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The Big Six generate nearly half of

urban consumption
India’s urban consumption by city group

@ @ m Total consumption (¥ lakh crore) 35

® Number of households (million)

® Average annual
household income (¥lakh)
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e? *“Big Six- New Delhi, Mumbai, Bengaluru,

Chennai, Kolkata, Hyderabad

Big Six cities contribute 46% of

top-100 city consumption
Consumption across Big Six

Big six
consumption .~ X34+2 lakh crore

Share of Average Annual
top-100 city household growth
consumption consumption (2015-26)
from Big Six (¥ lakh/year)
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Housing and transport dominate

urban household budgets
Household spending pattern Spending (% lakh crore)
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Fruit and vegetable spending
reaches ¥4.6 lakh crore

Food spending in the top 100 cities
Annual spending (¥ lakh crore)

Fruit and Dairy Cereals and
vegetables pulses
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Urban households save ¥37.7 lakh crore annually
Urban household savings

¥37.7 lakh crore %6 lakh

Household savings Average annual household savings

Big

SiX Boomtown
household M household 4
savings savings 4R

Bank remains the preferred
savings instrument % share of

Where urban India saves

Households saving for emergencies

households

Bank/Post office deposits
Cash at home

Households saving for
children’s education
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(Lifestyle Consumption)

Weekends account for most
discretionary spending

Average weekday spending —~ 6,724
Average weekend spending —> ¥10,732
Weekend multiplier » 1.60X

Fashion spending multiplier —» 2.03 X

Source: The Many Urban Indias report by
People Research on India’s Consumer Economy (PRICE)
and TATA
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