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Sales of Footwear
Retail Value RSP - TWD million - Current - 2011-2030
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% Growth,
Trade United States Dollars
Rank 2025/2020
Partner
2020 2021 2022 2023 2024 2025
World 122,531,907 72.87%| 150,023,759 176,737,389| 206,283,932| 211,819,057 72.87%
1 China 39,608,860 143.95% 56,434,642 65,346,865 83,204,163 96,624,192 143.95%




2 |Vietnam 52,087,787 24.40% 57,135,041 70,779,522 76,932,585 64,797,825 24.40%
3 |Indonesia 16,855,768 68.38% 16,017,339 17,593,222 25,996,588 28,381,467 68.38%
4 |Cambodia 1,967,556 358.34% 5,813,106 5,519,190 6,834,177 9,018,128 358.34%
5 |India 1,200,974 208.93% 2,469,465 3,042,910 2,174,719 3,710,215 208.93%
6  |Brazil 3,004,936 -18.90% 3,683,558 5,133,702 2,672,140 2,436,986 -18.90%
7 (italy 2,043,141 -4.23% 3,183,428 2,780,771 2,259,170 1,956,722 -4.23%
8 |Germany 1,325,772 23.38% 830,455 1,856,663 2,129,759 1,635,702 23.38%
9 |Japan 1,296,576 -45.05% 1,057,260 892,898 1,051,722 712,503 -45.05%
10 |France 19,967 2445.62% 208,543 207,864 478,381 508,284| 2445.62%
20 |Thailand 160,316 -63.34% 94,669 137,715 145,792 58,778 -63.34%
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6.5 U (Size/Measurement): SEUIUIAANULIANTFIVAINAUTRUIRTT ULV T

6.6 Vafnuadiiaydmsuian PU (Polyurethane): mnsedwinldnusaavinviedan PU @4
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finuautfgesaaisladng (Hydrolysable) 9Aodszy "WhoukaszUfnGan" (Manufacture Year and
Month) w¥asis "fuuziirlunsldan’ (nstruction for Usage) uay "famassy3e” (Directions) Tng
Smununafsnesdededlddnnit 5 fadwns wazionlidnndt 3 fadwns
wonmilaainnisinaain laniudalduinsgiuunewif (Chinese National Standards -
CNS) ilemuauamnmuazansiadinnfslusourin Tnglanigseaimilinazseavindn fumsgiu
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Ad1Any AB CNS 10632 d1nsusaawinnidanily waz CNS 8634 @1Susayindnandnily
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A15199 3 S18N15ASIFAUANTANANS ISV AN

F1UN1TINTIVEDU LNEUIININTFINGER Bnmegeu
& Azo (Azo Dyes) TaitAu 30 mg/kg CNS 15204
a1sunian (Phthalates) TaitAu 0.1% (w/w) CNS 15138
TAsudley VI (Cr V1) laitAiy 3 me/ke CNS 15331
Iawiiaylunise (Dimethyl Fumarate) | 13t 0.1 mg/kg CNS 15331

Y A o

7. “ULEASFUAFIAYY

TuldnTuiNISTRNULEAIFUAIFINSUTDUNNNANPY 3 91U WAL ULAASFUAINLNEITDY 1

o

U laun

7.1 TaiSPO (Sports and Fitness Taiwan) #aduauuansdudfidiusaarinfiun undu
avosn LLazu"’a’mmimﬁaqmmw Falae TAITRA Fuduniisnuduasiunisfiseninalsunaves
Spunalaniu

- Web-site: https://www.taispo.com.tw/en/index.html

- Juiidhanu: 25-28 funpn 2026

~ d@nudi: Taipei Nangang Exhibition Center, Hall 2

7.2 Taipei Autumn/Winter Footwear Expo tJusiunansdusuwuiwndusoaiinans
uazysuLitevngdn B2B dnlay Tainan Leather Commercial Association

- Web-site: https://events.taiwantrade.com/shoes
- fuitdnen: Weunsngau 2026
- a0 Taipei World Trade Center, Hall 1
7.3 TaipeiPLAS & ShoeTech Taipei wilslusuuansduddumaluladnisudnsoasii
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ddnyiigaluede dalay TAITRA
- Web-site: https://www.taipeiplas.com.tw/en/index.html
- Fufidneu: 15-19 fueneu 2026
~@onuil: Taipei Nangang Exhibition Center, Hall 1
7.4 Creative Expo Taiwan (CET) Jususansdumamnsviumesnuuulagamy 34
winzauduegeddmsunusudalsiuesideanisimanuuidauans alnensensaeTaussy
lAwiunag Taiwan Design Research Institute
- Web-site: https://creativexpo.tw/en

- TUNTNUY: 6-12 @AY 2026

~ aonudi: Taipei Nangang Exhibition Center, Hall 1
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8.2 nsuSusaliidinduiiasdu (Localization)

M3¥0 Localization Tulduiulallgmunefauansulanies wadon1susu "usun” s
selugun SadesdnrunIusafia (Traditional Chinese) wintu msldnwdusaege (Simplified
Chinese) 13a5 19 MaNwallsauvseviiguslaasaniuusudlildlananliviulasane dwsu
n1svn1Inann Aarsuiuiiionn (Content) Wiy tungaviamaniavedliviu wu Juaulan

(11.11) n3aweaniaansialuineassndudigisvarsy (Anniversary Sales) Falugaeiguilag
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naunslenwasliales deulUiiuauiaziudneedun n1si Pop-up Store %38 N15719918
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-Taiwan External Trade and Development Council http://www.taiwantrade.com.tw/MAIN/

-Bureau of Foreign Trade, Taiwan https://fbfh.trade.gov.tw/fb/web/queryBasicf.do

-Importers and Exporters Association Of Taipei https://www.ieatpe.org.tw/en/member.html

-Taiwan Yellow Pages http://www.taiwan-yellowpages.com.tw/

enulay drinmuduaiunsilusinsssma a nssuglan @i 2)
1n3. 886-2-2723 1800 Inans. 886-2-2723 1821
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