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Message from the Permanent Secretary of
the Ministry of Commerce
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As the Ministry of Commerce’s lead
agency for export promotion,
the Department of International
Trade Promotion (DITP) has continued
to adopt a proactive and agile approach
in responding to global

economic shifts.
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The year 2025 marked an exceptional period for Thailand’s
export sector, which delivered record-high performance despite
a challenging global environment. Persistent geopolitical tensions,
subdued demand in several key trading partners, and a rising
tide of trade protectionist measures continued to exert pressure
on the world economy. Yet Thailand successfully transformed
these headwinds into new opportunities, enabling exports
to expand strongly to their highest level on record. In doing
so, the export sector reaffirmed its role as a primary engine
of growth for the Thai economy-generating income, creating
employment, and distributing economic opportunities more
broadly across all regions of the country.

As the Ministry of Commerce's lead agency for export
promotion, the Department of International Trade Promotion
(DITP) has continued to adopt a proactive and agile approach
in responding to global economic shifts. This entails working
in close partnership with the private sector to jointly address
trade-related challenges, remove market barriers, and ensure
that business operators can play an active role in shaping
trade and export policies. At the same time, the Department
has leveraged its network of overseas offices-=Commercial
Affairs Offices-to provide timely, in-depth market intelligence
and to connect trade opportunities between Thailand and
key target markets with precision.

The Ministry also attaches particular importance to strengthening
the capabilities of Thai entrepreneurs, especially small and
medium-sized enterprises (SMEs) and the new generation
of business owners. Our objective is to equip them to keep
pace with evolving global consumer behavior by enhancing
their digital marketing skills, innovation capacity, and ability
to build distinctive and credible brands. By embedding Thai
culture, creativity, and unique national identity into strategic
international marketing communications, we aim to increase
the value of Thai products and services while deepening
their recognition and appeal in global markets.

In 2026, the DITP-together with all departments under
the Ministry of Commerce-will further intensify its efforts to
drive sustainable export-led growth. Our priorities include
expanding trade opportunities in new and high-potential
markets, upgrading the quality and standards of Thai products
and services, and reinforcing support mechanisms that enable
Thai entrepreneurs to build resilience and long-term
competitiveness. Through these collective efforts, we are
committed to enhancing Thailand’s position in the global
trading system and to ensuring that the country advances
on the world stage with stability and sustainability.

I would like to express my sincere appreciation to
the management and staff of the Department of International
Trade Promotion for their professionalism, dedication, and
teamwork in carrying out the Department’s mission. I also
extend my heartfelt thanks and encouragement to all Thai
entrepreneurs for their continued perseverance, creativity,
and commitment to raising the standard of Thai products
and services to meet global expectations. May the Triple Gem
and all sacred powers bless you with happiness, success, and
the strength of spirit to continue working together to drive
Thailand toward greater prosperity and sustainable development.

(Mr. Vuttikrai Leewiraphan)

Permanent Secretary of the Ministry of Commerce
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Message from the Director-General of
the Department of International Trade Promotion
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the Department of International Trade
Promotion has recalibrated its marketing
trategies to focus on tapping new
potential markets, diversifying risk,
and reducing reliance on any single
market. Proactive trade missions
have been organized to establish and
expand our presence in these

emerging markets.
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Over the past seventy-three years, the Department of
International Trade Promotion (DITP) has remained firmly
committed to its vision and mission of supporting, driving,
and strengthening the success of entrepreneurs at all levels.
Our work now spans the entire trade value chain - from
enhancing competitiveness through the development of
knowledge and essential skills for effective international
business operations to adding value to Thai products through
creative design, strong branding, and the commercialization
of research and innovation that meet global market demands.

The year 2025 brought significant challenges for Thailand’s
export sector, amid intensifying global geopolitical tensions
and the introduction of various trade-restrictive measures.
In response, the Department stepped up its efforts in line
with the Government’s “Quick Big Win” policy, with a focus
on delivering tangible, sustainable, and broad-based results.
Key priorities included strengthening entrepreneurs’ capabilities
through close collaboration with innovation-focused agencies,
in order to move the production sector toward high-value,
environmentally friendly products. At the same time, we
have been helping businesses adapt to an ever-evolving
global trade landscape by promoting participation in online
trade and raising the visibility of quality Thai products on
leading international e-commerce platforms - thereby enhancing
Thailand’s overall trade competitiveness in global markets.

The Department has also continued to refine and implement
strategic marketing initiatives to open new channels and
opportunities for Thai entrepreneurs through its network of
fifty-eight overseas trade offices, covering all major regions
of the world. In parallel, we provide data-driven trade
information and in-depth advisory services, all with a common
objective: to reinforce Thailand’s export growth as a vital
engine of the nation’s economic development.

In addition, the Department has recalibrated its marketing
strategies to focus on tapping new potential markets,
diversifying risk, and reducing reliance on any single market.
Proactive trade missions have been organized to establish
and expand our presence in these emerging markets, while
our overseas trade offices have intensified efforts to identify
qualified importers - both in their host countries and
neighboring territories - and to arrange targeted business
matching activities. These forward-looking efforts are
designed not only to sustain existing markets but also to
further extend the reach of Thai products across all priority
destinations.

On this occasion, I would like to express my sincere
appreciation to all our partner organizations, both public and
private, as well as to every DITP officer - at headquarters
and overseas - for their dedication and outstanding contributions.
The achievements presented in this Annual Report 2025
stand as a testament to our shared commitment and collective effort.

I wish all of you good health, strong spirit, and enduring
determination to continue serving as a driving force in
advancing Thailand’s exports toward greater stability and
sustainable growth.

< Uyl

(Ms. Sunanta Kangvalkulkij)
D|rector General of the Department of
International Trade Promotion
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DITP Timeline
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Think Trade
Think DITP

[ ] (]
Vision
To position Thailand’s trade

competitiveness among the top
countries in Asia by 2027.

Mission

1.  Enhancing the competitiveness of Thai
entrepreneurs in the global context

2. Promoting sustainable value creation for
Thai products and services delivered
internationally

3. Developing and expanding overseas market
access for Thai products and services

4. Continuously ensuring excellence in service
for all stakeholders

Corporate Culture

Be prepared to adapt in response
to the organization’s missions and
assignments.
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Agricultural and
Food Products
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THAIFEX - ANUGA ASIA 2025
Food Exhibition

THAIFEX — ANUGA ASIA 2025 is an internationally acclaimed food
and beverage trade exhibition, recognized as the largest and most
comprehensive event of its kind in Asia. The fair is organized annually
by the Department of International Trade Promotion (DITP), Ministry

i / ' of Commerce, in collaboration with the Thai Chamber of Commerce

Coy
THAIL g ERCE

and Koelnmesse GmbH. It was held at the IMPACT Exhibition and
Convention Center, Muang Thong Thani, from May 27 to 31, 2025.

The primary objectives of the exhibition are to promote the export of
Thai food and beverage products, advance quality and technological
development within the food industry, and enhance both domestic and
international recognition’ of Thai products’ potential. Furthermore,
the event seeks to position Thailand as the central hub for food trade
exhibitions in Asia.

Occupying an exhibition space of over 131,000 square meters,
THAIFEX = ANUGA ASIA 2025 featured 3,231 exhibitors (6,208 booths)
from 57 countries. The event attracted a total of 142,370 visitors,
facilitate 88,349 business negotiations and generated trade value
of approximately THB 135,678 billion.
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THAIFEX - HOREC ASIA 2025
Food Exhibition

THAIFEX — HOREC ASIA 2025 is an extension of the success of THAIFEX — ANUGA ASIA,
developed as a specialized trade fair dedicated to the HoReCa (Hotel, Restaurant, and
Catering) sector, with the vision of positioning Thailand as the regional hub for
HoReCa business in Asia. The event was organized by the Department of International
Trade Promotion (DITP), Ministry of Commerce, in collaboration with the Thai Chamber
of Commerce and Koelnmesse GmbH.

The exhibition aims to promote the export of Thai products and services in
the HoReCa industry, enhance product quality, service standards, and technological
innovation, as well as showcase Thailand’s manufacturing capabilities, technology,
and service potential. It also seeks to foster a positive perception of Thai products
and reinforce the country’s status as the leading exhibition and technology center
for the HoReCa industry in Asia.

THAIFEX — HOREC ASIA 2025 was held from March.5 to 7, 2025, at the IMPACT Negotiations Value _

Exhibition and Convention Center, Muang Thong Thani. The event featured 466 HamNISosv1sauy
million baht

exhibiting companies with 969 booths, attracting 19,454 visitors from 66 countries 3,347.11 &uun '

over three days. The total trade value generated amounts to.THB 3,347 million,

comprising THB 3,093.2 million in on-site transactions and THB 253.91 million under
the Hosted Buyer Programme. Product categories achieving the highest trade values
include Bakery & Ice Cream, Café & Bar, HoReCa Food, Technology, and Dining.
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The 6" Thailand Premium Fruit
Business Matching 2025

The 6" Thailand Premium Fruit Business Matching 2025, officially titled
“Business Matching Project for Fresh Fruits, Processed Fruits, and Other
Agricultural Products to Cope with Trade Barriers (Year 6),” was held on
Wednesday, February 5, 2025, at Centara Grand at Central Plaza Ladprao,
Bangkok. The event was organized by the Department of International Trade
Promotion (DITP), Ministry of Commerce, through the Office of Agricultural
and Industrial Trade Promotion.

The project aims to create business-matching opportunities for Thai exporters
of fresh and processed fruits, as well as other agricultural products, with
international importers worldwide. It serves to expand market access and
mitigate the impact of trade barriers through forward trade agreements and
market diversification. Additionally, the event promotes the image and potential
of Thai fruits through business negotiations, MOU signing ceremonies, demonstrations,
exhibitions, and collaborations with leading international e-commerce platforms.

The event gathered 96-/Thai exporters from 31 provinces and 62 importers from
19 countries, facilitating 441 business-matching sessions (both onsite and online).
The total estimated trade value reached THB 4.035 billion, while eight MOUs
were signed with a combined value of THB 2.198 billion. The key fruit
products featured included durian, mangosteen, banana, mango, and longan.
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GULFOOD 2025 & 012 cua

GULFOOD 2025 was held from February 17 to 21, 2025, at the Dubai World Trade
Centre, Dubai, United Arab Emirates. The Department of International Trade

Promotion (DITP), Ministry of Commerce, organized Thailand’s participation
in this event to promote the image and potential of the Thai food industry
in the Middle Eastern, African, South Asian, and global markets.

The participation aimed to maintain and expand Thailand’s market share
and export value of food and beverage' products—particularly Thai halal
food—while strengthening international confidence in the quality and standards
of Thai food products through trade exhibitions and business negotiations
at the event.

Immediate trade orders generated during the exhibition amounted to USD 24,580,677
(approximately THB 832.55 million), while projected trade value within
one year totaled USD 174,544,044 (approximately THB 5.91 billion).
The overall trade value resulting from the event was USD 199,124,761
equivalent to approximately THB 6.74 billion.
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Market Integration, Fiscal Year 2025

Implemented by the Department of International Trade Promotion (DITP),
Ministry of Commerce, through the Office of Agricultural and Industrial Trade
Promotion, in collaboration with the Provincial Commerce Offices of the Five
Southern Border Provinces, the Southern Border Provinces Administrative
Center (SBPAC), and the Export-Import Bank of Thailand (EXIM Bank).

The project aims to support Thailand’s policy of positioning the country as
the ASEAN Halal Hub by 2028 through the comprehensive development of
the halal food sector in the five southern border provinces. It focuses on
upgrading halal food production standards, enhancing the competitiveness
and export readiness of halal food and beverage entrepreneurs to meet
international standards, and promoting the positive global image of Thai halal food
among Muslim and health-conscious consumers worldwide.

Additionally, the project seeks to generate income distribution and strengthen
the grassroots economy within the five southern border provinces. A total of 20
participating companies from the region recorded a combined trade negotiation
value of THB 347 milion, comprising immediate purchase orders worth THB 108 milion
and projected trade value within one year amounting to THB 239 million.
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TAPA 2025

TAPA 2025, or the Thailand International Auto Parts & Accessories
Show 2025, was held from 3-5 April 2025 at the Bangkok
International Trade & Exhibition Centre (BITEC) and recorded
remarkable success. The event welcomed a total of 7,199
visitors from 87 countries, together with 682 exhibiting companies
across 1,091 booths, covering an exhibition area of more than
20,000 square meters. The show generated trade negotiations
with an aggregate value of THB 2,952 million, comprising immediate Negotiations Value
purchase orders of THB 268.78 million and anticipated purchase Qammsul)jz:::::ma
orders within one year totaling THB 2,683.27 million. The most 21952 auun
highly sought-after product categories included body parts, spare
parts, as well as engines and powertrain systems, thereby reaffirming
Thailand’s solid and sustainable position as a leading global hub
for the production and export of automotive parts.
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The 718t Bangkok Gems and Jewelry
Fair

Organized by the Department of International Trade Promotion (DITP),
Ministry of Commerce, the 71% Bangkok Gems and Jewelry Fair was
graciously presided over at the opening ceremony by Her Royal
Highness Princess Sirivannavari Nariratana Rajakanya.

The event aimed to promote and expand the global market for Thai
gems and jewelry, enhance the competitiveness of Thai entrepreneurs,
and strengthen the international image of Thailand’s gems and jewelry
industry as a leading trade hub in the global market.

Held from February 22-26, 2025, at the Queen Sirikit National
Convention Center (QSNCC), the fair featured 1,103 exhibiting companies
across 2,628 booths and attracted 39,990 visitors-including 11,613
Thai and 28,373 international participants. The total trade value
generated during the fair amounted to THB 3.72 billion, comprising
immediate purchase orders worth THB 644 million and projected
orders within one year worth THB 3.076 billion.
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The 72nd Bangkok Gems and
Jewelry Fair

Nego.tiations Value _

The Bangkok Gems and Jewelry Fair is a flagship trade promotion HaANISLOSNBOUY
event organized by the Department of International Trade Promotion 4,696.7 aTjﬂtTnbam
to propel Thailand’s gems and jewelry industry into the global marketplace.
The 72™ edition of the fair was held from 9-13 September 2025 and
featured 1,106 exhibiting companies across 2,628 booths, attracting
46,129 visitors and generating total purchase orders and business
negotiations valued at THB 4,696.7 million.
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STYLE Bangkok 2025

STYLE Bangkok 2025 is Asia’s leading lifestyle, fashion, and craft trade fair,
organized by the Department of International Trade Promotion (DITP), Ministry
of Commerce, and the Thai Chamber of /Commerce. The event serves as
a trade platform for design products and a showcase of the capabilities
of Thai manufacturers, exporters, designers, local entrepreneurs, and
creative businesses in the lifestyle, fashion, and craft sectors. It offers
exposure to investors, international business operators, and customers
from Thailand and around the world. The event was held from April 2 — 6, 2025,
at the Queen Sirkit National Convention Center STYLE 2025 brought together
447 exhibitors spanning across 702 booths, including brands from Thailand,
China, Taiwan, Hong Kong, Sri Lanka, Australia, Ghana, Vietnam, Myanmar,
Laos, and Cambodia. This‘year's event showcased a diverse array of products,
including Furniture, Home Décor, Fashion, Houseware, Health & Beauty,
Gifts, and Toys. STYLE Bangkok 2025 generated over THB 1.4 billion in
total trade value. The fair welcomed close to 25,000 visitors from Thailand
and overseas, with the top ten attending countries and regions including
China, Taiwan, Japan, India, the United States, Singapore, Hong Kong,
South Korea, Malaysia, and the United Kingdom.
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MOU to Promote Thai Fabric Kimono
Products in Japan

The Department of International Trade Promotion (DITP) signed
a Memorandum of Understanding (MOU) on the promotion of Thai
fabric kimono products in Japan with the SUPPORT Arts and Crafts
International Centre of Thailand (Public Organization) and Omiya Co., Ltd.
The objective is to promote and enhance export opportunities
for Thai textiles in the Japanese market by using Thai fabrics
to produce kimono garments for nationwide distribution in Japan.
The collaboration covers three collections:

(1) kimono made from Thai fabrics under the “Fun with Thai Fabrics” project
(2) kimono made from Thai fabrics sourced from other producers and

(3) kimono produced in Japan using Thai silk yarn from communities
under the project and from other sources.

The official launch event for the Thai fabric kimono collections is
scheduled for Tuesday, 25 November 2025 at the Royal Thai Embassy
in Tokyo, and will be accompanied by a Business Matching activity
between Thai and Japanese entrepreneurs in the fashion and textile
industries. This initiative aims to build long-term business partnerships
and expand sustainable distribution channels for Thai textiles
in the Japanese market.
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Qurated Fashion Incubation Project 2025

The “Qurated Fashion Incubation Project 2025” was designed to enhance
the competitiveness of Thai fashion entrepreneurs nationwide, with a focus
on strengthening capabilities in design, product development, and
the creation of new collections aligned with global fashion trends.
A total of 40 companies participated in the project. Key activities included
workshop-style training sessions on fashion trends, design, marketing,
and pricing strategies, as well as in-depth one-on-one consulting
by fashion industry experts. Under the project’s overseas marketing
promotion component, 10 companies were selected to showcase their
products at Jumble Tokyo, held from 23-25 July 2025 at Bellesalle
Shibuya-first Hall B1 in Tokyo, Japan. The project generated immediate
purchase orders totaling THB 1,488,300 and expected purchase orders
within one year amounting to THB 7,914,000.

Estimated trade value within

one year
yaAmmMamsaimetu 10

million baht
4uuin
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CENTRESTAGE 2025 /e C
The Department of International Trade Promotion, through d

the Office of Lifestyle Trade Promotion, in collaboration with

the Cor.nmerci.al. Office in .Hong. Kong, organized an‘ overseas.market P R OJ E ~ T
expansion activity for Thai fashion products by leading 16 Thai brands et
to participate in CENTRESTAGE 2025, an international fashion trade fair,

held from 3 — 6 September 2025 at the Hong Kong Convention and

Exhibition Centre, one of Asia’'s key. annual fashion platforms.

The project featured a Thailand Pavilion, which attracted strong |
interest from buyers, businesspeople, media, and fashion industry ‘
associations in Hong Kong. In addition, a Thailand Fashion Show
was organized to showcase a total of 24 fashion and accessories looks,
with more than 80 attendees. Business matching activities were
also arranged, resulting in 107 business negotiation sessions,
generating immediate purchase orders valued at USD 15,500 and
expected purchase orders within one year totaling USD 1,500,000
This initiative has tangibly enhanced the image and expanded market
opportunities for Thai fashion products on the international stage.
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Material Thai to Japan 2025

The project to promote Thai materials and Thai material production
techniques comprised two main activities. (1) Lifestyle Product Development
Activity conducted under the guidance of Mr. Junya Kitagawara,
a Japanese expert in product development, who provided specialized
advice to 20 Thai companies. The selected companies were invited to
participate in a collaboration initiative with the opportunity to have their
works featured in the Sozai column of Shoten Kenchiku, one of Japan’'s
leading magazines in the field of Interior & Architecture. (2) Participation
in the 100th LIFE x Design event, an exhibition which focused on interior
renovation, adaptation and decoration, as well as home design for enhanced living,
high-quality handcrafted products, and a wide range of materials used in
interior design. Results of the 2025 Participation: A total of 20 participating
companies generated immediate purchase orders totaling USD 11,486, with
an estimated one-year forecast of USD 1,252,336, bringing the total trade
value achieved during the event to USD 1,263,822.

=) ATHOMODONY
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MAISON&OBJET January 2025 310

The MAISON&OBUJET January 2025 was held from 16 — 20 January 2025
at the Paris Nord Villepinte Exhibition Centre Paris, France. The Department
of International Trade Promotion (DITP) led 10 Thai enterprises to
showcase their products at the exhibition. The showcase represented
the home décor and furniture categories, presented in the format
of a STYLE Bangkok Pop-Up Showcase located in the Today Zone.
This initiative aimed to highlight the distinctive strengths of
Thai lifestyle products, reinforce the international visibility of the STYLE
Bangkok trade fair, and underscore the capability of Thai entrepreneurs
in producing design-driven, high-quality goods. The showcased generated
a total trade value of THB 32,434,221.21 comprising immediate
purchase orders worth THB 1,094,185.11 and an estimated one-year
forecast value of THB 31,340,036.10
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Hospitality (Host & Home)
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Salone del Mobile 2025

The Salone del Mobile 2025 is recognized as the world’s premier furniture
and design trade fair. The event was held at the Fiera Milano exhibition
centre in Milan, Italy, from 8-13 April 2025. DITP created a Thailand
pavilion within the show in the theme of “Host & Home Thailand”.
This elevated the image and positioning of Thai furniture and interior décor
products to stand alongside leading Italian design labels. The showcased
products from participating Thai companies focused on the hospitality sector,
blending indoor and outdoor furniture with complementary home décor items.
A total of 15 companies joined the project, generating immediate purchase
orders worth USD 59,436 and an estimated one-year forecast value of
USD 876,300, amounting to a total of USD 935,736 (THB 35.55 million).
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melalasinsvensnaiadumlanalas “Lifestyle by STYLE Bangkok”
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INDEX 2025

INDEX 2025 was held from 26-29 May 2025 at the Dubai World Trade
Centre. Recognized as one of the most prominent lifestyle exhibitions in
the United Arab Emirates and the wider Middle East region, the event
attracted a substantial number of qualified buyers and importers, including
professionals in interior design, architecture, real estate development,
department stores and retail. The fair featured more than 500 exhibitors
from over 40 countries and welcomed. more than 33,000 visitors.
For this edition, the Department of International Trade Promotion (DITP)
showcased products from Thai exhibitors, which included furniture,
tableware and kitchenware, home and hotel décor and utility items,
and wellness products, with an emphasis on the use of natural and
environmentally friendly materials. The pavilion was curated into four
thematic zones: Natural Sustainability, Colourful Living, Hospitality Touch,
and Cultural Craft & Wellness. The presentation of products
by Thai exhibitors generated significant business interest,. resulting
in immediate purchase orders valued at USD 58,662 (THB 1,935,846).
The estimated one-year forecast amounts to USD 1,813,503
(THB 59,845,5699), bringing the total projected trade value
to USD 1,872,165 (THB 61,781,445).
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Pet Humanization

The Office of Lifestyle Trade Promotion implemented a project
to tap into the high-growth niche market for pet products driven by
the “Pet Humanization” trend, with the aim of upgrading and
strategizing Thai entrepreneurs’ product development to better meet
international market demand. The project conducted studies and
analyses on the potential of overseas pet markets, produced and
disseminated a market report, and organized a seminar titled
“PETential  Insights: Equipping Thai Entrepreneurs with In-Depth
Pet Product Intelligence” on 22 August 2025, attended by 273
participants (60 onsite and 213 online) to share insights
on market trends and consumer behaviour. The project will
be further extended through proactive marketing promotion activities in 2026.
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Special Task Force

DITP implemented an economic stimulus initiative under the national

economic revitalization plan with a budget of THB 157 billion through

the Special Task Force: Exploring New Markets in Response to
Global Trade Policies. The initiative. aims to support Thai exporters
affected by U.S. tariff measures by expanding opportunities in new
markets across four regions: Latin America, Africa, the Middle East,
and South Asia. The South Asia Trade Mission to India focused
on furniture, home décor, tableware, construction materials, and
project-related products. Activities included pre-mission preparation,
market trend seminars, business matching with key importers, and
market surveys to gain deeper insights into Indian consumer demand.
The mission brought together 46 Thai exporters and 92 Indian buyers/importers,
resulting in 312 business matching sessions. Immediate purchase
orders totaled USD 4.12 million (THB 131.77 million), with projected
orders within one year estimated at USD 39.21 million (THB 1.25 billion),
bringing the total projected trade value to USD 43.32 milion (THB 1.39 hillion).
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Sustainable Products

and Businesses
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DEWA & DEWI 2025
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DEWA.
*‘DEWI

DESIGN FROM WASTE OF
AGRICULTURE AND INDUSTRY

DEWA & DEWI 2025

The “DEsign from Waste of Agriculture and Industry 2025:
DEWA & DEWI 2025” project aims to transform agricultural
and industrial waste into creative, environmentally friendly
products in line with the circular economy concept, while
preparing Thai entrepreneurs to compete in international
markets. Implemented from January to June 2025, the project
selected 15 participating companies through a pitching process.
Key activities included intensive workshops, product prototype
development, and the creation of promotional materials such
as product e-catalogs, e-brochures, and video presentations.
A project evaluation survey found that 82.8 percent of participants
were highly satisfied with the overall activities, and 75.5 percent
strongly agreed that the project effectively delivered knowledge
in line with their expectations.
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InnoMarket Scale Up 2025

InnoMarket Scale Up 2025 has been organized for the fifth consecutive
year through collaboration between DITP and PMUC to connect Thai
entrepreneurs with researchers through consultation, business matching,
and joint project development. The initiative aims to transform research
outcomes into innovative products with strong potential for international
markets.

The opening ceremony was held on 30 May 2025 with 187 participants,
featuring seminars on technology, innovation, marketing, and research
funding experiences, alongside business matching activities across ‘
six industry sectors. The program involved 25 companies, 21 research ‘
teams, and generated 65 matching sessions.

Additional activities included Market Mentor sessions led by directors
of six Thai Trade Centers overseas, workshops on preparing research
funding proposals for PMUC, and opportunities to advance projects
to a pitching stage focused on low-carbon and sustainability innovation.
Four projects from InnoMarket Scale Up were selected to showcase
their innovations and further develop their commercial and global
sustainability potential.
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Trade Logistics
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TILOG - LogistiX 2025

TILOG - LogistiX 2025 was held from 20 — 22 August 2025
at Hall 98, Bangkok International Trade & Exhibition Centre
(BITEC), under the theme “Resilient Supply Chains: Overcoming

SMART LOGISTICS
FOR SMART FUTURE

Global Challenges,” with three sub-themes: LogisTech, LogisGreen,
and LogisCon. The fair featured 152 exhibitors across 328 booths
(86 Thai brands and 66 international brands) and welcomed
6,668 visitors. Five main groups of logistics products and services
were showcased, namely Logistics IT & E-Logistics, Material
Handling, Packing, Transportation & Logistics Service Providers,
and Warehouse & Loading. Highlight activities included the Trade
Logistics Symposium 2025 (with over 100 participants),
the World Transport & Logistics Forum (WTLF) (45 participants),
16 seminar sessions (more than 970 attendees), the “Smart Logistics
for Smart Future” exhibition (994 visitors), and an Innovation
Showcase featuring an international container truck from CP
Foton and an automatic packing line solution from TKK.
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Creative Businesses Going Global
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IDEA LAB 8: Thai Brand Incubation
Program

The Department of International Trade Promotion, through the Office
of Value Creation, implemented the 8" Thai Brand Incubation Program
(IDEA LAB 8: Thai Brand Incubation Program) under the “MOC 41:
Thai Brand Hero Program,” which has been ongoing since 2018 to
develop and support Thai SMEs in creating added value for their
products and services through innovative design and brand building, aiming
to upgrade them into Smart Enterprises, and has so far provided brand
incubation and company-specific brand strategy/brand manual development
to 113 companies across the food, health and. beauty, and fashion
and lifestyle sectors, while in 2025 operating under the concept
“Explore Your Exponential Growth,” focusing on strengthening
the core strengths and unique identities of Thai brands in response
to megatrends in environmental concerns, sustainability, and the use
of Thai wisdom and culture as Soft Power, with 15 participating
brands completing the incubation program and developing their own brand
manuals as guidelines for competing in international markets.

42 | Annual Report 2025



Designers’ Room / Talent Thai /
Creative Studio Promotion

The project to promote Thai designers with their own brands
and SMEs that drive their businesses through design to the
global market (Designers’ Room / Talent Thai / Creative Studio
Promotion) has been implemented continuously since 2002, with
the objective of nurturing emerging designers to develop into
internationally trading brands and professional design service
providers that help add value to Thai products and services. In
2025, a total of 54 brands were incubated (32 Designers’ Room
brands, 15 Talent Thai brands, and 7 Creative Studio brands),
bringing the cumulative number of designers and entrepreneurs
supported during 2002-2025 to 858 brands, comprising 281
Designers’ Room brands, 557 Talent Thai brands, and 20
Creative Studio brands.
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Thai SELECT Festival

The Thai SELECT Festival was organized as part of a public relations
initiative to enhance awareness of Thai cuisine and the Thai SELECT
certification mark in the U.S. West Coast market. The event
took place on Monday, November 17, 2025, at The Cabana,
Westfield Century City, Los Angeles, California, under the theme
“The Savory Thai SELECT Night Market.” The festival showcased
the unigue identity of Thai cuisine through 14 Thai SELECT-certified
restaurants, along with engaging activities such as the Thai SELECT
Passport program, interactive entertainment, and live music
performances. Attendees included importers, buyers, government

executives, members of the media, and key opinion leaders in
the U.S. market. This event played a significant role in'strengthening
global awareness and enhancing the international image of Thai cuisine,
while also promoting trade opportunities and supporting
the overseas market expansion of Thai food industry entrepreneurs.
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Activity to Promote Thai Cuisine
and Raise Awareness of the
Thai SELECT Certification in

the French Republic

On 13 September 2025, the Office of Commercial Affairs
in Paris organized an activity to promote Thai cuisine and raise
awareness of the Thai SELECT certification in the French Republic
at L’'Orchidée restaurant in the city of Ensisheim, which is the
first Thai restaurant in France to receive the Thai SELECT 3-star
certification. The activity offered a luxurious fine dining experience
at a high-end Thai restaurant, allowing guests to enjoy authentic
Thai flavors prepared, presented, and served with the expertise
and service standards of a Michelin-starred restaurant, along
with traditional Thai dance and music performances to create
an engaging atmosphere and promote Thailand’s Soft Power at
the same time. At present, there are 37 Thai SELECT restaurants
in France (2 Casual, 34 one-star, and 1 three-star), and the
Office of Commercial Affairs in Paris has also integrated its
efforts with the Tourism Authority of Thailand, Paris Office, to
jointly promote and enhance the image of Thailand as a tourism
destination.
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Estimated trade value
yaAlmamisad

455.6 ;.o "
Gamescom 2025
- \

The Department of International Trade Promotion led Thai executives
and entrepreneurs to participate in gamescom 2025 in Cologne,
Federal Republic of Germany, one of the world’s major annual game

and entertainment industry events held every August. In 2025,
the event welcomed 357,000 visitors from 128 countries, featured @@Uﬁﬂ@@@@[ﬁ]ﬂ ¢
1,568 exhibitors from 72 countries, and hosted 40 country pavilions Loqenmg Nighi‘,l-ive
from 35 countries. Thailand participated for the first time as \ "
the gamescom Official Partner Country, with the Department organizing
a 72-square-metre Thailand Pavilion and bringing 15 Thai companies
to join business matching activities, resulting in 168 negotiation
sessions and total trade negotiations valued at THB 455,664,000,
comprising immediate business deals worth THB 21,450,000,
expected business within one year worth THB 148,434,000, and
expected business in the next 2-5 years worth THB 285,780,000
while also serving as co-host and participant in key activities throughout
the event to build networks and lay the foundation for long-term
international cooperation in the game industry.
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Organization of a Thai Film and Drama
Series Business Trade Mission to Conduct
Trade Negotiations in the Taiwan Market

In fiscal year 2025, implemented a total of 13 projects to promote
Thai entrepreneurs’ expansion into international markets, covering key
markets in South Korea, Japan, the United States, France, Hong Kong,
and Taiwan, with 149 participating companies and total trade negotiation
outcomes amounting to THB 9,990.75 million. These projects included
participation in major events such as ACFM 2024, TIFFCOM 2024,
AFM 2024, ATF 2024, Filmart 2025, and Marché du Film 2025, as
well as organizing business delegations to promote Thai BL series
in Japan, the United States, and Taiwan, and hosting Thai Night events
to build networks and enhance the image of Thailand’s content and
creative services industries on the global stage. In particular, Thailand’s
participation in the Hong Kong International Film & TV Market (FILMART)
2025, where 37 Thai companies took part, generated business value of
no less than THB 2,292 million from licensing deals, production shoots,
post-production services, and sound work with leading partners from
several countries, clearly demonstrating Thailand’s potential as a content
producer, post-production service provider, and international filming destination.
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Estimated trade value within
one year

yaA1mMamsaumetu 10

FILMART 2025 3 e

The Department of International Trade Promotion (DITP), in collaboration
with partner organizations, led 37 Thai entertainment companies to
participate in the Hong Kong International Film & TV Market 2025
(FILMART), held in Hong Kong from March 17-20, 2025. The event
facilitated 584 business matching sessions, generating a total trade
value of THB 2,292.63 million, including THB'373.03 million in immediate
deals and THB 1,919.60 million in projected future transactions.
Participation in the event helped promote Thailand’s soft power
in the film and content industry, while creating opportunities to
expand market reach and strengthen international business partnerships.
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Cannes Film Festival 2025

The Department of International Trade Promotion (DITP) led 12 Thai companies
to participate in the Marché du Film - Cannes Film Festival 2025,
the largest film market in Europe, held alongside the 78th Cannes Film Festival.
The event attracted over 15,000 participants from 140 countries, including
more than 1,700 accredited buyers. This ' marked DITP’s 18th participation,
featuring the Thailand Pavilion spanning /82 square meters. The Department
also organized business matching activities, with pre-scheduled meetings
arranged through an online system, resulting in a total of 329 business
negotiations. The participation generated a total trade value of THB 504.39 million,
comprising THB 44.71 million in immediate sales and THB 459.68 million
in projected future deals.
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Estimated trade value within
one year
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Muay Thai Festival

In fiscal year 2025, the Office of Commercial Affairs in Madrid
organized the Muay Thai Festival in Europe from 10-15 June 2025
at Plaza de Espana in Madrid to promote Muay Thai as Soft Power
and to further develop trade in Muay Thai-related products and
services in the Spanish and European markets. Seven Spanish entrepreneurs
participated in business negotiations, with a total of 20 appointments,
generating immediate sales of THB 308,100 and an estimated purchase
value within one year of approximately THB 6.9 million. The Masterclass
conducted by “Rodtang Jitmuangnon” attracted more than ‘500 registered
participants and generated over 50 million media views.
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Tech Startup ) "'«
The Department of International Trade Promotion, in collaboration THAILAN”

with the Office of Commercial Affairs in Manila and the Thai Startup PAVHL‘ N
Trade Association, organized an activity to promote Thai tech

startup businesses in the Philippine market from 1 — 5 September 2025
in Manila. The program comprised meetings with government
agencies, participation in Echelon Philippines 2025, pitching and
business matching sessions, and an innovation tour. A total of
15 Thai companies participated, with 147 visitors to the pavilion,
generating total trade negotiations valued at USD 11.24 million,
or approximately THB 361.928 million (including immediate business
worth THB 32.2 million and expected business within one year
worth THB 329.728 million).

Annual Report 2025 | 51



DITP=

AenssulHQVAUAT OTOP Premium Go Inter

Mini Trade Show (Product Disp! Fninguasunsmanenlanalaamiiivlasinis OTOP Premium Go Inter

151959185N? (Business Matcl 7 2568 TH 10 AREoNELsznauMs OTOP 45 senniaatas 163 51

wid T sgann I & \ NFINDUTHLATAAUIFUAT AUlAFULULNT 170 TUIU NDUIA

Mini Trade Show uas Business Matching il 18 fiug e 2568
1 BACC @3193aA1N154359IN19A1594 4,870,000 Uw oy
FRULNUA 785,000 U wazamian1sainiely 1 9 4,085,000 U

Estimated trade value within
one year

yaAlmMamsaimetu 1U

million baht
4duuin

OTOP Premium Go Inter

In 2025, the Office of Lifestyle Trade Promotion implemented
the 10th OTOP Premium Go Inter Project, selecting 45 OTOP entrepreneurs
from 153 applicants to participate in training and product development,
resulting in more than 170 product prototypes. A Mini Trade Show
and Business Matching event was then organized on 18 September 2025
at BACC, generating total trade negotiations of THB 4,870,000,
comprising immediate sales of THB 785,000 and expected purchase
orders within one year of THB 4,085,000.
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Prime Minister’s Export Award 2025

The Prime Minister’'s Export Award 2025, the government’s top honour
for outstanding exporters, has'been organized continuously since 1992
to recognize exporters with/strong potential and international-standard
performance and to encourage Thai entrepreneurs to develop their
products and services sustainably, under the theme “Bridge to Brilliance:
Empowering Excellence Through Innovation & Sustainability.” Over the
past 33 years, a_.total of 372 companies have received 921 awards.
In 2025, there were seven award categories: Best Exporter, Best Thai Brand,
Best Green. & Sustainable Exporter, Best Design, Best Service Enterprise
Award, Best OTOP, and Best Halal, covering both products and services
and.-underscoring the role of the PM Award in enhancing the competitiveness

and image of Thai exporters on the global stage.
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The Design Excellence
Award Project 2025 (DEmark 2025)

The Design Excellence Award Project 2025 (DEmark 2025) aimed
to promote product design by Thai designers and entrepreneurs, - ¢ Design for Life, §
enhancing their commercial potential and competitiveness at the : e
international level under the concept “THE LIVABLE CREATION:
Design for Life, Sustain for Living.” ‘Promotional activities and
the selection of entries were carried out from June, along with
the “Potential Day” activity to strengthen entrepreneurs’ capabilities,
prior to the DEmark Award 2025 presentation ceremony held
on 8 September 2025. In 2025, a total of 95 works from
82 companies received DEmark 2025 awards, and two special award
categories were additionally presented: seven awards for Social
Impact, recognizing design for society and sustainability, and
the Aspiring Design award for emerging designers.
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the 34™ Harbin International
Economic and Trade Fair (HTF)

Executives of the Ministry of Commerce and delegation visited
Shanghai and Harbin, People’s Republic of China, from 14 — 18 May 2025
to strengthen export opportunities, particularly for Thai agricultural
products in the Chinese market. The mission included meetings
with senior public and private sector executives, a visit to Huizhan
Market one of China’s key imported fruit wholesale markets
in Shanghai and Eastern China—and participation in the opening
ceremony of the 34" Harbin International Economic and Trade Fair.
At the event, DITP organized the Thailand Pavilion spanning 135
square meters to promote Thailand’s role as the “Kitchen of the World” and
support global food security. The pavilion showcased Thai rice,

rice-based products, and the Thai SELECT brand and products, while
also featuring business matching services and live Thai cooking and
dessert demonstrations.
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The 3" China International
Supply Chain Expo (CISCE)

Mr. Ekachat Seetavorarat The Deputy Permanent Secretary of Commerce,
together with executives from the Department of International Trade
Promotion (DITP), attended the 3 China International Supply Chain
Expo (CISCE) in Beijing, People’s Republic of China, from July 15 — 17, 2025.
Thailand participated as the Guest Country of Honor. DITP organized
the Thailand Pavilion to showcase the strength of Thailand’s agricultural
and food supply chains, highlighting key economic crops such as rice,
cassava, rubber, and fruits. The pavilion featured products from 20
Thai companies, along with activities to, promote trade collaboration.
In addition, a seminar was co-organized to advance Thailand — China

cooperation in supply chain development.
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The 9* China
South Asia Expo (CSA Expo)

Executives from the Ministry of Commerce, attended the 9th China-South Asia
Expo (CSA Expo) and the 29" China Kunming Import and Export Fair
(Kunming Fair), held in Kunming, People’s Republic of China, from June 18-20, 2025.
Thailand participated as a Special Partner Country in celebration of
the 50th anniversary of Thailand-China diplomatic relations.
The Department of International Trade Promotion (DITP) organized
the Thailand Pavilion to promote Thai soft power and products, featuring
initiatives such as the Prime Minister’s Export Award (PM Award), T Mark,
and Thai SELECT. In addition, the “Top Thai Brands Kunming 2025”
event was held, with participation from 73 companies across food, health,
beauty, and lifestyle sectors. Thailand’s participation helped enhance
the image of Thai products, expand trade opportunities, and . strengthen
trade and logistics cooperation between Thailand, China, and the broader Asian region.
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The 22" China-ASEAN Expo : CAEXPO

The Department of International Trade Promotion (DITP) participated in
the 22™ China—ASEAN Expo (CAEXPO), held from September 16 — 19, 2025,
in Nanning, People’s Republic of China. A total of 107 Thai companies joined
the exhibition, showcasing products across food and beverages, fashion,
health, beauty, and soft power sectors. In addition, DITP took part in
the “Pavilion of City of Charm” exhibition, presenting the potential of
Thailand’s western region as a key production and processing hub for
agricultural products, along with its logistics capabilities. The Department
also engaged in activities promoting regional supply chain and trade
cooperation. Participation in the expo helped expand trade opportunities,
strengthen the image of Thai products, and enhance economic cooperation
between Thailand, ASEAN member countries, and China.
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China International Import Expo
(CIIE)

Mrs. Suphajee Suthumpun, Minister of Commerce, together
with a delegation of senior executives, attended the 8" China
International Import Expo (CIIE) in Shanghai, People’s Republic
of China, from November 4 — 6, 2025. Thailand participated both
in the product exhibition and the country exhibition as the Guest
Country of Honor. The Department of International Trade Promotion
(DITP) led 60 Thai companies to showcase food and beverage
products across a total exhibition area of 640 square meters. The Thailand
Pavilion featured a country exhibition under the theme “Thai Taste,
Thai Style, Thai Experience, Thai Vision,” alongside business networking
activities with over 150 participants. The participation generated
a total trade value of THB 747.57 million, comprising
THB 266.93 million from activities at CIIE and THB 480.64 million
from related side events. This contributed to” enhancing
the image of Thai products and expanding trade opportunities
in the Chinese market.
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Top Thai Brands 2025

The Department of International Trade Promotion (DITP) organized
Top Thai Brands 2025 in Ho Chi Minh City, Vietnam, from May 14 — 17, 2025,
at the Saigon Exhibition and Convention Center (SECC). The event
featured 175 participating companies across 208 booths and
attracted approximately 37,400 visitors. During the event,
99 Thai companies engaged in business meetings and negotiations
with a total of 6,221 trade partners, generating a total trade value
of THB 297.19 million. This included THB 14.40 million in immediate
sales and THB 282.77 million in projected sales within one year.
Products that drew strong interest included food and beverages,
health and wellness, beauty, and fashion. Overall satisfaction among
participating companies was high at 97.92%, with. many able to
further develop their businesses by securing distributors and expanding
export markets, reflecting the strong competitiveness of Thai products
in the Viethamese market.
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Happy Winter Thai Festival and
the Think Thailand - Next Level activities
in Tokyo,

In 2024, under the High-Level Executive Mission of the Ministry of
Commerce to East Asia, a mission to Japan was organized from
19 — 24 December 2024 to promote Thailand’s Soft Power and
strengthen economic partnerships. The mission featured the “Happy Winter
Thai Festival” and the Think Thailand — Next Level activities in Tokyo,
alongside the signing of three MOUs/LOUs to expand the market for
Thai textiles, Thai characters, and Thai products in Japan, as well as \
meetings with major Japanese corporations and key organizations to ‘
deepen long-term cooperation in trade and investment.
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= Food & Hospitality Fair 2025
. The Thai Trade Center in New Delhi led 23 Thai companies to participate

in AAHAR 2025 — the 39" International Food & Hospitality Fair, held in
New Delhi, India, from March 4 — 8, 2025. The exhibition featured a wide
range of food and beverage products, along with business matching activities
and promotion of the Thai SELECT certification. The event attracted over
2,500 participants from 150 countries and more than 100,000 visitors.
The Thailand Pavilion received strong interest and was awarded 3™ place
for Most Popular Booth in the International Hall. Participation in the event
generated a total trade value exceeding THB 342.40 million, including
THB 80.30 million in immediate sales and THB 262.10 million in projected
sales within one year. Overall satisfaction among participating
companies-was high at 92.50%.
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Mumbai, India, from August 18 — 23, 2025, with the aim of expanding
the market for Thai food products in India. The event featured
a Thai Pavilion and business matching activities, resulting in immediate
purchase orders valued at USD.164,015 and projected sales of USD
1.89 million within one year. Participating companies reported a high
satisfaction rate of 97.07%, with 78.87% successfully expanding
their customer base. Participation in the event helped create trade
opportunities and expand the market for Thai food products in India,
a high-potential market despite existing regulatory and import tariff
challenges.
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Trade Mission to the Maldives

The Trade Mission to the Republic of Maldives was held during 3 — 5 May 2025
in Malé to expand trade opportunities and strengthen business connections
between Thai companies and the Maldivian market, a high-potential
market with strong demand for imported consumer goods, food products,
and hospitality-related supplies.

The mission brought together 26" Thai companies across four product
categories: food and beverages, fruits and vegetables, home and decorative
products, and household and hotel supplies. A total of 179 Maldivian
importers and business representatives participated. The most popular
product categories were food and beverages, fruits and vegetables, and
home décor products.

The business matching activities generated a total trade value of
USD 2.21 million (approximately THB 74.27 million), including immediate
purchase orders worth THB 1.23 million and projected orders within one
year valued at THB 73.05 million. Products that attracted strong interest
included Thai herbal tea, fresh fruits and vegetables, rice, matcha beverages,
and various lifestyle products.
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Business Matching

The Thai Trade Center in New Delhi, in collaboration with the Office
of Thai Trade and Business Development 1, organized a business
matching session between an Indian trade delegation and
Thai entrepreneurs on August 6, 2025, at the Ministry of Commerce.
The event brought together 21 Indian importers and 51 Thai exporters,
resulting in a total of 305 business meetings. The negotiations are expected
to generate a total trade value of approximately THB 284.97 million.

Products that attracted strong interest included processed food,
fresh and frozen fruits, rice, and pet products—highlighting
the potential for expanding Thai exports in the Indian market.

INDIA - T
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ARDS REGIONAL SUPPLY GHAN SYNERGY
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Business Networking

The Thai Trade Center in New Delhi, in collaboration with the Office of Overseas
Market Development 1, organized a business networking event on August 7, 2025.
A total of 21 Indian importers met with 43 Thai entrepreneurs from the Federation
of Thai Industries, as well as representatives from related agencies and
associations. The event helped strengthen business networks and create
opportunities for further trade negotiations in the future.
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Factory and Trade Fair Visits

On August 8, 2025, Indian importers visited the production facilities
of Thai companies with whom they had conducted business negotiations.
They also attended the Smart SME Expo at IMPACT Exhibition
and Convention Center, Muang Thong Thani, to explore the potential
of Thai food products and franchise businesses. The activity helped
build on trade opportunities and strengthen confidence in the capabilities
of Thai entrepreneurs.
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Thai SELECT certification
in the United States

The Department of International Trade Promotion (DITP) implemented
activities to enhance the image of Thai cuisine and promote
the Thai SELECT certification in the United States. These included
the “Thai SELECT Night” event in New York City, held under
the theme “The Refinement of Thai Delicacies,” with approximately
100 attendees, as well as the production of promotional video content
to broaden public awareness of Thai SELECT. Currently, there are
18,852 Thai restaurants worldwide, with 1,781 establishments in 45 countries
awarded the Thai SELECT certification. In the United States,
there are 125 Thai SELECT-certified restaurants, along with
965 Thai food products from 109 companies that have received
the certification.
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Met with Clark Associates Inc.,

Executives from the Ministry of Commerce, together with a delegation of
senior executives, met with Clark Associates Inc., a leading foodservice
distributor in the United States. in New York City on July 20, 2025,
to promote the import of Thai products and expand trade opportunities.
The company offers more than 500,000 products and generates
approximately USD 3.2 billion in annual sales. In 2024, it imported
Thai products valued at USD 628 million, with projections expected to reach
USD 1.1 bilion by 2026 reflecting the strong potential of Thai products
in the U.S. market.
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A delegation of Ministry of Commerce
executives conducted a site visit to
H Mart

A delegation of Ministry of Commerce executives conducted a site visit
to H Mart, a leading Asian retail chain in the United States, on July
19, 2025. H Mart operates 84 branches nationwide and currently
carries 192 Thai product items. The company has shown a growing
interest in importing more Thai products, with projected imports from
Thailand in 2025 estimated at approximately USD 11.7 million (around
THB 400 million). H Mart has also proposed organizing business
matching activities to further expand trade opportunities in the future.
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US-ASEAN Business Council (USABC)
and Business Council for International
Understanding (BCIU)

Executives from the Ministry of Commerce, together with a delegation
of senior executives, participated in a roundtable meeting with
the US-ASEAN Business Council (USABC) and the Business Council
for International Understanding (BCIU) in New York City on July 21, 2025.
The meeting was attended by leading U.S. companies and served
as a platform to exchange economic insights and promote trade and
investment cooperation. Discussions covered key issues including
public—private sector collaboration, business facilitation, import regulations,
risk insurance, and digital security. The dialogue ‘helped strengthen
investor confidence and expand investment opportunities in Thailand’s
target industries.
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World Food Moscow 2024

The Office of Thai Trade Promotion in Moscow has continued to monitor
and support 13 Thai companies participating as exhibitors at World Food
Moscow 2024. Prior to the event, it organized an online briefing to
provide information on the Russian market and coordinated interpreters
according to the needs of the companies. During the fair, Thai products
such as seasoning sauces, dried fruit, and canned fruit received positive
feedback from Russian buyers, despite price competition from Vietnam
and China. In response, the office advised Thai entrepreneurs to focus
on promoting product quality and the positive image of Thai goods so
that buyers are more willing to accept higher prices, thereby strengthening
their competitive advantage in the Russian market.
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A meeting and discussion with
President of Toyota Argentina S.A.

The Department of International Trade Promotion (DITP) led a = |
delegation of executives on a visit to the Argentine Republic to
strengthen trade and investment cooperation. During the visit, the
delegation held discussions with Mr. Gustavo Salinas, President of
Toyota Argentina S.A. and toured its automotive manufacturing plant [
in Zarate. The company imports automotive parts from Thailand, ‘
accounting for 46% of its total imports, and has a production capacity

of over 210,000 vehicles per year for export to. 23 countries across

Latin America. The discussions helped advance cooperation in

the automotive industry and promote opportunities to expand

Thai exports in the region.
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A meeting and discussion with
Secretary of Production Coordination,
Ministry of Economy of Argentina

The Department of International Trade Promotion (DITP) led a delegation
of executives on a visit to the Argentine Republic to promote trade and
investment cooperation. During the visit, the delegation met with
Mr. Pablo Augustin Lavigne, Secretary of Production Coordination,
Ministry of Economy of Argentina, to advance bilateral trade expansion.
The Argentine side expressed interest in increasing imports of Thai agricultural
products, particularly mangoes and coconuts, and proposed cooperation in
the food and halal sectors. The Thai side brought 40 companies to participate
in business matching activities and extended invitations to attend

THAIFEX-Anuga Asia. The discussions helped strengthen economic
cooperation and expand trade opportunities in the Latin American market.
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Attended the Business Matching
Opening Ceremony at Faena Hotel

The Department of International Trade Promotion (DITP) organized
a business matching event in the Argentine Republic on August 21, 2025.
The event brought together 40 Thai companies and 79 Argentine importers,
resulting in a total of 320 business meetings. The activity generated an
estimated total trade value of THB 205.38 million, including THB 18.48
million in immediate sales and THB 186.90 million in projected sales
within one year. The event helped expand trade opportunities and
open new market prospects in the Latin American region.
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Special Task Force

A trade delegation mission to Africa (Coéte d’Ivoire, Senegal, and Mali)
was conducted under the “Special Task Force: Penetrating New
Potential Markets in Response to Global Trade Policies” project from
September 6 — 14, 2025. The mission focused on agricultural machinery
and processing equipment, generating a total trade negotiation
value of THB 796.76 million.
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Thaitrade.com, the Department of International Trade Promotion's B2B2C
e-marketplace platform, supports Thai entrepreneurs in conducting cross-border
online trade, with more than 220,000 buyers, over 27,000 Thai sellers,
and cumulative transaction value exceeding THB 18,000 million. In fiscal year
2025, the platform generated sales of THB 2,102.70 milion and also offered
training programs and “Thaitrade.com Roadshow” activities nationwide

to enhance e-commerce capabilities for entrepreneurs across the country.
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Online Business Matching (OBM)

Online Business Matching (OBM) is a key mechanism of the Department
of International Trade Promotion for connecting Thai exporters with
foreign importers pre-screened by the Department’'s 58 Overseas
Trade Promotion Offices worldwide. Through both online and
offline formats, OBM enhances trade flexibility. In fiscal year 2025,
a total of 67 OBM events were organized, generating 802 business pairs,
with participation from 252 importers and 465 Thai exporters,
and an estimated trade value of THB, 2,215.63 million. The highest-value
product groups were fruits, food and beverages, and rice,
while Thai entrepreneurs also received preparation support
on negotiations, pricing, and trade terms prior to meeting foreign partners.
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The Thaitrade.com Roadshow

The Thaitrade.com Roadshow is a project of the Department of International
Trade Promotion that provides on-site support to regional SMEs, helping them
use online trade channels for exports in a tangible manner. In the fiscal year
2025, the roadshow was organized in six provinces: Kanchanaburi, Songkhla,
Khon Kaen, Chiang Mai, Nakhon Pathom, and Chonburi. The activities included
digital skills training, product photography ‘and content creation, information
on global market trends and Online Business Matching (OBM) sessions between
Thai entrepreneurs and foreign importers via the Thaitrade.com platform.
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The TOPTHALI shop collaboration with leading global platforms supports Thai entrepreneurs

in selling products online in key markets through TOPTHAI stores
on Amazon and Tmall. During 12 June — 10 August 2025, the TOPTHAIL x Amazon project
helped 20 Thai brands with 23 product items generate purchase orders
of no less than USD 146,558 (approximately THB 4.8 million) and
expected orders within one year of no less than USD 1.47 million
(approximately THB 47.04 million). For the TOPTHAI x Tmall project, *'*m@"ﬂ”?%ﬁ
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The “Cross Border e-Commerce:
TOPTHAI

The “Cross Border e-Commerce: TOPTHAI Fun to Global Market
2025” activity is a knowledge-sharing and business-matching
project between Thai entrepreneurs and global e-commerce
platforms. The program was organized in four provinces
Chanthaburi, Phuket, Chiang Mai, and Udon Thani to encourage
entrepreneurs to use cross-border e-commerce channels through
seminars, introductions to business models and platform-specific
benefits, and business matching activities. The project supported
a total of 1,006 entrepreneurs, generated 225 business matches,
and is expected to achieve sales of more than THB 350 million
within 11 years.

Aonssuugaununaalalan 2025

dulasanmslianusuazivggsiassniheduszneumsnaiuunaanesuaina
Tngdnasiui 4 sowda ldun Junys Qe @edlul wazgesonil
Lﬁ@&'ﬁL&%ﬂﬁéﬂizﬂaumﬂ%ﬁmma%ﬂauLﬁ%ﬁﬁiﬂuwmLmuﬁhumsz%’mum
LLuzﬁﬂuLmaqiﬁw/am%ﬂiziﬂmﬁmaaLLﬁia:LLwamv\Ia%u WAZNANTINIUARTNGINA
AanssuaNsaNagUsENauNslaTIN 1,006 918 1iAN1sduggsna 225 @:
wazaansaigeniienelu 11 I 599091 350 a1uun

Estimated trade value within
11 year

yaAmamsainetu 11U

350 million baht
duuin

NW»« \
- ﬁ,f;

Annual Report 2025 | 85

)




.f | g Entre Urial
’pabill the New Economy

3

1sv‘v'cu wgUs:znauMstiwsou
S UavalasugnogntKu




lAsvnis AsulASavISovNIsAtooulal
by NEA sui 8

NINALEINMIMSENIsIAIALATING “ATULATBAERIMIMealall by NEA”
1 dl ﬂ” dl 2 1 < =1 1 1 =

qui 8 lu 3 Wun laun nyanneviues e uwasdoddusd stninadien
NHNTALS - Lusneu 2568 HEinTingnmaau 623 518 gantihwneimvun
TasIMsanmuAnanmgUsznaun1saunisaeeulathiienisasesn
ENUMIBUTHAT Workshop ¢4 Digital Marketing uazn1sld Al Tugsiadaesiiiss
denligidnsniianuimeladesas 93.74 uazannisnihanulusesen
gIfauazrNEAMARIUsEnAld RanssNAINaNTIBENTZALTAMINENITD

The “All-in-One E-commerce Trade
by NEA”, Batch 8

The Department of International Trade Promotion (DITP) organized the
“All-in-One E-commerce by NEA” Program, Batch 8, across three locations
Bangkok, Phuket, and Chiang Mai between February and April 2025.
The program attracted a total of 623 participants, exceeding the initial target.
The initiative aimed to enhance entrepreneurs’ capabilities in online trade
for export through training sessions and workshops on digital marketing
and the application of AI in e-commerce. As a result, participants
reported a satisfaction rate of 93.74% and were able to apply the
knowledge gained to further develop their businesses and expand into
international markets. The program contributed to strengthening
the competitiveness of Thai entrepreneurs, enabling them to become
global online traders.
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Thai Franchise: Going Global

The Department of International Trade Promotion (DITP) implemented
the “Thai Franchise: Going Global” program for fiscal year 2025 to enhance
the capabilities of Thai entrepreneurs in expanding their franchise businesses into
international markets. The program focused on key Asian markets, including Indonesia,
the Philippines, and Taiwan. A total of 67 participants joined the program, exceeding
the target by 34%. Participants gained insights into consumer behavior, regulatory
requirements, and business practices'in the target markets, enabling them to effectively
apply this knowledge to their business expansion. The program achieved a participant
satisfaction rate of 91.99%, reflecting its success in strengthening the global competitiveness
of Thai franchise businesses.
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Smart Exporter 24

The Department of International Trade Promotion (DITP) organized
the “Smart Exporter” intensive training program, Batch 24, in July 2025
over a total of 10 days. The program brought together 52 entrepreneurs
to enhance their comprehensive export capabilities. The program
featured lectures, workshops, in-depth consultations, and export marketing
plan presentations, covering key topics such as export management,
utilization of free trade agreements (FTAs), logistics, branding, and
the application of digital technologies. Participants reported a satisfaction
rate of 96.02%, with 100% agreeing that the program was worthwhile, reflecting
its success in strengthening the capabilities of Thai entrepreneurs to
compete in the global market.
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In-Depth Global Market Insights
in the New Trade Era

The Department of International Trade Promotion (DITP) organized
the “In-Depth Global Market Insights in the New Trade Era” program,
conducted in five sessions through both on-site and online formats, covering
central and regional areas. The program aimed to strengthen Thai entrepreneurs’
knowledge of international market expansion. The training focused on analyzing
trade opportunities in target product  categories such as handicrafts,
pet products, and health and beauty, as well as high-potential markets
including Kazakhstan and India. It also provided insights into consumer
behavior, regulatory requirements, and market entry strategies. The program
enhanced the ability of Thai entrepreneurs to effectively plan and expand
their businesses into international markets.
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UpSKkill & ReSkill

The Department of International Trade Promotion (DITP) organized
the “UpSkill & ReSkill” workshop on April 9 — 10, 2025,
in Nakhon Ratchasima Province, with 280 participants. The program
aimed to enhance digital skills and international trade capabilities.
The training featured lectures and workshops on business strategy,
as well as the use of marketing technology (MarTech) and Al
for online marketing and global market expansion. It enabled entrepreneurs
to effectively apply technology to strengthen their competitiveness.
The program received positive feedback and helped prepare
Thai entrepreneurs to adapt to the evolving global economy.
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The U-NEXT Exporter
The NEXT Level workshop program

The U-NEXT Exporter: The NEXT Level workshop program
is a new exporter development course organized by
the New Economy Academy (NEA), combining online and
on-site training in three phases. The course covers analysis
of product and overseas market potential with experts across
seven regions, intensive training on global trade trends,
export procedures, techniques for selecting and participating
in trade promotion events, access to financing, product presentation
skills, pitching practice, and one-on-one consultations with former
commercial counsellors. Participants receive certificates and
U-BEST awards for outstanding performance, which can
be leveraged to apply for the SMEs Pro-active program and

other trade promotion activities of the Department.
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The Export Clinic project

The Export Clinic project, “Open the World of Trade with Commercial
Counsellors,” provides in-depth advisory services to Thai entrepreneurs
by Directors and Deputy Directors of Overseas Trade Promotion
Offices, covering market trends, regulations, and trade barriers in
target countries. In 2025, a total of five sessions were organized:
two onsite sessions held during the 71st Bangkok Gems and Jewelry Fair
and THAIFEX-ANUGA ASIA 2025, and three online sessions
for different world regions, with 421 entrepreneurs participating,
683 advisory consultations provided, and 164 participants joining
the online seminar components.
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An entrepreneurship training program
that creates continued value from BL
(Boy’s Love) series, opening up

the world of Fan Meetings and

BL content merchandise.

The entrepreneurship training program, “Opening the World of
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"

Fan Meetings and Merchandise for BL (Boy’s Love) Series”, organized
by the Institute for the Development of Modern Trade Entrepreneurs,
was held on-site at the Holiday Inn, Sukhumvit 22, August 18-22, 2025.
150 participants from key digital content entrepreneurs attended
the intensive five-day seminar, covering 10 topics, encompassing the BL
content market in Asia, Europe, Latin America, and the United States,
as well as fan meeting organization and. merchandise development.
The Thai BL Content Promotion Association and industry experts served
as speakers. Participants felt the event provided in-depth perspectives
on marketing and expanding BL content internationally and suggested
continuing the program, along with additional training on. funding sources,
legal aspects, and accessing international OTT platforms.
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The image-building activities
of the New Economy Academy (NEA)

The image-building activities of the New Economy Academy (NEA)
aim to publicize information, news, and projects to entrepreneurs and
those interested in international trade, while reinforcing its role as
a knowledge hub for international trade. In 2025, NEA'’s social media
channels gained 51,149 new followers (against a minimum target of 4,000)
and achieved a total reach of 11,787,661. NEA also organized
the NEA Open House event ‘under the theme “NEA 8 Years and
Continuing Forward,” with 111 participants and 17 media outlets, showcasing
the Academy’s work and -achievements and hosting sharing sessions
by entrepreneurs who hayve grown through its various courses, as well as
collaborating with influencers and major business pages with over one million
followers to expand awareness and attract more entrepreneurs
to its programs.
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Digital Government

The Department of Intemational Trade Promotion (DITP) has demonstrated outstanding
progress in digital development, achieving a Digital Government Readiness score of
87.96% in 2025 an increase of 7.4% from the previous year. This places the
Department at Level 4 (Integrated), above the average for government departments
nationwide. The result reflects strong capabilities  in policy, data management,
personnel, systems, and digital infrastructure. Notably, DITP achieved a high score
of 94.07% in digital public service delivery, driven by user-friendly system design,
data integration with relevant agencies to reduce documentation burdens, and
the provision of online channels for feedback and public participation. These efforts
provide evidence-based insights to support strategic planning and the effective
advancement of international trade promotion.
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Empowering Thailand’s Trade Force
with Al-Driven Digital Services

The Department of International Trade Promotion (DITP) organized the event
“Empowering Thailand’s Trade Force with AI-Driven Digital Services” on September 17, 2025,
to kick off its digital trade innovation initiative. The event featured the signing of
a collaboration agreement to develop an Al-powered chatbot for trade information
in partnership with relevant agencies, as well as the integration of user accounts
between the DITP SSO system and SME One ID. This integration enables more than
250,000 entrepreneurs to access government digital services more conveniently and
efficiently, while reducing redundant registration processes. The initiative strengthens
the competitiveness of Thai exporters in the digital era.
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Export Readiness Assessment

The Department of International Trade Promotion (DITP),
through the Office of Information Technology and Service
Development, has developed an Export Readiness Assessment
tool on its website. This enables Thai entrepreneurs to
conduct an initial self-assessment of their export readiness
and receive tailored recommendations to enhance their
capabilities, address weaknesses, reduce risks, and prepare
to engage professionally in international trade.
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CSR Activities
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“DITP Doing Good for Society” presented
to the Foundation for Disabled Children

The Department of International Trade Promotion (DITP) implements corporate
social responsibility (CSR) activities to promote social and community responsibility,
strengthen relations with the public, and instill in its personnel a commitment to
serving the common good, in line with the principles of sustainable development
and good govermnance. In 2025, DITP organized the “DITP Doing Good for Society”
initiative to commemorate the 73" anniversary of the Department's establishment.
Under this activity, staff members were invited to donate essential items, medicines,
and medical supplies, which were presented to the Foundation for Disabled Children
on 20 March 2025, in support of care services and efforts to improve the quality
of life of children with disabilities under the Foundation’s care.
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DITP Doing Good for Society:
Sharing Reusable Bags and Paper Bags
for Patients’ Medicines

The Department of International Trade Promotion (DITP) organized a volunteer activity
titled “DITP Doing Good for Society: Sharing Reusable Bags and Paper Bags for
Patients’ Medicines” by delivering reusable cloth bags and good-condition paper bags
to Pranangklao Hospital in Nonthaburi Province on 13 June 2025. The initiative aimed
to reduce the use of plastic bags, minimize waste and environmental impacts, and
facilitate patients in carrying their prescribed medicines home. The activity also encouraged
staff participation in reusing bags and promoted environmental awareness through
community-focused engagement, thereby fostering a culture of social responsibility
and sustainable practices within the organization.
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DITP Volunteer Spirit for Temple
and Community Development: We
Do Good with Our Hearts

The Department of International Trade Promotion (DITP) organized
the volunteer activity “DITP Volunteer Spirit for Temple and
Community Development: We Do Good with Our Hearts” on 25 July 2025.
The initiative invited staff members to make merit by offering
alms and to donate cleaning supplies, medicines, and essential
household items to Wat Tha Muang in Nonthaburi Province,
in support of improving the cleanliness and livability of the
temple and surrounding /community. The activity also aimed to
foster a strong sense of public-mindedness and sustainable community
service among personnel, reinforcing social responsibility and
long-term commitment to the common good.

Annual Report 2025 | 103



DITP=
Moral Role Model

Msdutnaougnmistiukuogviu
wigusgnacusssuauuuulaatau

tAsvmisilnousy WWoaviasuy
AfUSSSUULa=DSYSSSUYOVUAAINS
AsSU Uanilunistissus nsogsounu
mMyldndIuKkaNKka1gyovavAuua:
SUUSSSY €U BUBUNRDU

|

h
i

8
us

nsudaEs NS AsERIsUsEmasiulasInnsEneusIedaLEs Y
AMDTTNUAZATUITINYRIYAAINT D TUTUNJIU NTUNWUVIUAT
FloTui 6 fiquneu 2568 laesjugnikmsegmniiludonsmrinnsssu
AIFATNANNDTAUALNITIBNTUANNULANGAS A5 1IAMUTUAUS
*7{ah"m;mur:immsL%ﬂuis’j"wuﬁiiuﬁmﬁu waznszduliyaaing
Lfmé'n@mﬁﬁuvlﬂﬂs:qnﬁiﬁumiﬁwmua:agﬁmﬁu;ﬁu
Lﬁ'aaﬁuméumiLmuihﬂmumfﬁﬁé@mﬁﬁm”mmu UAZMTABUBIANT
aehafisth

A training program to promote morality
and ethics among its personnel
at the Kudeejeen

The Department of International Trade Promotion (DITP) implemented a
training program to promote morality and ethics among its personnel at
the Kudeejeen community in Bangkok on 6 June 2025. The initiative aimed
to foster harmonious coexistence in ‘a multicultural society, encourage
understanding and acceptance of diversity, and strengthen relations with
the local community through learning about its cultural heritage. The program
also sought to motivate staff to apply moral principles in their work and
daily interactions with others, thereby supporting DITP’s goal of becoming
a model “ethical commerce” agency and advancing. sustainable organizational
development.
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DITP Orientation for New Personnel

The Department of International Trade Promotion (DITP) continuously
implements personnel development programs at all levels to enhance
the competencies, knowledge, skills, and attitudes necessary for performing

-Marketplace
$rousana (DITP)

duties effectively and with integrity. In fiscal year 2025, DITP organized
the “DITP Orientation for New Personnel” workshop for its first group
of newly recruited staff. The program included briefings on the Department’s
mandates, policies, and organizational culture, a policy address delivered

by senior executives, and a study visit to STYLE Bangkok 2025. These
activities were designed to help new personnel understand

the organizational context, build positive working relationships, and apply
the acquired knowledge appropriately in their official duties.

ludun 24
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A training program to prepare officials
for overseas assignments at Thai Trade
Centers for fiscal year 2025

The Department of International Trade Promotion (DITP) organized a
training program to prepare officials for overseas assignments at Thai
Trade Centers for fiscal year 2025. The program was held on 16, 18,
22, and 25 July 2025 at the DITP Riverfront Building for eight selected officials.
The training consisted of briefings on the Department’s roles and
mandates in relation to international markets, practical workshops
on overseas operational procedures, and a policy address delivered
by the Director-General. These activities were designed to equip participants
with the necessary knowledge, ensure compliance with relevant regulations,
and enhance their readiness to perform their duties effectively while
stationed abroad.
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Building Coaching Skills YT

A training program, “How to Coach:
Coaching to Win Hearts and Results”

The Department of International Trade Promotion (DITP) organized
a training program, “How to Coach: Coaching to Win Hearts and
Results” for supervisor-level personnel on 17 July and 6 August 2025
at the Commerce Relations Room, 11th Floor, Riverfront Building.
The program aimed to strengthen understanding of the supervisor’'s
role as a coach, enhance coaching and on-the-job training skills, and
encourage the application /of these competencies in building strong
teams and improving work performance.
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The oath-taking ceremony to pledge their
loyalty as good civil servants and as

“the power of the land” on the occasion of
His Majesty the King'’s birthday

on 28 July 2025

The Department of International Trade Promotion (DITP), represented by Deputy
Director-General Mr. Pomvit Sila-on and Deputy Director-General Mrs. Suparpom Sookmark,
together with senior executives, participated in the oath-taking ceremony to pledge
their loyalty as good civil servants and as “the power of the land” at Sanam Luang
on Monday, 28 July 2025, on the occasion of His Majesty the King's birthday.
The ceremony reaffirmed their loyalty to the monarch and their commitment to
performing their duties with dedication for the benefit and well-being of the people
and the nation.
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Clean Work, Clear Future:
Sustainable Transparency

Office of General Administration, in collaboration with the Human Resources
and Ethics Development Group, organized a hybrid workshop titled

“Clean Work, Clear Future: Sustainable Transparency” on 12 September 2025 “
to enhance personnel knowledge and skills related to transparent public
administration. The training focused on key topics such as public procurement,
conflicts of interest, and ethical conduct as civil servants, delivered through
experience sharing by expert speakers. A total of 102 participants attended
the workshop, which recorded a satisfaction level of 94.11%
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SMEs Pro-active

The Department of International Trade Promotion (DITP) has
implemented the “SMEs Pro-active” program since 2013 to
enhance the capabilities of Thai SMEs and support them in
independently expanding into international markets through
participation in trade promotion activities, including trade fairs,
business networking events, virtual exhibitions, and cross-border
e-commerce. In fiscal year 2025, 'the program supported
799 entrepreneurs in joining 293 activities, generating a total
trade value of 7.68 billion baht. In addition, the program broadened
its cooperation with the Export-Import Bank of Thailand (EXIM Bank)
through the “DITP — EXIM Global Growth Package,” designed
to strengthen liquidity and provide financial risk management
solutions for SMEs participating in the program.
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DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

Financial Statement
As of 30 September 2025

ASSETS Note

Current assets

Cash and cash equivalents 4
Payments to overseas office 5
Short-term receivable 6
Inventory

Total Current assets

Fixed assets
Property, plant, and equipment (net) 7
Intangible assets (net) 8
Total fixed assets

Total assets

Net liabilities and Assets/Equity

LIABILITIES

Current liabilities
Trade account payable
Transfer payable and Short-term subsidiza-
tionAccounts payable 9
Short-term deposit 10

Total current liabilities

Non-current liabilities
Transfer payable and Long-term subsidization 1"
Receipt of government advanced payment
Estimated long-term debt 12
Total Non-current liabilities

Total liabilities

Net Assets/Equity

Fund

Income higher than accrued expense
Total Net Assets/Equity
Total Net Liabilities and Assets/Equity

2025

81,057,698.74
277,311,143.64
24,609,122.34

2,011,275.08

(Unit: Baht)

2024

89,639,687.84
371,051,556.59
33,990,944.15
2,5636,057.13

384,989,239.82

497,218,245.71

148,764,617.65
20,543,280.49
169,307,898.14

170,498,469.24
36,931,500.50
207,429,969.74

554,297,137.96

704,648,215.45

27,441,748.43

78,771,248.67
33,579,914.37

29,437,072.83
6.125.17
90,244,234.79
23,774,202.41

139,791,911.47

143,461,635.20

1,620.06 7,026.06
5,800,000.00 5,800,000.00
74,528.23 -
5,876,148.29 5,807,026.06

145,668,059.76

149,268,661.26

9,199,571.81
399,429,506.39

9,199,571.81
546,179,982.38

408,629,078.20

555,379,554.19

554,297,137.96

704,648,215.45
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DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

Financial Statement
As of 30 September 2025

INCOME

Income from annual and central budget
Revenue from government subsidies
Income from subsidization and donation
Other incomes

Total income
EXPENSES

Personnel expense
Pension
Remuneration
Administrative
Supplies
Utilities
Depreciation and amortization
Expenses from Government Subsidies
Subsidization and donation expenses
Other expenses
Total expenses

Income higher than net expense

Description

Balance as of September 30, 2023
Changes in Net Assets/Equity for 2024
Net Income for the Year

Balance as of September 30, 2024

Balance as of September 30, 2024 (Repeated)
Changes in Net Assets/Equity for 2025
Net Income for the Year

Balance as of September 30, 2025

Note

15
16

18
19
20
21

22
23
24
25
26
27

PAVYAS

3,131,308,168.10
30,019,674.00
123,788.72
746,530.00

(Unit: Baht)

2024

2,929,569,430.65

2,005,078.18
73,150.00

3,162,198,160.82

2,931,647,658.83

742,017,831.60
147,506,795.47
54,631,406.87
1,451,258,472.82
17,314,111.25
30,063,675.14
59,687,865.56
795,000,000.00
1,856,002.80
9,612,421.30

814,970,612.65
140,470,872.64
38,897,705.11
1,003,921,450.38
14,038,955.92
35,808,323.65
63,149,657.36
795,000,000.00
1,935,959.98
14,253,959.98

3,308,948,636.81

2,922,447,335.37

146,750,475.99

9,200,323.46

Capital

Cumulative

Surplus(Deficit)

(Unit: Baht)

Total
Net Assets/
Equity

9,199,5671.81 536,979,658.92 546,179,230.73
- 9,200,323.46 9,200,323.46
9.199,571.81 546,179,982.38 555,379,554.19
9,199,5671.81 546,179,982.38 555,379,554.19
- 146,750,475.99 146,750,475.99
9,199,571.81 399,429,506.39 408,629,078.20

Annual Report 2025 | 115



Honor‘ary TraMrs to the

~ Ministry of&ommerce

S19BoNUSNUNNOTUANGUOVNSNSIVWIIBE
,‘ AIUNISAISEKIVUSELNA




North America & Oceania

Mr. Pramook Jirdpongsatorn
Address:

3583 Investment Blvd., Hayward, CA94545, USA
Tel: 510 931 5030
E-mail: pramook@pjusgroup.com

SPECIALIZATION/OCCUPATION

Importer/Rice, Canned Food, and Organic Product Distribution

Country:The USA
HTAs: L.A.

Mr. John Sammons, Jr.

Address:

Mid State Services Inc. 580 North Beach St.,
Forth Worth, Texas 76111, USA

Tel: 817 838 8600

E-mail: midstatesservices.com

SPECIALIZATION/OCCUPATION

Product & Service, Health & Beauty, Clothing and Electronic Business

Country: The USA
HTAs: L.A.

Mr. Ralph P. McMurray

Address:
10343 Oakmont Street Shawnee Mission, Kansas 66215, USA
Tel: 913 269 9959

10635 E. Becker Lane Scottdale, Arizona 85259, USA
Tel: 480 409 1313
E-mail: ralph@phillipworth.com

SPECIALIZATION/OCCUPATION

Auto Parts, Airport, Drone Radar Systems, Wind Farms Business

Country: The USA
HTAs: L.A.

Mr. Mark Phillips

Address:
916 Finch Avenue, Hight Point, NC 27263, USA
Email: mark@phillipscollection.com

SPECIALIZATION/OCCUPATION

Furniture & Home Decoration Business
Country: The USA
HTAs: New York

Mr. Suchin Prapaisilp
Address:

7700 Forsyth Blvd., Suite 11000 St.Louis MO 63105, USA
Email: suchinprapaisilp@gmail.com

SPECIALIZATION/OCCUPATION

Service & Restaurant Business

Country: The USA
HTAs: Chicago

Mr. Somchai Ansuj

Address:

Rua dos Andradas 917, Apt.1001, Centro,
Porto Alegre, 90020-005, BRAZIL
Email: ansuj.s@gmail.com

SPECIALIZATION/OCCUPATION

Electric/Instant food/Auto Parts

Country: Brazil
HTAs: Sao Paulo

Mr. Kenneth K. E. Ziegler

Address:

673 University Drive, Saskatoon SK S7TN 0J1 CANADA
Tel: +1 306 244 5415

E-mail: kzee@gpconline.ca

SPECIALIZATION/OCCUPATION

Legal Advisor & Commerce of the Immigration Bureau

Country: Canada
HTAs: Vancouver

Mr. David K. Wong
Address:
408-55 Water Street, Vancouver, B.C. V6B 1A1 CANADA

Tel: +1 604 828 6818
E-mail: d.wong@dkwongassociates.com

SPECIALIZATION/OCCUPATION

Managing Director at DK Wong & Association

Advisor for Investor Especially for the Asia-Pacific Region
Country: Canada

HTAs: Vancouver
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Mr. Jeremy (Jiramate) Chaiyapongpanid
Address:

317 Victoria Ave. East, Regina,
Saskatchewan, Canada
Email: jeremy.chai@wynnasset.com

SPECIALIZATION/OCCUPATION

Automotive parts business, importing & distributing food,
beverages, and home décor.

Country: Canada

HTAs: Vancouver

Mr. Salim Baksh

Address:

Building FZ4 Frederick Settlement Eteck Park,

Caroni Trinidad & Tobago

Tel: 81 80 7744 5432, 786 781 4865, 868 684 3977
Email: salimbaksh@autoplanetglobal.com

SPECIALIZATION/OCCUPATION

Product development, market expansion, and international cooperation,

particularly in specialty retail, renewable energy.
Country: The USA
HTAs: Miami.

Ms. Preeya Disyanan
Address:

2308 Galiano St., Coral Gables, FL 33134, USA
Tel: 1 305 332 5931, 1 305 447 1900
Email: preeyal@mac.com

SPECIALIZATION/OCCUPATION

Import & distribution of jewelry and home décor.
Country: The USA
HTAs: Miami

Mr. Miguel Antonio Roig Alfaro

Address:

Av. John F. Kennedy Plaza Hache Local 2-16
Ensanche Naco Santo Domingo, R. D.

Tel: 1 809 224 7540

Email: Mroigd4@gmail.com

Europe & CIS

Mr. Eberhard J. Trempel

Address:

Burggrafenstr. 3, 10787, Berlin, GERMANY
Email: berlin@germanglobaltrade.de

SPECIALIZATION/OCCUPATION

Agricultural products, construction, and life
insurance business.

Country: The USA

HTAs: Miami

SPECIALIZATION/OCCUPATION

They have expertise in strengthening economic trade
and sports cooperation between the Principality of Andorra and
other countries.

Country: Germany
HTAs: Berlin

Mr. Josep Pintat Mas

Address:

Av. Francois Mitterrand, 7, AD200 — Encamp, Andorra
Tel: 376 321 955
Email: pepi.pintat@gmail.com

SPECIALIZATION/OCCUPATION

They have expertise in strengthening economic, trade, and sports
cooperation between the Principality of Andorra and other countries.
Country: Andorra

HTAs: Madrid

Mr. Juan Miguel Albarracin Duran

Address:

Goya, 19 28001 Madrid Spain
Tel: 349 1426 4030
Email: jmiguel@duranjoyeros.com

SPECIALIZATION/OCCUPATION

The jewelry industry both domestically in Spain
and internationally

Country: Spain

HTAs: Madrid

Mr. Ishan Tseng Lee

Address:

Calle pefalara,23 Parque Empresarial de Valdelacasa.
Alcobendas, 28108 — Madrid. Spain

Tel: 376 321 955

Email: ishan@iberochina.com
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SPECIALIZATION/OCCUPATION

Regarding imports of food products
and goods from Asia into Spain
Country: Spain

HTAs: Madrid



Middle East

Mr. Albert G. Aoun

Address:

P.0.Box 55576-Beirut, LEBANON
Email: aaoun@ifpexpo.com

SPECIALIZATION/OCCUPATION

Chairman & CEO/Exhibition in Middle east
Country: Lebanon
HTAs: Ankara

Mr. Naji R. Kalpakji
Address:

Parliament St., Thai Consulate Bldg.,
P.O. Box 7836-Damascus, SYRIA
Email: nkalpakji@yahoo.com, thailux@net.sy

SPECIALIZATION/OCCUPATION

Chairman & CEO Rimco International Co.Ltd.
Expert in Cofectionary Factory, Textile Factory Trading

Country: Syria
HTAs: Ankara

Mr. Cemil Cakar

Address:

Kopru Sokak Tunc Sitesi 6, Blok D8, Tarabya,
Istanbul, TURKEY
Email: cemil@karex.com.tr

SPECIALIZATION/OCCUPATION

Petrochemical Industry/DEIK’s Turkish-Thai Business Council

Country: Turkey
HTAs: Ankara

Mr.Harun ULUYOL

Address:

Karsiyaka, Izmir, Turkey
Tel: +90 532 795 88 78
Email: harunuluyol@yahoo.com

Mr. Tiago Joao Pires Antunes

Address:

Rua Albano Machado n 6, 2 Andar, Porta n 5, ANGOLA
Email: tiago_antunes@ymail.com

SPECIALIZATION/OCCUPATION

Agriculture Products & Foods

Country: Turkey
HTAs: Ankara

SPECIALIZATION/OCCUPATION

Financial & Logistics

Country: Angola
HTAs: Pretoria

Mr. Jean Michel NG FO SHING

Address:

C/R Leoville L' Homme & Jummah Mosque Streets
Port-Louis 11602 - Mauritius

Tel: +230 217 8470

Fax: +230 216 0833

Email: jmnfs@internet.mu

SPECIALIZATION/OCCUPATION

Food Industry

Country: Mauritius
HTAs: Pretoria

Dr. Shah Manish Ramniklal

Address:

P.0.Box 624-00621 Village Market, 2nd Floor
Nairobi, Kenya

Tel: +254 722 722 111

Tel: +254 780 722 111

Email: manish.shah@kingswaytyres.com

SPECIALIZATION/OCCUPATION

In terms of economic development in Kenya,
there are good relationships with political parties
and senior government officials in Kenya.

Country: Kenya
HTAs: Nairobi

Mr. Faisal Hassan

Address:

20E (Ground+1), Khayaban-e-Ittehad, Lane 12,
Phase II Extension, DHA, Karachi
Email: info@globalseafoodmarketing.com

SPECIALIZATION/OCCUPATION

Entrepreneur of Food Industry and Leather Industry

Country: Pakistan
HTAs: Dhaka
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China

Mr. Bernard Charnwut Chan

Address:

16/F, Worldwide House,

19 Des Voeux Road Central, Hong Kong
Tel: +852 2545 0496, +852 3606 9622
Email: bernard@bernardchan.com

SPECIALIZATION/OCCUPATION

Finance, Insurance, Investment, Health Services & Art and Culture

Country: China
HTAs: Hong Kong

Mr. Lin Sun Mo, Willy

Address:

11/F Milo’sIndustrial Bldg, 2-10 Tai Yuen Street,
Kwai Chung, NT, HONG KONG
Email: willy lin@milos.com.hk

SPECIALIZATION/OCCUPATION

Entrepreneur of Sea Freight, Ready-Made Clothes,
and International trade

Country: China

HTAs: Hong Kong

Mr. Lino Weng Cheong Ho

Address:

Avenida de praia Grand No. 815,1-andar,
Edf. Centro Com. Talento, Macau, CHINA
Email: lino@ho-chun-kei.com.mo

SPECIALIZATION/OCCUPATION

Entrepreneur of Import/Export Thai Stuff & Investor/
Building Business

Country: China

HTAs: Hong Kong

Ms. Nanzad Mandukhai

Address:

110 Olympic street 25 Sukhbaatar district,
1st Khoroo, Ulaan baatar, Mongolia
Email: mandukhai@excelsior-energy.com

SPECIALIZATION/OCCUPATION

Energy, industry, minerals, and also serving as an advisor
to the House of Representatives.

Country: Mongolia

HTAs: Shanghai

Mr. Thong Sae-Tern

Address:

No.469 Meihe San Rd., Light Industrial Food Park,
TongAn District, Xiamen, Fujian, CHINA
Email: chokchai@day-bright.com

SPECIALIZATION/OCCUPATION

Real Estate Development

Country: China
HTAs: Xiamen

Mr. Gao Hang

Address:

No02302 Building 3, Shijiaxiuxian Residence,
Qingxiu District, Nanning Guangxi, CHINA

SPECIALIZATION/OCCUPATION

Manager of China-ASEAN Panorama Magazine, Secretary to
Executives of China-ASEAN SME Trade Promotion Project

Country: China
HTAs: Nanning

Mr. Lai Li Biao

Address:

No. 3, Xinfu 3rd St., Nantun Dist.,
Taichung City, Taiwan (R.O.C.)
Email: foodtw.secretary@gmail.com

Mrs. Pimjai Matsumoto

Address:

4-9-6 Kinshi Sumida-ku, Tokyo 130-0013 Japan
Tel: +813 5608 3694
Email: pimjai@pk-siam.com

SPECIALIZATION/OCCUPATION

Business importing and distributing food products.

Country: China (R.0O.C.)
HTAs: Taiwan

SPECIALIZATION/OCCUPATION

Trading Companies and Agents in Japan
(Thai Products)

Country: Japan
HTAs: Tokyo

Mr. Stanley PARK

Address:

104-406, SK M city 195, Bangmaro, Ilsan Dong Gu,
Goyang city, Gyeonggi Province, Republic of Korea
Email: stanpark@coman.or.kr

120 | Annual Report 2025

SPECIALIZATION/OCCUPATION

Advisor (Foods, Catering, Service & Franchise in Korea)

Country: Korea
HTAs: Seoul



Mr. Junardi Wigimin

Address:

JI. Wanagiri C4, Temple Hill Residence, Jimbaran, Bali INDONESIA
Email: thaichamindonesia@outlook.com

SPECIALIZATION/OCCUPATION

Regarding the import and export of fruits
and processed agricultural products.

Country: Indonesia
HTAs: Jakarta

Mrs. Pathama Sirikul

Address:

JI. DR Ide Anak Agung Gde Agung kav.
NO. 3.3 (Lot 8.8) Kawasan Mega Kuningan, Jakarta INDONESIA
Email: thaichamindonesia@outlook.com

SPECIALIZATION/OCCUPATION

Regarding the creation of collaborative networks and linkages between
Thai businesspeople and Indonesian government agencies.

Country: Indonesia
HTAs: Jakarta

Mr. Eric B. H. Gooi

Address:

GD-1, Anzen Business Park, 3-9 Lalan 4/37A,
Taman Bukit Maluri, Kepong, 52100 Kuala Lumpur, Malaysia
Email: m_shrooms6001@yahoo.com

SPECIALIZATION/OCCUPATION

Thai Food Stuff

Country: Malaysia
HTAs: Kuala Lumpur

Mr. Sam Christopher Lim

Address:

GD-1, Anzen Business Park, 3-9 Lalan 4/37A,
Taman Bukit Maluri, Kepong, 52100 Kuala Lumpur, Malaysia
Email: m_shrooms6001@yahoo.com

SPECIALIZATION/OCCUPATION

Thai Food Stuff

Country: Malaysia
HTAs: Kuala Lumpur

Mr. Nattawin Phongsphetrarat

Address:

135 S-3 Than Lwin Road, Karmayut township, Yangon, Myanmar
Email: awasuwat@gmail.com

SPECIALIZATION/OCCUPATION

Importer of Furniture and Services From Thailand, Proprietor of
Furniture, Logistics, Construction and IT Businesses, Currently the Vice
President of Thai Business Association of Myanmar (TBAM)

Country: Myanmar
HTAs: Yangon

Mr. Adisai Prasertsri

Address:

60/26 Yen The Street, Ward 2, Tan Binh Dist.,, HCMC, VIETNAM
Email: adisaipra@yahoo.com, management@cacvietnam.com

SPECIALIZATION/OCCUPATION

Distributor (Thai Products in Vietnam), International
Trade Consultant

Country: Vietnam
HTAs: Ho Chi Minh
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Vancouver

AMERICA & LATIN AMERICA Address: 1009-1166 Alberni Street, Vancouver,
BC. V6E 373, CANADA
. . Tel: 001 1 604 687 6400
United States of America Fax: 001 1 604 687 6400
New York E-mail: vancouver@thaitrade.ca
Director: Mrs. Chayada Sirinukul
Address: Thai Trade Center, New York
1359 Broadway, Suite 1530 New York,
New York 10018, USA Mexico
Tel: 001 212 482 0077 ) .
Fax: 001 212 550 1111 Mexico City
E-mail: info@thaitradeny.com Address:  Gauss No. 9, 102-8, 1* Floor,
Director: Ms. Ketsuree Vijaranakorn Col. Anzures, Miguel Hidalgo, CDMX, Mexico
Tel: 001 5255 5557 5418, 001 5557 9960
Los Angeles Fax: -
E-mail: thaitcmexico@gmail.com
Address: Thai Trade Center, Los Angeles Director: Ms. Kannika Kakandee
611 North Larchmont Blvd., 3“ Floor,
Los Angeles, CA 90004, USA
Tel: 001 323 466 9645 Chile
Fax: 001 323 466 1559
E-mail: ttcla@live.com Santiago
Director: Mr. Niwat Hansaward Address: Av. Andres Bello 2777, Of.2802 Las Condes, Santiago,
CHILE
Miami Tel: 001 56 2 2203 3386 7
Fax: 001 56 2 2203 3386 7
Address: Thai Trade Center, Miami . . )
. ) L E-mail: thaitrade@ttcsantiago.cl
6100 Waterford Drive, Suite#100 Miami, . .
FL 33126 USA Director: Ms. Ratanaporn Singhasakda
Tel: 001 786 388 7888
Fax: 001 786 388 7999 Brazil
E-mail: ttcmiami@gmail.com
Director: Mr. Chavanol Phivnil Sao Paulo
Address: Rua Gomes de Carvalho 1356 Sala Cj 112,
Chicago Vila Olimpia 04547-005 Sao Paulo SP, BRAZIL
Address: Thai Trade Center, Chicago Tel: 001 55 11 3044 7301 , 001 3044-7347
700 North Rush St.2" Floor Chicago, Fax: 001 85 11 3045 1913
IL 60611 USA E-mail: thaitcsp@terra.com.br
Tel: 001 312 '787 3388 Director: Ms. Puttachart Wongmongkol
Fax: 001 312 787 9733
E-mail: ttcc@thaitradechicago.com .
Director: Mrs. Supattana Gamolve;j Argentlna
Buenos Aires
Canada Address: 771 Olga Cossettini Street, Porteno Plaza I Building
# 17, Dock III Puerto Madero
Toronto (C1107CDA), Buenos Aires, Argentina
Address: 31 Gloucester Street, Toronto, Tel: 001 54 11 3985 7794 5
Ontario M4Y 1L8, Canada Fax: -
Tel: 001 1 416 921 5400 E-mail: thaiexba@gmail.com
Fax: 001 1 416 921 7545 Director: Ms. Orapar Busddharuksa
E-mail: toronto@thaitrade.ca
Director: Ms. Wiwan Srirubsukha
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United Kingdom

London
Address: 11 Hertford Street, Mayfair London,
W1J 7RN, UNITED KINGDOM
Tel: 001 44 20 74935749, 079 49 32 0246
Fax: 001 44 20 74937416
E-mail: info@thaitradelondon.com
Director: Mr. Prakhan Kordumrong
France
Paris
Address: 8 Rue Greuze, 75116 Paris, FRANCE
Tel: 001 33 1 566901212
Fax: 001 33 1 566901213
E-mail: thaitradeparis@orange.fr
Director: Mr. Nissana Thaveepanit
Germany
Frankfurt
Address: Rossmarkt 23, 60311 Frankfurt am Main, GERMANY
Tel: +49 (0) 69 2100 0870 , +49 (0) 69 9498 4041 (Direct)
E-mail: info@thaitradefrankfurt.de
Director: Ms. Jeeranun Hirunyasumlith
Berlin
Address: Petzower Str. 1, 14109 Berlin, GERMANY
Tel: 001 49 30 8050040
Fax: 001 49 30 8050040
E-mail: thaicom.berlin@t-online.de
Director: Ms. Patchara Rattanabubpa
ltaly
Milan
Address: Via A. Albricci, 8 20122 Milano, ITALY
Tel: 001 39 02 89011467
Fax: 001 39 02 89011478
E-mail: ttomilan@thaitradeitaly.com
Director: Ms. Anongnart Mahasawat
Denmark
Copenhagen
Address: Hellerupvej 76, 2900 Hellerup,
Copenhagen DENMARK
Tel: 001 45 3962 6999
E-mail: ditp@thaicom.dk
Director: Ms. Nitchaporn Varnapruk
Hungary
Budapest
Address: Vend utca 26, First Floor Budapest 1025, HUNGARY
Tel: 001 36 1 2122738
E-mail: thaitradebudapest@thaicomm.hu
Director: Ms. Tapanee Kruangpradit
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Czech Republic

Prague

Address: Holeckova 29, 1560 95 Praha 5,
Smichov, Prague, CZECH REPUBLIC

Tel: 001 420 257 323 030, 001 257 325 867

Fax: 001 420 257 327 555

E-mail: thaitcprague@gmail.com

Director: Ms. Napatchol Watananukul

Poland

Warsaw

Address: ul. Grzybowska 12/14,
lok.28 00-132 Warsaw, Poland

Tel: (+48 22) 620 150

Fax: -

E-mail: info@ttcw.pl

Director: Mrs. Methenee Sirisawat

Austria

Vienna

Address: Kopalgasse 47, A-1110, Vienna, AUSTRIA

Tel: 001 431 748 5020

Fax: 001 431 748 502012

E-mail: viennaoffice@tradewiththailand.com

Director: Ms. Onanood Phadoongvithee

Netherlands

The Hague

Address: WTC The Hague, Tower C,
Unit 11.01-B Prinses Beatrixlaan 582,2595
BM The Hague THE NETHERLANDS

Tel: 001 54 11 3985 7794 5

Fax: -

E-mail: thaiexba@gmail.com

Director: Ms. Chanunda Sorapukdee

Spain

Madrid

Address: Calle del Segre 29 , 2A 28002 Madrid, Spain

Tel: 001 34 91 5630190, 001 563 0196

Fax: -

E-mail: info@thaitradespain.com

Director: Ms. Patcharamon Trakultivakorn

Russia

Moscow

Address: 10 fl., 52 BId.1, Kosmodamianskaya Nab.,
Moscow 115054

Tel: 001 7499 653 5989

Fax: 001 7499 653 6959

E-mail: moscow@thaitrade.ru

Director: Mr. Sudkhet Boriboonsri



MIDDLE EAST & AFRICA

Islamic Republic of Iran

Tehran

Address: No.17, 1st Floor, 10th Alley, Hassan Seif Street, Dadman
Blvd., Shahrak Gharb, P.0.1466736543, Tehran, Iran

Tel: (98-21) 88590810, 88591299, 88591290

Fax: 009821 8859 12 55

E-mail: ttctehran.ir@gmail.com

Director: Mr. Trirong Wan-ar-ree

Israel

Tel Aviv

Address: 144 Hayarkon Street Tel Aviv 63451, ISRAEL

Tel: 001 972 3 5244277 8

Fax: 001 972 3 5244270

E-mail: thaitradetelaviv@gmail.com

Director: MS. Pornpunnee Pinpokintr

Saudi Arabia

Jeddah

Address: Jeddah AL DRAS TOWER, 7" Floor, King Abdullah Road.
P.O. Box 8014 Jeddah 21482, SAUDI ARABIA

Tel: 001 966 12 653 3132, 653 3280

Fax: 001 966 2 650 4544

E-mail: thaitcjeddah@gmail.com
thaitcjeddah@hotmail.com
thaitcjeddah@ditp.go.th

Director: Mr. Apichat Prasertsud

Turkey

Ankara

Address: Ankara, Mahatma Gandi Cad. No:17/8
Buyukesat Mah. G.O.P. Ankara

Tel: +90 3124365868 , +90 3124365869

Fax: -

E-mail: thaitcankara@gmail.com

Director: Mr. Suttichat Nilkuha

United Arab Emirates

Dubai

Address:

Tel:

Fax:
E-mail:
Director:

Unit 264 The Galleria, Hyatt Regency Al Khaleej Road,
Deira P.O. Box 1083 Dubai, U.A.E.

+9714 228 4553

ttcdubai@emirates.net.ae

Mr. Pitichai Ratananaka

South Africa

Pretoria

Address: 248 Hill Street, Arcadia, Pretoria, South Africa
Mailing Address : P.O.Box 95459, Waterkloof
0145, Pretoria REPUBLIC OF SOUTH AFRICA

Tel: 001 27 12 342 0835, 0850

Fax: -

E-mail: main@thaitradeofficesa.co.za
marketing1@thaitradeofficesa.co.za

Director: Mrs. Wichuda Akaramethathip

Egypt

Cairo

Address: Cairo, 59, Mosadak St., Apartment Number 10,
5" Floor, Dokki, Giza, Egypt

Tel: 001 202 37620901, 33387292, 37620419

Fax: 001 202 33363062

E-mail: ditpcairo@gmail.com

Director: Mr. Niwat Apichartbutra

Kenya

Nairobi

Address: P.O. Box 58349-00200
Rose Avenue(off. Lenana Rd.), Nairobi, KENYA

Tel: 001 254 20 291 9131, 001 254 731 311 820

Fax: -

E-mail: info@ocanairobi.co.ke

Director: Mr. Natthapong Senanarong

Federal Republic of Nigeria

Abuja

Address: No. 3 Osun Close, Off Osun Crescent,
Maitama, Abuja, Nigeria

Tel: +234 703 905 2313

Fax: -

E-mail: ditpabuja@gmail.com

Director: Mr. Supat Sanoy
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Hong Kong

Address: Office of Thai Trade Commissioner, HK Royal Thai  Consulate
General Faimont House, 8" Floor, 8 Cotton Tree Drive Central
HONG KONG, PEOPLE’'s REPUBLIC OF CHINA

Tel: 001 852 25259716

Fax: 001 852 28684927

E-mail: thaicomm@netvigator.com

Director: Ms. Pannakarn Jiamsuchon

Guangzhou

Address: Commercial Section, Royal Thai Consulate General 36 Youhe
Road, Haizhu, Guangzhou 510310 PEOPLE’'S REPUBLIC OF
CHINA

Tel: 001 8620 83849453, 83652714,
83858988 Ext 203-205

Fax: 001 8620 83849760

E-mail: thaitcguangzhou@ditp.go.th
thaitcgz@gmail.com

Director: Miss. Prapaporn Srihara

Kunming

Address: Office of Commercial Affairs, Royal Thai Consulate-General,

6" Floor, Crowne Plaza Kunming City Centre
No0.399 Qingnian Road, Kunming, Yunnan China 650011,
PEOPLE’'S REPUBLIC OF CHINA

Tel: 001 86 871 6316-5006, 6316-5011,
6316-5019
Fax: 001 86 871 6316 5026
E-mail: thaitckunming@ditp.go.th
Director: Mr. Nat Vimonchandra
Shanghai
Address: Commercial Section of Royal Thai Consulate-General in Shanghai:

No.18 Wanshan Road, Changning District, Shanghai,
200336, PEOPLE’'s REPUBLIC OF CHINA

Tel: 001 86 21 5260 9881, 001 86 21 5260 98821

Fax: 001 86 21 5260 9880

E-mail: ttcshanghai@thaitradechina.cn

Director: Mr. Sakarn Saensopa

Xiamen

Address: Commercial Section, Royal Thai Consulate General (Thai

Trade Center) Bldg.3, Xiamen City Hotel No.16 Huyuan
road, Siming District, Xiamen 361003, Fujian,
PEOPLE'S REPUBLIC OF CHINA

Tel: 001 86 592 2663064 68
Fax: 001 86 592 2663060, 001 86 592 2663061
E-mail: thaitcxiamen@ditp.go.th
631408562@qqg.com
Director: Ms. Saibhorn Biboribankul
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Chengdu

Address: Commercial Section, Royal Thai Consulate General
In Chengdu 12/F, Building No.3, Fund International
Plaza, No.6, Hongkong Rd., Chengdu, Sichuan 610041
PEOPLE’S REPUBLIC OF CHINA

Tel: 001 86 28 6689 7861 to 3 to 1
ext. 8011, 8013, 8014

Fax: 001-86-28-6687-7904

E-mail: thaitcchengdu@ditp.go.th

Director: Mrs. Kuntida Bundhuratana

Nanning

Address: Commercial Section, Royal Thai ConsulateGeneral,
Nanning 52-1 Jinhu Road, Orient Manhattan, Nanning,
Guangxi 530022, PEOPLE's REPUBLIC OF CHINA

Tel: 001 86 771 556 7359, 5581-637 ext. 601-605

Fax: 001 86 771 558 1797

E-mail: thaitcnanning@hotmail.com
Qxdan2002@qgg.com
68201552@qqg.com

Director: Mr. Niti Pratoomvongsa

Qingdao

Address: Commercial Section, Royal Thai Consulate-General,
Qingdao Unit 2504 Shangri-la Centre, Shi Nan District,
No. 9 Xiang Gang Zhong Road, Qingdao 266071,
PEOPLE’'s REPUBLIC OF CHINA

Tel: 001 86 532 68621206

Fax: 001 86 532 68621210

E-mail: gingdao@ditp.go.th

Director: Ms. Boochita Intaratat

Taiwan

Address: Thai Trade Office, TWTC
Rm.7E10, No.5, Xinyi Rd., Sec. 5, Taipei 11011 Taiwan

Tel: 001 886 2 2723 1800 to 2

Fax: 001 886 2 2723 1821

E-mail: thaitctaipei@ditp.go.th
thaicom.taipei@msa.hinet.net

Director: Ms. Kallaya Leewongcharoen



SOUTH ASIA

India

Mumbai

Address: Thai Trade Center, Mumbai Express Towers, 3" Floor,
Nariman Point, Mumbai 400021, INDIA.

Tel: 001 91 222 2830242 to 3

Fax: 001 91 222 2846859

E-mail: thaitrademumbai@gmail.com

Director: Ms. Sunchawee Pattanachak

New Delhi

Address: Office of Commercial Affairs, Royal Thai Embassy 78,
Ground Floor, Paschimi Marg, Vasant Vihar,
New Delhi-110057, INDIA

Tel: 001 91 11 4326 8888

Fax: 001 91 11 4601 0405

E-mail: thaitcnewdelhi@gmail.com

Director: Ms. Suchira Panchana

Chennai

Address: Royal Thai Consulate General (Commercial Affairs)
Thai Trade Center Chennai Ramcon Fortuna Towers,
5" Floor, No. 2, Kodambakkam High Road,
Nungambkkam, Chennai 600034, INDIA

Tel: 001 9144 4218 8514

Fax: -

E-mail: office@thaitradechennai.in
business@thaitradechennai.in

Director: Mr. Chek Jeenaphan

Bangladesh

Dhaka

Address: Office of Commercial Affairs, Royal Thai Embassy 17,
Mohakhali C/A 3™ Floor, Red Cresent Concord Tower
Dhaka-1212 BANGLADESH

Tel: 001 88 02 222 290 056 7
001 88 01 323 878 747

Fax: 001 88 02 985 0059

E-mail: khemaa@gmail.com
thaitcdhaka@gmail.com

Director: Mr. Khemathat Archawathamrong

Japan
Tokyo

Address:

Tel:

Fax:
E-mail:
Director:

Osaka

Address:

Tel:
Fax:
E-mail:
Director:

EAST ASIA

OFFICE OF COMMERCIAL AFFAIRS

ROYAL THAI EMBASSY, TOKYO

SETANTI Building, Floor 6, 5-4 , Kojimachi Chiyoda-ku,
Tokyo JAPAN 102-0083

001 81 3 32219482, 32219483, 32219463

001 81 3 32219484

thaitctokyo@thaitrade. jp

Mr. Chanthapat Panjamanond

Thai Trade Center Osaka

Bangkok Bank Bldg. 8F, 1-9-16, Kyutaromachi,
Chuo-ku, Osaka 541-0056, JAPAN

001 81 6 6262 4418

001 81 6 6271 1053

ttcosaka@thaitrade. jp

Ms. Triyaporn Boonsiriya

Republic of Korea

Seoul

Address:

Tel:
Fax:
E-mail:

Director:

Office of Commercial Affairs, Royal Thai Embassy
(Thailand Trade Office)

#304-305, Namsan Lotte Castle Iris, 35 Sogong-Ro,
Jung-Gu, Jung-Gu, Seoul 04632, REPUBLIC OF KOREA
001 82 2 795 2431, 795 4446

001 82 2 795 2998

thaitcseoul@hotmail.com

Info@thaitrade.kr

Miss. Saithong Soiphet

OCEANIA
Australia
Sydney
Address: Royal Thai Consulate General,

Tel:

Fax:
E-mail:
Director:

Commercial Office Level 21 Suite 21.02,

The Royal Exchange Building, 56 Pitt Street, Sydney,
NSW 2000 AUSTRALIA

001 61 2 9241 1075

001 61 2 9251 5981

thaitradesydney@gmail.com

Ms. Wanasri Jotikabukkana
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Singapore

Singapore
Address: OFFICE OF COMMERCIAL AFFAIRS
Indonesia (Thai Trade Center, SINGAPORE), Royal Thai Embassy
370 Orchard Road, SINGAPORE 238870
Jakarta 001 65 6737 3060, 6732 7769
. . . . Tel: 001 65 6732 2458
Address: Office of Commercial Affairs, Royal Thai Embassy . .
Fax: enquiry@thaitrade.sg
JI. DR. Ide Anak Agung Gde Agung Kav, E3.3 No.3, E-mail: Mrs. Natama Koonpol
Kawasan Mega kuningan Jakarta 12950, INDONESIA i
Director:
Tel: 001 62 21 2932 8217 18
Fax: 001 62 21 2932 8219 o
E-mail: enquiry@thaitrade.co.id, Vletnam
thattradejkt@gmail.com Hanoi
Director: Mrs. Hataichanok Sivara
Address: No. 905, 9" Floor, HCO Building,
44B Ly Thuong Kiet Str. Hanoi, S.R.VIETNAM
Tel: 001 844 39365226, 39365227
Myanmar Fax: 001 844 39365228
Yangon E-mail: thaitchanoi@ditp.go.th
Director: Ms. Taneeya Foocharoen
Address: Thailand Trade Office (A) 86 (A) Shin Saw Pu Road,
San Chaung UNION OF MYANMAR Ho Chi Minh City
Tel: 007 (95 1) 510 731
Fax: 007 (95 1) 510 731 Address: Ho Chi Minh City 18" FI., Unit 5,
E-mail: ditpyangon@gmail.com Saigon Centre Building,
Director: Mr. Akgavat Thanaprasitpattana 67 Le Loi Boulevard, District 1,
Ho Chi Minh City - S.R.VIETNAM
Tel: 001 8428 3914 1838, 001 848 28 3914 1865
. Fax: 001 8428 3914 1864
MalaVSIa E-mail: ttc_hcmec@vnn.vn
Kuala Lumpur ttcheme.ditp@gmail.com
Director: Ms. Usasri Kheorayab
Address: Office of Commercial Affairs, Royal Thai Embassy
206 Jalan Ampang 50450 Kuala Lumpur, MALAYSIA
Tel: 007 603 2142 4061, 2145 8545 o
Fax: 007 603 2148 9818 Cambodia
E-mail: enquiry@thaitrade.my Phnom Penh
Director: Mr. Worawan Wanwil
Address: 196, M.V. Preah Norodom Boulevard,

Sangkat Tonle Bassac,
Khan Chamkar Mon Phnom Penh,

The Philippines

CAMBODIA
Manila Tel: (007 or etc.)(855-23) 726304
Fax: (007 or etc.)(855-23) 726305
Address: Thailand Trade Office (Office of Commercial Affairs, E-mail: thaicompnh@gmail.com
Royal Thai Embassy) 107 Rada Street, Legaspi Village, Director: Mr. Nirawat Rangseekanjana
Makati City 1229, Metro Manila, PHILIPPINES
Tel: 001 63 2 88940403, 88940406
Fax: 001 63 2 88160698
E-mail: thaicommnl@ymail.com Lao PDR
thaicommnl@pldtdsl.net Vientiane
Director: Ms. Sutinee Vathana
Address: Office of Commercial Affairs,

Royal Thai Embassy 028 Ban Phonsay,
Kaysone Phomvihane Avenue Saysettha,
Vientiane Capital, LAO, P.O.Box 128

Tel: 007 856 21 413704, 413706
Fax: 007 856 21 412089
E-mail: vtditp@hotmail.com

vtditplaos@gmail.com
631408562@qqg.com
Director: Mr. Kawin Viriyapanich
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Department of International Trade Promotion
563 Nonthaburi Road, Bang Kra Sor,

Muang, Nonthaburi 11000

Thailand

www.ditp.go.th

DITP Call Center 1169
FAX: O 2547 5657

Email: saraban@ditp.go.th



