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1. The Economic Times — Retail & E-Commerce Section. Articles on India’s Black Friday—Cyber Monday
performance, BNPL adoption, consumer spending behaviour, and major platform promotional strategies.
(ET Retail, ET Tech, ET BFSI)

2. Business Standard — Technology & Consumer Markets. Reports on India’s e-commerce growth trends,
festive-season spending, Quick Commerce expansion, and GST policy updates affecting consumer goods.
3. The Hindu BusinessLine — Retail, Digital Commerce & Economy Pages. Coverage of marketplace sales
volumes, category expansion trends, and performance of leading platforms including Amazon India,
Flipkart, Myntra, Nykaa, Croma and Tata CLIQ.

4. The Hindu — Business & Economy Section. Insights into consumer sentiment, discount strategies, and
comparative analysis between BFCM and major Indian festive sale events.

5. Unicommerce - E-commerce Trends & Industry Insights Reports (2024-2025). Monthly and annual
reports providing order-volume analytics, category-wise growth metrics, D2C brand performance, fulfilment
efficiency, and seller behaviour during BFCM sales.

6. Statista - E-commerce Market in India Databank. Data on India’s online retail penetration, category
growth rates, digital-payment adoption, and international sales cycles.

7. McKinsey & Company — India Consumer Pulse & Digital Commerce Insights.Research on evolving
consumer purchasing habits, digital adoption patterns, and drivers behind multi-seasonal retail peaks.

8. Deloitte India - Retail & Consumer Products Outlook. Analysis on India’s retail-sector growth, impact of
global sale events, and the integration of international promotional cycles into the Indian market.

9. PwC India — Retail and E-Commerce Market Updates. Reports on online-shopping behaviour, BNPL
trends, festive shopping cycles, and demand drivers for electronics, beauty, fashion, and home goods.
10. U.S. & Global Retail Data Sources.
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