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VIETNAM'’S POPULATION: CROSSING THE 100 MILLION MILESTONE
POPULATION DATA & PROJECTIONS (PEOPLE)
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VIETNAM: URBAN-RURAL ECONOMIC DEMOGRAPHIC DISPARITIES (EARLY 21ST CENTURY)

POPULATION DISTRIBUTION INCOME COMPARISON
OVERWHELMINGLY AGRICULTURAL ECONOMY
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POPULATION URBAN AREA INCOME RURAL AREA
(URBAN) (100% BASE) INCOME
OVERWHELMINGLY AGRICULTURAL ECONOMY SIGNIFICANT ECONOMIC CAPACITY DISPARITY

A  ADDITIONAL INSIGHT: HIGH POVERTY INCIDENCE IN RURAL AREAS, CONCENTRATED
¥~ [NMOUNTAINOUS, REMOTE, AND UNDERDEVELOPED REGIONS
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VIETNAM'S WORKING-AGE POPULATION:
CURRENT STRUCTURE & PROJECTIONS
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Age Group: 15-64 years Age Group: 15-59 years e

Source: Demagraphics Data Analysis | Market Research Team
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KEY CHALLENGES IN VIETNAM'S YOUTH LABOR MARKET

HIGH URBAN YOUTH YOUTH WORKFORCE STRUCTURE:
UNEMPLOYMENT RATE LARGE-SCALE INFORMAL ECONOMY
0% 5% 1 10% EgSNSbY
C — 35.4%
o/
9002 /0 ' INFORMAL
(In urban areas characterized by intense ECONOMY:
competition and high living costs) 64.6%

*Data based on estimates.*
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3.3 NgUYUNIINAMALSYNY (Nut-based and Grain Snacks)
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8.1 MIUJUAMNNYUUIBLAZIINTNITINNUYUATILIYAUINBEIAATIATA
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yaupiieaty wnldumsuslaadeguamdutadedifuszneunsmsthunldlunsiamn
wansnuet Inaiannzdudnfidiima Tufu wasludenlussiumnsay sudmdnsasiansaiy &
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1 a 1 4 o 1 1 1 . = Al 1% 14 a [ 13
goamaiiludnagnsnisdmiierumaigyeanie (Omnichannel) Fadoulossuavan vivled
dodvauoaulad wazwnaaesunidyd§iannselndiddieiu Toyasndninaunialvd
a c a 6 a aa v A 1 a fa <@ a [ a S
didnnselinduaziasugianavialienny szyin satevndvgdidnnselinduuu B2C veaienunilul 2568
fyar1Uszann 31,000 Sumtegansy waziinisudsdugesenitaunanesy lagianiz Shopee
way TikTok Shop Fulugemsnifuszneunisenmsuazunvuimeinasiinauddey

94



FAMTUFURMTUNYULA 87 N15RAIARIY TikTok Shop, Shopee wa Lazada Vietnam
annmodeulesmsainisiuiuusudiunsdeudldlnens fussneumsastéidemiidu ilade
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A UTENEUNIATYINANULNTAR AT 2568 1MNTIkaE AT URAYEUAIUNITIANITUTIA U NAsD

Y a

fhdnuaziindnmdninasivosieaunuuds SdimsioinfunmsnisfieBuinanmedausd 2569
MIVURUR AT 2568 ?Nmimamquﬁy'qmiaaﬂLLuuussﬁ;ﬁmsﬁ msmwnUsatan maiudeya
uazmsUsrannuiufidnludeeuniielinsuiieladuifuRaveumungruneluusagnsdl
Tngnseungurunesananldfunsuiuusafiudailul) 2568 sunquinuaui 05/2025/NB-CP

Tushumsnann fuszneumsannsalduundaiamidifuiinsedinden (Green Product)
uaznsoonLUULiianmEaE (Sustainable Design) udiunilsvesnsadianiuunnsinsvosdudn
wu msliusssasinszaunieTagfiansedlodald meaniinamanaiin meanimdnussy ot
wazmslivinfinvivietaniiminzauiunsruiunsileda egnlsfinm nsnandrvinduinsde
dandouvideanaiuou msiindngiusesiuetiamnzan Wendnidssnuidssfiunisdeansi
2deNINa 1 uAsndeNina i el lefin (Greenwashing) Faen9dnanseny
somnutdefevesduiuazuusudluszaze

uenantl fUsznaunsmsamL “Green Profile” vowmansaust lassiusiudeyadumsld
Fapdv udaisn melindanu msdamsveade ussatasi uazdieya Carbon Footprint mumam3ey
ye3uiEm LileldUsznaunisiasandududiuazdAudnselug deiluunlduliauddyiu
117551U ESG (Environmental, Social and Governance) 11niu mswisudeyaduasuindeud sy
Juelidudlneansnsoneulangiadatmuamangransuasanufoamsvesgdlusaiaionu
Tuszezen

8.8 nsAamuuudlunalauazuleuteniaigegelndte
fusenounsinemstinunssuuianudeyanainegiseiiles liewinnainvuuruiAe,
Foauminsdsuutasisdunginssuduiiag domienissimine waluladniseain uas
npszdeuiiiatos lnemsAamudoyaanmenunedy Wy nsevmsgravnssLas A3 sau
dnnumdvddidnnsednduaziasugiandviaiunum (Vietham E-commerce and Digital Economy
Agency: iDEA) drtinsuaaiasunisaieauni (Vietnam Trade Promotion Agency: VIETRADE) Way
mhgnuiuauUasnduens eliaunsaufunagrdliiudenisudsuutas
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