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1. 11m9g1u8uA1 wazngssiliaun1suntINaeuiRniu
1.1 ngszilausun3asdiantvesannnglsu (EU Cosmetics Regulation: EC 1223/2009)
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AllergyCertified

https://www.allergycertified.com/

aAuanlinslmAnn1sun/seanuLAag

165 g5 + VAT siovy.

(sABuegiutaluanis
M399AUAUAN) + annal
fee (ﬁuagﬁv turnover

vpasiazl) + 0.45%

Nordic Ecolabel: Nordic

Swan Ecolabel

https://www.nordic-ecolabel.org/

a 4 L4 a dl 1
Audsasuniinnluldonnns

\C ECO,
B

N/ 4

1. application fee: 3,000
euros + VAT ¢ig 1 159911
(wa1® product 1¢)

2. annual usage fee:
minimum 2,000 euros +
VAT ‘ﬁuag:ﬁu annual
revenue from your Nordic
Swan Ecolabel goods and

/ or services worldwide

Astma Allergi Nordic

https://www.asthmaallergynordic.com

product contains no perfume Henlu

L4 = L4 L3
AAALAUNIIN AAAU AT UBILIY

-

(/i\

Astma-Allergi Danmark

- 150 EUR/hour for
evaluation

AuArndmminelungs

Useind
yashn
- annual fee: 0.5% of

turnover for care



https://www.allergycertified.com/
https://www.nordic-ecolabel.org/
https://www.asthmaallergynordic.com/

products,
washing/cleaning, tissues

and hygiene products

Astma och - annual fee: 1% of
Allergifﬁrbundef turnover for other
products

- annual fee: Min. 1,500
EUR per country in the
PRl ASTMA- OG Nordic region/Max.
AY@| ALLERGIFORBUNDET
- g)or Narge friskere 50,000 EUR per country in
the Nordic region

duAridnmingusnngy

Uszine

ueifn

- annual fee: 0.2% of
turnover for care
products,
washing/cleaning, tissues
and hygiene products

- annual fee: 0.4 % of

turnover for other

products




- annual fee: Min. 1,500
EUR /Max. 30,000 EUR

The Vegan Trademark

https://www.vegansociety.com/the-
vegan-trademark

product is free from animal ingredients

R
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Get a quote




