, held
under the theme “Discover Excellence, Trade with Thailand.” The
event showcased a wide variety of high-quality Thai products,
along with business negotiations and retail sales throughout the
four-day event, providing visitors with opportunities to experience

Thai culture through various activities.

A total of 84 exhibitors participated, occupying 86 booths. Over
the course of the event, there were 15,790 visitors, most of
whom were interested in purchasing products and engaging in
business negotiations. Total purchase orders amounted to USD
18,769,799.16.
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BCG Thai Festive Fair

The Department of International Trade Promotion organized the
BCG Thai Festive Fair from August 15-18, 2024, at the Diamond
Island Convention & Exhibition Center, Phnom Penh, Cambodia,
to raise awareness of the importance of Thai BCG products,
promote and build confidence among Cambodian consumers
regarding the potential of Thai BCG products, and create networks
between Thai and Cambodian entrepreneurs, as well as expand
distribution channels for Thai BCG products. There were 219
exhibiting companies participating with 249 booths, featuring
food and beverages, health and beauty products, household
items, and fashion and lifestyle products. The event also
included a stage for Thai cooking demonstrations and booths for

Thai SELECT award-winning restaurants.

Sales at the event received strong interest from Cambodian
consumers, attracting over 70,000 visitors. Immediate purchase
orders amounted to 35.5 million baht, with projected orders
within one year estimated at 2,874.2 million baht. Popular Thai
products among Cambodian consumers included food and
beverages, health and beauty products (such as cosmetics and
supplements), household goods, and fashion and lifestyle

products (such as jewelry and leather goods).
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India Market Penetration Project PIONEER
2024 (Pan-India Observation, Negotiation,

Exhibition and Executive Roadshow)

Held in New Delhi, Republic of India, during 29 — 31 August 2024,
the program included a senior executive delegation to meet with
key public and private sector agencies, as well as a business
delegation of Thai entrepreneurs traveling to conduct business
negotiations and participate in the trade exhibition Thailand Week
2024.

During the visit, senior executives of the Department met with
the Department for Promotion of Industry and Internal Trade
(DPIIT), Ministry of Commerce and Industry of India, to discuss
approaches to expand trade channels and create new
opportunities for Thai entrepreneurs, namely:

1. Enhancing opportunities for Thai businesses with innovations;
2. Expanding B2B online trade between Thailand and India
through India’s digital network, the Open Network for Digital
Commerce (ONDC).

Following the visit, further activities were undertaken, including
an online webinar between the National Science and Technology
Development Agency (NSTDA), Thailand Science Park (TSP),
and DPIIT (Startup India) via Zoom under the theme
India - Thailand Startup Partnership: Gateway to Thailand &
ASEAN (Health and Wellness Sector). In this session, Thailand
Science Park (TSP) served as a speaker to present opportunities
for Indian innovative businesses in Thailand and the benefits of
accessing TSP’s Business-Technology Transfer Center.
Additionally, a WhatsApp group was established to enable
entrepreneurs within the Startup India and TSP networks to
showcase their businesses and engage in ongoing communication.
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Business Networking Activity on the
Occasion of the Signing of the

Thailand-Sri Lanka FTA

On the occasion of the signing of the Free Trade Agreement (FTA)
between Thailand and Sri Lanka by the Ministry of Commerce on
Saturday, 3 February 2024, the Department of International Trade
Promotion (DITP), through the Office of Trade Promotion in Chennai,
organized a Business Networking activity to stimulate the utilization
of the FTA and to enhance bilateral trade and investment. The event
provided an opportunity for business people from both countries to
meet and negotiate. Approximately 130 Sri Lankan entrepreneurs
and 21 Thai entrepreneurs from 11 product and service categories
with high growth potential in the Sri Lankan market participated,
including agricultural products (such as seeds and spices), processed
seafood and fruits, beverages and ice cream (to support the
expansion of the tourism industry), construction materials, rubber
footwear, electrical appliances, automotive parts, energy and clean
industry technology, as well as logistics and warehousing services,
health and beauty services, and business services for startups.

On this occasion, the Prime Minister, along with the Deputy Prime
Minister and Minister of Commerce of Thailand, attended the event.
Both the Prime Minister of Thailand and the President of Sri Lanka
delivered remarks expressing confidence in the potential for supply
chain integration, particularly in industries such as fisheries, gems
and jewelry, textiles, and garments. They also highlighted
opportunities for services and investment in Sri Lanka, which would
add value to production and exports to Western markets. In addition,
Thailand and Sri Lanka are well-positioned to support each other in

developing into regional logistics hubs.



TERND =

AfURUSKISS=GUgVIGUMVLIEaUUS:INAYUU

. %

UIBITOIUIENTTUUATUATTTUUNT

@9

NsnsEnTaewndiag Wedui 9 - 12 wouneu 2567 laglanis

nSLAUNLEulsZINA

iinsmsmnanialng a3si 24 o susssulelel nyslafien
Wedsausandnanesinelulsanadiulaedgidiusu
Uszunms 350,000 AuGeIW wavld1siumeAnta Thai Festival
Tu1s MUJT a191 GINZA ?E'aﬁuLﬂuﬁnuiﬂﬁﬂ%ﬁwiﬁ”aﬁmgu
ihAudInefddnsnwandasmiieniiug MUJI uagazdason
gnsamieludszmelne ﬁjﬂqu wazUszinadug sely sauds
MsAFIUEIUN NI ARSAogangsNasIBWIsNing (Strategic
Partnership) K1uMsn3orufuinau3sm KALDI (mah) daiu
$1ufandidindr 500 m*’mluzﬁﬂu FimaAudfiiignann
waINWAIEUsEINANTT 10,000 T18N1530 90 Yszimavialan flanan
nszwegmadiu ieuuzihdudlnefiddnsnwlunaadiju
N:‘]J%VWSGQLU@%QJW%LSW“BH’]@IV@:‘U@G@:ﬂu Wide (Beisia) 7l 133
adgiu Taeviney fualiuazdudinevassialunsimine
217 nareven Tina uzahie wzw1n d1alwaninu uewsa ks
Uansetles Wudu uasiilulaladde ndreveuasingdiian
MUY UATUNETER U UITIUAMINIIUNITNITAILALLATEFNA

'
a Al

aiu-ng meldauiusgsiaduu (1wausu) JadussAnsgsia

@
= ' o<

agu D9 1,548 UW9 an1ANgAAIUNTINMIUTTINA

2 <)

a o a1 a A a a a o [
MUWUWW&Wﬂ@@@LﬂiHEﬂW{Uﬂu Iﬂﬂmmmmﬂumwimyimumuﬂ
]

o
a o

154 UAI UAZRIANSLATHINATEALNANA 47 T3nin

a5

el

U

High-Level Executive Mission to Japan

The Deputy Prime Minister and Minister of Commerce paid an
official visit to Japan during 9 — 12 May 2024. The program
included participation in the 24th Thai Festival at Yoyogi Park,
Tokyo, to promote Thailand’s soft power in Japan, attracting
approximately 350,000 visitors per day. The Minister also
attended the Thai Festival at MUJI GINZA, marking the first
initiative by MUJI to support and distribute high-potential Thai
products through its stores, with plans to further expand sales

in Thailand, Japan, and other countries.

In addition, the delegation explored strategic business
partnerships (Strategic Partnerships) through discussions with
key retail and trade partners, including:

. KALDI Coffee Farm, a retail chain with over 500 outlets
across Japan, offering more than 10,000 imported products
from 90 countries, to introduce Thai products into the
Japanese market.

. Beisia, a major Japanese supermarket chain with 133 outlets
nationwide, which already carries a wide range of Thai fruits
and products such as bananas, mangosteen, mangoes,
tamarind, sweet corn, coconuts, chicken, and canned fish.
The highlight was the introduction of Thai bananas for retail
distribution.

. Mr. Jun Suzuki, Chairman of the Japan-Thailand Trade and
Economic Committee under Keidanren, Japan's largest
business federation, comprising 1,548 leading corporations,
154 national industrial associations, and 47 regional
economic organizations, to strengthen economic collaboration

between the two countries.
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The Minister of Commerce paid another visit to Japan during
19 — 24 December 2024, participating in Thai soft power
promotion activities at MUJI and Daikanyama T-Site under the
theme “Happy Winter Thai Festival.” The event featured
exhibition zones highlighting Thailand’s soft power products. The
Minister also joined a promotional campaign to enhance the
image of Thai brands and services (Think Thailand — Next
Level) at Shibuya Crossing, one of Tokyo’s most iconic landmarks

frequented by both Japanese and international visitors.

Furthermore, in order to advance strategic partnerships, the
Minister delivered a keynote address at the ASEAN - Japan
Economic Co-Creation Forum 2024, a platform for exchanging
knowledge, perspectives, and ideas on driving economic growth
towards a digital economy with a focus on sustainability and

environmental responsibility.

The visit also included meetings with major Japanese
corporations and investors, such as Nippon Steel Corporation,
NTT Data Corporation, Mitsubishi Electric Corporation, Toyota
Tsusho, Toray, Sojitz Corporation, GS Yuasa International,
Extrabold, Hitachi, Scheme Verge, SIIX, and SoftBank, along
with discussions with Japan External Trade Organization (JETRO)
and the Japan International Cooperation Agency (JICA), with

a view to further strengthening trade and investment relations

between Japan and Thailand.
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Signing of MOU between the Department
of International Trade Promotion and
Rakuten

Mr. Phumtham Wechayachai, Deputy Prime Minister and Minister
of Commerce, together with his delegation, paid an official visit
to Japan during May 9 — 12, 2024. witnessed the signing of a
Memorandum of Understanding (MOU) between the Department
of International Trade Promotion (DITP) and Rakuten, a leading
online platform in Japan with over 50 million monthly users.
The MOU will facilitate the launch of the TOPTHAI online store
to promote Thai products in the Japanese market. This initiative
represents an expansion of online distribution channels for Thai
products and supports SMEs in entering the Japanese market
through e-commerce trade.

MOUs to Support the Expansion of Thai
Soft Power in Japan

Mr. Pichai Naripthaphan, Minister of Commerce, witnessed the
signing of three Memoranda of Understanding (MOUs) aimed at
expanding Thai soft power in Japan, as follows:

1. MOU between DITP and MIARAWASHIYA LLC - to promote
Thai textiles through Japanese manga (comics).

2. MOU between DITP and KENELEPHANT Co., Ltd. — a
producer and distributor of miniature mascot products, to
showcase Thai products and services through capsule toy
vending machines (Gachapon).

3. MOU between the SUPPORT Arts and Crafts International
Centre of Thailand (SACIT) and OMIYA - a leading
traditional kimono brand in Japan, to incorporate Thai textiles
under the concept “Thai Fabrics for Fun Wear” in the
production of kimonos for nationwide distribution across

Japan.
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Hosting of the Asian Trade Promotion
Forum (ATPF)

The Department of International Trade Promotion (DITP) hosted
the CEO-level meeting of Trade Promotion Organizations (TPOs),
members of the Asian Trade Promotion Forum (ATPF), in
Bangkok during 23 - 24 September 2024 under the theme
“INCLUSIVE PROSPERITY: EMPOWERING SMEs IN THE ASIAN
TRADE ECONOMIES.” The meeting brought together
representatives from member countries and economies to
exchange knowledge and experiences on promoting the creative
economy through the use of soft power by their respective trade
promotion organizations.

Since the establishment of ATPF in 1987, and through 2023,
DITP has been selected as host three times, including this year,
following its earlier roles as host in 1993. On this occasion, DITP
presented Thailand’s policies on driving exports and advancing
soft power as a creative force. Thailand’s strengths—spanning
resources, food, arts and culture, and tourism—are central to
this approach.

The initiative is aligned with the government’s policy framework,
under which the National Soft Power Strategy Committee has
been established to promote 11 high-potential industries: fashion,
publishing, festivals, food, tourism, music, gaming, sports, art,
design, and film.
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The 7th China International Import Expo
(CIIE 2024)

The Department of International Trade Promotion (DITP)
participated in CIIE in Shanghai, the People’'s Republic of China,
during November 5-10, 2024, in two main segments:

1. Business Exhibition:

DITP led 20 food and beverage companies to exhibit in the
“Thai Food and Agricultural Products Pavilion,” which spanned
250 square meters. The pavilion generated immediate purchase
orders and projected orders within one year totaling 64,965,550
Baht.

2.Country Exhibition:

DITP organized the “Thailand Pavilion,” designed as a
traditional Thai pavilion occupying 132 square meters, to promote
and enhance the image of Thai products and services. This year,
the exhibition highlighted items and services from Thailand’s soft
power industries, including food, lifestyle, fashion, and creative
business services. Pavilion activities included Thai massage
demonstrations, Thai cooking demonstrations, and Muay Thai

showcases.

On this occasion, Mr. Pichai Naripthaphan, Minister of Commerce,
presided over the opening ceremony of the Thailand Pavilion and
participated in a Thai cooking demonstration, preparing Massaman

chicken served with jasmine rice.
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The 21st China-ASEAN Expo (CAEXPO)

The Department of International Trade Promotion (DITP)
participated in the 21st China—ASEAN Expo (CAEXPO), held from
24 - 28 September 2024 in Nanning, People’s Republic of
China, in two main segments:

1. Pavilion of Commodity Trade:

DITP organized the participation of Thai entrepreneurs in 143
booths, featuring products such as food and beverages, fashion
and jewelry, health and beauty, household and decorative items,

as well as the TOP THAI store booth on the JD.com platform.

2. Pavilion of Cities of Charm:

The Ministry selected Chachoengsao Province to be showcased
as Thailand’s “City of Charm” for its distinctive qualities as a
tourist city, a livable city, and an investment hub connected to
the Eastern Economic Corridor. The pavilion highlighted
geographical indication (GI) products including Bang Khla
Golden Nam Dok Mai mangoes and Bang Khla aromatic coconuts,

alongside health-oriented tourism services.

The event included the official opening ceremony for the 21st
China—ASEAN Expo and the Pavilion of City of Charm, as well

as visits to Thai entrepreneur booths.
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Official Mission to Shenzhen and the
Hong Kong Special Administrative Region

A high-level executive delegation from the Ministry of Commerce
visited Shenzhen and the Hong Kong Special Administrative Region,
People’s Republic of China, from 8 - 12 March 2024. During the
mission, the delegation visited the booths of 27 Thai exhibitors at
the Hong Kong International Film & TV Market (FILMART) 2024.
This initiative, organized in collaboration with the Ministry of
Commerce, the Ministry of Tourism and Sports, and the Ministry
of Culture, aimed to promote the Thai film industry in the global
market. The event facilitated 413 business negotiations, generating
a total business value of 2,633.98 million Baht.

The delegation also attended a royal reception at the Grand Hyatt
Hong Kong, presided over by Her Royal Highness Princess
Ubolratana Rajakanya Sirivadhana Barnavadi, who inaugurated the
“Thai Night” promotional activity. This event served as a platform
to enhance the international image of Thailand’s film and
entertainment industries, foster networking opportunities, and
advance Thailand's soft power strategy. A total of 522 film
industry professionals and media representatives attended.

In addition, the delegation held meetings with senior government
and private sector executives in Shenzhen and Hong Kong to explore
avenues for further trade and investment collaboration. Discussions
were held with key officials including the Secretary for Commerce
and Economic Development of Hong Kong (Mr. Algernon Yau),
Financial Secretary of Hong Kong (Mr. Paul Chan), and Secretary
for Financial Services and the Treasury (Mr. Christopher Hui), as
well as representatives from rice industry organizations such as
Shenzhen Zhongtai Rice Co., Ltd., Shenzhen Granlux Associated
Grains Inc., China Merchants Godown, Wharf & Transportation Co.,
Ltd., and the Hong Kong Rice Merchants Association. The Hong
Kong side reaffirmed its commitment to increasing imports of Thai
rice, with a total volume of 180,000 metric tons.
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MOU between the Department of
International Trade Promotion and Hong
Kong Trade Development Council
(HKTDC)

Mr. Phumtham Wechayachai, Deputy Prime Minister and Minister
of Commerce, witnessed the signing ceremony of a Memorandum
of Understanding (MOU) on trade cooperation between the
Department of International Trade Promotion (DITP) and the
Hong Kong Trade Development Council (HKTDC) on 11 March
2024 in the Hong Kong Special Administrative Region, People’s
Republic of China.

The MOU aims to foster cooperation in three key areas:

1. Exchange of trade information.

2. Support for trade initiatives to elevate creativity and
innovation among SMEs.

3. Collaboration in trade promotion via e-commerce, including
organizing promotional events for Thai products on online
platforms, with HKTDC supporting activities to facilitate the

online trade of Thai products.
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MOU between the Department of Inter-
national Trade Promotion and Gansu
Provincial Department of Commerce

Mr. Pichai Naripthaphan, Minister of Commerce, witnessed the
signing ceremony of a Memorandum of Understanding (MOU) on
trade cooperation between the DITP and the Gansu Provincial
Department of Commerce on 4 December 2024 at the Trade

Relations Room, 11th Floor, DITP Headquarters.

Key areas of cooperation include:

1. Exchange of policies and support measures for SMEs,
business and investment opportunities, and joint venture
establishment.

2. Promoting business connectivity through participation in trade
exhibitions.

3. Facilitating activities such as seminars, business meetings,
business matching, trade fairs, trade delegations, and sharing
of information, expertise, and technology.

4. Joint efforts to expand mutual trade benefits in prominent
goods and services sectors such as food, agriculture, and
logistics.

5. Cooperation in e-commerce, online business matching, and

other activities.
Gansu Province holds strategic importance due to its central
location in China, serving as a logistics hub under the New

International Land-Sea Trade Corridor (ILSTC), and acting as a

gateway to markets in western China
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High-Level Executive Delegation from
the Ministry of Commerce Visits the

United States

A trade and investment networking mission was conducted from
January 17 — 22, 2024, including meetings with major importers
and company visits with annual sales of 3,080 million baht, of
which approximately 1,645 million baht is imported from Thailand

each year.

During the visit, Thai SELECT certificates were presented to nine
Thai restaurants on the U.S. west coast. The delegation also
witnessed the launch of new Thai food products by Overhill
Farms, Inc., a subsidiary of Charoen Pokphand Group based in
the U.S., visited the Thai SELECT-certified restaurant Farmhouse
Kitchen Thai Cuisine, and met with Thai restaurant entrepreneurs

at the Siam Night Market.

The mission further promoted Thai products through collaboration
with Ralphs Fresh Fare, a mainstream retail chain, and leading
rice importer Golden Star Trading, jointly organizing promotional
activities for Thai products in all 182 branches from January 17 — 22, 2024.
Sales increased by 20% during the promotional period compared
to normal, with annual imports of Thai jasmine rice estimated at

USD 60 million.
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High-Level Executive Delegation from
the Ministry of Commerce Visits New

York City, United States

Market expansion activities for Thai products in the United States
were organized from August 30 to September 6, 2024.
Promotional activities for Thai products (In-store Promotion) were
held in cooperation with H Mart, the largest Asian-American
supermarket chain in the U.S., both offline and online. The Thai
Festival was organized to promote Thai products—such as jasmine
rice, coconut milk, coconut water, and snacks—at H Mart from
August 30 to September 1, 2024. Thai product sales in 2024
are projected to reach approximately USD 248,000 (around
8,432,000 baht).

Opportunities for expanding the Thai product market were
explored at Trader Joe's, a leading retailer importing a variety
of private-label products from many countries, including both
consumer and household goods.

Technology management approaches for inventory systems were
studied at the Amazon Fulfillment Center, a comprehensive
distribution hub for products on Amazon.com, using automation
for order processing, storage, inventory counting, transport, and
packaging.

Image-building activities for Thai rice in the U.S. were held,
featuring demonstrations by world-renowned chef Cédric
Vongerichten on the application of different Thai rice varieties.
Importers, influencers, and approximately 20 food industry
media representatives participated in a tasting event featuring
dishes made from jasmine rice, riceberry, brown rice, and sticky
rice. These activities are expected to broaden the consumer base

for Thai rice among diverse ethnic groups in the U.S.
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High-Level Executive Delegation from
the Ministry of Commerce Visits Los

Angeles, United States

A trade networking and cooperation mission was undertaken
from November 15 — 21, 2024, with meetings held with key
U.S. importers to discuss U.S. trade direction and the opportuni-
ties and impacts for Thailand from Donald Trump’s trade policies.
Importers from three companies participated: Mr. Sam Lee,
President of Sun Lee, Inc.; Dr. Sithi Chaisuroj, President of Land
and Houses USA, Inc.; and Mr. Suchapong Boonsajai, General

Manager of SCG International USA, Inc.

The delegation visited and met with executives at Overhill Farms,
Inc. (a subsidiary of CP North America) to discuss entering the
mainstream U.S. market, with annual sales reaching around USD
20 million. The company has expanded its Thai ready meal
product line (Authentic Asia), including Khao Soi Gai, Stir-Fried
Beef with Holy Basil on Rice, Pad Kee Mao, for sale at Walmart,
as well as mango spring rolls and chocolate-coated frozen

mango, using ingredients imported from Thailand.

The mission promoted Thailand’s Soft Power through Thai cuisine
and Thai SELECT-certified restaurants. The Department invited
Her Royal Highness Princess Ubolratana Rajakanya Sirivadhana
Barnavadi to preside over the activities, where she cooked two
dishes—Mi Krop and Massaman Curry—alongside world-renowned

chef Mr. Wolfgang Puck. The event was featured in the Los
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Angeles Times, aired on Eyewitness News, ABC7, and promoted
on the station’s and Wolfgang Puck’s social media, reaching an

estimated 5 million impressions.

Participation included the “Sa Wad Dee Thai SELECT Festival,”
designed to promote and enhance the image of Thai cuisine,
inspire its popularity, and showcase Thai culture to local U.S.
and international media as well as approximately 200 influencers.
Seven Thai restaurants presented signature dishes, and fourteen

restaurants received certificates and the Thai SELECT mark.

Thai product promotion was also carried out with H Mart, the
largest Asian-American supermarket chain in the U.S., with the
“Products of Thailand” campaign under the concepts “Thai Food
at Home” and “Thailand Kitchen of The World.” Thirty-eight Thai
products participated, such as jasmine rice, coconut water,
coconut milk, crispy seaweed, canned fruit, fruit-flavored
beverages, seasoning sauces, and mochi ice cream. Annual sales
of Thai products from this campaign are expected to exceed
120 million baht.

The delegation also held trade and export situation briefings and
policy meetings with the Minister (Commercial), Office of
Commercial Affairs, Royal Thai Embassy, Washington, D.C., and
directors of overseas Offices of International Trade Promotion
in the Americas and Latin America, instructing commercial
counselors and provincial commerce officials to advance Thai

exports in the global market.
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MOU Signing Ceremony in Los Angeles,
United States, on January 19, 2024

Witnessed the signing of three Memoranda of Understanding
(MOUs) on Thai rice and food products in accordance with
government policy promoted by the Ministry of Commerce to
boost and expand Thai products in the global market. The
agreements are expected to generate a total revenue of 1,435

million baht, or approximately USD 41 million, within one year.
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Project to Promote Thai Food Innovation
Entrepreneurs Entering the U.S. Organic
Market at Natural Products Expo West

(NPEW) 2024

The project was organized from March 12 — 16, 2024, at the
Anaheim Convention Center, Anaheim, United States, as part of
the largest organic and natural products trade show in the U.S.

This year’s event attracted more than 65,000 visitors.

The Thailand Pavilion was held from March 14 - 16, 2024,
featuring the participation of 16 Thai companies. Thai products
of greatest interest included dried fruits, crispy rolls,
coconut-based snacks, black garlic, processed agricultural
products, organic rice, and fresh coconut water. The total trade
value amounted to USD 10.36 million, or approximately 372

million baht.
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Project to Promote Thai Products and
Services at HORECAVA, Netherlands

A Thailand Pavilion on January 8 — 11, 2024 was organized to
showcase and publicize Thai food, food products, and the Thai
SELECT mark, with the cooperation of major Thai food importers
in the Netherlands. Featured products included jasmine rice,
riceberry rice, noodles, curry pastes, coconut milk, fish sauce,
sauces, snacks, canned fruits, and beverages (coconut water,

Thai tea, Thai beer, etc.).

The event featured demonstrations and tastings of ten popular
Thai dishes, fostering enthusiasm for Thai cuisine and increasing
awareness of the Thai SELECT brand. The Thai booth attracted
more than 2,800 visitors over four days, including importers,
restaurant owners, hotel operators, chefs, and HORECA sector

faculty and students.

Business negotiations are projected to yield approximately EUR
2 million (about USD 2.18 million) in trade within one year, with

some deals still under negotiation and follow-up.
Estimated trade value within one year
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The Office of International Trade Promotion in Berlin, Germany,

A\ 4 & implemented the project from March 8-12, 2024, at Hamburg

A?;’__ Messe, under the concept “We Love Thailand.” The activities/

THAILAND exhibitions drew more than 1,500 participants/visitors,
| by DITP= ﬁ successfully building a positive image and favorable perceptions

- 1 1 of Thai products/services while presenting and expanding their

reach to consumers and operators within the HORECA industry.

Business matching results are expected to increase distribution

channels for Thai products and food in the German market in
the future. The target is to promote increased exports of
HORECA-related products to Germany, with an estimated value

of 42 million baht within one year after the event.
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Brand Image Enhancement for Thai
Products and Services under Think
Thailand-Next Level in London, United

Kingdom

The launch event for “Thailand Branding: Think Thailand Next
Level” was held to promote the image of Thai products and
business services throughout September 2024 through a large
billboard at Piccadilly Circus and campaigns on public buses,
aiming to raise the profile of Thai brands among UK consumers
and tourists. Piccadilly Circus is a prominent public space and
central meeting point in London, accessible to approximately
2.08 million people per week, including tourists, residents, and
local business professionals. The Piccadilly Lights is the largest
digital billboard in the European Union, featuring advertising from
leading global brands such as Coca-Cola, Hyundai, Samsung, and
L’Oréal, with the screen capable of displaying up to six different

ads simultaneously.

The promotion also utilized branding on London’s bus network,
reaching approximately 2.5 million people per month—one of the
world’s largest bus networks with more than 9,300 buses on

700 routes, and over 2 billion passenger journeys annually.
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Brand Image Enhancement for Thai
Products and Services under Think
Thailand-Next Level in New York City,
United States

The activity to promote and enhance the image of Thai products,
“Ignite Thailand Festival: Think Thailand, Next Level,”
On September 3, 2024 was held in Times Square, New York
City. The event featured 19 booths showcasing Thai products,
including food (such as seasoning sauces, noodles, instant noodles,
electrolyte beverages, and frozen fruit ice cream), fashion items,
Thai food booths from Thai SELECT-certified restaurants, booths
promoting and publicizing Thai Soft Power (umbrella/fan painting
and traditional Thai costume photo sessions), booths promoting
Thai product sales on Amazon.com (TOPTHAI x Amazon), and

the Team Thailand booth.

A five-minute “Think Thailand, Next Level” promotional video
was screened on a Times Square billboard for 30 minutes,
drawing significant attention. The campaign generated

approximately 28 million impressions.
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Brand Image Enhancement Activity for
Thai Products and Services (Think

Thailand - Next Level) in Tokyo, Japan

The “Think Thailand - Next Level” brand image promotion
activity On December 19 — 24, 2024 was held at the Shibuya
Scramble Crossing, one of Tokyo's most iconic landmarks for
both Japanese nationals and international tourists. The initiative
also focused on building strategic partnerships for business
expansion through alliances, highlighted by a keynote speech at
the ASEAN-Japan Economic Co-Creation Forum 2024—an international
platform for sharing knowledge, perspectives, and concepts on
developing the economy toward an environmentally conscious

and sustainable digital era.

Business meetings were also held with major Japanese business
leaders and investors, including NIPPON STEEL CORPORATION,
NTT Data Corporation, Mitsubishi Electric Corporation, Toyota
Tsusho, Toray, Sojitz Corporation, GS Yuasa International,
Extrabold, Hitachi, Scheme Verge, SIIX, Softbank, as well as the
Japan External Trade Organization (JETRO) and the Japan
International Cooperation Agency (JICA) to further strengthen

trade and investment ties with Thailand.
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THAITRADECOM
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Thaitrade.com

Thaitrade.com is an integrated e-marketplace platform (B2B2C:
Business to Business to Customer) designed to enable
entrepreneurs to efficiently sell products and services online to
international markets. The platform ensures buyer security through
government-verified seller qualifications and has been
continuously developed to support Thai sellers’ effective
participation in e-commerce.

Additionally, there is an integrated online trade facilitation
center—both online and offline—located at the Department of
International Trade Promotion, Sanambinnam, offering free

services for members and general entrepreneurs.

To ensure that regional entrepreneurs, especially SMEs and
community product makers, have broad access to online trade
activities, the Department organized the Thaitrade.com Roadshow
in fiscal year 2024 in six provinces: Nong Bua Lamphu, Nong
Khai, Surin, Nakhon Ratchasima, Chanthaburi, and Kanchanaburi,
helping promote high-potential Thai products in international

markets via e-commerce channels.

The Thaitrade.com website has been operating since 2011, with
over 220,000 buyers worldwide and more than 27,000 Thai
sellers, generating a transaction value exceeding 17,000 million
baht.

For fiscal year 2024, up until the end of calendar year 2024
(October 2023-December 2024), the platform generated sales
of 2,668.09 million baht from buyers in China, Indonesia, the
United States, Japan, and Australia. The most popular product
categories were: 1) food and beverages, 2) gems and jewelry,
3) agricultural products, 4) construction materials and equipment,

and 5) stationery.
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TOPTHAI Store Project

The TOPTHAI Store project focused on collaboration between
Thai exporters and leading e-commerce platforms in target coun-

tries, supporting national e-commerce development.

Promotional activities on Rakuten (Japan market) from December
2023 — April 2024 featured 1,325 SKUs, generating 171.13
million yen (THB 40 million) in sales. From May — July 2024,
2,956 SKUs generated 252.37 million yen (THB 63 million).

Promotional activities on Amazon (U.S. market) from
August — September 2024 involved 10 brands and 292 SKUs,
generating THB 2.89 million.
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The Cross-Border e-Commerce Promotion Project from April 2024

— August 2024 included CBEC activities in six provinces/regions:

Khon Kaen (April 29, 2024)

Songkhla (June 7, 2024)

3. TOPTHAI Cross Border e-Commerce Day 2024 in Bangkok
(August 22, 2024)

N =

The purpose is to prepare and educate Thai entrepreneurs for
online export, business matching, boost competitiveness, and

encourage cross-border e-commerce to grow export value.

Promotional activities included Online In-store Promotion with
H-Mart (U.S., August — September 2024, coordinated with NY
Office of International Trade Promotion) and Asia Express Food
(Netherlands, August — September 2024, coordinated with The

Hague Office of International Trade Promotion).

TOPTHAI promotional booths and product displays were

organized in partnership with various platforms:

1. TOPTHAI x Amazon at Times Square, New York
(September 3-4, 2024)

2. TOPTHAI x LetsTango at “Thai SELECT Festival 2024,”
Dubai (November 8-9, 2024)

Collaboration with new high-potential markets included MOUs

between the Department and major platforms:

1. Rakuten Group (May 10, 2024)
Amazon Web Services (Thailand) (August 22, 2024)
Newtek Al Hadeesa Gen Trd LLC (Letstango.com,
September 27, 2024)
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Currently, the TOPTHAI Store project provides a model for Thai
SMEs to test markets, reduce operational costs, enhance
credibility, and benefit from support in marketing and publicity.
More than 2,500 Thai businesses have joined, with actual sales
exceeding THB 800 million. Sales from October 2023 -
September 2024 totaled THB 166 million.

Since 2020, the Department has operated TOPTHAI stores on

10 leading platforms in 11 countries:

—_

Amazon (U.S.) — food, health, beauty

2. Tmall China (China) - food, fruit, beverages

3. Bigbasket (India) — food, fruit, beverages

4. Klangthai (Cambodia) — food, health, cosmetics, lifestyle,
home decor

5.  Blibli.com (Indonesia) — food, beverages, health, lifestyle

PChome Thai (Taiwan) — Thai design, fashion/lifestyle, ready
meals

7. Shopee (Singapore/Malaysia/Philippines) — platform-designated
products
Lazada (operation plan under adjustment)
Rakuten (Japan) — food, beverages, health, lifestyle

10. LetsTango (UAE) - food, health, cosmetics, lifestyle, home

decor
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Online Business Matching (OBM)

The OBM activity facilitates both online and offline business
matching sessions between high-potential Thai entrepreneurs and
pre-screened foreign importers selected by the Department’s 58
overseas Offices of International Trade Promotion (OITPs). The
program also organizes preparatory meetings and provides
guidance for Thai exporters participating in negotiations, covering
product presentation strategies, pricing, logistics, payment terms,
and facilitation throughout the process to ensure effective

negotiations with international buyers.

In fiscal year 2024 (October 2023 — December 2024), 84 OBM
sessions were held, with 1,195 business matches conducted.
There were 336 importers and 850 exporters participating
alongside the OITPs in various cities. The top three product
categories by value were: 1) cassava, 2) halal food, and 3) food
and beverages, resulting in a projected trade value of THB

20,158.79 million.

Thaitrade.Com Center (Host. me) & (24
@ Pachamon Goodjob Thailand €8 &
=% dwmen o apoon Cohos) O (74
n a0 o nseuon (Co-host) Pz
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CREATIVE BUSINESS
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Seminar Project: "Empowering Thai
Entrepreneurs with Soft Power x

Intellectual Property”

This integrated project between the Department of International
Trade Promotion and the Department of Intellectual Property
was organized to enhance understanding of value creation for
products and services, intellectual property protection, and
mechanisms for supporting Thai entrepreneurs in expanding to
international markets. The event took place on December 14,
2023, at Vibhavadi Ballroom A-B, Centara Grand at Central
Plaza Ladprao, Bangkok, with a total of 598 participants.

The program featured a keynote address by the Chairman of
the National Soft Power Development Committee on advancing
Thai soft power to drive the economy, as well as three onsite
panel discussions:

1. “Driving the Thai Economy with Creative Industries”

2. “Mechanisms to Support Entrepreneurs in Entering

International Markets”

3. “In-Depth, Firsthand Insights from Exporting Intellectual

Property”

SMART OBM
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Export 5F: Thai Soft Powers to the World
Project (Fighting, Festival, Film, Food &
Fashion)

New Economy Academy organized the “Export 5F: Thai Soft
Powers to the World” On January 30, 2024 project over five
sessions, with a total of 619 participants. The lecture/discussion

topics included:

1. “Export Fighting — Thai Soft Power: Muay Thai Business on
the Global Stage”

2. “Export Food — Thai Soft Power: Exporting Thai Food to the
World’s Kitchen”

3. “Export Fashion — Thai Soft Power: Exporting Thai Fabrics to

International Runways”

4. “Export Festival — Thai Soft Power: Exporting Thai Festivals,
the Charm of Thai Soft Power”

5. “Export Thai Films to the World: The Growth of the

Thai Entertainment Business in International Markets”
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Young Exporter from Local to Global
(YELG) Project, 2024

This project provided training for entrepreneurs across all
product sectors to enhance capabilities and develop trade
knowledge for Thai businesses or those interested in exporting
Thai products to international markets, keeping pace with
current global conditions. The program was implemented in
two phases, with 178 participants in total. Phase 1 was
conducted online via Zoom from April 22-26, 2024. Phase 2
consisted of two onsite sessions: Central Region (Bangkok)
from June 18-21, 2024, at SwissoOtel Bangkok Ratchada and
Northern Region (Chiang Mai) from July 16-19, 2024, from
09:00 to 16:30 at U Nimman Hotel, Chiang Mai.

Participants were equipped for international trade and able to

effectively apply these skills to advance their own businesses.
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Workshop Training Project: “Basic
Knowledge for Export Business” Course,
2024

This project was organized twice, each session lasting five days,
at the Institute for Modern Trade Entrepreneur Development on
Ratchadaphisek Road, Bangkok, during August 1-2 and 5-7, 2024.
and in the Northeastern region at Centre Point Terminal 21
Hotel, Nakhon Ratchasima Province, during August 19-23, 2024.
with 133 participants attending.

Lecture topics included:

. Basic preparation for becoming an export entrepreneur

. Practical export business planning

. Marketing planning for modern exports

. Cost calculation for export businesses

. Tax management for exporting

. Export procedures and customs formalities

. Logistics management for exports

. Basic international trade payments (INCOTERM)

. The importance of IP protection and preparing preliminary
sales contracts

. Basic data analytics for modern trade

. Preparing to participate in trade fairs and initial business

negotiations
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Export Clinic Project: Opening the World
of Trade with Commercial Attachés

The project was organized as two onsite sessions and three online
sessions, totaling five events, with 582 participants joining via the
DITP Drive platform.

Onsite Sessions:
1. 69th Bangkok Gems and Jewelry Fair, Friday, February 23,
2024, at MR111 (ABC), Queen Sirikit National Convention Center.

2. THAIFEX — Anuga Asia 2024, Thursday, May 30, 2024, at
Jupiter 4 — 7, IMPACT Exhibition and Convention Center, Muang
Thong Thani.

Online Sessions (held at the Institute for Modern Trade
Entrepreneur Development):
1. China and East Asia Region — Tuesday, August 6, 2024

2. ASEAN Region — Tuesday, August 20, 2024

3. South Asia and Middle East Regions — Tuesday, September 3,
2024
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U-NEXT Exporter: Expanding Business
Internationally Workshop Project

The project was organized onsite at Century Park Hotel Bangkok

in two phases:

1.

Phase 1 — Seminar and training over two days, Thursday,
July 25 — Friday, July 26, 2024, at the Grand Ballroom.
Phase 2 - Three-day workshop, Wednesday,
July 31 - Friday, August 2, 2024, at the Crystal
meeting room.

On Friday, August 2, 2024, five agencies participated with
booths to provide additional business consultations to

participants:

—

Department of Business Development
Department of Intellectual Property

ThaiTrade.com

LN

Institute for Modern Trade Entrepreneur Development
(IMTED)
5. Export-Import Bank of Thailand (EXIM Bank)

Participants gave positive feedback and commended the event

format for addressing international trade knowledge needs and

providing valuable in-depth consultations on overseas marketing

from experts
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R . - . . : Smart Exporter Program (Batch 23)
NgugIta Start up, NENMEMYINA, uazdszneunisaseenanalns

Afiugnumeiesralssme Sauiieims usslemamdaties Workshop Training Project

arandufmsaints gamesaszme AunsAnidenidngiu

. This project aims to enhance the competitiveness of SMEs,
1AsIms 1w 50 g

startups, family business successors, and new entrepreneurs,

~ o e L e A preparing them to become professional international traders. The
NiiﬂzL’)@’]LLZ\IZﬂﬂ’]uVI’QﬂIﬂNﬂ’]‘S 11 AWUNMNIT F2UINUN 8 — 23

o A A jaem program was delivered through onsite workshops, allowing
nsngau 2567 leaidunsaiiunistineusuidsfofnistuguuuy

) o L o« o 5 participants to engage closely with trainers and exchange
onsite W ¥®3 Auditorium 4 mmiamuuwwmgﬂizﬂaumi

knowledge.

msmgalul nuusIAIAEN

Target participants included pre-selected SMEs, startups, family
business successors, and new exporters with basic international
trade knowledge and interest in exporting products or services

to foreign markets—a total of 50 participants.

The project spanned 11 working days from July 8 — 23, 2024,
and was held onsite at Auditorium 4, Institute for Modern Trade

Entrepreneur Development, Ratchadaphisek Road.
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Enhance International
Trade Service with Digital
Technology
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N TNIULARIAUA (Trade Registration) 319929791314
(Pre — registration) LRZTTNIN9U (Walk-in) %aﬂsummsmnmw
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1) ULEAIAUAT STYLE Bangkok 2024 a7uau 4,480 918
2) MUUEAIAUA THAIFEX-HOREC Asia 2024 911 13,543 918
3) NULEAIRUAT TILOG-LogistiX 2024 s1uau 6,900 518 LAz
4) suuansdumsyuduaziaiecsay © 2567 (AR 2)
U 20,134 918

Enhancing International Trade Services
through Digital Technology

International trade database management was carried out by
registering visitors to international trade fairs in Thailand using
the Trade Registration System, both in advance (pre-registration)
and onsite (walk-in). This enabled the Department to collect and
store international trade data on buyers/importers through event
registration, such as product interests and event awareness, and
to use this information for analysis and planning/improving future

trade fairs and other activities.

The activities included registration for:

STYLE Bangkok 2024 — 4,480 registrants
THAIFEX-HOREC Asia 2024 - 13,543 registrants
TILOG-LogistiX 2024 - 6,900 registrants

The 2024 Bangkok Gems and Jewelry Fair (2nd edition)
- 20,134 registrants

—_

N
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Development of Digital Services for
International Trade Entrepreneurs

In line with the digital government policy and Thailand’s Digital
Government Development Plan 2024 — 2027, the focus is on
delivering convenient, fast, and easily accessible services,
facilitating the business sector and enhancing opportunities for
Thai entrepreneurs to fully access government digital information
and services. Notably, the Department of International Trade
Promotion has developed the DITP Single Sign-on (DITP SSO)
system, allowing users to register just once and gain seamless

access to all core departmental services.

DITP SSO was further enhanced to support access via the
Business Portal, which serves as a single point of contact for
integrated government services for businesses, including connection
with the national identity verification system and wider user

account management integration.

Regarding security, DITP SSO is designed with robust measures
that support two-factor authentication and account encryption in
compliance with the Digital Government Development Agency’s
Government Website Standard (Version 3.0) to improve system
security. It also includes personal data management in line with
Thailand’s Personal Data Protection Act, B.E. 2562, and the
Department’s Privacy Policy, ensuring user confidence in digital

services.
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1. #8AU 1169 (DITP Call Center 1169)
whmaslivinisdoya/myinm (General Information: GI)
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o M wDd

msAuwaunueaulatuszuy DITP Chat dudelnidea
s 017 Facebook 2 1nyT loun iwansudaasunism
FenI19UsEnA waz 1169 DITP Service Center Uae
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6. msliuimsdeya/musnmeiudiua
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International Trade Advisory Service
Center

Enhancing the capabilities of Thai entrepreneurs for
international business and raising service quality to excellence
is a key mission of the Department of International Trade
Promotion. Office of Information Technology and Service
Development (ITSD) provides information and advisory services
at the DITP Service Center to Thai entrepreneurs of all levels,
aiming to boost their global competitiveness through a variety
of accessible primary service channels:

DITP Call Center 1169

—_

General Information (GI) counter service
Outbound information service calls

Mobile Unit for on-site advisory services

o M D

DITP Chat live messaging via social media platforms
(Facebook pages: Department of International Trade
Promotion and 1169 DITP Service Center, and LINE @ditp)

6. Email advisory service

au1169
E R b5 TUAS wrsou

onssudvIaSUMSHL
el

116955
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In fiscal year 2024, DITP Service Center provided a total of
138,127 service interactions across all channels, with an average

satisfaction rate of 99.44%.

To ensure nationwide service access, in fiscal year 2024, the
DITP Service Center operated 34 Mobile Unit outreach missions,
providing advisory services to 2,680 entrepreneurs, including
eight regional missions across seven provinces (Northern: Chiang
Mai; Eastern: Chanthaburi, Chonburi; Northeastern: Khon Kaen,
Udon Thani, Nakhon Ratchasima; Southern: Songkhla).
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DITP CSR and Personnel
Development Activities

fionssy CSR ua:ndNSSUWIUN
unaINS ASUAVLaSUNISAISIKIIVUS:LNA



i ey
UUOC]E)USU[UW&][F]SDﬂTS
ﬁml.naussnu:uﬁalﬁuUs:ﬁnémwiumsﬁwwuua\)qnamsnsu
msinausuidoludnms
DITP Orientation dnswwnisiku an.
Ussdlvuds:uinu 2567

s 128 - 30 wnA3mou 2566
U RaoWI B g AT EETEMESTIE

TAsVMISWULNAUSSaUEIWOLWL
Us:ansmwlunisiiviugavunainsnsuy
MsHNoUSULBVURUTNS Kangas
“DITP Orientation d1s15n1stkl an.
Us:91Uvuds:=uieu 2567~

28 - 30 WOAINIEU 2566 e s g =

o o 3 3’ AN 3 H
0 ADINTRBHANNUSTU 11 DIAITINUN o
NSNAIAINNITAITTHINIUSLINA

\hilassmsnigtuiveiasnaiennng anudila Biiyeansussy vl
PoInsH Nenuusuvvesesans wlene hwane szuundmsnu
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SumAARNIVINE AN TUMIUFTRNY waziimsanernuduiug Competency Development Project to

frgeriumelussinsamnsmhemailssmnmstineusaliyszandd Enhance Work Efficiency of Department

TumsufciRou Personnel: Workshop Course “DITP
Orientation for New Officials, Fiscal Year
2024"

28 - 30 November 2023
At Commerce Relations Room, 11th Floor,
Rim Nam Building, Department of International

Trade Promotion

This project was organized to enhance knowledge and understanding for
newly appointed departmental personnel regarding the organizational
context, policies, goals, management systems, organizational culture, and
knowledge about the promotion of intemational trade. It also aimed to
develop appropriate attitudes for work and to foster good relationships
within the organization. The training knowledge gained can be applied

in their duties.
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Royal Volunteer Spirit Project: “DITP
Clean Path... Clean Heart” Activity, Fiscal

Year 2024

6 December 2023
At Wat Chalerm Phra Kiat Worawihan,
Nonthaburi Province

This project supports and drives volunteer activities, encouraging
the spirit of volunteerism among department personnel in per-
forming charitable works. It stimulates goodwill, including devel-
oping volunteerism in nearby local communities. It also raises
awareness and consciousness of the importance of national
pillars, dedicated as a royal merit to His Majesty King Bhumibol
Adulyadej the Great (King Rama IX) and as homage to

King Rama III, the Father of International Trade.
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Training Project:
“Personality Development toward
Success in Official Duties”

9 May 2024

At Commerce Relations Room, 11th Floor,

Rim Nam Building, Department of International
Trade Promotion

This training project aimed to develop personality for department
personnel to gain academic knowledge and practical skills relevant
to personality development, aligning with their mission duties,
enabling effective application in their work. The training was
conducted by Mrs. Kamonrat Boonlong, spouse of a former

Ambassador.
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Workshop Training: “"Walking the Father’s
Path” on the Occasion of Father’s Day

(5 December 2024)

3 December 2024
At Commerce Relations Room, 11th Floor, Rim Nam
Building, Department of International Trade Promotion

This project inspired personnel of the Department of International
Trade Promotion to be determined and dedicated in performing
their duties. The knowledge gained from the training is intended
for practical application both in work and life. The participants also
paid tribute and reflected on the great benevolence of
His Majesty King Bhumibol Adulyadej the Great (King Rama IX).
The training was conducted by Mr. Naphan Sewikun, a former

royal photographer.
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AUNTN ﬂq%ﬁ/ﬁ?unu
N
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eldganianldanazas
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FINAUAULA zau‘nswaqwﬁ/muvgu

9,199,571.81
546,179,982.38
555,379,5654.19

9.199,5671.81
536,979,658.92
546,179,230.73

704,648,215.45

659,521,333.07
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DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

Financial Statement
As of 30 September 2024

ASSETS Note

Current assets

Cash and cash equivalents 4
Payments to overseas office 5
Short-term receivable 6
Inventory

Total Current assets

Fixed assets
Property, plant, and equipment (net) 7
Intangible assets (net) 8
Totle fixed assets

Total assets

Net liabilities and Assets/Equity

LIABILITIES

Current liabilities
Trade account payable
Transfer payable and Short-term subsidiza-
tionAccounts payable 9
Short-term deposit 10

Total current liabilities

Non-current liabilities
Transfer payable and Long-term subsidization 1"
Receipt of government advanced payment
Total Non-current liabilities

Total liabilities

Net Assets/Equity

Fund

Income higher than accrued expense
Total Net Assets/Equity
Total Net Liabilities and Assets/Equity
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2024

89,639,687.84
371,051,556.59
33,990,944.15
2,636,057.13

(Unit: Baht)

2023

80,392,801.23
353,5654,123.06
9,434,745.15
3,315,366.88

497,218,245.71

446,697,036.32

170,498,469.24
36,931,500.50
207,429,969.74

166,295,909.74
46,528,387.01
212,824,296.75

704,648,215.45

659,521,333.07

29,437,072.83
6,125.17
90,244,234.79
23,774,202.41

29,329,092.29

5,793.08
54,978,914.38
22,646,208.39

143,461,635.20

106,960,008.14

7,026.06
5,800,000.00
5,807,026.06

582,094.20
5,800,000.00
6,382,094.20

149,268,661.26

113,342,102.34

9,199,571.81
546,179,982.38
555,379,554.19

9.199,571.81
536,979,658.92
546,179,230.73

704,648,215.45

659,521,333.07
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Financial Statement
As of 30 September 2024

INCOME

Income from annual and central budget
Income from subsidization and donation
Other incomes

Total income

EXPENSES
Personal expense
Pension
Remuneration
Administrative
Supplies
Utilities
Depreciation and amortization
Expenses from Government Subsidies
Subsidization expense and donation
Other expenses
Total expenses

Income higher than net expense

Description

Note

13
14

15
16
17
18
19
20
21

22
23
24

2024

2,929,569,430.65

2,005,078.18
73,150.00

DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

(Unit: Baht)

2023

2,316,619,910.39
557,315.76
2,850.00

2,931,647,658.83

2,317,180,076.15

814,970,612.65
140,470,872.64
38,897,705.11
1,003,921,450.38
14,038,955.92
35,808,323.65
63,149,657.36
795,000,000.00
1,935,797.68
14,253,959.98

676,057,173.88
130,131,855.67
38,701,655.68
901,775,779.72
12,607,676.65
30,716,388.34
53,5692,153.31
300,000,000.00
1,969,332.31
17,869,652.96

2,922,447,335.37

2,163,321,668.52

9,200,323.46

153,858,407.63

Capital

Cumulative
Surplus(Deficit)

(Unit: Baht)

Total
Net Assets/
Equity

Balance as of September 30, 2022
Changes in Net Assets/Equity for 2023
Net Income for the Year

Balance as of September 30, 2023

Balance as of September 30, 2023 (Repeated)
Changes in Net Assets/Equity for 2024
Net Income for the Year

Balance as of September 30, 2024
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9,199,671.81

383,121,251.29

153,858,407.63

392,320,823.10

153,858,407.63

9,199,571.81

536,979,658.92

546,179,230.73

9,199,571.81

536,979,658.92

9,200,323.46

546,179,230.73

9,200,323.46

9,199,571.81

546,179,982.38

555,379,554.19




Honorary Trade Advisors to the
Ministry of Commerce

$198oNUSAUINAUANAUDIVNSNSIVWIRIBIAUNISAIS:KITVUSLNA

North America & Oceania

Mr. Pramook Jirdpongsatorn SPECIALIZATION/OCCUPATION

Address: Importer/Rice, Canned Food, and Organic Product Distribution
3583 Investment Blvd., Hayward, CA94545, USA Country:The USA

Tel: 510 931 5030 HTAs: L.A.

E-mail: pramook@pjusgroup.com

Mr. John Sammons, Jr. SPECIALIZATION/OCCUPATION

Address: Product & Service, Health & Beauty, Clothing and Electronic Business
Mid State Services Inc. 580 North Beach St., Country: The USA

Forth Worth, Texas 76111, USA HTAs: L.A.

Tel: 817 838 8600
E-mail: midstatesservices.com

Mr. Ralph P. McMurray SPECIALIZATION/OCCUPATION

Address: Auto Parts, Airport, Drone Radar Systems, Wind Farms Business
10343 Qakmont Street Shawnee Mission, Kansas 66215, USA Country: The USA

Tel: 913 269 9959 HTAs: LA

10635 E. Becker Lane Scottdale, Arizona 85259, USA
Tel: 480 409 1313
E-mail: ralph@phillipworth.com

Mr. Mark Phillips SPECIALIZATION/OCCUPATION
Address: Furniture & Home Decoration Business
916 Finch Avenue, Hight Point, NC 27263, USA Country: The USA

Email: mark@phillipscollection.com HTAs:  New York

Mr. Suchin Prapaisilp SPECIALIZATION/OCCUPATION
Address: Service & Restaurant Business

Country: The USA

7700 Forsyth Blvd., Suite 11000 St.Louis MO 63105, USA :
HTAs: Chicago

Email: suchinprapaisilp@gmail.com

Mr. Somchai Ansuj SPECIALIZATION/OCCUPATION
Address: Electric/Instant food/Auto Parts

Rua dos Andradas 917, Apt.1001, Centro, Country: Brazil

Porto Alegre, 90020-005, BRAZIL HTAs: Sao Paulo

Email: ansuj.s@gmail.com

Mr. Kenneth K. E. Ziegler SPECIALIZATION/OCCUPATION

Address: Legal Advisor & Commerce of the Immigration Bureau
673 University Drive, Saskatoon SK S7TN 0J1 CANADA Country: Canada

Tel:+1 306 244 5415 HTAs:  Vancouver

E-mail: kzee@gpconline.ca

Mr. David K. Wong SPECIALIZATION/OCCUPATION
Address: Managing Director at DK Wong & Association

408-55 Water Street, Vancouver, B.C. V6B 1A1 CANADA Advisor for Investor Especially for the Asia-Pacific Region
Tel: +1 604 828 6818 Country: Canada

E-mail: d.wong@dkwongassociates.com HTAs: Vancouver
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Mr. Salim Baksh

Address:

Building FZ4 Frederick Settlement Eteck Park,
Caroni Trinidad & Tobago

Tel: 81 80 7744 5432, 786 781 4865, 868 684 3977

Email: salimbaksh@autoplanetglobal.com

SPECIALIZATION/OCCUPATION

Automotive parts business, importing & distributing food,
beverages, and home décor.

Country: The USA

HTAs: Miami.

Ms. Preeya Disyanan
Address:

2308 Galiano St., Coral Gables, FL 33134, USA
Tel: 1 305 332 5931, 1 305 447 1900
Email: preeyal@mac.com

SPECIALIZATION/OCCUPATION

Import & distribution of jewelry and home décor.
Country: The USA
HTAs: Miami

Mr. Miguel Antonio Roig Alfaro

Address:

Av. John F. Kennedy Plaza Hache Local 2-16
Ensanche Naco Santo Domingo, R. D.

Tel: 1 809 224 7540

Email: Mroigd4@gmail.com

Europe & CIS

Mr. Eberhard J. Trempel

Address:

Burggrafenstr. 3, 10787, Berlin, GERMANY
Email: berlin@germanglobaltrade.de

SPECIALIZATION/OCCUPATION

Agricultural products, construction, and life
insurance business.

Country: The USA

HTAs: Miami

SPECIALIZATION/OCCUPATION

International Trade Law/Good Experience in Economics,
Trade, Investment with the Asia Region. Relationships
With High-Ranking People in Germany

Country: Germany
HTAs: Berlin

Mr. Andrei Christov

Address:

10 Gorodetsky str., Kiev, UKRAINE
Email: apveonline@ukr.net

Middle East

Mr. Albert G. Aoun

Address:

P.0.Box 55576-Beirut, LEBANON
Email: aaoun@ifpexpo.com

SPECIALIZATION/OCCUPATION

Food Product/Apparel Products/ Natural Rubber and Thai Boxing

Country: Ukraine
HTAs: Warsaw

SPECIALIZATION/OCCUPATION

Chairman & CEO/Exhibition in Middle east

Country: Lebanon
HTAs: Ankara

Mr. Naji R. Kalpakji
Address:

Parliament St., Thai Consulate Bldg.,
P.O. Box 7836-Damascus, SYRIA
Email: nkalpakji@yahoo.com, thailux@net.sy

SPECIALIZATION/OCCUPATION

Chairman & CEO Rimco International Co.Ltd.
Expert in Cofectionary Factory, Textile Factory Trading

Country: Syria
HTAs: Ankara

Mr. Cemil Cakar

Address:

Kopru Sokak Tunc Sitesi 6, Blok D8, Tarabya,
Istanbul, TURKEY
Email: cemil@karex.com.tr

SPECIALIZATION/OCCUPATION

Petrochemical Industry/DEIK’s Turkish-Thai Business Council

Country: Turkey
HTAs: Ankara

Mr.Harun ULUYOL

Address:

Karsiyaka, Izmir, Turkey
Tel: +90 532 795 88 78
Email: harunuluyol@yahoo.com
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SPECIALIZATION/OCCUPATION

Agriculture Products & Foods

Country: Turkey
HTAs: Ankara



Mr. Tiago Joao Pires Antunes
Address:

Rua Albano Machado n 6, 2 Andar, Porta n 5, ANGOLA

Email: tiago_antunes@ymail.com

SPECIALIZATION/OCCUPATION

Financial & Logistics

Country: Angola
HTAs: Pretoria

Mr. Jean Michel NG FO SHING
Address:

C/R Leoville L' Homme & Jummah Mosque Streets
Port-Louis 11602 - Mauritius

Tel: +230 217 8470

Fax: +230 216 0833

Email: jmnfs@internet.mu

Mr. Faisal Hassan

Address:

20E (Ground+1), Khayaban-e-Ittehad, Lane 12,
Phase II Extension, DHA, Karachi
Email: info@globalseafoodmarketing.com

China

SPECIALIZATION/OCCUPATION

Food Industry

Country: Mauritius
HTAs: Pretoria

SPECIALIZATION/OCCUPATION

Entrepreneur of Food Industry and Leather Industry

Country: Pakistan
HTAs: Dhaka

Mr. Lin Sun Mo, Willy

Address:

11/F Milo’sIndustrial Bldg, 2-10 Tai Yuen Street,
Kwai Chung, NT, HONG KONG
Email: willy_lin@milos.com.hk

SPECIALIZATION/OCCUPATION

Entrepreneur of Sea Freight, Ready-Made Clothes,
and International trade

Country: China

HTAs: Hong Kong

Mr. Lino Weng Cheong Ho

Address:

Avenida de praia Grand No. 815,1-andar,
Edf. Centro Com. Talento, Macau, CHINA
Email: lino@ho-chun-kei.com.mo

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Thai Stuff & Investor/
Building Business

Country: China

HTAs: Hong Kong

Mr. Xie Ming Qiang
Address:

No. 8 Tongguling Road, Qingxiu District,
Nanning, Guangxi, CHINA
Email: thainanning@126.com

SPECIALIZATION/OCCUPATION

Real Estate Development
Country: China
HTAs: Nanning

Mr. Thong Sae-Tern

Address:

No.469 Meihe San Rd., Light Industrial Food Park,
TongAn District, Xiamen, Fujian, CHINA
Email: chokchai@day-bright.com

SPECIALIZATION/OCCUPATION

Real Estate Development

Country: China
HTAs: Xiamen

Mr. Gao Hang

Address:

No02302 Building 3, Shijiaxiuxian Residence,
Qingxiu District, Nanning Guangxi, CHINA

SPECIALIZATION/OCCUPATION

Manager of China-ASEAN Panorama Magazine, Secretary to
Executives of China-ASEAN SME Trade Promotion Project

Country: China
HTAs: Nanning
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The Honourable Bernard Charnwut
Chan, GBM, GBS, JP

Address:

16/F, Worldwide House, 19 Des Voeux Road Central, Hong Kong, CHINA
Tel: +852 2545 0496, +852 3606 9622
Email: bernard@bernardchan.com

SPECIALIZATION/OCCUPATION

Finance/Insurance/Investment/Health Sevices/
Art and Culture

Country: China
HTAs: Hong Kong

Ms. Nanzad Mandukhai

Address:

110 Olympic street 25 Sukhbaatar district,
1** Khoroo, Ulaan baatar, Mongolia
Email: mandukhai@excelsior-energy.com

SPECIALIZATION/OCCUPATION

International Trade Especially for Energy, Minerals
Industry/Advisor of Representatives

Country: China
HTAs: Nanning

Mrs. Pimjai Matsumoto

Address:

4-9-6 Kinshi Sumida-ku, Tokyo 130-0013 Japan
Tel: +813 5608 3694
Email: pimjai@pk-siam.com

SPECIALIZATION/OCCUPATION

Trading Companies and Agents in Japan
(Thai Products)

Country: Japan
HTAs: Tokyo

Mr. Stanley PARK

Address:

104-406, SK M city 195, Bangmaro, Ilsan Dong Gu,
Goyang city, Gyeonggi Province, Republic of Korea
Email: stanpark@coman.or.kr

Mr. Adisai Prasertsri

Address:

60/26 Yen The Street, Ward 2, Tan Binh Dist.,, HCMC, VIETNAM
Email: adisaipra@yahoo.com, management@cacvietnam.com

SPECIALIZATION/OCCUPATION

Advisor (Foods, Catering, Service & Franchise in Korea)

Country: Korea
HTAs: Seoul

SPECIALIZATION/OCCUPATION

Distributor (Thai Products in Vietnam), Internaltional
Trade Consultant

Country: Vietnam
HTAs: Ho Chi Minh

Mr. Oknha Thai Tino

Address:

No. 5, Steet International School, Toekthla, Phnom Penh,
CAMBODIA
Email: infokth@kth.com.kh

SPECIALIZATION/OCCUPATION

Wholesale Business, Trading Firm, Distributor

Country: Cambodia
HTAs: Phnom Penh

Mr. Nattawin Phongsphetrarat

Address:

135 S-3 Than Lwin Road, Karmayut township, Yangon, Myanmar
Email: awasuwat@gmail.com

SPECIALIZATION/OCCUPATION

Importer of Furniture and Services From Thailand, Proprietor of
Furniture, Logistics, Construction and IT Businesses, Currently the Vice
President of Thai Business Association of Myanmar (TBAM)

Country: Myanmar
HTAs: Yangoon

Mr. Eric B. H. Gooi

Address:

GD-1, Anzen Business Park, 3-9 Lalan 4/37A,
Taman Bukit Maluri, Kepong, 52100 Kuala Lumpur, Malaysia
Email: m_shrooms6001@yahoo.com
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SPECIALIZATION/OCCUPATION

Thai Food Stuff

Country: Malaysia
HTAs: Kuala Lumpur



Overseas Offices

AUnvaudviasunmismudivus:inA

Vancouver
AMERICA & LATIN AMERICA Address: 1009-1166 Alberni Street, Vancouver,
BC. V6E 373, CANADA
. . Tel: 001 1 604 687 6400
United States of America Fax: 001 1 604 687 6400
New York E-mail: vancouver@thaitrade.ca
Director: Mrs. Chayada Sirinukul
Address: Thai Trade Center, New York
1359 Broadway, Suite 1530 New York,
New York 10018, USA Mexico
Tel: 001 212 482 0077 . .
Fax: 001 212 550 1111 Mexico City
E-.mail: info@thaitradeny:lcom Address: Gauss No. 9, 102-B, 1* Floor,
Director: Ms. Ketsuree Vijaranakorn Col. Anzures, Miguel Hidalgo, CDMX, Mexico
Tel: 001 5255 5557 5418, 001 5557 9960
Los Angeles Fax: -
) E-mail: thaitcmexico@gmail.com
Address: Thai Trade Center, Los Angeles Director: Ms. Kannika Kakandee
611 North Larchmont Blvd., 3" Floor,
Los Angeles, CA 90004, USA
Tel: 001 323 466 9645 Chile
Fax: 001 323 466 1559
E-mail: ttcla@live.com Santiago
Director: Mr. Niwat Hansaward Address:  Av. Andres Bello 2777, Of.2802 Las Condes, Santiago,
CHILE
Miami Tel: 001 56 2 2203 3386 7
Fax: 001 56 2 2203 3386 7
Address: Thai Trade Center, Miami . . .
. . L E-mail: thaitrade@ttcsantiago.cl
6100 Waterford Drive, Suite#100 Miami, . .
FL 33126, USA Director: Ms. Ratanaporn Singhasakda
Tel: 001 786 388 7888
Fax: 001 786 388 7999 Brazil
E-mail: ttecmiami@gmail.com
Director: Mr. Chavanol Phivnil Sao Paulo
Address: Rua Gomes de Carvalho 1356 Sala Cj 112,
Chicago Vila Olimpia 04547-005 Sao Paulo SP, BRAZIL
Address: Thai Trade Center, Chicago Tel: 001 55 11 3044 7301 , 001 3044-7347
700 North Rush St.2" Floor Chicago, Fax: 001 85 11 3045 1913
IL 60611 USA E-mail: thaitcsp@terra.com.br
Tel: 001 312 '787 3388 Director: Ms. Puttachart Wongmongkol
Fax: 001 312 787 9733
E-mail: ttcc@thaitradechicago.com .
Director: Mrs. Supattana Gamolvej Argentlna
Buenos Aires
canada Address: 771 Olga Cossettini Street, Portefio Plaza I Buildwing
# 17, Dock III Puerto Madero
Toronto (C1107CDA), Buenos Aires, Argentina
Address: 31 Gloucester Street, Toronto, Tel: 001 54 11 3985 7794 5
Ontario M4Y 1L8, Canada Fax: -
Tel: 001 1 416 921 5400 E-mail: thaiexba@gmail.com
Fax: 001 1 416 921 7545 Director: Ms. Orapar Busddharuksa
E-mail: toronto@thaitrade.ca
Director: Ms. Wiwan Srirubsukha
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United Kingdom

London
Address: 11 Hertford Street, Mayfair London,
W1J 7RN, UNITED KINGDOM
Tel: 001 44 20 74935749, 079 49 32 0246
Fax: 001 44 20 74937416
E-mail: info@thaitradelondon.com
Director: Mr. Prakhan Kordumrong
France
Paris
Address: 8 Rue Greuze, 75116 Paris, FRANCE
Tel: 001 33 1 56901212
Fax: 001 33 1 56901213
E-mail: thaitradeparis@orange.fr
Director: Mr. Nissana Thaveepanit
Germany
Frankfurt
Address: Rossmarkt 23, 60311 Frankfurt am Main, GERMANY
Tel: +49 (0) 69 2100 0870 , +49 (0) 69 9498 4041 (Direct)
E-mail: info@thaitradefrankfurt.de
Director: Ms. Jeeranun Hirunyasumlith
Berlin
Address: Petzower Str. 1, 14109 Berlin, GERMANY
Tel: 001 49 30 8050040
Fax: 001 49 30 8050040
E-mail: thaicom.berlin@t-online.de
Director: Ms. Patchara Rattanabubpa
ltaly
Milan
Address: Via A. Albricci, 8 20122 Milano, ITALY
Tel: 001 39 02 89011467
Fax: 001 39 02 89011478
E-mail: ttomilan@thaitradeitaly.com
Director: Ms. Anongnart Mahasawat
Denmark
Copenhagen
Address: Hellerupvej 76, 2900 Hellerup,
Copenhagen DENMARK
Tel: 001 45 3962 6999
E-mail: ditp@thaicom.dk
Director: Ms. Nitchaporn Varnapruk
Hungary
Budapest
Address: Vend utca 26, First Floor Budapest 1025, HUNGARY
Tel: 001 36 1 2122738
E-mail: thaitradebudapest@thaicomm.hu
Director: Ms. Tapanee Kruangpradit
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Czech Republic

Prague

Address: Holeckova 29, 150 95 Praha 5,
Smichov, Prague, CZECH REPUBLIC

Tel: 001 420 257 323 030, 001 257 325 867

Fax: 001 420 257 327 555

E-mail: thaitcprague@gmail.com

Director: Ms. Napatchol Watananukul

Poland

Warsaw

Address: ul. Grzybowska 12/14,
lok.28 00-132 Warsaw, Poland

Tel: (+48 22) 620 150

Fax: -

E-mail: info@ttcw.pl

Director: Mrs. Methenee Sirisawat

Austria

Vienna

Address: Kopalgasse 47, A-1110, Vienna, AUSTRIA

Tel: 001 431 748 5020

Fax: 001 431 748 502012

E-mail: viennaoffice@tradewiththailand.com

Director: Ms. Onanood Phadoongvithee

Netherlands

The Hague

Address: WTC The Hague, Tower C,
Unit 11.01-B Prinses Beatrixlaan 582,2595
BM The Hague THE NETHERLANDS

Tel: 001 54 11 3985 7794 5

Fax: -

E-mail: thaiexba@gmail.com

Director: Ms. Chanunda Sorapukdee

Spain

Madrid

Address: Calle del Segre 29 , 2A 28002 Madrid, Spain

Tel: 001 34 91 5630190, 001 563 0196

Fax: -

E-mail: info@thaitradespain.com

Director: Ms. Patcharamon Trakultivakorn

Russia

Moscow

Address: 10 fl., 52 Bld.1, Kosmodamianskaya Nab.,
Moscow 115054

Tel: 001 7499 653 5989

Fax: 001 7499 653 6959

E-mail: moscow@thaitrade.ru

Director: Mr. Sudkhet Boriboonsri



MIDDLE EAST & AFRICA

Islamic Republic of Iran

Tehran

Address: No.17, 1st Floor, 10th Alley, Hassan Seif Street, Dadman
Blvd., Shahrak Gharb, P.0.1466736543, Tehran, Iran

Tel: (98-21) 88590810, 88591299, 88591290

Fax: 009821 8859 12 55

E-mail: ttctehran.ir@gmail.com

Director: Mr. Trirong Wan-ar-ree

Israel

Tel Aviv

Address: 144 Hayarkon Street Tel Aviv 63451, ISRAEL

Tel: 001 972 3 5244277 8

Fax: 001 972 3 5244270

E-mail: thaitradetelaviv@gmail.com

Director: MS. Pornpunnee Pinpokintr

Saudi Arabia

Jeddah

Address: Jeddah AL DRAS TOWER, 7" Floor, King Abdullah Road.
P.O. Box 8014 Jeddah 21482, SAUDI ARABIA

Tel: 001 966 12 653 3132, 653 3280

Fax: 001 966 2 650 4544

E-mail: thaitcjeddah@gmail.com
thaitcjeddah@hotmail.com
thaitcjeddah@ditp.go.th

Director: Mr. Apichat Prasertsud

Turkey

Ankara

Address: Ankara, Mahatma Gandi Cad. No:17/8
Buyukesat Mah. G.O.P. Ankara

Tel: +90 3124365868 , +90 3124365869

Fax: -

E-mail: thaitcankara@gmail.com

Director: Mr. Suttichat Nilkuha

United Arab Emirates

Dubai

Address: Unit 264 The Galleria, Hyatt Regency Al Khaleej Road,
Deira P.O. Box 1083 Dubai, U.A.E.

Tel: +9714 228 4553

Fax: -

E-mail: ttcdubai@emirates.net.ae

Director: Mr. Pitichai Ratananaka

South Africa

Pretoria

Address: 248 Hill Street, Arcadia, Pretoria, South Africa
Mailing Address : P.O.Box 95459, Waterkloof
0145, Pretoria REPUBLIC OF SOUTH AFRICA

Tel: 001 27 12 342 0835, 0850

Fax: -

E-mail: main@thaitradeofficesa.co.za
marketing1@thaitradeofficesa.co.za

Director: Mrs. Wichuda Akaramethathip

Egypt

Cairo

Address: Cairo, 59, Mosadak St., Apartment Number 10,
5" Floor, Dokki, Giza, Egypt

Tel: 001 202 37620901, 33387292, 37620419

Fax: 001 202 33363062

E-mail: ditpcairo@gmail.com

Director: Mr. Niwat Apichartbutra

Kenya

Nairobi

Address: P.O. Box 58349-00200
Rose Avenue(off. Lenana Rd.), Nairobi, KENYA

Tel: 001 254 20 291 9131, 001 254 731 311 820

Fax: -

E-mail: info@ocanairobi.co.ke

Director: Mr. Natthapong Senanarong

Federal Republic of Nigeria

Abuja

Address:

Tel:

Fax:
E-mail:
Director:

No. 3 Osun Close, Off Osun Crescent,
Maitama, Abuja, Nigeria

+234 703 905 2313
ditpabuja@gmail.com

Mr. Supat Sanoy
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Hong Kong

Address: Office of Thai Trade Commissioner, HK Royal Thai  Consulate
General Faimont House, 8" Floor, 8 Cotton Tree Drive Central
HONG KONG, PEOPLE’s REPUBLIC OF CHINA

Tel: 001 852 25259716

Fax: 001 852 28684927

E-mail: thaicomm@netvigator.com

Director: Ms. Pannakarn Jiamsuchon

Guangzhou

Address: Commercial Section, Royal Thai Consulate General 36 Youhe
Road, Haizhu, Guangzhou 510310 PEOPLE’'S REPUBLIC OF
CHINA

Tel: 001 8620 83849453, 83652714,
83858988 Ext 203-205

Fax: 001 8620 83849760

E-mail: thaitcguangzhou@ditp.go.th
thaitcgz@gmail.com

Director: Ms. Oranuch Wannapinyo

Kunming

Address: Office of Commercial Affairs, Royal Thai Consulate-General,

6" Floor, Crowne Plaza Kunming City Centre
No0.399 Qingnian Road, Kunming, Yunnan China 650011,
PEOPLE’S REPUBLIC OF CHINA

Tel: 001 86 871 6316-5006, 6316-5011,
6316-5019
Fax: 001 86 871 6316 5026
E-mail: thaitckunming@ditp.go.th
Director: Mr. Nat Vimonchandra
Shanghai
Address: Commercial Section of Royal Thai Consulate-General in Shanghai:

No.18 Wanshan Road, Changning District, Shanghai,
200336, PEOPLE’'s REPUBLIC OF CHINA

Tel: 001 86 21 5260 9881, 001 86 21 5260 98821

Fax: 001 86 21 5260 9880

E-mail: ttcshanghai@thaitradechina.cn

Director: Mr. Sakarn Saensopa

Xiamen

Address: Commercial Section, Royal Thai Consulate General (Thai

Trade Center) Bldg.3, Xiamen City Hotel No.16 Huyuan
road, Siming District, Xiamen 361003, Fujian,
PEOPLE'S REPUBLIC OF CHINA

Tel: 001 86 592 2663064 68
Fax: 001 86 592 2663060, 001 86 592 2663061
E-mail: thaitcxiamen@ditp.go.th
631408562@qg.com
Director: Ms. Nunnaphas Ngamman
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Chengdu

Address: Commercial Section, Royal Thai Consulate General
In Chengdu 12/F, Building No.3, Fund International
Plaza, No.6, Hongkong Rd., Chengdu, Sichuan 610041
PEOPLE’S REPUBLIC OF CHINA

Tel: 001 86 28 6689 7861 to 3 to 1
ext. 8011, 8013, 8014

Fax: 001-86-28-6687-7904

E-mail: thaitcchengdu@ditp.go.th

Director: Mrs. Kuntida Bundhuratana

Nanning

Address: Commercial Section, Royal Thai ConsulateGeneral,
Nanning 52-1 Jinhu Road, Orient Manhattan, Nanning,
Guangxi 530022, PEOPLE’'s REPUBLIC OF CHINA

Tel: 001 86 771 556 7359, 5581-637 ext. 601-605

Fax: 001 86 771 558 1797

E-mail: thaitcnanning@hotmail.com
Qxdan2002@qg.com
68201552@qg.com

Director: Mr. Niti Pratoomvongsa

Qingdao

Address: Commercial Section, Royal Thai Consulate-General,
Qingdao Unit 2504 Shangri-la Centre, Shi Nan District,
No. 9 Xiang Gang Zhong Road, Qingdao 266071,
PEOPLE’'s REPUBLIC OF CHINA

Tel: 001 86 532 68621206

Fax: 001 86 532 68621210

E-mail: gingdao@ditp.go.th

Director: Ms. Boochita Intaratat

Taiwan

Address: Thai Trade Office, TWTC
Rm.7E10, No.5, Xinyi Rd., Sec. 5, Taipei 11011 Taiwan

Tel: 001 886 2 2723 1800 to 2

Fax: 001 886 2 2723 1821

E-mail: thaitctaipei@ditp.go.th
thaicom.taipei@msa.hinet.net

Director: Ms. Kallaya Leewongcharoen



SOUTH ASIA

India

Mumbai

Address: Thai Trade Center, Mumbai Express Towers, 3" Floor,
Nariman Point, Mumbai 400021, INDIA.

Tel: 001 91 222 2830242 to 3

Fax: 001 91 222 2846859

E-mail: thaitrademumbai@gmail.com

Director: Ms. Sunchawee Pattanachak

New Delhi

Address: Office of Commercial Affairs, Royal Thai Embassy 78,
Ground Floor, Paschimi Marg, Vasant Vihar,
New Delhi-110057, INDIA

Tel: 001 91 11 4326 8888

Fax: 001 91 11 4601 0405

E-mail: thaitcnewdelhi@gmail.com

Director: Ms. Suchira Panchana

Chennai

Address: Royal Thai Consulate General (Commercial Affairs)
Thai Trade Center Chennai Ramcon Fortuna Towers,
5" Floor, No. 2, Kodambakkam High Road,
Nungambkkam, Chennai 600034, INDIA

Tel: 001 9144 4218 8514

Fax: -

E-mail: office@thaitradechennai.in
business@thaitradechennai.in

Director: Mr. Chek Jeenaphan

Bangladesh

Dhaka

Address: Office of Commercial Affairs, Royal Thai Embassy 17,
Mohakhali C/A 3™ Floor, Red Cresent Concord Tower
Dhaka-1212 BANGLADESH

Tel: 001 88 02 222 290 056 7
001 88 01 323 878 747

Fax: 001 88 02 985 0059

E-mail: khemaa@gmail.com
thaitcdhaka@gmail.com

Director: Mr. Khemathat Archawathamrong

Japan
Tokyo

Address:

Tel:

Fax:
E-mail:
Director:

Osaka

Address:

Tel:
Fax:
E-mail:
Director:

EAST ASIA

OFFICE OF COMMERCIAL AFFAIRS

ROYAL THAI EMBASSY, TOKYO

SETANTI Building, Floor 6, 5-4 , Kojimachi Chiyoda-ku,
Tokyo JAPAN 102-0083

001 81 3 32219482, 32219483, 32219463

001 81 3 32219484

thaitctokyo@thaitrade.jp

Mr. Chanthapat Panjamanond

Thai Trade Center Osaka

Bangkok Bank Bldg. 8F, 1-9-16, Kyutaromachi,
Chuo-ku, Osaka 541-0056, JAPAN

001 81 6 6262 4418

001 81 6 6271 1053

ttcosaka@thaitrade. jp

Ms. Triyaporn Boonsiriya

Republic of Korea

Seoul

Address:

Tel:
Fax:
E-mail:

Director:

Office of Commercial Affairs, Royal Thai Embassy
(Thailand Trade Office)

#304-305, Namsan Lotte Castle Iris, 35 Sogong-Ro,
Jung-Gu, Jung-Gu, Seoul 04632, REPUBLIC OF KOREA
001 82 2 795 2431, 795 4446

001 82 2 795 2998

thaitcseoul@hotmail.com

Info@thaitrade.kr

Ms. Chananya Punnarugsa

Australia
Sydney
Address: Royal Thai Consulate General,

Tel:
Fax:
E-mail:
Director:

Commercial Office Level 21 Suite 21.02,

The Royal Exchange Building, 56 Pitt Street, Sydney,
NSW 2000 AUSTRALIA

001 61 2 9241 1075

001 61 2 9251 5981

thaitradesydney@gmail.com

Ms. Wanasri Jotikabukkana
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Singapore

Singapore
Address: OFFICE OF COMMERCIAL AFFAIRS
Indonesia (Thai Trade Center, SINGAPORE), Royal Thai Embassy
370 Orchard Road, SINGAPORE 238870
Jakarta 001 65 6737 3060, 6732 7769
. . . . Tel: 001 65 6732 2458
Address: Office of Commercial Affairs, Royal Thai Embassy . .
Fax: enquiry@thaitrade.sg
JI. DR. Ide Anak Agung Gde Agung Kav, E3.3 No.3, E-mail: Mrs. Natama Koonpol
Kawasan Mega kuningan Jakarta 12950, INDONESIA .,
Director:
Tel: 001 62 21 2932 8217 18
Fax: 001 62 21 2932 8219 o
E-mail: enquiry@thaitrade.co.id, Vletnam
thattradejkt@gmail.com Hanoi
Director: Mrs. Hataichanok Sivara
Address: No. 905, 9" Floor, HCO Building,
44B Ly Thuong Kiet Str. Hanoi, S.R.VIETNAM
Tel: 001 844 39365226, 39365227
Myanmar Fax: 001 844 39365228
Yangon E-mail: thaitchanoi@ditp.go.th
Director: Ms. Taneeya Foocharoen
Address: Thailand Trade Offece (A) 86 (A) Shin Saw Pu Road,
San Chaung UNION OF MYANMAR Ho Chi Minh City
Tel: 007 (95 1) 510 731
Fax: 007 (95 1) 510 731 Address: Ho Chi Minh City 18" FI., Unit 5,
E-mail: ditpyangon@gmail.com Saigon Centre Building,
Director: Mr. Akgavat Thanaprasitpattana 67 Le Loi Boulevard, District 1,
Ho Chi Minh City - S.R.VIETNAM
Tel: 001 8428 3914 1838, 001 848 28 3914 1865
. Fax: 001 8428 3914 1864
MalaVSIa E-mail: ttc_hcmec@vnn.vn
Kuala Lumpur ttcheme.ditp@gmail.com
Director: Ms. Usasri Kheorayab
Address: Office of Commercial Affairs, Royal Thai Embassy
206 Jalan Ampang 50450 Kuala Lumpur, MALAYSIA
Tel: 007 603 2142 4061, 2145 8545 o
Fax: 007 603 2148 9818 Cambodia
E-mail: enquiry@thaitrade.my Phnom Penh
Director: Mr. Worawan Wanwil
Address: 196, M.V. Preah Norodom Boulevard,

Sangkat Tonle Bassac,
Khan Chamkar Mon Phnom Penh,

The Philippines

CAMBODIA
Manila Tel: (007 or etc.)(855-23) 726304
Fax: (007 or etc.)(855-23) 726305
Address: Thailand Trade Office (Office of Commercial Affairs, E-mail: thaicompnh@gmail.com
Royal Thai Embassy) 107 Rada Street, Legaspi Village, Director: Mr. Nirawat Rangseekanjana
Makati City 1229, Metro Manila, PHILIPPINES
Tel: 001 63 2 88940403, 88940406
Fax: 001 63 2 88160698
E-mail: thaicommnl@ymail.com Lao PDR
thaicommnl@pldtdsl.net Vientiane
Director: Ms. Sutinee Vathana
Address: Office of Commercial Affairs,

Royal Thai Embassy 028 Ban Phonsay,
Kaysone Phomvihane Avenue Saysettha,
Vientiane Capital, LAO, P.O.Box 128

Tel: 007 856 21 413704, 413706
Fax: 007 856 21 412089
E-mail: vtditp@hotmail.com

vtditplaos@gmail.com
631408562@qqg.com
Director: Mr. Kawin Viriyapanich
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Department of International Trade Promotion
563 Nonthaburi Road, Bang Kra Sor,

Muang Nonthaburi, Nonthaburi 11000
Thailand

www.ditp.go.th

DITP Call Center 1169
FAX: O 2547 5657

Email: saraban@ditp.go.th

NEXT LEVEL



